TATA PLAY NEW COLLABORATION
Tata Play Binge's collaboration with DistroTV
expands the streaming options available to subscribers,
with over 200 live channels covering a wide range of
genres. This partnership aligns with Tata Play's
commitment to offering diverse
content to its audience, enhancing
the viewing experience across

different devices. The addition of = Zivoe

e

DistroTV's multicultural channels,
including Indian content, further
enriches the platform's content
library, catering to varied tastes and
preferences. :

TataPlay’s Chief Commercia and Content Officer,
Pallavi Puri, said, “We are thrilled to embark on this
content partnership journey with DistroTV. Now with just
1 Tata Play Binge subscription, our customers can access
DistroTV’simpressive and diverse range of 200+ Indian
and International channelsand over 30 OTT apps, across
languages and genres, across smartphones, CTVs, and
online.”

JIOCINEMA’S NEW STRATEGY
JioCinema'slaunch of ad-free subscription services,

including afamily plan, providesuserswith enhanced viewing

experiences at competitive pricing. Thefocuson delivering

premium entertainment content in high quality,

coupled with offline viewing options, reflects

JioCinema's efforts to cater to the evolving

preferences of Indian households. The

continuation of free sports content, such as the

IPL, alongside subscription offerings, ensures a

balanced entertainment offering for users.
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“Creating and building an entertainment
ecosystem with a product that is made for every

Indian household, isnot just abusiness strategy, but avision
to empower our country and users with an unmatched
entertainment experience. JoCinemaPremium amstoredefine
thenarrative of premium entertainment for every Indianwhile
building adaily viewing habit.”
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NETFLIX GROWTH CONTINUES

Netflix's significant subscriber growth in the first
guarter underscoresits continued
dominance in the streaming
industry. The decision to shift
away from quarterly subscriber
reporting reflects a strategic shift
towards focusing on key business
metrics. Netflix's successwith ad-
supported plans and its plans for
future growth, including content
expansion and advertising
initiatives, demonstrate its
commitment to innovation and adaptation in acompetitive
market.

According to Co-Chief Executive Greg Peters,
"This change is really motivated by wanting to focus on
what we see are the key metricsthat we think matter most
to the business.”

ELON MUSK’S TV ENTRY

Elon Musk's X entering thetelevision
space with a dedicated TV app marks a
sgnificant moveinthemedialandscape. With
plansto launch on smart TVssoon, X aimsto
compete with established players like
YouTube, leveragingitsexisting user baseand
growing demand for video content. Musk's
vision of transforming X into an "everything
app" underscores ambitious plans for
diversification and expansion beyond
traditional social mediaplatforms.

AMAZON’S REGIONAL THRUST

Amazonmini TV 'sexpans on of dubbed showsin Tamil
and Telugu languages enhances accessibility and
engagement for viewersin South India. The diverselineup,
including originals, Hollywood movies, and international
shows, reflectsAmazon mini TV'scommitment to catering to
the linguistic and cultural preferences of its audience. This
moveislikely to strengthen Amazon mini TV'spositioninthe
competitive OTT market, driving user engagement and
retention. ®
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