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EDITOR’S SCATVIEW

Manoj Kumar Madhavan

The industry is trying to foster a collaborative
environment and TRAI is taking the lead as was evident in
the Open House discussion organized by TRAI on the
proposed National Broadcast Policy. The meeting brought
to light several critical concerns from various stakeholders
in the broadcasting industry. These concerns primarily
revolved around maintaining creative freedom, ensuring
a level playing field, and addressing the efficacy of
audience measurement systems.

Industry representatives emphasized the need for
creative freedom in content production. They warned
against regulations that might mandate specific content
reguirements, such as a quota for Indian actors, as this
could curb freedom of speech and expression.

Specific proposals, such as the mandatory inclusion
of Doordarshan content on other platforms, were criticized.
Stakeholders argued that such mandates could create an
uneven playing field and might not be in line with consumer
demand.The inclusion of public broadcaster content (like
Doordarshan) on private platforms should be voluntary
and market-driven rather than enforced by regulation.

There were concerns about potential barriers to
competition that could arise from regulatory mandates.
For instance, forcing cable and DTH operators to carry
certain channels could disrupt fair competition.The policy
should ensure that the broadcasting sector remains
attractive for private investments while protecting existing
investments.

Ensure that the policy framework fosters a level
playing field for all players, including public and private
broadcasters.Develop strategies to attract and retain
private investments in the sector.

Opinions diverged on whether a single audience
measurement agency (BARC) suffices or if multiple
agencies are needed to ensure accuracy and competition.
While some argued that multiple agencies could dilute
data consistency, others believed that competition would
improve measurement quality.

The discussions highlight the importance of crafting
a National Broadcast Policy that respects the creative
freedom of content producers, promotes fair competition,
and ensures accurate audience measurement to reflect the
true viewership landscape in India. By addressing these
concerns, TRAI can help create a more dynamic and
equitable broadcasting environment.

(Manoj Kumar Madhavan)
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The Latest Update on Whats Happening
Around Us In The World Of Satellite & Cable TV

HIAIEE ST % 21T @1 g 4
E91T AT A7 4T & 78T 3 T HIZS

DISNEY — RELIANCE MERGER STATUS

Themerger planinvolving Reliance IndustriesLtd's
Viacom18, itssubsidiary Digital 18, and Walt Disney's Star
India has been approved by the Mumbai bench of the
National Company Law Tribuna (NCLT). Theruling on
May 7 by a division bench directed the companies to
arrange meetings with their secured and unsecured
creditorsto secure their approval for the merger.

In February, Reliance
Industries, Viacom18 Media, and
Walt Disney Corporation agreed to
form a joint venture merging the 0
television and digital streaming

busi f Vi 18 and St 2
e o e reion R@l1ance

Viacom18'smediaundertakingwill be
merged into Star India Private, a
Disney-owned firm, with Reliance Industriesinvesting Rs
11,500 crore ($1.4 billion) to fund thejoint venture'sgrowth
strategy. NitaM Ambani will chair the venture, and Uday
Shankar will serve asvice-chairperson.

The next step requires securing over 75% votes
from stakeholders in favor of the merger. Additional
approvals are needed from NCLT, regulatory bodies, and
stock exchanges. Disney anticipates closing the merger
with Reliance Industriesin thefirst half of 2025.

ZEE'S STRATEGIC INITIATIVES

Zeehasreported significant growth in advertising
revenue, which stood at Rs 1,110.2 crore in Q4 FY 23,
marking a 10% year-over-year
increase. Subscription revenue also
saw a 12% year-over-year jump, £ LY
reaching Rs 949 crore. CEO Punit £
Goenka expressed optimism about |
achievingan 18-20%EBITDA by FY |
2026, given a conducive pricing
policy framework.

Zee has withdrawn its
application from NCLT for the
merger with Culver Max
Entertainment Pvt Ltd (Sony Pictures) and will pursue
arbitration proceedings in the Singapore International
Arbitration Centre (SIAC) aggressively.

Industries Limited

Ro-Remd g e @ Rafy

REEH 32 (S & aEH 18, 39%] T2
FHUl [3fed 18 7 dfee 3= &l = 3fzar 7 30
ferery 5T bl TSR el I AT (e )
F §az q1e 1 Ao ¥ 41§ |7 7E B Us F=die 2 B T
T ¥ BT & AT & o SO
T B BT & o ST e
SR ST CMETT & 19 d9ed S
T B (e e T E |
SNEWP vt 4, e S22, amE@E 18
PICTURES ¥ v dce ol HUNaM 1 ameam
18 AN =1 A & e AR
f2fored =i @) & FewT U@
FYFT TEH I T HEHfd Fad
P |- & o8 & =9 §, amem
18 & HIT=AT IUFH B (&l & FMHe
T B =R e e ¥ foem & femm seem, R
R g2me Ggad oM @l e Tt & B 3 &
fomT 11,500 12 Z0 (1.4 fafera =faw )zt faer &0 | S
TA AN &M @l FeFEd BN A7 38T GHT IeHa &
B9 H M BT | 3T T ¥ [ & v § feaamat 7 75%
7 e e B &I Bl AFFH | TS, Famd
Meml AT =i T F HARa A &l Aa9adwhd]
% |21 &1 2025 & deell BRI § RaEd 25 & A1
[ 97 8 %l 39S % |
St @ OIS 98 7

St T fosm e ¥ SwradE ghe ol @l g, A
ferctad 23 @1 A fomer & 1,110.2 & %9 721, S 41
27 AT 10% 35 Bl ST & | HHABIEH
T H T AT 27 A1 12% el
AT T, SN 949 HZ FH d% g
T | A3 g e T S T
frgfor ifd e @1 s gy faaay
2026 T 18-20%0 TATHAEIZT &N
T & A I HeT |
S 1 @ Helf U27eTHE igae feifies
(AT fuFead) & @19 fa@g & forg
TATTES! 3 3T 3TaEH arad o fon & i By 2o
Ao Her (TAMETAT) F Al HHaE & AEHS
T 7 AT TR |

8 SATELLITE & CABLETV

JUNE 2024



Fujikura KLein
YOKOGAWA ¢

ADVANCED FIBER SOLUTIONS

FROMIDUALTO.QUAD\WAVELENGTHIOTDR!sIFOR'SURERIORINETWORK\CONNECTIVITY;

Single To Ribbon Fiber

FUJIKURA
33S & 88R

| Dual To ua

YOKOGAWA
AQ1000 & AQ7280

Successfully selling quality products since last 40years... Toll Free No. : 1800-1020-429 @® @ ©

429, Ansal Chambers-II, 6, Bhikaji Cama Place, New Delhi-110066
Phone: +91-11-26169380-81, 8800484008 Ahmedabad | Bangalore | Bhopal | Chennai |
E-mail : feedback@kepl.co.in, Web.: www.keithelectronics.com Cochin | Guwahati | Hyderabad | Indore | Kolkata

Branch Office:

Jammu | Lucknow | Ludhiana | Nagpur | Trichy
Mumbai | Vijayawada | Patna | Jaipur | Raipur



DISNEY — ISH PARTNERSHIP FOR gawar & fag fSef-amguaea amserd
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thelCC Men'sT20 World Cup starting
June 2. This initiative includes 10
matches, semi-finals, and finals,
available on Disney+ Hotstar and Star
Sports Network. The company will

al'so support an audio descriptive feed. AT FUHTHE BT BT AT FHL B |

INDUSTRY APPEAL ON NATIONAL ST gqR HAifd W SET S @ ST

BRO%DCAST POl-thY dieusion b g gran fafame mfbs (31%) 2m
uring an open nouse aiscussion oy

the Telecom Regulatory Authority of India . eI T ﬁﬁqu@@ﬁw

(TRAI) on the National Broadcast Policy, v & ST, fedeamenl 9 T SEaT 3T TaHTeh
stakeholderscalled for alevel playing field and

creative freedom. Over 100 participants from A T AT A | TR, S F
various sectors, including broadcasters, cable v AT AL wiewdl Afed fafa= &= @

operators, and OTT platforms, expressed 100 7 3tye gfawifrEt 7 gmartaa ity &

concerns about the proposed policy, TRAI RN . g

particularly regarding mandatory Doordarshan .E”T A fefem ] ﬁr’ ferdT 9 4 31?1 A

content on other platforms. 9 Aar grEstE A & 9 H |
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Foundation (IBDF) emphasized that the : - e - . o o
existing audience measurement agency, Indian Broadcasting VST TSI A199 U], EEEISIREI
BARC, is sufficient and that introducing & Digital Foundation & 37 sl wifl & @ 7 #werd

additional agencies could create problems. a1 21 Al T |7 w2 F1 TS g
This stance was presented during TRAI's open house gy N U -
discussion on the National Broadcast Policy. U =Sy ==l T e |
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Abhay Ojha, CEO of Zee Media A it e fafes (Srui) & A
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JEEBR INTERNET SERVICES: PIONEERING CONNECTIVITY IN MUMBAI

AND BEYOND

At Jeebr Internet Services, we place paramount importance on every customer,
regardless of their size. Our dedicated team is available 24/7 to efficiently address and
resolve complex issues, ensuring seamless connectivity and exceptional service for
both individuals and businesses. Commiitted to bridging the digital divide, Jeebr is
extending its ISP services to rural areas, promoting inclusivity and ensuring high-

quality internet access for all.

The driving force behind Jeebr Internet
Services is Motasim Nachan, a visionary
entrepreneur with extensive experience in
the ISP industry. Motasim'’s deep industry
insights and practical experience have
been instrumental in shaping Jeebr's
success. In 2019, he founded Jeebr Internet
Services (Juweriyah Networks Pvt. Ltd.) in
Mumbai, with a mission to revolutionize
internet connectivity.

OUR RANGE OF SERVICES
& Home Broadband
@ Fiber Internet
@ OTTTV

@ Internet Leased Line

& Corporate Broadband & Managed Internet Services

@ Cloud Connect

Scan this QR code to visit our services page

@ SD-WAN Service
& Point-to-Point Connectivity
& Ultra-low Latency Networks

@ Dual Path-Managed ILL

& Unified Threat Management

jeebr

internel services

HEAD OFFICE:
102, Wellington Business Park 2,

Marol, Andheri — East, Mumbai
- 400057

@ info@jeebr.net @ www.jeebr.ner

MOTASIM NACHAN, FOUNDER & CMD

WAY FORWARD

As we look to the future,

Jeebr Internet Services
remains unwavering in its
pursuit of innovation,
excellence, and customer
satisfaction. We are
dedicated to empowering
communities through
seamless connectivity and
cutting-edge services,
driving towards a future
filled with boundless
opportunities and
sustainable growth.

INNOVATIVE INITIATIVES EXPANSION PLANS

Jeebr Internet Services proudly presented
our contributions to initiatives like PM Wani,
which aims to democratize internet access
across the country. Our representatives
engaged in insightful discussions and
presentations, emphasizing our dedication
to bridging the digital divide and
empowering communities through
seamless connectivity.

Jeebr is committed to bridging digital
divide by extending our services to rural
areas. This expansion aims to promote
inclusivity and ensure that everyone has
access to high-quality internet, regardless
of their location. In addition to our
presence in Mumbai, we are also
expanding our services to Kolkata, Delhi,
Bangalore, Gujrat and other cities in
Maharashtra.



NETFLIX'S NEW AD PLANS

Netflix hasreached 40 million global monthly active
users (MAUSs) for its ad-supported plan, launched in
November 2022. Thisplan, costing $6.99 per month, aims
to attract a broader audience by
offering alower-cost alternative to E T
Netflix plansto launch an in-house
advertising technology platform by
the end of next year. The streaming giant will collaborate

its standard subscription. To
enhanceitsadvertising capabilities,

with Trade Desk, Google Display & Video 360, and Magnite
to develop this platform.

PRASAR BHARATI'S OTT PLATFORM

Prasar Bharati, India's public service broadcaster, is
settolaunchitsown over-the-top (OTT) platforminAugust.
Theplatformwill focuson content
that promotes Indian nationalism,
culture, and values, offering
"clean” content suitablefor family
viewing. Thisinitiativedignswith
the BJP's manifesto, which
promised a family-friendly OTT
platform. The platformwill befree
for the first year or two, and
content creators like actor Kabir
Bedi, director Vipul Shah, and Sri
Adhikari Brothers are aready on
board. Prasar Bharati has issued
tendersfor designing, developing,
marketing, and managing the
platform, aiming to reach Indian citizensworldwide.

PRIME VIDEO AND MGM PARTNERSHIP

Prime Video has introduced gy
MGM+ onitsPrimeVideo Channels Ji
inIndia, allowing Primemembersto [§
subscribe to MGM+ for an annual
fee of Rs 599. MGM+ offers a
diverse range of movies and series,
including classicslike"The Silence

India's Public Service Broadcaster
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of the Lambs" and "Robocop," as well as popular series
like "Stargate SG-1" and "Teen Wolf." This partnership
aims to expand the reach of MGM's content in India,
providing Prime memberswith accessto avast library of
premium entertainment.

DISNEY+ HOTSTAR NEW OFFERS
Disney+ Hotstar will stream the ICC Men's T20

World Cup 2024 for free on mobile devices via its app.

This move aims to

increase accessihility

and expand viewership

across India. The

streaming for the Asia
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| @ e
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Cup and ICC Men's

Cricket World Cup 2023, breaking concurrency records
and significantly expanding its audience. The T20 World
Cup will feature 20 teams competing in 55 games, with the
tournament starting on June 2, 2024, in the West Indies
and the USA.

TRAI NEW MOVE ON OTT

The Telecom Regulatory Authority of India(TRAI)
plans to hold an open house discussion on regulatory
mechanisms for OTT communication
services like WhatsApp and Signal
within the next three months. This
initiative follows the recommendation
of aParliamentary Committee and will
proceed despite the advent of the
Telecom Act. TRAI Chairman Anil
Kumar Lahoti emphasized that the
consultation will be completed, and
recommendations will be made,
irrespective of the act under which they
fall. Additionally, TRAI intendstorevise
regulations to address issues related to
unsolicited commercial communications, with a
consultation paper expected next month.®
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TV RATING FOCUS

UNLOCKING A
CREDIBLE
TELEVISION
AUDIENCE
MEASUREMENT
RATING SYSTEM

Establishing a credible television audience
measurement rating system requires a
multifaceted approach encompassing
technological innovation, regulatory oversight,
and industry collaboration.

A transparent, credible, and technologically
equipped tel evision audience measurement system holds
immense importance for all stakeholdersinvolvedinthe
media and broadcasting industry. Broadcasters, as
primary content creators, benefit significantly from an
accurate measurement system that
enables them to optimize their
programming. By understanding
viewer preferences and behaviour,
broadcasters can make data-driven
decisions on content creation,

advertising rates effectively,
showcasing the true value of their content and creating
better monetization opportunities.

In India, audience measurement has evolved from
limited initiatives like ORG-MARG's INTAM (Indian
National Television Audience Measurement) to the
formation of agencies like TAM and Audience
Measurement and Analytics Limited
(aMap). Concerns over credibility led
to government intervention and TRAI
gave its recommendations on
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recommended comprehensive guidelinesfor registration
of Television Rating agencies. MIB accepted TRAI's
recommendations and notified Policy Guidelines for
Television Rating Agencies in India on 16th January
201494. Under these guidelines, the industry-led body,
Broadcast Audience Research Council (BARC) was
accredited by MIB on 28th July 2015, to carry out the
Television Ratings in India. BARC, comprising
stakeholderslike Indian Broadcasting Digital Foundation
(IBDF), Indian Society of Advertisers (ISA), and
Advertising commercial television rating services in
Indiasince 2015.

The sample frame for
BARC's TV panel is designed to @
include private households in all W’
parts of India. The panel size, v
denoting the number of TRAI
households where audience
measurement devices are placed,
plays a critical role in ensuring the accuracy and
representativeness of television ratings. This panel
should ideally reflect the diversity present in television
viewership, encompassing factors such as age, socio-
economic class, gender, working status, delivery
platforms, and geographical coverage, including both
urban and rural markets. The policy guidelines for
television rating agencies have the following provisions
regarding panel size:

“A minimum panel size of 20,000 to be
implemented within 6 months of the guidelines coming
into force. Thereafter, the panel size shall be increased
by 10,000 every year until it reaches the figure of
50,000. The panel of homes hasto remain representative
of all television households in the country.”

In Recommendations on ‘Review of Television
Audience Measurement and Rating System in India
dated 28.04.2020, TRAI recommended the following:

“The rating agency should be mandated to
increase the sample size from the existing 44,000 to
60,000 by the end of 2020, and 1,00,000 by the end of
2022 using the existing technology.”

However, the current scenario revealsthat BARC
India is operating with a panel size of only 55,000
households. However, this sample size falls short of
accurately representing the vast |andscape of 182 million
TV households in the country with diverse viewing
preferences. Moreover, with an anticipated growth in
TV households expected to reach 202 million by 2026,

o1 | 3 Roneall & ded SEm &l gd arl F2 arsdre
FH & [0 28 TAE 2015 1 TANEAT BN AWl &
T | o, S 2015 F 9Yrd § 2RI gzt
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ey’
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the existing panel size is poised to become even more
inadequate. Therefore, there's a need to establish a
roadmap for of television viewership.

Furthermore, in the dynamic realm of modern
media consumption, integrating data from non-linear
sources is essential for a comprehensive television
audience measurement system. Viewers also turning to
on-demand content via OTT services and streaming
platforms, in addition to traditional linear TV metrics.
However, BARC’s present audience measurement
mechanism incorporates datafrom linear television only.
Cross-platform content consumption, enabled by
seamless transitions between linear TV and OTT, adds
complexity, necessitating a system that adeptly captures
cross-device viewing habits. Advertisers seek unified
datato optimize campaigns across platforms, leveraging
insights to tailor strategies effectively.

Médiametrie in France and Broadcasters’
Audience Research Board (BARB) in the UK have
expanded their audience measurement approaches
to include previously unaccounted segments and
monitor Subscription-based Video on Demand (SVOD)
and Broadcast Video on Demand (BVOD) services,
reflecting the evolving nature of media consumption.
Integrating data from both linear and OTT channels
is imperative for adapting content strategies and
optimizing ad placements in today's convergent media
landscape.

Moreover, BARC being '
the sole provider of rating A
the need for additional players
to encourage healthy
competition. Introducing more
agencies not only fosters competition but also has the
potential to improve service quality and reduce costs,
methodologies, ensuring continuous evolution in line
acts as anatural deterrent against rating manipulation,
as multiple agencies vie for accuracy and credibility.
Independence from industry stakeholdersiscrucial for
ensuring a neutral and unbiased approach to audience

services in India, raises
concerns about market
behaviour, service quality, and
cost inefficiencies, highlighting
as dependency on a single agency often lack the drive
to innovate and adapt to industry demands. Competition
acts as acatalyst for innovation, prompting BARC and
other entities to adopt new technologies and
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measurement. When measurement agencies are free
from industry affiliations or influences, the process
remains objective, transparent, and untainted by
external pressures, enhancing credibility and
trustworthiness.

Furthermore, in today's diverse medialandscape,
traditional audience measurement methods struggle to
capture the complexity of viewer behaviour. The
integration of modern technologies like Big Data,
Artificial Intelligence (Al), and Wearable meters may
be explored. Return Path Data (RPD) can also be used
asatransformativetool, offering real-timeinsightsinto
viewer interactions with content, empowering
broadcasters and advertisers to adjust strategies
promptly. Big data Al-driven algorithms may analyse
vast datasets in real-time, refining the accuracy of
audience measurement and empowering stakeholders
with actionable insights. Moreover, there are digital
set top boxes which have hardware and software
that makes them two-way, that is, they have a return
path. The return path data may be used for audience
measurements through such set top boxes.

Wearable meters, such as Portable People Meters
(PPM), enhance data granularity by
measuring viewership patterns on
the go, facilitating adaptability in a
rapidly changing media landscape.
Numeris in Canada employs PPM
technology, offering precise
individual measurement and reliabl e station identification,
ensuring continuous audience measurement for both
radio and TV at the local level while minimizing human
error in the monitoring process. The strategic
incorporation of new era technologies into audience
measurement strategies is pivotal for achieving a more
accurate, responsive, and platforms.

Insummary astructured roadmap tounlock acredible
system:

¢ Panel SizeExpansion:
Increase the panel size gradually to ensure
representativeness. TRAI's recommendations of
reaching 100,000 households by 2022 should be
adhered to promptly.

¢ Integration of Non-linear Data:
Incorporate data from non-linear sources such as
OTT platforms to reflect modern viewing habits
accurately. This entails updating measurement
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methodologies to capture cross-platform
consumption seamlessly.

Competition and Diver sification:

Encourage the entry of additional rating agencies
to foster competition, improve service quality, and
reduce costs. This diversification ensures market
dynamism and guards against monopolistic
practices.

Independenceand Transparency:

Ensure rating agencies operate independently from
industry influences to maintain objectivity and
credibility. Transparent methodologies and
unbiased practices enhance trust among
stakeholders.

Technological Advancements:

Embrace cutting-edge technologies like Big
Data analytics, Al algorithms, and wearable
meters to enhance measurement accuracy and
granularity. Return Path Data (RPD) and Two-Way
Set-Top Boxes offer real-time insights into viewer
behavior.

I nternational Best PracticesAdoption:

Learn from successful audience measurement
systems globally, such as those employed by
Médiametrie in France and BARB in the UK, and
adapt relevant strategies to the Indian context.

Regulatory Framework Strengthening:
Continuously review and update regulatory
frameworks to address emerging challenges and
ensure compliance with industry standards.

Industry Collabor ation:

Foster collaboration between broadcasters,
advertisers, rating agencies, and regulatory bodies
to co-create and refine measurement standards
that reflect the evolving media landscape
accurately.
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CONTENT &
COPYRIGHT
PROTECTION IN AN
EMERGING MEDIA
LANDSCAPE

India can effectively mitigate copyright
and piracy issues in the broadcasting
sector, create a conducive environment
for creativity and innovation, and promote
sustainable growth in the media and
entertainment industry.

The broadcasting
industry in India has
experienced significant
growth in recent years,
fuelled by technological
advancements and
increasing consumer
demand. However, with this
expansion comes the
pressing issue of copyright
infringement and piracy, posing substantial challenges
to creators and stakeholders.

The subject matter of Indian intellectual property,
or IR, relevant to thisindustry primarily takes the form of
copyrights. Copyrightsin the industry relates mainly in
the production, broadcasting and use of cinematographic
films (CF), music, advertising, web series, theatrical plays,
televisions serials, gaming, animation etc.

As per a global advisory firm, there had been
sizable visitsto content piracy websitesin the year 2022
from India. The report also states that in India, piracy
can be traced to individuals as well as organised groups
who can capture content through screen grabs or by
recording on phones in movie theatres and distribute it
further. A lot of pirated content is available on social
media-based messaging applications, which circulate
information about third-party pirated sites or aggregator
apps that ordinarily may not be found on the application
Play Store.

It is estimated that piracy causes a revenue |oss
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of Rs. 20,000 crore annually to the film industry. Illegal
dissemination of video/ film content causes loss to
creators and theatre operators involved in the business.
The government also incurs|osses because pirate activity
avoids paying taxes on entertainment at theatres, and
GST at locations where goods are produced or sold
legally. Economic losses from piracy leads to job cuts
and reduced opportunitieswithin the industry. Moreover,
theatres depend on ticket sales and concessions for their
revenue. When pirated copies of films become widely
available, it results in financial losses for these
businesses.

To counter the menace of piracy, the Parliament
has passed the Cinematograph (Amendment) Act, 2023.
The amendments include penalties, such as a minimum
of 3 months’ imprisonment and fine of Rs 3 lakh, with
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losses and reputational harm on the original creators.
Illegal download options of film contents from third-party
sources are available days before their release. Piracy
impacts the consumption of original content through
password and credential sharing, sending files over the
internet, and purchasing illegal streaming devices and
services which are available at just a fraction of the cost
to the consumers.

Similarly, there are instances of piracy in music
and gaming content. As per International
Federation of the Phonographic Industry
(IFPI). Almost 74% of internet usersin India
access unlicensed services to listen to
music. According to IFPI, thiskind of illegal
activities create huge losses for the Indian
artists who are creating content and the
labels that are investing in it. Further,

ifpi
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governing the animation and
online gaming business, had been
difficult for combatting piracy
issuesin India.

The main objective of the
copyright is to protect the
creator’s original work from
unauthorized reproduction. The
Indian Copyright Act 1957
protects original literary, dramatic, musical and artistic
works and cinematograph films and sound recordings
from unauthorized uses. Unlike the case with patents,
copyright protects the expressions and not the ideas.
The Copyright Act is the primary legislation governing
copyright in India. For instance, Section 55 providesfor
the power of the police to seize infringing copies, and
Section 63 provides for criminal penaltiesfor copyright
infringement. So far, the Copyright Act, 1957, does not
explicitly provide for extraterritorial jurisdiction.

Further deploying technology driven solutions
helps in combatting the issues
related to piracy and copyright

infringement. Robust
authentication mechanisms
through Digital Rights
M anagement (DRM)

technologies to control access
to digital content may be
explored. Employing advanced
encryption techniquesto secure
theintegrity and confidentiality
of digital content, making it more challenging for pirates
to tamper with or reproduce copyrighted material may be
looked upon. Utilizing fingerprinting algorithms to
automatically detect copyrighted content across various
online platforms may also be considered.

It extremely important to develop and implement a
multifaceted strategy within the sector to combat the
issues raised by piracy and ensure the reduction of
copyright infringement to foster a sustainable and
thriving creative ecosystem for the various segments of
the broadcasting landscape. A thoughtfully designed
policy plays a pivotal role in mitigating copyright and
piracy issues in the Indian broadcasting sector. By
establishing a robust legal framework, fostering public
awareness, embracing technology, and promoting
international cooperation, India can create an
environment that nurtures creativity, protectsintellectual

SCOPYRIGHT ACT 1957_
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property, and ensures sustainable growth in the media
and entertainment industry.

In summary these below measures are an effective
combat topiracy.

¢ EstablishingaRobust L egal Framework:
Strengthen copyright laws and enforcement
mechanisms to deter piracy and protect intellectual
property rights in the broadcasting sector. This
includes implementing stringent penalties for
copyright infringement, streamlining legal procedures
for pursuing copyright
claims, and establishing
specialized intellectual
property courts to expedite
legal proceedings.

¢ Fostering Public
Awareness:
Educate the public about the
importance of respecting
copyright laws and the
negative consequences of
piracy on the media and entertainment industry.
Launch awareness campai gns through various media
channels, including television, radio, social media,
and community outreach programs. Collaborate with
educational institutions to integrate copyright
education into school curricula and raise awareness
among students.

¢ Embracing Technology:

Leverage technology to combat piracy and protect
copyrighted content in the broadcasting sector.
Implement digital rights management (DRM)
solutions to encrypt and secure content
distribution channels. Explore blockchain
technol ogy for transparent and immutabl e copyright
management and tracking. Encourage the adoption
of licensed streaming services and digital platforms
that offer legitimate access to content.

¢ Promoting I nternational Cooper ation:
Strengthen collaboration with international
stakeholders, including copyright organizations,
law enforcement agencies, and industry
associations, to address cross-border copyright
infringement issues. Participate in international
treaties and agreements aimed at harmonizing
copyright laws and promoting anti-piracy efforts
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globally. Exchange best practices, information, and
resources to enhance enforcement capabilities and
combat transnational piracy networks.

Supporting Content Creator sand RightsHolders:
Provide support and incentives to content creators,
broadcasters, and rights holders to encourage the
production and distribution of original and licensed
content. Facilitate licensing agreements and
revenue-sharing models that fairly compensate
rights holders for their creative works. Establish a
transparent and efficient royalty collection and
distribution system to ensure that creators receive
their rightful earnings.

Enabling L egal Alternatives:

Make legal alternativesto piracy easily accessible
and affordable to consumers. Encourage the
development of legitimate streaming platforms,
video-on-demand services, and online marketplaces
that offer a wide range of licensed content at
competitive prices. Streamline licensing processes
and reduce regulatory barriers to encourage
investment in legal distribution channels.
Capacity Building and Training:

Provide training and capacity-building programsfor
law enforcement agencies, judicial officials, and
industry professionals to enhance their
understanding of copyright laws and enforcement
techniques. Offer specialized courses, workshops,
and seminars on intellectual property rights
management, anti-piracy strategies, and digital
content protection.
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THE EMERGING

BROADBAND NUMBERS

The latest broadband subscriber numbers across India is presented in this feature.

¢ In the month of March, 2024,
11.44 million subscribers
submitted their requests for
Mobile Number Portability

(MNP). Withthis, the cumulative
MNP requests increased from
951.09 million at the end of
February-24t0962.53 million at

the end of March-24, since
implementation of MNP,

Number of active wireless
subscribers (on the date of peak

~
257
TELECOM REGULATORY AUTHORITY OF INDIA i,
New Delhi, 314 May, 2024
(www.trai.gov.in)
Highlights of Telecom Subscription Data as on 31st March, 2024
Total
Particulars Wireless | Wireline | (wireless+
Wireline)
Broadband Subscribers (Million) 884.01 40.06 | 924.07
Urban Telephone Subscribers (Million) 634.47 30.92| 665.38
Net Addition in March, 2024 (Million) -1.64 0.62 -1.02
Monthly Growth Rate -0.26% 2.06% -0.15%
Rural Telephone Subscribers (Million) 531.02 2.88 533.90
Net Addition in March, 2024 (Million) 2.49 0.06 2.95
Monthly Growth Rate 0.47% 2.21% 0.48%
Total Telephone Subscribers (Million) 1165.49 33.79 | 1199.28
Net Addition in March, 2024 (Million) 0.85 0.69 1.54
Monthly Growth Rate 0.07% 2.07% 0.13%
Overall Tele-density*(%) 83.27% 2.41% | 85.69%
Urban Tele-density*(%) 127.51% 6.21% | 133.72%
Rural Tele-density*(%) 58.87% 0.32% 59.19%
Share of Urban Subscribers 54.44% | 91.49% 55.48%
Share of Rural Subscribers 45.56% 8.51% 44.52%
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Segment-wise Broadband Subscribers and Monthly Growth Rate in the
month of March, 2024

Broadband subscribers
(in million) I}xzthlty .
gro rate in
th
Segment A;e(l’::uig As on 31st the month of
202 4ry March 2024 | March, 2024
Wired subscribers 39.46 40.06 1.52%
Mobile devices users s
(Phones and dongles) 876.44 883.22 0.77%
Fixed Wireless subscribers
(Wi-Fi, Wi-Max, Point-to- 0.87 0.79 -9.10%
Point Radio & VSAT)
Total 916.77 924.07 0.80%

VLR#) in March, 2024 was
1057. 71 million.

BROADBAND SUBSCRIBER

& Asper theinformation received

from 1,158 operatorsin March,
2024, in comparison to 1132
Operatorsin February 2024, the
total Broadband Subscribers
increased from 916.77 million at
theend of February-24t0924.07
million at the end of March-24
with a monthly growth rate of
0.80%. Segment-wise broadband
subscribers and their monthly
growth rates are as below: -

& Top five service providers

constituted 98.36% market share
of the total broadband
subscribers at the end of March-
24. These service providerswere
Reliance Jio Infocomm Ltd 481.07
million, Bharti Airtel 273.23
million, Vodafone Idea 127.69
million, BSNL 24.70 millionand
AtriaConvergence 2.25 million.

Service Provider-wise Market Share of Broadband
(wired + wireless) Services as on 31st March, 2024

Vodafone
Idea, 13.82%

%

Bharti Airtel,
29.57%

BSNL, 2.67%

Atria
Convergence,
0.24%

_ Others, 1.64%

Reliance Jio,
52.05%
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¢ The graphical representation of

the service provider-wise market
share of broadband services is
given below: -

Ason 31st March, 2024, the top
five Wired Broadband Service
providers were Reliance Jio
Infocomm Ltd 11.27 million,
Bharti Airtel 7.73 million, BSNL
4.05 million, AtriaConvergence
Technologies 2.25 million and
Oneott Intertainment Limited 1.22
million.

Ason 31st March, 2024, the top
fiveWireless Broadband Service
providers were Reliance Jio

Infocom Ltd 469.73 million, Bharti
Airtel 265.50 million, Vodafone
|dea127.69 million, BSNL 20.65
million and Intech Online Pvt.
Ltd. 0.24 million.

11. WIRELINE SUBSCRIBERS
& Wireline subscribers increased

from 33.10 million at the end of
February-24t0 33.79 million at the
end of March-24. Net increasein
thewireline subscriber base was
0.69 million with amonthly rate
of growth 2.07%. The share of
urban and rural subscribers in
total wireline subscribers were
91.49% and 8.51% respectively

at theend of March, 2024.

The Overall Wireline Tele-
density in India increased from
2.37% at the end of February-24
t02.41% at theend of March-24.
Urban and Rural Wireline Tele-
density were 6.21% and 0.32%
respectively during the same
period.

BSNL, MTNL and APSFL, the
three PSUs access service
providers, held 27.58% of the
wireline market share as on 31st
March, 2024. Detailed statistics
of wireline subscriber base are
availableat Annexure-|.

Access Service Provider-wise Market Share of Wireline Subscribers

as on 31st March, 2024

MTNL
6.44% _

Tata Tele.
6.77%

A

BSNL _/
19.23%

Vodafone Idea
2.31%_

APSFL
_1.90%

Bharti Airtel /
25.98%

_Reliance Com.

_ VMIPL
0.16%

———____Quadrant

0.38%

1.22%

Reliance Jio
35.61%
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Access Service Provider-wise Net Addition/Decline in Wireline
Subscribers during the month of March, 2024

Net Wireline Subscribers Addition= 6,86,691

200000

MTNL

-200000

Tata Tele. [I
VMIPL |
BSNL |
Quadrant
APSFL

L= g
Retiance Jio [ 399495

Bharti Airtel [ 206042
39713
35941
13029
6203
3300
194
-3343
-13495

Vodafone Idea [

Reliance Com.

111. WIRELESS SUBSCRIBER
& Total wireless subscribersincreased from 1,164.64 million at the end of February-24, to 1,165.49 million at theend

Total Wireless Subscribers (in Million) Wireless Tele-density (%)
1200 1,163.64 1,165.49 140
128.03 127.51
120
1000
100
800
80
600
60
400
a0
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20
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30

of March-24, thereby registering
amonthly growth rate of 0.07%.
Wireless subscription in urban
areas decreased from 636.11
million at the end of Feb-24 to
634.47 million at theend of Mar-
24 however wireless
subscription in rural areas

increased from 528.53 million to
531.02 million during the same
period. Monthly growth rate of
urban and rural wireless
subscription was -0.26% and
0.47% respectively.

& The Wireless Tele-density in

Indiaremained samei.e 83.27%
at the end of March-24 which
were at the end of February-24.
TheUrban Wireless Tele-density
decreased from 128.03% at the
end of February-24 to 127.51%
at the end of March-24 however
Rural Tele-density increased

Access Service Provider-wise Market Shares in term of Wireless
Subscribers as on 31st March, 2024

Vodafone Idea,

18.86%

BSNL, 7.57% MTNL, 0.17%

l

- Reliance Com.,

Net Addition in Wireless Subscribers of Access Service Providers in the
month of March, 2024

(=] é g
Reliance Jio . 2,143,539

SATELLITE & CABLETV

Bharti Airtel . 1,750,917

Net Wireless Subscribers Addition = 8,48,801

1,946
4,674

MTNL

Reliance Com.
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Growth in Wireless Subscribers

Access Service Provider-wise Monthly Growth Rate of Wireless
Subscribers in the month of February, 2024

71% Growth in Wireless Subscribers

61%
51%
41%
31%
21%
11%
1%
-9%
-19%
-29%
-39%
-49%
-59%
-69%
-79%
-89%
-99%

-2.60%

0.46%

0.46%
-0.24%

0.31%
-98.43%

MTNL
BSNL |

Reliance Jio
Bharti Airtel
Vodafone Idea

Note: BSNL includes its Virtual Network Operator (VNO),

Service Area-wise Monthly Growth Rate of Wireless Subscribers in the
month of March, 2024
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from 58.61% to 58.87% during the same period. The
share of urban and rural wireless subscribersin total
number of wireless subscribers was 54.44% and
45.56% respectively at theend of March-24. Detailed
statistics of wireless subscriber base is available at
Annexure-l1.

As on 31st March, 2024, the private access service
providers held 92.26% market share of the wireless
subscriberswhereas BSNL and MTNL, the two PSU
access service providers, had a market share of only
7.74%.

The graphical representation of access service
provider-wise market share and net additions in
wireless subscriber base are given below: -

Except Maharashtra, Punjab, Kolkata, Haryana,
Himachal Pradesh, Tamil Nadu and Gujarat, all other
service areas have showed growth in their wireless
subscribers during the month of March-24.

TOTAL TELEPHONE SUBSCRIBERS
(IN MILLION)
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V. TOTAL TELEPHONE SUBSCRIBERS
& The number of telephone subscribers in India

increased from 1,197.75 million at the end of February-
2410 1,199.28 million at the end of March-24, thereby
showing a monthly growth rate of 0.13%. Urban
telephone subscription decreased from 666.40 million
at the end of February-24 to 665.38 million at theend
of March-24 however the rural subscription increased
from 531.35 million to 533.90 million during the same
period. The monthly growth rates of urban and rural
telephone subscription were -0.15% and 0.48%
respectively during the month of March-24.

The overall Tele-density in India increased from
85.64% at the end of February-24to 85.69% at theend
of March-24. The Urban Tele-density decreased from
134.13% at the end of February-24to 133.72% at the
end of March-24 however Rural Tele-density
increased from 58.92% to 59.19% during the same
period. The share of urban and rural subscribers in
total number of telephone subscribers at the end of
March-24 were 55.48% and 44.52% respectively.l
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UPDATED LATEST AUDITORS REPORT

This panel of auditorswill carry out audit of digital addressable systems (DAS)

1. CAANILKUMARJAIN Mr.KOUSHIK BALASUBRAMANIAN,
Partner, Senior Director,
M/sBorkar & Muzumdar, M/sProtiviti IndiaMember Pvt Ltd,
A1/255-B, Second Floor, Lawrence Road, 1st Floor, Godrej Coliseum Unit No.101, B Wing,
Near Kendriya Vidhyalaya, Keshav Puram, Delhi 110035 Somalya Hospital Road, Sion(E),
Tel.: 011-27391762, 011-45063795 Mumbai — 400022
Mob.: 09167676916 / 09599916609 Tel .- 022-66263325
Fax: 022-6689 9990 Mob.: 08108510000
E-mail: anll@bnmca.com Eax: 022-66263399
Area of Operation: All India E-mail: b.koushik@protivitiglobal.in
Empanelment up to: 29.08.2025 Area of Operation: All India
> Mr.PEEYUSH VAISH, Empanelment up to: 29.08.2025
Partner,
M/s Deloitte Touche Tohmatsu India LLP '\P/larr't(;’]eArURAV MITTAL,
7th Floor, Building 10, Tower B, DLF Cyber City Lo
Complex, DLF City, Phase— 1, Gurugram — 122 002. M/s SK. Mittal & Co,,
(Haryana) Chartered Accountgnts,
Tel - 0124-6792906. E-29, 50th Extension Part I1,
Mob.: 09818860000 New Delhi-110049
Fax: 0124-6792012 Tel.: 011-26255213, 011-41640694
Email: peeyushvaish@del oitte.com Mob.: 09810750666
Area of Operation: All India E-mail: gaurav@skmittal .co.in, skmittal ca@yahoo.co.in
Empanelment up to: 29.08.2025 Area of Operation: All India
Empanelment up to: 29.08.2025
3. Mr.JITENDRAKUMAR SARAWGI,
Managing Partner, Mr.NAVNEET KUMAR,
M/sJ K SS & Associates, Associate Consultant
91, Siddhartha Enclave, Near Ashram Chowk, M/s Xestion Advisor Pvt. Ltd.,
New Delhi-110014 C-202, Unesco Apartments, Plot No. 55, |P Extension.
Tel.: 011-42828734-5-6, 26341033 Delhi — 110092
Mob.: 09871599182 Mob.: 08826792792
E-mail: jk.sarawgi @jksco.in delhi @jksco.in E-mail: navneet.k@xestiongroup.com
Area of Operation: All India Area of Operation: All India
Empanelment up to: 29.08.2025 Empanelment up to: 29.08.2025
4. Mr.JEENENDRA BHANDARI, Mr. LAXMIKANT SAINI,
Partner, Partner,
M/sMGB & CoLLP, - ;
Peninusula Bu_si ness Park, Tower B, 19th Floor, Lower YIZ/(')S ﬁﬂhélhfdal rgof;r@,ss;/%aml School, Sector-40,
Parel, Mumbai-400013
Tel.: 022-61246122 Gurugram - 122001
Mob.- Tel.: 0124-4276532 Maob.: 09310832563
ob.: 09867299672 :
Fax: 022-61246101 Fax: 0124-2201618 : - o
E-mail: jbhandari @mgbco.com E-mail: mfo@smsamdla.ln, ngmlkant.salnl @smsaindia.in
Area of Operation: All India Area of Operation: All India
Empanelment up to: 29.08.2025 Empanelment up to: 29.08.2025
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10.

11.

12.

13.

Mr.HIREN UPADHYAY,

Partner

M/sBDO IndiaLLP,

The Ruby, Level-9, North West Wing,
Senapati Bapat Marg Dadar West,
Mumbai — 400028

Tel.: 022-33589700

Mob.: 9820726550

E-mail: hirenupadhyay @bdo.in
Area of Operation: All India
Empanelment up to: 23.09.2025

Mr.MUKESH SHARMA,

Partner,

M/sAMAA & Associates,

UG-2, 17A/56, Triveni Plaza, WEA, Karol Bagh,

New Delhi-110005

Tel.: 011-47057628,

Mob.: 09212327628

E-mail: mukesh@amaa.in, camukeshpandit@gmail.com
Area of Operation: All India

Empanelment up to: 22.10.2025

Mr. Deepak Gupta,

Partner,

M/s KPM G Assurance and Consulting Services LLP,
4th Floor, Building No.10, Tower-B, DLF Cyber City,
Phase-11, Gurgaon — 122002

Tel.: 0124-3365162,

Mob.: 9818998689

Fax: 0124-3369001

E-mail: dgupta@kpmg.com

Area of Operation: All India

Empanelment up to: 22.10.2025

Mr.R. K. Gupta,

Senior Partner,

M/sBansal R. Kumar & Associates,

G-7 & 8, Namdhari Chambers, 9/54, Desh Bandhu Gupta
Road, Karol Bagh, Delhi 110005

Tel.: 011-23678326, 011-23516768

Mob.: 09810015824

Fax: 011-23634924

E-mail: rkbansal 01@yahoo.com, accounts@brkindia.in
Area of Operation: All India

Empanelment up to: 22.10.2025

Mr.PRABHAT AGARWAL,

M/s M oore Singhi AdvisorsLLP,
161, Sarat Bose Road,

Kolkata— 700026

Tel.: 033-24196000/01/02

Mob.: 09830570136

Fax: 033-22307146

14.

15.

16.

17.

Email: prabhatagarwal @singhico.com
Area of Operation: All India
Empanelment up to: 30.10.2025

Mr.VIVEK BHUTANI,

VicePresident,

M/sAltruist Technologies Pvt Ltd,
Plot No.2, Sector-22, Technology Park,
Panchkula, Haryana- 134112

Mob.: 08800691563

Email: vivek.bhutani @altruistindia.com
Area of Operation: All India
Empanelment up to: 10.05.2024

Mr. APOORVAYATINDRA,

Director

M/sAnil Ashok & Associates

901, KamlaExecutive Park,

Off Andheri KurlaRoad,

Cross Road — B, Hanuman Nagar,

Next to Vazir Glass Factory, Andheri (E),
Mumbai — 400069

Tel.: 022-42215300

Maob.: 09892045516

Fax: 022-42215303

Email: apoorva.yatindra@anilashok.com
Area of Operation: All India
Empanelment up to: 10.05.2024

Mr.K.R.SRIRAM,

Partner,

M/sK.R. Sriram & Co.

2H, Merlin Links, 166B,

Shyama Prasad M ukherjee Road,
Kolkata— 700026

Tel.: 033-24656413

Mob.: 09830905554, 09830677577
Email: dasaudit@krsriram.com
Area of Operation: All India
Empanelment up to: 10.05.2024

Mr. ANKUR GOYAL,

S. Partner

M/s S. P. Chopra & Co.

31-F, Connaught Place,

New Delhi —110 001

Tel.: 011-23313496-7

Fax: 011-23713516

Mob.: 09810664230

E-mail: ankurgoyal @spchopra.in
Area of Operation: All India
Empanelment up to: 25.05.2024
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18.

10.

20.

21.

22.

(i) Shri AKASH KUMAR SINGHAL,

Partner

M/s Khandelwal Jain & Co.

GF — 8&9, Hans Bhawan, 1, Bahadur Shah Zafar Marg,
New Delhi — 110 002

Tel.: 011-23370091, 23378795

Mob.: 09868145676, 09313991367

E-mail: akash@kjco.net

(if) Shri Manish Kumar Singhal,
Partner

Mob.: 09818377522

E-mail: manishs@kjco.net

Area of Operation: All India
Empanelment up to: 25.05.2024

Mr. SANJAY GUPTA,

Partner

M/s Sanjay Gupta & Associates
C-4-E/135, Janakpuri, New Delhi — 110 058
Tel.: 011-25547949

Fax: 011-25619535

Mob.: 09810041074

E-mail: sanjay@sgaindia.in

Area of Operation: All India
Empanelment up to: 08.06.2024

Mr.RAJAN B. SHAH,

Partner

M/sR. S. Patel & Co

801, Popular House, Near Income Tax Circle,
Ashram Road, Ahmedabad - 380009
Tel.: 079-26583536, 26585550

Fax: 079-26585551

Mob.: 09825062073

E-mail: rgjan@rspatel ca.com

Area of Operation: All India
Empanelment up to: 28.06.2024

Mr.PRATEEK GOYAL,

Partner

M/sVinod Singhal & CoLLP

207, 222, Ganpati Plaza, M. |. Road, Jaipur — 302001
Tel.: 0141-4009291

Mob.: 09829787040

E-mail: prateekgoyal @vsc.co.in

Area of Operation: All India

Empanelment up to: 28.06.2024

Mr.VIVEK AGRAWAL,

Partner

M/s Habibullah & Co

#1, Dalibagh Apartment, Butler Road,
L ucknow - 226001

23.

24.

25.

26.

Tel.: 0522-4231643

Mob.: 09839119370

Email: vivek@hcoca.com

Area of Operation: Areas covered under Regional Office,
Bhopal (States of Uttar Pradesh, Uttarakhand, Madhya
Pradesh and Chhattisgarh)

Empanelment up to: 30.06.2024

Mr.MANOJBHANSALI,

Partner

M/sA.R. Bhansali & Co.

B-145, Navkar Apartments, Kalyan Path,

Mangal Marg, Bapu Nagar, Jaipur — 302015

Tel.: 0141-2710730

Mob.: 09828061525

Email: manojbhansali65@gmail.com

Area of Operation: Areacovered under Regional Office,
Jaipur (States of Rgjasthan, Gujarat, Haryana, Punjab and
UT of Chandigarh, Daman & Diu and Dadar & Nagar
Haweli)

Empanelment up to: 15.07.2024

Mr.MOHAMMADAYUB,

Partner

M/sABPS & Associates

#182, Saheed Nagar, Behind Alok Bharti Tower,
Bhuvneshwar — 751007

Mob.: 09437075232

Email: caabps@gmail.com

Area of Operation: Areas covered under Regional Office,
Hyderabad (States of Andhra Pradesh, Telangana, Tamil
Nadu, Odisha and UT of Puducherry)

Empanelment up to: 21.07.2024

Mr.BHUPINDER JIT SINGH,

Partner

M/s Ashish Mahajan & Associates

First Floor, Star Complex, Basti Adda Chowk,

Jalandhar (Punjab) — 144001

Tel.: 0181-4634042

Mob.: 09872074042

Email: auditors.sal uja@gmail.com

Area of Operation: Areacovered under Regional Office,
Jaipur (States of Rgjasthan, Gujarat, Haryana, Punjab and
UT of Chandigarh, Daman & Diu and Dadar & Nagar
Haweli)

Empanelment up to: 27.07.2024

Mr. SUBRATA ROY,

M/s Roy Ghosh & Associates,

Chartered Accountant

1st Floor, Bharat Bhawan, 3 Chittaranjan Avenue,
Kolkata- 700072

Telephone/Fax: 033-22360048
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27.

28.

29.

30.

Mob.: 09830049737

Email: royghosh@gmail.com, info@royghosh.in

Area of Operation: Areacovered under Regional Office,
Kolkata (States of West Bengal, Bihar, Jnarkhand, Assam,
Arunachal Pradesh, Manipur, Meghalaya, Mizoram,
Nagaland, Sikkim, Tripuraand UT of Andaman & Nicobar
Islands)

Empanelment up to: 19.08.2024

(i) Shri SANTOSHA KUMAR,

Partner

M/s SBA Associates

204, Aditya Park Apartment, Kashi Nagar, Amruthahalli,
Bengal uru—560092

Mob.: 09845429157

Email: san@sbaassociates.in, sankk_leo@yahoo.co.in

(i) SHRI HARSHA,

Manager

2109, 2nd Floor, 11 Block, Janapriya Apartment,
Allasandra, Bengal uru — 560065

Mob.: 09980836745, 09611158290

Email: shriharsha.a.r@gmail.com

Area of Operation: Areas covered under Regional Office,
Bangalore (States of Maharashtra, Karnataka, Kerala, Goa
and UT of Lakshadweep)

Empanelment up to: 30.09.2024

ShriV.VIDYASAGAR BABU,

Partner

M/s Sagar & Associates

#6-3-244/5, Sarada Devi Street, Prem Nagar, Hyderabad,
Telangana—500004

Tel.: 040-23395588, 23303371

Mob.: 09848199705, 09989194249

Email: sagarandassociates@yahoo.co.in

Areaof Operation: Areas covered under Regional Office,
Hyderabad (States of Andhra Pradesh, Telangana, Tamil
Nadu, Odishaand UT of Puducherry)

Empanelment up to: 05.10.2024

Shri PARSURAM BAISAKH,

Partner

M/s PBSD & Associates,

Plot N0.1407/9200, DGM Residency,
Satya Vihar, NH-16, Rasulgarh, Khorda,
Bhubaneswar — 751010 (Odisha)

Mob.: 09437024673, 09938289577
Email: prb70@rediffmail.com

Area of Operation: All India
Empanelment up to: 16.11.2024

Shri PIYUSH KUMAR MISRA
Partner

31.

32.

33.

M/s Piyush Misra & Co.

34/06, Gokhle Marg, Near MVV NI, Hazrat Ganj,
Lucknow — 226001

Tel.: 0522-4025059

Mob.: 09415427433, 06387841621

Email: piyush.misra.ca@gmail.com,
piyush_misra_ca@hotmail.com

Area of Operation: All India

Empanelment up to: 31.12.2024

Shri ASHOK GUPTA,

Designated Partner

M/sAPRA & AssociatesLL P

125, Ground Floor, World Trade Centre, The Lalit,
Connaught Place, New Delhi —110001
Tel.: 011-49123777

Mob.: 09811277697

Email: ashokg@aprafirm.com

Mob.: 09871919293

Alternate Contact: Mr. Aneesh Garg
Email: dasaudit@aprafirm.com

Area of Operation: All India
Empanelment up to: 04.02.2025

MR. SATISH GUPTA,

Partner

M/sA P Sanzgiri & Co

H.No.174, Plot No.22, Anand Nagar Lane,
Behind Vakola Police Station, Santacruz (East),
Mumbai — 400 055

Tel.: 022-26691232

Mob.: 09820221596

Email: das@ca-aps.in

Area of Operation: All India
Empanelment up to: 04.02.2025

Shri VINAY KUMAR SETHI,

Partner

M/s Vinay Sethi & Associates

L-47, LGF, Lajpat Nagar-11, New Delhi — 110024

Tel.: 011-29819697

Mob.: 09811120654

Email: systems@cavinaysethi.com

Area of Operation: Areas covered under Regional Office,
Delhi (NCT of Delhi including local areas of Noidaand
Ghaziabad, States of Himachal Pradesh, UTs of Jammu &
Kashmir and Ladakh)

Empanelment up to: 04.02.2025

(i)yMr.KOMANDOOR MOHANACHARYA,
M/sKomandoor & CoLLP,

Chartered Accountant,

I-504, Divya Shakti Complex, 7-158, Dharamkan Road,
Ameerpet, Hyderabad — 560016
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Mob.: 09849011300

Email: komandoorco@gmail.com

@iy Mr.T.NAGENDRANADH

Mob.: 08790087788

@iii)Mr.MANGAL SINGH

Mob.: 09540778658

Email: mangal singhkomandoorco@gmail.com
Area of Operation: All India
Empanelment up to: 04.02.2025

35. Shri AFTAB SHAIKH,
Director,
M/sWhitespace Global LLP
706, Level-7, 1 Aerocity, Off Andheri-Kurla Road,
Sakinaka, Andheri(E), Mumbai-400072
Mob.: 09819899777
Email: aftab.shaikh@thewhitespaceglobal.com
Area of Operation: All India
Empanelment up to: 04.02.2025

36. (i) CASUDHIRDABIR,
M/s Rodi Dabir & Co.
282, lInd Floor, Kapish House,
Mata Mandir Road, Khare Town,
Dharampeth, Nagpur — 440010
Mob.: 09822220091
Emails: rodidabir@rediffmail.com,
rodidabir@rodidabir.com
(i) CAVRUNDA FUNDE PAUNIKAR
Mob.: 08149947343
(iii) CARUSHIKESH DESHPANDE
Mob.: 09822242490
(iv) CAAASHISH BADGE
Mob.: 09822567490
(v) CAVISHAL NAIRA
Mob.: 09822574490
Area of Operation: All India
Empanelment up to: 03.08.2025

37. (i) Mr. SURESH MURARKA,
Senior Partner
M/s SGCO & Co
4A, Kaledonia, 2nd Floor, Sahar Road, Near Andheri
Station, Andheri (East), Mumbai — 400069
Mob.: 09821125916
Fax: +9122 66256364
Email: suresh@sgco.co.in
(i) Mr. MUKESH SINGH,
Executive Director
Mob.: 09004921666
Email:mukesh.singh@krestonsgco.com
(iii) Mr.SHASHIN ZALA
Email: shashin.zala@sgco.co.in

38.

39.

40.

41.

Area of Operation: All India
Empanelment up to: 03.08.2025

Mr.NITINMITTAL,

Senior Partner

M/s Nitin Mittal & Co

C-21 B, South Extension, Part-1, New Delhi — 110049
Tel.: 011-40587607

Mob.: 09810147514

Email: nitin@nmcindia.net

Area of Operation: All India

Empanelment up to: 14.09.2025

(i) Shri K.PRAHLADA RAO,
Partner

M/sK. PrahladaRao & Co

Plot No. 3-6-84/12 & 13, 4th Floor, 402,
Legend Venkatesha, Himayath Nagar,
Hyderabad- 500029

Tel.: 040-40151768

Mob.: 09849024316

Email: kprauditors@yahoo.com

(ii) Shri K. SAl CHENNA KESAV
Mob.: 08143339301

(iii) Shri S. SHAIK SHAVALI

Mob.: 08106343158

Area of Operation: All India
Empanelment up to: 06.12.2023

Shri AMIT PATWARI,

M/sD. Patwary & Co,

Chartered Accountant

1st Floor, Master Enclave,

Udayachal Path, Christian Basti,

Guwahati — 781005 (Assam)

Maob.: 09435555729

Email: dpatwaryandco@gmail.com

Area of Operation: Area covered under North Eastern
Region (States of Arunachal Pradesh, Assam, Manipur,
Meghalaya, Mizoram, Nagaland, Sikkim and Tripura)
Empanelment up to: 19.06.2024

Shri ANKUSH GOYAL,

Partner

M/SASCBSR & Company LLP

C-100, Sector-2, Noida,

Uttar Pradesh - 201301

Tel.: +91-120-4729400

Mob.: 09899944154, 09811155292

Email: ankush.goya @ascgroup.in, alok@ascgroup.in
Area of Operation: All India

Empanelment up to: 01.08.2024
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42.

45.

46.

Shri TANUJKUMAR GARG,

Partner

M/s Tanuj Garg & Associates

CM-06A, Sector-122, Noida, Uttar Pradesh-201301
Mob.: 09899508755, 09873481318

Email: tgadasaudit@gmeail.com

Area of Operation: All India

Empanelment up to: 03.08.2024

Shri PAWAN PAREEK,

Partner

M/sBhuta Shah & CoLLP

901, Regent Chambers, Nariman Point,

Mumbai - 400021

Tel.: 022-22832727, 022-22832626

Mob.: 09314660221

Email: pawan.pareek@bhutashah.com

Area of Operation: Areas covered under Regional Office,
Bangalore (States of Maharashtra, Karnataka, Kerala, Goa
and UT of Lakshadweep)

Empanelment up to: 23.08.2024

Shri TUSHAR GOEL,

Partner

M/sMHT& Co

C-8/41, Lawrence Road, Keshav Puram,

New Delhi - 110035

Mob.: 09999784709

Email: tushar@mhtindia.in

Area of Operation: Area covered under North Eastern
Region (States of Arunachal Pradesh, Assam, Manipur,
Meghalaya, Mizoram, Nagaland, Sikkim and Tripura)
Empanelment up to: 24.08.2024

(i) Shri RANJIT VISHWAKARMA,
Manager

M/sAcquisory Consulting LLP

1116, World Trade Tower, 11th Floor, Sector-16,
Noida— 201301 (U.P)

Mob.: 09821321165

Email: ranjit.vishwakarma@acquisory.com
(i) Shri PUNEET BATRA,

S. Manager

Mob.: 09811584493

Email: puneet.batra@acquisory.com

Area of Operation: All India
Empanelment up to: 06.09.2024

Shri SAURABH CHOUDHARY,

Partner

M/sN. C. Karnany & Co

5A2, 6th Floor, Disha Enclave, Arunodoy Path,
Christian Basti, Guwahati — 781005,

Assam

47.

48.

49.

50.

Mob.: 09864054044, 09864088755

Email: nckghy @gmail.com,

casaurabhchoudhary @gmail.com

Area of Operation: Areacovered under North Eastern
Region (States of Arunachal Pradesh, Assam, Manipur,
Meghalaya, Mizoram, Nagaland, Sikkim and Tripura)
Empanelment up to: 06.10.2024

(i) Shri GAURAV BADALA,
Partner

M/sGGAM & AssociatesLLP
2421, Opp Rajaram Dharmshala,
Bhindo Ka Rasta, Chandpole Bazar,
Jaipur — 302001

Mob.: 09001843431

Email: cagauravbadala@gmail.com
(i) Shri MOHIT NAHARIA
Mob.: 09820928704

Email: mohit@ggamassociates.com
Area of Operation: All India
Empanelment up to: 06.11.2024

CAAMITKUMARBADKUL,

Partner

M/s Sumat K. Jain & Co

301-Akansha-2, Press complex, Zone 1,

M.P. Nagar, Bhopal-462011 (Madhya Pradesh)
Tel.: 0755-4203330

Mab.: 09713020990

Email: skjbhopal @yahoo.com

Areaof Operation: Areas covered under Regional Office,
Bhopal (States of Uttar Pradesh, Uttarakhand,
Madhya Pradesh and Chhattisgarh)
Empanelment up to: 26.06.2025

Mr.D.R. MOHNOT,

M/sD. R. Mohnot & Company,

B-1, Nakshatra Pride, C-35-A, Lajpat Marg, C-Scheme,
Jaipur - 302001

Mab.: 09828672555

Email: drmohnot@hotmail.com

Areaof Operation: Areacovered under Regional Office,
Jaipur (States of Rajasthan, Gujarat, Haryana,

Punjab and UT of Chandigarh, Daman & Diu and
Dadar & Nagar Haweli)

Empanelment up to: 04.01.2026

MR.VINAY MITTAL, PARTNER,

M/s Vinay Naveen & Co,

F-7, Nehru Nagar-111, Ghaziabad — 201001 (U.P)
Tel.: 0120-4120140

Mob.: 09910691575, 09310556351

Email: vincgzb@gmail.com

Area of Operation: All India

Empanelment up to: 22.01.2026
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LINEAR TV AND STREAMING
TRENDS

Linear TV remains robust in
CEE, with asignificant audience still
preferring traditional broadcasting.
This is partly due to the region's
strong pay-TV culture Despite global
trends suggesting adecline in linear
TV, local market dynamics in CEE
show a different picture.
Broadcasters and viewers still find
valuein linear content.

Sports dominate the linear TV
landscape in CEE, followed by
entertainment, which benefits from
high cable penetration.

Public service broadcasters,
like Croatian Radiotelevision (HRT),

note that their average viewer age is
increasing, currently at 64.

GOOGLE’S NEW
ADVERTISING NETWORK

Google has launched an
advertising network for Google TV,
offering targeted in-stream video ads
across 125 channels in the United
States.The network includes non-
skippabl e ads and 6-second bumper
ads, providing flexible options for
advertisers.

= Google TV

YouTube's reach in the US
includes 150 million monthly
viewers, with Google TV reaching 20
million devicesA significant portion
of households (60%) watch free, ad-
supported streaming services on
Google TV, averaging over 75
minutes of viewing per day.

M6+ LIVE SPORT EXPERIENCE
FOR EURO 2024

French streaming service M6+
has partnered with Bedrock and

L

Ease Live to launch an interactive
live sports experience for EURO
2024. The M6+ Live Sport
Experience will include live game
statistics and interactive overlays,
enhancing viewer engagement.

Theinteractive featureswill be
available on Android TVs, desktops,
and mobile devices (AppleiOS and
Android).Plans include expanding
compatibility to smart TVs and
devices such as Samsung, LG, Apple
TV, and Amazon Fire TV.

The collaboration between
Bedrock and Ease Live allows for
quick deployment of interactive
features, reducing setup times
significantly, The solution’s design
enables scalability, allowing for a
broader global implementation and
enhancing user experience across
various devices. &

Contact: Mobh.: +91-9108208956

INDIA’S MOST RESPECTED TRADE MAGAZINE FOR
THE CABLE TV, BROADBAND, IPTV & SATELLITE INDUSTRY

Tel.: +91-22-6216 5313

... You Know What You are doing
But Nobody Else Does

ADVERTISENOW!

Email: geeta.lalwani@nm-india.com
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ZEEL FINANCIAL
PERFORMANCE FY24

Revenueand Profit Growth

Total Revenue: Zee
Entertainment Enterprises Ltd
(ZEEL) reported a6.8% increase
in total revenue for the fiscal
year ending March 31, 2024.
Revenue grew from Rs 8167.6
crorein FY 23to Rs8766.4 crore
inFY24.

Quarterly Profit: ZEEL madea
profit of Rs 13.4 crore in Q4
FY 24, asignificant improvement
from aloss of Rs 196 crore in
the same period last year.
Quarterly Income: The
company's total income for Q4
FY 24 was Rs 2,185.29 crore, up
from Rs 2,126.35 crore in Q4
Fy23.

RevenueBreakdown
Subscription Revenue: Annual
subscription revenue rose by
10%, reaching Rs 3,666 crorein
FY 24, up from Rs 3,335 crorein

¢

DISNEY’S

FY23. Q4FY 24 saw a12% year-
on-year increase in subscription
revenue to Rs 949 crore.
Advertising Revenue: Q4 FY 24
advertising revenue was Rs
1,110.2 crore, marking a 10%
increasefrom Rs 1,005.8 crorein
Q4 FY 23. However, annual ad
revenue slightly decreased to
Rs4057.66 crorefrom Rs4057.89
crorein FY 23.

OTT Platform (Zeeb): Zee5's
revenue improved to Rs 237.2
crore in Q4 FY 24 from Rs 220
crore in Q4 FY 23, and annual
revenue increased to Rs 919.5
crore from Rs 741.1 crore in
FY 23. crorefor the same quarter
last fiscal.

FINANCIAL

PERFORMANCE

¢

Streaming Business Profit
First Profit: The Walt Disney
Company reported itsfirst profit
in the streaming entertainment
unit, two quarters ahead of
expectations.

Quarterly Revenue: Overall
revenuefor Q2 FY 24 was $22.08
billion, up from $21.8 hillion in
Q2FY23.

Segment Performance

Sports Revenue: Increased by
2%to $4.3 billionin Q2 FY 24.

?stnep

Entertainment Revenue:
Declined by 5%, from $10.3
billionin Q2 FY 23t0 $9.7 hillion
inQ2FY24.

Experiences Revenue: Grew by
10%, from $7.6 billionin Q2 FY 23
to $8.3 hillionin Q2 FY 24.
Subscriber and Revenue Trends
Ad Tier Subscribers. Ended Q2
with 22.5 million ad tier
subscribers globally.

Average Monthly Revenue per
Subscriber: For Disney+ Hotstar,
it decreased from $1.28in Q1 FY 24
t0$0.70in Q2 FY 24 dueto lower
advertising revenue.
Futur e Expectations

Projected L oss: Disney expects
a loss in the entertainment
segment in Q3 FY 24, mainly due
to Disney+ Hotstar's |CC cricket

Fcb%n;+
hotstar

¢ Subscriber Growth: No core

subscriber growth expected in Q3
FY 24, but growth anticipated in
Q4FY24.

Password Sharing Initiative:
Starting in select markets next
month, rolling out globally by
September.
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DISH DOCTOR

Ask usany questionsor problemsfaced by you in the cour se of your
business. Our DI SH DOCTOR will try and answer them in the best
way possible, in the simplest terms, avoiding the unnecessary use of
technical termswhere possible. The service is available free to our
readersand subscribers.

Send Your Queries To: Dish Doctor, 312/313, AWing,3"“Floor, Dynasty Business
Park, Andheri Kurla Road, Andheri (E), Mumbai — 400059. or

Email: manoj.madhavan@nm-india.com. Now you can WhatsApp Your Dish
Doctor Queries To: +91-91082 32956

INFRASTRUCTURE SHARING TR F AT
Q:  Please shareinformation on Infrastructure sharing | gesis gamer & gim@m gid & @ & AT 3898
in broadcasting and the advantages. Al @& aR ¥ s g &t |

Sripad Naik, Mangalore, TV Consultant sfiyg g%, FIeT, At aEEsR

Ans.: Infrastructure sharing is a strategic approach where =3 gﬁmﬁ T B A T U TR Egﬁza?m%, e

multiple service providers collaborate to use a common set & A N - -
of resources for delivering their services. This practice is Al T ST A 3 & oty e FI A2 2t T 7 & fera

particularly relevant in the TV broadcasting and | TEdM &7d € | 7 i f9rd &9 # Ziell TAN0 37 g &l
telecommunications sectors, where rapid technological | # Uifites &, STet dwil I debrilesl S A7 A1 @l aedl q1 &
advancements and increasing demand for services | gpuy e Seas & @Er ST S ferd 1 g
necessitate frequent upgrades and expansions of T SRR B c 5

RN . . . Qﬁaé HIAT h¥ch JdT YTl g @9 I b Hahd
distribution networks. By sharing infrastructure, service ;ail ’ =
providers can achieve several benefits: ’

Infrastructure Sharing in TV Broadcasting el gamr § §ﬁ|'q'|'<«pf FiA @ HEAT ST
In this approach, two or more Distribution Platform = gftedhin ¥ 31 a1 i e wiewnt sfaver (Srdvs)

Operators (DPOs) voluntarily collaborate to provide TV | st i St yamor Jari YeM &7 & o0 F241T &id € |9 B
broadcasting services. They share the carriage and ﬁWWWWW%WW@IW@%%W

distribution networks, enabling each to extend their services N 5 & R .
without duplicating infrastructure efforts. kil TR SHOFAT AETSAT 271 fepee 7t ¥ e e i < |

Here, one DPO establishes, operates, and maintains =T U ST e f'\ < 1 P, HelTer 3?'T SEREIR
the distribution network. Another DPO can then use this | @71 2 | Tt 71 SI913 39 F2da &1 SUART I TTEehi &l G
network to deliver services to its subscribers on a pay-and- | T 39T & LT T FGE 34 F 010 HT Jhdl & | TE 45 T3

use _basis. .This model. allqug new entrants to provide | wyoei 1 eag srEvva § Teg uniyE B & R fam gae
services without the high initial investment in network & T

infrastructure. o
Applicationsin Digital Media Platforms fefrew Hifsen wewid § smaed

Similar to TV broadcasting, digital media platforms, 2t TR &1 q7E @, 2fved difzar wew, mm dr  w
especially those dealing with cloud hosting, security, and | =wres gifteT, 77ET AN BRTeq AT yge" 9 ?“Jﬁ @I,
digital rights management, can benefit from infrastructure 3171{“& T % AT 1 @I ST A & | TG F 9 F

sharing. By pooling resources, digital media companies can | =~ R S g 5 o ‘
enhance service reliability, security, and compliance while (Stted AT A WW@W@ g El

. NS
reducing costs. A @I d¢l [l & |
Conver gence with Telecommunications qETR @ 919 Hasid

As broadcasting and telecommunications I GHEY AT AN Jhitendl @l et &I &, gﬁmcﬂ

technologies converge, the potential for infrastructure | =iy g qrm @7 & GvER 9e G & |39 ‘?Tltﬁf AT Yead
sharing e>.(pands. For exampl e, existi ng tel ecom.networks T T T AT % 0 T T A E 5 3 T2 |7
can be utilized for broadcasting services, and vice versa. e A N
This convergence leads to more efficient use of resources | @11 T % AfeE G THT F T W A T AT,

and facilitates the rollout of new, converged services. ® Frastd HATHA Bl 9 B B € ||
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I CHANNEL CHANGES 1

Here are the major changes that have taken place on the various satellites over

NSS 12 AT 57.0E

On 6th 24h Sport 1/2 have started
on 11046 H, encrypted; Sky Sports
Football UK have left.

AMOS4 AT 65 DEG E

On 19th Star Bharat India, SET India,
Sony Max India, Star Gold Select,
Star Movies Select, Sony Sports Ten
2/3, Animal Planet India, TLC HD
India, NTV National, Himalaya TV,
DishHome Ramailo, Action Sports 1/
2 and Cinemaghar International have
left 11360 V.

IS 17 AT 66 DEG E
On 4th Pear TV has started on 3876
H, FTA; Aashirwad has left 4006 H.

ABS 2/2AAT 75 DEG E

On 4th Plan B, Romance Peliculas,
Suspense and Cartoon Classics
have left 12653 V. On 7th Enjoy TV
5 has left 3871 H.

APSTAR 7 AT 76.5 DEG E

On 4th H Now TV has left 3865 V
again. On 28th Channel Five has
started on 3865V, FTA.

INSAT 4A/4B/ GSAT-10 /GSAT- 30
AT 83 DEGE

On 7th M Nadu TV has started on
3852 H, FTA. On 15th Kanak News
has left 3861 V. On 16th Kanak News
is still on 3861 V, FTA. On 17th
Naxatra News and Parivartan News
have left 4054 H.

MEASAT 3B/3D AT 91.5 DEGE

On 5th VoA Deewa TV has replaced
VoA TV Asia on 4120 V, FTA. On
25th Rajawali TV, TVRI Nasional,
Bali TV, JTV, DaAi TV Indonesia, TV

India in the past month.

Mu, TV9 Nusantara and Quran TV
on 12643 H are now encrypted. On
29th Colors Rishtey Asia, Colors
Asia Pacific and MTV India have
started on 4160 V, Irdeto. On 31st
Colors MENA has started on 4160
V, Irdeto.

INSAT 4B/3A /| GSAT 15 /| GSAT
17AT 93.5 DEGE

On 19th Shemaroo Marathi Bana
has started on 11510 H, encrypted;
Pear TV has left 11510 V; Abzy Cool
and Abzy Movies have left 11630 V.
On 20th Music Active has started on
11590 H, encrypted.

SES 8/12/NSS 6 AT 95 DEG E
On 9th The Buddhist TV is back on
12224 H, FTA; NHK World Japan,
Aljazeera English, DW English, ABC
Australia Asia, Arirang World, France
24 English, TV5Monde Asie,
EuroNews English, FashionTV Asia,
CGTN, WION, KBS World and KBS
Korea are now encrypted.

GSAT 9AT97.3DEG E

On 19th Colors Cineplex Bollywood
has replaced Manoranjan Grand on
11232V, FTA; BBS Channel 2, News
18 India and Velayat TV Network
have left 11293 V. On 26th BBS TV
and BBS Channel 3 have started on
11232 V, FTA; Colors Cineplex
Bollywood has left again.

CHINASAT 9B AT 101.4E
On 12th CCTV 8K has started on
12170 R, FTA.

ASIASAT 7 AT 105.5 DEG E
On 1st Movie Live has started on
3663V, FTA.
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SES 7/9/TELKOM 4 AT 108 DEG E
On 1st Cartoonito South East Asia,
Nickelodeon Philippines, Cinemax
Asia, CNN International Asia Pacific,
INC TV and HBO Signature Asia have
started on 12401 H, Conax; DW
English, Arirang World and Beln
Sports 1 Indonesia have left; DW
English, Arirang World, Cartoon
Network Philippines, HBO Asia,
Warner TV Asia and Premier Sports
2 have started on 12461 H, Conax;
Nickelodeon Philippines, INC TV,
HBO Signature Asia, Rock Action and
Beln Sports 3 Indonesia have left. On
2ndBinBaz TV, Fatwa TV, Insan TV,
Ashiil TV, Muadz TV, Naajiya TV,
Surau TV, Ahsan TV, Hijrah TV,
Sunna TV, Niaga TV, Al-iman TV,
Media Sunnah Aceh TV, Quran TV,
Rodja TV, MGI TV and Jaya TV have
left 11861 H; Fatwa TV has started
on 11861V, FTA. On 25th Quran TV
has started on 3824 H, FTA; Lagu
TV is back on 4020 V, FTA.

THAICOM 4/ BANGABANDHU 1 AT
119.5DEGE

On 2nd Channel S has started on
4520 H, FTA. On 14th Green TV on
4680 His nowin FTA. On 31st E Ten
TV has started on 4740 V.

LAOSAT 1 AT 128.5 DEG E

On 26th M Movies has started on
3651V, FTA; Channel 4 Nepal and
ETV Plus Bengali have left.

VINASAT 1/2 AT 132E/131.8E

On 25th Quoc Hoi TV has moved
from 11293 V to 11262 V, FTA;
Arirang World and NHK World Japan
have moved from 11262 V to 11293
V, Conax.
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&® MONTRONICS

MONICS ELECTRONICS PVT. LTD.

SPLICING MACHINE / OTDR

FUJIKURA VIAVI MONICS

MONICS
ME-50s

GEPON / GPON OLT

OLT 1/4/8/16 Ports L3 10G Input

DIGISOL

WDM - EDFA / TRANSMITTER NODE / AMPLIFIER pooLiD Optical Power Meter
eter l-l .
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With VFL
Rechargeable

-.-vi
Cat5e / Cat6 / RG 11/ RG 6 / FIBER OPTIC CABLES
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MONTRONICS MONICS MONTRONICS
Electronics Pvt. Ltd. Electronics Electronics
374, Skyking Chamber, Lamington Rd, Mumbai 400007 Siddhivinayak Bldg., Dr. Lazarus Rd., Vikrant Apartment, 1st Floor, F-56,
Ph: +91-22-23877592 Charai, Thane - 400 601 (Above SBI) Malbhat, Margao, Goa
Mob.: +91-9819241102 / 9920777870 Ph: +91-22-25332175, 9619060790 Ph: +91-832-2735381, 8407958880
Email: montronics@live.com Email: monics@live.in Email: montronicsgoa@hotmail.com

Visit Us At: www.montronicsmonics.com



. INDIA'S MOST RESPECTED TRADE MAGAZINE FOR THE
Magazine... CABLE TV, BROADBAND, IPTV & SATELLITE INDUSTRY

NURNBERG / MESSE

More Than 30 YearSuo

The Easiest Way To Pick Up
The World Of Satellite & Cable TV In India...
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www.scatmag.com

“When times are good you should advertise, when times are bad
you MUST advertise”

Satellite & Cable TV Magazine has been serving the needs of the
Satellite, Cable and Broadband industry for the past 28 years.

The SATELLITE & CABLE TV magazine is read by over 40,000

industry professionals every month!!... every one of them is a
potential buyer of your products.....

Contact us today for great discounted packages for your advertisements!
I I I

Contact : Ms. Geeta Lalwani
SATELLITE & CABLE TV Magazine
Email: geeta.lalwani@nm-india.com | Mob: +91 9108208956
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