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2022 maoM BaartIya p`saarNa AaOr kobala ]pkrNa ka Aayaat lagaBaga
28–30 ibailayana AmaoirkI Da^lar qaa.yah AaMkD,a ABaUtpUva- hO AaOr
BaartIya baajaar kao caaOka donao vaalao Aakar kao dSaa-ta hO.maOM yahaM gaò
maako-T ko AaMkD,o pr CUT do rha hUM jaao ik bahut baD,a hO.BaartIya baajaar
ko ilae ‘maok [na [MiDyaa’maok [na [MiDyaa’maok [na [MiDyaa’maok [na [MiDyaa’maok [na [MiDyaa’ AiBayaana ko saaqa [sa AMtr kao pUrI trh sao
paTnao ka p`yaasa mauiSkla haogaa.tao̧  yah kark dSaa-ta hO ik BaartIya
p`saarNa AaOr kobala baajaar svadoSaI ]%padaoM ko Aayaat pr inaBa-r rhoMgao.

ek Anya isqait ijasao ik gaMBaIr maanaa jaa rha hO vah hO
[lao@T/a^inak GaTk AapUit- kI isqait.tsvaIr QaUimala hO̧  laID samaya laMbaa
haonao AaOr GaTkaoM kI kImataoM maoM ]llaoKnaIya vaRiw hu[- hO.GaTkaoM kI kma
AapUit- ka iva<aIya p`Baava ivaËotaAaoM pr BaarI pD,ta hO.

maIiDyaaTok kMpinayaaoM nao ivaiSaYT GaTkaoM kI saaoisa-Mga ko saaqa mau_aoM kao
kma krnao ko ilae Apnao ]%padaoM kao ifr sao iDjaayana krko p`itiËyaa dI
hO̧  AaOrÀyaa jahaM saMBava hao vahaM sTa^kipilaMga GaTkaoM kao naaTkIya $p sao
baZ,o hue laID samaya ko saamanao ApnaI ]%padna laa[naaoM kao p`vaaiht rKnao
kI kaoiSaSa kI hO.

BaartIya maIiDyaa AaOr manaaorMjana ³emaeMD[-́  xao~ nao 2021 maoM 16º4‰

yaaina 1º61 iT/ilayana Épyao ³21º5 ibailayana Da^lar´ kI vaRiw dja-
kI.Aagao mahamaarI kao kao[- p`Baava nahIM maanato hue yah 2022 maoM 17‰

baZ,kr 1º89 iT/ilayana Épyao ³25º2 ibailayana AmaoirkI Da^lar´ tk
phuMcanao AaOr 2019 ko pUva-–mahamaarI ko str kao puna-p`aPt krnao kI ]mmaId
hO̧  ifr 11‰ kI saIejaIAar sao baZ,kr 2024 tk 2º32 iT/ilayana
Épyao ³30º9 ibailayana AmaoirkI Da^lar´ tk phuMca jaayaogaa.yah [-vaa[-–
if@kI irpaoT- ko Anausaar Anaumaana hO.

Baart maoM 170 imailayana saiËya TIvaI knao@Sana ko Alaavaa 795
imailayana ba`a^DbaOMD knao@Sana¸ 500 imailayana sao AiQak smaaT-faona AaOr 10
imailayana knao@ToD TIvaI hOM.390 imailayana BaartIyaaoM nao Aa^nalaa[na gaoma
Kolao¸ 150 ibailayana Aa^nalaa[na saMgaIt ka ]pBaaoga ikyaa gayaa¸ 40
imailayana BaartIya pirvaaraoM nao 80 imailayana Aa^nalaa[na vaIiDyaao sabsaËIPSana
ko ilae Baugatana ikyaa AaOr 400 imailayana ga`ahkaoM nao 2021 maoM baMDla
saamaga`I ka ]pBaaoga ikyaa.Baart maoM sËIna kI saM#yaa 2024–25 tk 1
Arba tk phuMca jaayaogaI.

yah ek haonahar va mah%vaakaMxaI AaMkD,o hOM.AaOr hmaoM ]mmaId hO ik
[na AaMkD,aoM kao saakar ikyaa jaayaogaa.

(Manoj Kumar Madhavan) (Manoj Kumar Madhavan)

EDITOR’S  SCATVIEW

The Indian broadcast and cable equipment imports
accounts for around US$ 25 billion in 2021. This figure is
phenomenal and shows the staggering size of the Indian
market. I am discounting the grey market figures here
which is also huge. It will be difficult for the Indian market
to fully make an attempt to bridge this gap with the ‘Make
in India’ campaign. So, this factor showcases that the
Indian broadcast and cable markets will continue to be
dependent on imports for the indigenous products.

Another situation which is assuming critical state is
the status of the electronic component supply.  The picture
is bleak, with lead times lengthening and component prices
rising significantly. The financial implications of a short
supply of components are huge on the vendors.

Media Tech companies have responded by redesigning
their products to mitigate issues with sourcing specific
components, and/or stockpiling components where
possible to keep their production lines flowing in the face
of dramatically increased lead times.

The Indian Media and Entertainment (M&E) sector
grew 16.4% INR 1.61 trillion (US$21.5 billion) in 2021.
Assuming no further impact of the pandemic, it is expected
to grow 17% in 2022 to reach INR 1.89 trillion (US$ 25.2
billion) and recover its 2019 pre-pandemic levels, then
grow at a CAGR of 11% to reach INR 2.32 trillion (US$
30.9 billion) by 2024. These are the projections as per the
EY-FICCI Report.

India has 795 million broadband connections, over
500 million smartphones and 10 million connected TVs,
apart from170 million active TV connections. 390 million
Indians played online games, 150 billion streams of online
music were consumed, 40 million Indian households paid
for 80 million online video subscriptions and 400 million
subscribers consumed bundled content in 2021. The
number of screens in India to reach 1 billion by 2024-25.

Promising and very ambitious figures. And we hope
these figures will be realised.

Manoj Kumar Madhavan
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vaayaka^ma 18 ka ecaDI spa oT \sa - ca Onalavaayaka^ma 18 ka ecaDI spa oT \sa - ca Onalavaayaka^ma 18 ka ecaDI spa oT \sa - ca Onalavaayaka^ma 18 ka ecaDI spa oT \sa - ca Onalavaayaka^ma 18 ka ecaDI spa oT \sa - ca Onala
vaayaka^ma 18 AagaamaI 15 ApÒla sao Apnaa spaoT\sa- 18 esaDI 1

AaOr spaoT\sa- 18 ecaDI 1 kao laa^nca krnao jaa rha hO.
ivatrNa PlaoTfa^ma- Aa^proTraoM ³DIpIAaó  ko ilae ek p`maaoSanala

Aa^fr ko tht spaoT\sa- 18 1 esaDI va spaoT\sa- 18 1
ecaDI mauFt ]plabQa haogaI.p`caar yaaojanaa 15 ApÒla
sao Sau$ haogaI AaOr 14 ma[- tk samaaPt haogaI.vaayaka^ma
18 nao fIfa ivaSva kp¸ laa laIgaa¸ saIrI e¸ ilaga 1¸

enabaIe AaOr AabaU QaabaI TI 10 EaRMKlaa jaOsaI Kola saMpi<ayaaoM ka
AiQakar haisala ikyaa hO.naoTvak- ka maukabalaa sTar spaoT\sa- AaOr saaonaI
spaoT\sa- naoTvak- caOnalaaoM sao haogaa.spaoT\sa- 18 1 esaDI AaOr ecaDI ko
p`vaoSa ko saaqa Kola p`saarNa tIna iKlaaiD,yaaoM ka baajaar bana jaayaogaa.

jaI sao jauD, o ABaya AaoJaajaI sao jauD, o ABaya AaoJaajaI sao jauD, o ABaya AaoJaajaI sao jauD, o ABaya AaoJaajaI sao jauD, o ABaya AaoJaa
EaI ABaya AaoJaa jaI maoM mau#ya rajasva AiQakarI ko $p maoM

Saaimala hue hOM AaOr ]na pr saBaI rajasva pOda krnao vaalao ]paya ko
doKroK kI ijammaodarI haogaI AaOr vao rNanaIitk inaNa-yaaoM ko maaQyama sao
ivakasa kao gait doMgao.

EaI Ajaya nao batayaa ik ‘jaI maIiDyaa ko majabaUt TIma sao jauD,kr

VIACOM18 HD SPORTS CHANNEL
Viacom18 will launch its Sports18 1 SD and

Sports18 1 HD channel on April 15.
A promotional offer for distribution platform

operators (DPOs) wherein Sports18 1 SD and Sports18
1 HD will be available free of cost. The
promotional scheme will commence on
15th April and expire on 14th May.
Viacom18 has acquired rights to
properties like FIFA World Cup, La Liga,
Serie A, Ligue1, NBA, and Abu Dhabi T10 series. The
network will be competing with Star Sports and Sony
Sports Network channels. Sports broadcasting will
become a three-player market with the entry of Sports18
1 SD and HD.

ABHAY OJHA JOINS ZEE

Abhay Ojha has joined Zee as Chief Revenue
Officer and will be responsible for the performance of all
revenue-generating avenues, drive growth through
strategic decisions.

Ajay said “It gives me great pleasure to join the

saOTolaa[T AaOr kobala TIvaI kI duinayaa maoM
hmaaro caaraoM trf @yaa hao rha ]saka navaInatma ApDoT
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robust team of ZEE Media. The brand has been
doing some great work and I look forward to
collaborating with the stakeholders and focus
on achieving our long-term goals.”

Bibek Agarwala, President Group
Strategy and Innovation, Zee Media Corporation
Limited, adds “We have immense faith in the
capabilities that Abhay brings to the table. We
look forward to driving growth and revenue for
the brand and take it to greater heights with each
passing day.”

VARUN KOHLI QUITS ITV

ITV Network, CEO - Varun Kohli has quit.
He was associated as CEO with ITV Network for
8 years

He has worked with Network 18, Bennett
and Colman Ltd, HT Media Ltd, Amar Ujala
Prakashan and other top media houses in the
past. Kohli is a management graduate from
SIMS, Ghaziabad and post graduate from YMCA
besides being a certified coach from Results
Coaching Systems. 

PRASAR BHARATI SEES DIP IN
REVENUE

Prasar Bharati’s fortunes have been declining
amidst a drop in auction revenue.

The revenue drop has come in the wake  of exit of
big four broadcasters and the drop in
overall collection from the news genre.

Prasar Bharati has raked in Rs
645 crore from the allotment of 59
MPEG-2 slots on its free direct to home
(DTH) platform DD Free Dish in the
recently concluded 58th annual e-
auction. Prasar Bharati had raked in Rs 731.34 crore from
sale of 57 MPEG-2 slots of DD Free Dish.

The 12% decline in revenue is due to the exit of 4
big broadcasters - Star, Zee, Sony and Viacom18 - have
decided to take off their popular entertainment channels
from DD Free Dish as the platform is hurting the growth
of pay DTH platforms.

mauJao bahut KuSaI hao rhI hO.yah ba`aMD bahut AcCa kama kr
rha hO AaOr maOM ihtQaarkaoM ko saaqa sahyaaoga krnao AaOr
Apnao dIGa-kailak laxyaaoM kao p`aPt krnao pr Qyaana koMid`t
krnao ko ilae t%pr hUM.

jaI maIiDyaa ka^rpaoroSana ilaimaToD ko p`oisaDoMT ga`up
sT/OTjaI eMD [naaovaoSana¸ ibabaok Aga`vaala khto hOM̧  ‘hmaoM ]na
xamataAaoM pr Baraosaa hO jaao ABaya hmaaro ilae saamanao laayaoMgao.hma
ba`aMD ko ilae ivakasa AaOr rajasva baZ,anao ko ilae t%pr hOM
AaOr [sao hr gaujarto idna ko saaqa AaOr AiQak }Mcaa[yaaoM
pr lao jaato hOM.’

va$na kaohlaI na o Ca oD,I Aa[-TIvaIva$na kaohlaI na o Ca oD,I Aa[-TIvaIva$na kaohlaI na o Ca oD,I Aa[-TIvaIva$na kaohlaI na o Ca oD,I Aa[-TIvaIva$na kaohlaI na o Ca oD,I Aa[-TIvaI
Aa[-TIvaI naoTvak- ko saI[-Aao va$Na kaohlaI nao [stIfa do
idyaa hO.vao 8 vaYaao-M tk Aa[-TIvaI naoTvak- ko saI[-Aao ko
$p maoM jauD,o rho.

]nhaoMnao AtIt maoM naoTvak- 18¸ baonaoT eMD kaolamaOna
ilaimaToD¸ ecaTI maIiDyaa ilaimaToD¸ Amar ]jaalaa p`kaSana
AaOr Anya SaIYa- maIiDyaa GaranaaoM ko saaqa kama ikyaa hO.EaI
kaohlaI isamsa¸ gaaijayaabaad sao p`baMQana snaatk AaOr
vaa[-emasaIe sao snaatkao<ar hOM̧  [sako Alaavaa vao irjalT
kaoicaMga isasTma sao p`maaiNat kaoca BaI hOM.

p`saar BaartI ko rajasva ma o M igaravaTp`saar BaartI ko rajasva ma o M igaravaTp`saar BaartI ko rajasva ma o M igaravaTp`saar BaartI ko rajasva ma o M igaravaTp`saar BaartI ko rajasva ma o M igaravaT
naIlaamaI rajasva maoM igaravaT ko calato p`saar BaartI kI AamadnaI

maoM BaI igaravaT Aa rhI hO.
caar baD,o p`saarkaoM ko baahr inaklanao AaOr samaacaar KMD sao kula

saMga`h maoM igaravaT ko calato rajasva maoM yah kmaI dja- kI gayaI hO.
p`saar BaartI nao halahI maoM saMpnna 58vaIM

vaaiYa-k [-–naIlaamaI maoM Apnao ÍI Da^yaro@T–TU–
haoma ³DITIeca´ PlaoTfa^ma- DIDI ÍI iDSa pr
59 emapI[-jaI–2 slaa^T ko AavaMTna sao 645
kraoD, Épyao kI kmaa[- kI hO.p`saar BaartI nao
ipClao naIlaamaI maoM DIDI ÍIiDSa ko 57 emapI[-jaI–

2 slaa^T kI ibaËI sao 731º34 kraoD, Épyao kI kmaa[- kI qaI.
rajasva maoM 12‰ kI igaravaT 4 baD,o p̀saarkaoM–sTar¸ saaonaI¸ jaI

AaOr vaayakâma 18 ko baahr inaklanao ko karNa huAa¸ [na p̀saarkaoM nao DIDI
ÍI iDSa sao Apnao caOnalaaoM kao hTanao ka fOsalaa ikyaa¸ @yaaoMik DIDI
PlaoTfâma-̧  po DITIeca PlaoTfâma- ko ivakasa kao nauksaana phuMcaa rha hO.

ABHAY OJHA

VARUN KOHLI
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NDTV OPTS OUT OF BARC

NDTV has opted out of BARC’s rating system and
will return after its fully reconstituted and independently
functioning. NDTV owns and operates NDTV
24x7 and NDTV India

NDTV Group President Suparna Singh
said, "NDTV has repeatedly pointed out that a
far larger sample of meters is needed if BARC is serious
about ensuring a measurement process that cannot be
rigged or manipulated.”

NDTV, she added, has been pointing out the
various infirmities in the system for years before the rating
scandal exploded. "Unfortunately, the changes that BARC
is offering as it resumes reporting TRPs are alarmingly
insubstantial."

BARC RECASTS OPERATIONS

In a major revamp BARC has published its updated
policy for genre and language classification of TV
channels. Titled 'Policy for Genre and Language
Classification of TV Channels'. The new guidelines
stipulate genre and language classification
of all TV channels will be reviewed every
quarter based on the past 13 weeks of data
and the policy will  provide standard and
transparent rules to define the genre and
language of all TV channels.

Further, the genre/language of a new channel that
joins in the middle of a quarter would be calculated basis
four weeks of playout data during the channel’s
onboarding process. BARC has defined onboarding as
the period from a channel’s watermark goes “live” to its
data being released in YUMI.

baIeAarsaI sa o baahr huAa enaDITIvaIbaIeAarsaI sa o baahr huAa enaDITIvaIbaIeAarsaI sa o baahr huAa enaDITIvaIbaIeAarsaI sa o baahr huAa enaDITIvaIbaIeAarsaI sa o baahr huAa enaDITIvaI
enaTIDITIvaI nao baIeAarsaI sao baahr inaklanao ka ivaklp caunaa

hO AaOr pUrI trh sao punaga-izt AaOr svatM~ $p sao kaya- krnao ko baad
vah vaapsa laaOTogaa.enaDITIvaI¸ enaDITIvaI 24x7 AaOr
enaDITIvaI [MiDyaa ka maailak hO AaOr ]saka saMcaalana
krta hO.

enaDITIvaI samaUh kI AQyaxa saupNaa- isaMh nao kha ik
‘enaDITIvaI nao baar–baar batayaa hO ik Agar baIeAarsaI ek maap
p`iËyaa sauinaiScat krnao ko ilae gaMBaIr hO̧  ijasamaoM horaforI yaa harfor
nahIM ikyaa jaa sakta hO̧  [sako ilae baD,o namaUnao ³maITr kI´ kI ja$rt
hO.’ ]nhaoMnao kha ik enaDITIvaI roiTMga GaaoTalao ko ivasfaoT sao phlao
vaYaao-M sao isasTma maoM ivaiBanna kimayaaoM kI Aaor [Saara kr rha qaa.‘duBaa-gya
sao baIeAarsaI TIAarpI kI irpao-iTMga ifr sao Sau$ krnao ko ilae jaao
badlaava poSa kr rha hO̧  vao Ktrnaak $p sao Apyaa-Pt hO.
baIeAarsaI ko sa Mcaalana ma o M badlaavabaIeAarsaI ko sa Mcaalana ma o M badlaavabaIeAarsaI ko sa Mcaalana ma o M badlaavabaIeAarsaI ko sa Mcaalana ma o M badlaavabaIeAarsaI ko sa Mcaalana ma o M badlaava

ek baD,o sauQaar maoM baak- nao TIvaI caOnalaaoM kI SaOlaI AaOr BaaYaa vagaI-
krNa ko ilae ApnaI ApDoT naIit kao p̀kaiSat ikyaa hO.[saka SaIYa-k
hO ‘TIvaI caOnalaaoM kI SaOlaI AaOr BaaYaa kI vagaI-krNa ko ilae naIit’.ipClao

13 saPtah ko AaMkD,aoM ko AaQaar pr saBaI TIvaI caOnalaaoM kI
SaOlaI AaOr BaaYaa vagaI-krNa kI samaIxaa ipClao 13 saPtah ko
AaMkD,aoM ko AaQaar pr hr itmaahI maoM kI jaayaogaI AaOr naIit
saBaI TIvaI caOnalaaoM kI SaOlaI AaOr BaaYaa kao pirBaaiYat krnao
ko ilae maanak AaOr pardSaI- inayama p̀dana krogaI.[sako
Alaavaa ek itmaahI ko maQya maoM Saaimala haonao vaalao nayao caOnala

kI SaOlaIÀBaaYaa kI gaNanaa caOnala kI Aânabaao-iDMga p̀iËyaa ko daOrana caar
saPtah ko PlaoAa]T DoTa ko AaQaar pr kI jaayaogaI.baIeAarsaI nao
Aânabaao-iDMga kao pirBaaiYat ikyaa hO @yaaoMik ek caOnala ko ek caOnala ko
vaâTrmaak- kI AvaiQa vaa[-yaUemaAa[- maoM jaarI ikyao jaa rho ]sako DoTa ko
ilae ‘laa[va’ hao jaatI hO.
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The genre classification of TV channels will be
done basis the Ministry of Information and Broadcasting
(MIB) licence category and the programming genre aired
during the entire day.

TRAI CREATING NEW ECOSYSTEM

TRAI has plans to create a new ecosystem in
conjunction with central ministries. "We need to
provide affordable connectivity and
develop innovative use cases for
artisans, fishermen, farmers, small
enterprises,  workers etc.   For
development of ecosystem for use
cases, test bed has already been
established by India. TRAI has also
initiated dialogue with vertical
ministries for creating vertical-specific
start-up ecosystem for use cases," said PD
Vaghela, Chairman of TRAI.

The TRAI Chairman also emphasised the
need to reach out to rural and interior areas. "Our
National Broadband Mission and BharatNet, a
rural connectivity project connecting more than
600,000 villages of India have allowed multiple
online services including direct cash transfer to
the rural people through Common Service
Centres connected on BharatNet fibre. Our
National Digital Literacy Mission has reached
millions of households."

TIvaI caOnalaaoM ka SaOlaI vagaI-krNa saUcanaa AaOr p`saarNa maM~alaya
³emaAa[-baI´ laa[saoMsa EaoNaI AaOr ipClao 13 saPtahaoM maoM pUro idna ³0600–
2600 GaMTo maanaa jata hÓ  ko daOrana p`saairt kaya-Ëma SaOlaI ko AaQaar
pr ikyaa jaayaogaa.

nayaa [kaoisasTma banaa rha hO T/a[ -nayaa [kaoisasTma banaa rha hO T/a[ -nayaa [kaoisasTma banaa rha hO T/a[ -nayaa [kaoisasTma banaa rha hO T/a[ -nayaa [kaoisasTma banaa rha hO T/a[ -
T/a[- kI koMd`Iya maM~alayaaoM ko saaqa imalakr ek nayaa [kaoisasTma

tM~ banaanao kI yaaojanaa hO.T/a[- ko AQyaxa pIºDIºvaGaolaa nao kha ik
‘hmaoM karIgaraoM̧  maCuAaraoM̧  iksaanaaoM̧  CaoTo ]VmaaoM̧
EaimakaoM Aaid ko ilae sastI knaoi@TivaTI p`dana
krnao AaOr AiBanava ]pyaaoga ko maamalaaoM kao ivakisat
krnao kI AavaSyakta hO.]pyaaoga ko maamalaaoM ko
ilae pairisqaitkI tM~ ko ivakasa ko ilae Baart
Wara prIxaNa baoD phlao hI sqaaipt ikyaa jaa
cauka hO.T/a[- nao ]pyaaoga ko maamalaaoM ko ilae
vaiT-kla ivaiSaYT sTaT-–Ap pairisqaitk tM~ banaanao

ko ilae vaiT-kla maM~alayaaoM ko saaqa baatcaIt BaI Sau$ kI hO.
T/a[- ko AQyaxa nao ga`amaINa AaOr AaMtirk xao~aoM tk

phuMcanao kI AavaSyakta pr BaI jaaor idyaa hO.‘hmaaro raYT/Iya
ba`a^DbaOMD imaSana AaOr BaartnaoT¸ Baart ko 600¸000 sao AiQak
gaaMvaaoM kao jaaoD,nao vaalaI ek ga`amaINa knaoi@TivaTI piryaaojanaa
nao BaartnaoT fayabar sao jauD,o saamaanya saovaa koMd`aoM ko maaQyama sao
ga`amaINa laaogaaoM kao saIQao nakd hstaMtrNa saiht k[- Aa^nalaa[na
saovaaAaoM kI Anaumait dI hO.hmaara raYT/Iya iDijaTla saaxarta
imaSana laaKaoM GaraoM tk phuMca gayaa hO.’

PD VAGHELA

Contact: Mob.: +91-7021850198 Email: scat.sales@nm-india.com
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kaoivaD 19 mahamaarI ko daOrana dUrsaMcaar AaOr p`saarNa xao~ kI
p`itiËyaa ko baaro maoM baaolato hue EaI vaGaolaa nao batayaa ik dUrsaMcaar Wara
naoTvak- ivastar ko ilae Baart kI DoTa Kpt maoM vaRiw doKI gayaI.‘dUrsaMcaar
kMpinayaaoM nao naoTvak- xamataAaoM ka rataoMrat ivastar ikyaa.]nako p`yaasaaoM
ko ilae Qanyavaad¸ Baart kI DoTa Kpt 51‰ sao AiQak baZ,kr
34000 poTa baa[T\sa sao AiQak hao gayaI.’

pna osar na o hOqava o ma o M vaapsaI kIpna osar na o hOqava o ma o M vaapsaI kIpna osar na o hOqava o ma o M vaapsaI kIpna osar na o hOqava o ma o M vaapsaI kIpna osar na o hOqava o ma o M vaapsaI kI
hOqavao iDijaTla nao pnaosar kao rNanaIitk phla AaOr p`saarNa
BaagaIdarI ka p`mauK inayau@t ikyaa hO.hOqavao ko saaqa yah
]naka dUsara kaya-kala hO.pnaosar Apnao phlao ko kaya-
kala maoM hOqavao kobala eMD DoTaka^ma ko saI[-Aao AaOr inadoSak
qao.
EaI pnaosar kao p`saarNa AaOr ivatrNa daonaaoM pxaaoM maoM maIiDyaa
AaOr manaaorMjana ]Vaoma maoM 25 sao AiQak vaYa- ka AnauBava
hO.
ApnaI ipClaI BaUimaka maoM̧  EaI pnaosar DoZ, saala sao AiQak
samaya tk DIspaoT- [MiDyaa maoM AQyaxa qao.

naya o emaesaAaoesa ka o laa[sa o Msa idyaa gayaanaya o emaesaAaoesa ka o laa[sa o Msa idyaa gayaanaya o emaesaAaoesa ka o laa[sa o Msa idyaa gayaanaya o emaesaAaoesa ka o laa[sa o Msa idyaa gayaanaya o emaesaAaoesa ka o laa[sa o Msa idyaa gayaa
13 nayao emaesaAao hOM ijanhoM 2022 maoM laa[saoMsa idyaa gayaa

hO AaOr vat-maana ma o M kula emaesaAao lagaBaga 1763 hO M.ska[-
maIiDyaa¸ eiSayaasaOT caOnala eMD kMsalToMsaI [MiDyaa p`a[vaoT ilaimaToD¸
AisaisTva naoTspID To@naaolaajaIja p`a[vaoT ilaimaToD¸ esaesasaIena
iDijaTla TIvaI eMD ba`a^DbaOMD¸ ragaa kmyauinakoSansa¸ iDijaTla FyaUjana

naoTvak- p`a[vaoT ilaimaToD¸ ga` O MD gambar naoTvak-¸
svaaistka¸ gaNapit iDijaTla naoTvak-¸ [inaiSayaa
maIiDyaa p`a[vaoT ilaimaToD¸ saa[- namaao iDijaTla kobala
naoTvak- ³AaopIsaI´ p`aº ilaimaToD nayao laa[saoMsaQaairyaaoM
maoM sao hOM.

pMjaIkRt emaesaAao kI kula saM#yaa lagaBaga
1763 hO.sarkar nao timalanaaDu Arasau kobala TIvaI
ka^rpaoroSana ilaimaToD AaOr gaa^Dfadr kmyauinakoSana
p`a[vaoT ilaimaToD kao dao AsqaayaI pMjaIkrNa BaI p`dana

ikyao hOM.
lagaBaga Aaz emaesaAao laa[saoMsa r_ BaI ikyao gayao hOM.BaOrvaoSvar

kobala naoTvak-̧  sTar @laba kobala eMD ba`̀a^DbaOMD p`aºilaimaToD¸ hubalaI

Speaking about the telecom and broadcasting
sector's response during the Covid-19 pandemic, Vaghela
pointed out that India's data consumption witnessed a
surge thanks to the network expansion by telcos. "Telcos
undertook overnight expansion of network capacities.
Thanks to their efforts, India’s data consumption increased
by over 51 % to over 34000 Peta Bytes."

PANESAR MAKES A COMEBACK AT
HATHWAY

Hathway Digital has appointed TS
Panesar as Head – Strategic Initiative and
Broadcast Partnerships. This is his second stint
with Hathway. In his earlier stint, Panesar was
Director and CEO of Hathway Cable & Datacom.

Panesar has over 25 years of experience
in the media and entertainment industry both
on broadcasting and distribution sides.

In his previous role, Panesar was
President at DSport India for more than one and
a half years.

NEW MSOS GRANTED LICENSES

There are 13 new MSOs who have been granted
licenses in 2022 and the total MSOs currently are around
1763. Sky Media, Asiasat Channel, and Consultancy
India Pvt. Ltd, Assistive Netspeed Technologies Pvt.
Ltd., SSCN Digital TV and Broadband, Raaga
Communication, Digital Fusion Network Pvt. Ltd., Grand
Gumber Network, Swastika, Ganapati
Digital Network, Inishia Media Pvt. Ltd.,
Sai Namo Digital Cable Network (OPC) Pvt.
Ltd., Dainik Savera News and Media
Network, and SGRA Satellite Cable
Network Pvt. Ltd. are among the new
licensees.

The total number of registered
MSOs is around 1763.Govt also granted two
provisional registration to Tamil Nadu Arasu
Cable TV Corporation Ltd and Godfather
Communication Pvt. Ltd.

Around eight MSO licences have also been
cancelled. Bhyraveshwara Cable Network, Star Club Cable
And Broadband Pvt. Ltd., Hubli Digital Cable Net &

TS PANESAR
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Broadband Services, Vimitel Network Private Limited,
Kavali Entertainment Network Pvt. Ltd, SSV Cable Pvt.
Ltd., Anil Kumar Singh, and Sai Enterprise were among
those eight MSOs.

SHAILENDRA BHATNAGAR QUITS
CNBC

Shailendra Bhatnagar, Managing Editor, CNBC
Awaaz & CNBC Bajar has quit due to health reasons.
Bhatnagar worked with Rubicon Securities and then
joined CNBC TV 18 in 1996 and  moved to Thomson
Reuters in 1999 till January 2007. And in 2019 joined CNBC
TV 18 as Consulting Editor in January 2019 and then
becoming the Managing Editor of CNBC Awaaz and CNBC
Bajar.

BRAJESH KUMAR DONS NEW ROLE AT
NETWORK 18

Brajesh Kumar Singh who has been
the Managing Editor for Bihar, Jharkhand
and Gujarat Channels at Network 18 will
now be the  Editor for Group Integration and
Convergence.

Singh has more than 23 years of
experience in journalism - mostly in
broadcasting but also with a strong pedigree
in print and digital media. He was part of
the first satellite TV news reporting teams
in India and has held senior editorial positions
with several media organisations - including
ABP News Network, TV Today Network, Zee
News Network and Amar Ujala Group. 

BRAJESH KUMAR SINGH

iDijaTla kobala naoT eMD ba`a^DbaOMD saiva-saoja¸ ivaimaTola naoTvak- p`a[vaoT
ilaimaToD¸ kvaalaI eMTrTonamaoMT naoTvak- p`aº ilaimaToD¸ esaesavaI kobala
p`aº ilaimaToD¸ Ainala kumaar isaMh AaOr saa[- eMTrp`a[jaoja ]na Aaz
emaesaAao maoM sao qao.

Sa Ola o Md ` BaTnaagar na o saIenabaIsaI Ca oD ,aSa Ola o Md ` BaTnaagar na o saIenabaIsaI Ca oD ,aSa Ola o Md ` BaTnaagar na o saIenabaIsaI Ca oD ,aSa Ola o Md ` BaTnaagar na o saIenabaIsaI Ca oD ,aSa Ola o Md ` BaTnaagar na o saIenabaIsaI Ca oD ,a
saIenabaIsaI Aavaaja AaOr saIenabaIsaI baajaar ko p`baMQa saMpadk

SaOlaoMd` BaTnaagar nao svaasqya karNaaoM sao [stIfa do idyaa hO.EaI BaTnaagar
nao $ibaka^na isa@yaaoirTIja, ko saaqa kama ikyaa AaOr ifr 1996 maoM
saIenabaIsaI TIvaI 18 maoM Saaimala hao gayao AaOr 1999 maoM qaa^masana ra[Tsa- ko
saaqa jauD,nao ko baad janavarI 2007 tk ]nako saaqa jauD,o rho.AaOr
janavarI 2019 maoM saIenabaIsaI TIvaI 18 maoM kMsailTMga eiDTr ko $p maoM
Saaimala hue AaOr ifr saIeenabaIsaI Aavaaja va saIenabaIsaI baajaar ko
maOnaoijaMga eiDTr banao.

na oTvak- 18 mao M nayaI BaUimaka ma o M ba `ja oSa kumaarna oTvak- 18 mao M nayaI BaUimaka ma o M ba `ja oSa kumaarna oTvak- 18 mao M nayaI BaUimaka ma o M ba `ja oSa kumaarna oTvak- 18 mao M nayaI BaUimaka ma o M ba `ja oSa kumaarna oTvak- 18 mao M nayaI BaUimaka ma o M ba `ja oSa kumaar

naoTvak- 18 maoM ibahar¸ JaarKMD va gaujarat
caOnalaaoM ko p`baMQa saMpadk rho ba`jaoSa kumaar isaMh Aba
gaùp [MTIgaòSana eMD knvajao-Msa ko saMpadk haoMgao.

EaI isaMh ko pasa p~kairta ka 23 vaYaao-M sao
AiQak ka AnauBava hO–jyaadtr p`saarNa maoM̧  laoikna ipM̀T
AaOr iDijaTla maIiDyaa maoM BaI ]nhaoMnao kafI laMbao samaya tk
kama ikyaa.
vah Baart maoM phlaI saOTolaa[T TIvaI samaacaar irpao-iTMga
TImaaoM ka ihssaa qao AaOr ]nhaoMnao ebaIpI nyaUja naoTvak-̧
TIvaI TuDo naoTvak-̧  jaI nyaUja naoTvak- AaOr Amar ]jaalaa
samaUh saiht k[- maIiDyaa saMgaznaaoM ko saaqa vairYz saMpadkIya
pdaoM pr kama ikyaa hO.
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YUPPTV SECURES IPL OTT RIGHTS

YuppTV has bagged the OTT rights for IPL 2022
and will stream it to 114 countries. YuppTV has got it for
the 5th year in a row.

Uday Reddy, Founder & CEO -
YuppTV, said, "Cricket has always been a
massive crowd-puller and IPL has
reimagined the format and the excitement
associated with it. In alignment with the
objective of bringing cricket to the
masses, we are delighted to be the
streaming platform of choice in expanding the outreach to
114 nations across the globe. We are ensuring that our
robust backend technology will support uninterrupted,
real-time streaming of the sport that put India on the world
map with respect to international leagues."

"We're happy to be continuing our long-standing
association with YuppTV which continue to serve the
global Indian diaspora with world-class content. The IPL
2022 promises to be the largest and most exciting edition
since its inception," said Harry Griffith, Head of
Acquisition & Syndication- Sports, Disney Star.

SUNIL RAYAN QUITS DISNEY +
HOTSTAR

Sunil Rayan, President and Head, Disney+ Hotstar,
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Aa[-pIela AaoTITI AiQakar p`aPt ikyaa yaPpTIvaIAa[-pIela AaoTITI AiQakar p`aPt ikyaa yaPpTIvaIAa[-pIela AaoTITI AiQakar p`aPt ikyaa yaPpTIvaIAa[-pIela AaoTITI AiQakar p`aPt ikyaa yaPpTIvaIAa[-pIela AaoTITI AiQakar p`aPt ikyaa yaPpTIvaI
n a on a on a on a on a o

yaPpTIvaI nao Aa[-pIela 2022ko ilae AaoTITI AiQakar haisala
kr ilae hOM AaOr [sao 114 doSaao maoM sT/Ima krogaa.yaPpTIvaI kao yah

AiQakar lagaatar 5vaIM baar imalaa hO.
yaPpTIvaI ko saMsqaapk va saI[-Aao ]dya roD\DI nao
batayaa ik ‘iËkoT hmaoSaa sao hI dSa-kaoM kao AakiYa-
t krnao vaalaa rha hO AaOr Aa[-pIela nao [sako
p`a$p AaOr [sasao jauD,o ]%saah kao ifr sao pairBaaiYat
ikyaa hO.iËkoT kao jana–jana tk phuMcaanao ko

]_oSya ko Anau$p¸ hma duinayaaBar ko 114 doSaaoM tk phuMca baZ,anao ko
ilae psaMd ka sT/IimaMga PlaoTfa^ma- banakr KuSa hOM.hma yah sauinaiScat kr
rho hOM ik hmaarI majabaUt baOkeMD tknaIkI Kola kI inabaa-Qa¸ rIyala
Ta[ma sT/IimaMga ka samaqa-na krogaI¸ ijasanao Baart kao AMtrraYT/Iya laIga ko
maamalao maoM ivaSva maanaica~ pr rKa hO.’

iDjnaI sTar ko Kola ko ilae AiQaga`hNa AaOr isaMiDkoSana ko
p`mauK hOrI iga`ifqa nao kha ik ‘hma yaPpTIvaI ko saaqa Apnao laMbao samaya
sao calao Aa rho jauD,ava kao jaarI rKkr KuSa hOM jaao ivaSvastr kI saamaga`I
ko saaqa vaOiSvak BaartIya Dayaspaora kI saovaa krnaa jaarI rKta hO.Aa[-
pIela 2022 ApnaI sqaapnaa ko baad sao sabasao baD,a AaOr raomaaMcak
saMskrNa haonao ka vaada vaada krta hO.’

iDjnaI Plasa ha ^TsTar CaoD,a sa unaIla royaana na oiDjnaI Plasa ha ^TsTar CaoD,a sa unaIla royaana na oiDjnaI Plasa ha ^TsTar CaoD,a sa unaIla royaana na oiDjnaI Plasa ha ^TsTar CaoD,a sa unaIla royaana na oiDjnaI Plasa ha ^TsTar CaoD,a sa unaIla royaana na o
iDjnaI Plasa ha^TsTar ko AQyaxa AaOr p`mauK saunaIla royaana nao
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has quit.Rayan was based in California and will be with
the company till the end of May 2022.

Rayan had joined Hotstar in June 2020 from Google
where he was GM and Managing Director, Cloud for
Games.

AMC+ IN INDIA ON APPLE TV
CHANNELS

AMC Networks has announced the launch of the
premium streaming bundle AMC+ in India
on Apple TV channels.

AMC+ will debut a wide range of
original series exclusively for audiences in India,
including new

Courtney Thomasma, General Manager
of AMC+, said, “AMC+ offers viewers a
premium line-up of celebrated and award-
winning series including our signature dramas,
wildly original comedies, and compelling true crime series,
along with a curated collection of new and independent
films. With our pipeline of highly anticipated new series
from the US and the beloved international mysteries and
dramas from Acorn TV, the AMC+ bundle brings epic,
thrilling stories and iconic characters together with one
subscription. We are excited to offer our slate of original
programming directly to audiences in India for the first
time through Apple TV channels.”

VIJAY SUBRAMANIAM’S NEW
‘29SEPTEMBERWORKS’

Vijay Subramaniam, former
Amazon head has launched a new
venture to produce multi-platform
content for the Indian market, with a
focus on the Southern Indian region.

Subramaniam has worked in
leadership roles across the Star
Network, MTV Networks, Disney India
and most recently, Amazon Prime Video
where he is credited for having

pd CaoD, idyaa hO.royaana kOilafaoina-yaa sao kama kr rho qao AaOr vao ma[-
2022 tk kMpnaI ko saaqa banao rhoMgao.

royaana jaUna 2020 maoM gaugala sao ha^TsTar maoM Saaimala hue qao jahaM
vao @laa]D fa^r gaomsa ko jaIema va p`baMQa inadoSak qao.

Baart ma o M ePpla TIvaI ca Onalaa o M pr eemasaI PlasaBaart ma o M ePpla TIvaI ca Onalaa o M pr eemasaI PlasaBaart ma o M ePpla TIvaI ca Onalaa o M pr eemasaI PlasaBaart ma o M ePpla TIvaI ca Onalaa o M pr eemasaI PlasaBaart ma o M ePpla TIvaI ca Onalaa o M pr eemasaI Plasa
eemasaI naoTvak- nao ePpla TIvaI caOnalaaoM pr Baart maoM p`Iimayama sT/

IimaMga baMDla eemasaI Plasa laa^nca krnao kI GaaoYaNaa kI hO.
eemasaI Plasa Baart maoM ivaSaoYa $p sao dSa-kaoM ko ilae

maUla EaRMKlaa kI ek ivastRt EaRMKlaa kI Sau$Aat krogaa¸
ijasamaoM nayaa BaI Saaimala hO.

eemasaI Plasa ko mahap`baMQak kT-naI qaa^maasmaa nao kha
‘eemasaI Plasa dSa-kaoM kao hmaaro isaganaocar D/̀amaa¸ baothaSaa
Aaoirjanala ka^maoDI¸ AaOr sammaaohk saccaI ApraQa EaRMKlaa
ko saaqa–saaqa nayao AaOr svatM~ iflmaaoM ko @yaUroToD saMga`h ko
saaqa p`isaw AaOr purskar ivajaota EaRMKlaa ka ek p`Iimayama

laa[na Ap p`dana krta hO.AmaoirkI sao bahup`itixat nayaI EaRMKlaaAaoM
kI hmaarI pa[plaa[na AaOr ekaona- TIvaI ko ip`ya AMtrraYT/Iya rhsyaaoM
AaOr naaTkaoM ko saaqa eemasaI Plasa baMDla ek sadsyata ko saaqa
mahakavya¸ raomaaMcakarI khainayaaoM AaOr p`itiYzt pa~aoM kao eksaaqa laata
hO.hma ePpla TIvaI caOnalaaoM ko maaQyama sao phlaI baar Baart maoM dSa-kaoM kao
saIQao maUla p`aoga`aimaMga kI ApnaI slaoT kI poSakSa krnao ko ilae ]%saaiht
hOM.’

ivajaya sa uba ` maNyama ka ‘29 sa oPTo Mbar va@sa -’ivajaya sa uba ` maNyama ka ‘29 sa oPTo Mbar va@sa -’ivajaya sa uba ` maNyama ka ‘29 sa oPTo Mbar va@sa -’ivajaya sa uba ` maNyama ka ‘29 sa oPTo Mbar va@sa -’ivajaya sa uba ` maNyama ka ‘29 sa oPTo Mbar va@sa -’
Amaoja^na ko pUva- p`mauK ivajaya sauba`maNyama nao dixaNa BaartIya xao~

pr Qyaana koMid`t krto hue BaartIya baajaar ko
ilae malTI PlaoTfa^ma- saamaga`I ka ]%padna krnao
ko ilae ek nayaa ]Vma Sau$ ikyaa hO.

sauba`maNyama nao sTar naoTvak-̧  emaTIvaI naoTvak-̧
iDjnaI [MiDyaa AaOr halahI maoM Amaoja^na p`a[ma
vaIiDyaao maoM naotR%va kI BaUimakaAaoM maoM kama ikyaa
hO̧  jahaM ]nhoM pavarha]sa maoM sT/IimaMga saovaa ko
ilae saamaga`I sqaaipt krnao AaOr calaanao ka Eaoya
idyaa jaata hO.

VIJAY SUBRAMANIAM
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established and run content for the streaming service into
the powerhouse that it is now.

The company said, “The new enterprise,
‘29SeptemberWorks’, will be a platform-agnostic creator-
enabler with a focus on working with fresh and established
creators and producers to enable them to develop and
showcase their work to a pan-Indian market.”
Headquartered in Bangalore with a presence in Chennai
and Kochi, 29September Works is underway with its first
slate of films and shows and is in the process of expanding
its creative and development team.

OTT TO SPUR AD REVENUES

OTT is all set to fuel and pump up its ad revenues
if transparency and proper advertising measurement
systems are in place. GroupM report states that the share
of advertising spends on digital will overtake
television advertising this year. As per the
report, while digital will have a 45%
advertising share, that of television will be
39%.

GroupM’s and all other industry
reports have predicted that video advertising
will be the key growth driver in the coming
years.

However, experts in the digital and the OTT space
stated that the absence of a concrete data measuring
system is hurting advertisers.

kMpnaI nao kha ik ‘nayaa ]Vma ‘29 saoPToMbar va@sa-’¸ ek
PlaoTfâma-–egàaoisTk iËeTr–enaobalar haogaa¸ jaao nayao AaOr sqaaipt rcanaakaraoM
AaOr ]%padkaoM ko saaqa kama krnao pr Qyaana koMid`t krogaa taik vao
Apnao kama kao AiKla BaartIya baajaar maoM ivakisat AaOr p`diSa-t kr
sakoM.’

caonna[- va kaoicca maoM ]pisqait ko saaqa baMgalau$ maoM mau#yaalaya¸ 29
saoPToMbar va@sa- ApnaI phlaI iflma AaOr Saao ko saaqa kama kr rha hO
AaOr ApnaI rcanaa%makta AaOr ivakasa TIma ka ivastar krnao kI p`iËyaa
maoM hO.

iva&apna rajasva baZ,ana o kI tOyaarI ma o M Aa oTITIiva&apna rajasva baZ,ana o kI tOyaarI ma o M Aa oTITIiva&apna rajasva baZ,ana o kI tOyaarI ma o M Aa oTITIiva&apna rajasva baZ,ana o kI tOyaarI ma o M Aa oTITIiva&apna rajasva baZ,ana o kI tOyaarI ma o M Aa oTITI
yaid pardiSa-ta AaOr ]icat iva&apna maap p`NaalaI laagaU hao tao

AaoTITI Apnao iva&apna rajasva kao baZ,anao AaOr tojaI ko ilae pUrI trh
tOyaar hOM.gaùpema kI irpaoT- maoM kha gayaa hO ik iDijaTla
pr iva&apna Kca- ka ihssaa [sa saala TolaIivajana
iva&apna sao Aagao inakla jaayaogaa.irpaoT- ko Anausaar
jahaM iDijaTla kI iva&apna ihssaodarI 45‰ haogaI¸
vahIM TolaIivajana kI 39‰ haogaI.
gaùpema AaOr Anya saBaI ]Vaoga irpaoTao-M nao BaivaYyavaaNaI

kI hO ik Aanao vaalao vaYaao-M maoM vaIiDyaao iva&apna p`mauK
ivakasa caalak haogaa.

halaaMik iDijaTla AaOr AaoTITI xao~ ko ivaSaoYa&aoM ka khnaa hO
ik ek zaosa DoTa maapna p`NaalaI kI Anaupisqait iva&apnadataAaoM kao
nauksaana phuMcaa rhI hO.
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AaoTITI iva&apna TIvaI AaOr iDijaTla iva&apna pairisqaitkI
tM~ ko koMd` maoM hO.ek trf yah TIvaI ko saaqa p`itspQaa- krta hO AaOr
ihssaodarI haisala kr rha hO AaOr dUsarI Aaor Aaor yah p`dSa-na donao pr
iDijaTla ko saaqa p`itspQaa- krta hO.

DIDI kI va O iSvak rNanaIitDIDI kI va O iSvak rNanaIitDIDI kI va O iSvak rNanaIitDIDI kI va O iSvak rNanaIitDIDI kI va O iSvak rNanaIit
DIDI kI vaOiSvak rNanaIit kao vaOiSvak AaoTITI PlaoTfa^ma- yauPp

TIvaI ko saaqa ApnaI saaJaodarI sao saakar ikyaa gayaa
hO.p`saar BaartI ko saI[-Aao SaSaI SaoKr vaompit AaOr
yauPp TIvaI ko saMsqaapk AaOr saI[-Aao ]dya roD\DI nao
ek samaJaaOto pr hstaxar ikyao.DIDI [MiDyaa Aba
yaUesae¸ yaUko̧  yaUraop AaOr maQya pUva-̧  isaMgaapur¸ Aa^sT/
oilayaa AaOr nyaUjaIlaOMD maoM yauPp TIvaI ko AaoTITI PlaoTfa^ma-
pr ]plabQa hO.
saUcanaa AaOr p`saarNa maM~alaya ko Anausaar yah vaOiSvak
PlaoTfa^maao-M pr ivaiBanna AMtrraYT/Iya ivakasaaoM pr Baart

ko dRiYTkaoNa kao saamanao rKnao AaOr duinayaa ko saamanao Baart kI saMskRit
AaOr maUlyaaoM kao p`diSa-t krnao ka ek p`yaasa hO.

baIbaIsaI ko saaqa emae@sa Pla oyar kI saaJa odarIbaIbaIsaI ko saaqa emae@sa Pla oyar kI saaJa odarIbaIbaIsaI ko saaqa emae@sa Pla oyar kI saaJa odarIbaIbaIsaI ko saaqa emae@sa Pla oyar kI saaJa odarIbaIbaIsaI ko saaqa emae@sa Pla oyar kI saaJa odarI
baIbaIsaI sTUiDyaao emae@sa Plaoyar ko saaqa saaJaodarI kr rha hO

AaOr yah emae@sa Plaoyar ko kMToMT paoT-faoilayaao kao iba`iTSa kMToMT ko
saaqa p`dana krta hO AaOr Baart¸ EaIlaMka¸ baaMglaadoSa¸
naopala¸ BaUTana¸ maaladIva AaOr paikstana ko dSa-kaoM
kI maaMga kao pUra krogaa.dSa-k baIbaIsaI sTUiDyaao sao
p`Iimayama D/amaa Ta[Tla e@saosa kr sakoMgao.

emae@sa Plaoyar ko kMToMT AiQaga`hNa eMD
AlaayaMsa ko hoD AaOr esavaIpI maanasaI EaIvaastva nao
kha ik ‘hmaara ivajana hmaoSaa sao Baart ka manaaorMjana
krnao ka rha hO ijasa trh sao Baart caahta

hO.sqaanaIya BaartIya BaaYaaAaoM maoM Dba kI gayaI hmaarI laa[-baòrI maoM AMtrraYT/
Iya Saao jaaoD,naa hmaaro baD,o AaOr ivaivaQa dSa-kaoM ko AaQaar ko ilae saamaga`I
kao laaoktaMi~k banaanao ka hmaara p`yaasa hO.hmaoM baIbaIsaI sTUiDyaao ko saaqa
saaJaodarI krnao maoM KuSaI hao rhI hO jaao Saao ko hmaaro samaRw kOTlaa^ga maoM
]nako sammaaohk iba`iTSa Aa#yaanaaoM kao jaaoD,ogaa AaOr hma inakT BaivaYya maoM
[sa slaoT ka AaOr ivastar krnao ko ilae t%pr hOM.

OTT advertisements are at the centre of the TV
and digital ad ecosystem. On one end, it competes with
TV and is gaining share and on the other hand, it competes
with digital on delivering performance.

DD’S GLOBAL STRATEGY

DD’s global strategy has been realised by its
partnership with global OTT platform Yupp TV. A deal
was signed by Prasar Bharati CEO Shashi
Shekhar Vempati and Yupp TV Founder and
CEO Uday Reddy

DD India is now available on the OTT
platform of Yupp TV in USA, UK, Europe,
Middle East, Singapore, Australia and New
Zealand.

As per the Ministry of Information
and Broadcasting, this is an attempt to put
forth India’s perspective on various
international developments on global platforms and to
showcase India’s culture and values to the world.

MX PLAYER PARTNERS WITH BBC

BBC Studios is partnering with MX Player, and
this provides MX Player’s content portfolio with British
content and will be catering to the
demands of audiences in India, Sri Lanka,
Bangladesh, Nepal, Bhutan, Maldives and
Pakistan. Viewers will be able to access
premium drama titles from BBC Studios.

Mansi Shrivastav, SVP and Head
– Content Acquisitions and Alliances, MX
Player, said, “Our vision has always been
to entertain India, the way India wants.
Adding international shows to our library,
dubbed in local Indian languages is our
attempt at democratising content for our large and diverse
audience base. We’re delighted to partner with BBC
Studios that will see their compelling British
narratives being added to our rich catalogue of shows and
we look forward to expanding this slate further in the near
future.” 



SATELLITE & CABLE TV JANUARY 202121 SATELLITE & CABLE TV APRIL 2022

EY - FICCI REPORT

INDIA'S MEDIA & ENTERTAINMENT SECTOR
EY-FICCI 2022 REPORT

Indian entertainment and media sector set for an explosive growth.

Television segment grew 5% in 2021

Segment 2019 2020 2021 2022E 2024E

Advertising 320 251 313 344 394

Distribution 468 434 407 415 432

Total 787 685 720 759 826
INR billion (gross of taxes) | EY analysis

 Television advertising grew 25% in 2021, recovering
from a 21.5% drop in 2020, just 2% short of 2019
levels

 Ad recovery was volume-driven for most of the year,
with an average of 3% rate growth

 Subscription revenue continued to fall for the second
year in a row; it experienced a de-growth of 6.2%
mainly due to a reduction of six million pay TV homes
and a fall in consumer-end ARPUs

 Connected TV sets, however, increased to 10 million
 Time spent on TV fell 8% from 2020 levels and was

slightly lower than 2019 levels for Hindi speaking
markets

 While television households will continue to grow
at 1% till 2025, we expect growth to be driven by
connected TVs which could cross 40 million by 2025
and free television which could cross 50 million,
thereby stressing the core pay television market

 Subject to implementation of ad caps and regulatory
restrictions on pricing, we expect television revenues
to grow to INR826 billion by 2024

 We expect the LCO business model to be hybrid: a
linear TV wire + a broadband connection for
providing efficient content services, broadband
connectivity, smart home services and locality/
community services

Number of television channels reduced marginally
to 906

September 2020 September 2021

FTA 584 558

Pay 327 348

Total 911 906
MIB website; TRAI

SUMMARY REACH

The number of distribution platforms remained stable

December 2020 September 2021

MSO 1,702 1,745

DTH 5 5

HITS 1 1
MIB website

 Pay channels increased by 21, while free-to-air (FTA)
channels reduced by 26, which reflects a move by
broadcasters to build stronger subscription revenue
products through bouquets

 62% of channels were free-to-air as compared to 64%
in 2020

 News channels comprised 43% of total channels

 MSO registrations increased by 3% during 2021 to
reach 1,745

 The Indian market is serviced by four pay DTH
providers (Dish + VideoconD2H+, Tata Play, Airtel,
Sun Direct) and one free DTH provider (FreeDish) as
of 2021

 InCable continues to operate the lone HITS service
– NXT Digital
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There were 164 channels on DD FreeDish in 2021

Date Channel count

December 2018 80

December 2019 104

December 2020 161

December 2021 164
Prasar Bharti

Overall, time spent on TV decreased 8% over 2020

TELEVISION CONSUMPTION

BARC | Sum of weekly AMA (in billion) | Wk1 to Wk52

Only two regional languages increased in
viewership in 2020

BARC | change in aggregated weekly AMA 2021 vs 2020

ADVERTISING

INR billion (gross of taxes) | EY analysis

Ad volumes grew 21% in 2021

TAM AdEX

TV advertising revenue grew 24.6%

GEC overtook news to be the largest contributor
of ad volumes

% Share

Rank Genres  2020 2021

1 GEC 27% 28%

2 News 31% 28%

3 Movies 23% 21%

4 Music 10% 12%

5 Kids 3% 3%
TAM AdEX
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45 channel genres saw an increase in the
number of advertisers

Channel genre Count of new advertisers

English business news 115

Telugu GEC 104

Tamil GEC 91

Kannada music 87

Telugu religious 78
TAM AdEX

 8,932 advertisers used television in 2021 as compared
to 9,225 in 2020 and 10,105 in 2019, showing a
continued decline in advertiser base

 Of these, 4,682 advertisers used only television as a
medium for advertising and were not present in print
and radio

Distribution income continued to fall in 2021

DISTRIBUTION

INR billion (gross of taxes) | EY estimates

Television subscription at end customer prices

Active paid subscriptions reduced by 6 million in 2020

2020 2021

Cable 72 67

DTH* 56 55

HITS 2 3

Free TV 40 43

Total 171 168
Television subscriptions in millions | Industry discussions, billing
reports, TRAI data, EY analysis
* Net of temporarily suspended subscribers

 While HITS and DTH were relatively stable in 2021,
cable saw a decline of 5 million homes (7% compared
to 2020 numbers)

 The fall in paid subscriptions is attributed to rural
subscribers who are churning out and moving to
free TV platforms and some number of urban
subscribers moving consumption to connected TVs

 In 2021, broadcasters earned revenues from an
average of 125 million paid subscriptions, as
compared to 131 million reported in 2020

End-customer prices decreased marginally

 End-customer prices declined 1% on an average to
reach INR223 net of taxes as compared to INR226 in
2020

 The reduction was on account of DTH subscribers
finetuning their packs to eliminate channels that they
did not wish to watch

 Industry discussions indicated that cable ARPUs did
not decline significantly as most consumers opted
for packs created by the MSOs and LCOs with
minimal customization

 The impact of implementation of NTO was felt as
there was little scope for pack discounting by
DPOs

EY - FICCI REPORT
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We expect television revenues to grow to
INR826 billion by 2024

FUTURE OUTLOOK

INR billion (gross of taxes) | EY estimates

 Expect television advertising to grow at a CAGR of
8% to reach INR394 billion by 2024

 Subscription income will see a marginal 2% CAGR
growth to reach INR432 billion by 2024, on account
of several conflicting factors

 Television segment revenues are expected to
grow at a CAGR of 4-5% to reach INR826 billion
by 2024

Television will go mass, and premium

2021 2025

Pay TV (cable + DTH + HITS) 125 130

Free TV 43 50+

Unidirectional TV 168 180+

Connected TV (bi-directional) 10 40+

Total TV subscriptions 178 220+
EY estimates | millions of subscriptions

 Pay TV will continue to grow as states like UP, Bihar,
Rajasthan and West Bengal get electrified

 However, more new users will enter the Free TV
market as FreeDish channel count increases to
around 200 by 2022 (from 164 in 202115), providing a
low-cost advertising opportunity to marketers

 Growth of unidirectional TV will be far outstripped
by the growth of connected TVs, which could reach
over 40 million connected sets by 2025, on the back
of 46 Indian cities which have a population of over a
million each and a total population of 122 million
which can be wired-up more easily for broadband as
well as telcos partnering with LCOs to drive
broadband services

 This means that overall TV connections will keep
growing at a healthy pace of over 5% per year to
cross 67% of Indian households by 2025

The future will be hybrid

 Over time, as wired broadband is perceived as a utility and enters more Indian homes, the importance of the hybrid
set-top box will increase significantly

 Users will be able to get their television content in realtime linear mode through the television connection, while
accessing more premium OTT content — and catchup TV content —using their broadband connections

 This will prove to be network efficient, with live content viewed using television infrastructure, thereby reducing
the load on broadband networks

 Packaging will also gain importance as linear + OTT packs become the norm; and this revolution will be led not just
by the telcos and DPOs, but by ISPs, LCOs and independent start-ups

 Consequently, while a small portion of top-end households will cut the cord completely, we expect the majority to
continue with at least one TV and one broadband + OTT bundle for the large screen

TV revenues

EY - FICCI REPORT
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The new 2x4 model for LCOs

 With the hybrid model, LCOs will move to a 2x4 business model i.e., two parallel wires connecting a household for
TV and broadband respectively, offering four key services to consumers

 The service offerings of the LCO could include:
 Aggregated content services:
 Linear TV content
 OTT content
 Education/ learning content

 Broadband connectivity

 Home services e.g., security, smart home (heating/cooling/ lighting etc.) management, etc.

 Locality social media, news, online shopping and interactivity

Consumer will be king

The consumer will shape the future of the television segment:

 Whom to watch? Audience preferences will determine the actors being cast in content produced, the genres of
content, and duration

 When to watch? Content will need to be available at the exact time that the viewer would like to watch it. A mix of
linear appointment viewing and the option of catch up available online, along with the option of a pure connected-
TV-only experience may be explored to match consumption trends

 Where to watch? Consumers will also have a say on the platform that they would like to watch their content on.
Expect to see platform splits and options for consumers to choose from, along with the potential to get into
bundled packs for linear and digital platforms

 How much to pay? Current duration-based packs offered by MSOs i.e., daily, monthly, annual, etc., may have to be
revisited. With connected TVs on the rise, there may be a need to unbundle content and align prices with actual
pieces of content being watched, as well as create multiple windows — premium windows (watch content before
any others) to regular windows to economy windows (offer delayed content at a deeply discounted rate for price-
conscious consumers)

 Why to pay? With increase in broadband connectivity and demand for content, piracy is poised to grow. It will
become imperative for content producers to manage controls and data security, as well as offer a seamless
experience to paying subscribers to minimize piracy

 What they think? Social media interactions will provide significant channels of feedback on content, story, cast,
quality. These interactions will also provide IP owners with a monetization opportunity around short video/
shoulder content

 Why not create/ belong? Passive viewing will gradually be replaced by consumers who like to participate along
with content viewing. This would mean an opportunity for broadcasters and IP owners to build and monetize
interactivity applications, contests and AR solutions that would increase consumer engagement

Source: EY-FICCI Report ME Report
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CABLE HARDWARE
HEADEND

EQUIPMENT MARKET
– AN OVERVIEW

An overview of  the cable hardware headend
equipment market.

HEADEND EQUIPMENT:
The demand for headend peaked during the period

following the notification for implementation of DAS in 2012-
2017. There was a time-bound target for migration to the
DAS regime. In the absence of availability of local headend
equipment, the demand was almost entirely met through
imports. In general, the large MSOs installed equipment
imported from American and European manufacturers.
However, owing to cheaper prices, most of the small MSOs
deployed imported equipment from China.

With the completion of the digitalization of the Cable
TV network in 2017, the demand for headend equipment
has tapered off. There is some demand now caused by
expansion (adding
more channels),
upgrade (adding
HD channels), any
replacement, etc.
Some new
registrations are
also issued by the
Ministry of
Information and
B r o a d c a s t i n g ,
causing some
procurement. Table 1. provides estimated procurement of
headend equipment over recent years.

Other avenues:
Some ISPs are upgrading their networks to offer

linear TV, in addition to fixed broadband. It has not yet
become a major trend though.

TRANSMISSION EQUIPMENT:
The transmission equipment used for back haul

connectivity and access connectivity to the customer
premises in television broadcasting sector are broadly same
as those being used in Telecom Sector. TRAI is working on

S. Name of Year-wise Volume
No. the headend 2018-19 2019-20 2020-21

equipment Local Import Local Import Local Import
1 IRD 100 2500 100 2500 __ 1250
2 Encoder 1000 10000 450 4500 100 1000
3 Modulator __ 1200 __ 2200 __ 1200

Table 1: Year-wise Volumes of Head-end Equipment
(Imported and Locally Produced)

kobala haD-vayar hoDeMDkobala haD-vayar hoDeMDkobala haD-vayar hoDeMDkobala haD-vayar hoDeMDkobala haD-vayar hoDeMD
]pkrNa baajaar]pkrNa baajaar]pkrNa baajaar]pkrNa baajaar]pkrNa baajaar

– inarIxaNa– inarIxaNa– inarIxaNa– inarIxaNa– inarIxaNa
kobala haD-vayar hoDeMD ]pkrNa baajaar ka Avalaaokna

hoDeMD ]pkrNahoDeMD ]pkrNahoDeMD ]pkrNahoDeMD ]pkrNahoDeMD ]pkrNa
2012–2017 maoM DIeesa ko kayaa-nvayana kI AiQasaUcanaa ko

baad kI AvaiQa ko daOrana hoDeMD kI maaMga carma pr qaI.DIeesa yauga maoM
p`vaasa ko ilae ek samayabaw laxya qaa.sqaanaIya hoDeMD ]pkrNaaoM kI
]plabQata ko ABaava¸ maaMga lagaBaga pUrI trh sao Aayaat ko maaQyama sao
pUrI kI jaatI qaI.saamaanya taOr pr¸ baD,o emaesaAao nao Amaoirka AaOr
yaUraopIya inamaa-taAaoM sao Aayaaitt ]pkrNa sqaaipt ikyao.halaaMik¸
sastI kImataoM ko karNa AiQakaMSa CaoTo emaesaAao nao caIna sao Aayaaitt
]pkrNa tOnaat ikyao.

2017 maoM kobala TIvaI naoTvak- ko iDijaTlaIkrNa ko pUra haonao ko
saaqa¸ hoDeMD ]pkrNaaoM
kI maaMga kma hao gayaI
h O.Aba iv astar
³AiQak caOnala jaaoD,naó ¸
ApgaòD ³ecajaI caOnala
jaaoD,naa´¸ iksaI trh
kI p̀itsqaapna Aaid ko
karNa k uC m a a M g a
hO.saUcanaa va p`saarNa
maM~alaya Wara kuC nayao
pMjaIkrNa BaI jaarI

ikyao jaato hOM̧  ijasasao kuC KrIdI haotI hO.Tobala 1 hala ko vaYaao-M maoM
hoDeMD ]pkrNaaoM kI Anaumaainat KrId p`dana krta hO.

Anya maaga-: kuC Aa[-esapI if@sD ba`a^DbaOMD ko Alaavaa laIinayar
TIvaI poSakSa krnao ko ilae Apnao naoTvak- kao ApgaòD kr rho hOM.halaaMik
yah ABaI tk ek p`mauK p`vaRi<a nahIM bana payaa hO.

T/a MsaimaSana ]pkrNaT/a MsaimaSana ]pkrNaT/a MsaimaSana ]pkrNaT/a MsaimaSana ]pkrNaT/a MsaimaSana ]pkrNa
TolaIivajana p̀saarNa xao~ maoM gàahk pirsar maoM baOk hâla knaoi@TivaTI

AaOr e@saosa knaoi@TivaTI ko ilae ]pyaaoga ikyao jaanao vaalao T/aMsaimaSana
]pkrNa maaOTo taOr pr dUrsaMcaar xao~ maoM ]pyaaoga ikyao jaanao vaalao ko samaana
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a separate paper for promoting local manufacturing of
Telecom Transmission Equipment. However, in order to
have synergy in television content delivery from end to
end, the telecom equipment have also been included in this
document. This will further, facilitate local manufacturers to
look into embedding of some transmission equipment with
broadcasting equipment and/or to define network interface
specific to the broadcasting sector.

Most cable TV networks deploy RF-based HFC
(Hybrid Fibre Coax) networks consisting of components
such as EDFA, optic transmitters, optic nodes, and RF
amplifiers, etc.
Most of these
devices are
manufactured in
India by the
MSME sector.

But, as
in the case
of headends,
demands for these
components have
depleted after the
migration of cable
TV networks to
the DAS regime.
Sales are now
limited to replacements and expansion. An opportunity
exists, especially in smaller towns where several LCOs are
providing broadband services. For this purpose, the LCOs
form a partnership with ISPs, with the LCO providing last-
mile connectivity to the ISP. However, these networks are
independent of the LCO’s HFC network. As per market
information, such networks are importing almost entire
transmission devices from China, often as Semi-Knocked
Down (SKD) units. These devices are just assembled in
India, with all the parts coming from imports.

S. Name of the Year-wise Volume/Value
No. transmission 2018-19 2019-20 2020-21

equipment Local Import Local Import Local Import

1 EPON/ GPON OLT** __ 2500 __ 5000 __ 10000
2 Transmitters 5500 __ 3500 __ 2500 __
3 EDFA 1500 1000 700 500 200 200
4 Optic Nodes 100000 __ 80000 __ 60000 __
5 RF Amplifiers 35000 __ 20000 __ 15000 __

Table 2: Year-wise Volumes of Transmission Equipment
(Imported & Locally Produced)

**SKD imports of OLT are considered as import

hO.T/a[- TolaIkâma T/aMsaimaSana ]pkrNa ko sqaanaIya inamaa-Na kao baZ,avaa donao ko
ilae ek Alaga popr pr kama kr rha hO.halaaMik¸ TolaIivajana saamagàI
ivatrNa maoM AMt sao AMt tk talamaola rKnao ko ilae [sa dstavaoja maoM dUrsaMcaar
]pkrNa BaI Saaimala ikyao gayao hOM.[sasao sqaanaIya inamaa-taAaoM kao p̀saarNa
]pkrNa ko saaqa kuC T/aMsaimaSana ]pkrNa embaoD krnao AaOrÀyaa p̀saarNa xao~
ko ilae ivaiSaYT naoTvak- [MTrfosa kao pirBaaiYat krnao maoM sauivaQaa haogaI.

AiQakaMSa kobala TIvaI naoTvak- Aaref–AaQaairt ecaefsaI
³ha[-iba`D fa[bar ka^̂@sa´ naoTvak- kao tOnaat krto hOM ijasasao [-DIefe¸
Aa^iPTk T/aMsamaITr¸ Aa^iPTk naaoD\sa AaOr Aaref emPlaIfayar Aaid

ja O s a o  G aTk ha ot o
hOM.[namaoM sao AiQakaMSa
]pkrNa Baart mao M
emaesaema[- xao~ Wara
inaima-t haoto hOM.
laoikna¸ hoDeMD ko
maamalao maoM̧  kobala TIvaI
naoTvak- ko DIeesa
Saasana maoM sqaanaaMtirt
haonao ko baad [na GaTkaoM
kI maaMga kma hao gayaI
h O.ibaËI Aba
p ` itsqaapna Aa Or

ivastar tk saIimat hO.ek Avasar maaOjaUd hO̧  Kasakr CaoTo SahraoM maoM jahaM
k[- elasaIAao ba`a^DbaOMD saovaayaoM p`dana kr rho hOM.[sa ]_oSya ko ilae¸
elasaIAao Aa[-esapI ko saaqa saaJaodarI krto hOM̧  elasaIAao Aa[-esapI kao
AMitma maIla knaoi@TivaTI p̀dana krto hOM.halaaMik yao naoTvak- elasaIAao ko
ecaefsaI naoTvak- sao svatM~ hO.baajaar kI jaanakarI ko Anausaar eosao naoTvak-
caIna sao lagaBaga pUro T/aMsaimaSana ]pkrNa Aayaat kr rho hOM̧  A@sar saomaI–
naâ@D Da]na ³esakoDI´ [ka[yaaoM ko $p maoM.[na ]pkrNaaoM kao ABaI Baart
maoM AsaMbala ikyaa jaata hO̧  ijasamaoM saBaI pujao- Aayaat sao Aato hOM.

INDIA’S MOST RESPECTED TRADE MAGAZINE FOR
THE CABLE TV, BROADBAND, IPTV & SATELLITE INDUSTRY
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Table 2 shows the estimated volumes of
transmission equipment deployed in the sector over
recent years.

CONSUMER PREMISES EQUIPMENT:
The two broad categories of end-consumer devices

are STB and ONT/ONU. ONT/ONU are at present mostly
being imported into
India, either in
Completely Built Up
(CBU) or SKD form.
As the market shifts to
an increasingly
converged networks
with hybrid television,
broadband and data
services demand for
ONT/ONU is also
expected to increase
exponentially.

In the entire
television distribution
chain, STBs are the
devices generating

Sl. Factor Rationale Estimated Demand
No. (yearly)

1. Increasing TV penetration TV penetration is increasing in India, still more than 6 million
100 million households are without TV

2. New STBs from TV Sales • As per EY estimates, 14 million TV sets are sold yearly. 3 million
• At an estimated 20% of TV buyers- as new TV

households, it will add to corresponding demand for STBs
3. Replacement of Boxes • Average life of STB is 6 years as per the industry. 5 million

due to wear and tear • Estimated STBs installed in phase I and phase II of DAS
are 40 million.

• 50% of them are yet to replace the old STBs, accordingly
the figure comes to 20 million.

4. Conversion from SD to HD Out of about 170 million subscribers, there are only 10-12 8 million
million HD subscribers at the end of 2018. Consumer
preference for HD content is increasing for better quality.

5. DD Free Dish Demand Current base of DD Free Dish subscribers ~40 million. 4 million
About 10% demand can be estimated for replacement as
well as new subscriptions.
Total 26 million

Table 3: Projected Market Demands for STBs in India

Figure 1:  India’s STB Industry: Imports
Source: CII’s Presentation on India’s STB Industry

- Challenges & Recommendations

Tobala 2 hala ko vaYaao-M maoM [sa xao~ maoM sqaaipt ikyao gayao T/aMsaimaSana
]pkrNaaoM kI Anaumaainat maa~a kao dSaa-tI hO.

]pBaa o@ta pirsar ]pkrNa:]pBaa o@ta pirsar ]pkrNa:]pBaa o@ta pirsar ]pkrNa:]pBaa o@ta pirsar ]pkrNa:]pBaa o@ta pirsar ]pkrNa:
AMitma ]pBaao@ta ]pkrNaaoM kI dao vyaapk EaoiNayaaM esaTIbaI AaOr

AaoenaTIÀAaoenayaU hOM.AaoenaTIÀAaoenayaU vat-maana maoM jyaadatr Baart maoM
Aayaat ikyaa jaa rha hO̧
yaa tao pUrI trh sao inaima-t
³saIbaIyaÚ  yaa esakoDI ko $p
maoM.jaOsao–jaOsao baajaar ha[ibàD
TolaIivajana ko saaqa tojaI sao
knva-jD naoTvak- maoM badla
jaata hO̧  ba`a^DbaOMD AaOr DoTa
saovaaAaoM kI maaMga AaoenaTIÀ
AaoenayaU ko ilae BaI tojaI
sao baZ,nao kI ]mmaId hO.
saMpUNa- TolaIivajana ivatrNa
EaRMKlaa maoM̧  esaTIbaI Baart
maoM kobala TolaIivajana xao~ ko
iDijaTlaIkrNa ko pUra haonao
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maximum demand after the
completion of digitalization of
the Cable television sector in
India. Industry sources
estimate annual STB demand to
be around 28 million, as can be
seen in Table 3. The demand
for around 45% of households
still lacking television reach,
replacement of boxes
completing their useful life,
upgrade from SD to HD, etc.,
are considered as main factors
to drive this demand.

As against the demand
projected above, local
manufacturers have developed
their production capabilities
over the years. Table 4 shows
the production capabilities of
STB in India with respect to
prominent players.

Table 5 shows import
figures of ONT/ONU and local
deployment of STBs over
recent years, while Figure 1
shows import figures for STBs
in recent years.

It can be seen from the
preceding figures that despite
adequate local production
capacity, only a small portion
of the STB demand is catered
by local manufacturers. More
than 80% of the demand is met through imports. As per
the industry sources, DTH operators and large MSOs
source their
STBs from
Korean and
Chinese ODMs
through ASEAN
route.  In few
cases, ODMs are
getting the STBs
m a n u f a c t u r e d
by large EMS
c o m p a n i e s
located in India.

Table 4: India’s STB Production Capacity and
Production: Select Players

Companies Annual Production
capacity

Logic Eastern 3,000,000
Aggressive Digital 10,00,000
MCBS 10,00,000
Ridsys 1,00,000
STB Technology 10,00,000
Surbhi Satcom 15,00,000
Rashmi Electronics 36,00,000
Velankani Electronics
(Expandable to 10 mn) 50,00,000
Exza Infosystems *
My Box Technology *
Catvision India *
ITI Palghat 20,00,000
ECIL 30,00,000
Small EMS 12,00,000
Total 1,97,00,000

* Information not available

Note: In addition, there are several OEMs and EMS
in India that have large SMT capacities and are
capable of manufacturing STBs.

Source: CII’s Presentation on India’s STB
Industry- Challenges & Recommendations

S. Name of Year-wise Volume/Value (in million)
No. the broadcast 2018-19 2019-20 2020-21

equipment Local Import Local Import Local Import
1 ONU/ONT 0.5 1 2
2 Set Top Box*** 5 2.5 1.5

Table 5: Year-wise Volumes of Consumer Premises Equipment
(Imported and Locally Produced)

*** Quantity estimates for STB are given only for locally manufactured products.
These do not include EMS production of foreign brands.

ko baad AiQaktma maaMga pUra krnao vaalaa
]pkrNa hOM.]Vaoga ko saU~aoM ka Anaumaana
hO ik esaTIbaI kI vaaiYa-k maaMga lagaBaga
28 imailayana hO̧  jaOsaaik Tobala 3 maoM
doKa jaa sakta hO.lagaBaga 45‰ GaraoM
maoM ABaI BaI TolaIivajana kI phuMca kI
kmaI hO̧  ]nako ]pyaaogaI kao pUra krnao
vaalao baâ@sao kao badlanaa¸ esaDI sao ecaDI
maoM ApgaòD krnaa Aaid kao [sa maaMga
kao calaanao ko ilae mau#ya kark maanaa
jaata hO.
}pr batayaI gayaI maaMga ko ivaprIt¸
sqaanaIya inamaa-taAaoM nao ipClao kuC vaYaao-M
maoM ApnaI ]%padna xamata ivakisat kI
hO.Tobala 4 p`mauK kMpinayaaoM ko saMbaMQa
mao M Baart mao M esaTIbaI kI ]%padna
xamataAaoM kao dSaa-tI hO.
T o b al a 5 hala k o v aY a a o - M  m a o M
AaoenaTIÀAaoenayaU AaOr esaTIbaI kI
sqaanaIya tOnaatI ko Aayaat AaMkD,o
idKatI hO̧  jabaik ica~ 1 hala ko
vaYaao-M maoM esaTIbaI ko ilae Aayaat AaMkD,o
idKata hO.
ipClao AaMkD,aoM sao yah doKa jaa sakta
hO ik pyaa-Pt sqaanaIya ]%padna xamata
ko baavajaUd sqaanaIya inamaa-taAaoM Wara
esaTIbaI kI maaMga ka kovala ek CaoTa
saa ihssaa pUra ikyaa jaata hO.80‰ sao

AiQak maaMga Aayaat ko maaQyama sao pUrI kI jaatI hO.]Vaoga ko saU~aoM ko
Ana u s a ar DITIeca
Aa^proTr AaOr baD, o
emaesaAa o Apna o
esaTIbaI kaoiryaa[- AaOr
caInaI Aa oDIema sa o
Aaisayaana maaga- ko maaQyama
sao p̀aPt krto hOM.kuC
maamalaaoM maoM AaoDIema Baart
maoM isqat baD,I [-emaesa
kMpinayaaoM Wara inaima-t
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The small MSOs either import basic STBs with minimal
features or procure from local manufacturers.

A recent trend in the STB market, especially in urban
areas is upgrading to HD boxes, largely due to not much
price difference between HD and SD boxes. A significant
exception to this trend remains the DD Free-dish network,
as majority of their market comprises SD MPEG-2 FTA
service. Further, with the growing emergence of converged
services, the demand for Hybrid and IPTV STBs is increasing
significantly.

Recently, DTH players Dish TV and Tata Sky
announced shifting the STB manufacturing to India. Dish
TV, in collaboration with multiple partners such as Dixon
Technologies and Handan, aims to domestically
manufacture 50% of STBs by the first quarter of 2021 in
a bid to promote and support the ‘Made in India’ initiative
of the government. The work of procuring the locally
manufactured components and accessories of STBs from
Indian manufacturers is already in progress. Tata Sky, in
partnership with Technicolor Connected Homes, also had
announced plans for local manufacturing of HD STBs
and Android enabled Tata Sky Binge+ boxes in a phased
manner. In August 2021, the first batch of India-made
Tata Sky set-top boxes have been released in the market.

CONDITIONAL ACCESS SYSTEM (CAS) AND
SUBSCRIBER MANAGEMENT SYSTEM (SMS)
(SOFTWARE COMPONENTS):

The DAS environment consists of the Conditional
Access System (CAS), which is responsible for the
encryption of content. CAS enables secure delivery of the
television channels to only authorized subscribers. The
other key software component, the Subscriber Management
System (SMS), is responsible for the activation/deactivation
of STBs, managing subscriber information, channel
information, billing, and other such activities. CAS and SMS
systems in conjunction play a pivotal role in the pay
television service value chain.

The sector is considerably dependent on foreign
vendors for the CAS platforms. A key challenge in the
design and development of domestic STBs was identified
as the dependence on foreign CAS. At the time of
notification for implementation of digitalization in the
Cable Television sector, there were no domestic players
in the CAS segment. Moreover, the foreign CAS
companies have pre-existing tie-ups with other
stakeholders like System-On Chip (SoC) providers, STB
manufacturers, System Integrators, etc. Such tie-ups are
driven by the techno-commercial interests of the

esaTIbaI p̀aPt kr rho hOM.CaoTo emaesaAao yaa tao nyaUnatma sauivaQaaAaoM ko saaqa
bauinayaadI esaTIbaI Aayaat krto hOM yaa sqaanaIya inamaa-taAaoM sao KrIdto hOM.

esaTIbaI baajaar maoM hala hI maoM ek p`vaRi<a¸ ivaSaoYa $p sao SahrI
xao~aoM maoM̧  ecaDI baa^@sa maoM ApgaòD ikyaa jaa rha hO̧  ijasaka mau#ya karNa
ecaDI AaOr esaDI baaa^@sa ko baIca maUlya AMtr nahIM hO.[sa p`vaRi<a ka ek
mah%vapUNa- Apvaad DIDI ÍI iDSa naoTvak- hO̧  @yaaoMik ]nako AiQakaMSa
baajaar maoM esaDI emapI[-jaI–2 efTIe saovaa Saaimala hO.[sako Alaavaa
knva-jaMsa saovaaAaoM ko baZ,to ]d\Bava ko saaqa ha[iba`D AaOr Aa[-pITIvaI
esaTIbaI kI maaMga kafI baZ, rhI hO.

halahI maoM DITIeca kMpnaI iDSa TIvaI AaOr TaTa ska[- nao esaTIbaI
]%padna kao Baart maoM sqaanaaMtirt krnao kI GaaoYaNaa kI hO.iDSa TIvaI
iD@sana To@naaolaa^jaIja AaOr hOMDna jaOsao k[- BaagaIdaraoM ko sahyaaoga sao¸
sarkar kI ‘maoD [na [MiDyaa’ phla kao baZ,avaa donao AaOr samaqa-na krnao ko
ilae 2021 kI phlaI itmaahI tk GarolaU str pr 50‰ esaTIbaI ka
inamaa-Na krnaa hO.BaartIya inamaa-taAaoM sao esaTIbaI ko sqaanaIya $p sao
inaima-t GaTkaoM AaOr sahayak ]pkrNa kI KrId ka kama phlao sao hI
p`gait pr hO.TaTaska[- nao To@naIklar knao@ToD haomsa ko saaqa saaJaodarI
maoM̧  carNabaw trIko sao ecaDI esaTIbaI AaOr eMD/a^yaD saxama TaTa ska[-
ibaMja Plasa baa^@sa ko sqaanaIya inamaa-Na kI yaaojanaa kI BaI GaaoYaNaa kI
qaI.23 Agast 2021 kao Baart inaima-t TaTa ska[- saoT Ta^p baa^@sa ka
phlaa baOca baajaar maoM jaarI kr idyaa gayaa hO.
kMDISanala e@saosa isasTma ³saIeesa´ AaOr sabsaËa[bar maOnaojamao MTkMDISanala e@saosa isasTma ³saIeesa´ AaOr sabsaËa[bar maOnaojamao MTkMDISanala e@saosa isasTma ³saIeesa´ AaOr sabsaËa[bar maOnaojamao MTkMDISanala e@saosa isasTma ³saIeesa´ AaOr sabsaËa[bar maOnaojamao MTkMDISanala e@saosa isasTma ³saIeesa´ AaOr sabsaËa[bar maOnaojamao MT
isasTma ³esaemaesa´³saa ^FTva oyar GaTk´isasTma ³esaemaesa´³saa ^FTva oyar GaTk´isasTma ³esaemaesa´³saa ^FTva oyar GaTk´isasTma ³esaemaesa´³saa ^FTva oyar GaTk´isasTma ³esaemaesa´³saa ^FTva oyar GaTk´

jaOsaaik phlao ]llaoK ikyaa gayaa hO ik DIeesa vaatavarNa maoM
kMDISanala e@saosa isasTma ³saIeesa´ haota hO̧  jaao ik saamaga`I ko einËPSana
ko ilae ijammaodar haota hO.saIeesa kovala AiQakRt ga`ahkaoM kao TolaIivajana
caOnalaaoM kI saurixat iDlaIvarI kao saxama banaata hO.Anya p`mauK saa^FTvaoyar
GaTk¸ sabsaËa[bar maOnaojamao MT isasTma ³esaemaesa´¸ esaTIvaI ko
ei@TvaoSanaÀiD–ei@TvaoSana¸ sabsaËa[bar saUcanaa¸ caOnala jaanakarI¸ ibailaMga
AaOr eosaI Anya gaitivaiQayaaoM ko p`baMQana ko ilae ijammaodar hO.saIeesa AaOr
esaemaesa isasTma imalakr po TolaIivajana saovaa maUlya EaRMKlaa maoM mah%capUNa-
BaUimaka inaBaato hOM.

saIeesa AaOr esaemaesa ivaËotaAaoM ³ËmaSa: Anaulagnak e AaOr
Anaulagnak baI ko $p maoM saMlagna´ kI saUcaI sao kao[- BaI doK sakta hO ik
saIeesa PlaoTfa^ma- ko ilae yah xao~ ivadoSaI ivaËotaAaoM pr kafI inaBa-r
hO.GarolaU esaTIbaI ko iDjaayana AaOr ivakasa maoM ek p`mauK caunaaOtI kI
phcaana ivadoSaI saIeesa pr inaBa-rta ko $p maoM kI gayaI qaI.kobala
TolaIivajana xao~ maoM iDijaTlaIkrNa ko kayaa-nvayana ko ilae AiQasaUcanaa ko
samaya¸ saIeesa KMD maoM kao[- GarolaU iKlaaD,I nahIM qaa.[sako Alaavaa¸
ivadoSaI saIeesa kMpinayaaoM ko pasa isasTma–Aa^na–icap ³esaAaosaI´ p`dataAaoM̧
esaTIbaI inamaa-taAaoM̧  isasTma [MTIgaòTsa- Aaid jaOsao Anya ihtQaarkaoM ko
saaqa phlao sao maaOjaUd gazjaaoD, hO.[sa trh ko gazjaaoD, saMbaMiQat ihtQaarkaoM
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concerned stakeholders. In such a scenario, domestic
manufacturers are required to enter into an agreement
with global CAS companies. Often such foreign players
do not offer the most convenient or competitive terms
for the domestic players. Therefore, the need, as well as
an opportunity, was felt to develop a local CAS for
boosting the development and manufacturing of STBs
in the country.

In November 2014, the Ministry of Electronics and
Information Technology (MeitY), through a novel Public-
Private Partnership (PPP) model, funded a project for the
development and implementation of Indian Conditional
Access System (iCAS) for Set Top Boxes (STBs). The
development of iCAS was completed in November 2015.
As per the terms of the project, the iCAS was made
available to domestic STB manufacturers for a duration
of three years at a price of USD 0.5 per license, as against
a price of USD 3-5 per license for other CAS vendors. As
per MeitY, over 1.8 million STBs had been deployed with
iCAS up to 2019-20. However, Indian CAS companies
still have a very limited share in the Indian markets to
date. 

ko tknaIkI–vaaiNaijyak ihtaoM sao pòirt haoto hMO.eosao pirdRSya maoM GarolaU
inamaa-taAaoM kao vaOiSvak saIeesa kMpinayaaoM ko saaqa samaJaaOta krnaa AavaSyak
hO.A@sar eosao ivadoSaI iKlaaD,I GarolaU iKlaaiD,yaaoM ko ilae sabasao sauivaQaajanak
yaa p`itspQaI- Satao-M kI poSakSa nahIM krto hOM.[sailae doSa maoM esaTIbaI ko
ivakasa AaOr inamaa-Na kao baZ,avaa donao ko ilae ek sqaanaIya saIeesa
ivakisat krnao kI AavaSyakta ko saaqa–saaqa ek Avasar BaI mahsaUsa
ikyaa gayaa.

navaMbar 2014 maoM̧  [lao@T/a^ina@sa AaOr saUcanaa p`aOVaoigakI maM~alaya
³ema[-Aa[-TIvaa[-´ nao AnaaoKo saava-jainak inajaI BaagaIdarI ³pIpIpI´
maa^Dla ko maaQyama sao saoT Ta^p baa^@sa ³esaTIbaI´ ko ilae BaartIya kMDISanala
e@saosa isasTma ³Aa[-saIeesa´ ko ivakasa AaOr kayaa-nvayana ko ilae ek
pieyaaojanaa kao iva<a paoiYat ikyaa.Aa[-saIeesa ka ivakasa navaMbar 2015
maoM pUra ikyaa gayaa qaa.piryaaojanaa ko Satao-M ko Anausaar Aa[-saIeesa kao
GarolaU esaTIbaI inamaa-taAaoM kao tIna saala kI AvaiQa ko ilae Anya saIeesa
ivaËotaAaoM ko ilae p`it laa[saoMsa 3–5 AmaoirkI Da^lar kI kImat ko
maukabalao 0º5 AmaoirkI Da^lar p`it laa[saoMsa kI kImat pr ]plabQa krayaa
gayaa qaa.emaAa[-TIvaa[- ko Anausaar 2019–20 tk Aa[-saIeesa ko saaqa
1º8 imailayana sao AiQak esaTIbaI tOnaat ikyao gayao qao.halaaMik BaartIya
saIeesa kMpinayaaMo kao ABaI BaI BaartIya baajaar maoM bahut saIimat ihssaa hO.  
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An occasional column on significant
developments in the media world

By Ashok Mansukhani
Advocate Bombay High Court.

Specialist in Multi Media Law and Regulation/
Corporate Law and Regulation and Taxation.

maIiDyaabaITmaIiDyaabaITmaIiDyaabaITmaIiDyaabaITmaIiDyaabaIT
maIiDyaa kI duinayaa maoM mah%vapUNa- GaTnaaAaoM

pr ek saamaiyak stMBa
laoKk: ASaaok manasauKanaI
eDvaaokoT baa^mbao ha[- kaoT-
malTI maIiDyaa kanaUna AaOr rogyaUlaoSanaÀkârpaoroT kanaUna AaOr rogyaUlaoSana
AaOr TO@saoSana ko ivaSaoYa&.

ROSY FUTURE FOR
MEDIA UNIVERSE

Headwinds For Traditional Distribution
Media are warning signals.

A. FICCI FRAMES REPORT
- ROSY FORECAST FOR
2022-2024/UGLY REALITIES
FOR DISTRIBUTION MEDIA

 The Annual FICCI Frames EY Report for 2022,
released on March 21, 2022, at
the Indian Pavilion in Dubai, has
its theme titled Tuning into the
Customer.

 It states that the Indian M/E
Industry has rebounded with a
customer-centric approach. The
Report makes many key
observations and gives a rosy
forecast but candidly exposes
legacy distribution subscriber
base losses by 6 million
subscribers and reduced
subscription revenue by INR 27
billion.

INDIAN MEDIA
KALEIDOSCOPE-KEY
TRENDS

2021 has shown a remarkable
shift from traditional legacy video/film
media to digital segment and a possible
fast forward to metaverse in the next couple of years.
 “As the M&E Sector stepped in to educate, inform

and entertain, time spent on entertainment, news,
and sports was higher.

maIiDyaa jagat ko ilaemaIiDyaa jagat ko ilaemaIiDyaa jagat ko ilaemaIiDyaa jagat ko ilaemaIiDyaa jagat ko ilae
gaulaabaI BaivaYyagaulaabaI BaivaYyagaulaabaI BaivaYyagaulaabaI BaivaYyagaulaabaI BaivaYya

parMpirk ivatrNa maIiDyaa ko ilae ivaprItparMpirk ivatrNa maIiDyaa ko ilae ivaprItparMpirk ivatrNa maIiDyaa ko ilae ivaprItparMpirk ivatrNa maIiDyaa ko ilae ivaprItparMpirk ivatrNa maIiDyaa ko ilae ivaprIt
idSaaeM caotavanaI ko saMkot hOM.idSaaeM caotavanaI ko saMkot hOM.idSaaeM caotavanaI ko saMkot hOM.idSaaeM caotavanaI ko saMkot hOM.idSaaeM caotavanaI ko saMkot hOM.

eºeºeºeºeº if@kI Íomsa irpaoT-–2022–2024 ko ilaeif@kI Íomsa irpaoT-–2022–2024 ko ilaeif@kI Íomsa irpaoT-–2022–2024 ko ilaeif@kI Íomsa irpaoT-–2022–2024 ko ilaeif@kI Íomsa irpaoT-–2022–2024 ko ilae
gaulaabaI pUvaa-naumaanaÀmaIiDyaa ivatrNa ko ilaegaulaabaI pUvaa-naumaanaÀmaIiDyaa ivatrNa ko ilaegaulaabaI pUvaa-naumaanaÀmaIiDyaa ivatrNa ko ilaegaulaabaI pUvaa-naumaanaÀmaIiDyaa ivatrNa ko ilaegaulaabaI pUvaa-naumaanaÀmaIiDyaa ivatrNa ko ilae
badsaUrt vaastivaktabadsaUrt vaastivaktabadsaUrt vaastivaktabadsaUrt vaastivaktabadsaUrt vaastivakta

 duba[-duba[-duba[-duba[-duba[- maoM BaartIya pvaoilayana maoM 21 maaca- 202221 maaca- 202221 maaca- 202221 maaca- 202221 maaca- 2022 kao jaarI kI gayaI
20222022202220222022 ko ilae vaaiYa-k if@kI Íomsa[-vaa[-if@kI Íomsa[-vaa[-if@kI Íomsa[-vaa[-if@kI Íomsa[-vaa[-if@kI Íomsa[-vaa[-
irpaoT-irpaoT-irpaoT-irpaoT-irpaoT- kI qaIma ‘T\yauinaMga [na d ksTmar’‘T\yauinaMga [na d ksTmar’‘T\yauinaMga [na d ksTmar’‘T\yauinaMga [na d ksTmar’‘T\yauinaMga [na d ksTmar’
hO.

 [samaoM kha gayaa hO ik BaartIya emaÀ[-
]Vaoga nao ga`ahk koMid`t dRiYTkaoNaga`ahk koMid`t dRiYTkaoNaga`ahk koMid`t dRiYTkaoNaga`ahk koMid`t dRiYTkaoNaga`ahk koMid`t dRiYTkaoNa ko saaqa
vaapsaI kI hO.irpaoT- maoM k[- mah%vapUNa- Avalaaokna
ikyao gayao hOM AaOr pUvaa-naumaana lagaayaa gayaa hO̧
laoikna spYT $p sao 6 imailayana6 imailayana6 imailayana6 imailayana6 imailayana ga`ahkaoM
Wara ivarasat ivatrNa gàahk AaQaar ko nauksaana
kao ]jaagar ikyaa gayaa hO AaOr sabsaËIPSana
rajasva mao M 27 ibailayana Épyao27 ibailayana Épyao27 ibailayana Épyao27 ibailayana Épyao27 ibailayana Épyao kI kmaI
Aa[- hO.

BaartIya maIiDyaa bahu$pp`dSa-k ko p`mauKBaartIya maIiDyaa bahu$pp`dSa-k ko p`mauKBaartIya maIiDyaa bahu$pp`dSa-k ko p`mauKBaartIya maIiDyaa bahu$pp`dSa-k ko p`mauKBaartIya maIiDyaa bahu$pp`dSa-k ko p`mauK
$Ja a n a$J a a n a$J a a n a$J a a n a$J a a n a

2021 n a o  par Mpirk iv aras at
vaIiDyaaoÀiflma maIiDyaavaIiDyaaoÀiflma maIiDyaavaIiDyaaoÀiflma maIiDyaavaIiDyaaoÀiflma maIiDyaavaIiDyaaoÀiflma maIiDyaa sao iDijaTlaiDijaTlaiDijaTlaiDijaTlaiDijaTla saogamaoMT
maoM ]llaoKnaIya badlaava idKayaa hO AaOr kuC

vaYaao-M maoM maoTavasa-maoTavasa-maoTavasa-maoTavasa-maoTavasa- ko ilae saMBaaivat tojaI sao Aagao baZ, rha hO.
 jaOsao–jaOsao emaeMD[- sao@Tr nao iSaixat¸ saUicat AaOr manaaorMjana ko ilae

kdma baZ,ayaa hO̧  ]saI trh manaaorMjana¸ samaacaar AaOr Kola pr Kca-
ikyaa gayaa samaya AaOr AiQak qaaAiQak qaaAiQak qaaAiQak qaaAiQak qaa.

MEDIA BEAT
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 Seamlessly integrated into our daily lives, every home
actively interacted across multiple screens to relax,
work, or study.

 TV became connected and interactive, films were
released online, the news went hyper-local, 390
million Indians gamed online, over 150 billion songs
were streamed, OTT subscriptions crossed 40 million,
and digital media cemented itself as the second-
largest segment.

 Digital and other technologies played a significant
role and changed the power equation favouring
consumers. Consumer data became the crux of all
decision-making.

 2021 saw an explosion in the Indian creator economy.
More than half a million bloggers/vloggers/ content
creators/artists and educators/musicians/influencers
actively posted content to build their own audiences
around their niche.

 We have only just begun to imagine life in the
metaverse. - where our digital and physical lives
converge; a world with infinite creativity that
connects people without (any) geographical
barriers. (Forward by Chairman Mr Sanjay Gupta
and Co-Chairperson Ms Jyoti Deshpande.)”

 “We love quantity and bundles, but we pay for value.
We are among the top smartphones markets and have
a large phone base. We subscribe to global OTT
platforms, yet binge on YouTube and watch free
satellite TV. We are thirsting for curated knowledge
and escapism while creating millions of pieces of
content each day ourselves.

 Technology has led to the democratisation of
M&E-content is now created for and by the people.
The flow of consumer data provides rich and real-
time insights into what the Customer likes or
dislikes, when and where it is being consumed,
and whether the price points are appropriate.

 Never have Indian consumers been more powerful
in determining what contents and experiences are
produced, when and how they are delivered, and
how they need to be marketed. (Mr Ashish
Pherwani M&E Sector Leader Ernest and Young
LLP).

 The Indian M&E sector recovered by 16.4% to
INR1.61 trillion US$21.5 billion), still 11% short
of pre-pandemic 2019 levels due to the second wave

 hmaaro dOinak jaIvana maoM sahja $p sao ekIkRt¸ p`%yaok Gar Aarama
krnao¸ kama krnao yaa AQyayana krnao ko ilae k[- sËIna pr
saiËya $p sao baatcaItsaiËya $p sao baatcaItsaiËya $p sao baatcaItsaiËya $p sao baatcaItsaiËya $p sao baatcaIt krta hO.

 TIvaI knao@ToD AaOr [MTroi@Tvaknao@ToD AaOr [MTroi@Tvaknao@ToD AaOr [MTroi@Tvaknao@ToD AaOr [MTroi@Tvaknao@ToD AaOr [MTroi@Tva hao gayaa hO̧  iflmaoM Aa^na laa[na
irlaIja hu[-¸ KbaroM ha[pr laaokla hao gayaI¸ 390 maIilayana390 maIilayana390 maIilayana390 maIilayana390 maIilayana
BaartIyaaoM nao Aa^nalaa[na gaoma Kolaa¸ 150 ibailayana150 ibailayana150 ibailayana150 ibailayana150 ibailayana sao AiQak
gaanao sT/Ima ikyao gayao̧  AaoTITI sabsaËIPSana 40 imailayana40 imailayana40 imailayana40 imailayana40 imailayana kao par
kr gayao̧  AaOr iDijaTla maIiDyaa nao Kud kao dUsaro sabasao baD,o saogamaoMT
ko $p maoM majabaUt ikyaa.

 iDijaTla AaOr Anya tknaIikyaaoM nao ek mah%vapUNa- BaUimaka inaBaayaI
AaOr ]pBaao@taAao M ko pxa]pBaao@taAao M ko pxa]pBaao@taAao M ko pxa]pBaao@taAao M ko pxa]pBaao@taAao M ko pxa mao M Sai@t samaIkrNa kao badla
idyaa.]pBaao@ta DoTa¸]pBaao@ta DoTa¸]pBaao@ta DoTa¸]pBaao@ta DoTa¸]pBaao@ta DoTa¸ saBaI inaNa-ya laonao ka koMd` bana gayaa.

 20212021202120212021 mao M BaartIya inamaa -ta Aqa-vyavasqaaBaartIya inamaa -ta Aqa-vyavasqaaBaartIya inamaa -ta Aqa-vyavasqaaBaartIya inamaa -ta Aqa-vyavasqaaBaartIya inamaa -ta Aqa-vyavasqaa mao M ek ivasfaoT
doKa gayaa.AaQao imailayanaAaQao imailayanaAaQao imailayanaAaQao imailayanaAaQao imailayana sao AiQak blaa^garÀvlaa^garÀsaamaga`I
inamaa-taÀklaakar AaOr iSaxakÀsaMgaItkarÀp`Baavakar saiËya $p
sao Apnao dSa-kaoM kao Apnao laoKna ko Aasapasa banaanao ko ilae
saamaga`I p`aosT krto hOM.

 hmanao ABaI kovala ivaYayavastu maoM jaIvana kI klpnaa krnaa Sau$jaIvana kI klpnaa krnaa Sau$jaIvana kI klpnaa krnaa Sau$jaIvana kI klpnaa krnaa Sau$jaIvana kI klpnaa krnaa Sau$
ikyaaikyaaikyaaikyaaikyaa hO–jahaM hmaara iDijaTla AaOr BaaOitk jaIvana knvaja-Msa
krta hO̧  AaOr yah AMtt: rcanaa%makta vaalaI duinayaa¸ jaao laaogaaoM
kao ³iksaI BaI´ BaaOgaaoilak baaQaa ko ibanaa jaaoD,tI hO.³[sao[sao[sao[sao[sao
AQyaxa EaI sa Mjaya ga uPta AaOr sah–AQyaxa sa uEaI jyaa otIAQyaxa EaI sa Mjaya ga uPta AaOr sah–AQyaxa sa uEaI jyaa otIAQyaxa EaI sa Mjaya ga uPta AaOr sah–AQyaxa sa uEaI jyaa otIAQyaxa EaI sa Mjaya ga uPta AaOr sah–AQyaxa sa uEaI jyaa otIAQyaxa EaI sa Mjaya ga uPta AaOr sah–AQyaxa sa uEaI jyaa otI
doSa paMDo Wara p`stut ikyaa gayaa hOdoSa paMDo Wara p`stut ikyaa gayaa hOdoSa paMDo Wara p`stut ikyaa gayaa hOdoSa paMDo Wara p`stut ikyaa gayaa hOdoSa paMDo Wara p`stut ikyaa gayaa hO´

 hma maa~a AaOr baMDla sao Pyaar krto hOM̧  laoikna maUlya ko ilae Baugatana
krto hOM.hma smaaT-faona ko ek baD,o baajaaraoM maoM sao ek hOM AaOr hmaaro
pasa ek baD,a faona AaQaar hO.hma vaOiSvak AaoTITI PlaoTfamaao-M kI
sadsyata laoto hOM̧  ifr yaUT\yaUba yaUT\yaUba yaUT\yaUba yaUT\yaUba yaUT\yaUba pr sarifMga krto rhto hOM AaOr mauFt
saOTolaa[T TIvaI doKto hOM.hma hr idna svayaM laaKao saamagàI banaato hue
@yaUroToD &ana AaOr plaayanavaad ko Pyaasao yaUroToD &ana AaOr plaayanavaad ko Pyaasao yaUroToD &ana AaOr plaayanavaad ko Pyaasao yaUroToD &ana AaOr plaayanavaad ko Pyaasao yaUroToD &ana AaOr plaayanavaad ko Pyaasao hO M.

 tknaIkI nao emaeMD[- saamaga `I ko laaoktM~IkrNaemaeMD[- saamaga `I ko laaoktM~IkrNaemaeMD[- saamaga `I ko laaoktM~IkrNaemaeMD[- saamaga `I ko laaoktM~IkrNaemaeMD[- saamaga`I ko laaoktM~IkrNa kI Aaor
Aga`sar ikyaa hO ijasao Aba laaogaaoM ko ilae AaOr laaogaaoM Wara banaayaa
gayaa hO.]pBaao@ta DoTa ka p`vaah ga`ahk kao @yaa psaMd hO yaa
@yaa naapsaMd hO̧  kba AaOr khaM [saka ]pBaaoga ikyaa jaa rha hO
AaOr @yaa maUlya ibaMdu ]pyaa@t hO¸ maoM samaRw AaOrsamaRw AaOrsamaRw AaOrsamaRw AaOrsamaRw AaOr vaastivakaastivakaastivakaastivakaastivak
samaya samaya samaya samaya samaya kI AMtdRiYT p`dana krta hO.

 BaartIya ]pBaao@taBaartIya ]pBaao@taBaartIya ]pBaao@taBaartIya ]pBaao@taBaartIya ]pBaao@ta kBaI BaI yah inaQaa-irt krnao maoM Sai@tSaalaISai@tSaalaISai@tSaalaISai@tSaalaISai@tSaalaI
nahIM rho hOM ik kaOna saI saamaga`I AaOr AnauBava tOyaar ikyao jaato hOM
AaOr ]nhoM kba AaOr kOsao ivatirt ikyaa jaata hO AaOr ]nakI maako-
iTMga krnao kI AavaSyakta kOsao haotI hO.³EaI AaSaIYa forvaanaIEaI AaSaIYa forvaanaIEaI AaSaIYa forvaanaIEaI AaSaIYa forvaanaIEaI AaSaIYa forvaanaI
emaeMDena laIDr Ana- osT eMD ya Mga elaelapIemaeMDena laIDr Ana- osT eMD ya Mga elaelapIemaeMDena laIDr Ana- osT eMD ya Mga elaelapIemaeMDena laIDr Ana- osT eMD ya Mga elaelapIemaeMDena laIDr Ana- osT eMD ya Mga elaelapI´

 BaartIya emaeMD[- xao~ 16º416º416º416º416º4‰‰‰‰‰ baZ,kr Aa[-enaAar 1º611º611º611º611º61
iT/ilayanaiT/ilayanaiT/ilayanaiT/ilayanaiT/ilayana ³21º5 ibailayana Da^lar21º5 ibailayana Da^lar21º5 ibailayana Da^lar21º5 ibailayana Da^lar21º5 ibailayana Da^lar´ hao gayaa¸ jaao ik ABaI
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of COVID-19, which affected April – June quarter
of 2021.

 We expect the M&E sector to grow 17% in 2022 to
reach INR1.89 trillion (US$25.2 billion) and recover
its 2019 levels, then grow at a CAGR of 11% to reach
INR 2.32 trillion (US$30.9 billion) by 2024. (Page
10 of Report).

 While Television remained the largest segment,
Digital Media cemented its position as a strong
number two segment, followed by a resurgent Print
(Page 10 of Report).

 Traditional media (Television, Print, filmed
entertainment, OOH, music, and radio) fell from
75% in 2019 to 68% in 2021. Digital Media grew
to INR 68 Billion and increased its share in M&E
from 16% in 2019 to 19% in 2021. (Page 11 of
Report)

 Television showed mixed trends- Advertising grew
by 25% in 2021 (just 2% short of 2019 figures.)
But subscription revenue (Cable/DTH) fell by 6.2%
due to the loss of six million Pay-TV homes and a
fall in consumer ARPUs.

 Digital Advertising grew 29% to touch INR 246
billion. E-commerce platforms contributed INR 55
billion. Digital Subscription also rose by 29% to
reach INR 56 Billion .  80 million  paid
subscriptions in 40 million homes generated INR
54 billion- amounting to 50% of Broadcaster TV
revenues. Music revenues were modest at INR 1.6
billion due to the plethora of free audio options.

 Online Gaming grew by 28% to reach INR 101
billion. Online Gamers grew by 8% to 390 million in
2021 from 360 million in 2020.

 Over 750 Films were released in 2021, with 100
films directly on streaming platforms. The segment
grew by 28 % but is 50 % less than 2019 levels.

 Animation and VFX was the fastest-growing segment
and grew by over 57% in 2021.

 Radio Ad volumes recovered 29% over 2020 but were
6% behind 2019 levels. Ad revenues fell by 13% (due
to reduced daily travel and retail sector). (Page 12
of Report)

 Advertising rose by 25% in 2021, with TV
advertising at INR 62 billion, digital advertising at

BaI kaoivaD–19kaoivaD–19kaoivaD–19kaoivaD–19kaoivaD–19 kI dUsarI lahr ko karNa pUva-–mahamarI 20192019201920192019 ko
str sao 1111111111‰‰‰‰‰ kma hO̧  jaao ik 20212021202120212021 kI Ap`Ola–jaUnaAp`Ola–jaUnaAp`Ola–jaUnaAp`Ola–jaUnaAp`Ola–jaUna itmaahI kao
p`Baaivat krta hO.

 hma ]mmaId krto hOM ik emaeMD[- xao~ 20222022202220222022 maoM 1717171717‰‰‰‰‰ baZ,kr 1º891º891º891º891º89
iT/ilayanaiT/ilayanaiT/ilayanaiT/ilayanaiT/ilayana ³25º2 ibailayana yaUesa Da^lar25º2 ibailayana yaUesa Da^lar25º2 ibailayana yaUesa Da^lar25º2 ibailayana yaUesa Da^lar25º2 ibailayana yaUesa Da^lar´ tk phuMca jaayaogaa
AaOr Apnao 20192019201920192019 ko str kao ifr sao p̀aPt krogaa¸ ifr 1111111111‰‰‰‰‰ kI
saIejaIAar sao baZ,kr 20242024202420242024 tk 2º32 iT/ilayana É2º32 iT/ilayana É2º32 iT/ilayana É2º32 iT/ilayana É2º32 iT/ilayana É ³30º930º930º930º930º9
ibailayana Da^laribailayana Da^laribailayana Da^laribailayana Da^laribailayana Da^lar´ tk phuMca jaayaogaa. ³irpaoT- ka poja 10irpaoT- ka poja 10irpaoT- ka poja 10irpaoT- ka poja 10irpaoT- ka poja 10´

 halaaMik TolaIivajana TolaIivajana TolaIivajana TolaIivajana TolaIivajana sabasao baD,a KMD banaa rha¸ iDijaTla maIiDyaaiDijaTla maIiDyaaiDijaTla maIiDyaaiDijaTla maIiDyaaiDijaTla maIiDyaa
nao dUsaro str pr ApnaI isqait kao AaOr majabaUt ikyaa¸ [sa
puna$%qaanaSaIla ip`MTip`MTip`MTip`MTip`MT ³irpaoT- ka poja 10irpaoT- ka poja 10irpaoT- ka poja 10irpaoT- ka poja 10irpaoT- ka poja 10´ ka sqaana hO.

 parMpirk maIiDyaaparMpirk maIiDyaaparMpirk maIiDyaaparMpirk maIiDyaaparMpirk maIiDyaa ³TolaIivajana¸ ip`MT¸ iflamaayaa gayaa manaaorMjana¸
AaoAaoeca¸ saMgaIt AaOr roiDyaao´ 20192019201920192019 maoM 7575757575‰‰‰‰‰     sao igar kr
20212021202120212021 ma o M 6868686868‰‰‰‰‰ hao gayaa.iDijaTla maIiDyaaDijaTla maIiDyaaDijaTla maIiDyaaDijaTla maIiDyaaDijaTla maIiDyaa baZ,kr 6868686868
ibailayana Épyaoibailayana Épyaoibailayana Épyaoibailayana Épyaoibailayana Épyao hao gayaa AaOr emaeMD[- mao M ApnaI ihssaodarI
20192019201920192019 maoM 1616161616‰‰‰‰‰ sao baZ,kr 20212021202120212021 maoM 1919191919‰‰‰‰‰ kr dI.³irpaoT-irpaoT-irpaoT-irpaoT-irpaoT-
ka poja 11ka poja 11ka poja 11ka poja 11ka poja 11´

 TolaIivajanaTolaIivajanaTolaIivajanaTolaIivajanaTolaIivajana nao imaEat imaEat imaEat imaEat imaEat $Jaana     idKayaa: 20212021202120212021 maoM iva&apna iva&apna iva&apna iva&apna iva&apna maoM
2121212121‰‰‰‰‰ kI vaRiw hu[- ³20192019201920192019 ko AaMkD,aoM sao isaf- 22222‰‰‰‰‰ kma´.laoikna
Ch imailayana po TIvaI Gara o MCh imailayana po TIvaI Gara o MCh imailayana po TIvaI Gara o MCh imailayana po TIvaI Gara o MCh imailayana po TIvaI Gara o M ko na uksaana AaOr ]pBaao@ta
eAarpIyaU igaravaT ko karNa sabsaËIPSana rajasva ³kobalaÀDITIeca´
maoM 6º26º26º26º26º2‰‰‰‰‰ kI igaravaT AayaI.

 iDijaTla iva&apnaiDijaTla iva&apnaiDijaTla iva&apnaiDijaTla iva&apnaiDijaTla iva&apna 2929292929‰‰‰‰‰ baZ,kr 246 Arba Épyao246 Arba Épyao246 Arba Épyao246 Arba Épyao246 Arba Épyao tk
phu Mca gayaa.[-–ka^masa - Pla oTfa^ma - [-–ka^masa - Pla oTfa^ma - [-–ka^masa - Pla oTfa^ma - [-–ka^masa - Pla oTfa^ma - [-–ka^masa - Pla oTfa^ma - na o 55 Arba Épyao55 Arba Épyao55 Arba Épyao55 Arba Épyao55 Arba Épyao ka
yaaogadana idyaa.iDijaTla sabsaËIPSanaiDijaTla sabsaËIPSanaiDijaTla sabsaËIPSanaiDijaTla sabsaËIPSanaiDijaTla sabsaËIPSana BaI 2929292929‰‰‰‰‰ baZ,kr 5656565656
ibailayana Épyaibailayana Épyaibailayana Épyaibailayana Épyaibailayana Épyao tk phuMca gayaa.40 imailayana40 imailayana40 imailayana40 imailayana40 imailayana GaraoM mao M 8080808080
imailayana imailayana imailayana imailayana imailayana saSaulk sabsaËIPSana nao 54 ibailayana Épyao54 ibailayana Épyao54 ibailayana Épyao54 ibailayana Épyao54 ibailayana Épyao ka
yaaogadana idyaa¸ jaao ik p`saark TIvaI rajasva ka 5050505050‰‰‰‰‰ hO.mauFt
Aa^iDyaao ivaklpaoM kI AiQakta ko karNa myaUijak ka rajasva
kafI kma 1º6 ibailayana Épyao1º6 ibailayana Épyao1º6 ibailayana Épyao1º6 ibailayana Épyao1º6 ibailayana Épyao qaa.

 Aa^nalaa[na ga oima MgaAa^nalaa[na ga oima MgaAa^nalaa[na ga oima MgaAa^nalaa[na ga oima MgaAa^nalaa[na ga oima Mga 2828282828‰‰‰‰‰ baZ,kr 101 Arba Épya o 101 Arba Épya o 101 Arba Épya o 101 Arba Épya o 101 Arba Épya o tk
phuMca gayaa.20212021202120212021 mao M Aa^nalaa[na gaomasa- 8Aa^nalaa[na gaomasa- 8Aa^nalaa[na gaomasa- 8Aa^nalaa[na gaomasa- 8Aa^nalaa[na gaomasa- 8‰‰‰‰‰ baZ,kr 390390390390390
imailayana imailayana imailayana imailayana imailayana hao gayaa¸ jaao ik 20202020202020202020 maoM 360 imailayana360 imailayana360 imailayana360 imailayana360 imailayana qaa.

 20212021202120212021 maoM 750750750750750 sao AiQak iflmaoM irlaIja hu[-¸ ijanamaoM sao 100100100100100
iflmaoM saIQao sT/IimaMga PlaoTfa^ma- pr qaI.[sa KMD maoM 2828282828‰‰‰‰‰ kI vaRiw
hu[-̧  laoikna yah 2019 2019 2019 2019 2019 ko str sao 5050505050‰‰‰‰‰ kma hO.

 einamaoSana AaOr vaIefe@saeinamaoSana AaOr vaIefe@saeinamaoSana AaOr vaIefe@saeinamaoSana AaOr vaIefe@saeinamaoSana AaOr vaIefe@sa sabasao tojaI sao baZ,naosabasao tojaI sao baZ,naosabasao tojaI sao baZ,naosabasao tojaI sao baZ,naosabasao tojaI sao baZ,nao vaalaa KMD
qaa AaOr 20212021202120212021 maoM 5757575757‰‰‰‰‰ sao AiQak kI vaRiw hu[-.

 20202020202020202020 maoM roiDyaao iva&apna kI maa~a maoM 2929292929‰‰‰‰‰     kI vaRiw hu[-¸
laoikna 20192019201920192019 ko str sao 66666‰‰‰‰‰ pICo qaI.iva&apna maa~a maoM 1313131313‰‰‰‰‰
kI igaravaT AayaI ³dOinak yaa~a AaOr Kudra xao~ maoM kmaI ko
karNa´.³irpaoT- ka poja naMbar 12irpaoT- ka poja naMbar 12irpaoT- ka poja naMbar 12irpaoT- ka poja naMbar 12irpaoT- ka poja naMbar 12´
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INR 55 billion, and Print advertising at INR 29
billion.

 Subscription revenue grew by only 2.4% in 2021.
Share of subscription revenue fell from 51.5% in 2020
of total revenues to 46.5% in 2021. This was mainly
due to TV subscriptions dropping by INR 27 billion
due to a fall in Pay-TV households and reduced TV
ARPUs.

 Film, Print, and Digital segments showed a combined
growth of INR 42 billion. Lower theatrical revenues
as lockdowns and capacity restrictions impacted film
releases. (Page 13 of Report).

INDUSTRY HAS GONE “MEDIUM AGNOSTIC”
- 2022-2024 FORECAST

 The M&E sector will grow at a CAGR of 13% and
add INR 707 billion to reach INR 2.3 trillion in 2024.
The key contributors to this growth will be Digital,
Films, and Television (together adding 65% of the
growth), followed by Animation and VFX (14%) and
online gaming
(7%).

 Video remained the
largest earning
segment in 2021,
holding on to its
gains of 2020 as
work-from-home
and school-from-
home remained
significant for most
Indians in 2021.

 Monetisation will be
driven by both
premium and mass
viewing trends. For
video, the Report segments the viewers into various
categories:
 Digital only:  Viewers consume content only on

digital platforms and do not access Television.
 Tactical Digital:  Viewers consume Pay-TV and

at least one paid OTT service.
 Bundled digital: Viewers consume Pay-TV and

generally only bundled OTT content. The fastest-
growing segment will be the bundled digital
consumer segment, growing to over 400 million

 20212021202120212021 maoM iva&apnaiva&apnaiva&apnaiva&apnaiva&apna maoM 2525252525‰‰‰‰‰ kI vaRiw hu[-̧  ijasamaoM TIvaI iva&apnaTIvaI iva&apnaTIvaI iva&apnaTIvaI iva&apnaTIvaI iva&apna
55 Arba Épyao 55 Arba Épyao 55 Arba Épyao 55 Arba Épyao 55 Arba Épyao AaOr ip`MT iva&apnaip`MT iva&apnaip`MT iva&apnaip`MT iva&apnaip`MT iva&apna 29 Arba Épya29 Arba Épya29 Arba Épya29 Arba Épya29 Arba Épyao qaa.

 sabsaËIPSana rajasva absaËIPSana rajasva absaËIPSana rajasva absaËIPSana rajasva absaËIPSana rajasva mao M 20212021202120212021 mao M kovala 2º42º42º42º42º4‰‰‰‰‰ kI vaRiw
hu[-.sabsaËIPSana rajasva ka ihssaa 20202020202020202020 maoM kula rajasva ko
51º551º551º551º551º5‰‰‰‰‰ sao igarkr 20212021202120212021 maoM 46º546º546º546º546º5‰‰‰‰‰ hao gayaa.yah mau#ya $p
sao poTIvaI GaraoM maoM igaravaT AaOr kma TIvaI eAarpIyaU ko karNa TIvaI
sabsaËIPSana maoM 27 ibailayana Épyao27 ibailayana Épyao27 ibailayana Épyao27 ibailayana Épyao27 ibailayana Épyao kI igaravaT ko karNa qaa.

 iflma¸ ip`MT AaOr iDijaTla iflma¸ ip`MT AaOr iDijaTla iflma¸ ip`MT AaOr iDijaTla iflma¸ ip`MT AaOr iDijaTla iflma¸ ip`MT AaOr iDijaTla saogamaoMT maoM 42 Arba Épyao42 Arba Épyao42 Arba Épyao42 Arba Épyao42 Arba Épyao kI
saMyau@t vaRiw dja- kI gayaI.laa^kDa]na AaOr xamata p`itbaMQaaoM ko
$p maoM kma naaTkIya rajasva nao iflma irlaIja kao p`Baaivat
ikyaa.³irpaoT- ka pRYz 13irpaoT- ka pRYz 13irpaoT- ka pRYz 13irpaoT- ka pRYz 13irpaoT- ka pRYz 13´

]Vaoga ‘maQyama A&oyavaadI’ calaa gayaa hO¸ 2022–2024 pUvaa -]Vaoga ‘maQyama A&oyavaadI’ calaa gayaa hO¸ 2022–2024 pUvaa -]Vaoga ‘maQyama A&oyavaadI’ calaa gayaa hO¸ 2022–2024 pUvaa -]Vaoga ‘maQyama A&oyavaadI’ calaa gayaa hO¸ 2022–2024 pUvaa -]Vaoga ‘maQyama A&oyavaadI’ calaa gayaa hO¸ 2022–2024 pUvaa -
n a u m a a n an a u m a a n an a u m a a n an a u m a a n an a u m a a n a
 emaeMD[- xao`~ 13emaeMD[- xao`~ 13emaeMD[- xao`~ 13emaeMD[- xao`~ 13emaeMD[- xao`~ 13‰‰‰‰‰ kI saIejaIAar kI dr sao baZ,ogaa AaOr

20242024202420242024 mao M 2º3 iT/ilayana Épyao2º3 iT/ilayana Épyao2º3 iT/ilayana Épyao2º3 iT/ilayana Épyao2º3 iT/ilayana Épyao tk phuMcanao ko ilae 707707707707707
ibailayana Épyaoibailayana Épyaoibailayana Épyaoibailayana Épyaoibailayana Épyao kao jaaoD, dogaa.[sa vaRiw maoM p`mauK yaaogadanakta-
iDijaTla¸ iflma\sa AaOr TolaIivajanaiDijaTla¸ iflma\sa AaOr TolaIivajanaiDijaTla¸ iflma\sa AaOr TolaIivajanaiDijaTla¸ iflma\sa AaOr TolaIivajanaiDijaTla¸ iflma\sa AaOr TolaIivajana ³ek saaqa ivakasavakasavakasavakasavakasa ka

6565656565‰‰‰‰‰ jaaoD, rho hOḾ ¸ [sako baad
einama oSana AaOr vaIefe@saeinama oSana AaOr vaIefe@saeinama oSana AaOr vaIefe@saeinama oSana AaOr vaIefe@saeinama oSana AaOr vaIefe@sa
³14³14³14³14³14‰‰‰‰‰´́́́́ Aa Or Aa ^ n al a a[ n aAa ^ n al a a[ n aAa ^ n al a a[ n aAa ^ n al a a[ n aAa ^ n al a a[ n a
ga oima Mga ³7gaoima Mga ³7gaoima Mga ³7gaoima Mga ³7gaoima Mga ³7‰‰‰‰‰´́́́́ ka yaaogadana
haogaa.
 vaIiDyaao vaIiDyaao vaIiDyaao vaIiDyaao vaIiDyaao 20212021202120212021 mao M sabasao
baD,a kmaa[- vaalaa xao~ banaa rha¸
20202020202020202020 ko Apnao laaBa kao banaayao
rKto hue Gar sao Gar AaOr skUla
sao Gar ko $p mao M 20212021202120212021 mao M
AiQakaMSa BaartIyaao M ko ilae
mah%vapUNa- rha.
 maud`IkrNa maud`IkrNa maud`IkrNa maud`IkrNa maud`IkrNa p`Iimayamap`Iimayamap`Iimayamap`Iimayamap`Iimayama AaOr
baD,o pOmaanaobaD,o pOmaanaobaD,o pOmaanaobaD,o pOmaanaobaD,o pOmaanao pr doKnao ko $Jaana

daonaaoM sao pòirt haogaa.vaIiDyaao ko ilaevaIiDyaao ko ilaevaIiDyaao ko ilaevaIiDyaao ko ilaevaIiDyaao ko ilae¸ irpaoT- KMD dSa-kaoM kao
ivaiBanna EaoiNayaaoM maoM ivaBaaijat krtI hO:
 kovala iDijaTlakovala iDijaTlakovala iDijaTlakovala iDijaTlakovala iDijaTla: dSa-k kovala iDijaTla PlaoTfa^ma- pr

saamaga`I ka ]pBaaoga krto hOM AaOr TolaIivajana tk nahIM phuMcato
hOM.

 TOi@Tkla iDijaTlaTOi@Tkla iDijaTlaTOi@Tkla iDijaTlaTOi@Tkla iDijaTlaTOi@Tkla iDijaTla: dSa-k po TIvaI AaOr kma sao kma ek
poD AaoTITI saovaa ka ]pBaaoga krto hOM.

 baMDla iDijaTlabaMDla iDijaTlabaMDla iDijaTlabaMDla iDijaTlabaMDla iDijaTla: dSa-k po TIvaI ka ]pBaaoga krto hOM AaOr
AamataOr pr kovala AaoTITI saamaga`I kao baMDla krto hOM.sabasao
tojaI sao baZ,nao vaalaa saogamaoMT baMDlD iDijaTla kMjyaUmarbaMDlD iDijaTla kMjyaUmarbaMDlD iDijaTla kMjyaUmarbaMDlD iDijaTla kMjyaUmarbaMDlD iDijaTla kMjyaUmar
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by 2024 as telcos bundle content to justify
increasing data rates.

 Mass consumers: Viewers consume Pay-TV and
occasionally consume some OTT content, usually
free.

 Free consumers: do not pay for content. The
free consumer base will also grow as over 50
million homes do not have access to Pay- TV.

 Premium consumers (comprising Digital-only
and Tactical digital) will reach 120 million by
2024.

 Smart Connected TV sets will exceed 40 million
by 2025, thereby ending the monopoly of
broadcasters on the large screen and leading to
around 30% of content consumed on large
screens, social, gaming, digital, etc.

 The unified interface – whether on app, device,
or platform – will become the new landing page
and earn placement and marketing revenues
(Page 15 of Report).

OTHER MAJOR TRENDS 2022-2024

2X4 LCO Model Evolution
 The LCO will evolve to provide two wires into each

home – a linear TV connection for live Television
and a broadband connection.LCO services will
include aggregation of content (across TV and OTT),
data, smart home capabilities, and community social
interaction and news.

Regional content consumption
 The share of regional content will increase to 60%

TV consumption in 2025 from around 55% in 2020
and will increase to around 50% of OTT consumption
from 30% in 2020.

 The need for dubbing, titling, formatting, etc., services
to make mobile content will increase.

 Advertising rates of regional media will get indexed
to the growing per-capita income of regional markets
and increase.

New content windows will emerge
 Monetisation will be at the mercy of consumers’

willingness to pay. Unlike international markets,
Indian markets are more heterogeneous and need to
be segmented.

saogamaoMT haogaa¸ jaao DoTa draoM maoM baZ,aotrI kao sahI zhranao ko
ilae TolaIka^ma baMDla kMToMT ko $p maoM 20242024202420242024 tk 400400400400400
imailayanaimailayanaimailayanaimailayanaimailayana sao AiQak hao jaayaogaa.

 baD,o pOmaanao pr ]pBaao@tabaD,o pOmaanao pr ]pBaao@tabaD,o pOmaanao pr ]pBaao@tabaD,o pOmaanao pr ]pBaao@tabaD,o pOmaanao pr ]pBaao@ta: dSa-k po TIvaI ka ]pBaaoga
krto hOM AaOr kBaI kBaI kuC AaoTITI saamaga`I ka ]pBaaoga
krto hOM̧  jaao AamataOr mauFt haota hO.

 mauFt ]pBaao@tamauFt ]pBaao@tamauFt ]pBaao@tamauFt ]pBaao@tamauFt ]pBaao@ta: saamaga`I ko ilae Baugatana nahIM kroM.mauFt
]pBaao@ta AaQaar BaI baZ,ogaa¸ @yaaoMik 50 imailayana50 imailayana50 imailayana50 imailayana50 imailayana sao
AiQak GaraoM maoM po TIvaI kI phuMca nahIM hO.

 p`Iimayama ]pBaao@tap`Iimayama ]pBaao@tap`Iimayama ]pBaao@tap`Iimayama ]pBaao@tap`Iimayama ]pBaao@ta ³iDijaTla Aa^nalaI AaOr Toi@nakla
iDijaTla saiht´ 20242024202420242024 tk 120 imailayana120 imailayana120 imailayana120 imailayana120 imailayana tk phuMca
jaayaoMgao.

 2025 tk 2025 tk 2025 tk 2025 tk 2025 tk smaaT- knao@ToDsmaaT- knao@ToDsmaaT- knao@ToDsmaaT- knao@ToDsmaaT- knao@ToD TIvaITIvaITIvaITIvaITIvaI saoT 40 imailayana40 imailayana40 imailayana40 imailayana40 imailayana sao
AiQak hao jaayaoMgao̧  ijasasao baD,I sËIna pr p̀saarkaoM ka ekaiQakar
samaaPt hao jaayaogaa AaOr baD,I sËIna¸ saamaaijak¸ gaoimaMga¸ iDijaTla
Aaid pr lagaBaga 3030303030‰‰‰‰‰ saamagàI kI Kpt hao jaayaogaI.

 ekIkRt [MTrfosa:ekIkRt [MTrfosa:ekIkRt [MTrfosa:ekIkRt [MTrfosa:ekIkRt [MTrfosa: caaho vah eop¸ iDvaa[sa yaa PlaoTfa^ma-
pr hao¸ nayaa laOMiDMga poja bana jaayaogaa AaOr PlaosamaoMT va
maako-iTMga Aaya Aija-t krogaa.³irpaoT- ka poja 15´³irpaoT- ka poja 15´³irpaoT- ka poja 15´³irpaoT- ka poja 15´³irpaoT- ka poja 15´

Anya p`ma uK $Jaana 2022–2024Anya p`ma uK $Jaana 2022–2024Anya p`ma uK $Jaana 2022–2024Anya p`ma uK $Jaana 2022–2024Anya p`ma uK $Jaana 2022–2024

22222x4 elasaIAao maa ^Dla ka ivakasa4 elasaIAao maa ^Dla ka ivakasa4 elasaIAao maa ^Dla ka ivakasa4 elasaIAao maa ^Dla ka ivakasa4 elasaIAao maa ^Dla ka ivakasa
 elasaIAaoelasaIAaoelasaIAaoelasaIAaoelasaIAao p`%ya ok Gar mao M dao tar p`danadao tar p`danadao tar p`danadao tar p`danadao tar p`dana krnao ko ilae i

vakisat haogaa¸ laa[va TolaIivajana ko ilae ek laIinayar TIvaI
knao@Sana AaOr ek ba`a^DbaOMD knao@Sana ko ilae¸ elasaIAao saovaaAaoM
maoM saamaga`I ka ek~IkrNa ³TIvaI AaOr AaoTITI maoḾ ¸ DoTa¸ smaaT-
haoma xamatayaoM AaOr saamaudaiyak saamaaijak saMpk- AaOr samaacaar Saaimala
haoMgao.

xao~Iya saamaga `I kI Kptxao~Iya saamaga `I kI Kptxao~Iya saamaga `I kI Kptxao~Iya saamaga `I kI Kptxao~Iya saamaga `I kI Kpt
 2025 2025 2025 2025 2025 maoM xao~Iya saamaga`I kI ihssaodarI baZ,kr 6060606060‰‰‰‰‰ hao jaayaogaI

jaao 20202020202020202020 maoM lagaBaga 5555555555‰‰‰‰‰ qaI AaOr AaoTITI Kpt 2020 2020 2020 2020 2020 maoM
3030303030‰‰‰‰‰     sao baZ,kr lagaBaga 5050505050‰‰‰‰‰ hao jaayaogaa.

 maaobaa[la saamaga`I banaanao ko ilae DibaMga¸ SaIYa-k¸ sva$pNa Aaid
saovaaAaoM kI AavaSyakta baZ, jaayaogaI.

 xao~Iya maIiDyaa kI iva&apna draoM kao xao~Iya baajaaraoM kI baZ,tI pit
vyai@t Aaya AaOr vaRiw ko ilae AnauËimat ikyaa jaayaogaa.

nayaI saamaga `I iva MDa o saamana o Aaya ogaInayaI saamaga `I iva MDa o saamana o Aaya ogaInayaI saamaga `I iva MDa o saamana o Aaya ogaInayaI saamaga `I iva MDa o saamana o Aaya ogaInayaI saamaga `I iva MDa o saamana o Aaya ogaI
 maud`IkrNa maud`IkrNa maud`IkrNa maud`IkrNa maud`IkrNa ]pBaao@taAaoM kI Baugatana krnao kI [cCa pr inaBa-r

krogaa.AMtrraYT/Iya baajaaraoM ko ivaprIt¸ BaartIya baajaar AiQak
ivaYama hOM AaOr ]nhoM KMiDt krnao kI AavaSyakta hO.
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 Accordingly, premium SVOD, theatrical SVOD,
bundled SVOD, satellite TVOD. Finally, Free
Television windows could exist for different types of
content. (Page 15 of Report).

New Business Models For M&E Industry
 Digital Media has put enormous choice and power

in the hands of consumers, and Indian consumers
have taken to it massively. From choosing which stars
they want to watch, to which types of content, across
formats, experiences, devices, and price-points they
find comfortable, Indian consumers have never been
more in control of their entertainment and
information.

 Media companies need to look towards strategic
and technological innovation to navigate this power
shift to consumers. For Indian media companies, it
means a rethink of their business across four core
areas:
 Content (what needs to be produced and in

which format?)
 Distribution (how does content need to be

distributed, across which media, and using
which partnerships?)

 Transaction (what pricing will work for
consumers, what windowing strategy, and what
other ancillaries/transaction revenue streams
are possible?)

 Consumer (what are the consumer needs around
escapism and information, which format (audio,
video, text, experience), what price, what type of
advertising will they view, what utility does the
content providers and what talent they prefer?
(Page 35 of Report)

Future Trends In TV
 While television households will continue to grow

at 1% till 2025, we expect growth to be driven by
connected TVs, which could cross 40 million by
2025, and Free Television, which could cross 50
million, thereby stressing the core pay television
market.

 Subject to the implementation of ad caps and
regulatory restrictions on pricing, we expect

 [sako mautaibak p`Iimayama esavaIAaoDI¸ iqayaoiT/kla esavaIAaoDI¸esavaIAaoDI¸ iqayaoiT/kla esavaIAaoDI¸esavaIAaoDI¸ iqayaoiT/kla esavaIAaoDI¸esavaIAaoDI¸ iqayaoiT/kla esavaIAaoDI¸esavaIAaoDI¸ iqayaoiT/kla esavaIAaoDI¸
baMDlD esavaIAaoDI¸ esavaIAaoDI¸ esavaIAaoDI¸ esavaIAaoDI¸ esavaIAaoDI¸ saOTolaa[T TIvaIAaoDI  TIvaIAaoDI  TIvaIAaoDI  TIvaIAaoDI  TIvaIAaoDI ka naama Aata hO.AMt
maoM ÍI TolaIivajana ivaMDao ivaiBanna p`kar kI saamaga`I ko ilae maaOjaUd
hao saktI hO.³irpaoT- ka poja 15´³irpaoT- ka poja 15´³irpaoT- ka poja 15´³irpaoT- ka poja 15´³irpaoT- ka poja 15´

emaeMD[- ]Vaoga ko ilae nayaa ibajana osa maa ^DlaemaeMD[- ]Vaoga ko ilae nayaa ibajana osa maa ^DlaemaeMD[- ]Vaoga ko ilae nayaa ibajana osa maa ^DlaemaeMD[- ]Vaoga ko ilae nayaa ibajana osa maa ^DlaemaeMD[- ]Vaoga ko ilae nayaa ibajana osa maa ^Dla
 iDijaTla maIiDyaaiDijaTla maIiDyaaiDijaTla maIiDyaaiDijaTla maIiDyaaiDijaTla maIiDyaa nao ]pBaaogakta-AaoM ko haqaaoM maoM BaarI ivaklpBaarI ivaklpBaarI ivaklpBaarI ivaklpBaarI ivaklp

va Sai@t p`dana kI hO AaOr BaartIya ]pBaaogakta-AaoM nao [sao baD,o
pOmaanao pr Apnaayaa hO.yah caunanao sao laokr ik vao kaOna sao isataro
doKnaa caahto hOM̧  iksa p`kar kI saamaga`I¸ saBaI p`a$paoM̧  AnauBavaaoM̧
]pkrNaaoM AaOr maUlya ibaMdUAaoM maoM vao sahja mahsaUsa krto hOM̧  BaartIya
]pBaaogakta- kBaI BaI Apnao manaaorMjana AaOr jaanakarI pr AiQak
inayaM~Na nahIM rKto hOM.

 maIiDyaa kMpinayaa o MmaIiDyaa kMpinayaa o MmaIiDyaa kMpinayaa o MmaIiDyaa kMpinayaa o MmaIiDyaa kMpinayaa o M ko rNanaIitk AaOr tknaIkI navaacaarao MrNanaIitk AaOr tknaIkI navaacaarao MrNanaIitk AaOr tknaIkI navaacaarao MrNanaIitk AaOr tknaIkI navaacaarao MrNanaIitk AaOr tknaIkI navaacaarao M
kI Aaor doKnao kI ja$rt hO taik ]pBaaogakta-AaoM kao [sa Sai@t
pirvat-na kao naoivagaoT ikyaa jaa sako.BaartIya maIiDyaa kMpinayaaoM ko
ilae [saka matlaba caar mau#ya xao~aoM caar mau#ya xao~aoM caar mau#ya xao~aoM caar mau#ya xao~aoM caar mau#ya xao~aoM maoM Apnao vyavasaaya pr
puna-ivacaar krnaa hO:
 saamaga`Isaamaga`Isaamaga`Isaamaga`Isaamaga`I ³@yaa tOyaar krnao kI AavaSyakta hO AaOr iksa

p`a$p maoMÆ´
 ivatrNaivatrNaivatrNaivatrNaivatrNa ³saamaga`I kao iksa trh sao iksa maIiDyaa maoM AaOr iksa

saaJaodarI ka ]pyaaoga krko ivatirt krnao kI AavaSyakta
hOÆ´

 laonadonalaonadonalaonadonalaonadonalaonadona     ³]pBaaogakta-AaoM ko ilae kaOna saa maUlya inaQaa-rNa
kama krogaa¸ kaOna saI ivaMDao[- Mga rNanaIit AaOr Anya
sahayakÀlaonadona rajasva QaarayaoM @yaa saMBava hO.´

 ]pBaao@ta]pBaao@ta]pBaao@ta]pBaao@ta]pBaao@ta     ³]pBaao@taAaoM ka plaayanavaad AaOr jaanakarI
ko Aasapasa @yaa caaihe¸ kaOna saa p`a$p ³Aa^iDyaao̧  vaIiDyaao̧
paz¸ AnauBava´¸ iksa kImat¸ iksa p`kar ka iva&apna vao
doKoMgao̧  saamaga`I p`dataAaoM kI @yaa ]pyaaoigata hO AaOr vao iksa
p`itBaa ka psaMd krto hOMÆ ³irpaoT- ko poja 35´³irpaoT- ko poja 35´³irpaoT- ko poja 35´³irpaoT- ko poja 35´³irpaoT- ko poja 35´

TIvaI ma o M BaivaYya ko $JaanaTIvaI ma o M BaivaYya ko $JaanaTIvaI ma o M BaivaYya ko $JaanaTIvaI ma o M BaivaYya ko $JaanaTIvaI ma o M BaivaYya ko $Jaana
 jabaik TolaIivajana pirvaar 2025 2025 2025 2025 2025 tk 11111‰‰‰‰‰ kI dr sao baZ,to

rhoMgao̧  hma ]mmaId krto hOM ik ivakasa knao@ToD TIvaI Wara saMcaailat
haogaa¸ jaao 20252025202520252025 tk 40 imailayana 40 imailayana 40 imailayana 40 imailayana 40 imailayana kao par kr sakta hO¸
AaOr ÍI TolaIivajana¸ jaao 50 imailayana50 imailayana50 imailayana50 imailayana50 imailayana kao par kr sakta hO̧
ijasasao kaor po TolaIivajana baajaar pr dvaaba pD,ta hO.ijasasao kaor po TolaIivajana baajaar pr dvaaba pD,ta hO.ijasasao kaor po TolaIivajana baajaar pr dvaaba pD,ta hO.ijasasao kaor po TolaIivajana baajaar pr dvaaba pD,ta hO.ijasasao kaor po TolaIivajana baajaar pr dvaaba pD,ta hO.

 maUlya inaQaa-rNa pr iva&apna saImaa AaOr inayaamak p`itbaMQaaoM ko

ADVERTISE NOW !
Contact:  Mob.: +91-7021850198
Tel.: +91-22-6216 5313
Email: scat.sales@nm-india.com
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Television revenues to grow to INR 826 billion by
2024.

 We expect the LCO business model to be hybrid: a
linear TV wire plus a broadband connection for
providing efficient content services, broadband
connectivity, innovative home services, and locality/
community services.

COMMENT

This writer has had the privilege of attending all
the FICCI Frames conferences right from 2001-2019.
The rest of the year's conferences have been digital/
virtual due to lockdown.

FICCI Frames has always invited foreign
delegates and provided an excellent discussion
platform for all the sectors of the Media Industry to
hear presentations/discussions and networking chats,
enabling the industry to learn from foreign media
developments and provide a window to the immense
popularity of Indian content/animation and more
recently technology.

The Cable Industry has rarely attended FICCI
Frames in any significant numbers. It could have
benefited from many discussions and debates.
Broadcasters have used vast money power to take
sponsorships and always steer topics designed to
enhance their business models.

The 2022 Report extends to a massive 374 pages. It
is an outstanding effort of not just FICCI and E&Y,
especially the Lead Partner Mr Ashish Pherwani, but
also the entire Industry that enthusiastically participates
in the formulation and compilation of the Report.

This column has focussed on significant trends
and forecasts mainly affecting the video sector. In a later
month’s column, focus will be given to the fast-growing
Digital Universe so well covered in the FICCI Frames
report.

The expectation of a 5G launch by 2023 will
unleash the next step towards embracing the new
buzzword-metaverse, which will open up the new
technology and content streams leading to new forms
of enhanced monetisation. Airtel has already started
work in this direction and Jio will catch up soon either
directly or through new acquisitions.

The future of traditional distribution media, be it
DTH or Cable is going to depend on how fast the DTH
Operators/Multi-System Operators and Last Mile

kayaa-nvayana ko AQaIna¸ hma ]mmaId krto hOM ik 2024 2024 2024 2024 2024 tk
TolaIivajana rajasva baZ,kr 826826826826826 ibailayana Épyao hao jaayaogaa.

 hma ]mmaId krto hOM ik elasaIAao ibajanaosa maa^Dla ko ha[-iba`Dha[-iba`Dha[-iba`Dha[-iba`Dha[-iba`D
haogaa¸ saBaI TIvaI vaayar ko saaqa–saaqa kuSala saamaga`I saovaayaoM̧  ba`a^DbaOMD
knaoi@TivaTI¸ nayI GarolaU saovaayaoM AaOr [laakoÀsaamaudaiyak saovaayaoM
p`dana krnao ko ilae ba`a^DbaOMD knao@Sana.

iTPpNa IiTPpNa IiTPpNa IiTPpNa IiTPpNa I
[sa laoKk kao 2001–2019 tk ko saBaI if@kI sammaolanaaoM maoM

Baaga laonao ka saaOBaagya p`aPt huAa hO.jabaik [sako baad ko vaYaao-M maoM
laa^kDa]na ko karNa sammaolana iDijaTlaÀvacau-Ala huAa.

if@kI Íomsa nao hmaoSaa ivadoSaI p`itinaiQayaaoM kao AamaMi~t ikyaa
hO AaOr maIiDyaa ]Vaoga ko saBaI xao~aoM ko ilae ek ]%kRYT cacaa-
PlaoTfa^ma- p`dana ikyaa hO̧  taik vao p`stuityaaoMÀcacaa-AaoM AaOr naoTvaik-Mga
caOT kao sauna sakoM̧  ]Vaoga kao ivadoSaI maIiDyaa ko ivakasa sao saIKnao AaOr
BaartIya saamaga`IÀeinamaoSana AaOr hala hI maoM tknaIikyaaoM kI Apar
laaokip`yata ko ilae ek iKD,kI p`dana krto hOM.

kobala ]Vaoga nao Saayad hI kBaI if@kI Íomsa maoM baD,I saM#yaa maoM
Baaga ilayaa hao.[sao k[- cacaa-AaoM AaOr bahsaaoM sao fayada hao sakta
hO.p`saarkaoM nao p`ayaaojana laonao ko ilae ivaSaala Qana Sai@t ka ]pyaaoga
ikyaa hO AaOr hmaoSaa Apnao vyavasaaya maa^Dla kao baZ,anao ko ilae
iDjaayana ikyao gayao ivaYayaaoM kao saMcaailat ikyaa hO.

2022 kI irpaoT- baD,o pOmaanao pr 374 pRYzaoM tk fOlaI hO.yah
na kovala if@kI AaOr [-eMDvaa[-¸ ivaSaoYa $p sao laID paT-nar EaI
AaSaIYa forvaanaI¸ bailk pUro ]Vaoga ka ]%kRYT p`yaasa hO jaao irpaoT- ko
inamaa-Na AaOr saMklana maoM ]%saahpUva-k Baaga laota hO.[sa ka^lama nao mau#ya
$p sao vaIiDyaao xao~ kao p`Baaivat krnao vaalao mah%vapUNa- $JaanaaoM AaOr
pUvaa-naumaanaaoM pr Qyaana koMid`t ikyaa hO.Aanao vaalao mahInaaoM ko ka^lama maoM̧
tojaI sao baZ,to iDijaTla yaUinavasa- pr Qyaana idyaa jaayaogaa¸ ijasao if@kI
Íomsa irpaoT- maoM AcCI trh kvar ikyaa gayaa hO.

2023 tk 5jaI ko laa^nca kI ]mmaId nayao baja,vaD-–maoTavasa- kao
Apnaanao kI idSaa maoM Agalaa kdma ]zayaogaI¸ jaao nayaI tknaIkI AaOr
kMToMT QaaraAaoM kao Kaolaogaa¸ ijasasao maud`IkrNa ko nayao $paoM maoM vaRiw
haogaI.eyarTola nao phlao hI [sa idSaa maoM kama Sau$ kr idyaa hO AaOr
ijayaao jaldI hI yaa tao saIQao yaa nayao AiQaga`hNa ko maaQyama sao xao~ maoM
Aanao kI kaoiSaSa krogaa.

parMpirk ivatrNa maIiDyaa ka BaivaYya¸ caaho vah DITIeca hao yaa
kobala¸ DITIeca Aa^proTsa-ÀmalTI isasTma Aa^proTsa- AaOr laasT maa[la
maailak iktnaI tojaI sao ek bahut tojaI sao badlato hue maIiDyaa ba`haMD
ko ilae jagaato hOM̧  jahaM ga`ahkaoM ko pasa k[- ivaklp hOM AaOr tojaI sao
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tya krogaa ik ]sao kaOna saI saamaga`I caaihe¸ iksa kImat pr AaOr iksa
$p maoM.

irpaoT- ipClao 1 saala maoM 5 imailayana gàahkaoM ko nauksaana ka ek
baD,a AaMkD,a p̀dana krtI hO.kafI pUranao hao cako kobala¸ laasT maa[la
maailak jaanato hOM ik 1991–2000 ko AgàNaI idnaaoM maoM gàahkaoM kao kobala
knao@Sana ko ilae Baugatana ko ilae rajaI krnaa ek saMGaYa- qaa.

sabasao baD,a ba`a^DbaOMD emaesaAao hOqavao hO ijasako kovala 1º08
imailayana ga`ahk hOM.[sako baad vana ba`a^DbaOMD hO jaao maaca- 2022 maoM 1
imailayana ga`ahkaoM kao par krnao ka davaa krta hO.[sakI tulanaa
801º6 imailayana ba`a^DbaOMD ga`ahkaoM sao kroM.

igarto AaQaar ko saaqa phlao sao hI 70 imailayana Baugatana krnao
vaalao ga`ahkaoM kao CUnao ko saaqa¸ kobala kao p`asaMigak banao rhnao ko ilae
jaldI sao ba`a^DbaOMD Apnaanao ko ilae vat-maana irpaoT- kao gaMBaIrta sao laonao
kI ja$rt hO̧  Saayad yah pyaa-Pt na hao.enaTIpI 1999 sao kobala
]Vaoga ko ilae ba`a^DbaOMD laa[saoMsa ]plabQa hO.laoikna kuC emaesaAao
AaOr elaemaAao ilainayar saamaga`I p`dana sao saMtuYT haonao ko karNa
Aa[-esapI laa[saoMsa ilayao hOM.

jamaIna tojaI sao iKsak rhI hO.ivarasat ivatrNa ]Vaoga kobala
baosa ko nauksaana kao najarAMdaja nahIM kr sakta @yaaoMik Baart maoM ka^D-
kiTMga Sau$ hao gayaI hO AaOr [samaoM tojaI AayaogaI.

yah laoKk ABaI BaI BaartIya kobala ]Vaoga ko lacaIlaopna maoM
ivaSvaasa krta hO.pUro ]Vaoga ko ilae maaOjaUda kobala bauinayaadI Z,aMcao
³fa[bar TU d haoma pr AiQak Qyaana koMid`t krnaa´ ka AaQauinakIkrNa
krnao ka samaya Aa gayaa hO.emaesaAao AaOr elaemaAao kao ]na gàahkaoM sao
jauD,nao kI ja$rt hO ijasako pasa baMDla vaIiDyaaoÀha[- spID bàâDbaOMD AaOr
AaoTITI pOkoja tOyaar krnao ko ilae psa- AaOr psaMd kI Sai@t hO.

baIºbaIºbaIºbaIºbaIº @yaa roiTMga pholaI hla hao gayaI hOÆ@yaa roiTMga pholaI hla hao gayaI hOÆ@yaa roiTMga pholaI hla hao gayaI hOÆ@yaa roiTMga pholaI hla hao gayaI hOÆ@yaa roiTMga pholaI hla hao gayaI hOÆ
 if@kI Íomsa 2022if@kI Íomsa 2022if@kI Íomsa 2022if@kI Íomsa 2022if@kI Íomsa 2022 kI irpaoT- ka Anaumaana hO ik 20242024202420242024

tk¸ jaao ik iva&apna kOp AaOr inayaamak p`itbaMQaaoM ko AQaIna¸
20242024202420242024 tk TIvaI rajasva 826 ibailayana Épyao826 ibailayana Épyao826 ibailayana Épyao826 ibailayana Épyao826 ibailayana Épyao kao par kr
sakta hO.³irpaoT- ko pRYz 34´³irpaoT- ko pRYz 34´³irpaoT- ko pRYz 34´³irpaoT- ko pRYz 34´³irpaoT- ko pRYz 34´

 iva&apna rajasva baZ,anao ko ilae ek p`mauK GaTk ek ivaSvanaIya
roiTMga vyavasqaa hO.baIeAarsaI ³ba`a^DkasT Aa^iDyaMsa irsaca-baIeAarsaI ³ba`a^DkasT Aa^iDyaMsa irsaca-baIeAarsaI ³ba`a^DkasT Aa^iDyaMsa irsaca-baIeAarsaI ³ba`a^DkasT Aa^iDyaMsa irsaca-baIeAarsaI ³ba`a^DkasT Aa^iDyaMsa irsaca-
ka]Misala´ka]Misala´ka]Misala´ka]Misala´ka]Misala´ ba`a^DkasTsa-̧  iva&apnadataAaoM AaOr iva&apna va maIiDyaa
ejaoMisayaaoM ka p`itinaiQa%va krnao vaalao ihtQaarkaoM Wara sqaaipt ek
saMyau@t ]Vaoga inakaya hO.

 baak-baak-baak-baak-baak-¸ pOnala GaraoM maoM ‘baar Aao maITr’‘baar Aao maITr’‘baar Aao maITr’‘baar Aao maITr’‘baar Aao maITr’ sqaaipt krta hO.maUla $p
sao Aa^iDyaao vaa^Trmaak- p`saarNa sao phlao vaIiDyaao saamaga`I maoM embaoDoD
ikyao jaato hOM.

Owners wake up to a very fast-changing media universe
where the Customer has multiple choices and will
increasingly dictate what content he desires, for what
price and in which form.

The Report provides a stark figure of loss of 5
million subscribers in the past year. Veteran Cable, Last
Mile Owners, are aware that in the pioneering days of
1991-2000, it was a struggle to convince customers to
pay for cable connections.

The largest Broadband MSO is Hathway, with a
mere 1.08 million customers. This is followed by One
Broadband which claims to have crossed 1 million
subscribers in March 2022. Contrast this to a whopping
801.6 million broadband customers.

With a falling base already touching 70 million
paying customers, the cable needs to take the current
Report seriously to quickly adopt Broadband to remain
relevant. That may not be enough. Broadband licenses
have been available to Cable Industry from NTP 1999.
But few MSOs and LMOs have taken ISP licences being
content with providing just linear content.

The ground is slipping fast. The legacy
distribution industry cannot ignore the loss of cable
base because cord-cutting has started in India and
will only accelerate.

This writer still believes in the resilience of the
Indian Cable Industry. The time has come for the entire
industry to modernise the existing cable infrastructure
(focusing more on Fibre to Home). MSOs and LMOs
need to connect to customers who have the power of
choice and purse to devise bundled video/high-speed
broadband and OTT packages.

B. HAS RATINGS RIDDLE BEEN
RESOLVED?

 The FICCI Frames 2022 Report estimates that by
2024, that subject to ad caps and regulatory
restrictions, TV revenues may cross INR 826 Billion
by 2024. (Page 34 of Report).

 A key component for increasing advertising revenues
is a credible rating regime. BARC (Broadcast Audience
Research Council) is a Joint Industry Body founded
by stakeholders representing Broadcasters,
Advertisers, and Advertising and Media Agencies.

 BARC installs ‘Bar-O-Meters’ in the panel homes.
Basically, audio watermarks are embedded in video
content before broadcast.
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 ijasa trh doKnao ko ivavarNa baar Aao maITrbaar Aao maITrbaar Aao maITrbaar Aao maITrbaar Aao maITr Wara irka^D- ikyaa
jaata hO̧  vaOsao hI vaa^Trmaak- BaI haoto hOM.kccao DoTa kao saaf ikyaa
jaata hO̧  caOnala¸ kaya-Ëma¸ BaaYaa AaOr p`saarNa SaoD\yaUla ivavarNa ko
saaqa ivalaya kr idyaa jaata hO.dSa-ksaM#yaa DoTa p`aPt krnao ko
ilae yaUnaIvasa- esTImaoT\sayaUnaIvasa- esTImaoT\sayaUnaIvasa- esTImaoT\sayaUnaIvasa- esTImaoT\sayaUnaIvasa- esTImaoT\sa laagaU ikyao jaato hOM.

baak- kao kargar banaana o ko ilae T/a[- kI isafairSao Mbaak- kao kargar banaana o ko ilae T/a[- kI isafairSao Mbaak- kao kargar banaana o ko ilae T/a[- kI isafairSao Mbaak- kao kargar banaana o ko ilae T/a[- kI isafairSao Mbaak- kao kargar banaana o ko ilae T/a[- kI isafairSao M
 28 Ap`Ola 202028 Ap`Ola 202028 Ap`Ola 202028 Ap`Ola 202028 Ap`Ola 2020 kao BaartIya dUrsaMcaar inayaamak p`aiQakrNa nao

Baart maoM roiTMga vyavasqaa kao kargar banaanao ko ilae saUcanaa AaOr
p`saarNa maM~alaya kao isafairSaaoM kI ek EaRMKlaa jaarI kI.p`mauK
isafairSaoM qaIM:
 ihtaoM ko Tkrava ko saMBaaivat jaaoiKma kao kma krnao̧  ivaSvanaIyata

maoM sauQaar laanao̧  pardiSa-ta laanao AaOr TIAarpI maapna p`NaalaI
maoM saBaI ihtQaarkaoM mao ivaSvaasa banaayao rKnao ko ilae baIeAarsaIbaIeAarsaIbaIeAarsaIbaIeAarsaIbaIeAarsaI
maoM saMrcanaa%mak sauQaaraoM saMrcanaa%mak sauQaaraoM saMrcanaa%mak sauQaaraoM saMrcanaa%mak sauQaaraoM saMrcanaa%mak sauQaaraoM kI AavaSyakta hO.

 baIeAarsaI baaoD- kI saMrcanaasaMrcanaasaMrcanaasaMrcanaasaMrcanaa maoM kma
sao kma pcaasa p`itSat svatM~ sadsya pcaasa p`itSat svatM~ sadsya pcaasa p`itSat svatM~ sadsya pcaasa p`itSat svatM~ sadsya pcaasa p`itSat svatM~ sadsya haonao
caaihe.baIeAarsaI [MiDyaaaIeAarsaI [MiDyaaaIeAarsaI [MiDyaaaIeAarsaI [MiDyaaaIeAarsaI [MiDyaa ko puna-gaizt baaoD-
kao tIna GaTk ]Vaoga saMGaaoM kao samaana p`itinaiQa%va
p`dana krnaa caaihe.
 roiTMga p`NaalaI maoM lagaatar sauQaar krto

hue SaaoQa¸ iDjaayana AaOr ivaSlaoYaNa maoM baIeAarsaIbaIeAarsaIbaIeAarsaIbaIeAarsaIbaIeAarsaI
[MiDyaa [MiDyaa [MiDyaa [MiDyaa [MiDyaa ka maaga-dSa-na krnao ko ilae ek inagaranaI saimaitinagaranaI saimaitinagaranaI saimaitinagaranaI saimaitinagaranaI saimait
ka gazna ikyaa jaanaa caaihe.

 ivaSvanaIya va saTIk DoTa saMga`h banaanao ko ilae baohtr DoTa
gauNava<aa sauinaiScat krnao ko ilae ekaiQak saMga`h ejaoMisayaaoM
kao p`ao%saaiht krnao kI AavaSyakta hO.

 baIeAarsaI aIeAarsaI aIeAarsaI aIeAarsaI aIeAarsaI kao ApnaI sahayak kMpnaI¸ maaOsama iva&anamaaOsama iva&anamaaOsama iva&anamaaOsama iva&anamaaOsama iva&ana
DoTa p`a[vaoT ilaimaToDDoTa p`a[vaoT ilaimaToDDoTa p`a[vaoT ilaimaToDDoTa p`a[vaoT ilaimaToDDoTa p`a[vaoT ilaimaToD maoM sao ek haqa kI laMbaa[- maoM haonaa
caaihe.

 pUrI p`iËyaa maoM AiQak pardiSa-ta laanao ko ilae xao~ sao DoTa
ek~ AaOr saMsaaiQat krto samaya caOnala ko naama AaOr saM#yaanaama AaOr saM#yaanaama AaOr saM#yaanaama AaOr saM#yaanaama AaOr saM#yaa
kI phcaana kI phcaana kI phcaana kI phcaana kI phcaana kao raoknao ko p`yaasa ikyao jaa sakto hOM.

TIAarpI roiTMga Gaa oTalaaTIAarpI roiTMga Gaa oTalaaTIAarpI roiTMga Gaa oTalaaTIAarpI roiTMga Gaa oTalaaTIAarpI roiTMga Gaa oTalaa
 A@TUbar 2020A@TUbar 2020A@TUbar 2020A@TUbar 2020A@TUbar 2020 maoM mauMba[- puilasa nao GaaoYaNaa kI ik ]nhoM caOnalaaoM

kI QaaoKaQaD,I sao ]nakI roiTMga baZ,anao kI iSakayat imalaI hO.puilasa
n a o  eAarja I Aa]Tilay ar m a I iDy a a p ` a[v a oT il a i m aT oDeAarja I Aa]Tilay ar m a I iDy a a p ` a[v a oT il a i m aT oDeAarja I Aa]Tilay ar m a I iDy a a p ` a[v a oT il a i m aT oDeAarja I Aa]Tilay ar m a I iDy a a p ` a[v a oT il a i m aT oDeAarja I Aa]Tilay ar m a I iDy a a p ` a[v a oT il a i m aT oD
³irpiblak Aar irpiblak TIvaI ko maailakirpiblak Aar irpiblak TIvaI ko maailakirpiblak Aar irpiblak TIvaI ko maailakirpiblak Aar irpiblak TIvaI ko maailakirpiblak Aar irpiblak TIvaI ko maailak´ AaOr Anya
samaacaar caOnalaaoM ka Aa^iDT ikyaa.

 puilasa nao Aaraop lagaayaa ik ‘baZ,I hu[- TIAarpI’ ko saaqa eAarjaIeAarjaIeAarjaIeAarjaIeAarjaI

 As viewing details are recorded by the BAR-O-
meters, so are the watermarks. The raw data is cleaned,
merged with the channel, program, language, and
broadcast schedule details. Universe Estimates are
applied to get viewership data.

TRAI RECOMMENDATIONS TO STREAMLINE
BARC
 On April 28,2020, the Telecom Regulatory Authority

of India issued a series of recommendations to the
Ministry of Information and Broadcasting to
streamline the Ratings regime in India. Key
recommendations were:
 Structural reforms are required in BARC to

mitigate the potential risk of conflict of interest,
improve credibility, bring transparency, and
instil confidence in all stakeholders in the TRP
measurement system.

 The composition of the BARC
India Board should have at
least fifty per cent
independent members., The
Restructured Board of BARC
India should provide equal
representation of the three
constituent Industry Associations.

 An Oversight Committee should be formed to
guide BARC India in research, design, and
analysis, constantly improving the rating system.

 Multiple collection agencies need to be
encouraged to ensure better data quality to
create credible and accurate data collection.

 BARC should be at an arm’s length from its own
subsidiary, Meteorology Data Pvt Ltd.

 Efforts may be made to withhold the identity of
the channel’s name and number while collecting
and processing the data from the field to bring
more transparency in the complete process.

TRP RATINGS SCANDAL
 In October 2020, the Mumbai Police announced

that they had received complaints of channels
fraudulently inflating their ratings. The Police
conducted an audit into ARG Outlier Media Pvt
Ltd (owner of Republic TV and Republic Bharat)
and other news channels.

 The Police alleged that with an “inflated TRP,” ARG
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Aa]Tlaoyar maIiDyaaAa]Tlaoyar maIiDyaaAa]Tlaoyar maIiDyaaAa]Tlaoyar maIiDyaaAa]Tlaoyar maIiDyaa iva&apnadataAaoM sao AiQak rajasva ko ilae
saaOdobaajaI krnao maoM saxama qaa.

 22 jaUna 202122 jaUna 202122 jaUna 202122 jaUna 202122 jaUna 2021 kao mauMba[- puilasa nao esPlaonaoD maoT/aopa^ilaTna
maijasT/oT kaoT- maoM jamaa ikyao gayao 1800 poja1800 poja1800 poja1800 poja1800 poja ko saPlaImaoMT/I
caaja-SaIT maoM EaI Ana-ba gaaosvaamaI AaOr Anya kao eAarjaI Aa]TlaoyareAarjaI Aa]TlaoyareAarjaI Aa]TlaoyareAarjaI Aa]TlaoyareAarjaI Aa]Tlaoyar
maIiDyaamaIiDyaamaIiDyaamaIiDyaamaIiDyaa ³jaao jaao jaao jaao jaao irpiblak TIvaI     ka maailak hOO OO O´ sao naamajad ikyaa.yah
kaoT- maoM laMibat hO.

baak- na o roiTMga inala Mibat kIbaak- na o roiTMga inala Mibat kIbaak- na o roiTMga inala Mibat kIbaak- na o roiTMga inala Mibat kIbaak- na o roiTMga inala Mibat kI
 15º10º202015º10º202015º10º202015º10º202015º10º2020 kao baak-baak-baak-baak-baak- nao GaaoYaNaa kI ik vah tIna mahInao ko

dSa-kaoM ko Anaumaana yaa samaacaar caOnalaaoM kI roiTMga ko ilae $ka
hO.yah inaNa-ya tba Aayaa jaba baaoD- nao DoTa kao maapnao AaOr irpaoT-
krnao ko maaOjaUda maanakaoM kao baZ,anao̧  saaMi#yakIya majabaUtI maoM sauQaar
AaOr pOnala GaraoM maoM GausapOz ko saMBaaivat p̀yaasaaoM maoM ]llaoKnaIya $p sao
baaQaa Dalanao ko ilae tknaIkI saimait kI samaIxaa ka p̀stava idyaa.

 samaacaar SaOlaI sao Sau$ haokr baak-baak-baak-baak-baak- nao AByaasa ko daOrana saBaI
samaacaar caOnalaaoM ko ilae saaPtaihk vyai@tgat roiTMga p`kaiSat
krnaa baMd kr idyaa.baak- baak- baak- baak- baak- rajya AaOr BaaYaa ko Anausaar samaacaar
SaOlaI ko ilae saaiPtaihk dSa-kaoM ko Anaumaana krnaa jaarI rKogaa.’

 saUcanaa AaOr p`saarNa maM~alaya nao navaMbar 2020navaMbar 2020navaMbar 2020navaMbar 2020navaMbar 2020 maoM p`saar BaartIp`saar BaartIp`saar BaartIp`saar BaartIp`saar BaartI
ko saI[-Aao EaI SaiSa SaoKr vaompitko saI[-Aao EaI SaiSa SaoKr vaompitko saI[-Aao EaI SaiSa SaoKr vaompitko saI[-Aao EaI SaiSa SaoKr vaompitko saI[-Aao EaI SaiSa SaoKr vaompit kI AQyaxata mao M ek
saimait ka gazna ikyaa¸ jaao 20142014201420142014 maoM maM~alaya kao ‘Baart maoM
TolaIivajana roiTMga ejaoMisayaaoM pr idSaa–inado-Sa’ kI samaIxaa krnao ko
ilae AiQasaUicat ikyaa gayaa qaa.ek maIiDyaa bayaana maoM emaAa[-baI
nao kha ‘ivaSaoYa $p sao BaartIya dUrsaMcaar inayaamak p`aiQakrNa
³T/a[-́  kI hailayaa isafairSaaoM kao Qyaana maoM rKto hue idSaa–inado-SaaoM
pr nayao isaro sao ivacaar krnao AaOr tknaIkI p`gaitÀhstxaop p`NaalaI
kao saMbaaoiQat krnao AaOr ek ivaSvanaIya AaOr pardSaI- roiTMga p`NaalaI
ko ilae p`iËyaaAaoM kao AaOr majaUbat krnao kI AavaSyakta hO.

 39 pRYza o M39 pRYza o M39 pRYza o M39 pRYza o M39 pRYza o M kI isafairSaa o M ma o M va ompit irpaoT- va ompit irpaoT- va ompit irpaoT- va ompit irpaoT- va ompit irpaoT- sarkar kao
04º01º202204º01º202204º01º202204º01º202204º01º2022 kao p`stut kI gayaI qaI¸ laoikna ABaI tk
[sao saava -jainak nahIM ikyaa gayaa hO.Aa[-eMDbaI ma M~I na o
Aa[-baIefÀenabaIeÀenabaIDIeAa[-baIefÀenabaIeÀenabaIDIeAa[-baIefÀenabaIeÀenabaIDIeAa[-baIefÀenabaIeÀenabaIDIeAa[-baIefÀenabaIeÀenabaIDIe sao irpaoT- pr ApnaI p`itiËyaa
donao kao kha hO.

 12º01º202112º01º202112º01º202112º01º202112º01º2021 kao saUcanaa va p`saarNa maM~alaya nao baak- kao dSa-kaoM
kI maap roiTMga pr irpao-iTMga ifr sao Sau$irpao-iTMga ifr sao Sau$irpao-iTMga ifr sao Sau$irpao-iTMga ifr sao Sau$irpao-iTMga ifr sao Sau$ krnao AaOr SaOlaI ko
ilae maaisak DoTa ko tIna mahInao jaarI krnao ka inado -Sa
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Outlier Media was able to bargain for higher revenue
from Advertisers. 

 On June 22, 2021, Mumbai Police named Mr Arnab
Goswami and others from ARG Outlier Media (that
owns Republic TV) in the 1800 page supplementary
charge sheet submitted in the Esplanade
Metropolitan Magistrate Court. This is pending in
the Court.

BARC SUSPENDS RATINGS
 On 15.10.2020, BARC announced it is pausing for

three months audience estimates or rating of news
channels. The decision came after its Board proposed
a Technical Committee review to augment current
standards of measuring and reporting data, improving
statistical robustness and “significantly hamper
potential attempts to infiltrate panel homes.”

 Starting with the ‘News Genre,’ BARC ceased
publishing the weekly individual ratings for all news
channels during the exercise. BARC would continue
to release weekly audience estimates for news genre
by state and language,”

 Ministry of Information and Broadcasting constituted
a Committee under Mr Shashi Shekhar Vempati CEO
Prasar Bharati in November 2020 to review
“Guidelines on Television Rating Agencies in India”
notified the Ministry in 2014. In a media statement,
the MIB stated, “There is need to have a fresh look
on the guidelines particularly keeping in view the
recent recommendations of Telecom Regulatory
Authority of India (TRAI), technological
advancements/interventions to address the system
and further strengthening of the procedures for a
credible and transparent rating system.”

 The Vempati Report running to 39 pages of
recommendations, was submitted to the Government
on 04.01.2022 but is yet to be made public. Minister
I and B asked the IBF/NBA/NBDA to give their
reactions to the Report.

 On 12.01.2021, the Ministry of Information and
Broadcasting directed BARC to resume reporting on
audience measurement ratings and release three
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idyaa.baIeAarsaIbaIeAarsaIbaIeAarsaIbaIeAarsaIbaIeAarsaI nao phlao hI p`iËyaaAaoM¸ p`aoTaoka^la inarIxaNa
tM~aoM AaOr Saasana saMrcanaaAaoM maoM saMSaaoQana kr cauka hO.

 AMt maoM 17º03º202117º03º202117º03º202117º03º202117º03º2021 kao baakbaakbaakbaakbaak- nao samaacaar caOnalaaoM ko ilae
phlaI roiTMga jaarI kI.DoTa samaacaar AaOr ivaSaoYa $ica SaOilayaaoM ko
ilae saMvaiQa-t DoTa irpao-iTMga maanakaoM pr AaQaairt qaa.saMvaiQa-t
maanakaoM maoM samaacaar AaOr ivaSaoYa $ica SaOlaISaOlaISaOlaISaOlaISaOlaI ko caOnalaaoM ko ilae 4
saPtah ko raoilaMga AaOsat AaQaar pr dSa-kaoM ko AnaumaanaaoM kI
irpaoiT-Mga Saaimala hO̧  jaao hr saPtah Anya saBaI caOnalaaoM ko ilae
Anaumaana inayaimat $p sao jaarI ikyao jaayaoMgao.

 25º08º2021 25º08º2021 25º08º2021 25º08º2021 25º08º2021 kao baIeAarsaI nao EaI saunaIla laullaaEaI saunaIla laullaaEaI saunaIla laullaaEaI saunaIla laullaaEaI saunaIla laullaa ko sqaana
pr ek ]Vaoga ko idggaja EaI nakula caaopD,aEaI nakula caaopD,aEaI nakula caaopD,aEaI nakula caaopD,aEaI nakula caaopD,a kao inayau@t ikyaa¸
jaao ]VmaSaIlata ko AvasaraoM ka pICa krnao ko ilae calao gayao.

 18º03º2022 kao imaMT Aa^nalaa[na saMskrNa maMT Aa^nalaa[na saMskrNa maMT Aa^nalaa[na saMskrNa maMT Aa^nalaa[na saMskrNa maMT Aa^nalaa[na saMskrNa maoM ek laoK nao
batayaa ik roiTMga yauw ifr sao Sau$ hao gayao qao AaOr p`itWMdI caOnala
‘jaIt ka davaa’ kr rho qao.
 ‘ba`a ^DkasT Aa^iDyaMsa irsaca- ka]Misala’ ³baIeAarsaI´ba`a ^DkasT Aa^iDyaMsa irsaca- ka]Misala’ ³baIeAarsaI´ba`a ^DkasT Aa^iDyaMsa irsaca- ka]Misala’ ³baIeAarsaI´ba`a ^DkasT Aa^iDyaMsa irsaca- ka]Misala’ ³baIeAarsaI´ba`a ^DkasT Aa^iDyaMsa irsaca- ka]Misala’ ³baIeAarsaI´

[MiDyaa Wara 1717171717 mahInao AMtrala ko baad Apnao ga`ahkaoM
ko ilae jaarI ikyao gayao TolaIivajana samaacaar caOnalaaoM ko
dSa-kaoM ko AaMkD,aoM nao caOnalaaoM ko yauw kao puna-jaIivat kr
idyaa hO.

 ]namaoM sao k[- nao Apnao ]_oSyaaoM ko Anau$p DoTa kao kaT CaMT
kr naotR%va kI isqait ka davaa ikyaa hO.Aaja tkAaja tkAaja tkAaja tkAaja tk nao ihMdI
maoM AaOr Ta[msa naa]Ta[msa naa]Ta[msa naa]Ta[msa naa]Ta[msa naa] nao AMga`ojaI samaacaar SaOlaI maoM sabasao
AiQak baajaar ihssaodarI ka davaa ikyaa hO.

 ]nako AaMkD,aoM ko Anausaar AajatkAajatkAajatkAajatkAajatk kI baajaar ihssaodarI
24º924º924º924º924º9‰‰‰‰‰ hO¸ [sako baad TIvaI9 BaartvaYa- 22º85TIvaI9 BaartvaYa- 22º85TIvaI9 BaartvaYa- 22º85TIvaI9 BaartvaYa- 22º85TIvaI9 BaartvaYa- 22º85‰‰‰‰‰
AaOr irpiblak Baart irpiblak Baart irpiblak Baart irpiblak Baart irpiblak Baart ka 19º419º419º419º419º4‰‰‰‰‰ hO.

 Ta[msa naa] Ta[msa naa] Ta[msa naa] Ta[msa naa] Ta[msa naa] nao AMga`ojaI EaoNaI maoM 3030303030‰‰‰‰‰ baajaar ihssaodarI
haisala kr laI hO̧  [sako baad irpiblak TIvaIrpiblak TIvaIrpiblak TIvaIrpiblak TIvaIrpiblak TIvaI 2929292929‰‰‰‰‰ AaOr
[MiDyaa TUDo 12[MiDyaa TUDo 12[MiDyaa TUDo 12[MiDyaa TUDo 12[MiDyaa TUDo 12‰‰‰‰‰ pr hO.

 25º03º202225º03º202225º03º202225º03º202225º03º2022 kao baIeAarsaI pirYadbaIeAarsaI pirYadbaIeAarsaI pirYadbaIeAarsaI pirYadbaIeAarsaI pirYad na o ek naya o
AQyaxa kI inayaui@t kI¸ yaaina [sanao Aa[-pIjaI maIiDyaaAa[-pIjaI maIiDyaaAa[-pIjaI maIiDyaaAa[-pIjaI maIiDyaaAa[-pIjaI maIiDyaa
ba`a ^nD [MiDyaaba`a ^nD [MiDyaaba`a ^nD [MiDyaaba`a ^nD [MiDyaaba`a ^nD [MiDyaa ko mau#ya kaya-karI AiQakarI EaI SaiSaEaI SaiSaEaI SaiSaEaI SaiSaEaI SaiSa
isanhaisanhaisanhaisanhaisanha kao nayaa AQyaxa banaayaa.

iTPpNa IiTPpNa IiTPpNa IiTPpNa IiTPpNa I
if@kI Íomsa 2022 irpaoT- ko AaSaavaadI pUvaa-naumaana kao doKto

hue 2024 tk TIvaI iva&apna rajasva maoM ]llaoKnaIya vaRiw ko saaqa
2021 maoM sabsaiËPSana rajasva maoM ek spYT igaravaT AayaI¸ baIeAarsaI
roiTMgsa kI ivaSvanaIyata ko mah%va kao kma krko nahIM AaMka jaa sakta
hO.halaaMik 17 mahInao ko inalaMbana ko baavajaUd baIeAarsaI roiTMgsa kI

months of data for the genre monthly. BARC had
already undertaken revision in processes, protocol
oversight mechanisms, and governance structures.

 Finally, on 17.03.2021, BARC released the first
ratings for news channels. The data was based on
the Augmented Data Reporting Standards for
News and Special Interest genres. The Augmented
Standards entail reporting audience estimates for
News and Special Interest genre channels on a 4-
week rolling average basis, which would be
released regularly every week and the estimates for
all other channels.

 On 25.08.2021, BARC appointed an industry veteran
Mr Nakul Chopra in place of Mr Sunil Lulla, who
left to pursue entrepreneurial opportunities.

 On 18.03.2022, an article in the Mint Online Edition
pointed out that rating wars had resumed with rival
channels claiming “victory” It stated:
 The viewership data for television news channels

released to its subscribers after a 17-month gap
by Broadcast Audience Research Council
(BARC) India seems to have revived the
channels wars.

 Several of them claimed leadership positions
by slicing and dicing data to suit their purpose.
Aaj Tak has claimed the biggest market share
in Hindi and Times Now in the English news
genre.

 As per their data, Aaj Tak has a market share of
24.9%, followed by TV9 Bharatvarsh at 22.85%
and Republic Bharat at 19.4%.

 Times Now has cornered a 30% market share in
the English category, closely followed by
Republic TV at 29% and India Today at 12%. 

 On 25.03.2022, BARC Council appointed a new
Chairman, namely Mr Shashi Sinha, Chief
Executive Officer at IPG Mediabrands India, as
the new Chairman.

COMMENT
Considering the optimistic forecast by the FICCI

Frames 2022 Report of a significant increase in TV
advertising revenue by 2024 accompanied by a
perceptible fall in subscription revenue in 2021, the
importance of the credibility of the BARC Ratings
cannot be underestimated. However, clarity on the



SATELLITE & CABLE TV JANUARY 202143 SATELLITE & CABLE TV APRIL 2022

MEDIA BEAT

ivaSvanaIyata pr spYTta ABaI BaI banaI hu[- hO.yah vaastva maoM Kodjanak
hO.

ek saMBaaivat AaovarhOMga mauMba[- puilasa Wara dayar irpiblak TIvaI
ko iKlaaf laMibat caaja-SaIT hO.samaaMtr saIbaIAa[- jaaMca ka Baagya
ABaI BaI A&at hO.

yahaM ek ]dahrNa idyaa gayaa hO jahaM ik emaAa[-baI kao
sauivaQaakta- ko $p maoM Saaimala ikyaa gayaa hO AaOr baIeAarsaI kao roiTMga
pwit maoM bahut AavaSyak sauQaar maoM Qakola idyaa AaOr ek AiQak
]<ardayaI Saasana saMrcanaa sauinaiScat kI.ek ]_oSya ]<ardayaI p`saar
BaartI kao ]icat roiTMga vyavasqaa idlaanaa hO.

BaivaYya kI roiTMga irlaIja Saayad hvaa kao saaf kr dogaI.ek
nayao saI[-Aao AaOr AQyaxa ko saaqa @yaa baIeAarsaI kI ivaSvanaIyata
AaiKrkar bahala hao jaayaogaIÆ yah isqait Aanao vaalao saPtah maoM saaf
hao jaayaogaI.

saIºsaIºsaIºsaIºsaIº [nvaoskao nao jaI–saaonaI ivalaya ka samaqa-na ikyaa[nvaoskao nao jaI–saaonaI ivalaya ka samaqa-na ikyaa[nvaoskao nao jaI–saaonaI ivalaya ka samaqa-na ikyaa[nvaoskao nao jaI–saaonaI ivalaya ka samaqa-na ikyaa[nvaoskao nao jaI–saaonaI ivalaya ka samaqa-na ikyaa
 jaI va [nvaoskaojaI va [nvaoskaojaI va [nvaoskaojaI va [nvaoskaojaI va [nvaoskao ko baIca kD,vaI laD,a[- [nvaoskao[nvaoskao[nvaoskao[nvaoskao[nvaoskao ko ilae ek

AdalatI jaIt ko $p maoM samaaPt hu[-¸ jabajabajabajabajaba baaMbao ha[- kaoT-
iDvaIjana baoMcaiDvaIjana baoMcaiDvaIjana baoMcaiDvaIjana baoMcaiDvaIjana baoMca nao tIna gaOr svatM~ inadoSakaoM¸ Aqaa-t\ EaI punaItEaI punaItEaI punaItEaI punaItEaI punaIt
gaaoyanaka¸gaaoyanaka¸gaaoyanaka¸gaaoyanaka¸gaaoyanaka¸ p`baMQa inadoSak AaOr saI[-Aao¸ EaI ASaaok kuiryanaEaI ASaaok kuiryanaEaI ASaaok kuiryanaEaI ASaaok kuiryanaEaI ASaaok kuiryana
ena[-DI AaOr EaI manaIYa caaoKanaIEaI manaIYa caaoKanaIEaI manaIYa caaoKanaIEaI manaIYa caaoKanaIEaI manaIYa caaoKanaI ena[-DI kao vaaoT donao ko ilae
ek AsaaQaarNa ejaIema Aayaaoijat krnao ko ilae [Mvaoskao kI[Mvaoskao kI[Mvaoskao kI[Mvaoskao kI[Mvaoskao kI
AavaSyaktaAavaSyaktaAavaSyaktaAavaSyaktaAavaSyakta kao Kairja krnao vaalao isaMgala baoMca ko fOsalao kao
pUrI trh sao Kairja kr idyaa.halaaMik EaI caaoKanaI AaOr EaI

kuiryana nao ‘vyai@tgat karNaaoM’ sao maaMga ko baad
[istfa do idyaa¸ EaI punaIt gaaonaka emaDIÀsaI[-
Aao ko $p maoM banao rho AaOr ABaI BaI pd pr
banao hue hOM.
 jaba jaIjaIjaIjaIjaI nao [-jaIema ko Aayaaojana kI

Anaumait donao sao manaa kr idyaa¸ tao [sasao ek tnaavapUNa- kanaUnaI
laD , a[ - h u[ - jaa o raYT / Iya kMpnaI kana U n a nyaayaa iQakrNa
³enasaIelaTIenasaIelaTIenasaIelaTIenasaIelaTIenasaIelaTI´ÀraYT/Iya kMpnaI kanaUna ApIlaIya nyaayaaiQakrNa
³enasaIeelaTIenasaIeelaTIenasaIeelaTIenasaIeelaTIenasaIeelaTI´ maoM Sau$ hu[- AaOr baaMbao ecasaI isaMgala baoMcaisaMgala baoMcaisaMgala baoMcaisaMgala baoMcaisaMgala baoMca tk
gayaI AaOr AMt maoM baaMbao ha[- kaoT- kI iDvaIjana baoMcaiDvaIjana baoMcaiDvaIjana baoMcaiDvaIjana baoMcaiDvaIjana baoMca maoM samaaPt hu[-
.

 itiqayaa o M ka ek saMixaPt kalaËma sahayak haogaaitiqayaa o M ka ek saMixaPt kalaËma sahayak haogaaitiqayaa o M ka ek saMixaPt kalaËma sahayak haogaaitiqayaa o M ka ek saMixaPt kalaËma sahayak haogaaitiqayaa o M ka ek saMixaPt kalaËma sahayak haogaa
 11 isatMbar 202111 isatMbar 202111 isatMbar 202111 isatMbar 202111 isatMbar 2021 kao [nvaoskao nao ek AsaaQaarNa AamaAsaaQaarNa AamaAsaaQaarNa AamaAsaaQaarNa AamaAsaaQaarNa Aama

baOzk ³[-jaIema´baOzk ³[-jaIema´baOzk ³[-jaIema´baOzk ³[-jaIema´baOzk ³[-jaIema´ ko ilae ek maaMga p~ jaarI ikyaa.
 13 isatMbar 202113 isatMbar 202113 isatMbar 202113 isatMbar 202113 isatMbar 2021 kao jaI nao saUicat ikyaa ik ]sao EaI

caaoKanaIcaaoKanaIcaaoKanaIcaaoKanaIcaaoKanaI AaOr EaI kuiryana kuiryana kuiryana kuiryana kuiryana sao sTa^k e@sacaoMjaaoM kao %yaaga
p~ p`aPt huAa hO.

credibility of BARC ratings despite a 17-month
suspension is still to set in. This, indeed, is regrettable.

One possible overhang is the charge sheet
pending against Republic TV filed by the Mumbai
Police. The fate of a parallel CBI investigation is
still unknown.

Here is an instance where MIB has added as a
facilitator and pushed BARC into much-needed reform
of rating methodology and ensured a more responsive
governance structure. One purpose has been to get
Prasar Bharati a fair rating regime.

Future rating releases will perhaps clear the air.
With a new CEO and Chairman, will BARC credibility
finally be restored? Only time will tell in the coming
weeks.

C. INVESCO SUPPORTS
ZEE-SONY MERGER

 The bitter battle between Zee and Invesco ended in a
courtroom victory for Invesco when the Bombay High
Court Division Bench completely set aside the Single
Bench judgment rejecting Invesco’s requisition to
hold an extraordinary AGM to vote out three non-
Independent Directors, namely Mr Punit Goenka,
Managing Director and CEO; Mr Ashok Kurian NED
and Mr Manish Chokhani NED. While Mr Kurian
and Mr Chokhani resigned after
the requisition “for personal
reasons”, Mr Punit Goenka
continued as MD/CEO and still
continues in position.

 When Zee refused to allow the
holding of the EGM, it led to a tense legal battle which
started in the National Company Law Tribunal (NCLT)/
National Company Law Appellate Tribunal (NCLAT)
and travelled to the Bombay HC Single Bench and
finally ended in the Division Bench of the Bombay
High Court.

 A brief chronology of dates will be helpful.
 On September 11, 2021, Invesco issued a

Requisition calling for an Extraordinary General
Meeting (“EGM”).

 On September 13, 2021, Zee intimated that it had
received resignation letters from Mr Chokhani
and Mr Kurian to the Stock Exchanges.
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 22 isatMbar 202122 isatMbar 202122 isatMbar 202122 isatMbar 202122 isatMbar 2021 kao jaI nao saaonaI ip@casa- naoTvak-saaonaI ip@casa- naoTvak-saaonaI ip@casa- naoTvak-saaonaI ip@casa- naoTvak-saaonaI ip@casa- naoTvak-
p`a[vaoT ilaimaToDp`a[vaoT ilaimaToDp`a[vaoT ilaimaToDp`a[vaoT ilaimaToDp`a[vaoT ilaimaToD ko saaqa ek gaOr–baaQyakarI Tma- SaIT
Anaumaaodna AaOr inaYpadna kI GaaoYaNaa kI¸ ijasamaoM jaIjaIjaIjaIjaI AaOr
saa onaI [MiDyaasaa onaI [MiDyaasaa onaI [MiDyaasaa onaI [MiDyaasaaonaI [MiDyaa ko ivalaya kI vyavasqaa kIvyavasqaa kIvyavasqaa kIvyavasqaa kIvyavasqaa kI ek samaga `ek samaga `ek samaga `ek samaga `ek samaga `
yaaojanaayaaojanaayaaojanaayaaojanaayaaojanaa Saaimala qaI.

 29 isat M b ar 202129 isat M b ar 202129 isat M b ar 202129 isat M b ar 202129 isat M b ar 2021 ka o
[nva oska o[nva oska o[nva oska o[nva oska o[nva oska o na o na oSanala kMpnaI laa ^ iT /na oSanala kMpnaI laa ^ iT /na oSanala kMpnaI laa ^ iT /na oSanala kMpnaI laa ^ iT /na oSanala kMpnaI laa ^ iT /
byaUnala¸byaUnala¸byaUnala¸byaUnala¸byaUnala¸ mau Mba[- bao Mca ³enasaIelaTIenasaIelaTIenasaIelaTIenasaIelaTIenasaIelaTI´ ko
samaxa ek kMpnaI yaaicaka dayar kI¸ ijasamaoM
jaIjaIjaIjaIjaI kao inadoSakao M kao hTanao ko ilae
[-jaIema Aayaaoijat krnao ka inado-Sa donao kI
maaMga kI gayaI.
 30 isat M b ar 202130 isat M b ar 202130 isat M b ar 202130 isat M b ar 202130 isat M b ar 2021 ka o

enasaIelaTIenasaIelaTIenasaIelaTIenasaIelaTIenasaIelaTI nao jaI kao maaMga pr ivacaar
krnao ka inado-Sa idyaa AaOr enasaIelaTI yaaicaka kao 44444
A@TUbar 2021A@TUbar 2021A@TUbar 2021A@TUbar 2021A@TUbar 2021 kao saunavaa[- ko ilae saUcaIbaw ikyaa.

 30 isatMbar 202130 isatMbar 202130 isatMbar 202130 isatMbar 202130 isatMbar 2021 kao jaIjaIjaIjaIjaI ko baaoD- nao inaYkYa- inakalaa ik
maaMga AmaanyaÀAvaOQaAmaanyaÀAvaOQaAmaanyaÀAvaOQaAmaanyaÀAvaOQaAmaanyaÀAvaOQa qaI AaOr [-jaIema baulaanao maoM ApnaI
Asamaqa-ta Asamaqa-ta Asamaqa-ta Asamaqa-ta Asamaqa-ta dja- kI.

 1 A@TUbar 20211 A@TUbar 20211 A@TUbar 20211 A@TUbar 20211 A@TUbar 2021 kao jaIjaIjaIjaIjaI nao maaMga maoM inaiht k[- kanaUnaI
kimayaao M ka hvaalaa doto hue maaMga kao AsvaIkarAsvaIkarAsvaIkarAsvaIkarAsvaIkar kr
idyaa.

 saaqa hI 1 A@TUbar 20211 A@TUbar 20211 A@TUbar 20211 A@TUbar 20211 A@TUbar 2021 kao jaIjaIjaIjaIjaI nao [sa Adalat
³isaMgala baoMcaisaMgala baoMcaisaMgala baoMcaisaMgala baoMcaisaMgala baoMca´ ko samaxa ek maukdmaa dayar ikyaa.maukdmaoM
maoM jaIjaIjaIjaIjaI nao [nvaoskao[nvaoskao[nvaoskao[nvaoskao[nvaoskao ko iKlaaf inaYaoQaa&amaaMgaI.

 ekla pIzekla pIzekla pIzekla pIzekla pIz ka fOsalaa 26 A@TUbar 202126 A@TUbar 202126 A@TUbar 202126 A@TUbar 202126 A@TUbar 2021 kao saunaayaa
gayaa.ekla nyaayaaQaISa nao ApIlakta-AaoM kao maaMga kao Aagao
baZ,anao ko ilae kao[- kar-vaa[- yaa kdma ]zanao sao raoknao ko
ilae ek inaYaoQaa&ainaYaoQaa&ainaYaoQaa&ainaYaoQaa&ainaYaoQaa&a dI.

 [nvaoskao[nvaoskao[nvaoskao[nvaoskao[nvaoskao nao ]cca nyaayaalaya ko iDivajana bao McaiDivajana bao McaiDivajana bao McaiDivajana bao McaiDivajana bao Mca mao M ek
ApIla dayar kI¸ ijasanao 22 maaca- 202222 maaca- 202222 maaca- 202222 maaca- 202222 maaca- 2022 kao Apnaa
AMitma inaNa-ya pairt ikyaa¸ ekla baoMca ko fOsalao kao r_ krr_ krr_ krr_ krr_ kr
idyaaidyaaidyaaidyaaidyaa AaOr [nvaoskao [nvaoskao [nvaoskao [nvaoskao [nvaoskao kao [-jaIema ko saaqa Aagao baZ,nao kI
Anaumait dI.

 eosaa krto hue iDivajana baoMcaiDivajana baoMcaiDivajana baoMcaiDivajana baoMcaiDivajana baoMca nao k[- mah%vapUNa- iTPpiNayaaM
kI¸ ijanhaoMnao Baart maoM ka^pao-roT SaoyarQaark laaoktM~ kao
banaayao rKnao ko ilae ek majabaUt JaTka idyaa hO.

 hmaara sauivacaairt mat hO ik elaDI ekla nyaayaaQaISa
elaAa[-saI banaama eska^T\-saelaAa[-saI banaama eska^T\-saelaAa[-saI banaama eska^T\-saelaAa[-saI banaama eska^T\-saelaAa[-saI banaama eska^T\-sa maoM savaao-cca nyaayaalaya Wara
inaQaa-irt kanaUna sao ivacailat ivacailat ivacailat ivacailat ivacailat nahIM hao sakto qao.

? On September 22, 2021, Zee announced the
approval and execution of a non-binding term
sheet with Sony Pictures Networks Private
Limited involving a composite scheme of
arrangement for the merger of Zee and Sony
India.

 On September 29, 2021,
Invesco filed a Company
Petition before the
National Company Law
Tribunal, Mumbai
Bench (“NCLT”), asking
for a direction to Zee to
hold the EGM for the
removal of Directors.

 On September 30, 2021,
the NCLT directed Zee to consider the requisition
and listed the NCLT Petition for hearing on
October 4, 2021.

 On September 30, 2021, Zee’s Board concluded
that the requisition was invalid/illegal and
recorded its inability to convene the EGM.

 On October 1, 2021, Zee rejected the requisition
citing multiple legal infirmities contained in the
requisition.

 Also, on October 1, 2021, Zee filed a Suit before
this Court (Single Bench). In the Suit, Zee sought
an injunction against Invesco.

 The Single Bench Judgment was pronounced
on October 26, 2021. The Ld. Single Judge
granted an injunction restraining the
Appellants from taking any action or step to
further the requisition.

 Invesco filed an appeal in the Division Bench of
the High Court, which passed its final judgment
on March 22, 2022, setting aside the Single
Bench judgment and allowing Invesco to go ahead
with the EGM.

 While doing so, the Division Bench made many
significant observations that have struck a
powerful blow for upholding Corporate
Shareholder Democracy in India.

 We are of the considered opinion that the Ld.
Single Judge could not have deviated from the
law laid down by the Supreme Court in LIC vs
Escorts.
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 Agar hma [sa FlaD gaoT kao Kaolato hOM tao ka^rpaoroT DomaaoËosaI
inarqa-kinarqa-kinarqa-kinarqa-kinarqa-k hao jaayaogaI.

 yah savaao-cca nyaayaalaya Wara batayao gayao kanaUna sao spYTspYTspYTspYTspYT
p`sqaanap`sqaanap`sqaanap`sqaanap`sqaana haogaa¸ laoikna Baart maoM ka^rpaoroT laaoktM~ kI naIMva
kao kmajaaor krogaa.

 hma inadoSak maMDla ko AsahyaaogaI AsahyaaogaI AsahyaaogaI AsahyaaogaI AsahyaaogaI AaOr AvaraoQak AvaraoQak AvaraoQak AvaraoQak AvaraoQak AacarNa
ko karNa Baart Bar maoM kMpinayaaoM ko laaoktaMi~k kamakaja kao
p`Baaivatp`Baaivatp`Baaivatp`Baaivatp`Baaivat krnao vaalao [sa trh ko kzaor pirNaamaao M ko
pirNaamasva$p ek imasaala kayama nahIM kr sakto.

 yah maanato hue ik Aaxaoipt inaNa-ya nao kMpnaI ko ek SaoyarQaark
kao [-jaIema baulaanao AaOr rKnao sao raok idyaa¸ jaao inaYaoQaa&a
elaAa[-saI banaama eska^T- \sa elaAa[-saI banaama eska^T- \sa elaAa[-saI banaama eska^T- \sa elaAa[-saI banaama eska^T- \sa elaAa[-saI banaama eska^T- \sa mao M savaao -cca nyaayaalaya ko
inaNa-ya ko tht hO̧  hma ApIla kI AnaumaitApIla kI AnaumaitApIla kI AnaumaitApIla kI AnaumaitApIla kI Anaumait doto hOM AaOr
Axaoipt inaNa-ya kao r_ kr doto hOM.

 [nvaoskao [nvaoskao [nvaoskao [nvaoskao [nvaoskao nao ek bayaana jaarI krko kha ik vah ApnaI [-jaIema
yaaicaka vaapsa lao lagaa.
 jaI jaI jaI jaI jaI nao saaonaIsaaonaIsaaonaIsaaonaIsaaonaI ko saaqa ek ivalaya samaJaaOta ikyaa hO.hmaoM

ivaSvaasa hO ik [sa saaOdo maoM jaIjaIjaIjaIjaI SaoyarQaarkaoM ko ilae Apnao
maaOjaUda sva$p maoM kafI saMBaavanaayaoM hOM.hma yah BaI maanato hOM
ik ivalaya kI samaaiPt ko baad nayaI saMyau@t kMpnaI ko baaoD- ka
pyaa-Pt $p sao punaga-znapyaa-Pt $p sao punaga-znapyaa-Pt $p sao punaga-znapyaa-Pt $p sao punaga-znapyaa-Pt $p sao punaga-zna ikyaa jaayaogaa¸ jaao kMpnaI ko baaoD-
kI inagaranaI kao majabaUt krnao ko hmaaro ]_oSyaaoM kao p`aPt
krogaa.

 jaI jaI jaI jaI jaI nao kha ‘saaonaI saaonaI saaonaI saaonaI saaonaI ko saaqa p`staivat ivalaya kI vaastivakvaastivakvaastivakvaastivakvaastivak
xamata xamata xamata xamata xamata AaOr p`baMQana ko dRiYTkaoNa maoM [sako ivaSvaasa ko ilae
[nva oskao [nva oskao [nva oskao [nva oskao [nva oskao AaOr AaoefAa[- glaa obala caa[naafMD elaelasaIAaoefAa[- glaa obala caa[naafMD elaelasaIAaoefAa[- glaa obala caa[naafMD elaelasaIAaoefAa[- glaa obala caa[naafMD elaelasaIAaoefAa[- glaa obala caa[naafMD elaelasaI
ko inaNa-ya ka svaagat ikyaa.jaIjaIjaIjaIjaI nao Aagao kha hO ik [nvaoskao[nvaoskao[nvaoskao[nvaoskao[nvaoskao
lagaBaga dao dSakaoM sao kMpnaI kI samaga` maUlya inamaa-Na yaa~asamaga` maUlya inamaa-Na yaa~asamaga` maUlya inamaa-Na yaa~asamaga` maUlya inamaa-Na yaa~asamaga` maUlya inamaa-Na yaa~a
ka AiBanna AMgaAiBanna AMgaAiBanna AMgaAiBanna AMgaAiBanna AMga rha hO AaOr yah [sa samaqa-na kao svaIkar
krta hO.

iTPpNa IiTPpNa IiTPpNa IiTPpNa IiTPpNa I

[na GaTnaaËmaaoM nao jaI–saaonaI ko ivalaya ka rasta saaf kr
idyaa.duBaa-gya sao eosaa samaokna¸ ijasakI ivatrNa ]Vaoga maoM A%yaiQak
AavaSyakta hO̧  kBaI nahIM hO.T/a[- ko AaMkD,aoM sao pta calata hO ik
kobala ]Vaoga maoM lagaBaga 1733 malTI isasTma Aa^proT\sa-̧  lagaBaga 155303
elaemaAao AaOr ek ihT\sa Aa^proTr hOM.[sa ivaKMDna kao BaivaYya ko
vaYaao-M maoM samaokna kI AavaSyakta hO.@yaa yah kBaI haogaaÆ 

 If we were to open this flood gate, Corporate
Democracy would be rendered nugatory.

 That would be a clear departure from the law
stated by the Supreme Court but would
undermine the very foundations of corporate
democracy in India.

 We cannot lay down a precedent resulting in
such drastic consequences derailing the
democratic functioning of Companies across
India owing to the non-cooperative and
obstructive conduct of the Board of Directors.

 Considering that the Impugned Judgment
restrained a shareholder of a Company from
calling for and holding an EGM, which
injunction is in the teeth of the decision of the
Supreme Court in LIC vs Escorts, we allow the
Appeal and set aside the Impugned Judgment.

 Invesco issued a statement stating it would withdraw
its EGM petition.
 Zee has entered into a merger agreement with

Sony. We continue to believe this deal has great
potential for Zee shareholders in its current
form. We also recognise that, following the
merger’s consummation, the Board of the newly
combined company will be substantially
reconstituted, which will achieve our objective
of strengthening Board oversight of the
company.

 Zee stated it “welcomed the decision by Invesco
and OFI Global China Fund LLC. for its belief in
the true potential of the proposed merger with
Sony  and for its faith in the management’s
approach.” Zee further said Invesco has been an
integral part of the company’s overall value-
creation journey for almost two decades and that
it acknowledges this support.

COMMENT

These developments have cleared the path for the
Zee-Sony merger to go through. Unfortunately, such
consolidation, which is badly required in the
Distribution industry, is nowhere in sight. TRAI data
reveal that the Cable Industry has approximately 1733
Multi-System Operators, about 155303 LMOs, and One
HITS Operator. This fragmentation needs consolidation
in future years. Will it ever happen? 
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MSOS/LCOS
THE NET WORTH

GAME
The cable and satellite TV broadcast business

was largely driven by small Cable TV operators,
each catering to the needs of local subscribers.

With large MSOs entering the business, the
dynamics changed. This article deliberates the

net worth of MSOs and the affiliated issues.

As per the Companies Act 2013, “net worth” means
the aggregate value of the paid-up share capital and all
reserves created out of the profits and securities premium
account, after deducting the aggregate value of the
accumulated losses,  deferred expenditure and
miscellaneous expenditure not written off, as per the
audited balance sheet, but does not include reserves
created out of
revaluation of assets,
write-back of
depreciation and
a m a l g a m a t i o n .
Conceptually,  Net
worth is the value of
all the non-financial
and financial assets
minus the value of all
i ts  outstanding
liabilities owned by an
individual or institutional unit.

An MSO has to make substantial investment for
setting up the head-ends. Further additional investment is
necessary for spreading the network. The equipment also
requires continuous technology up-gradation. In addition,
as a business entity, an MSO has to face competition from
within and outside industry, thereby necessitating
expenditure on marketing, sales and value-added services
to gain new customer and to retain existing customers. Net-
worth of a company is an important parameter for gauging
its financial standing. However, whether specifying a
minimum net-worth for an applicant MSO will help improve
orderly growth, is a pertinent question?

In the registration of MSO, Government do not
allocate any natural resource. MSOs have to make their
own business plan to survive in the competitive market. It

emaesaAaoÀelasaIAaoemaesaAaoÀelasaIAaoemaesaAaoÀelasaIAaoemaesaAaoÀelasaIAaoemaesaAaoÀelasaIAao
naoTvaqa- ka KolanaoTvaqa- ka KolanaoTvaqa- ka KolanaoTvaqa- ka KolanaoTvaqa- ka Kola

kobala AaOr saOTolaa[T TIvaI p`saarNa vyavasaaya baD,o pOmaanao pr
CaoTo kobala TIvaI Aa^proTraoM Wara saMcaailat qaa¸ p`%yaok
sqaanaIya ga`ahkaoM kI ja$rtaoM kao pUra krta qaa.baD,o

emaesaAao ko karaobaar maoM p`vaoSa krnao ko saaqa gaitSaIlata
badla ga[-.yah laoK emaesaAao AaOr saMbaw mau_aoM ko ilae

naoTvaqa- pr ivacaar–ivamaSa- krta hO.
kMpnaI AiQainayama 2013 ko Anausaar ‘naoT vaqa-’ ka Aqa- hO

caukta Saoyar pUMjaI ka kula maUlya AaOr laaBa AaOr p`itBaUit p`Iimayama Kato sao
banaayao gayao saBaI BaMDar¸ saMicat hainayaaoM̧  Aasqaaigat vyaya AaOr ivaivaQa vyaya
ko kula maUlya kao GaTanao ko baad laoKaprIixat tulana p~ ko Anausaar baT\To
Kato maoM nahIM Dalaa gayaa hO̧  laoikna [samaoM pirsaMpi<ayaaoM ko puna-maUlyaaMkna sao
saRijat BaMDar¸ maUlyah`asa AaOr samaamaolana ka ra[T baOk Saaimala nahIM

hO.saMklpnaa%mak $p sao
naoTvaqa- saBaI gaOr–iva<aIya AaOr
iva<aIya saMpi<ayaaoM ka maUlya
GaTakr iksaI vyai@t yaa
saMsqaagat [ka[- ko svaaima%va
vaalaI saBaI bakayaa donadairyaaoM
ka maUlya hO.
ek emaesaAao kao hoDeMD
sqaaipt krna o ko ilae
pyaa-Pt inavaoSa krnaa pD,ta
hO.naoTvak- ko p`saar ko ilae

AaOr Aitir2t inavaoSa krnao kI AavaSyakta haotI hO.]pkrNaaoM kao
inarMtr tknaIkI ApDoT kI BaI AavaSyakta haotI hO.[sako Alaavaa ek
vyavasaaiyak [ka[- ko $p maoM ek emaesaAao kao ]Vaoga ko BaItr AaOr
baahr sao p`itspQaa- ka saamanaa krnaa pD,ta hO ijasasao nayao ga`ahk haisala
krnao AaOr maaOjaUda ga`ahk kao banaayao rKnao ko ilae maako-iTMga¸ ibaËI AaOr
maUlyavaiQa-t saovaaAaoM pr Kca- kI AavaSyakta haotI hO.iksaI kMpnaI ka
naoTvaqa- ]sakI iva<aIya isqait ka Aaklana krnao ko ilae mah%vapUNa-
pOramaITr hO.halaaMik¸ @yaa ek Aavaodk emaesaAao ko ilae nyaUnatma
naoTvaqa- inaid-YT krnao sao vyavaisqat ivakasa maoM sauQaar krnao maoM madd imalaogaI¸
yah ek p`asaMigak p`Sna hOÆ

emaesaAao ko pMjaIkrNa maoM sarkar kao[- p̀akRitk saMsaaQana AavaMiTt
nahIM krtI hO.p`itspQaI- baajaar maoM banao rhnao ko ilae emaesaAao kao
ApnaI Kud kI vyavasaaya yaaojanaa banaanaI haogaI.vyavasaaya ko saucaa$ saMcaalana
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is the decision of the MSO to maintain necessary capital
and working capital for smooth conduct of business. One
argument could be that stipulation of minimum level entry
net worth will ensure MSO that it has enough strength to
run its business. Counter argument could be that in free
market, there is no need for any stipulation by the
Government as the
applicant has full
freedom as to how it
manages the resources
such as land, labour and
capital. More over entry
level net worth may not
ensure that every MSO
succeeds in the
business.

As per MIB data,
there are 1471 MSOs
registered with MIB as
on 31/03/2018. In line
with progress of
digitisation, the number
of registered MSOs has steadily increased, 31 in 2012 to
1471 in 2017.

Theoretically, the presence of large number of smaller
firms within an industry with higher fixed costs may not
sustain in the long run in competition with larger entities as
the later have economies of scale. Many of the smaller firms
may not get adequate access to financial markets. Because
such firms may be subjected to credit rationing wherein
lenders would be able to provide funds only after
ascertaining creditworthiness or other parameter denoting
financial strength. On the demand side, it is possible that
an entrant MSO has relatively smaller estimated consumer
base. Thus, a typical MSO has to face competition both
from within industry that is from incumbent MSOs, as well
as from outside the industry that is from other type of
distribution platforms like DTH service providers etc. The
stiff competition and advent of new technology like freely
available content on OTT platforms exert sufficient pressure
on such small firms. These factors underline the possibility
that the smaller entrant firms may be more susceptible. Such
firms may fail to recover fixed costs and become unviable.
Therefore, in order to induce stability and sustainability of
growth in the industry, one view could be to prescribe a
minimum net worth requirement for registration as MSO.

At present, as per Cable Television Network Rules
1994 (as amended), an applicant seeking license for operating

ko ilae AavaSyak pUMjaI AaOr kaya-SaIla pUMjaI kao banaayao rKnao emaesaAao
ka inaNa-ya hO.ek tk- yah hao sakta hO ik nyaUnatmastr kI p`vaoSa
naoTvaqa- kI Sat- emaesaAao kao sauinaiScat krogaI ik ]sako pasa Apnaa
vyavasaaya calaanao ko ilae pyaa-Pt takt hO.ka]MTr tk- yah hao sakta hO
ik mau@t baajaar maoM̧  sarkar Wara iksaI BaI Sat- kI AavaSyakta nahIM hO

@yaao Mik Aavaodk kao pUrI
svatM~ta hO ik BaUima¸ Eama AaOr
pUMjaI jaOsao saMsaaQanaaoM ka p`baMQana
kOsao krtI hO.p`vaoSa str sao
AiQak naoT vaqa- yah sauinaiScat
nahIM kr sakta hO ik p`%yaok
emaesaAao vyavasaaya maoM safla
haota hO.
emaAa[-baI ko AaMkD,ao M ko
Anausaar 31À03À2018 tk
emaAa[-baI ko saaqa 1471
emaesaAa o p MjaIkRt h O M.
iDijaTlaIkrNa kI p`gait ko
Anau$p pMjaIkRt emaesaAao kI

saM#yaa 2012 maoM 31 sao baZ,kr 2017 maoM 1471 tk lagaatar baZ,I hO.
saOWaMitk $p sao̧  ]cca inaiScat laagat vaalao ]Vaoga ko BaItr baD,I

saM#yaa maoM CaoTI fmaao-M kI ]pisqait baD,I saMsqaaAaoM ko saaqa p̀itspQaa- maoM laMbao
samaya tk nahIM rh saktI hO̧  @yaaoMik baad maoM pOmaanao kI Aqa-vyavasqaayaoM haotI
hO.k[- CaoTI fmaao-M kao iva<aIya baajaaraoM tk pyaa-Pt phuMca nahIM imala saktI
hO.@yaaoMik eosaI fmaao-M kao ËoiDT raSainaMga ko AQaIna ikyaa jaata hO ijasamaoM
?Nadata saaK yaa iva<aIya majabaUtI kao dSaa-nao vaalao Anya maapdMDaoM ka pta
lagaanao ko baad hI Qana p̀dana krnao maoM saxama haoMgao.maaMga pxa pr yah saMBava hO
ik p̀vaoSaI emaesaAao ko pasa ApoxaakRt kma Anaumaainat ]pBaao@ta AaQaar
hao.[sa p̀kar ek ivaiSaYT emaesaAao kao ]Vaoga ko BaItr sao p̀itspQaa- ka
saamanaa krnaa pD,ta hO jaao ik maaOjaUda emaesaAao sao hO̧  saaqa hI ]Vaoga ko
baahr sao hO jaao Anya p`kar ko ivatrNa PlaoTfa^maao-M jaOsao DITIeca saovaa
p̀dataAaoM Aaid sao hO.kD,I p̀itspQaa- AaOr AaoTITI PlaoTfâma- pr svatM~
$p sao ]plabQa saamagàI jaOsao nayaI tknaIk ka Aagamana eosaI CaoTI fmaao-M pr
pyaa-Pt dbaava Dalata hO.yao kark [sa saMBaavanaa kao roKaaMikt krto hOM ik
p̀vaoSa krnao vaalaI CaoTI fma-oM AiQak saMvaodnaSaIla hao saktI hO.eosaI fmao-
inaiScat laagat vasaUla krnao maoM ivafla hao saktI hO AaOr Avyavahaya- hao
saktI hOM.[sailae¸ ]Vaoga maoM isqarta AaOr ivakasa kI isqarta kao p̀oirt
krnao ko ilae¸ emaesaAao ko $p maoM pMjaIkrNa ko ilae nyaUnatma naoT vaqa- kI
AavaSyakta kao inaQaa-irt krnao pr ivacaar ikyaa jaa sakta hO.

vat-maana maoM kobala TolaIivajana naoTvak- inayama¸ 1994 ³saMSaaoiQat´
ko Anausaar emaesaAao ko $p maoM saMcaalana ko ilae laa[saoMsa p`aPt krnao
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as an MSO can be an individual, an association of
individuals or body of individuals, whether incorporated or
not, or a company. The eligibility criteria for an applicant
multi-system operator as per rule 11(B) are as follows :—

a) where the applicant is a person, he shall be a citizen
of India and not less than eighteen years of age;

b) where the applicant is an association of Individuals
or body of individuals, whether incorporated or not,
the members of such an association or body shall be
citizens of India and not less than eighteen years of
age;

c) where the applicant is an association of Individuals
or body of individuals, whether incorporated or not,
the members of such an association or body shall be
citizens of India and not less than eighteen years of
age;

d) the applicant shall not be an undischarged
insolvent;

e) the application shall not be a person of unsound
mind as declared by a-competent court;

f) the applicant shall not be convicted of any criminal
offence.

Further as per MSO registration procedure followed
by MIB, in case of individuals the eligibility criterion in
terms of net worth states that he/she should have a positive
net worth. In case of association of individuals or body of
individuals or a company, there is no criterion in terms of
net worth requirements.

It is essential that a company has an adequate
financial strength while operating in a technology
dependent, dynamic and capital-intensive industry. Cable
TV distribution service is an important support in the overall
value chain as it constitutes the last mile for extending
service to the consumer. A financially weak entity may either
wind-up or may have to compromise on quality of its
services. In either case the effects of such scenarios are not
good for orderly growth of the sector. The policy framework
should therefore ensure that only those entities which can
sustain competition and provide best quality of service to
consumer are eligible to register.

Another very important issue is regarding eligibility
of an individual to operate services as MSO. Rule 11B of
the cable TV rules does not differentiate between a person
and a legal person as an applicant for MSO registration. As
such, if an individual applies for an MSO license, there is
no prudent way to confirm his/her actual net worth. Because

vaalaa Aavaodk ek vyai@t¸ vyai@tyaaoM ka saMGa yaa vyai@tyaaoM ka inakaya¸
caaho inayaimat hao yaa na hao̧  yaa ek kMpnaI hao sakta hO.inayama 11 ³baI´
ko Anausaar ek Aavaodk malTI isasTma Aa^proTr ko ilae pa~ta maanadMD
inamnausaar hO:

e´ jahaM Aavaodk ek vyai@t hO̧  vah Baart ka naagairk haogaa¸ AaOr
18 vaYa- sao kma Aayau ka nahIM haonaa caaihe

baI´ jahaM Aavaodk vyai@tyaaoM ka saMGa yaa vyai@tyaaoM ka inakaya hO̧  caaho
inayaimat hao yaa nahIM̧  eosao saMGa yaa inakaya ko sadsya Baart ko
naagairk haoMgao̧  AaOr 18 vaYa- sao kma Aayau ko nahIM haoMgao

saI´ jahaM Aavaodk vyai@tyaaoM ka saMGa yaa vyai@tyaaoM ka inakaya hO̧  caaho
inayaimat hao yaa nahIM̧  eosao saMGa yaa inakaya ko sadsya Baart ko
naagairk haoMgao̧  AaOr 18 vaYa- sao kma Aayau ko nahIM haoMgao

DI´ Aavaodk Anaunmaaoicat idvaailayaa nahIM haogaa

[-´ Aavaodk ek saxama nyaayaalaya Wara GaaoiYat ko $p maoM ivakRt idmaaga
ka vyai@t nahIM haogaa

ca´ Aavaodk kao iksaI BaI AapraiQak ApraQa ka daoYaI nahIM zhrayaa
jaayaogaa.
[sako Alaavaa emaAa[-baI Wara ApnaayaI gayaI emaesaAao pMjaIkrNa

p`iËyaa ko Anausaar vyai@tyaaoM ko maamalao maoM naoT vaqa- ko saMdBa- maoM pa~ta
maapdMD batata hO ik ]sako pasa sakara%mak naoTvaqa- haonaa caaihe.vyai@tyaaoM
ko saMGa yaa vyai@tyaaoM ko inakaya yaa iksaI kMpnaI ko maamalao maoM naoTvaqa-
AavaSyaktaAaoM ko saMdBa- maoM kao[- maanadMD nahIM hO.

yah AavaSyak hO ik p`aOVaoigakI pr inaBa-r¸ gaitSaIla AaOr pUMjaI
gahna ]Vaoga maoM kama krto samaya ek kMpnaI ko pasa pyaa-Pt iva<aIya takt
hao.kobala TIvaI ivatrNa saovaa samaga` maUlya EaRMKlaa maoM ek mah%vapUNa- samaqa-na
hO @yaaoMik yah ]pBaao@ta kao saovaa p`dana krnao ko ilae AMitma maIla ka
gazna krtI hO.Aaiqa-k $p sao kmajaaor [ka[- yaa tao baMd hao saktI hO yaa
]sao ApnaI saovaaAaoM kI gauNava<aa sao samaJaaOta krnaa pD, sakta hO.iksaI
BaI maamalao maoM [sa trh ko pirdRSyaaoM ko p`Baava xao~ ko vyavaisqat ivakasa ko
ilae AcCo nahIM hOM.[sailae naIitgat Z,aMcao kao yah sauinaiScat krnaa
caaihe ik kovala vao saMsqaayaoM jaao p`itspQaa- banaayao rK saktI hOM AaOr
]pBaao@ta kao savaao-<ama gauNava<aa kI saovaa p`dana kr saktI hO̧  vao pMjaIkrNa
kI pa~ hOM.

ek AaOr mah%vapUNa- mau_a emaesaAao ko $p maoM saovaaAaoM kao saMcaailat
krnao ko ilae iksaI vyai@t kI yaaogyata ko saMbaMQa maoM hO.kobala TIvaI inayamaaoM
ka inayama 11 baI emaesaAao ko pMjaIkrNa ko ilae Aavaodk ko $p maoM vyai@t
AaOr kanaUnaI vyai@t ko baIca AMtr nahIM krta hO.jaOsao̧  yaid kao[- vyai@t
emaesaAao laa[saoMsa ko ilae Aavaodna krta hO tao ]sakI vaastivak naoTvaqa- kI
puiYT krnao ka kao[- ivavaokpUNa- trIka nahIM hO.@yaaoMik iksaI vyai@t kao
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an individual is not required to make any statutory
submissions to any public authority that specifies the net-
worth. So, if a minimum net worth requirement is specified,
it will be necessary to specify the format and the procedure
to calculate the net-worth. Similarly, issues will arise in case
of the group of individuals. Alternatively, if a minimum net-
worth is prescribed, the extant rules may be reviewed to
prescribe only business entity like a proprietor-ship firm in
case of an individual and a partnership firm in case of group
of individuals. It is noted that business entities as registered
firms are duly audited, and their net worth can be duly
assessed based on their actual paid up capital or previous
years’ audited reports. Such audited reports are part of
statutory filings and therefore can be duly verified.

Due to digitalization and convergence, many non-
traditional broadcasting TV distribution platforms such as
OTT are emerging in the market. To remain competitive, it
becomes necessary for MSOs to upgrade their networks
and equipment for provisioning of value-added services
including triple play services and broadband internet. In
such a scenario, it becomes even more essential for the
firms to have substantial financial strength.

On the other hand, any entry or exit barrier may deter
first generation/new entrepreneurs. The nature of
competition in the market as well as high upfront
investments can itself ensure that firms having adequate
financial strength only enter the field. However, though no
specific data exists for MSO’s becoming unviable, the fact
that only about 77.7 % of those registered with MIB are
actually operating business, may be an indication.

Conversely, the regional MSOs are necessary in the
cable TV sector as they can better provide the program
diversity to cater to the regional/local tastes. A minimum
net-worth criterion or entry could discourage the growth of
smaller MSOs in far-flung areas and in-turn may hinder the
incubation and growth of local and regional channels. Thus,
an entry barrier like fixing a minimum net-worth requirement
may adversely affect overall program diversity and
development of local and regional content.

NET-WORTH BASED ON AREA OF OPERATION
In the cable TV sector, MSOs providing cable TV

services are categorized on a pan-India basis only. As per
the guidelines issued by the MIB vide notification No. 2/
108/2015-DAS dated 27/01/2017 whereby all registered
MSOs are free to operate in any parts of the country,
irrespective of registration for specified DAS notified area(s)
granted by the Ministry of I&B.

However, since the capital requirements for setting

iksaI BaI saava-jainak p̀aiQakrNa kao kao[- vaOQaainak p̀stuityaaM krnao kI
AavaSyakta nahIM haotI hO jaao naoTvaqa- kao inaid-YT krta hO.[sailae yaid
nyaUnatma naoTvaqa- kI AavaSyakta inaid-YT kI jaatI hO tao naoTvaqa- kI gaNanaa
ko ilae p̀a$p AaOr p̀iËyaa kao inaid-YT krnaa AavaSyak haogaa.[saI trh
vyai@tyaaoM ko samaUh ko maamalao maoM BaI samasyaayaoM ]%pnna haoMgaI.vaOkilpk $p sao
yaid ek nyaUnatma naoTvaqa- inaQaa-irt ikyaa jaata hO tao maaOjaUda inayamaaoM kI
samaIxaa kovala vyavasaaiyak [ka[- jaOsao ik ek vyai@t ko maamalao maoM ek
p̀aopra[Tr iSap fma- AaOr vyai@tyaaoM ko samaUh ko maamalao maoM ek saaJaodarI fma-
kao inaQaa-irt krnao ko ilae kI jaa saktI hO.yah naaoT ikyaa jaata hO ik
pMjaIkRt fmaao-M ko $p maoM vyavasaaiyak saMsqaaAaoM ka ivaiQavat laoKaprIixat
irpaoT- ko AaQaar pr ]nakI naoTvaqa- ka ivaiQavat maUlyaaMkna ikyaa jaa sakta
hO.[sa trh laoKaprIixat irpaoT- vaOQaainak fa[ilaMga ka ihssaa hO AaOr
[sailae [sao ivaiQavat sa%yaaipt ikyaa jaa sakta hO.

iDijaTlaIkrNa AaOr knva-jaMsa ko karNa¸ k[- gaOr–parMpirk p̀saarNa
TIvaI ivatrNa PlaoTfa^ma- jaOsao AaoTITI baajaar maoM ]Bar rho hOM.p`itspQaI- banao
rhnao ko ilae emaesaAao ko ilae iT/PlaPlao saovaaAaoM AaOr ba`a^DbaOMD [MTrnaoT
saiht maUlya vaiQa-t saovaaAaoM ko p`avaQaana ko ilae Apnao naoTvak- AaOr
]pkrNa kao ApgaòD krnaa AavaSyak hao jaata hO.eosao pirdRSya maoM fmaao-
M ko ilae pyaa-Pt iva<aIya takt haonaa AaOr BaI AavaSyak hao jaata hO.

dUsarI Aaor¸ kao[- BaI p̀vaoSa yaa inakaya AvaraoQa phlaI pIZ,IÀnayao
]VimayaaoM kao raok sakta hO.baajaar maoM p̀itspQaa- kI p̀kRit ko saaqa–saaqa
]cca Aigàma inavaoSa svayaM yah sauinaiScat kr sakto hOM ik pyaa-Pt iva<aIya
takt rKnao vaalaI fma- hI xao~ maoM p̀vaoSa kroM.halaaMik¸ AamataOr pr emaesaAao
ko Avyaavahairk haonao ko ilae kao[- ivaiSaYT DoTa maaOjaUd nahIM hO̧  tqya yah hO
ik emaAa[-baI ko saaqa pMjaIkRt laaogaaoM maoM sao kovala 77º7‰ hI vaastva maoM
vyavasaaya saMcaailat kr rho hOM̧  yah ek saMkot hao sakta hO.

[sako ivaprIt¸ kobala TIvaI maoM xao~Iya emaesaAao AavaSyak hOM
@yaaoMik vao xao~IyaÀsqaanaIya $icayaaoM kao pUra krnao ko ilae kaya-Ëma ivaivaQata
kao baohtr ZMga sao p̀dana kr sakto hOM.ek nyaUnatma naoTvaqa- maanadMD yaa
p̀vaoSa dUr–draja ko xao~aoM maoM CaoTo emaesaAao ko ivakasa kao htao%saaiht kr
sakta hO AaOr badlao maoM sqaanaIya AaOr xaò~Iya caOnalaaoM ko }Ymaayana AaOr
ivakasa maoM baaQaa ]%pnna kr sakta hO.[sa p̀kar¸ nyaUnatma naoTvaqa- kI
AavaSyakta tya krnao jaOsaI p̀vaoSa baaQaa samagà kaya-Ëma ivaivaQata AaOr
sqaanaIya AaOr xao~Iya saamagàI ko ivakasa pr p̀itkUla p̀Baava Dala saktI hO.
saMcaalana ko ilae xao~ ko AaQaar pr naoTvaqa -sa Mcaalana ko ilae xao~ ko AaQaar pr naoTvaqa -sa Mcaalana ko ilae xao~ ko AaQaar pr naoTvaqa -sa Mcaalana ko ilae xao~ ko AaQaar pr naoTvaqa -sa Mcaalana ko ilae xao~ ko AaQaar pr naoTvaqa -

kobala TIvaI xao~ maoM̧  kobala TIvaI saovaayaoM p`dana krnao vaalao emaesaAao
kao kovala AiKla BaartIya AaQaar pr vagaI-kRt ikyaa jaata hO.emaAa[-
baI Wara AiQasaUcanaa saM#yaa 2À108À2015–DIeesa idnaaMk 27À01À2017
Wara jaarI idSaa–inado-SaaoM ko Anausaar ijasasao saBaI pMjaIkRt emaesaAao doSa
ko iksaI BaI ihssao maoM kama krnao ko ilae svatM~ hOM̧  caaho saUcanaa AaOr
p`saarNa maM~alaya inaid-YT DIeesa AiQasaUicat xao~ ko ilae pMjaIkrNa kI
prvaah ikyao ibanaa.
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up operations of an entrant MSO would depend upon the
areas of operation, it is conceivable that their net worth
requirements could also vary with the initial proposed area
of operation.

Accordingly, there could be categories of MSOs
based on the area of operation. First there could be the
national level MSO providing its services in major part of
the country covering at least ‘n’ number of states. Similarly,
there could be state level MSOs having an area of operation
in a state. And at local level there can be MSO’s who cover
a district or part thereof.

As mentioned above, the investment level
required for each of the above three categories of MSO
would vary significantly depending upon the area of
coverage, with a pan India MSO having a substantially
higher levels of required investment followed by other
two categories of MSOs. Therefore, one view could be
to fix the entry level net worth requirement in accordance
to the desired scale of operation of an entrant MSO such
that the required minimum net worth would be highest
for Pan India MSOs followed by state level MSOs and
least for district level MSOs.

As evident from above, currently, registrations are
granted to MSOs for operations on a Pan India basis.
Now, one scenario might be that if a requirement for
minimum net worth is specified based on the proposed
area of operation then the licenses may not be granted
on a Pan India basis. Other scenario might be that even
after specifying a minimum net worth requirement,
licenses are granted on a Pan India basis. This is because
even if an applicant wishes to operate on a local or
regional level, licenses could be granted on a Pan India
basis after ascertaining the requisite net worth to operate
at that level. There are two possible scenarios. Scenario
1, where an entrant MSO operates on a district level or
state level and gradually expands its coverage. Scenario
2, where an MSO starts with multistate operations and
expands its horizons nationally through organic and in-
organic (through mergers and acquisitions) growth. In
scenario 1, a multi-level net worth may be necessary
whereas in scenario 2 a single level net worth would
suffice.

In case a new regime is created by granting
registration on the basis of area of operation then there
may also be a need to classify even the existing MSOs
on the same basis to create a level playing field within
the industry. The counter view may be that such
classification may not be required as it may complicate
the process. 

halaaMik¸ caUMik ek p`vaoSaI emaesaAao ko saMcaalana kI sqaapnaa ko
ilae pUMjaI kI AavaSyaktayaoM saMcaalana ko xao~aoM pr inaBa-r krtI hO̧  yah
Anaumaana yaaogya hO ik saMcaalana ko p`arMiBak p`staivat xao~ ko saaqa ]nakI
naoTvaqa- kI AavaSyaktayaoM BaI iBanna hao saktI hO.

tdanausaar saMcaalana ko xao~ ko AaQaar pr emaesaAao kI EaoiNayaaM
hao saktI hOM.phlaa raYT/Iyastr ka emaesaAao hao sakta hO jaao kma sao
kma Anaok rajyaaoM kao kvar krto hue doSa ko baD,o ihssao maoM ApnaI saovaayaoM
p`dana kr rha hao.[saI trh rajyastr ko emaesaAao hao sakto hOM ijanaka
ek rajya maoM saMcaalana ka xao~ hao.AaOr sqaanaIyastr pr eosao emaesaAao hao
sakto hOM jaao iksaI BaI ijalao yaa ]sako ihssao kao kvar krto hOM.

jaOsaaik }pr ]llaoK ikyaa gayaa hO emaesaAao kI ]prao@t tIna
EaoiNayaaoM maoM sao p`%yaok ko ilae AavaSyak inavaoSastr kvaroja ko xao~ ko
AaQaar pr mah%vapUNa- $p sao iBanna haogaa¸ ijasamaoM ek AiKla BaartIya
emaesaAao ko pasa AavaSyak inavaoSa ko ]cca str ko baad emaesaAao kI
Anya dao EaoiNayaaM haoMgaI.[sailae¸ ek dRiYTkaoNa ek p`vaoSaI emaesaAao ko
saMcaalana ko vaaMiCt pOmaanao ko Anausaar p`vaoSa str kI naoTvaqa- kI AavaSyakta
kao zIk krnao ko ilae hao sakta hO jaOsao ik AavaSyak nyaUnatma naoTvaqa-
AiKla BaartIya emaesaAao ko ilae ]ccatma haogaa AaOr ]sako baad
rajyastr ko emaesaAao AaOr kma sao kma ijalaastr ko emaesaAao ko ilae.

jaOsaaik }pr sao spYT hO ik vat-mana maoM emaesaAao kao AiKla
BaartIya AaQaar pr saMcaalana ko ilae pMjaIkrNa p̀dana ikyao jaato hOM.Aba¸
yah pirdRSya hao sakta hO ik yaid saMcaalana ko p̀staivat xao~ ko AaQaar pr
nyaUnatma naoTvaqa- kI AavaSyakta inaid-YT kI jaatI hO tao AiKla BaartIya
AaQaar pr laa[saoMsa p̀dana nahIM ikyao jaa sakto hOM.Anya pirdRSya yah hao
sakta hO ik nyaUnatma naoTvaqa- kI AavaSyakta kao inaid-YT krnao ko baad BaI¸
AiKla BaartIya AaQaar pr laa[saoMsa idyao jaato hOM.eosaa [sailae hO @yaaoMik
yaid kao[- Aavaodk sqaanaIya yaa xao~Iya str pr kama krnaa caahta hO tao ]sa
str pr saMcaailat krnao ko ilae AavaSyak naoTvaqa- ka pta lagaanao ko baad
AiKla BaartIya AaQaar pr laa[saoMsa idyao jaa sakto hOM.dao saMBaaivat pirdRSya
hOM. pirdRSya 1: jahaM ek p̀vaoSakta- emaesaAao ijalaastr yaa rajyastr pr
kama krta hO AaOr QaIro–QaIro Apnao kvaroja ka ivastar krta hO.pirdRSya
2: jahaM ek emaesaAao bahurajyaIya saMcaalana ko saaqa Sau$ haota hO AaOr
jaOivak AaOr [na–Aagao-inak ³ivalaya AaOr AiQagàhNa ko maaQyama saó  ivakasa
ko maaQyama sao raYT/Iyastr pr Apnao ixaitja ka ivastar krta hO.pirdRSya 1
maoM ek bahu–strIya naoTvaqa- AavaSyak hao sakta hO jabaik pirdRSya 2 maoM
eklastr ka naoTvaqa- pyaa-Pt haogaa.

yaid saMcaalana ko xao~ ko AaQaar pr pMjaIkrNa p`dana krko ek
nayaI vyavasqaa banaayaI jaatI hO tao ]Vaoga ko BaItr ek samaana Avasar
banaanao ko ilae maaOjaUda emaesaAao kao BaI ]saI AaQaar pr vagaI-kRt krnao
kI AavaSyakta hao saktI hO.p`itvaad yah hao sakta hO ik [sa trh ko
vagaI-krNa kI AavaSyakta nahIM hao saktI hO @yaaoMik yah p`iËyaa kao
jaiTla banaa sakta hO. 
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NEWS  RATING

BARC INDIA GOES
LIVE WITH THE

“AUGMENTED DATA
REPORTING

STANDARDS”
BARC India has resumed the ratings for

individual news channels.

Following an industry-wide consultative process,
the BARC Team, along with the BARC TechComm,
developed the Augmented Data Reporting Standards for
News and Special Interest genres, aligned with the
industry’s needs. As per these revised approved
standards, audience estimates for these genres will only
be released based on a 4-week rolling average, every
week.

A level playing field has
been ensured for all channels
within the BARC ecosystem with a
single YUMI login access to the
audience estimates. There is also
no change in the weekly data
release cadence – which enables
seamless planning.

Sensitive to the industry’s
need for past data for informed
and equitable decision making, and as advised, BARC
India will also release data for the previous 13 weeks,
i.e., for the period of Week 49, 2021 to Week 9, 2022, only
for the channels that have not chosen to opt out from
receiving this data, which will also be based on a 4-week
rolling average. This data will be released over the next 3
working days.

In order to familiarise our valuable subscribers
with these new reporting standards, BARC India held
webinars where detailed explanations were provided, and
questions answered. Our detailed Policy for Augmented
Data Reporting Standards is also available on our website.

This review process has not only resulted in a
statistically sound and effective solution which works in
the interest of the entire ecosystem but has also helped
evolve changes in the reporting for Special Interest Genre
Channels. 

baIeAarsaI [MiDyaa ‘saMvaiQa-tbaIeAarsaI [MiDyaa ‘saMvaiQa-tbaIeAarsaI [MiDyaa ‘saMvaiQa-tbaIeAarsaI [MiDyaa ‘saMvaiQa-tbaIeAarsaI [MiDyaa ‘saMvaiQa-t
DoTa irpaoiTM-ga maanakaoM’ koDoTa irpaoiTM-ga maanakaoM’ koDoTa irpaoiTM-ga maanakaoM’ koDoTa irpaoiTM-ga maanakaoM’ koDoTa irpaoiTM-ga maanakaoM’ ko

saaqa laa[va huAasaaqa laa[va huAasaaqa laa[va huAasaaqa laa[va huAasaaqa laa[va huAa
baak- [MiDyaa nao vyai@tgat samaacaar caOnalaaoM ko ilae ifr sao

roiTMga kI Sau$Aat kI hO.

]Vaoga vyaapI pramaSa- p`iËyaa ko baad baIeAarsaI TIma nao baIeAarsaI
Tokka^ma ko saaqa ]Vaoga kI ja$rtaoM ko Anau$p samaacaar AaOr ivaSaoYa $ica
SaOilayaaoM ko ilae saMvaiQa-t DoTa irpaoiT-Mga maanakaoM kao ivakisat ikyaa.[na
saMSaaoiQat svaIkRt maanakaoM ko Anausaar [na SaOilayaaoM ko dSa-kaoM ka Anaumaana
hr saPtah kovala 4 saPtah ko raoilaMga AaOsat ko AaQaar pr jaarI ikyaa
jaayaoMgao.

dSa-kaoM ko Anaumaana ko ilae ek isaMgala vaa[-yaUemaAa[- laa^igana
e@saosa ko saaqa baIeAarsaI pairisqaitkI
tM~ ko BaItr saBaI caOnalaaoM ko ilae ek str
ka Kola ka maOdana sauinaiScat ikyaa gayaa
hO.saaPtaihk DoTa irlaIja ko taOr trIko
maoM kao[- badlaava nahIM ikyaa gayaa hO̧  jaao
inabaa-Qa yaaojanaa kao saxama banaatI hO.
saUicat AaOr nyaayasaMgat inaNa-ya laonao ko ilae
ipClao DoTa ko ilae ]Vaoga kI AavaSyakta

ko p`it saMvaodnaSaIla¸ AaOr jaOsaa ik salaah dI ga[- hO̧  baIeAarsaI [MiDyaa
ipClao 13 saPtahaoM ko ilae DoTa BaI jaarI krogaa¸ Aqaa-t\ saPtah 49¸
2021 sao saPtah 9¸ 2022 kI AvaiQa ko ilae¸ kovala caOnala¸ ijanhaoMnao
[sa DoTa kao p`aPt krnao sao Aa^PT Aa]T krnao ka ivaklp nahIM caunaa hO̧
jaao ik 4 saPtah ko raoilaMga AaOsat pr BaI AaQaairt haogaa.yah DoTa
Agalao 3 kaya- idvasaaoM maoM jaarI ikyaa jaayaogaa.

[na nayao irpaoiT-Mga maanakaoM ko saaqa hmaaro maUlyavaana ga`ahkaoM kao
piricat krnao ko ilae baIeAarsaI [MiDyaa nao vaoibanaar Aayaaoijat ikyao̧
jahaM ivastRt spYTIkrNa p`dana ikyao gayao̧  AaOr savaalaaoM ko jabaaba idyao
gayao.saMvaiQa-t DoTa irpaoiT-Mga maanakaoM ko ilae hmaarI ivastRt naIit hmaaro
vaobasaa[T pr BaI ]plabQa hO.

[sa samaIxaa p`iËyaa ko pirNaamasva$p na kovala saaMi#yakIya $p sao
saudRZ, AaOr p`BaavaI samaaQaana inaklaa hO̧  jaao pUro pairisqaitkI tM~ ko iht
maoM kama krta hO̧  bailk ivaSaoYa $ica SaOlaI caOnalaaoM ko ilae irpaoiTM-ga maoM
badlaava laanao maoM BaI madd krta hO. 
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CAN LEO SATELLITES
TRANSFORM THE

FUTURE OF
CONNECTIVITY?

Low earth orbit satellites fuel next space race for
mission-critical applications, says GlobalData

The new space race focuses on satellite Internet with
a promise of higher speed and lower latency for industrial
and business-oriented communication applications. As the
connectivity revolution gathers momentum, low earth orbit
satellites (LEOs) penetrate innovative
application areas due to superior
performance and positioning
compared to geostationary and middle
earth orbit satellites in remote tracking,
climate monitoring, and inter-vehicular
networking, according to GlobalData, a leading data and
analytics company.

GlobalData’s FutureTech Series report, ‘Internet from
Sky: Can LEO Satellites Transform the Future of
Connectivity?’, reveals the futuristic latency-critical
applications of LEOs as the technology widens its global
footprint.

@yaa ilayaao saOTolaa[T@yaa ilayaao saOTolaa[T@yaa ilayaao saOTolaa[T@yaa ilayaao saOTolaa[T@yaa ilayaao saOTolaa[T
knaoi@TivaTI ko BaivaYya kaoknaoi@TivaTI ko BaivaYya kaoknaoi@TivaTI ko BaivaYya kaoknaoi@TivaTI ko BaivaYya kaoknaoi@TivaTI ko BaivaYya kao

badla sakto hOMÆbadla sakto hOMÆbadla sakto hOMÆbadla sakto hOMÆbadla sakto hOMÆ
glaaobalaDaTa ka khnaa hO ik laao Aqa- Aiba-T saOTolaa[T

AiBayaana–mah%vapUNa- AavaodnaaoM ko ilae AgalaI AMtirxa daOD,
kao baZ,avaa dogaa

nayaI AMtirxa daOD, AaOVaoigak AaOr vyaapar ]nmauK saMcaar AavaodnaaoM
ko ilae ]cca gait AaOr kma ivalaMbata ko vaado ko saaqa saOTolaa[T [MTrnaoT
pr koMid`t hO.glaaobalaDaTa ko Anausaar jaOsao–jaOsao knaoi@TivaTI ËaMit gait

pkD,tI hO¸ laa o Aqa- Aaiba -T sa OTolaa[T
³ela[-Aaó  baohtr p`dSa-na AaOr BaUsqaOitk AaOr
maQya pRqvaI kxaa saOTolaa[TaoM kI tulanaa maoM dUrsqa
T/OikMga¸ jalavaayau inagaranaI AaOr AMtr–vaahna
naoTvaik-Mga kI tulanaa maoM baohtr p`dSa-na AaOr

isqait ko karNa AiBanava Aavaodna xao~aoM maoM p`vaoSa krto hOM.yah baat p`mauK
DoTa enaailaiT@sa kMpnaI glaaobalaDaTa nao batayaI.

glaaobalaDaTa kI FyaUcarTok saIirja kI irpaoT- ‘[MTrnaoT Ía^ma
ska[-: kOna ilaAao saOTolaa[T\sa T/aMsafa^ma- d FyaUcar Aa^f knaoi@TivaTI’¸
ela[-Aao ko FyaUcairisTk laoToMsaI–iËiTkla eiPlakoSana ka Kulaasaa krtI
hO @yaaoMik tknaIkI Apnao vaOiSvak fuTipM̀T kao baZ,atI hO.
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Kiran Raj, Principal Disruptive Tech Analyst at
GlobalData, comments: “Venture capital (VC) deals in the
LEO space witnessed a massive rise in 2021 with nearly
650% year-on-year growth. An unprecedented level of this
funding is flowing into the space economy, beyond satellite
communications, into ventures to drive creative concepts
and versatile use-cases.”

Sanchari Chatterjee, Senior Disruptive Tech Analyst
at GlobalData, notes: “Post COVID-19 pandemic, LEOs
could be potentially critical to offer lightning speed
broadband services, tracking of assets, securitizing data,
and strengthening the network infrastructure to provide
communication resilience in digital oilfields, satellite farming,
and connected vehicles.”

DIGITAL OILFIELDS:
LEO technology can offer ubiquitous connectivity

to remote onshore and offshore oil fields enabling oil and
gas companies to enhance their digital capabilities, machine
learning, and security initiatives at remote facilities.
Australian IT service provider Speedcast conducted an oil
and gas industry performance testing of Telesat’s Phase 1
LEO satellite using data provided by a Brazilian petroleum
company Petrobras.

SATELLITE FARMING:
Spectral imaging offered by LEOs can assist farmers

to record land productivity and soil health to improve their
decision-making for crop cultivation and product marketing.
Farmers can also track the climate, soil conditions, and
growth parameters of crops using data from LEOs. US-based
agro giant John Deere is investigating the potential of LEOs
in agriculture to assist farmers in rural areas with high-speed
broadband connectivity.

CONNECTED VEHICLES:
LEO satellites promise fast-paced networking to

support automotive emergency response situations, content
software distribution to cars, inter-vehicle connectivity, and
a host of compelling features in armored luxury vehicles,
missiles, mining vehicles, agricultural unmanned vehicles,
and autonomous vehicles. Chinese automaker Zhejiang
Geely Holding plans to investigate a network of LEOs to
navigate its fleet of cloud-connected cars.

Chatterjee concludes: “Apart from the investment
scenario, the surge in IP activities in the last few years also
contribute to more in-space tracking, monitoring,
navigational, and even manufacturing initiatives to set the
stage for a wider deployment of LEOs infrastructure across
various industries.” 

glaaobalaDaTa maoM ipM̀isapla iDsariPTva Tok enaailasT ikrNa raja nao
batayaa ik ‘ela[-Aao sposa maoM vaoMcar kOipTla ³vaIsaI´ saaOdaoM maoM 2021 maoM
lagaBaga 650‰ saala dr saala vaRiw ko saaqa BaarI vaRiw doKI gayaI.[sa
fMiDMga ka ek ABaUtpUva-str AMtirxa Aqa-vyavasqaa maoM̧  saOTolaa[T saMcaar sao
pro rcanaa%mak AvaQaarNaaAaoM AaOr bahumauKI ]pyaaoga ko maamalaaoM kao calaanao
ko ]pËmaaoM maoM bah rha hO.

glaaobalaDaTa maoM saIinayar iDsariPTva tknaIkI ivaSlaoYak saMcaarI
caTjaI- nao naaoT ikyaa ‘kaoivaD–19 mahamaarI’ ko baad ilaAao ibajalaI gait
vaalaI ba`a^DbaOMD saovaaAaoM kI poSakSa krnao̧  pirsaMpi<ayaaoM kI T/OikMga¸ DoTa
kao saurixat krnao AaOr iDijaTla Aa^yalaiflD¸ saOTolaa[T fa^ima-Mga AaOr
knao@ToD vaahnaaoM maoM saMcaar lacaIlaapna p`dana krnao ko ilae DoTa kao
saurixat krnaa AaOr naoTvak- bauinayaadI Z,aMcao kao majabaUt ikyaa.’
iDijaTla Aa ^yalaiflD\sa:iDijaTla Aa ^yalaiflD\sa:iDijaTla Aa ^yalaiflD\sa:iDijaTla Aa ^yalaiflD\sa:iDijaTla Aa ^yalaiflD\sa:

ilaAao tknaIkI dUrsqa tTvatI- AaOr AptTIya tola xao~aoM ko ilae
sava-vyaapI knaoi@TivaTI kI poSakSa kr saktI hO̧  ijasasao tola AaOr gaOsa
kMpinayaaM ApnaI iDijaTla xamataAaoM̧  maSaIna saIKnao AaOr dUrsqa sauivaQaaAaoM
pr saurxaa phlaaoM kao baZ,a sakoM.Aa^sT/oilayaa[- Aa[-TI saovaa p`data spIDkasT
nao ba`ajaIla kI poT/aoilayama kMpnaI poT/aoba`asa Wara ]plabQa krayao gayao DoTa
ka ]pyaaoga krko TolaIsaOT ko carNa 1 ilaAao saOTolaa[T ka tola AaOr gaOsa
]Vaoga p`dSa-na prIxaNa ikyaa.
saOTolaa[T fa^ima - Mgasa OTolaa[T fa^ima - Mgasa OTolaa[T fa^ima - Mgasa OTolaa[T fa^ima - Mgasa OTolaa[T fa^ima - Mga

ela[-Aao Wara p`stut spo@T/la [maoijaMga iksaanaaoM kao fsala kI
KotI AaOr ]%pad ivapNana ko ilae inaNa-ya laonao maoM sauQaar krnao ko ilae BaUima
]%padkta AaOr imaT\TI ko svaasqya kao irka^D- krnao maoM sahayata kr
saktI hO.iksaana ilaAao ko DoTa ka ]pyaaoga krko jalavaayau imaT\TI kI
isqait AaOr fsalaaoM ko ivakasa maapdMDaoM kao BaI T/Ok kr sakto hOM.Amaoirka
isqat kRiYa xao~ kI idggaja kMpnaI jaa^na DIro ga`amaINa xao~aoM maoM ]cca gait
ba`a^DbaOMD knaoi@TivaTI ko saaqa iksaanaaoM kI sahayata ko ilae kRiYa maoM ela[-
Aao kI xamata kI jaaMca kr rhI hO.
kna o@T oD vaahnakna o@T oD vaahnakna o@T oD vaahnakna o@T oD vaahnakna o@T oD vaahna

ilayaao saOTolaa[T Aa^TaomaaoiTva AaptkalaIna p`itiËyaa isqaityaaoM̧
karaoM ko ilae saamaga`I saa^FTvaoyar ivatrNa¸ AMtr vaahna knaoi@TivaTI AaOr
ba#trbaMd lagjarI vaahnaaoM̧  imasaa[laaoM̧  Knana vaahnaaoM̧  kRiYa maanava riht
vaahnaaoM AaOr svaaya<a vaahnaaoM maoM sammaaohk sauivaQaaAaoM kI maojabaanaI krnao ko ilae
toja gait vaalaI naoTvaik-Mga ka vaada krto hOM.caInaI AâTaomaokr JaoijayaaMga gaolaI
haoilDMga nao @laa]D knao@ToD karaoM ko Apnao baoD,o kao naoivagaoT krnao ko ilae
ilayaao ko naoTvak- kI jaaMca krnao kI yaaojanaa banaayaI hO.

inaYkYa- inakalato hue caTjaI- nao kha ik ‘inavaoSa pirdRSya ko
Alaavaa ipClao kuC maoM Aa[-pI gaitivaiQayaaoM maoM vaRiw nao AMtirxa maoM T/OikMga¸
inagaranaI¸ naaOvaahna AaOr yahaM tk ik ivainamaa-Na phla maoM BaI yaaogadana idyaa
hO taik ivaiBanna ]VaogaaoM maoM ilaAao bauinayaadI Z,aMcao kI vyaapk tOnaatI ko
ilae PlaoTfa^ma- tOyaar ikyaa jaa sako.’ 
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NEWS SPOTLIGHT

GOVT JUNKS MEDIA
COMMISSION

Govt has junked the idea of setting up a media
commission. The IT Committee headed by Congress MP
Shashi Tharoor had recommended setting up a media
commission in Dec 2021 to look into all aspects of the 'Ethical
Standards in Media Coverage'.

Information & Broadcasting (I&B) minister Anurag
Thakur said that there is no need to set up a media
commission at present.

"The Standing Committee on Communications and
Information Technology (2021-22) in its Twenty-Seventh
Report has recommended commissioning of a media
commission. The setting up of a
Media Commission is not considered
necessary at present," Thakur said in
the Rajya Sabha.

Thakur further stated that the
"government regularly holds
consultations with stakeholders and
utilises data/information available
from various sources for policy
formulation, building strategies, etc".

In December 2021, the IT Committee headed by
Congress MP Shashi Tharoor had recommended setting up
a media commission to look into all aspects of the 27th
report titled 'Ethical Standards in Media Coverage'.

One of the recommendations in the report was
establishing a Media Council which will cover print,
electronic and digital media. The committee had also
proposed that the self-regulatory body Press Council of
India (PCI), which only has jurisdiction over print media,
needs to be restructured.

As per the IT Committee, the media commission has
to be a broad based body, involving experts as well as
stakeholders and should be given a strict timeline to submit
its report. It had also suggested that the report of the Media
Commission should be placed before them within six months
of the inception of media commission's work.

The MIB was also called upon by the committee to
harmonise the FDI rules relating to media in such a way that
the grey areas are taken care of.

It had also asked the MIB to take up the issue of
paid news with Law Ministry for early implementation of
the recommendation of the Law Commission to make paid
news an electoral offence. 

sarkar Wara maIiDyaasarkar Wara maIiDyaasarkar Wara maIiDyaasarkar Wara maIiDyaasarkar Wara maIiDyaa
Aayaaoga ka gazna KairjaAayaaoga ka gazna KairjaAayaaoga ka gazna KairjaAayaaoga ka gazna KairjaAayaaoga ka gazna Kairja

maIiDyaa Aayaaoga ko gazna ko ivacaar kao sarkar nao Kairja kr
idyaa hO.

kaMgaòosa saaMsad SaiSa qa$r kI AQtxata vaalaI Aa[-TI saimait nao
idsaMbar 2021 maoM maIiDyaa maoM naOitk maanakaoM ko saBaI phlauAaoM pr gaaOr krnao
ko ilae ek maIiDyaa Aayaaoga ko gazna kI isafairSa kI qaI.

saUcanaa va p`saarNa maM~I ³Aa[-eMDbaI´ Anauraga zakur nao kha ik
vat-maana maoM maIiDyaa Aayaaoga ko gazna ka kao[- AavaSyakta nahIM hO.

EaI zakur nao rajyasaBaa kao batayaa ik ‘saMcaar AaOr saUcanaa
p`aOVaoigakI pr sqaayaI saimait ³2021–22´ nao ApnaI 27vaIM irpaoT- maoM ek
maIiDyaa Aayaaoga ko gazna kI isafairSa kI hO.laoikna sarkar ka maananaa

hO ik maIiDyaa Aayaaoga kI sqaapnaa kI kao[-
AavaSyakta nahIM hO.

EaI zakur nao Aagao yah kha ik ‘sarkar
inayaimat $p sao ihtQaarkaoM ko saaqa pramaSa-
krtI hO AaOr naIit inamaa-Na¸ rNanaIit banaanao
Aaid ko ilae ivaiBanna sa`aotaoM sao ]plabQa
DoTaÀsaUcanaa ka ]pyaaoga krtI hO.’

idsaMbar 2021 maoM̧  kaMgaòsa saaMsad SaiSa
qa$r kI AQyaxata vaalaI Aa[-TI saimait nao ‘maIiDyaa kvaroja maoM naOitk
maanak’ SaIYa-k vaalaI 27 vaIM irpaoT- ko saBaI phlauAaoM pr gaaOr krnao ko
ilae ek maIiDyaa Aayaaoga ko gazna kI isafairSa kI qaI.

irpaoT- kI isafairSaaoM maoM sao ek maIiDyaa pirYad kI sqaapnaa qaI
jaao ipM̀T¸ [lao@T/a^inak AaOr iDijaTla maIiDyaa kao kvar krogaI.saimait nao
yah BaI p`stava idyaa qaa ik sva–inayaamak inakaya pòsa ka]Misala Aa^f
[MiDyaa ³pITIAa[-́ ¸ ijasaka kovala ipM̀T maIiDyaa pr AiQakar xao~ hO̧
kao puna-gaizt krnao kI AavaSyakta hO.

Aa[-TI saimait ko Anausaar¸ maIiDyaa Aayaaoga kao ek vyaapk
AaQaar vaalaa inakaya haonaa caaihe¸ ijasamaoM ivaSaoYa&aoM ko saaqa–saaqa ihtQaarkaoM
kao BaI Saaimala ikyaa jaanaa caaihe AaOr ApnaI irpaoT- p`stut krnao ko
ilae ek sa#t samaya saImaa dI jaanaI caaihe.[sanao yah BaI sauJaava idyaa
qaa ik maIiDyaa Aayaaoga ka kama Sau$ haonao ko Ch mahInao ko BaItr maIiDyaa
Aayaaoga kI irpaoT- ]nako saamanao rKa jaanaa caaihe.

saimait nao emaAa[-baI kao maIiDyaa sao saMbaMiQat efDIAa[- inayamaaoM ko
[sa trh sao saamaMjasya sqaaipt krnao ka BaI Aahvaana ikyaa ik gaò xao~aoM ka
Qyaana rKa jaaya.

[sanao emaAa[-baI sao poD nyaUja kao caunaavaI ApraQa banaanao ko ilae
ivaiQa Aayaaoga kI isafairSa kao jald sao jald laagaU krnao ko ilae kanaUna
maM~alaya ko saaqa poD nyaUja ka mau_a BaI ]zanao kao kha qaa. 
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MARKET NEWS

VIACOM18
ANNOUNCES

CONTENT PLANS
Viacom18’s Youth, Music and English Entertainment

(YME) cluster, comprising MTV, MTV Beats, Comedy
Central, Colors Infinity and Vh1, has been on a steady growth
path. The YME cluster has unveiled its content plans for
FY 22-23.  

The YME unit recently launched the Fully Faltoo
NFT platform (https://www.fullyfaltoonft.com/) that saw
more than 3,000 digital collectibles
sold out within a couple of hours. The
marketplace is now set to offer another
range of diverse digital collectibles
from its iconic brands like MTV, Vh1
and Comedy Central.

The brand will also launch its
maiden short-form video offering Fully
Faltoo, with over a dozen new web
shows and fully entertaining
snackable content. ‘KaanPhod’, a
brand-new business division will
provide emerging musical artistes an opportunity to
showcase their talent. Season one of ‘Mic Test’ on
KaanPhod, will introduce 10 promising new artists and their
original tracks, which will also be made available for viewers
on television (MTV, MTV Beats, and Vh1), social and
streaming platforms. 

This time adventure reality show, MTV Roadies, will
embark upon its first-ever international journey in South
Africa with a new host, show elements and palpable
surprises. Moreover, MTV Hustle 2.0 will continue the quest
for India’s next big rap sensation, in the second high-decibel
season of the rap reality show. With the unique proposition
of ‘The Inventor’s Challenge’, Colors Infinity amps-up its
content library and brings to light the journey of an idea
from paper to a working prototype of the product created
by amateur inventors.

As per Viacom18, the repertoire of brands has
witnessed a remarkable growth with 9.8 billion impressions
on content across TV, social media and the networks
streaming/OTT platform Voot, in the past year. The business
unit was also able to draw viewers during non-prime time
through exciting sports content. 

vaayaka^ma 18 nao kMToMTvaayaka^ma 18 nao kMToMTvaayaka^ma 18 nao kMToMTvaayaka^ma 18 nao kMToMTvaayaka^ma 18 nao kMToMT
yaaojanaaAaoM kI GaaoYaNaa kIyaaojanaaAaoM kI GaaoYaNaa kIyaaojanaaAaoM kI GaaoYaNaa kIyaaojanaaAaoM kI GaaoYaNaa kIyaaojanaaAaoM kI GaaoYaNaa kI

vaayaka^ma 18 ka yaUqa¸ myaUijak AaOr AMgaòjaI manaaorMjana ³vaa[-ema[-́
@lasTr¸ ijasamaoM emaTIvaI¸ emaTIvaI baIT\sa¸ ka^maoDI saoMT/la¸ klasa- [infinaTI
AaOr vaIeca 1 Saaimala hO̧  lagaatar ivakasa ko pqa pr hO.vaa[-ema[- @lasTr
nao iva<avaYa- 22–23 ko ilae ApnaI kMToMT yaaojanaaAaoM kI GaaoYaNaa kI hO.

vaa[-ema[- [ka[- nao hala hI maoM pUrI trh sao flTU enaefTI
PlaoTfa^ma- (https://www.fullyfaltoonft.com/) laa^nca ikyaa¸ ijasamaoM

kuC hI GaMTaoM maoM 3000 sao AiQak iDijaTla
saMgàhNaIya vastuyaoM ibak gayaI.baajaar Aba emaTIvaI¸
vaIeca 1 AaOr ka^maoDI saoMT/la jaOsao Apnao p`itiYzt
ba`aMDaoM sao ivaivaQa iDijaTla saMMga`hNaIya vastuAaoM kI
ek AaOr EaRMKlaa poSa krnao ko ilae tOyaar hO.
ba`aMD ek dja-na sao AiQak nayao vaoba Saao AaOr
pUrI trh sao manaaorMjak skOnaobala saamaga`I ko saaqa
fulaI falTU kI poSakSa krto hue Apnaa phlaa
Saaa^T- fa^ma- vaIiDyaao BaI laa^nca krogaa.‘kanafaoD’

ek nayaa vyavasaaya p`Baaga hO jaao ]Barto saMgaIt klaakaraoM kao ApnaI
p`itBaa idKanao ka Avasar p`dana krogaa.kanafaoD pr ‘maa[k TosT’ ko
phlao saIjana maoM 10 haonahar nayao klaakar AaOr ]nako maUla T/Ok poSa ikyao
jaayaoMgao¸ ijanhoM TolaIivajana ³emaTIvaI¸ emaTIvaI baIT\sa AaOr vaIeca1´¸
saaoSala AaOr sT/IimaMga PlaoTfa^ma- pr dSa-kaoM ko ilae ]plabQa krayaa jaayaogaa.

[sa baar eDvaoMcar iryailaTI Saao̧  emaTIvaI raoDIja,̧  dixaNa AÍIka
maoM ek nayao haosT Saao eilamaoMT\sa AaOr Saanadar sarp`a[ja ko saaqa ApnaI
phlaI AMtrraYT/Iya yaa~a Sau$ krogaa.[sako Alaavaa emaTIvaI hsala 2º0
rOp iryailaTI Saao ko dUsaro ha[- Doisabala isajana maoM Baart kI AgalaI baD,I rOp
sanasanaI kI tlaaSa jaarI rKogaa.‘d [vaoMTsa- caOlaoMja’ ko AnaUzo p`stava ko
saaqa¸ klasa- [infinaTI ApnaI kMToMT laa[ba`orI kao baZ,a rha hO AaOr
SaaOikyaa AivaYkarkaoM Wara banaayao gayao ]%pad ko ek kaya-SaIla p`aoTaoTa[p
ko ilae kagaja sao ek ivacaar kI yaa~a kao p`kaSa maoM laata hO.

vaayaka^ma 18 ko Anausaar ipClao ek saala maoM TIvaI¸ saaoSala maIiDyaa
AaOr naoTvak- sT/IimaMgaÀAaoTITI PlaoTfa^ma- vaUT pr kMToMT pr 9º8 ibailayana
[Mp̀oSana ko saaqa bàaMDaoM ko p̀dSa-na maoM ]llaoKnaIya vaRiw doKI gayaI hO.vyaavasaaiyak
[ka[- raomaaMcak Kola saamaga`I ko maaQyama sao gaOr p`a[ma Ta[ma ko daOrana BaI
dSa-kaoM kao AakiYa-t krnao maoM saxama qaI. 
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TECH: OTT

DELL AND VOOT PARTNER TO PRESENT
DELL XPS YOUNIVERSE CREATORS

A unique series that brings several creative mavericks under one roof to design multiple
masterpieces. All episodes to stream exclusively on Voot. Dell XPS Youniverse Creators

will be hosted by musician and actor Monica Dogra.

Dell Technologies and Voot, the
subscription video on demand and
OTT streaming service owned by
Viacom 18 are coming together to
launch Dell XPS Youniverse Creators.
The show will focus on creators, who
excel in various art forms, coming
together in a Creative Residency to
collaborate and create masterpieces
using the Dell XPS. The aim of the
series is to propel the youth to
introspect about what inspires them by
capturing a creator's journey of diving
deep into their creations and
themselves.

The show will
revolve around 10
artists from
different worlds who come together to
create five masterpieces. The format of
the show is such that in each episode
two creators will collaborate and merge
their creative templates to co-create a
masterpiece. The participants will work
on their creation using the Dell XPS
laptop, which is any creator’s dream
laptop.

Chanpreet Arora; Head - AVOD
(Voot), Viacom18 Digital Ventures said,
“At Voot we strive to ink partnerships
with brands that share our vision. Dell
XPS Youniverse Creators is a category
disruptive format that aims to inspire
the creative industry at large. The
concept to propel young minds to get
inspired by creators and their journey
sets the show apart from others,
creating a one-of-its-kind experience
for our users. We are excited about this
collaboration with Dell and look

forward to bringing more such creative
content to Voot.”

Mayuri Saikia, Marketing Director
(Consumer), Dell Technologies said,
“Dell has a great lineup of XPS laptops
which are future facing and especially
designed for the  young creators. Light
but mighty, these sleek machines made
from premium material, have a 4-sided
InfinityEdge Display with 100% Adobe
RGB color gamut for an immersive
screen experience, higher battery life
and powered by the latest 11th Gen
Intel core processors which propel

creation.”  She further added, “This
Youniverse campaign with Voot is a 5-
episodic ode to the creators, shows
how Dell XPS has been a clear partner
when the ideas are taking shape. It’s a
deep dive into their youniverse or
process of creating before the eureka
of a big creation. Reaching the young,
creative, aspiring minds who are
inspired by a mix of content was
important to us. Which is why we
always have a strong social leg. Our
products are clear enablers in this
journey and celebrate their process.”

The series will feature creators
from a plethora of backgrounds - art,
photography, music, filmmaking and
dance to name a few -  Award winning
chef Amninder Sahu, documentary
photographer Hashim Badani, Graffiti
Artist Hanif Kureshi, spatial artist
Asim Waqif, Stylist and content creator

Kayaan Contractor, spoken word poet
Priya Malik, Theatrical pianist Sahil
Vasudeva, animator Sidhant Gandhi,
Actor & movement practitioner Faria
Abdullah and visual artist Vimal
Chandran.

Dell XPS Youniverse Creators will
be hosted by musician and actor
Monica Dogra.
ABOUT DELL:

Dell Technologies helps
organizations and individuals build
their digital future and transform

how they work, live
and play.
The company
provides customers
with the industry’s

broadest and most innovative
technology.
ABOUT VOOT:

VOOT is India’s leading digital
video-on-demand streaming service
from the house of Viacom18. With a
content library of more than 80,000 +
hours across Viacom18’s network
content, exclusive content around
network shows and VOOT Originals,
caters to varying needs of discerning
audiences across segments.

ABOUT VIACOM18:
Viacom18 Media Pvt. Ltd. is one

of India’s fastest growing entertainment
networks and a house of iconic brands
that offers multi-platform, multi-
generational and multicultural brand
experiences. A joint venture of
Network18, which owns 51%, and
ViacomCBS, with a 49% stake. 



NEW SERVICE LAUNCHED

New streaming service
launched by the Slovak national
commercial broadcaster Joj has
launched a new streaming service
named Joj Play.

The content will be divided into
free  and paid.

While the free offer will include
a selection of TV Joj productions – a
limited selection of live TV channels
(Joj, Plus, Wau), shows, series and the
option to buy premium movie titles, the
paid-for offer will be a “fully-fledged”
service and include all of Joj’s live TV
channels.

It adds that the free version
will be accessible on only one device,
while the paid-for version may be
received simultaneously on up to
four devices.

KTV LICENSE SCRAPPED
K h a l s a
TV akka
KTV has
seen its
l i c e n s e
b e i n g

suspended. Ofcom has suspended the
broadcast licence of Khalsa Television
Limited (KTV) after an investigation
found the channel to be in breach of
broadcasting rules.

KTV broadcasts to the UK’s
Sikh community.

An investigation by the media
regulator found the Prime Time
discussion show had included material
likely to incite violence. The presenter
had made of number of statements
during the programme, which taken
together were seen to promote
violence, including murder, as an
acceptable and necessary form of
action to further the Khalistani cause.

The Khalistan movement
wants to create a homeland for Sikhs
by establishing a sovereign state.

Ofcom says this was a serious
breach of our rules on incitement of
crime and disorder.

SALES OF RTL GROUP
CLOSED

RTL Group has completed the
sale of RTL Belgium to the Belgian
media companies DPG Media and
Grouppe Rossel.
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This follows the approval of the
transaction by the Belgian competition
authority on March 29.

According
to RTL
G r o u p ,
“the sale
is in line
with its
strategy

to drive consolidation in the European
TV industry to build national cross-
media champions”.

RTL Group entered into an
agreement in June 2021 to sell its
Belgian operation for €250 million.

STABILITY IN SPANISH
MARKETS

Revenues of Spanish telecom
has seen some stabi l i ty  and
amounted to €6,136 million in the
last quarter of 2021. The three main
telco operators accounted for 73.3%
of the sector’s retail revenues in
Q4 2021. MasMovil’s share was
nearly 11% following the acquisition
of Euskaltel in August 2021. As of
the end of 2021 there were 74.3
million installed NGA accesses, with
the majority being FTTH (64.3
million, or 7.3 million more than a
year earlier.

The majority (77.8%) of fixed
broadband connections belonged to
the three main operators. This was 3.9
pp less than a year earlier. 

Contact:  Mob.:  +91-7021850198 Email:  scat.sales@nm-india.com

Jio World Convent ion Centre ,  Mumbai



BALAJI REVENUES DOWN
Balaji Telefilms has
seen its revenues is
going down by 28% to
Rs 76.2 crore for the
quarter ended 31st
December as against
Rs 105.5 crore in the
corresponding quarter

last year. Expenses too fell 25% to Rs
97.6 crore from Rs 129.5 crore.

Balaji's income from TV + movie
production business nosedived
43.4% to Rs 63.5 crore from Rs 112.2
crore. EBITDA from the TV + movie
production business declined 30% to
Rs 10.1 crore from Rs 14.5 crore. The
segment reported net profit of Rs 5.4
crore which is a 30% increase over
Rs 7.7 crore in the year ago period.

ALTBalaji's revenue fell 38% to
Rs 12.5 crore from Rs 20.1 crore.
ALTBalaji's EBITDA loss was down
17% to Rs 30.5 crore from Rs 36.8
crore. Net loss stood at Rs 30.7 crore,
a decrease of 17.47% over Rs 37.2
crore.

APPLE NEW US$ 50 MILLION
FUND
Apple has launched  a
U$50 million Supplier
Employee Development
Fund to work with its
supply partners in
various countries such

as India, the US, China and Vietnam to
deliver best-in-class content to people
across the supply chain.

The fund will aim to expand
access to learning opportunities and
skill development in India, along with
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other supply chain hubs like the US,
China and Vietnam. 

As part of the initiative, Apple is
expected to train tens of thousands of
employees across India. Eligible
workers can participate in programmes
through the global fund over the
course of the next year.

Further, Apple will scale this
programme to more supplier employees
in India and around the world.

14500 CRORES LOAN FOR
VODAFONE

Shareholders of
Vodafone Idea Limited
(VIL) have approved a
proposal to raise
Rs 14,500 crore, the
debt-ridden telecom

operator said in a filing on Saturday.
VIL had placed special resolution

of issue of equity shares worth Rs
4,500 crore to the group firms of
promoters Vodafone and Aditya Birla
Group for transaction at the EGM.

As part of its fundraising, VIL had
also sought shareholders' approval to
raise Rs 10,000 crore through sale of
equity or through a mix of American
depository receipts (ADRs), global
depository receipts (GDRs) and foreign
currency convertible bonds (FCCBs).

Promoter firm Vodafone plans to
infuse up to Rs 3,375 crore into debt-
ridden Vodafone Idea Limited. Besides,
Aditya Birla Group plans to pump in
up to Rs 1,125 crore.

Vodafone's group firm Euro Pacific
Securities and Prime Metals will
subscribe to 253.75 crore equity
shares. This will be 75 per cent of the
total equity shares to be issued by the
company on preferential basis,
indicating a contribution of around Rs
3,374.9 crore from the British telecom
major.

Aditya Birla Group firm Oriana
Investments Pte will subscribe to 84.58
crore equity shares which is about 25
per cent of the preferential shares of

VIL as part of the fund raise, implying
a contribution of Rs 1,125 crore.

Currently, Birlas own more than
27 per cent stake in VIL while Vodafone
Plc holds over 44 per cent shareholding
in VIL.

VIL sought shareholders' nod to
increase the authorised share capital
to Rs 75,000 crore, divided into 7,000
crore equity shares of Rs 10 each and
500 crore preference share of Rs 10
each

US$ 6.6 BILLION FOR IPL
IPL is dreaming big and looking

at a revenue of
INR 50,000
crore (US$6.6
bn). BCCI
floated the
media rights
tender for the

next cycle of five IPL seasons, starting
2023. For the first time since the IPL's
inception, an e-auction will be held to
determine the new winners, board
secretary Jay Shah said.

Star are the current right holders,
having paid the BCCI over INR 16,000
crore [USD 2.11 billion approx.] to win
the rights for the five-year period
ending with this season. Disney+
Hotstar, their OTT platform, currently
holds the digital rights for the IPL.

With the addition of two new
teams, starting this season, there has
been an increase in the total number of
matches from 60 to 74 per season, and
the BCCI expects the numbers to
increase significantly as a result.

Star are likely to face competition
from Zee-Sony and Reliance Viacom 18
for the TV rights, PTI has reported.
Amazon Prime, Meta and YouTube and
Disney+ Hotstar are all in the fray for
the digital rights.

Interested bidders can obtain the
tender document upon paying a fee of
INR 25 lakh (excluding taxes). The
Initial Tender Document will be
available for purchase until May 10. 
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Ask us any questions or problems faced by you in the course of your
business. Our DISH DOCTOR will try and answer them in the best
way possible, in the simplest terms, avoiding the unnecessary use of
technical terms where possible. The service is available free to our
readers and subscribers.
Send Your Queries To: Dish Doctor, 312/313, A Wing,3rd Floor, Dynasty Business
Park, Andheri Kurla Road, Andheri (E), Mumbai – 400059.  or
Email: manoj.madhavan@nm-india.com. Now you can WhatsApp Your Dish
Doctor Queries To: +91-91082 32956

DISH DOCTOR

BROADCAST & CABLE EQUIPMENTS
Q: Indian broadcasting & cable equipment imports
is to the tune of USD 20 billion. What is the potential
for local manufacturers for broadcast & cable
equipment?

Junaid Khan, Broadcast & Cable Industry
Professional, Maharashtra.

Ans.: Broadcast and cable equipment imports have
remained steady around USD fifteen thousand million
over all the three years from FY 2017-18. The yearly
imports amount to more than USD twenty billion makes
for a compelling case to examine the extent to which
such demand can be met through domestic production.

Distinct categories of
equipment deployed in
television distribution
networks have different
procurement cycles. For
instance, the headend
equipment is generally
procured at the time of roll-
out. Further procurement, if
any, occurs only when major
expansions or upgrades are
undertaken. Whereas
Consumer Premise
Equipment are required on a
regular and recurring basis. Several factors drive the
demand of STBs, such as

i) extension of television services to uncovered TV
households;

ii) upgrade from SD to HD;
iii) replacement of boxes completing useful life;
iv) launch of converged services through hybrid

STBs.
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]<ar: ]<ar: ]<ar: ]<ar: ]<ar: iva<aIvaYa- 2017–18 sao saBaI tIna vaYaao-M maoM p`saarNa ]pkrNa ka
Aayaat lagaBaga pMd`h hjaar imailayana AmaoirkI Da^lar ko Aasapasa isqar
rha hO.baIsa imailayana AmarIkI Da^lar sao AiQak kI vaaiYa-k Aayaat
raiSa [sa baat kI jaaMca krnao ko ilae ek sammaaohk maamalaa banaatI hO

ik GarolaU ]%padna ko maaQyama sao eosaI
maaMga kao iksa hd tk pUra ikyaa
jaa sakta hO.
TolaIivajana ivatrNa naoTvak- maoM tOnaat
]pkrNaaoM kI ivaiSaYT EaoiNayaaoM maoM
Alaga–Alaga KrId caË haoto
hOM.]dahrNa ko ilae hoDeMD ]pkrNa¸
AamataOr pr raola Aa]T ko samaya
KrIdo jaato hOM.Aagao kI KrId¸ yaid
kao[- hao̧  tBaI haotI hO jaba baD,o ivastar
yaa ApDoT ikyao jaato hOM.jabaik

]pBaao@ta pirsar ]pkrNa kI inayaimat AaOr AavatI- AaQaar pr AavaSyakta
haotI hO.k[- karNa esaTIbaI kI maaMga kao Aagao baZ,ato hOM̧  jaOsao

i) TolaIivajana saovaaAaoM ka ibanaa pirvaar vaalao pirvaaraoM tk ivastar¸
ii) esaDI sao ecaDI maoM ApgaòD¸
iii) baa^@saaoM ka kaya-kala pUra haonao ko baad ]sako sqaana pr nayaa

baa^@sa¸
iv) ha[iba`D esaTIbaI ko maaQyama sao knvaja-Msa saovaaAaoM ka SauBaarMBa.
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[saka 26 imailayana esaTIbaI kI Anaumaainat vaaiYa-k maaMga sao
lagaayaa jaa sakta hO.ivatrk ko naoTvak- laoAa]T AaOr vyavasaaya
yaaojanaa ko AaQaar pr T/aMsaimaSana ]pkrNa kI KrId maoM ek pirvat-naIya
]tar–caZ,ava haonao kI saMBaavanaa hO.T/aMsaimaSana naoTvak- kI T/I saMrcanaa
ka ijaË krto hue¸ T/Mk AaOr ba`aMca kobala kao Apga`oD krnao kI
AavaSyakta TIvaI GaraoM maoM D/a^p kobala kI Aavait- AavaSyakta kI
tulanaa maoM kma ÍI@vaoMsaI pr hao saktI hO.[saI trh [-DIefe¸ Aaref
emaiPlafayaraoM¸ Aa^iPTkla naaoD\sa Aaid kI AavaSyakta naoTvak- ko
sqalaakRit pr inaBa-r krogaI.

Baart sarkar [lao@T/a^ina@sa inamaa-Na kao ]cca p`aqaimakta dotI
hO.p`mauK phlaaoM – ‘maok [na [MiDyaa’ AaOr ‘iDijaTla [MiDyaa’ ko tht
sarkar nao doSa kao vaOiSvak ivainamaa-Na koMd` maoM badlanao pr ivaSaoYa Qyaana
idyaa hO.[lao@T/a^ina@sa ivainamaa-Na phla ko tht phcaanao jaanao vaalao
mau#ya p`aqaimaktaAaoM vaalao xao~aoM maoM sao ek hO.

vyaapk str pr p`mauK saraokar AMitma ]%padaoM kI gauNava<aa¸
]%padaoM kI laagat AaOr ]%padna ko pOmaanao sao saMbaMiQat hO.[sako Alaavaa¸
[sa xao~ maoM pyaa-Pt AnausaMQaana AaOr ivakasa ³AareMDDI´ kI kmaI
TolaIivajana p`saarNa ]pkrNaaoM ko sqaanaIya ]%pad ko ilae icaMta ka ek
Anya xao~ hO.yao kark sqaanaIya $p sao inaima-t ]pkrNaaoM kI maaMga maoM
baaQaa Dalato hOM.pyaa-Pt maaMga ko ibanaa¸ sqaanaIya ]pkrNaaoM ko ]%padna
kao baZ,avaa nahIM idyaa jaayaogaa¸ jaao badlao maoM [sa xao~ maoM AnausaMQaana va
ivakasa kao p`ao%saaiht nahIM krogaa.p`saarNa xao~ maoM sqaanaIya ivainamaa-Na kao
baZ,avaa donao ko ilae ek majabaUt Aar eMD DI pairisqaitkI tM~ kI
AavaSyakta kao p`mauK karkaoM maoM sao ek ko $p maoM icainht ikyaa gayaa
hO. 

INDIA’S MOST RESPECTED TRADE MAGAZINE FOR THE
CABLE TV, BROADBAND, IPTV & SATELLITE INDUSTRY

... You Know What You Are Doing
   But Nobody Else Does

ADVERTISE NOW !
Contact:
Mob.: +91-7021850198
Email: scat.sales@nm-india.com

 In-depth & Unbiased Market Information
 Technology Breakthroughs
 Reaches More Than 40,000 Personnel Across The Satellite &

Cable TV Industry every month

This can be gauged from the estimated annual
demand of 26 million STBs. The transmission equipment
procurements are likely to have a variable frequency of
purchase, depending upon the network layout and
business plan of the distributor. Upgrading the trunk
and branch cable may be required at a lesser frequency
than the recurring need for the drop cables to TV
homes. Similarly, the need for EDFA, RF amplifiers,
optical nodes, etc., will depend upon the network
topography.

The Indian Government attaches high priority
to electronics manufacturing. Under the flagship
initiatives – ‘Make in India’ and ‘Digital India’, the
government has put special focus on transforming the
country into a global manufacturing hub. Electronics
manufacturing is one of the main priority areas
identified under the initiatives.

At a broad level, some of the major concerns
pertain to the quality of the final products, cost of the
products, and the scale of production. Further, the lack
of adequate Research and Development (R&D) in the
sector is another area of concern for local production
of television broadcasting equipment. These factors
hamper the demand for locally manufactured equipment.
Without adequate demand, the scaling up of production
of local equipment would not be incentivized, which in
turn would not incentivize R&D in this sector. The need
for a strong R&D ecosystem is flagged as one of the
key factors for promoting local manufacturing in the
broadcasting sector. 
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CHANNEL CHANGES

Here are the major changes that have taken place on the various satellites over
India in the past month.

62

EXPRESS AT1 AT 56.0E
On 6th France 24 English, DW
English and CNN Inter. Asia Pacific
have left 11919 L.

NSS 12 AT 57.0E
On 12th ETV Entertainment has
started on 11105 H, FTA; RT News
and Hamiltan TV have left.

ABS 2/2A at 75 Deg E
On 6th DW Deutsch has left 11920 V.

APSTAR 7 AT 76.5 DEG E
On 6th JK News has left 3780 V.

INSAT 4A/4B/ GSAT-10 /GSAT- 30
at 83 deg E
On 4th Popcorn Movies has replaced
Dishum TV on 4133 H, FTA. On 10th
Grace TV and Utkrisht Samachar
Plus Rajasthan have left 3756 H; Q
Marathi has replaced Agamvani
Channel on 3852 H, FTA. On 18th
Nambikkai TV and Subhavaartha TV
have started on 3954 V, FTA;  AMV
Network, Sambhav TV and TV 27
News have started on 3839 H, FTA;
Zee Delhi NCR Haryana has replaced
Zee Odisha News on 4090 H, Conax.
On 19th Bflix Movies has left 11010
V; News Tamil 24x7 and Khabar Fast
have started on 11170 V, encrypted;
Enterr 10 Rangeela has left 11170 V;
Jeevan TV has started on 11550 V,
encrypted; Channel 100 Platinum,
Channel 100 Gold and Channel 100
have left 11550 V; Aadinath TV and
SVBC 3 Kannada have started on
11590 V; Zee Delhi NCR Haryana has
started on 11670 V, encrypted; Zee
Odisha News has left 11670 V; Zee
Delhi NCR Haryana has replaced Zee
Odisha News on 11510 H, encrypted.

On 21st KITE VICTERS, ShowBox
and Media One have started on 11670
V, encrypted; Bhaskar News, Zee
Delhi NCR Haryana and Sangeet
Bangla have left.

ST1 / ST 2 AT 88 DEG E
On 19th Zee Delhi NCR Haryana has
replaced Zee Odisha News on 11672
H, encrypted.

MEASAT 3/3A AT 91.5 DEG E
On 2nd Zee Bangla Cinema has
started on 4000 H, Conax; SpoTV
has started on 4162 H, Conax. On
3rd RT News has left 4162 H.

INSAT 4B/3A / GSAT 15 / GSAT
17AT 93.5 DEG E
On 19th Zee Delhi NCR Haryana has
replaced Zee Odisha News on 11460
H, FTA.

CHINASAT 11 AT 98 DEG E
On 2nd Watan HD, Channel Talash
TV, PK Sports and Falguni TV have
left 4009 H again. On 4th Sony Six
on 3975 H is now in FTA; TVN Asia,
Hits Movies, Hits and VH1 India on
3975 V are now in FTA. On 5th Sony
Six on 3975 H is encrypted again;
Premier League TV on 3975 V is now
in FTA; TVN Asia, Hits Movies, Hits
and VH1 India on 3975 V are
encrypted again. On 18th RT News,
Cinemachi Family and Cinemachi
Action have started on 3975 V; Hits
Movies and Hits have left.

ASIASAT 7 AT 105.5 DEG E
On 4th RT News has left 4100 V. On
28th Cartoon Network Pakistan has
started on 3960 H, PowerVu. On
30th Royal Thai Lotto has replaced

Punjab TV on 4146 H, FTA.

THAICOM 4 / BANGABANDHU 1 AT
119.5 DEG E
On 10th RT News has left 10845 V.

LAOSAT 1 AT 128.5 DEG E
On 5th PTV Sports has started on
3651 V, FTA. On 7th PTV Sports and
Mega News have left 3651 V again.
On 24th Mega Sports, TP Gold, Zoor
News, Aitbar News HD, Royal News
HD and Red News has started on
3651 V, FTA. On 26th Punjab Times
HD has started on 3651 V, FTA; TP
Gold, Zoor News and Aitbar News HD
have left again. On 27th Aitbar News
HD is back on 3651 V, FTA; Mega
Sports has left again.

VINASAT 2 AT 131.8E
On 1st VTC 12, On Sports Golf
Premium, TV5Monde Asie, ABC
Australia Asia, Hollywood Classics
and Info TV have started on 11222 V,
Conax. Cinemax Asia, CNN Internal.
Asia Pacific, Discovery Asia, BBC
Earth Asia, Warner TV Southeast
Asia, CinemaWorld and TLC
Southeast Asia have left; On Sports,
Vinh Long TV 3, VTV 4, France 24
English, On Sports News Premium,
Happy Kids, DW English and VOV
TV have started on 11262 V, Conax;
CBeebies Asia, HTV 3 Dreams TV,
DreamWorks TV Asia, Animax Asia,
BBC Lifestyle Asia, BabyFirst TV,
Boomerang South East Asia and
Cinemax Asia have left.

INTELSAT 19 AT 166.0E
On 3rd RT News has left 12686 H.
On 13th Arirang World has started
on 4174 V, FTA.
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