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India’s broadcast, broadband, and digital media
ecosystem is undergoing an extraordinary phase of
transformation—fueled by policy reform, platform
innovation, and deepening consumer engagement.

In this issue, Vikas Kapoor, Director of the APAC
Broadband Division at Belden, discusses how the
company is enabling faster fiber broadband rollouts
through a globally integrated, end-to-end approach.

Regulatory change is also reshaping the industry.
The implementation of NTO 3.2 is triggering structural
shifts in the broadcasting space, pushing operators to
revisit pricing strategies, channel bouquets, and
distribution models.

In the OTT space, disruption continues. Apple TV+
has joined Prime Video Channels in India at just Rs. 99,
marking a pivotal moment for bundled streaming and
redefined content aggregation. At the same time,
YouTube has announced a massive Rs. 800 crore
investment aimed at strengthening creator tools, regional
content, and platform innovation in India.

DD Free Dish's latest MPEG-4 auction saw strong
interest from regional and devotional broadcasters,
underscoring the strategic importance of the free-to-air
segment. Meanwhile, Bharti Airtel and Tata Group have
officially called off their proposed DTH merger.

On a broader economic level, India’s screen
economy has delivered an impressive Rs. 5.44 lakh crore
contribution to the GDP in 2024. With over Rs. 5.14
lakh crore in output and more than 26 lakh jobs
generated, the film, TV, and digital content sectors are
now firmly established as growth engines of the national
economy.

This month also features a strategic conversation
with Kelly Day and Gaurav Gandhi on Prime Video's
expanding India and global playbook. India is not only
a key market—it’s a hub of original content innovation,
with 25% of Prime Video India's viewership now coming
from international audiences.

Finally, we spotlight media veteran Uday Shankar s,
where he outlines a bold vision for the future of India's
M&E sector—emphasizing scale, creativity, and global
leadership.

With 180 million TV households, nearly 953 million
internet subscribers, and an increasingly multilingual,
mobile-first audience, India’s content economy stands
at the cusp of a digital leap.
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