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Ask us any questions or problems faced by you in the course of your
business. Our DISH DOCTOR will try and answer them in the best
way possible, in the simplest terms, avoiding the unnecessary use of
technical terms where possible. The service is available free to our
readers and subscribers.
Send Your Queries To: Dish Doctor, 312/313, A Wing,3rd Floor, Dynasty Business
Park, Andheri Kurla Road, Andheri (E), Mumbai – 400059.  or
Email: manoj.madhavan@nm-india.com. Now you can WhatsApp Your Dish
Doctor Queries To: +91-91082 32956

DISH DOCTOR

CROSS MEDIA OWNERSHIP
Q: What is cross media ownership in India? Please
explain the parameters associated with it?

Jag Mohan Mundra
Broadcast Consultant, Patna

Ans.: Media plurality, which manifests in viewpoint
plurality, contributes to a well-functioning democracy
by making diverse viewpoints available to the citizens
and by preventing any media owner/voice to exert too
much influence over public opinion. Thus, viewpoint
plurality ensures that media acts as the fourth pillar of
democracy in letter as well as spirit. At present, print,
radio, television,
and internet form
the four
segments of
M&E sector.
When a person or
entity owns any
two or more of
these media
outlets, it is said
to be involved in
cross media
ownership. To
ensure viewpoint
plurali ty,  i t
becomes imperative to ensure the diversity among all
these segments. If one entity becomes dominant in all
or most of these media segments, the news content will
be homogeneous. Such scenario may adversely affect
the debate and quell disparate viewpoints. Thus,
establishment of an oversight and regulatory regime to
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maailakÀAavaaja kao janamat pr bahut AiQak p`Baava Dalanao sao raokkr
ek AcCI trh sao kaya-SaIla laaoktM~ maoM dotI hO.[sa p`kar¸ dRiYTkaoNa
bahulata yah sauinaiScat krtI hO ik maIiDyaa AxarSa: AaOr Aa%maa maoM
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roiDyaao̧  TolaIivajana AaOr
[MTrnaoT ema eMD [- xao~
ko caar KMD hOM.jaba
kao[- vyai@t  yaa [ka[-
[namaoM sao dao yaa AiQak
maIiDyaa Aa]TlaoT\sa ka
maailak haota hO̧  tao ]sao
Ëa^sa maIiDyaa svaaima%va maoM
Saaimala kha jaata
hO.dRiYTkaoNa bahulata
sauinaiScat krnao ko ilae¸
[na saBaI vagaao-M ko baIca
ivaivaQata sa uinaiScat

krnaa Ainavaaya- hao jaata hO.yaid ek [ka[- [na saBaI yaa AiQakaMSa
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Asamaana dRiYTkaoNa kao K%ma kr sakta hO.[sa p`kar¸ Ëa^sa maIiDyaa
svaaima%va kI inagaranaI AaOr ivainayamana ko ilae ek inarIxaNa AaOr
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monitor and
regulate cross-
media ownership
may be necessary.

The second
aspect of relevant
product market is
the examination of
media segments
which have a direct
relevance in
ensuring viewpoint
plurality. Different
media segments
form separate markets as they meet distinct needs and
are consumed in different ways. Each is equally
important as each performs a unique function – the
television provides news in an audio-visual format as it
unfolds, the radio supplies news on the move.

The news content providers on internet can be
divided into two
c a t e g o r i e s f i r s t ,
entities which have
presence in any other
segment as well and
they exist on internet
as an extension of
their traditional
services.  For
instance, almost all
the major
newspapers have an
e-version. Moreover,
almost all
newspapers have
presence on social
media platforms. The
second category of
news providers on internet includes entities which are
present only on internet. For instance, there are several
YouTube channels providing news along with apps like
DNA, Public. 

inayaamak vyavasqaa kI
sqaapnaa AavaSyak ha o
saktI hO.

p`saaMigak ]%pad baajaar ka
dUsara phlaU maIiDyaa KMDaoM
k I j a a M c a  h O  ij a n akI
d R i YTka o N a  b ah u l at a
sauinaiScat krnao maoM p`%yaxa
p`asa Migakta hO.ivaiBanna
maIiDyaa KMD Alaga–Alaga
baajaar banaato hOM¸ @yaaoMik

vao Alaga–Alaga ja$rtaoM kao pUra krto hOM AaOr Alaga–Alaga trIkaoM sao
]pBaaoga ikyao jaato hOM.p`%yaok samaana $p sao mah%vapUNa- hOM¸ @yaaoMik
p`%yaok ek AiWtIya kaya- krta hO–TolaIivajana jaOsao hI samaanao Aata hO
Aa^iDyaao ivajauAla p`a$p maoM samaacaar p`dana krta hO¸ roiDyaao calato
ifrto samaacaar p`dana krta hO.

[ MTrn a oT pr
samaacaar saamaga`I p`dataAaoM kao
dao EaoNaI maoM ivaBaaijat ikyaa
jaa sakta hO̧  phlaa¸ eosaI
saMsqaayaoM ijanakI iksaI Anya
xao~ maoM BaI ]pisqait hO AaOr
vao ApnaI parMpirk saovaaAaoM
ko ivastar ko $p maoM [MTrnaoT
pr maaOjaUd hOM.]dahrNa ko
i l a e
lagaBaga saBaI samaacaar p~aoM
ka [-–saMskrNa hO.[sako
Alaav a a lag aB ag a s aB a I
AKbaaraoM kI saaoSala maIiDyaa
Pla oTfa ^ma - pr maa Oja UdgaI
hO.[MTrna oT pr samaacaar

p`dataAaoM kI dUsarI EaoNaI maoM vao saMsqaayaoM Saaimala hOM jaao kovala [MTrnaoT pr
maaOjaUd hOM.]dahrNa ko ilae DIenae¸ piblak jaOsao eoPsa ko saaqa–saaqa k[-
yaUT\yaUba caOnala samaacaar p`dana krto hOM. 


