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(Manoj Kumar Madhavan) (Manoj Kumar Madhavan)

EDITOR’S  SCATVIEW

The industry is trying to foster a collaborative
environment and TRAI is taking the lead as was evident in
the Open House discussion organized by TRAI on the
proposed National Broadcast Policy. The meeting brought
to light several critical concerns from various stakeholders
in the broadcasting industry. These concerns primarily
revolved around maintaining creative freedom, ensuring
a level playing field, and addressing the efficacy of
audience measurement systems.

Industry representatives emphasized the need for
creative freedom in content production. They warned
against regulations that might mandate specific content
requirements, such as a quota for Indian actors, as this
could curb freedom of speech and expression.

Specific proposals, such as the mandatory inclusion
of Doordarshan content on other platforms, were criticized.
Stakeholders argued that such mandates could create an
uneven playing field and might not be in line with consumer
demand.The inclusion of public broadcaster content (like
Doordarshan) on private platforms should be voluntary
and market-driven rather than enforced by regulation.

There were concerns about potential barriers to
competition that could arise from regulatory mandates.
For instance, forcing cable and DTH operators to carry
certain channels could disrupt fair competition.The policy
should ensure that the broadcasting sector remains
attractive for private investments while protecting existing
investments.

Ensure that the policy framework fosters a level
playing field for all players, including public and private
broadcasters.Develop strategies to attract and retain
private investments in the sector.

Opinions diverged on whether a single audience
measurement agency (BARC) suffices or if multiple
agencies are needed to ensure accuracy and competition.
While some argued that multiple agencies could dilute
data consistency, others believed that competition would
improve measurement quality.

The discussions highlight the importance of crafting
a National Broadcast Policy that respects the creative
freedom of content producers, promotes fair competition,
and ensures accurate audience measurement to reflect the
true viewership landscape in India. By addressing these
concerns, TRAI can help create a more dynamic and
equitable broadcasting environment.

Manoj Kumar Madhavan

]Vaoga jagat sahyaaogaa%mak p`yaasa kao baZ,avaa donao kI kaoiSaSa kr rha hO
AaOr T/a[- [samaoM Aga`NaI BaUimaka inaBaa rha hO̧  jaOsaaik p`staivat raYT/Iya p`saarNa
naIit pr T/a[- Wara Aayaaoijat Aaopna ha]sa cacaa- maoM spYT huAa.baOzk maoM
p̀saarNa ]Vaoga ko ivaiBanna ihtQaarkaoM kI k[- mah%vapUNa- icaMtayaoM saamanao AayaIM.yao
icaMtayaoM mau#ya $p sao rcanaa%mak svatM~ta kao banaayao rKnao¸ samaana Avasar
sauinaiScat krnao AaOr dSa-kaoM kI maap p`NaailayaaoM kI p`Baavakairta kao saMbaaoiQat
krnao ko [d-–igad- GaUmatI hO.

]Vaoga p`itinaiQayaaoM nao saamaaga`I ]%padna maoM rcanaa%mak svatM~ta kI
AavaSyakta pr jaaor idyaa.]nhaoMnao eosao ivainayamaaoM ko iKlaaf caotavanaI dI jaao
ivaiSaiYT saamaaga`I AavaSyaktaAaoM kao Ainavaaya- kr sakto hOM¸ jaOsaa BaartIya
AiBanaotaAaoM ko ilae kaoTa¸ @yaaoMik [samaoM BaaYaNa AaOr AiBavyai@t kI svatM~ta
pr AMkuSa laga sakta hO.

Anya PlaoTfa^maao-M pr dUrdSa-na kI saamaga`I kao Ainavaaya- $p sao Saaimala
krnao jaOsao ivaiSaYT p`stavaaoM kI Aalaaocanaa kI gayaI.ihtQaarkaoM nao tk- idyaa
ik [sa trh ko AadoSa Asamaana Kola maOdana banaa sakto hOM AaOr ]pBaao@ta maaMga
ko Anau$p nahIM hao sakto hOM.inajaI PlaoTfa^maao-M pr saava-jainak p`saarNakta-
saamaga`I ³jaOsao dUrdSa-na´ kao Saaimala krnaa svaOicCk AaOr baajaar saMcaailat
haonaa caaihe¸ na ik ivainayamana Wara laagaU ikyaa jaanaa caaihe.

p`itspQaa- maoM saMBaaivat baaQaaAaoM ko baaro maoM icaMtayaoM qaIM jaao ivainayaamak
AadoSaaoM sao ]%pnna hao saktI hOM.]dahrNa ko ilae¸ kobala AaOr DITIeca
Aa^proTraoM kao kuC caOnala calaanao ko ilae majabaUr krnaa inaYpxa p`itspQaa- kao
baaiQat kr sakta hO.naIit kao yah sauinaiScat krnaa caaihe ik p`saarNa xao~
maaOjaUda inavaoSa kI rxaa krto hue inajaI inavaoSaaoM ko ilae AakYa-k banaa rho.

sauinaiScat kroM ik naIitgat Z,aMcaa saava-jainak AaOr inajaI p`saarkaoM saiht
saBaI iKlaaiD,yaaoM ko ilae samaana Avasar p`dana kro.[sa xao~ maoM inajaI inavaoSa kao
AakiYa-t krnao AaOr banaayao rKnao ko ilae rNanaIit ivakisat kro.

[sa baat pr Alaga–Alaga raya qaI ik @yaa ek dSa-k maapna ejaoMsaI
³baIeAarsaI´ pyaa-Pt yaa saTIkta AaOr p`itspQaa- sauinaiScat krnao ko ilae
k[- ejaoMisayaaoM kI AavaSyakta hO.jabaik kuC laaogaaoM nao tk- idyaa ik k[-
ejaoMisayaaM DoTa kI isqarta kao kma kr saktI hOM¸ dUsaraoM ka maananaa qaa ik
p`itspQaa- sao maapna kI gauNava<aa maoM sauQaar haogaa.

cacaa-AaoM maoM raYT/Iya p`saarNa naIit tOyaar krnao ko mah%va pr p`kaSa Dalaa
gayaa¸ jaao saamagàI ]%padkaoM kI rcanaa%makta svatM~ta ka sammaana krtI hO.inaYpxa
p`itspQaa- kao baZ,avaa dotI hO AaOr Baart maoM vaastivak dSa-k pirdRSya kao
p`itibaMibat krnao ko ilae saTIk dSa-k maap sauinaiScat krtI hO.[na icaMtaAaoM
kao saMbaaoiQat krko¸ T/a[- ek AiQak gaitSaIla AaOr nyaayasaMgat p`saarNa
vaatavarNa banaanao maoM madd kr sakta hO.
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saOTolaa[T AaOr kobala TIvaI kI duinayaa maoM
hmaaro caaraoM trf @yaa hao rha ]saka navaInatma ApDoT

The Latest Update on Whats Happening
Around Us In The World Of Satellite & Cable TV

iDjnaI–irlaaya M s a ivalaya kI isqaitiDjnaI–irlaaya M s a ivalaya kI isqaitiDjnaI–irlaaya M s a ivalaya kI isqaitiDjnaI–irlaaya M s a ivalaya kI isqaitiDjnaI–irlaaya M s a ivalaya kI isqait
irlaayaMsa [MDsT/Ija ilaimaToD kI vaayaka^ma 18¸ [sakI sahayak

kMpnaI iDijaTla 18 AaOr vaa^lT iDjnaI kI sTar [MiDyaa sao jauD,I
ivalaya yaaojanaa kao raYT/Iya kMpnaI kanaUna nyaayaaiQakrNa ³enasaIelaTI´
kI mauMba[- pIz nao maMjaUrI do dI hO.7 ma[- kao ek KMDpIz Wara idyao gayao

fOsalao maoM kMpinayaaoM ko ivalaya ko ilae ApnaI
maMjaUrI haisala krnao ko ilae Apnao saurixat
AaOr Asaurixat laonadaraoM ko saaqa baOzkoM Aayaaoijat
krnao ka inado-Sa idyaa gayaa hO.
frvarI maoM̧  irlaayaMsa [MDsT/Ija¸ vaayaka^ma 18
maIiDyaa AaOr vaâlT iDjnaI kâpao-roSana nao vaayakâma
18 AaOr sTar [MiDyaa ko TolaIivajana AaOr
iDijaTla sT/IimaMga vyavasaayaaoM kao imalaakr ek
saMyau@t ]Vma banaanao pr sahmait vya@t
kI.laona–dona ko ihssao ko $p maoM̧  vaayaka^ma
18 ko maIiDyaa ]pËma kao iDjnaI ko svaaima%va

vaalao fma- sTar [MiDyaa p`a[vaoT maoM ivalaya kr idyaa jaayaogaa¸ ijasamaoM
irlaayaMsa [MDsT/Ija saMyau@t ]Vma kI ivakasa rNanaIit kao inaiQa donao ko
ilae 11¸500 kraoD, Épyao ³1º4 ibailayana Da^lar´ka inavaoSa krogaI.naIta
ema AMbaanaI ]Vma kI AQyaxata kroMgaI AaOr ]dya SaMkr ]paQyaxa ko
$p maoM kama kroMgao.Agalao carNa maoM ivalaya ko pxa maoM ihtQaarkaoM sao 75‰
sao AiQak vaaoT haisal krnao kI AavaSyakta hO.enasaIelaTI¸ inayaamak
inakayaaoM AaOr sTa^k e@sacaoMja sao Aitir@t Anaumaaodna kI AavaSyakta
hO.iDjnaI kao 2025 kI phlaI CmaahI maoM irlaayaMsa [MDsT/Ija ko saaqa
ivalaya pUra haonao kI ]mmaId hO.
jaI kI rNanaIitk phlaÆjaI kI rNanaIitk phlaÆjaI kI rNanaIitk phlaÆjaI kI rNanaIitk phlaÆjaI kI rNanaIitk phlaÆ

jaI nao iva&apna rajasva maoM ]llaoKnaIya vaRiw dja- kI hO̧  jaao
iva<avaYa- 23 kI caaOqaI itmaahI maoM 1¸110º2 kraoD, Épyao rha¸ jaao saala

dr saala 10‰ vaRiw kao dSaa-ta hO.sabsaËIPSana
rajasva maoM BaI saala dr saala 12‰ kI baZ,aotrI
doKI gayaI¸ jaao 949 kraoD, Épyao tk phuMca
gayaI.saI[-Aao punaIt gaaoyanaka nao AnaukUla maUlya
inaQaa-rNa naIit Z,aMcao kao doKto hue iva<avaYa-
2026 tk 18–20‰ [-baIAa[-TIDIe haaisala
krnao ko baaro maoM AaSaa vya@t kI.
jaI nao klvar maO@sa eMTrTonamaoMT p`a[vaoT ilaimaToD
³saaonaI ip@casa-´ ko saaqa ivalaya ko ilae

enasaIelaTI sao Apnaa Aavaodna vaapsa lao ilayaa hO AaOr isaMgaapur [MTrnaoSanala
Aaiba-T/oSana saoMTr ³esaAa[-esaI´ maoM maQyasqata kar-vaa[- kao AaËamak
trIko sao Aagao baZ,ayaogaa.

DISNEY – RELIANCE MERGER STATUS
The merger plan involving Reliance Industries Ltd's

Viacom18, its subsidiary Digital18, and Walt Disney's Star
India has been approved by the Mumbai bench of the
National Company Law Tribunal (NCLT). The ruling on
May 7 by a division bench directed the companies to
arrange meetings with their secured and unsecured
creditors to secure their approval for the merger.

In February, Reliance
Industries, Viacom18 Media, and
Walt Disney Corporation agreed to
form a joint venture merging the
television and digital streaming
businesses of Viacom18 and Star
India. As part of the transaction,
Viacom18's media undertaking will be
merged into Star India Private, a
Disney-owned firm, with Reliance Industries investing Rs
11,500 crore ($1.4 billion) to fund the joint venture's growth
strategy. Nita M Ambani will chair the venture, and Uday
Shankar will serve as vice-chairperson.

The next step requires securing over 75% votes
from stakeholders in favor of the merger. Additional
approvals are needed from NCLT, regulatory bodies, and
stock exchanges. Disney anticipates closing the merger
with Reliance Industries in the first half of 2025.

ZEE'S STRATEGIC INITIATIVES
Zee has reported significant growth in advertising

revenue, which stood at Rs 1,110.2 crore in Q4 FY23,
marking a 10% year-over-year
increase. Subscription revenue also
saw a 12% year-over-year jump,
reaching Rs 949 crore. CEO Punit
Goenka expressed optimism about
achieving an 18-20% EBITDA by FY
2026, given a conducive pricing
policy framework.

Zee has withdrawn its
application from NCLT for the
merger with Culver Max
Entertainment Pvt Ltd (Sony Pictures) and will pursue
arbitration proceedings in the Singapore International
Arbitration Centre (SIAC) aggressively.
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DISNEY – ISH PARTNERSHIP FOR
ACCESSIBILITY

Disney Star, in collaboration
with India Signing Hands (ISH), will
offer an Indian Sign Language feed for
the ICC Men’s T20 World Cup starting
June 2. This initiative includes 10
matches, semi-finals, and finals,
available on Disney+ Hotstar and Star
Sports Network. The company will
also support an audio descriptive feed.

INDUSTRY APPEAL ON NATIONAL
BROADCAST POLICY

During an open house discussion by
the Telecom Regulatory Authority of India
(TRAI) on the National Broadcast Policy,
stakeholders called for a level playing field and
creative freedom. Over 100 participants from
various sectors, including broadcasters, cable
operators, and OTT platforms, expressed
concerns about the proposed policy,
particularly regarding mandatory Doordarshan
content on other platforms.

CALL FOR A SINGLE RATING
AGENCY

The Indian Broadcasting & Digital
Foundation (IBDF) emphasized that the
existing audience measurement agency,
BARC, is sufficient and that introducing
additional agencies could create problems.
This stance was presented during TRAI’s open house
discussion on the National Broadcast Policy.

LEADERSHIP CHANGE AT ZEE
Abhay Ojha, CEO of Zee Media

Corporation Ltd (ZMCL), has resigned, with
Dr. Idris Loya stepping in as interim CEO.
Ojha joined ZMCL in 2022 as Chief
Business Officer and later became CEO in
2023. His departure follows a significant
tenure marked by various roles in major
media and FMCG companies.

sa ulaBata ko ilae iDjnaI–Aa[-esaeca saaJa odarIsa ulaBata ko ilae iDjnaI–Aa[-esaeca saaJa odarIsa ulaBata ko ilae iDjnaI–Aa[-esaeca saaJa odarIsa ulaBata ko ilae iDjnaI–Aa[-esaeca saaJa odarIsa ulaBata ko ilae iDjnaI–Aa[-esaeca saaJa odarI
iDjnaI sTar¸ [MiDyaa saa[inaMga hOMD\sa

³Aa[-esaeca´ ko saaqa imalakr 2 jaUna sao
Sau$ haonao vaalao Aa[-saIsaI pu$Ya TI20 ivaSbakp
ko ilae BaartIya saaMkoitk BaaYaa fID poSa
krogaa.[sa phla maoM 10 maOca¸ saomaIfa[nala AaOr
fa[nala Saaimala hOM̧  iDjnaI Plasa haTsTar AaOr
sTar spaoT\sa- naoTvak- pr ]plabQa hO.kMpnaI
AaiDyaao vaNa-naa%mak fID ka BaI samaqa-na krogaI.

raYT/Iya p`saarNa naIit pr ]Vaoga jagat kI ApIlaraYT/Iya p`saarNa naIit pr ]Vaoga jagat kI ApIlaraYT/Iya p`saarNa naIit pr ]Vaoga jagat kI ApIlaraYT/Iya p`saarNa naIit pr ]Vaoga jagat kI ApIlaraYT/Iya p`saarNa naIit pr ]Vaoga jagat kI ApIla
BaartIya dUrsaMcaar ivainayaamak p`aiQakrNa ³T/a[-´ Wara
raYT/Iya p`saarNa naIit pr Aayaaoijat ek KulaI cacaa-
ko daOrana¸ ihtQaarkaoM nao samaana Avasar AaOr rcanaa%mak
svatM~ta kI maaMga kI.p`saarkaoM¸ kobala Aa^proTraoM
AaOr AaoTITI PlaoTfa^maao - M saiht ivaiBanna xao~ao M ko
100 sao AiQak p`itBaaigayaao M nao p`staivat naIit ko
baaro maoM icaMta vya@t kI¸ ivaSaoYa $p sao Anya PlaoTfa^maao-
M pr Ainavaaya- dUrdSa-na saamaga`I ko baaro mao M.

ekla roiTMga ejao MsaI kI maa Mgaekla roiTMga ejao MsaI kI maa Mgaekla roiTMga ejao MsaI kI maa Mgaekla roiTMga ejao MsaI kI maa Mgaekla roiTMga ejao MsaI kI maa Mga
[MiDyana ba`a^DkaisTMga eMD iDijaTla fa]MDoSana

³Aa[-baIDIef´ nao [sa baat pr jaaor idyaa hO ik
maaOjaUda Aa^iDyaMsa maapna ejaoMsaI¸ baIeAarsaI pyaa-Pt
hO AaOr Aitir@t ejaoMisayaao M ko laanao sao samasyaayao M
pOda hao saktI hO.yah $K T/a[- kI raYT/Iya p`saarNa

naIit pr Aaopna ha]sa cacaa- ko daOrana vya@t ikyaa gayaa.

jaI ma o M na otR%va pirvat-najaI ma o M na otR%va pirvat-najaI ma o M na otR%va pirvat-najaI ma o M na otR%va pirvat-najaI ma o M na otR%va pirvat-na
jaI maIiDyaa ka^pao-roSana ilaimaToD ³jaoDemasaIela´ ko saI[-Aao ABaya

AaoJaa nao [istfa do idyaa hO̧  ]nakI jagah Da^º [drIsa laaoyaa AMtirma
saI[-Aao ko taOr pr pdBaar saMBaalaoMgao.AaoJaa 2022 maoM

caIf ibajanaosa Aa^ifsar ko taOr pr jaoDemasaIela
sao jauD,o AaOr baad maoM 2023 maoM saI[-Aao banao.p`mauK

maIiDyaa AaOr efemasaIjaI kMpinayaaoM maoM k[- BaUimakaAaoM maoM
mah%vapUNa- kaya-kala ko baad ]naka [stIfa Aayaa hO.    
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NETFLIX'S NEW AD PLANS
Netflix has reached 40 million global monthly active

users (MAUs) for its ad-supported plan, launched in
November 2022. This plan, costing $6.99 per month, aims
to attract a broader audience by
offering a lower-cost alternative to
its standard subscription. To
enhance its advertising capabilities,
Netflix plans to launch an in-house
advertising technology platform by
the end of next year. The streaming giant will collaborate
with Trade Desk, Google Display & Video 360, and Magnite
to develop this platform.

PRASAR BHARATI’S  OTT PLATFORM
Prasar Bharati, India's public service broadcaster, is

set to launch its own over-the-top (OTT) platform in August.
The platform will focus on content
that promotes Indian nationalism,
culture, and values, offering
"clean" content suitable for family
viewing. This initiative aligns with
the BJP's manifesto, which
promised a family-friendly OTT
platform. The platform will be free
for the first year or two, and
content creators like actor Kabir
Bedi, director Vipul Shah, and Sri
Adhikari Brothers are already on
board. Prasar Bharati has issued
tenders for designing, developing,
marketing, and managing the
platform, aiming to reach Indian citizens worldwide.

PRIME VIDEO AND MGM PARTNERSHIP
Prime Video has introduced

MGM+ on its Prime Video Channels
in India, allowing Prime members to
subscribe to MGM+ for an annual
fee of Rs 599. MGM+ offers a
diverse range of movies and series,
including classics like "The Silence

na oTiFla@sa kI nayaI iva&apna yaa ojanaaya o Mna oTiFla@sa kI nayaI iva&apna yaa ojanaaya o Mna oTiFla@sa kI nayaI iva&apna yaa ojanaaya o Mna oTiFla@sa kI nayaI iva&apna yaa ojanaaya o Mna oTiFla@sa kI nayaI iva&apna yaa ojanaaya o M
naoTiFlask nao navaMbar 2022 maoM laa^nca kI gayaI ApnaI iva&apna–

samaiqa-t yaaojanaa ko ilae 40 imailayana vaOiSvak maaisak saiËya ]pyaaogakta-
³emaeyaÚ  haisala kr ilae hOM.6º99 Da^lar p`it mahInao kI laagat

vaalaI [sa yaaojanaa ka ]_oSya Apnao maanak
sadsyata ko ilae kma laagat vaalaa ivaklp
p`dana krko vyaapk dSa-kaoM kao AakiYa-t
krnaa hO.ApnaI iva&apna xamataAaoM kao baZ,anao
ko ilae¸ naoTiFlask Agalao saala ko AMt
tk ek [na–ha]sa iva&apna p`aOVaoigakI

PlaoTfa^ma- laa^nca krnao kI yaaojanaa banaa rha hO.sT/IimaMga idggaja [sa
PlaoTfa^ma- kao ivakisat krnao ko ilae T/oD Dosk¸ gaUgala iDsPlao AaOr
vaIiDyaao 360 AaOr maOgnaa[T ko saaqa sahyaaoga kroMgao.

p`saar BaartI ka AaoTITI Pla oTfa^ma -p`saar BaartI ka AaoTITI Pla oTfa^ma -p`saar BaartI ka AaoTITI Pla oTfa^ma -p`saar BaartI ka AaoTITI Pla oTfa^ma -p`saar BaartI ka AaoTITI Pla oTfa^ma -
Baart ka saava-jainak saovaa p`saark p`saar BaartI Agast maoM Kud

ka Aaovar–d^–Ta^p ³AaoTITI´ PlaoTfa^ma- laa^nca krnao ko ilae tOyaar
hO.yah PlaoTfa^ma- BaartIya raYT/vaad¸ saMskRit

AaOr maUlyaaoM kao baZ,avaa donao vaalaI saamaga`I
pr Qyaana koMid`t krogaa¸ jaao pirvaar kao
doKnao ko ilae ]pyau@t ‘svacC’ saamaga`I
p`dana krogaa.yah phla Baajapa ko
GaaoYaNaap~ ko Anau$p hO̧  ijasamaoM pirvaar
ko AnaukUla AaoTITI PlaoTfa^ma- ka vaada
ikyaa gayaa qaa.yah PlaoTfa^ma- ek do
saala ko ilae mauFt haogaa¸ AaOr AiBanaota
kbaIr baodI¸ inado-Sak ivapula Saah AaOr
EaI AiQakarI ba`dsa- jaOsao kMToMT iËeTr
phlao sao hI [samaoM Saaimala hO.p`saar BaartI
nao duinayaa Bar maoM BaartIya naagairkaoM tk
phuMcanao ko ]_oSya sao PlaoTfâma- ko iDjaa[na¸

ivakasa¸ ivapNana AaOr p`baMQana ko ilae inaivadayaoM jaarI kI hOM.
p`a[ma vaIiDyaao AaOr emajaIema BaagaIdarIp`a[ma vaIiDyaao AaOr emajaIema BaagaIdarIp`a[ma vaIiDyaao AaOr emajaIema BaagaIdarIp`a[ma vaIiDyaao AaOr emajaIema BaagaIdarIp`a[ma vaIiDyaao AaOr emajaIema BaagaIdarI

p`a[ma vaIiDyaao nao Baart maoM Apnao p`a[ma
vaIiDyaao caOnalaaoM pr emajaIemaPlasa kI Sau$Aat
kI hO̧  ijasasao p`a[ma sadsya 599 Épyao kI
vaaiYa-k fIsa pr emajaIema Plasa kI sadsyata
lao sakto hO.emajaIema Plasa k[- trh kI
iflmaoM AaOr saIirja poSa krta hO̧  ijasamaoM ‘d
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saa[laoMsa Aa^f d^ laOmbsa’ AaOr ‘raobaaoka^p’ jaOsaI @laaisak iflmaoM AaOr
saaqa hI ‘sTargaoT esajaI–1’ AaOr ‘TIna vaulf’ jaOsaI laaokip`ya saIirja
Saaimala hO.[sa BaagaIdarI ka ]_oSya Baart maoM emajaIema kI saamaga`I kI
phuMca ka ivastar krnaa hO ijasasao p`a[ma sadsyaaoM kao p`Iimayama manaaorMjana
kI ivaSaala laa[baòrI tk phuMca imala sako.

iDjnaI–ha ^sTar ka nayaa Aa ^friDjnaI–ha ^sTar ka nayaa Aa ^friDjnaI–ha ^sTar ka nayaa Aa ^friDjnaI–ha ^sTar ka nayaa Aa ^friDjnaI–ha ^sTar ka nayaa Aa ^fr
iDjnaI Plasa ha^TsTar Apnao eop ko jairyao maaobaa[la iDvaa[sa

pr Aa[-saIsaI pu$Ya TI20 ivaSvakp
2024 kao ma uFt mao M sT/Ima
krogaa.[sa kdma ka ]_oSya
Baart Bar maoM phuMca baZ,anaa
Aa Or dSa -ka o M  kI sa M#yaa
baZ,anaa hO.PlaoTfa^ma- nao phlao
eiSayaa kp AaOr Aa[-saIsaI

pu$Ya iËkoT ivaSva kp 2023 ko ilae mauFt maaobaa[la sT/IimaMga kI
poSakSa kI qaIM¸ ijasanao samavatI- irka^D- taoD, idyaa aOr dSa-kaoM ka
kafI ivastar ikyaa.TI20 ivaSvakp maoM 20 TImaoM 55 Kolaao M mao M
p`itspQaa- kroMgaI¸ ijasaka TUnaa-mao MT 2 jaUna 2024 kao vaosT[MDIja
AaOr yaUesae maoM Sau$ haogaa.

AaoTITI pr T/a[- ka nayaa kdmaAaoTITI pr T/a[- ka nayaa kdmaAaoTITI pr T/a[- ka nayaa kdmaAaoTITI pr T/a[- ka nayaa kdmaAaoTITI pr T/a[- ka nayaa kdma
BaartIya dUrsaMcaar ivainayaamak p`aiQakrNa ³T/a[-´ Agalao tIna

mahInaaoM ko BaItr vhaTsaep AaOr isaganala jaOsaI
AaoTITI saMcaar saovaaAaoM ko ilae ivainayaamak tM~ pr
ek Aaopna ha]sa cacaa- Aayaaoijat krnao kI yaaojanaa
banaa rha hO.yah phla saMsadIya saimait kI isafairSa
ko baad kI gayaI hO AaOr dUrsaMcaar AiQainayama ko
Aanao ko baavajaUd Aagao baZ,ogaI.T/a[- ko AQyaxa
Ainala kumaar laaohaTI nao jaaor dokr kha ik pramaSa-
pUra hao jaayaogaa AaOr isafairSaoM kI jaayaoMgaI¸ caaho vao
iksaI BaI AiQainayama ko AMtgat- AatI haoM.[sako
Aitir@t T/a[- Anacaaho vaaiNaijyak saMcaar sao saMbaMiQat
mau_aoM kao saMbaaoiQat krnao ko ilae ivainayamaaoM kao
saMSaaoiQat krnao ka [rada rKta hO̧  ijasako ilae

Agalao mahInao ek pramaSa- p~ Aanao kI ]mmaId hO.

of the Lambs" and "Robocop," as well as popular series
like "Stargate SG-1" and "Teen Wolf." This partnership
aims to expand the reach of MGM's content in India,
providing Prime members with access to a vast library of
premium entertainment.

DISNEY+ HOTSTAR NEW OFFERS
Disney+ Hotstar will stream the ICC Men’s T20

World Cup 2024 for free on mobile devices via its app.
This move aims to
increase accessibility
and expand viewership
across India. The
platform previously
offered free mobile
streaming for the Asia
Cup and ICC Men’s
Cricket World Cup 2023, breaking concurrency records
and significantly expanding its audience. The T20 World
Cup will feature 20 teams competing in 55 games, with the
tournament starting on June 2, 2024, in the West Indies
and the USA.

TRAI NEW MOVE ON OTT
The Telecom Regulatory Authority of India (TRAI)

plans to hold an open house discussion on regulatory
mechanisms for OTT communication
services like WhatsApp and Signal
within the next three months. This
initiative follows the recommendation
of a Parliamentary Committee and will
proceed despite the advent of the
Telecom Act. TRAI Chairman Anil
Kumar Lahoti emphasized that the
consultation will be completed, and
recommendations will be made,
irrespective of the act under which they
fall. Additionally, TRAI intends to revise
regulations to address issues related to
unsolicited commercial communications, with a
consultation paper expected next month.
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UNLOCKING A
CREDIBLE

TELEVISION
AUDIENCE

MEASUREMENT
RATING SYSTEM
Establishing a credible television audience
measurement rating system requires a
multifaceted approach encompassing

technological innovation, regulatory oversight,
and industry collaboration.

A transparent, credible, and technologically
equipped television audience measurement system holds
immense importance for all stakeholders involved in the
media and broadcasting industry. Broadcasters, as
primary content creators, benefit significantly from an
accurate measurement system that
enables them to optimize their
programming. By understanding
viewer preferences and behaviour,
broadcasters can make data-driven
decisions on content creation,
scheduling and strategic
investments.  Additionally,  a
transparent audience measurement
helps broadcasters to negotiate
advertising rates effectively,
showcasing the true value of their content and creating
better monetization opportunities.

In India, audience measurement has evolved from
limited initiatives like ORG-MARG's INTAM (Indian
National Television Audience Measurement) to the
formation of agencies l ike TAM and Audience
Measurement and Analytics Limited
(aMap). Concerns over credibility led
to government intervention and TRAI
gave its recommendations on
‘Guidelines/ Accreditation Mechanism
for Television Rating Agencies in India’
to MIB on 11th September 2013. TRAI

ek ivaSvanaIyaek ivaSvanaIyaek ivaSvanaIyaek ivaSvanaIyaek ivaSvanaIya
TolaIivajana dSa-k maapnaTolaIivajana dSa-k maapnaTolaIivajana dSa-k maapnaTolaIivajana dSa-k maapnaTolaIivajana dSa-k maapna

roiTMga p`NaalaI kaoroiTMga p`NaalaI kaoroiTMga p`NaalaI kaoroiTMga p`NaalaI kaoroiTMga p`NaalaI kao
Analaa^k krnaaAnalaa^k krnaaAnalaa^k krnaaAnalaa^k krnaaAnalaa^k krnaa

ek ivaSvanaIya TolaIivajana dSa-k maap roiTMga p`NaalaI
sqaaipt krnao ko ilae tknaIkI navaacaar¸ inayaamak

inarIxaNa AaOr ]Vaoga sahyaaoga kao Saaimala krto hue ek
bahuAayaamaI dRiYTkaoNa kI AavaSyakta haotI hO.

ek pardSaI-̧  ivaSvanaIya AaOr tknaIkI $p sao sausaijjat TolaIivajana
dSa-k maapna p`NaalaI maIiDyaa AaOr p`saarNa ]Vaoga maoM Saaimala saBaI ihtQaarkaoM
ko ilae A%yaiQak mah%va rKtI hO.p`saarkaoM̧  p`aqaimak saamaga`I inamaa-ta ko
$p maoM ek saTIk maap p`NaalaI sao mah%vapUNa- $p sao laaBaaMivat haoto hOM jaao
]nhoM ApnaI p`aoga`aimaMga kao AnaukUilat krnao maoM saxama banaata hO.dSa-kaoM kI

psaMd AaOr vyavahar kao samaJakr p`saark saamaga`I
inamaa-Na¸ SaoD\yaUilaMga AaOr rNanaIitk inavaoSa pr
DoTa saMcaailat inaNa-ya lao sakto hOM.[sako
Aitir@t ek pardSaI- dSa-k maap p`saarkaoM
kao iva&apna draoM pr p`BaavaI Z,Mga sao baatcaIt
krnao ]nakI saamaga`I ka sahI maUlya idKanao AaOr
baohtr maud`IkrNa ko Avasar pOda krnao maoM madd
krta hO.
Baart maoM dSa-kaoM ka maapna AaoAarjaI–emaeAarjaI

ko Aa[-enaTIeema ³[MiDyana naoSanala TolaIivajana Aa^iDyaMsa maojarmaoMT´ jaOsaI
saIimat phla sao laokr TIeema AaOr Aa^iDyaMsa maojarmaoMT eMD enaailaiT@sa
ilaimaToD ³emaOp´ jaOsaI ejaoMisayaaoM ko gazna tk ivakisat huAa hO.ivaSvanaIyata
kao laokr icaMta ko karNa sarkar kao hstxaop krnaa pD,a AaOr T/a[- nao 11
isatMbar 2013 kao emaAa[-baI kao ‘Baart maoM TolaIivajana roiTMga ejaoMisayaaoM ko

ilae idSaainado-SaÀmaanyata tM~’ pr ApnaI isafairSa
dI.T/a[- nao TolaIivajana roiTMga ejaoMisayaaoM ko pMjaIkrNa
ko ilae vyaapk idSaa inado-Saao M kI isafairSa
kI.emaAa[-baI nao 16 janavarI 2014 kao Baart maoM
TolaIivajana roiTMga ejaoMisayaaoM ko ilae T/a[- kI isafairSaaoM
AaOr AiQasaUicat naIit idSaainado-SaaoM kao svaIkar kr
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recommended comprehensive guidelines for registration
of Television Rating agencies. MIB accepted TRAI’s
recommendations and notified Policy Guidelines for
Television Rating Agencies in India on 16th January
201494. Under these guidelines, the industry-led body,
Broadcast Audience Research Council (BARC) was
accredited by MIB on 28th July 2015, to carry out the
Television Ratings in India. BARC, comprising
stakeholders like Indian Broadcasting Digital Foundation
(IBDF), Indian Society of Advertisers (ISA), and
Advertising commercial television rating services in
India since 2015.

The sample frame for
BARC’s TV panel is designed to
include private households in all
parts of India. The panel size,
denoting the number of
households where audience
measurement devices are placed,
plays a critical role in ensuring the accuracy and
representativeness of television ratings. This panel
should ideally reflect the diversity present in television
viewership, encompassing factors such as age, socio-
economic class, gender, working status, delivery
platforms, and geographical coverage, including both
urban and rural markets. The policy guidelines for
television rating agencies have the following provisions
regarding panel size:

“A minimum panel size of 20,000 to be
implemented within 6 months of the guidelines coming
into force. Thereafter, the panel size shall be increased
by 10,000 every year until it reaches the figure of
50,000. The panel of homes has to remain representative
of all television households in the country.”

In Recommendations on ‘Review of Television
Audience Measurement and Rating System in India’
dated 28.04.2020, TRAI recommended the following:

“The rating agency should be mandated to
increase the sample size from the existing 44,000 to
60,000 by the end of 2020, and 1,00,000 by the end of
2022 using the existing technology.”

However, the current scenario reveals that BARC
India is operating with a panel size of only 55,000
households. However, this sample size falls short of
accurately representing the vast landscape of 182 million
TV households in the country with diverse viewing
preferences. Moreover, with an anticipated growth in
TV households expected to reach 202 million by 2026,

ilayaa.[na idSaainado-SaaoM ko tht ]Vaoga kI naotR%va vaalaI saMsqaa ba`a^DkasT
Aa^iDyaMsa irsaca- ka]Misala ³baIeAarsaI´ kao Baart maoM TolaIivajana roiTMga
krnao ko ilae 28 jaulaa[- 2015 kao emaAa[-baI Wara maanyata dI
gayaI qaI.baIeAarsaI¸ ijasamaoM 2015 sao Baart maoM [MiDyana ba`a^DkaisTMga
iDijaTla foDroSana ³Aa[-baIDIef´¸ [MiDyana saaosaa[TI Aa^f eDvarTa[jasa-
³Aa[-esae´ AaOr iva&apna vaaiNaijyak TolaIivajana roiTMga saovaayaoM jaOsao
ihtQaark Saaimala hOM.

baIeAarsaI ko TIvaI pOnala ko ilae namaUnaa Íoma Baart ko saBaI
ihssaaoM maoM inajaI GaraoM kao Saaimala krnao ko ilae iDjaa[na ikyaa gayaa

hO.pOnala ka Aakar ]na GaraoM kI saM#yaa ka
dSa-ta hO jahaM dSa-k maap ]pkrNa rKo gayao
hOM¸ TolaIivajana roiTMga kI saTIkta AaOr
p`itinaiQa%va kao sauinaiScat krnao maoM mah%vapUNa-
BaUimaka inaBaata hO.[sa pOnala kao AadSa-
$p sao TolaIivajana dSa-kaoM kI saM#yaa maoM maaOjaUd
ivaivaQata kao p̀itibaMibat krnaa caaihe¸ ijasamaoM

SahrI AaOr ga`amaINa daonaaoM baajaaraoM saiht ]ma`̧  saamaaijak–Aaiqa-k vaga-̧
ilaMga¸ kamakajaI isqait¸ ivatrNa PlaoTfa^ma- AaOr BaaOgaaoilak kvaroja jaOsao
kark Saaimala hOM.TolaIivajana roiTMga ejaoMisayaaoM ko ilae naIit idSaainado-SaaoM maoM
pOnala Aakar ko saMbaMQa maoM inamnailaiKt p`avaQaana hO:

‘idSaa inado-Sa laagaU haonao ko 6 mahInao ko BaItr 20¸000 ka
nyaUnatma pOnala Aakar laagaU ikyaa jaanaa hO.[sako baad¸ pOnala ka Aakar
hr saala 10¸000 tk baZ,ayaa jaayaogaa¸ jaba tk ik yah 50¸000 ko
AaMkD,o tk na phuMca jaayao.GaraoM ko pOnala kao doSa ko saBaI TolaIivajana GaraoM
ka p`itinaiQa rhnaa haogaa.’

idnaaMk 28º04º2020 kao ‘Baart maoM TolaIivajana dSa-kaoM ko
maapna AaOr roiTMga p`NaalaI kI samaIxaa pr isafairSaaoM maoM T/a[- nao inamnailaiKt
kI isafairSa kI:

‘roiTMga ejaoMsaI kao maaOjaUda tknaIk ka ]pyaaoga krko 2020
ko AMt tk namaUnaa Aakar kao maaOjaUda 44¸000 sao baZ,akr 60¸000
AaOr 2022 ko AMt tk 1¸00¸000 krnao ka AadoSa idyaa jaanaa
caaihe.’

halaaMik vat-maana pirdRSya sao pta calata hO ik baIeAarsaI [MiDyaa
kovala 55000 GaraoM ko pOnala Aakar ko saaqa kama kr rha hO.halaaMik
yah namaUnaa Aakar ivaivaQa doKnao kI p`aqaimaktaAaoM vaalao doSa ko 182
imailayana TIvaI GaraoM ko ivaSaala pirdRSya kI saTIk p`itinaiQa%va krnao maoM
kma hO.[sako Alaavaa 2026 tk TIvaI GaraoM kI Anaumaainat vaRiw 202
imailayana tk phuMcanao kI ]mmaId ko saaqa maaOjaUda pOnala ka Aakar AaOr
BaI Apyaa-Pt haonao kI Aaor Aga`sar hO.[sailae TolaIivajana dSa-kaoM kI
saM#yaa ko ilae ek raoDmaOp sqaaipt krnao kI AavaSyakta hO.
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the existing panel size is poised to become even more
inadequate. Therefore, there's a need to establish a
roadmap for of television viewership.

Furthermore, in the dynamic realm of modern
media consumption, integrating data from non-linear
sources is essential for a comprehensive television
audience measurement system. Viewers also turning to
on-demand content via OTT services and streaming
platforms, in addition to traditional linear TV metrics.
However, BARC’s present audience measurement
mechanism incorporates data from linear television only.
Cross-platform content consumption, enabled by
seamless transitions between linear TV and OTT, adds
complexity, necessitating a system that adeptly captures
cross-device viewing habits. Advertisers seek unified
data to optimize campaigns across platforms, leveraging
insights to tailor strategies effectively.

Médiametrie in France and Broadcasters’
Audience Research Board (BARB) in the UK have
expanded their audience measurement approaches
to include previously unaccounted segments and
monitor Subscription-based Video on Demand (SVOD)
and Broadcast Video on Demand (BVOD) services,
reflecting the evolving nature of media consumption.
Integrating data from both linear and OTT channels
is imperative for adapting content strategies and
optimizing ad placements in today's convergent media
landscape.

Moreover, BARC being
the sole provider of  rat ing
services  in  India ,  ra ises
concerns about  market
behaviour, service quality, and
cost inefficiencies, highlighting
the need for additional players
to encourage heal thy
competition. Introducing more
agencies not only fosters competition but also has the
potential to improve service quality and reduce costs,
as dependency on a single agency often lack the drive
to innovate and adapt to industry demands. Competition
acts as a catalyst for innovation, prompting BARC and
other  ent i t ies  to  adopt  new technologies  and
methodologies, ensuring continuous evolution in line
acts as a natural deterrent against rating manipulation,
as multiple agencies vie for accuracy and credibility.
Independence from industry stakeholders is crucial for
ensuring a neutral and unbiased approach to audience

[sako Alaavaa AaQauinak maIiDyaa ]pBaaoga ko gaitSaIla dayaro maoM
ek vyaapk TolaIivajana dSa-k maap p`NaalaI ko ilae gaOr–roKIya sa`aotaoM sao
DoTa kao ekIkRt krnaa AavaSyak hO.dSa-k parMpirk laIinayar TIvaI
maoiT/@sa ko Alaavaa¸ AaoTITI saovaaAaoM AaOr sT/IimaMga PlaoTfa^maao-M ko maaQyama sao
Aa^na iDmaaMD saamaga`I kI Aaor BaI $K kr rho hOM.halaaMik baIeAarsaI
ko vat-maana dSa-k maap tM~ maoM kovala laIinayar TolaIivajana DoTa Saaimala
hO.laIinayar TIvaI AaOr AaoTITI ko baIca inabaa-Qa badlaava sao saxama Ëa^sa
PlaoTfa^ma- saamaga`I kI Kpt¸ jaiTlata jaaoD,tI hO ijasasao ek eosaI p`NaalaI
kI AavaSyakta haotI hO jaao Ëa^sa iDvaa[sa doKnao kI AadtaoM kao
kuSalata sao pkD, laotI hO.iva&apnadata saBaI PlaoTfa^maao-M pr AiBayaanaaoM
kao AnaukUilat krnao ko ilae ekIkRt DoTa kI tlaaSa krto hOM¸
rNanaIityaaoM kao p`BaavaI ZMga sao tOyaar krnao ko ilae AMt-dRiYT ka laaBa
]zato hOM.

ÍaMsa maoM maIiDyaamaoT/I AaOr yaUko maoM ba`a^DkasTsa- Aa^iDyaMsa irsaca- baaoD-
³baIeAarbaI´ nao Apnao dSa-kaoM kao maapnao ko dRiYTkaoNa ka ivastar ikyaa
hO ijasamaoM phlao sao maaOjaUd AnaAka]MDoT saogamaoMT kao Saaimala ikyaa gayaa hO
AaOr sabsaiËPSana AaQaairt vaIiDyaao Aa^na iDmaaMD ³esavaIAaoDI´ AaOr
ba`a^DkasT vaIiDyaao Aa^na iDmaaMD ³baIvaIAaoDI´ saovaaAoM kI inagaranaI kI
gayaI hO̧  jaao maIiDyaa ]pBaaoga kI ]BartI p`kRit kao dSaa-ta hO.Aaja ko
knvaja-Msa maIiDyaa pirdRSya maoM saamaga`I rNanaIityaaoM kao Apnaanao AaOr iva&apna
PlaosamaoMT kao AnaukUilat krnao ko ilae laIinayar AaOr AaoTITI daonaaoM caOnalaaoM
sao DoTa kao ekIkRt krnaa Ainavaaya- hO.

[sako Alaavaa baIeAarsaI Baart maoM roiTMga
saovaaAaoM ka ekmaa~ p`data haonao ko naato
svasqa p`itspQaa- kao p`ao%saaiht krnao ko
ilae Aitir@t iKlaaiD,yaaoM kI AavaSyakta
pr p`kaSa Dalato hue baajaar vyavahar¸
saovaa gauNava<aa AaOr laagat AxamataAaoM ko
baaro maoM icaMtayaoM baZ,ata hO.AiQak ejaoMisayaaoM
ka pircaya na kovala p`itspQaa- kao baZ,avaa

dota hO bailk saovaa kI gauNava<aa maoM sauQaar AaOr laagat kao kma krnao kI
xamata BaI rKta hO¸ @yaaoMik ek hI ejaoMsaI pr inaBa-rta maoM A@sar
navaacaar krnao AaOr ]VaogaaoM maoM maaMgaaoM ko AnaukUla haonao kI D/a[va kI kmaI
haotI hO.p`itspQaa- navaacaar ko ilae ]%pòrk ko $p maoM kama krtI hO̧
baIeAarsaI AaOr Anya saMsqaaAaoM kao nayaI tknaIkaoM AaOr pwityaaoM kao
Apnaanao ko ilae pòirt krtI hO̧  laa[na maoM inarMtr ivakasa kao sauinaiScat
krnaa roiTMga horfor ko iKlaaf ek p`akRitk inavaark ko $p maoM kaya-
krtI hO¸ @yaaoMik k[- ejaoMisayaaM saiTkta AaOr ivaSvanaIyata ko ilae
p`itspQaa- krtI hOM.dSa-kaoM ko maUlyaaMkna ko ilae ek tTsqa AaOr inaYpxa
dRiYTkaoNa sauinaiScat krnao ko ilae ]Vaoga ihtQaarkaoM sao svatM~ta mah%vapUNa-
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measurement. When measurement agencies are free
from industry affiliations or influences, the process
remains objective, transparent, and untainted by
external  pressures ,  enhancing credibi l i ty  and
trustworthiness.

Furthermore, in today's diverse media landscape,
traditional audience measurement methods struggle to
capture the complexity of viewer behaviour. The
integration of modern technologies like Big Data,
Artificial Intelligence (AI), and Wearable meters may
be explored. Return Path Data (RPD) can also be used
as a transformative tool, offering real-time insights into
viewer interact ions with content ,  empowering
broadcasters and advertisers to adjust strategies
promptly. Big data AI-driven algorithms may analyse
vast datasets in real-time, refining the accuracy of
audience measurement and empowering stakeholders
with actionable insights. Moreover, there are digital
set top boxes which have hardware and software
that makes them two-way, that is, they have a return
path. The return path data may be used for audience
measurements through such set top boxes.

Wearable meters, such as Portable People Meters
(PPM), enhance data granularity by
measuring viewership patterns on
the go, facilitating adaptability in a
rapidly changing media landscape.
Numeris in Canada employs PPM
technology, offering precise
individual measurement and reliable station identification,
ensuring continuous audience measurement for both
radio and TV at the local level while minimizing human
error in the monitoring process.  The strategic
incorporation of new era technologies into audience
measurement strategies is pivotal for achieving a more
accurate, responsive, and platforms.

In summary a structured roadmap to unlock a credible
system:

♦ Panel Size Expansion:
Increase the panel size gradually to ensure
representativeness. TRAI's recommendations of
reaching 100,000 households by 2022 should be
adhered to promptly.

♦ Integration of Non-linear Data:
Incorporate data from non-linear sources such as
OTT platforms to reflect modern viewing habits
accurately. This entails updating measurement

hO.jaba maap ejaoMisayaaM ]Vaoga saMbawta yaa p`Baava sao mau@t haotI hOM tao
p`iËyaa vastuinaYz¸ pardSaI- AaOr baahrI p`BaavaaoM sao baodaga rhtI hO̧  ijasasao
ivaSvanaIyata AaOr BaraosaomaMdta baZ,tI hO.

[sako Alaavaa Aaja ko ivaivaQa maIiDyaa pirdRSya maoM parMpirk dSa-
k maap pwityaaoM dSa-kaoM ko vyavahar kI jaiTlata kao pkD,nao ko ilae
saMGaYa- krtI hO.ibaga DoTa¸ AaiT-ifiSayala [MToilajaoMsa ³eAa[-´ AaOr
ivayarobala maITr jaOsaI AaQauinak tknaIkaoM ko ekIkrNa ka pta lagaayaa
jaa sakta hO.irTna- pa^qa DoTa ³AarpIDI´ ka ]pyaaoga ek pirvat-
nakarI ]pkrNa ko $p maoM BaI ikyaa jaa sakta hO jaao saamaga`I ko saaqa dSa-
kaoM kI baatcaIt maoM vaastivak samaya kI AMtdRiYT p`dana krta hO¸
p`saarkaoM AaOr iva&apnadataAaoM kao rNanaIityaaoM kao turMt samaayaaoijat krnao
ko ilae saSa@t banaata hO.ibaga DoTa eAa[- saMcaailat elgaaoirdma vastivak
samaya maoM ivaSaala DoTa saoT ka ivaSlaoYaNa kr sakta hO̧  dSa-kaoM kI maap kI
saTIkta kao pirYkRt kr sakta hO AaOr kar-vaa[- yaaogya AMtdR-iYT ko saaqa
ihtQaarkaoM kao saSa@t banaa sakta hO.[sako Alaavaa iDijaTla saoT Ta^p
baa^@sa BaI haoto hOM ijanamaoM haD-vaoyar AaOr saa^FTvaoyar haoto hOM jaao ]nhoM
daotrfa banaato hOM̧  yaanaI ]nako pasa vaapsaI ka rasta haota hO.irTna- paqa
DoTa ka ]pyaaoga eosao saoT Ta^p baa^@sa ko maaQyama sao dSa-kaoM ko maap ko ilae
ikyaa jaa sakta hO.

paoTo-bala pIpla maITr ³pIpIema´ jaOsao
phnanao yaaogya maITr¸ calato ifrto dSa-kaoM ko
pOTna- kao maapkr DoTa gaÒnyaulaOirTI kao baZ,ato hOM̧
ijasasao tojaI sao badlato maIiDyaa pirdRSya maoM
AnaukUlaSaIlata kI sauivaQaa imalatI hO.knaaDa maoM

nyaUmaoirsa pIpIema tknaIk ka ]pyaaoga krta hO jaao saiTk vyai@tgat maap
AaOr ivaSvanaIya sToSana phcaana kI poSakSa krta hO̧  inagaranaI p̀iËyaa maoM
maanavaIya ~uiT kao kma krto hue sqanaIyastr pr roiDyaao AaOr TIvaI daonaaoM ko
ilae inarMtr dSa-kaoM kI maap sauinaiScat krta hO.AiQak saiTk¸ p̀itiËyaaSaIla
AaOr PlaoTfâma- p̀aPt krnao ko ilae dSa-kaoM kI maap rNanaIityaaMo maoM nayao yauga kI
p̀aOVaoigaikyaaoM ka rNanaIitk samaavaoSa mah%vapUNa- hO.

saMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae eksaMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae eksaMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae eksaMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae eksaMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae ek
sa Mricat ra oDma Op:sa Mricat ra oDma Op:sa Mricat ra oDma Op:sa Mricat ra oDma Op:sa Mricat ra oDma Op:
♦ pOnala ka Aakar baZ,anaapOnala ka Aakar baZ,anaapOnala ka Aakar baZ,anaapOnala ka Aakar baZ,anaapOnala ka Aakar baZ,anaa:

p`itinaiQa%va sauinaiScat krnao ko ilae pOnala Aakar kao QaIro–QaIro
baZ,ayaoM.2022 tk 100¸000 GaraoM tk phuMcanao kI T/a[- kI
isafairSaaoM ka turMt palana ikyaa jaanaa caaihe.

♦ naa ^na laIinayar DoTa ka ekIkrNanaa ^na laIinayar DoTa ka ekIkrNanaa ^na laIinayar DoTa ka ekIkrNanaa ^na laIinayar DoTa ka ekIkrNanaa ^na laIinayar DoTa ka ekIkrNa:
AaQauinak doKnao kI AadtaoM kao saiTk $p sao p`itibaMibat krnao
ko ilae AaoTITI PlaoTfa^maao-M jaOsao naana laIinayar sa`aotaoM sao DoTa
Saaimala kroM.[sasao Ëa^sa–PlaoTfa^ma- Kpt kao inabaa-Qa $p sao
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methodologies to capture cross-platform
consumption seamlessly.

♦ Competition and Diversification:
Encourage the entry of additional rating agencies
to foster competition, improve service quality, and
reduce costs. This diversification ensures market
dynamism and guards against monopolistic
practices.

♦ Independence and Transparency:
Ensure rating agencies operate independently from
industry influences to maintain objectivity and
credibili ty.  Transparent methodologies and
unbiased practices enhance trust among
stakeholders.

♦ Technological Advancements:
Embrace cutting-edge technologies like Big
Data analytics, AI algorithms, and wearable
meters to enhance measurement accuracy and
granularity. Return Path Data (RPD) and Two-Way
Set-Top Boxes offer real-time insights into viewer
behavior.

♦ International Best Practices Adoption:
Learn from successful audience measurement
systems globally, such as those employed by
Médiametrie in France and BARB in the UK, and
adapt relevant strategies to the Indian context.

♦ Regulatory Framework Strengthening:
Continuously review and update regulatory
frameworks to address emerging challenges and
ensure compliance with industry standards.

♦ Industry Collaboration:
Foster collaboration between broadcasters,
advertisers, rating agencies, and regulatory bodies
to co-create and refine measurement standards
that  ref lect  the evolving media landscape
accurately.

kOPcar krnao ko ilae maap pwityaaoM kao ApDoiTMga krnaa Saaimala
hO.

♦ p`itspQaa - Aa Or ivaivaQaIkrNap`itspQaa - Aa Or ivaivaQaIkrNap`itspQaa - Aa Or ivaivaQaIkrNap`itspQaa - Aa Or ivaivaQaIkrNap`itspQaa - Aa Or ivaivaQaIkrNa:
p`itspQaa- kao baZ,avaa donaa¸ saovaa kI gauNava<aa maoM sauQaar AaOr laagat
kma krnao ko ilae Aitir@t roiTMga ejaoMisayaaoM ko p`vaoSa kao p`ao%saaiht
kroM.yah ivaivaQaIkrNa baajaar kI gaitSaIlata kao sauinaiScat krta
hO AaOr ekaiQakarvaadI p`qaaAaoM sao bacaata hO.

♦ svatM~ta AaOr pardiSa -tasvatM~ta AaOr pardiSa -tasvatM~ta AaOr pardiSa -tasvatM~ta AaOr pardiSa -tasvatM~ta AaOr pardiSa -ta:
inaYpxata AaOr ivaSvanaIyata banaayao rKnao ko ilae sauinaiScat kroM
ik roiTMga ejaoMisayaaM ]Vaoga ko p`Baava sao svatM~ $p sao kama
kro.pardSaI- kaya- p`NaalaI AaOr inaYpxa p`qaayaoM ihtQaarkaoM ko baIca
ivaSvaasa kao baZ,atI hOM.

♦ tknaIkI p`gaittknaIkI p`gaittknaIkI p`gaittknaIkI p`gaittknaIkI p`gait:
maap saTIkta AaOr gàOnyaulaOirTI baZ,anao ko ilae ibaga DoTa enaailaiT@sa¸
eAa[- elgaaoirdma AaOr phnanao yaaogya maITr jaOsaI A%yaaQauinak
tknaIkaoM kao ApnaayaoM.irTna- pa^qa DoTa ³AarpIDI´ AaOr TU vao
saoT Ta^p baa^@sa dSa-kaoM ko vyavahar maoM vaastivak samaya kI jaanakarI
dota hO.

♦ AMtrraYT/Iya savaa o -<ama p`qaaAao M kao ApnaanaaAMtrraYT/Iya savaa o -<ama p`qaaAao M kao ApnaanaaAMtrraYT/Iya savaa o -<ama p`qaaAao M kao ApnaanaaAMtrraYT/Iya savaa o -<ama p`qaaAao M kao ApnaanaaAMtrraYT/Iya savaa o -<ama p`qaaAao M kao Apnaanaa:
ivaSvastr pr safla dSa-k maap p`NaailayaaoM sao saIKoM̧  jaOsao ÍaMsa maoM
maoiDyaamaoT/I AaOr yaUko maoM baIeAarbaI Wara inayaaoijat AaOr BaartIya
saMdBa- maoM p`asaMigak rNanaIityaaoM kao ApnaayaoM.

♦ inayaamak Z,a Mca o kao majaba Ut krnaainayaamak Z,a Mca o kao majaba Ut krnaainayaamak Z,a Mca o kao majaba Ut krnaainayaamak Z,a Mca o kao majaba Ut krnaainayaamak Z,a Mca o kao majaba Ut krnaa:
]BartI caunaaOityaaoM ka samaaQaana krnao AaOr ]Vaoga maanakaoM ka
Anaupalana sauinaiScat krnao ko ilae inayaamak Z,aMcao kI lagaatar
samaIxaa AaOr ApDoT krnaa.

♦ ]Vaoga sahyaa oga]Vaoga sahyaa oga]Vaoga sahyaa oga]Vaoga sahyaa oga]Vaoga sahyaa oga:
maap maanakaoM ka sah inamaa-Na AaOr pirYkRt krnao ko ilae p`saarkaoM̧
iva&apnadataAaoM̧  roiTMga ejaoMisayaaoM AaOr inayaamak inakayaaoM ko baIca
sahyaaoga kao baZ,avaa donaa jaao ]Barto maIiDyaa pirdRSya kao saiTk
$p sao p`itibaMibat krta hO.



21 SATELLITE & CABLE TV JUNE 2024

COPYRIGHT FOCUS

CONTENT &
COPYRIGHT

PROTECTION IN AN
EMERGING MEDIA

LANDSCAPE
India can effectively mitigate copyright
and piracy issues in the broadcasting

sector, create a conducive environment
for creativity and innovation, and promote

sustainable growth in the media and
entertainment industry.

The broadcasting
industry in India has
experienced significant
growth in recent years,
fuelled by technological
advancements and
increasing consumer
demand. However, with this
expansion comes the
pressing issue of copyright
infringement and piracy, posing substantial challenges
to creators and stakeholders.

The subject matter of Indian intellectual property,
or IP, relevant to this industry primarily takes the form of
copyrights. Copyrights in the industry relates mainly in
the production, broadcasting and use of cinematographic
films (CF), music, advertising, web series, theatrical plays,
televisions serials, gaming, animation etc.

As per a global advisory firm, there had been
sizable visits to content piracy websites in the year 2022
from India. The report also states that in India, piracy
can be traced to individuals as well as organised groups
who can capture content through screen grabs or by
recording on phones in movie theatres and distribute it
further. A lot of pirated content is available on social
media-based messaging applications, which circulate
information about third-party pirated sites or aggregator
apps that ordinarily may not be found on the application
Play Store.

It is estimated that piracy causes a revenue loss

]Barto maIiDyaa]Barto maIiDyaa]Barto maIiDyaa]Barto maIiDyaa]Barto maIiDyaa
pirdRSya maoMpirdRSya maoMpirdRSya maoMpirdRSya maoMpirdRSya maoM

kMToMT AaOr ka^pIra[TkMToMT AaOr ka^pIra[TkMToMT AaOr ka^pIra[TkMToMT AaOr ka^pIra[TkMToMT AaOr ka^pIra[T
saMrxaNasaMrxaNasaMrxaNasaMrxaNasaMrxaNa

Baart p`saarNa xao~ maoM ka^pIra[T AaOr payarosaI ko mau_aoM kao
p`BaavaI ZMga sao kma kr sakta hO¸ rcanaa%makta AaOr
navaacaar ko ilae AnaukUla maahaOla banaa sakta hO AaOr

maIiDyaa va manaaorMjana ]Vaoga mao M satt ivakasa kao
baZ,avaa do sakta hO.

Baart maoM p`saarNa ]Vaoga nao hala ko
vaYaao-M maoM tknaIkI p`gait AaOr baZ,tI
]pBaao@ta maaMga ko karNa mah%vapUNa-
vaRiw ka AnauBava ikyaa hO.halaaMik
[sa ivastar ko saaqa ka^pIra[T
]llaMGana AaOr caaorI ka gaMBaIr mau_a
saamanao Aata hO jaao rcanaakaraoM AaOr
ihtQaarkaoM ko ilae baD,I caunaaOityaaM
poSa krta hO.

[sa ]Vaoga ko ilae p`asaMigak BaartIya baaOiwk saMpda yaa Aa[-pI
ka ivaYaya mau#ya $p sao ka^pIra[T ka $p laota hO.]Vaoga maoM ka^pIra[T
mau#ya $p sao isanaomaOTaoga`aifk iflmaaoM ³saIef´¸ saMgaIt¸ iva&apna¸ vaoba
EaRMKlaa¸ naaTkIya naaTk¸ TolaIivajana Qaaravaaihk¸ gaoimaMga¸ enaImaoSana Aaid
ko ]%padna p`saarNa AaOr ]pyaaoga sao saMbaMiQat hO.

ek vaOiSvak salaahkar kMpnaI ko Anausaar vaYa- 2022 maoM Baart
maoM kMToT payarosaI vaobasaa[TaoM pr baD,o pOmaanao pr ivaijaT hu[- qaI.irpaoT-
maoM yah BaI kha gayaa hO ik Baart maoM caaorI ka pta¸ vyai@tyaaoM ko saaqa–
saaqa saMgaizt samaUhaoM sao BaI lagaayaa jaa sakta hO jaao sËIna ga`Oba ko
maaQyama sao yaa maUvaI iqayaoTraoM maoM faona pr irka^iD-Mga krko kMToMT kao
kOPcar kr sakto hOM AaOr [sao Aagao ivatirt kr sakto hOM.saaoSala
maIiDyaa AaQaairt maOsaoijaMga eiPlakoSana pr bahut saarI payaroToD saamaga`I
]plabQa hO jaao tIsaro pxa payaroToD saa[TaoM yaa ega`IgaoTr eoPsa ko baaro maoM
jaanakarI p`saairt krta hO jaao AamataOr pr eiPlakoSana Plao sTaor pr
nahIM imala saktI hO.

Anaumaana hO ik payarosaI sao iflma ]Vaoga kao saalaanaa 20¸000
kraoD, Épyao ka rajasva nauksaana haota hO.vaIiDyaaoÀiflma saamaga`I ko
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of Rs. 20,000 crore annually to the film industry. Illegal
dissemination of video/ film content causes loss to
creators and theatre operators involved in the business.
The government also incurs losses because pirate activity
avoids paying taxes on entertainment at theatres, and
GST at locations where goods are produced or sold
legally. Economic losses from piracy leads to job cuts
and reduced opportunities within the industry. Moreover,
theatres depend on ticket sales and concessions for their
revenue. When pirated copies of films become widely
available, it results in financial losses for these
businesses.

To counter the menace of piracy, the Parliament
has passed the Cinematograph (Amendment) Act, 2023.
The amendments include penalties, such as a minimum
of 3 months’ imprisonment and fine of  Rs 3 lakh, with
the potential for
imprisonment of up to 3
years and fine amounting
to 5% of the audited gross
production cost. It
prohibits carrying out or
abetting unauthorized
recording and exhibition
of films.

With increase in
digital  penetration,
piracy issues are on rise
on OTT platforms,
thereby imposing
mounting revenue
losses and reputational harm on the original creators.
Illegal download options of film contents from third-party
sources are available days before their release. Piracy
impacts the consumption of original content through
password and credential sharing, sending files over the
internet, and purchasing illegal streaming devices and
services which are available at just a fraction of the cost
to the consumers.

Similarly, there are instances of piracy in music
and gaming content. As per International
Federation of the Phonographic Industry
(IFPI). Almost 74% of internet users in India
access unlicensed services to listen to
music. According to IFPI, this kind of illegal
activities create huge losses for the Indian
artists who are creating content and the
labels that are investing in it. Further,

AvaOQa p`saar vyavasaaya maoM Saaimala rcanaakaraoM AaOr iqayaoTr saMcaalakaoM kao
nauksaana haota hO.sarkar kao BaI GaaTa haota hO @yaaoMik samauda`I DakU
gaitivaiQayaaM isanaomaaGaraoM maoM manaaorMjana pr kr AaOr ]na sqaanaaoM pr jaIesaTI
ka Baugatana krnao bacaatI hO jahaM maala kanaUnaI $p sao ]%paidt yaa baocaa
jaata hO.payarosaI sao haonao vaalao Aaiqa-k nauksaana sao naaOkiryaaoM maoM BaI
kTaOtI haotI hO AaOr ]Vaoga ko BaItr AvasaraoM maoM kmaI AatI hO.[sako
Alaavaa iqayaoTr Apnao rajasva ko ilae iTkT ibaËI AaOr iryaayataoM pr
inaBa-r hOM.jaba iflmaaoM kI payaroToD p`ityaaM vyaapk $p sao ]plabQa hao
jaatI hO tao [sako pirNaamasva$p [na vyavasaayaaoM kao iva<aIya nauksaana haota
hO.

payarosaI ko Ktro ka maukabalaa krnao ko ilae saMsad nao isanaomaOTaoga`af
³saMSaaoQana´ AiQainayama 2023 pairt ikyaa hO.saMSaaoQanaaoM maoM nyaUnatma tIna
mahInao kI kOd AaOr 3laaK Épyao ko jaumaa-nao ka dMD Saaimala hO̧  ijasa dMD

kao Aagao baZ,akr 3 saala tk
AaOr AMkoixat sakla ]%padna
laagat ka 5‰ jaumaa-naa ikyaa
jaa sakta hO.yah iflmaaoM kI
AnaaiQakRt irkâiD-Mga AaOr p̀dSa-
na kao AMjaama donao yaa baZ,avaa
donao pr raok lagaatI hO.

iDijaTla pOz maoM vaRiw ko saaqa
AaoTITI PlaoTfa^maao-M pr payarosaI
ko mau_o baZ, rho hOM ijasasao maUla
rcanaakaraoM pr rajasva haina AaOr
p`itYza kao nauksaana baZ, rha
hO.tIsaro pxa sa`aotaoM sao iflma
saamaga`I ko AvaOQa Da]nalaaoD

ivaklp ]nakI irlaIja sao kuC idna phlao ]plabQa haoto hOM.payarosaI
pasavaD- AaOr ËoDoMiSayala saaJaakrNa¸ [MTrnaoT pr fa[la Baojanao AaOr
AvaOQa sT/IimaMga iDvaa[sa AaOr saovaaAaoM kao KrIdnao maaQyama sao maUla saamaga`I kI
Kpt kao p`Baaivat krtI hO jaao ]pBaao@taAaoM kao laagat ko ek AMSa pr
]plabQa hO.

[saI trh saMgaIt AaOr gaoimaMga saamaga`I maoM caaorI ko maamalao BaI saamanao
Aaya o h O M. [MTrna oSanala foDroSana Aa ^f faonaa oga ` aifk [MDsT/I

³Aa[-efpIAa[-´ ko Anausaar Baart maoM lagaBaga 74‰
[MTrnaoT ]pBaao@ta saMgaIt saunanao ko ilae ibanaa laa[saoMsa
vaalaI saovaaAaoM ka ]pyaaoga krto hOM.Aa[-efpIAa[- ko
Anausaar [sa trh kI AvaOQa gaitivaiQayaaM ]na BaartIya
klaakaraoM ko ilae BaarI nauksaana pOda krtI hOM jaao
saamaga`I banaa rho hOM AaOr ]na laobalaaoM ko ilae jaao [namaoM
inavaoSa kr rho hO M.[sako Alaavaa einamaoSana AaOr
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governing the animation and
online gaming business, had been
difficult for combatting piracy
issues in India.

The main objective of the
copyright is to protect the
creator ’s original work from
unauthorized reproduction. The
Indian Copyright Act 1957
protects original literary, dramatic, musical and artistic
works and cinematograph films and sound recordings
from unauthorized uses. Unlike the case with patents,
copyright protects the expressions and not the ideas.
The Copyright Act is the primary legislation governing
copyright in India. For instance, Section 55 provides for
the power of the police to seize infringing copies, and
Section 63 provides for criminal penalties for copyright
infringement. So far, the Copyright Act, 1957, does not
explicitly provide for extraterritorial jurisdiction.

Further deploying technology driven solutions
helps in combatting the issues
related to piracy and copyright
infringement.  Robust
authentication mechanisms
through Digital  Rights
Management (DRM)
technologies to control access
to digital  content may be
explored. Employing advanced
encryption techniques to secure
the integrity and confidentiality
of digital content, making it more challenging for pirates
to tamper with or reproduce copyrighted material may be
looked upon. Utilizing fingerprinting algorithms to
automatically detect copyrighted content across various
online platforms may also be considered.

It extremely important to develop and implement a
multifaceted strategy within the sector to combat the
issues raised by piracy and ensure the reduction of
copyright infringement to foster a sustainable and
thriving creative ecosystem for the various segments of
the broadcasting landscape. A thoughtfully designed
policy plays a pivotal role in mitigating copyright and
piracy issues in the Indian broadcasting sector. By
establishing a robust legal framework, fostering public
awareness, embracing technology, and promoting
international cooperation, India can create an
environment that nurtures creativity, protects intellectual

Aa^nalaa[na gaoimaMga vyavasaaya kao inayaMi~t
krnaa Baart maoM payarosaI ko mau_aoM sao inapTnao
ko ilae kizna qaa.
ka^pIra[T ka mau#ya ]_oSya inamaa-ta ko maUla
kaya- kao AnaiQakRt puna$%padna sao bacaanaa
hO.BaartIya ka^pIra[T AiQainayama 1957
maUla saaihi%yak¸ naaTkIya¸ saMgaIt AaOr
klaa%mak kayaao-M AaOr isanaomaOTaoga`af iflmaaoM

AaOr Qvaina irka^iD-Mga kao AnaiQakRt ]pyaaoga sao bacaata hO.poToMT ko maamalao
ko ivaprIt ka^pIra[T AiBavyai@t kI rxaa krta hO na ik ivacaaraoM
kI.ka^pIra[T AiQainayama Baart maoM ka^pIra[T kao inayaMi~t krnao vaalaa
p`aqaimak kanaUna hO.]dahrNa ko ilae Qaara 55 puilasa kao ]llaMGanakarI
p`ityaaoM kao jabt krnao kI Sai@t p`dana krtI hO AaOr Qaara 63 ka^pIra[T
]llaMGana ko ilae AapraiQak dMD ka p`avaQaana krtI hO.Aba tk
ka^pIra[T AiQainayama 1957 spYT $p sao baahrI xaò~aiQakar p`dana nahIM
krta hO.

p`aOVaoigakI saMcaailat saMsaaQanaaoM kao Aagao baZ,anao sao payarosaI AaOr
ka^pIra[T ]llaMGana sao saMbaMiQat mau_aoM sao
inapTnao maoM madd imalatI hO.iDijaTla samaaga`I
tk phuMca kao inayaMi~t krnao ko ilae
iDijaTla AiQakar p`baMQana ³DIAarema´
p`a OVaoigaikyaa o M ko maaQyama sa o majaba Ut
p`maaNaIkrNa tM~ kI Kaoja kI jaa saktI
hO.iDijaTla saamaga`I kI AKMDta AaOr
gaaopnaIyata kao saurixat krnao ko ilae
]nna einËPSana tknaIkaoM kao inayaaoijat

krnaa¸ ijasasao samaud`I DakUAaoM ko ilae ka^pIra[T saamaga`I ko saaqa
CoD,CaD, krnaa yaa puna: ]%pnna krnaa AiQak caunaaOtIpUNa- hao sakta
hO.ivaiBanna Aa^nalaa[na PlaoTfa^ma- pr ka^pIra[T saamaga`I kao svaacaailat
$p sao pta lagaanao ko ilae ifMgarip`MiTMga elgaaoirdma ka ]pyaaoga krnao
pr BaI ivacaar ikyaa jaa sakta hO.

payarosaI Wara ]zayao gayao mau_aoM sao inapTnao AaOr p`saarNa pirdRSya ko
ivaiBanna xao~aoM ko ilae ek sqaayaI AaOr saMpnna rcanaa%mak pairisqaitkItM~
kao baZ,avaa donao ko ilae ka^pIra[T ]llaMGana maoM kmaI sauinaiScat krnao ko
ilae xao~ ko BaItr ek bahuAayaamaI rNanaIit ivakisat krnaa AaOr kayaa-
invat krnaa baohd mah%vapUNa- hO.saaoca samaJakr tOyaar kI gayaI naIit
BaartIya p`saarNa xao~ maoM ka^pIra[T AaOr payarosaI ko mau_aoM kao kma krnao maoM
mah%vapUNa- BaUimaka inaBaatI hO.ek majabaUt kanaUnaI ZaMcaa sqaaipt krko
saava-jainak jaaga$kta kao baZ,avaa dokr p`aOVaoigakI kao Apnaakr AaOr
AMtrraYT/Iya sahyaaoga kao baZ,avaa dokr Baart ek eosaa vaatavarNa banaa
sakta hO jaao rcanaa%makta kao baZ,avaa dota hO̧  baaOiwk saMpda kI rxaa
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property, and ensures sustainable growth in the media
and entertainment industry.

In summary  these below measures are an effective
combat to piracy.

♦ Establishing a Robust Legal Framework:
Strengthen copyright laws and enforcement
mechanisms to deter piracy and protect intellectual
property rights in the broadcasting sector. This
includes implementing stringent penalties for
copyright infringement, streamlining legal procedures
for pursuing copyright
claims, and establishing
specialized intellectual
property courts to expedite
legal proceedings.

♦ Fostering Public
Awareness:
Educate the public about the
importance of respecting
copyright laws and the
negative consequences of
piracy on the media and entertainment industry.
Launch awareness campaigns through various media
channels, including television, radio, social media,
and community outreach programs. Collaborate with
educational institutions to integrate copyright
education into school curricula and raise awareness
among students.

♦ Embracing Technology:
Leverage technology to combat piracy and protect
copyrighted content in the broadcasting sector.
Implement digital rights management (DRM)
solutions to encrypt and secure content
distribution channels.  Explore blockchain
technology for transparent and immutable copyright
management and tracking. Encourage the adoption
of licensed streaming services and digital platforms
that offer legitimate access to content.

♦ Promoting International Cooperation:
Strengthen collaboration with international
stakeholders, including copyright organizations,
law enforcement agencies,  and industry
associations, to address cross-border copyright
infringement issues. Participate in international
treaties and agreements aimed at harmonizing
copyright laws and promoting anti-piracy efforts

krta hO AaOr maIiDyaa va manaaorMjana ]Vaoga maoM satt ivakasa kao sauinaiScat
krta hO.

sa Mxa op ma o M naIca o idya o gaya o ]paya payar osaI sa o p`BaavaI ZMga sa osa Mxa op ma o M naIca o idya o gaya o ]paya payar osaI sa o p`BaavaI ZMga sa osa Mxa op ma o M naIca o idya o gaya o ]paya payar osaI sa o p`BaavaI ZMga sa osa Mxa op ma o M naIca o idya o gaya o ]paya payar osaI sa o p`BaavaI ZMga sa osa Mxa op ma o M naIca o idya o gaya o ]paya payar osaI sa o p`BaavaI ZMga sa o
inapTna o ma o M sahayak hO M.inapTna o ma o M sahayak hO M.inapTna o ma o M sahayak hO M.inapTna o ma o M sahayak hO M.inapTna o ma o M sahayak hO M.
♦ ek majaba Ut kana UnaI Z,a Mcaa sqaaipt krnaa:ek majaba Ut kana UnaI Z,a Mcaa sqaaipt krnaa:ek majaba Ut kana UnaI Z,a Mcaa sqaaipt krnaa:ek majaba Ut kana UnaI Z,a Mcaa sqaaipt krnaa:ek majaba Ut kana UnaI Z,a Mcaa sqaaipt krnaa:

p`saarNa xao~ maoM caaorI kao raoknao AaOr baaOiwk saMpda AiQakaraoM
kI rxaa ko ilae kaa^pIra[T kanaUnaaoM AaOr p`vat-na tM~ kao majabaUt
krnaa.[sasao ka^pIra[T ]llaMGana ko ilae kD,o dMD laagaU krnaa¸
ka^pIra[T davaaoM kao Aagao baZ,anao ko ilae kanaUnaI p`iËyaaAaoM kao

sauvyavaisqat krnaa AaOr kanaUnaI kaya-vaahI
maoM tojaI laanao ko ilae ivaSaoYa baaOiwk
saMpda AdalataoM kao sqaaipt krnaa Saaimala
hO.

♦saava-jainak jaaga$kta kao baZ,avaasaava-jainak jaaga$kta kao baZ,avaasaava-jainak jaaga$kta kao baZ,avaasaava-jainak jaaga$kta kao baZ,avaasaava-jainak jaaga$kta kao baZ,avaa
d o n a a :d o n a a :d o n a a :d o n a a :d o n a a :

ka^pra[T kanaUnaaoM ka sammaana krnao ko
mah%va AaOr maIiDyaa va manaaorMjana ]Vaoga
pr payarosaI ko nakara%mak pirNaamaaoM ko

baaro maoM janata kao iSaixat krnaa.TolaIivajana¸ roiDyaao va saaoSala
maIiDyaaAaOr saamaudaiyak Aa]TrIca kaya-ËmaaoM saiht ivaiBanna maIiDyaa
caOnalaaoM ko maaQyama sao jaaga$kta AiBayaana Sau$ kroM.ka^pIra[T
iSaxaa kao skUla paz\yaËma maoM ekIkRt krnao AaOr Ca~aMo ko baIca
jaaga$kta baZ,anao ko ilae SaOxaiNak saMsqaanaaoM ko saaqa sahyaaoga
kroM.

♦ p`a OVa oigakI ka o Apnaanaa:p`a OVa oigakI ka o Apnaanaa:p`a OVa oigakI ka o Apnaanaa:p`a OVa oigakI ka o Apnaanaa:p`a OVa oigakI ka o Apnaanaa:
p`saarNa xao~ maoM caaorI sao inapTnao AaOr ka^pIra[T saamaga`I kI saurxaa
ko ilae p`aOVaoigakI ka laaBa ]zanaa.saamaga`I ivatrNa caOnalaaoM kao
einËPT AaOr saurixat krnao ko ilae iDijaTla AiQakar p`baMQana
³DIAarema´ samaaQaana laagaU kroM.pardSaI- AaOr Apirvat-naIya
ka^pIra[T p`baMQana AaOr T/OikMga ko ilae blaa^kcaona tknaIk ka
AnvaoYaNa kroM.laa[saoMsa p̀aPt sT/IimaMga saovaaAaoM AaOr iDijaTla PlaoTfâma-
kao Apnaanao kao p`ao%saaiht kroM jaao saamaga`I tk vaOQa phuMca p`dana
krto hOM.

♦ AMtrraYT/Iya sahyaa oga kao baZ,avaa donaa:AMtrraYT/Iya sahyaa oga kao baZ,avaa donaa:AMtrraYT/Iya sahyaa oga kao baZ,avaa donaa:AMtrraYT/Iya sahyaa oga kao baZ,avaa donaa:AMtrraYT/Iya sahyaa oga kao baZ,avaa donaa:
saImaa par ka^pIra[T ]llaMGana ko mau_aoM kao saMbaaoiQat krnao ko
ilae ka^pIra[T saMgaznaaoM¸ kanaUna p`vat-na ejaoMisayaaoM AaOr ]Vaoga
saMGaaoM saiht AMtrraYT/Iya ihtQaarkaoM ko saaqa sahyaaoga kao majabaUt
krnaa.ka^pIra[T kanaUnaao M mao M saamaMjasya sqaaipt krnao AaOr
ivaSvastr pr payarosaI ivaraoQaI p`yaasaaoM kao baZ,avaa donao ko ]_oSya
sao AMtrraYT/Iya saMiQayaaoM AaOr samaJaaOto maoM Baaga lao.p`vat-na xamataAaoM
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globally. Exchange best practices, information, and
resources to enhance enforcement capabilities and
combat transnational piracy networks.

♦ Supporting Content Creators and Rights Holders:
Provide support and incentives to content creators,
broadcasters, and rights holders to encourage the
production and distribution of original and licensed
content. Facilitate licensing agreements and
revenue-sharing models that fairly compensate
rights holders for their creative works. Establish a
transparent and efficient royalty collection and
distribution system to ensure that creators receive
their rightful earnings.

♦ Enabling Legal Alternatives:
Make legal alternatives to piracy easily accessible
and affordable to consumers. Encourage the
development of legitimate streaming platforms,
video-on-demand services, and online marketplaces
that offer a wide range of licensed content at
competitive prices. Streamline licensing processes
and reduce regulatory barriers to encourage
investment in legal distribution channels.

♦ Capacity Building and Training:
Provide training and capacity-building programs for
law enforcement agencies, judicial officials, and
industry professionals to enhance their
understanding of copyright laws and enforcement
techniques. Offer specialized courses, workshops,
and seminars on intellectual property rights
management, anti-piracy strategies, and digital
content protection.

kao baZ,anao AaOr AMtrraYT/Iya payarosaI naoTvak- sao inapTnao ko ilae
savaao-<ama p`qaaAaoM̧  saUcanaaAaoM AaOr saMsaaQanaaoM ka Aadana p`dana kroM.

♦ saamaga ` I inamaa -taAa o M Aa Or AiQakar Qaarka o M ka samaqa -nasaamaga ` I inamaa -taAa o M Aa Or AiQakar Qaarka o M ka samaqa -nasaamaga ` I inamaa -taAa o M Aa Or AiQakar Qaarka o M ka samaqa -nasaamaga ` I inamaa -taAa o M Aa Or AiQakar Qaarka o M ka samaqa -nasaamaga ` I inamaa -taAa o M Aa Or AiQakar Qaarka o M ka samaqa -na
krn a a :krn a a :krn a a :krn a a :krn a a :
maUla AaOr laa[saoMsa p`aPt saamaga`I ko ]%padna AaOr ivatrNa kao
p`ao%saaiht krnao ko ilae saamaga`I inamaa-taAaoM̧  p`saarkaoM AaOr AiQakar
QaarkaoM kao samaqa-na AaOr p`ao%saahna p`dana krnaa.laa[saoMisaMga samaJaaOta
AaOr rajasva saaJaakrNa maa^Dla kao sauivaQaajanak banaanaa jaao AiQakar
QaarkaoM kao ]nako rcanaa%mak kayaao-M ko ilae ]icat mauAavajaa dota
hO.yah sauinaiScat krnao ko ilae ik rcanaakaraoM kao ]nakI ]icat
kmaa[- imalao̧  ek pardSaI- AaOr kuSala ra^yalTI saMga`h AaOr ivatrNa
p`NaalaI sqaaipt kroM.

♦ kana UnaI ivaklpao M kao saxama krnaa:kana UnaI ivaklpao M kao saxama krnaa:kana UnaI ivaklpao M kao saxama krnaa:kana UnaI ivaklpao M kao saxama krnaa:kana UnaI ivaklpao M kao saxama krnaa:
caaorI ko kanaUnaI ivaklpaoM kao ]pBaao@taAaoM ko ilae AasaanaI sao
saulaBa AaOr ikfayatI banaanaa.vaOQa sT/IimaMga PlaoTfa^ma-¸ vaIiDyaao
Aa^na iDmaaMD saovaaAaoM AaOr Aa^nalaa[na baajaaraoM ko ivakasa kao
p`ao%saaiht kroM jaao p`itspQaI- kImataoM pr laa[saoMsa p`aPt saamaga`I kI
ek ivastRt EaRMKlaa kI poSakSa krto hOM.kanaUnaI ivatrNa caOnalaaoM
maoM inavaoSa kao p`ao%saaiht krnao ko ilae laa[saoMisaMga p`iËyaaAaoM kao
sauvyavaisqat kroM AaOr inayaamak baaQaaAaoM kao kma kroM.

♦ xamata inamaa -Na AaOr p`iSaxaNa:xamata inamaa -Na AaOr p`iSaxaNa:xamata inamaa -Na AaOr p`iSaxaNa:xamata inamaa -Na AaOr p`iSaxaNa:xamata inamaa -Na AaOr p`iSaxaNa:
ka^pIra[T kanaUnaaoM AaOr p`vat-na tknaIkaoM kI samaJa baZ,anao ko ilae
kanaUna p`va-tna ejaoMisayaaoM̧  nyaaiyak AiQakairyaaoM AaOr ]Vaoga poSaovaraoM
ko ilae p`iSaxaNa AaOr xamata inamaa-Na kaya-Ëma p`dana kro.baaOiwk
saMpda AiQakar p`baMQana eMTI payarosaI rNanaIityaaoM AaOr iDijaTla
saamaga`I saurxaa pr ivaSaoYa paz\yaËma kaya-SaalaayaoM AaOr saoimanaar poSa
kroM.
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THE EMERGING
BROADBAND NUMBERS

 In the month of March, 2024,
11.44 million subscribers
submitted their requests for
Mobile Number Portability

(MNP). With this, the cumulative
MNP requests increased from
951.09 million at the end of
February-24 to 962.53 million at

the end of March-24, since
implementation of MNP.

 Number of active wireless
subscribers (on the date of peak

The latest broadband subscriber numbers across India is presented in this feature.
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VLR#) in March, 2024 was
1057.71 million.

I. BROADBAND SUBSCRIBER
 As per the information received

from 1,158 operators in March,
2024, in comparison to 1132
Operators in February 2024, the
total Broadband Subscribers
increased from 916.77 million at
the end of February-24 to 924.07
million at the end of March-24
with a monthly growth rate of
0.80%. Segment-wise broadband
subscribers and their monthly
growth rates are as below: -

  Top five service providers
constituted 98.36% market share
of the total broadband
subscribers at the end of March-
24. These service providers were
Reliance Jio Infocomm Ltd 481.07
million, Bharti Airtel 273.23
million, Vodafone Idea 127.69
million, BSNL 24.70 million and
Atria Convergence 2.25 million.
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 The graphical representation of
the service provider-wise market
share of broadband services is
given below: -

 As on 31st March, 2024, the top
five Wired Broadband Service
providers were Reliance Jio
Infocomm Ltd 11.27 million,
Bharti Airtel 7.73 million, BSNL
4.05 million, Atria Convergence
Technologies 2.25 million and
Oneott Intertainment Limited 1.22
million.

 As on 31st March, 2024, the top
five Wireless Broadband Service
providers were Reliance Jio

Infocom Ltd 469.73 million, Bharti
Airtel 265.50 million, Vodafone
Idea 127.69 million, BSNL 20.65
million and Intech Online Pvt.
Ltd. 0.24 million.

II. WIRELINE SUBSCRIBERS
 Wireline subscribers increased

from 33.10 million at the end of
February-24 to 33.79 million at the
end of March-24. Net increase in
the wireline subscriber base was
0.69 million with a monthly rate
of growth 2.07%. The share of
urban and rural subscribers in
total wireline subscribers were
91.49% and 8.51% respectively

at the end of March, 2024.
 The Overall Wireline Tele-

density in India increased from
2.37% at the end of February-24
to 2.41% at the end of March-24.
Urban and Rural Wireline Tele-
density were 6.21% and 0.32%
respectively during the same
period.

 BSNL, MTNL and APSFL, the
three PSUs access service
providers, held 27.58% of the
wireline market share as on 31st
March, 2024. Detailed statistics
of wireline subscriber base are
available at Annexure-I.
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III. WIRELESS SUBSCRIBER
 Total wireless subscribers increased from 1,164.64 million at the end of February-24, to 1,165.49 million at the end
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of March-24, thereby registering
a monthly growth rate of 0.07%.
Wireless subscription in urban
areas decreased from 636.11
million at the end of Feb-24 to
634.47 million at the end of Mar-
24 however wireless
subscription in rural areas

increased from 528.53 million to
531.02 million during the same
period. Monthly growth rate of
urban and rural wireless
subscription was -0.26% and
0.47% respectively.

 The Wireless Tele-density in

India remained same i.e 83.27%
at the end of March-24 which
were at the end of February-24.
The Urban Wireless Tele-density
decreased from 128.03% at the
end of February-24 to 127.51%
at the end of March-24 however
Rural Tele-density increased
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from 58.61% to 58.87% during the same period. The
share of urban and rural wireless subscribers in total
number of wireless subscribers was 54.44% and
45.56% respectively at the end of March-24. Detailed
statistics of wireless subscriber base is available at
Annexure-II.

 As on 31st March, 2024, the private access service
providers held 92.26% market share of the wireless
subscribers whereas BSNL and MTNL, the two PSU
access service providers, had a market share of only
7.74%.

 The graphical representation of access service
provider-wise market share and net additions in
wireless subscriber base are given below: -

 Except Maharashtra, Punjab, Kolkata, Haryana,
Himachal Pradesh, Tamil Nadu and Gujarat, all other
service areas have showed growth in their wireless
subscribers during the month of March-24.

IV. TOTAL TELEPHONE SUBSCRIBERS
 The number of telephone subscribers in India

increased from 1,197.75 million at the end of February-
24 to 1,199.28 million at the end of March-24, thereby
showing a monthly growth rate of 0.13%. Urban
telephone subscription decreased from 666.40 million
at the end of February-24 to 665.38 million at the end
of March-24 however the rural subscription increased
from 531.35 million to 533.90 million during the same
period. The monthly growth rates of urban and rural
telephone subscription were -0.15% and 0.48%
respectively during the month of March-24.

 The overall Tele-density in India increased from
85.64% at the end of February-24 to 85.69% at the end
of March-24. The Urban Tele-density decreased from
134.13% at the end of February-24 to 133.72% at the
end of March-24 however Rural Tele-density
increased from 58.92% to 59.19% during the same
period. The share of urban and rural subscribers in
total number of telephone subscribers at the end of
March-24 were 55.48% and 44.52% respectively.
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UPDATED LATEST AUDITORS REPORT
This panel of auditors will carry out audit of digital addressable systems (DAS)
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2H, Merlin Links, 166B,
Shyama Prasad Mukherjee Road,
Kolkata – 700026
Tel.: 033-24656413
Mob.: 09830905554, 09830677577
Email: dasaudit@krsriram.com
Area of Operation: All India
Empanelment up to: 10.05.2024

17. Mr. ANKUR GOYAL,
Sr. Partner
M/s S. P. Chopra & Co.
31-F, Connaught Place,
New Delhi – 110 001
Tel.: 011-23313496-7
Fax: 011-23713516
Mob.: 09810664230
E-mail: ankurgoyal@spchopra.in
Area of Operation: All India
Empanelment up to: 25.05.2024
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18. (i) Shri AKASH KUMAR SINGHAL,
Partner
M/s Khandelwal Jain & Co.
GF – 8&9, Hans Bhawan, 1, Bahadur Shah Zafar Marg,
New Delhi – 110 002
Tel.: 011-23370091, 23378795
Mob.: 09868145676, 09313991367
E-mail: akash@kjco.net

(ii) Shri Manish Kumar Singhal,
Partner
Mob.: 09818377522
E-mail: manishs@kjco.net
Area of Operation: All India
Empanelment up to: 25.05.2024

19. Mr. SANJAY GUPTA,
Partner
M/s Sanjay Gupta & Associates
C-4-E/135, Janakpuri, New Delhi – 110 058
Tel.: 011-25547949
Fax: 011-25619535
Mob.: 09810041074
E-mail: sanjay@sgaindia.in
Area of Operation: All India
Empanelment up to: 08.06.2024

20. Mr. RAJAN B. SHAH,
Partner
M/s R. S. Patel & Co
801, Popular House, Near Income Tax Circle,
Ashram Road, Ahmedabad - 380009
Tel.: 079-26583536, 26585550
Fax: 079-26585551
Mob.: 09825062073
E-mail: rajan@rspatelca.com
Area of Operation: All India
Empanelment up to: 28.06.2024

21. Mr. PRATEEK GOYAL,
Partner
M/s Vinod Singhal & Co LLP
207, 222, Ganpati Plaza, M. I. Road, Jaipur – 302001
Tel.: 0141-4009291
Mob.: 09829787040
E-mail: prateekgoyal@vsc.co.in
Area of Operation: All India
Empanelment up to: 28.06.2024

22. Mr. VIVEK AGRAWAL,
Partner
M/s Habibullah & Co
#1, Dalibagh Apartment, Butler Road,
Lucknow - 226001

Tel.: 0522-4231643
Mob.: 09839119370
Email: vivek@hcoca.com
Area of Operation: Areas covered under Regional Office,
Bhopal (States of Uttar Pradesh, Uttarakhand, Madhya
Pradesh and Chhattisgarh)
Empanelment up to: 30.06.2024

23. Mr. MANOJ BHANSALI,
Partner
M/s A. R. Bhansali & Co.
B-145, Navkar Apartments, Kalyan Path,
Mangal Marg, Bapu Nagar, Jaipur – 302015
Tel.: 0141-2710730
Mob.: 09828061525
Email: manojbhansali65@gmail.com
Area of Operation: Area covered under Regional Office,
Jaipur (States of Rajasthan, Gujarat, Haryana, Punjab and
UT of Chandigarh, Daman & Diu and Dadar & Nagar
Haweli)
Empanelment up to: 15.07.2024

24. Mr. MOHAMMAD AYUB,
Partner
M/s ABPS & Associates
#182, Saheed Nagar, Behind Alok Bharti Tower,
Bhuvneshwar – 751007
Mob.: 09437075232
Email: caabps@gmail.com
Area of Operation: Areas covered under Regional Office,
Hyderabad (States of Andhra Pradesh, Telangana, Tamil
Nadu, Odisha and UT of Puducherry)
Empanelment up to: 21.07.2024

25. Mr. BHUPINDER JIT SINGH,
Partner
M/s Ashish Mahajan & Associates
First Floor, Star Complex, Basti Adda Chowk,
Jalandhar (Punjab) – 144001
Tel.: 0181-4634042
Mob.: 09872074042
Email: auditors.saluja@gmail.com
Area of Operation: Area covered under Regional Office,
Jaipur (States of Rajasthan, Gujarat, Haryana, Punjab and
UT of Chandigarh, Daman & Diu and Dadar & Nagar
Haweli)
Empanelment up to: 27.07.2024

26. Mr. SUBRATA ROY,
M/s Roy Ghosh & Associates,
Chartered Accountant
1st Floor, Bharat Bhawan, 3 Chittaranjan Avenue,
Kolkata - 700072
Telephone/Fax: 033-22360048
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Mob.: 09830049737
Email: royghosh@gmail.com, info@royghosh.in
Area of Operation: Area covered under Regional Office,
Kolkata (States of West Bengal, Bihar, Jharkhand, Assam,
Arunachal Pradesh, Manipur, Meghalaya, Mizoram,
Nagaland, Sikkim, Tripura and UT of Andaman & Nicobar
Islands)
Empanelment up to: 19.08.2024

27. (i) Shri SANTOSHA KUMAR,
Partner
M/s SBA Associates
204, Aditya Park Apartment, Kashi Nagar, Amruthahalli,
Bengaluru – 560092
Mob.: 09845429157
Email: san@sbaassociates.in, sankk_leo@yahoo.co.in

(ii) SHRI HARSHA,
Manager
2109, 2nd Floor, 11 Block, Janapriya Apartment,
Allasandra, Bengaluru – 560065
Mob.: 09980836745, 09611158290
Email: shriharsha.a.r@gmail.com
Area of Operation: Areas covered under Regional Office,
Bangalore (States of Maharashtra, Karnataka, Kerala, Goa
and UT of Lakshadweep)
Empanelment up to: 30.09.2024

28. Shri V. VIDYASAGAR BABU,
Partner
M/s Sagar & Associates
# 6-3-244/5, Sarada Devi Street, Prem Nagar, Hyderabad,
Telangana – 500004
Tel.: 040-23395588, 23303371
Mob.: 09848199705, 09989194249
Email: sagarandassociates@yahoo.co.in
Area of Operation: Areas covered under Regional Office,
Hyderabad (States of Andhra Pradesh, Telangana, Tamil
Nadu, Odisha and UT of Puducherry)
Empanelment up to: 05.10.2024

29. Shri PARSURAM BAISAKH,
Partner
M/s PBSD & Associates,
Plot No.1407/9200, DGM Residency,
Satya Vihar, NH-16, Rasulgarh, Khorda,
Bhubaneswar – 751010 (Odisha)
Mob.: 09437024673, 09938289577
Email: prb70@rediffmail.com
Area of Operation: All India
Empanelment up to: 16.11.2024

30. Shri PIYUSH KUMAR MISRA
Partner

M/s Piyush Misra & Co.
34/06, Gokhle Marg, Near MVVNI, Hazrat Ganj,
Lucknow – 226001
Tel.: 0522-4025059
Mob.: 09415427433, 06387841621
Email: piyush.misra.ca@gmail.com,
piyush_misra_ca@hotmail.com
Area of Operation: All India
Empanelment up to: 31.12.2024

31. Shri ASHOK GUPTA,
Designated Partner
M/s APRA & Associates LLP
125, Ground Floor, World Trade Centre, The Lalit,
Connaught Place, New Delhi – 110001
Tel.: 011-49123777
Mob.: 09811277697
Email: ashokg@aprafirm.com
Mob.: 09871919293
Alternate Contact: Mr. Aneesh Garg
Email: dasaudit@aprafirm.com
Area of Operation: All India
Empanelment up to: 04.02.2025

32. MR. SATISH GUPTA,
Partner
M/s A P Sanzgiri & Co
H.No.174, Plot No.22, Anand Nagar Lane,
Behind Vakola Police Station, Santacruz (East),
Mumbai – 400 055
Tel.: 022-26691232
Mob.: 09820221596
Email: das@ca-aps.in
Area of Operation: All India
Empanelment up to: 04.02.2025

33. Shri VINAY KUMAR SETHI,
Partner
M/s Vinay Sethi & Associates
L-47, LGF, Lajpat Nagar-II, New Delhi – 110024
Tel.: 011-29819697
Mob.: 09811120654
Email: systems@cavinaysethi.com
Area of Operation: Areas covered under Regional Office,
Delhi (NCT of Delhi including local areas of Noida and
Ghaziabad, States of Himachal Pradesh, UTs of Jammu &
Kashmir and Ladakh)
Empanelment up to: 04.02.2025

34. (i) Mr. KOMANDOOR MOHAN ACHARYA,
M/s Komandoor & Co LLP,
Chartered Accountant,
I-504, Divya Shakti Complex, 7-158, Dharamkan Road,
Ameerpet, Hyderabad – 560016



37 SATELLITE & CABLE TV JUNE 2024

AUDITORS FOCUS

Mob.: 09849011300
Email: komandoorco@gmail.com
(ii) Mr. T. NAGENDRANADH
Mob.: 08790087788
(iii) Mr. MANGAL SINGH
Mob.: 09540778658
Email: mangalsinghkomandoorco@gmail.com
Area of Operation: All India
Empanelment up to: 04.02.2025

35. Shri AFTAB SHAIKH,
Director,
M/s Whitespace Global LLP
706, Level-7, 1 Aerocity, Off Andheri-Kurla Road,
Sakinaka, Andheri(E), Mumbai-400072
Mob.: 09819899777
Email: aftab.shaikh@thewhitespaceglobal.com
Area of Operation: All India
Empanelment up to: 04.02.2025

36. (i) CA SUDHIR DABIR,
M/s Rodi Dabir & Co.
282, IInd Floor, Kapish House,
Mata Mandir Road, Khare Town,
Dharampeth, Nagpur – 440010
Mob.: 09822220091
Emails: rodidabir@rediffmail.com,
rodidabir@rodidabir.com
(ii) CA VRUNDA FUNDE PAUNIKAR
Mob.: 08149947343
(iii) CA RUSHIKESH DESHPANDE
Mob.: 09822242490
(iv) CA AASHISH BADGE
Mob.: 09822567490
(v) CA VISHAL NAIRA
Mob.: 09822574490
Area of Operation: All India
Empanelment up to: 03.08.2025

37. (i) Mr. SURESH MURARKA,
Senior Partner
M/s SGCO & Co
4A, Kaledonia, 2nd Floor, Sahar Road, Near Andheri
Station, Andheri (East), Mumbai – 400069
Mob.: 09821125916
Fax: +9122 66256364
Email: suresh@sgco.co.in
(ii) Mr. MUKESH SINGH,
Executive Director
Mob.: 09004921666
Email:mukesh.singh@krestonsgco.com
(iii) Mr. SHASHIN ZALA
Email: shashin.zala@sgco.co.in

Area of Operation: All India
Empanelment up to: 03.08.2025

38. Mr. NITIN MITTAL,
Senior Partner
M/s Nitin Mittal & Co
C-21 B, South Extension, Part-1, New Delhi – 110049
Tel.: 011-40587607
Mob.: 09810147514
Email: nitin@nmcindia.net
Area of Operation: All India
Empanelment up to: 14.09.2025

39. (i) Shri K. PRAHLADA RAO,
Partner
M/s K. Prahlada Rao & Co
Plot No. 3-6-84/12 & 13, 4th Floor, 402,
Legend Venkatesha, Himayath Nagar,
Hyderabad- 500029
Tel.: 040-40151768
Mob.: 09849024316
Email: kprauditors@yahoo.com
(ii) Shri K. SAI CHENNA KESAV
Mob.: 08143339301
(iii) Shri S. SHAIKSHAVALI
Mob.: 08106343158
Area of Operation: All India
Empanelment up to: 06.12.2023

40. Shri AMIT PATWARI,
M/s D. Patwary & Co,
Chartered Accountant
1st Floor, Master Enclave,
Udayachal Path, Christian Basti,
Guwahati – 781005 (Assam)
Mob.: 09435555729
Email: dpatwaryandco@gmail.com
Area of Operation: Area covered under North Eastern
Region (States of Arunachal Pradesh, Assam, Manipur,
Meghalaya, Mizoram, Nagaland, Sikkim and Tripura)
Empanelment up to: 19.06.2024

41. Shri ANKUSH GOYAL,
Partner
M/s ASCBSR & Company LLP
C-100, Sector-2, Noida,
Uttar Pradesh - 201301
Tel.: +91-120-4729400
Mob.: 09899944154, 09811155292
Email: ankush.goyal@ascgroup.in, alok@ascgroup.in
Area of Operation: All India
Empanelment up to: 01.08.2024
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42. Shri TANUJ KUMAR GARG,
Partner
M/s Tanuj Garg & Associates
CM-06A, Sector-122, Noida, Uttar Pradesh-201301
Mob.: 09899508755, 09873481318
Email: tgadasaudit@gmail.com
Area of Operation: All India
Empanelment up to: 03.08.2024

43. Shri PAWAN PAREEK,
Partner
M/s Bhuta Shah & Co LLP
901, Regent Chambers, Nariman Point,
Mumbai - 400021
Tel.: 022-22832727, 022-22832626
Mob.: 09314660221
Email: pawan.pareek@bhutashah.com
Area of Operation: Areas covered under Regional Office,
Bangalore (States of Maharashtra, Karnataka, Kerala, Goa
and UT of Lakshadweep)
Empanelment up to: 23.08.2024

44. Shri TUSHAR GOEL,
Partner
M/s M H T & Co
C-8/41, Lawrence Road, Keshav Puram,
New Delhi - 110035
Mob.: 09999784709
Email: tushar@mhtindia.in
Area of Operation: Area covered under North Eastern
Region (States of Arunachal Pradesh, Assam, Manipur,
Meghalaya, Mizoram, Nagaland, Sikkim and Tripura)
Empanelment up to: 24.08.2024

45. (i) Shri RANJIT VISHWAKARMA,
Manager
M/s Acquisory Consulting LLP
1116, World Trade Tower, 11th Floor, Sector-16,
Noida – 201301 (U.P.)
Mob.: 09821321165
Email: ranjit.vishwakarma@acquisory.com
(ii) Shri PUNEET BATRA,
Sr. Manager
Mob.: 09811584493
Email: puneet.batra@acquisory.com
Area of Operation: All India
Empanelment up to: 06.09.2024

46. Shri SAURABH CHOUDHARY,
Partner
M/s N. C. Karnany & Co
5A2, 6th Floor, Disha Enclave, Arunodoy Path,
Christian Basti, Guwahati – 781005,
Assam

Mob.: 09864054044, 09864088755
Email: nckghy@gmail.com,
casaurabhchoudhary@gmail.com
Area of Operation: Area covered under North Eastern
Region (States of Arunachal Pradesh, Assam, Manipur,
Meghalaya, Mizoram, Nagaland, Sikkim and Tripura)
Empanelment up to: 06.10.2024

47. (i) Shri GAURAV BADALA,
Partner
M/s GGAM & Associates LLP
2421, Opp Rajaram Dharmshala,
Bhindo Ka Rasta, Chandpole Bazar,
Jaipur – 302001
Mob.: 09001843431
Email: cagauravbadala@gmail.com
(ii) Shri MOHIT NAHARIA
Mob.: 09820928704
Email: mohit@ggamassociates.com
Area of Operation: All India
Empanelment up to: 06.11.2024

48. CA AMIT KUMAR BADKUL,
Partner
M/s Sumat K. Jain & Co
301-Akansha-2, Press complex, Zone 1,
M.P. Nagar, Bhopal-462011 (Madhya Pradesh)
Tel.: 0755-4203330
Mob.: 09713020990
Email: skjbhopal@yahoo.com
Area of Operation: Areas covered under Regional Office,
Bhopal (States of Uttar Pradesh, Uttarakhand,
Madhya Pradesh and Chhattisgarh)
Empanelment up to: 26.06.2025

49. Mr. D. R. MOHNOT,
M/s D. R. Mohnot & Company,
B-1, Nakshatra Pride, C-35-A, Lajpat Marg, C-Scheme,
Jaipur - 302001
Mob.: 09828672555
Email: drmohnot@hotmail.com
Area of Operation: Area covered under Regional Office,
Jaipur (States of Rajasthan, Gujarat, Haryana,
Punjab and UT of Chandigarh, Daman & Diu and
Dadar & Nagar Haweli)
Empanelment up to: 04.01.2026

50. MR. VINAY MITTAL, PARTNER,
M/s Vinay Naveen & Co,
F-7, Nehru Nagar-III, Ghaziabad – 201001 (U.P.)
Tel.: 0120-4120140
Mob.: 09910691575, 09310556351
Email: vncgzb@gmail.com
Area of Operation: All India
Empanelment up to: 22.01.2026



LINEAR TV AND STREAMING
TRENDS

Linear TV remains robust in
CEE, with a significant audience still
preferring traditional broadcasting.
This is partly due to the region's
strong pay-TV culture Despite global
trends suggesting a decline in linear
TV, local market dynamics in CEE
show a different picture.
Broadcasters and viewers still find
value in linear content.

Sports dominate the linear TV
landscape in CEE, followed by
entertainment, which benefits from
high cable penetration.

Public service broadcasters,
like Croatian Radiotelevision (HRT),

note that their average viewer age is
increasing, currently at 64.

GOOGLE’S NEW
ADVERTISING NETWORK

Google has launched an
advertising network for Google TV,
offering targeted in-stream video ads
across 125 channels in the United
States.The network includes non-
skippable ads and 6-second bumper
ads, providing flexible options for
advertisers.

YouTube’s reach in the US
includes 150 mil l ion monthly
viewers, with Google TV reaching 20
million devices A significant portion
of households (60%) watch free, ad-
supported streaming services on
Google TV, averaging over 75
minutes of viewing per day.

M6+ LIVE SPORT EXPERIENCE
FOR EURO 2024

French streaming service M6+
has partnered with Bedrock and
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... You Know What You are doing
But Nobody Else Does

ADVERTISE NOW !

INDIA’S MOST RESPECTED TRADE MAGAZINE FOR
THE CABLE TV, BROADBAND, IPTV & SATELLITE INDUSTRY

Contact: Mob.: +91-9108208956       Tel.: +91-22-6216 5313        Email: geeta.lalwani@nm-india.com

Ease Live to launch an interactive
live sports experience for EURO
2024.  The M6+ Live Sport
Experience will include live game
statistics and interactive overlays,
enhancing viewer engagement.

The interactive features will be
available on Android TVs, desktops,
and mobile devices (Apple iOS and
Android).Plans include expanding
compatibility to smart TVs and
devices such as Samsung, LG, Apple
TV, and Amazon Fire TV.

The collaboration between
Bedrock and Ease Live allows for
quick deployment of interactive
features,  reducing setup t imes
significantly,The solution’s design
enables scalability, allowing for a
broader global implementation and
enhancing user experience across
various devices. 



ZEEL FINANCIAL
PERFORMANCE FY24

Revenue and Profit Growth
♦ Total  Revenue:  Zee

Entertainment Enterprises Ltd
(ZEEL) reported a 6.8% increase
in total revenue for the fiscal
year ending March 31, 2024.
Revenue grew from Rs 8167.6
crore in FY23 to Rs 8766.4 crore
in FY24.

♦ Quarterly Profit: ZEEL made a
profit of Rs 13.4 crore in Q4
FY24, a significant improvement
from a loss of Rs 196 crore in
the same period last year.

♦ Quarterly Income:  The
company's total income for Q4
FY24 was Rs 2,185.29 crore, up
from Rs 2,126.35 crore in Q4
FY23.
Revenue Breakdown

♦ Subscription Revenue: Annual
subscription revenue rose by
10%, reaching Rs 3,666 crore in
FY24, up from Rs 3,335 crore in
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FY23. Q4 FY24 saw a 12% year-
on-year increase in subscription
revenue to Rs 949 crore.

♦ Advertising Revenue: Q4 FY24
advertising revenue was Rs
1,110.2 crore, marking a 10%
increase from Rs 1,005.8 crore in
Q4 FY23. However, annual ad
revenue slightly decreased to
Rs 4057.66 crore from Rs 4057.89
crore in FY23.

♦ OTT Platform (Zee5): Zee5's
revenue improved to Rs 237.2
crore in Q4 FY24 from Rs 220
crore in Q4 FY23, and annual
revenue increased to Rs 919.5
crore from Rs 741.1 crore in
FY23. crore for the same quarter
last fiscal.

DISNEY’S  FINANCIAL
PERFORMANCE

Streaming Business Profit
♦ First Profit: The Walt Disney

Company reported its first profit
in the streaming entertainment
unit,  two quarters ahead of
expectations.

♦ Quarterly Revenue: Overall
revenue for Q2 FY24 was $22.08
billion, up from $21.8 billion in
Q2 FY23.
Segment Performance

♦ Sports Revenue: Increased by
2% to $4.3 billion in Q2 FY24.

♦ Entertainment Revenue:
Declined by 5%, from $10.3
billion in Q2 FY23 to $9.7 billion
in Q2 FY24.

♦ Experiences Revenue: Grew by
10%, from $7.6 billion in Q2 FY23
to $8.3 billion in Q2 FY24.
Subscriber and Revenue Trends

♦ Ad Tier Subscribers: Ended Q2
with 22.5 million ad tier
subscribers globally.

♦ Average Monthly Revenue per
Subscriber: For Disney+ Hotstar,
it decreased from $1.28 in Q1 FY24
to $0.70 in Q2 FY24 due to lower
advertising revenue.
Future Expectations

♦ Projected Loss: Disney expects
a loss in the entertainment
segment in Q3 FY24, mainly due
to Disney+ Hotstar's ICC cricket
rights.

♦ Subscriber Growth: No core
subscriber growth expected in Q3
FY24, but growth anticipated in
Q4 FY24.

♦ Password Sharing Initiative:
Starting in select markets next
month, rolling out globally by
September.
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Ask us any questions or problems faced by you in the course of your
business. Our DISH DOCTOR will try and answer them in the best
way possible, in the simplest terms, avoiding the unnecessary use of
technical terms where possible. The service is available free to our
readers and subscribers.
Send Your Queries To: Dish Doctor, 312/313, A Wing,3rd Floor, Dynasty Business
Park, Andheri Kurla Road, Andheri (E), Mumbai – 400059.  or
Email: manoj.madhavan@nm-india.com. Now you can WhatsApp Your Dish
Doctor Queries To: +91-91082 32956

DISH DOCTOR

INFRASTRUCTURE SHARING
Q: Please share information on Infrastructure sharing
in broadcasting and the advantages.

Sripad Naik, Mangalore, TV Consultant
Ans.: Infrastructure sharing is a strategic approach where
multiple service providers collaborate to use a common set
of resources for delivering their services. This practice is
particularly relevant in the TV broadcasting and
telecommunications sectors, where rapid technological
advancements and increasing demand for services
necessitate frequent upgrades and expansions of
distribution networks. By sharing infrastructure, service
providers can achieve several benefits:
Infrastructure Sharing in TV Broadcasting

In this approach, two or more Distribution Platform
Operators (DPOs) voluntarily collaborate to provide TV
broadcasting services. They share the carriage and
distribution networks, enabling each to extend their services
without duplicating infrastructure efforts.

Here, one DPO establishes, operates, and maintains
the distribution network. Another DPO can then use this
network to deliver services to its subscribers on a pay-and-
use basis. This model allows new entrants to provide
services without the high initial investment in network
infrastructure.
Applications in Digital Media Platforms

Similar to TV broadcasting, digital media platforms,
especially those dealing with cloud hosting, security, and
digital rights management, can benefit from infrastructure
sharing. By pooling resources, digital media companies can
enhance service reliability, security, and compliance while
reducing costs.
Convergence with Telecommunications

As broadcasting and telecommunications
technologies converge, the potential for infrastructure
sharing expands. For example, existing telecom networks
can be utilized for broadcasting services, and vice versa.
This convergence leads to more efficient use of resources
and facilitates the rollout of new, converged services. 
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[sa dRiYTkaoNa maoM dao yaa AiQak ivatrNa PlaoTfâma- AâproTr ³DIpIAaó
svaocCa sao TIvaI p̀saarNa saovaayaoM p̀dana krnao ko ilae sahyaaoga krto hOM.vao kOirja
AaOr ivatrNa naoTvak- kao saaJaa krto hO ijasasao p̀%yaok kao bauinaayadI Z,aMcao ko p̀yaasaaoM
kao daohrayao ibanaa ApnaI saovaaAaoM ka ivastar krnao maoM saxama banaayaa jaata hO.

yahaM ek DIpIAao ivatrNa naoTvak- kI sqaapnaa¸ saMcaalana AaOr rKrKava
krta hO.ifr dUsara DIpIAao [sa naoTvak- ka ]pyaaoga Apnao ga`ahkaoM ka Baugatana
AaOr ]pyaaoga ko AaQaar pr saovaayaoM donao ko ilae kr sakta hO.yah maa^Dla nayao
p`vaoSakaoM kao naoTvak- AvasaMrcanaa maoM ]cca p`arMiBak inavaoSa ko ibanaa saovaayaoM p`dana
krnao kI Anaumait dota hO.
iDijaTla maIiDyaa Pla oTfa^ma - ma o M Aava odnaiDijaTla maIiDyaa Pla oTfa^ma - ma o M Aava odnaiDijaTla maIiDyaa Pla oTfa^ma - ma o M Aava odnaiDijaTla maIiDyaa Pla oTfa^ma - ma o M Aava odnaiDijaTla maIiDyaa Pla oTfa^ma - ma o M Aava odna

TIvaI p`saarNa kI trh hI¸ iDijaTla maIiDyaa PlaoTfa^ma-¸ Kasa taOr pr
@laa]D haoisTMga¸ saurxaa AaOr iDijaTla AiQakar p`baMQana sao jauD,o PlaoTfa^ma-¸
bauinayaadI Z,aMcao ko saaJaakrNa ka laaBa ]za sakto hOM.saMsaaQanaaoM kao pUla krko
iDijaTla maIiDyaa kMpinayaaM laagat kma krto hue saovaa ivaSvanaIyata¸ saurxaa AaOr
Anaupalana kao baZ,a saktI hO.
dUrsa Mcaar ko saaqa knvaja - MsadUrsa Mcaar ko saaqa knvaja - MsadUrsa Mcaar ko saaqa knvaja - MsadUrsa Mcaar ko saaqa knvaja - MsadUrsa Mcaar ko saaqa knvaja - Msa

jaba p̀saarNa AaOr dUrsaMcaar tknaIikyaaoM ka knvaja-Msa haota hO̧  bauinayaadI
Z,aMcao kao saaJaa krnao kI saMBaavanaayaoM baZ, jaatI hO.jaOsao̧  maaOjaUda dUrsaMcaar naoTvak-
ka ]pyaaoga p̀saarNa saovaaAaoM ko ilae ikyaa jaa sakta hO AaOr [sako ]laT.yah
knvaja-Msa saMsaaQanaaoM ko AiQak kuSala ]pyaaoga kI Aaor lao jaata hO AaOr nayaI¸
knvaja-Msa saovaaAaoM kI sauivaQaa p̀dana krta hO.
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CHANNEL CHANGES

Here are the major changes that have taken place on the various satellites over
India in the past month.

43

NSS 12 AT 57.0E
On 6th 24h Sport 1/2 have started
on 11046 H, encrypted; Sky Sports
Football UK have left.

AMOS4 AT 65 DEG E
On 19th Star Bharat India, SET India,
Sony Max India, Star Gold Select,
Star Movies Select, Sony Sports Ten
2/3, Animal Planet India, TLC HD
India, NTV National, Himalaya TV,
DishHome Ramailo, Action Sports 1/
2 and Cinemaghar International have
left 11360 V.

IS 17 AT 66 DEG E
On 4th Pear TV has started on 3876
H, FTA; Aashirwad has left 4006 H.

ABS 2/2A AT 75 DEG E
On 4th Plan B, Romance Películas,
Suspense and Cartoon Classics
have left 12653 V. On 7th Enjoy TV
5 has left 3871 H.

APSTAR 7 AT 76.5 DEG E
On 4th H Now TV has left 3865 V
again. On 28th Channel Five has
started on 3865 V, FTA.

INSAT 4A/4B/ GSAT-10 /GSAT- 30
AT 83 DEG E
On 7th M Nadu TV has started on
3852 H, FTA. On 15th Kanak News
has left 3861 V. On 16th Kanak News
is still on 3861 V, FTA. On 17th
Naxatra News and Parivartan News
have left 4054 H.

MEASAT 3B/3D AT 91.5 DEG E
On 5th VoA Deewa TV has replaced
VoA TV Asia on 4120 V, FTA. On
25th Rajawali TV, TVRI Nasional,
Bali TV, JTV, Da Ai TV Indonesia, TV

Mu, TV9 Nusantara and Quran TV
on 12643 H are now encrypted. On
29th Colors Rishtey Asia, Colors
Asia Pacific and MTV India have
started on 4160 V, Irdeto. On 31st
Colors MENA has started on 4160
V, Irdeto.

INSAT 4B/3A / GSAT 15 / GSAT
17AT 93.5 DEG E
On 19th Shemaroo Marathi Bana
has started on 11510 H, encrypted;
Pear TV has left 11510 V; Abzy Cool
and Abzy Movies have left 11630 V.
On 20th Music Active has started on
11590 H, encrypted.

SES 8 / 12/ NSS 6 AT 95 DEG E
On 9th The Buddhist TV is back on
12224 H, FTA; NHK World Japan,
Aljazeera English, DW English, ABC
Australia Asia, Arirang World, France
24 English, TV5Monde Asie,
EuroNews English, FashionTV Asia,
CGTN, WION, KBS World and KBS
Korea are now encrypted.

GSAT 9 AT 97.3 DEG E
On 19th Colors Cineplex Bollywood
has replaced Manoranjan Grand on
11232 V, FTA; BBS Channel 2, News
18 India and Velayat TV Network
have left 11293 V. On 26th BBS TV
and BBS Channel 3 have started on
11232 V, FTA; Colors Cineplex
Bollywood has left again.

CHINASAT 9B AT 101.4E
On 12th CCTV 8K has started on
12170 R, FTA.

ASIASAT 7 AT 105.5 DEG E
On 1st Movie Live has started on
3663 V, FTA.

SES 7/9/TELKOM 4 AT 108 DEG E
On 1st Cartoonito South East Asia,
Nickelodeon Philippines, Cinemax
Asia, CNN International Asia Pacific,
INC TV and HBO Signature Asia have
started on 12401 H, Conax; DW
English, Arirang World and BeIn
Sports 1 Indonesia have left; DW
English, Arirang World, Cartoon
Network Philippines, HBO Asia,
Warner TV Asia and Premier Sports
2 have started on 12461 H, Conax;
Nickelodeon Philippines, INC TV,
HBO Signature Asia, Rock Action and
BeIn Sports 3 Indonesia have left. On
2nd Bin Baz TV, Fatwa TV, Insan TV,
Ashiil TV, Muadz TV, Naajiya TV,
Surau TV, Ahsan TV, Hijrah TV,
Sunna TV, Niaga TV, Al-Iman TV,
Media Sunnah Aceh TV, Quran TV,
Rodja TV, MGI TV and Jaya TV have
left 11861 H; Fatwa TV has started
on 11861 V, FTA. On 25th Quran TV
has started on 3824 H, FTA; Lagu
TV is back on 4020 V, FTA.

THAICOM 4 / BANGABANDHU 1 AT
119.5 DEG E
On 2nd Channel S has started on
4520 H, FTA. On 14th Green TV on
4680 H is now in FTA. On 31st E Ten
TV has started on 4740 V.

LAOSAT 1 AT 128.5 DEG E
On 26th M Movies has started on
3651 V, FTA; Channel 4 Nepal and
ETV Plus Bengali have left.

VINASAT 1/2 AT 132E/131.8E
On 25th Quoc Hoi TV has moved
from 11293 V to 11262 V, FTA;
Arirang World and NHK World Japan
have moved from 11262 V to 11293
V, Conax.
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SPLICING MACHINE / OTDR
MONICSFUJIKURA VIAVI

XPON / ONU / ONT
OLT 1/4/8/16 Ports L3 10G Input

DIGISOL

GEPON / GPON OLT

Visit Us At: www.montronicsmonics.com

WDM - EDFA / TRANSMITTER
OPTICAL NODE HYBRID AMPLIFIER

NODE / AMPLIFIER

Cat5e / Cat6 / RG 11 / RG 6 / FIBER OPTIC CABLES

FIBER, RG6, CAT 5e SFP / PON Modules

MONICS 292D OTDR

Patch Cord / Coupler / PLC Splitter

Enclosure Box

CLEAVER VFL

Optical Power Meter

Optical 

Power Meter

With VFL 

Rechargeable

MONICS 
ME-50s

SOLID 
DB Meter

FDB

Optical Media Converters / Switches / Routers
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