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EDITOR’S  SCATVIEW

India’s broadcast, broadband, and digital media
ecosystem is undergoing an extraordinary phase of
transformation—fueled by policy reform, platform
innovation, and deepening consumer engagement.

In this issue, Vikas Kapoor, Director of the APAC
Broadband Division at Belden, discusses how the
company is enabling faster fiber broadband rollouts
through a globally integrated, end-to-end approach.

Regulatory change is also reshaping the industry.
The implementation of NTO 3.2 is triggering structural
shifts in the broadcasting space, pushing operators to
revisit pricing strategies, channel bouquets, and
distribution models.

In the OTT space, disruption continues. Apple TV+
has joined Prime Video Channels in India at just Rs. 99,
marking a pivotal moment for bundled streaming and
redefined content aggregation. At the same time,
YouTube has announced a massive Rs. 800 crore
investment aimed at strengthening creator tools, regional
content, and platform innovation in India.

DD Free Dish’s latest MPEG-4 auction saw strong
interest from regional and devotional broadcasters,
underscoring the strategic importance of the free-to-air
segment. Meanwhile, Bharti Airtel and Tata Group have
officially called off their proposed DTH merger.

On a broader economic level, India’s screen
economy has delivered an impressive Rs. 5.44 lakh crore
contribution to the GDP in 2024. With over Rs. 5.14
lakh crore in output and more than 26 lakh jobs
generated, the film, TV, and digital content sectors are
now firmly established as growth engines of the national
economy.

This month also features a strategic conversation
with Kelly Day and Gaurav Gandhi on Prime Video’s
expanding India and global playbook. India is not only
a key market—it’s a hub of original content innovation,
with 25% of Prime Video India's viewership now coming
from international audiences.

Finally, we spotlight media veteran Uday Shankar’s,
where he outlines a bold vision for the future of India's
M&E sector—emphasizing scale, creativity, and global
leadership.

With 180 million TV households, nearly 953 million
internet subscribers, and an increasingly multilingual,
mobile-first audience, India’s content economy stands
at the cusp of a digital leap.

Manoj Kumar Madhavan

Baart ka p`saarNa¸ ba`a^DbaOMD AaOr iDijaTla maIiDyaa pairisqaitkI
tM~ pirvat-na ko ek AsaaQaarNa daOr sao gaujar rha hO–jaao ik naIit sauQaar¸
PlaoTfa^ma- navaacaar AaOr ]pBaao@ta jauD,ava kao gahra krnao sao pòirt hO.

[sa AMk maoM¸ baolDona maoM epIesaI ba`a^DbaOMD iDivajana ko inadoSak
ivakasa kpUr cacaa- kr rho hOM ik kOsao kMpnaI vaOiSvak $p sao ekIkRt¸
eMD–TU–eMD dRiYTkaoNa ko maaQyama sao tojaI sao fa[bar ba`a^DbaOMD raolaAa]T
kao saxama kr rhI hO.

ivainayaamak pirvat-na BaI ]Vaoga kao nayaa $p do rho hOM.enaTIAao
3º2 ko kayaa-nvayana sao p`saarNa xao~ maoM saMrcanaa%mak badlaava hao rho hOM̧
ijasasao Aa^proTraoM kao maUlya inaQaa-rNa rNanaIityaaoM̧  caOnala bauko AaOr ivatrNa
maa^Dla pr ifr sao ivacaar krnaa pD, rha hO.

AaoTITI xao~ maoM ]qala–puqala jaarI hO.ePpla TIvaI Plasa Baart maoM
p`a[ma vaIiDyaao caOnalaaoM maoM maa~ 99 Épyao maoM Saaimala hao gayaa hO̧  jaao baMDla
sT/IimaMga AaOr punap-irBaaiYat kMToMT ek~IkrNa ko ilae ek mah%vapUNa- xaNa
hO.saaqa hI¸ yaUT\yaUba nao Baart maoM iËeTsa- TUlsa¸ xao~Iya kMToMT AaOr
PlaoTfa^ma- [naaovaoSana kao majabaUt krnao ko ]_oSya sao 800 kraoD, Épyao ko
baD,o inavaoSa kI GaaoYaNaa kI hO.

DIDI ÍI iDSa kI navaInatma emapI[-jaI–4 naIlaamaI maoM xao~Iya AaOr
Qaaima-k p`saarkaoM kI Aaor sao gahrI idlacaspI doKI gayaI hO̧  jaao ÍI–TU–
eyar saogamaoMT ko rNanaIitk mah%va kao roKaMikt krta hO.[sa baIca¸
BaartI eyarTola AaOr TaTa samaUh nao AaiQakairk taOr pr Apnao p`staivat
DITIeca ivalaya kao r_ kr idyaa hO.

vyaapk Aaiqa-k str pr¸ Baart kI sËIna Aqa-vyavasqaa nao 2024
maoM sakla GarolaU ]%pad maoM 5º44 laaK kraoD, Épyao ka p`BaavaSaalaI
yaaogadana idyaa hO.5º14 laaK kraoD, Épyao sao AiQak ]%padna AaOr 26
laaK sao AiQak naaOkiryaaoM ko saRjana ko saaqa¸ iflma¸ TIvaI AaOr iDijaTla
saamaga`I xao~ Aba raYT/Iya Aqa-vyavasqaa ko ivakasa [Mjana ko $p maoM majabaUtI
sao sqaaipt hao cauko hOM.

[sa mahInao kolaI Do AaOr gaaOrva gaaMQaI ko saaqa p`a[ma vaIiDyaao ko Baart
AaOr vaOiSvak ivastar pr rNanaIitk baatcaIt BaI Saaimala hO.Baart na
kovala ek p`mauK baajaar hO–yah maUla saamaga`I ka koMd` BaI hO̧  p`a[ma vaIiDyaao
[MiDyaa ko 25‰ dSa-k Aba AMtrra-YT/Iya dSa-kaoM sao Aa rho hOM.

AMt maoM hma maIiDyaa idggaja ]dya SaMkr ko baaro maoM baat kroMgao̧  ijasamaoM
]nhaoMnao Baart ko maIiDyaa AaOr manaaorMjana xao~ ko BaivaYya ko ilae ek
saahisak dRiYTkaoNa kI $proKa p`stut kI hO–ijasamaoM pOmaanao̧  rcanaa%makta
AaOr vaOiSvak naotR%va pr jaaor idyaa gayaa hO.

180 imailayana TIvaI GaraoM̧  lagaBaga 953 imailayana [MTrnaoT ga`ahkaoM
AaOr tojaI sao bahuBaaYaI¸ maaobaa[la p`qama dSa-kaoM ko saaqa Baart kI saamaga`I
Aqa-vyavasqaa iDijaTla ClaMaga ko kgaar pr hO.




