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eiSayaa[- baajaaraoM maoM kMToMT baajaar maoM ]Cala spYT hO AaOr
2024–28 tk 2º7‰ saIejaIAar kI vaRiw haonao kI

]mmaId hO
maIiDyaa paT-nasa- eiSayaa ³emapIe´ kI 2024 eiSayaa vaIiDyaao

kMToMT Dayanaoima@sa irpaoT- saat p̀mauK eiSayaa–p̀SaaMt baajaaraoM̧  Baart¸ kaoiryaa¸
[MDaonaoiSayaa¸ iflaIpIMsa¸ isaMgaapur¸ qaa[-laOMD AaOr ivayatnaama maoM TIvaI¸ vaIAaoDI
AaOr iqayaoTr xao~aoM maoM saamaga`I inavaoSa¸ jauD,ava AaOr dSa-kaoM kI saM#yaa ka
vyaapk ivaSlaoYaNa p`stut krtI hO.

irpaoT- sao pta calata hO ik [na baajaaraoM maoM kMToMT
inavaoSa 2023 maoM 15º5 ibailayana AmaoirkI Da^lar tk
phuMca gayaa¸ jaao saala–dr–saala 4‰ kI vaRiw kao dSaa-ta
hO.yah vaRiw sakara%mak haoto hue BaI 2021–22 kI
AvaiQa sao ek mah%vapUNa- maMdI ka p`itinaiQa%va krtI hO̧
jaao kaoivaD ko baad baajaar ko saamaanyaIkrNa AaOr sT/IimaMga
vaIAaoDI maoM sqaanaIya kMToMT inavaoSa ko yaui@tkrNa kao dSaa-tI
hO.Baart nao 12‰ kI majabaUt vaRiw ko saaqa naotR%va ikyaa¸
jaao mau#ya $p sao Kola saamaga`I Wara saMcaailat qaa¸ jabaik
[MDaonaoiSayaa nao 5‰ ko zaosa vaRiw ko saaqa ]saka AnaukrNa

ikyaa.kaoiryaa¸ iflaIpMIsa AaOr qaa[-laOMD nao maamaUlaI laaBa kmaayaa¸ jabaik
malaoiSayaa AaOr ivayatnaama nao caunaaOtIpUNa- iva&apna baajaaraoM ko karNa saMkucana
ka AnauBava ikyaa.

kaoiryaa AaOr Baart pirdRSya pr havaI haoto jaa rho hOM̧  jaao 2023
maoM kula saamaga`I inavaoSa ka 80‰ ihssaa haogaa.kaoiryaa ek pirp@va
baajaar hO̧  [samaoM kula imalaakr sapaT vaRiw doKnao kao imalaogaI¸ ijasamaoM iflma
AaOr sT/IimaMga maoM ivastar TIvaI kI lagaatar igaravaT sao Aa^fsaoT haogaa.[sako
ivaprIt¸ Baart¸ jahaM TIvaI kI phuMca ApoxaakRt kma 52‰ hO̧  2028
tk saBaI xao~aoM maoM mah%vapUNa- vaRiw kI saMBaavanaa p`stut krta hO.emapIe
ka Anaumaana hO ik Baart 2026 tk kula saamaga`I inavaoSa maoM kaoiryaa sao
Aagao inakla jaayaogaa.

eiSayaa[- baajaar ma o M kMTo MT ma o M ]CalaeiSayaa[- baajaar ma o M kMTo MT ma o M ]CalaeiSayaa[- baajaar ma o M kMTo MT ma o M ]CalaeiSayaa[- baajaar ma o M kMTo MT ma o M ]CalaeiSayaa[- baajaar ma o M kMTo MT ma o M ]Cala
doKnao kao imala rha hOdoKnao kao imala rha hOdoKnao kao imala rha hOdoKnao kao imala rha hOdoKnao kao imala rha hO
Aagao kI Aaor doKto hue¸ emapIe nao saat
baajaaraoM maoM kula kMToMT inavaoSa maoM 2º7‰
saIejaIAar ka Anaumaana lagaayaa hO¸ jaao
2028 tk 17º2 ibailayana Da^lar tk
phuMca jaayaogaa.yah vaRiw mau#ya $p sao Baart
Wara saMcaailat haogaI¸ [MDaonaoiSayaa AaOr
iflaIpIMsa maoM BaI AcCI vaRiw dr doKnao kI

BOOST TO CONTENT
IN ASIAN REGION

The boom in content market is evident in
Asian markets and is set to  increase 2.7% CAGR

by 2024-28.

Media Partners Asia’s (MPA) 2024 Asia Video
Content Dynamics report offers a comprehensive analysis
of content investment, engagement, and viewership across
TV, VOD, and theatrical sectors in seven key APAC markets:
India, Korea, Indonesia, Philippines, Singapore, Thailand,
and Vietnam.

The report reveals that content investment in these
markets reached US$15.5 billion in 2023,
marking a 4% year-on-year increase. This
growth, while positive, represents a significant
slowdown from the 2021-22 period, reflecting a
post-COVID normalization of budgets and a
rationalization of local content investment in
streaming VOD. India led the charge with a
robust 12% growth, driven primarily by sports
content, while Indonesia followed with a solid
5% increase. Korea, the Philippines, and
Thailand managed modest gains, whereas Malaysia and
Vietnam experienced contractions due to challenging
advertising markets.

Korea and India continue to dominate the landscape,
collectively accounting for 80% of total content investment
in 2023. Korea, a mature market, is expected to see flat overall
growth, with expansion in streaming and film offset by TV’s
secular decline. In contrast, India, with its relatively low
52% TV household penetration, presents significant growth
potential across all verticals through 2028. MPA projects
that India will surpass Korea in total content investment by
2026.

ASIAN MARKETS SEES A
SURGE IN CONTENT

Looking ahead, MPA
forecasts a 2.7% CAGR in total
content investment across the
seven markets, reaching $17.2
billion by 2028. This growth will be
predominantly driven by India, with
Indonesia and the Philippines also
expected to show decent growth
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rates. Korea and Thailand are anticipated to experience
limited growth, while Vietnam faces the most challenges
due to weak TV advertising and rampant piracy.

The investment landscape is evolving, with TV (free-
to-air and pay) still commanding the lion’s share at 64% in
2023, followed by streaming at 26% and film at 10%. By
2028, TV is projected to retain over 50% of industry
investment, while streaming is expected to increase its share
to 33%, with film marginally growing to 11%.

Stephen Laslocky, MPA Vice President, offered
insights on the shifting content dynamics:

“Korean content continues to lead the pack with
world-class production values and
compelling storytelling, though we’re
seeing online original content costs inflate
to as much as US$7 million per episode.
Its extraordinary appeal is evident,
accounting for over 30% of content
demand in Southeast Asia and Taiwan.
The rise of streaming has significantly
elevated storytelling and production
quality, particularly in Thailand and
Indonesia, where competition is
intensifying. We’re seeing content from
these countries, especially Thai titles,
gaining traction across Asia.

It’s become clear that many
traditional TV drama producers are
struggling to compete with higher-end
streamed video content. In contrast, quality film producers
have embraced the flexibility of streaming and adapted with
greater ease. Over the past year, as some ad revenues have
permanently shifted to digital and streaming behaviour has
become entrenched, we’ve observed TV production
margins contracting across most markets. For online
originals, streamers have become much more disciplined in
their approach to budgeting
and content strategy.”

The report also
highlights significant
trends in online video
consumption. YouTube
leads with over a billion
monthly active users
across the surveyed
markets, with 732 million in
India alone. TikTok has
emerged as a formidable

Stephen Laslocky,
MPA Vice President

]mmaId hO.kaoiryaa AaOr qaa[-laOMD maoM saIimat vaRiw ka Anaumaana hO̧  jabaik
ivayatnaama kao kmajaaor TIvaI iva&apna AaOr baD,o pOmaanao pr payarosaI ko
karNa sabasao AiQak caunaaOityaaoM ka saamanaa krnaa pD, rha hO.

inavaoSa pirdRSya ivakisat hao rha hO̧  2023 maoM TIvaI ³ÍI–TU–
eyar va pó  ABaI BaI 64‰ ko saaqa sabasao baD,a ihssaa rKta hO̧  ]sako
baad sT/IimaMga 26‰ AaOr iflma 10‰ pr hO.2028 tk TIvaI kao
]Vaoga inavaoSa ka 50‰ sao AiQak banaayao rKnao ka Anaumaana hO.jabaik
sT/IimaMga sao [sakI ihssaodarI 33‰ tk baZ,nao kI ]mmaId hO̧  jabaik iflma
maamaUlaI $p sao baZ,kr 11‰ hao jaayaogaI.

emapIe ko ]paQyaxa sTIfna laaslaaokI nao badlatI saamaga`I kI
gaitSaIlata pr AMtd-RiYT p`dana kI hO:
  ‘kaoiryaa[- saamaga`I ivaSva strIya ]%padna maUlyaaoM AaOr
sammaaohk khanaI khnao ko saaqa pOk ka naotR%va krnaa
jaarI rKtI hO̧  halaaMik hma Aa^na laa[na maUla saamaga`I
kI laagat kao p`it eipsaaoD 7 imailayana Da^lar tk
baZ,to hue doK rho hOM.[sakI AsaaQarNa ApIla spYT
hO̧  jaao dixaNa pUva- eiSayaa AaOr ta[vaana maoM saamaga`I kI
maaMga ka 30‰ sao AiQak hO.sT/IimaMga ko ]dya nao
khanaI khnao AaOr ]%padna kI gauNava<aa kao kafI
hd tk baZ,a idyaa hO̧  ivaSaoYa $p sao qaa[-laOMD AaOr
[MDaonaoiSayaa maoM̧  jahaM p`itspQaa- toja hao rhI hO.hma
[na doSaaoM kI saamaga`I ivaSaoYa- $p sao qaa[- SaIYa-kaoM kao
pUro eiSayaa maoM laaokip`ya haoto doK rho hOM.’
yah spYT hao gayaa hO ik k[- parMpirk TIvaI D/amaa

inamaa-ta ]ccastrIya sT/Ima kI gayaI vaIiDyaao saamaga`I ko
saaqa p`itspQaa- krnao ko ilae saMGaYa- kr rho hOM.[sako ivaprIt gauNava<aa
vaalao iflma inamaa-taAaoM nao sT/IimaMga ko lacaIlaopna kao Apnaayaa hO AaOr
AiQak AasaanaI sao AnaukUilat ikyaa hO.ipClao ek saala maoM̧  jaOsaaik kuC
iva&apna rajasva sqaayaI $p sao iDijaTla maoM sqaanaaMtirt hao gayao hOM AaOr sT/
IimaMga vyavahar majabaUt hao gayaa hO¸ hmanao AiQakaMSa baajaaraoM maoM TIvaI
]%padna maaija-na maoM doKI hO.Aa^nalaa[na Aaoirjanala ko ilae sT/Imar bajaT

AaOr saamaga`I rNanaIit ko Apnao
d R iYTka oNa ma o M  b ah ut AiQak
AnauSaaisat hao gayao hOM.’

irpaoT- maoM Aa^nalaa[na vaIiDyaao
]pBaaoga maoM mah%vapUNa- $JaanaaoM pr
BaI p`kaSa  Dalaa gayaa hO.savao-xaNa
ikyao gayao baajaaraoM maoM yaUT\yaUba ek
ibailayana sao jyaada maaisak saiËya
]pyaaogakta-AaoM ko saaqa sabasao Aagao
hOM̧  ijasamaoM Akolao Baart maoM 732
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imailaya ]pyaaogakta- hOM.iTkTa^k dixaNa pUva- eiSayaa maoM ek majabaUt
p`ityaaogaI ko $p maoM ]Bara hO̧  ijasako [MDaonaoiSayaa¸ malaoiSayaa¸ iflaIpIMsa
AaOr qaa[-laOMD maoM kula 211 imailayana maaisak saiËya ]pyaaogakta- hOM.

p`Iimayama vaIAaoDI sposa maoM̧  naoTiFlask nao kaoiryaa¸ [MDaonaoiSayaa¸
malaoiSayaa AaOr iflaIpIMsa maoM 40–70‰ dSa-kaoM kao AakiYa-t krto hue
AiQakaMSa baajaaraoM maoM majabaUt baZ,t banaayao rKIM hO.halaaMik¸ [sao qaa[-laOMD
maoM T/uAa[-DI AaOr Baart maoM iDjnaI Plasa ha^TsTar AaOr ijayaao isanaomaa sao kD,I
p`itspQaa- ka saamanaa krnaa pD, rha hO.[MDaonaoiSayaa nao vaIiDyaao jaOsao
sqaanaIya iKlaaD,I BaI ApnaI phcaana banaa rho hOM̧  jabaik vaIAa[-yaU jaOsao
xao~Iya PlaoTfa^ma- ApnaI isqait kao majabaUt krnao ko ilae kaoiryaa[- saamaga`I
AaOr rNanaIitk saaJaodarI ka laaBa ]za rho hOM.

naaT\ya xao~ ABaI BaI irkvarI maaoD maoM hO̧  sauprhIrao ÍOMcaa[jaI kI
qakana AaOr ha^laIvauD kI haD,tala ko karNa AiQakaMSa baajaaraoM maoM mahamaarI
sao phlao ko str pr vaapsaI maoM dorI hao rhI hO.Baart phlao hI vaapsaI kr
caukI hO̧  2023 ko baa^@sa Aa^ifsa rajasva 2019 ko AaMkD,aoM sao AiQak
hO.kaoiryaa kao CaoD,kr Anya baajaaraoM maoM 2025–28 kI AvaiQa maoM sauQaar

haonao kI ]mmaId hO.iflma ivatrNa maoM ek ]BartI
p`vaRi<a AMtrraYT/Iyastr pr AakYa-k SaIYa-kaoM
ko ilae rajasva saaJaakrNa maa^Dla kI Aaor
badlaava doKtI hO̧  jaao ivaSaoYa $p sao kaoiryaa[-
AaOr qaa[- inamaa-taAaoM ko ilae Avasar p`stut
krtI hO.

jaOsao jaOsao eiSayaa p`SaaMt xao~ maoM kMToMT
pirdRSya ivakisat haota jaa rha hO̧  vaOsao–vaOsao
parMpirk AaOr ]Barto PlaoTfâmaao-M ko baIca prspr
iËyaa AaOr badlato ]pBaao@ta vyavahar ]Vaoga

ko BaivaYya kao Aakar doMgao.emapIe irpaoT- baajaar kI gaitSaIla p`kRit
AaOr pUro xao~ maoM ivakasa kao gait donao maoM AnaukUlanaSaIlata AaOr rNanaIitk
inavaoSa ko mah%vapUNa- mah%va kao roKaMikt krtI hO. 

competitor in Southeast Asia, boasting 211 million total
monthly active users across Indonesia, Malaysia,
Philippines, and Thailand.

In the premium VOD space, Netflix maintains a
strong lead in most markets, capturing between 40-70%
of viewership in Korea, Indonesia, Malaysia, and the
Philippines. However, it faces stiff competition in Thailand
from TrueID and in India from Disney+ Hotstar and Jio
Cinema. Local players like Indonesia’s Vidio are also
making their mark, while regional platforms such as Viu
are leveraging Korean content and strategic partnerships
to strengthen their positions.

The theatrical sector is still in recovery mode, with
superhero franchise fatigue and Hollywood strikes
delaying a return to pre-pandemic levels in most markets.
India has already bounced back, with 2023 box office
revenues exceeding 2019 figures. Other markets,
excluding Korea, are expected to recover over the 2025-
28 period. An emerging trend in film distribution sees a
shift towards revenue-share models
for internationally appealing titles,
presenting new opportunities for
Korean and Thai producers in
particular.

As the APAC content
landscape continues to evolve, the
interplay between traditional and
emerging platforms, coupled with
changing consumer behaviours, will
shape the industry’s future. The
MPA report underscores the
dynamic nature of the market and the critical importance
of adaptability and strategic investment in driving growth
across the region. 




