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Around Us In The World Of Satellite & Cable TV
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EENADU LAUNCHES KIDS CHANNEL

Eenadu Television has
launched 12 children’stelevision
channelsin 11 Indian languages
and English and this is one of
the biggest multi-channel roll-
out by an Indian broadcaster in
one go.

ETV Ba Bharat will be
availablein Indianlanguageslike
Assamese, Bengali, Gujarati,
Hindi, Kannada, Marathi,
Malayalam, Odia, Punjabi,
Telugu, Tamil besides English.
Conceived to celebrate
childhood marked by
inquisitivenessand playful spirit,
ETV Bal Bharat would bring
exciting content that children can
relate to — creating immense
value and resonance.

Promoted by Ramoji Rao, ETV Network has 12
channels in its bouquet. These include news channels
ETV Telangana and ETV Andhra Pradesh. The
entertainment channelsare availablein both SD and HD.
TheseincludeETV, ETV Cinema, ETV Plus, ETV Abhiruchi,
ETV HD, ETV PlusHD, andETV CinemaHD.

The launch of 12 children's channels in multiple
languages will take the network's channel count to 24.

THE Q HAS SIMRAN HOON AS CEO

TheQ, ahindi channel has appointed Simran Hoon
as the CEO. Hoon will create new
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opportunitiesfor The Qin Indiathus
driving the organisation’s overall
growth.

Hoon has over two decades
of industry experience. Shewaswith
Viacoml18 as executive vice-
president and head of ad sales. She
has also been a part of Zee
Entertainment Enterprises, Star India
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and Sony Entertainment Television
in leadership positions.
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QY OU Mediaco-founder & CEO Curt Marvissaid,
“It is the right time to add someone with Simran’s
extraordinary capabilities to our leadership team. Our
growth in India has been exponential and we are confident
that Simran, with her keen business acumen and in-depth
understanding of theindustry, will immediately propel The
Q forward. Simran’s distinguished record and forward-
thinking approach will help us stay ahead of the curve.”

SIDHARTH TV LAUNCHES FOUR
CHANNELS

Siddarth TV has launched 4 channels. 2 satellite
channels Sidharth TV (GEC) & Sidharth Gold (Music &
Movie) will beon air from May 2021

Sitaram Agarwal promoter of the channel had
launched Sarthak TV in 2010, and sold it to ZEEL in 2015,
which isnow known as Zee Sarthak.

KANAN DAVE PROMOTED

9X Media, which also owns SpotlampE
and other digital products, has elevated Kanan Qx
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charge as Business Head for SpotlampE. As
Business Head, Dave will drive the next phase
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of growth, strategy and the creative
development for SpotlampE.

Dave hasbeen heading Marketing at 9X
Mediafor the past 2 years. Sheisan experienced
industry professional, with a career spanning
over 15yearsin mediaand entertainment sector.
In her earlier roles at UTV and Disney, Dave
has managed the music and film marketing
business, having worked on more than 50
movies across languages.

ABP NETWORK ENTRY INTO TAMIL
NADU

ABPNetwork entered the Tamil Nadu market with
a digital news platform, ‘ABP Nadu’. The plans are to
make major headway inthe ultra-competitive Tamil digital
news space.

ABP Network isabig regional news player. ABP
Network issuccessfully running regional channelg/digital
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platforms in West Bengal (ABP Ananda), Maharashtra

(ABPMajha), Gujarat (ABPAsmita), Punjab (ABPSanjha),
Uttar Pradesh & Uttarakhand (ABP Ganga),
and Bihar (ABP Bihar).

Avinash Pandey, CEO, ABP Network,
said, “We are excited to be catapulting into
the ultra-competitive Tamil digital news space.
The Tamil content market is well-primed for
disruption, making this an opportune time for
our entry. Not only doesit haveahigh internet
adoption rate but the people too, are digitally
savvy and highly engaged in accessing news
content online. Therefore, we hope, ABPNadu
will be successful in addressing the growing information
needs of the people of Tamil Nadu, and enable usto create
bigger stridesin the realm of regional news.”

DEEPAK ARORA 1S ITV NETWORK
CEO FOR NORTH

There has been achange of guard at iTV Network
which has appointed Deepak Arora as CEO — Northern
Region. The new responsibilities will
include providing leadership and strategic
direction to create new revenue
generation opportunities in the Northern
Region for iTV Network. Arora will be
heading IndiaNewsHaryana, IndiaNews
Punjab, Andy & Aaj Samaa).

Varun Kohli, CEO, iTV Network said, “We are
delighted to have Deepak on board. He is a seasoned
professional who will bring his rich experience and
expertise in growing iTV Network and taking it to next
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level. His understanding of the market will be of an
immensevalueto our network.”

Commenting on the development, Deepak Arora
said, “| am happy to be part of aiTV Network and would
liketo play an important role in the continued success of
the group.”

VIACOM18 APPOINTS SAGNIK GHOSH

Viacom18 appointed Sagnik Ghosh as Business
Head, Colors Bangla. Ghosh reportsto Rajesh
lyer, Head - Regional Entertainment (Bangla,

Odia, Tamil and Gujarati Clusters) Viacom18. \ |@ COM
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decades of experience panning Media and
Entertainment, Advertising and BFSI
industries, Ghosh, in his previous
assignments, had led Star Jalsha and Star
Bharat to leadership positions in their
respective markets and genres.

“Regional isanimportant growth driver
for Viacom18 and West Bengal isan important
market for us. 1'd like to thank Rahul for his
contribution and wish him the very best in his
future endeavours,” noted Rajesh lyer, Head -
Regional Entertainment (Bangla, Odia, Tamil
and Gujarati Clusters), Viacom18, adding,
“Sagnik brings three important aspects to this role — his
knowledge of the Bengali entertainment industry, his
understanding of consumer preferencesand hismarketing
expertise which cumulatively will dial up both the brand
and the business.”

DISH TV PROCURES DTH LICENCE

Dish TV has procured provisional DTH licence
under the new DTH guidelines. The provisional licence
hasavalidity of of 20 yearseffective 1st April 2021.

Thein-principal approval of the MIB for grant of
provisional licence is subject to the company entering
into an agreement with the ministry containing termsand
conditions of the ‘Guidelines for obtaining licence for
providing Direct to Home (DTH) Broadcasting services
inIndia, asamended up to 30.12.2020.

The company will haveto obtain and provide MIB
the other necessary clearances as envisaged under the
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DTH guidelines. The company will have to provide the
Bank Guaranteein termsof the DTH Guidelines.

The MIB had recently asked Dish TV to pay up
% 4164.05 crorein licencefee duesincluding interest. The
DTH operator is planning to raise funds up to ¥ 1000
crore.

PRASAR BHARATI NEW MPEG-2 SLOTS

Prasar Bharati has added six more new slots in
MPEG-2. The latest expansion now pushes the total
number of MPEG-2 slotsfrom 88 to 94.The
recent 52nd DD Free Dish auction Prasar
Bharati ended up auctioning 57 dotsinstead J
of their usual 53 slotsand got arevenue of ¥ nn
731.34 crorefrom sale of 57 MPEG-2 dotsof
S Free

In the auctions, the Hindi movie
channels, which are placed under A Bucket,
outdid the other genres by paying as high
as< 194.85 crore for 15 slots. The average
dlot price and highest bid price stood at ¥
12.99 croreand¥ 13.35 crorerespectively. Touching new
highs, the news and current affairs channels that come
under the C Bucket bid ¥ 190.3 crore for 11 slots. The
average slot price and highest bid price stood at ¥ 17.30
croreand¥ 22.05 crorerespectively

l=

NEWJ GOES BIG ON REGIONAL

NEWJ (New Emerging World of Journalism Ltd)
announced the launch of four new regional language
channds, NEWJ (Punjabi), NEWJ (Odia), NEWJ
(Assamiya/Assamese) and NEWJ (Urdu) in
March 2021.The company aims to widen their
already dominant network reach of over 23.2
billion+ by adding these channels under their
umbrellabrand.

Founder and Editor-in-Chief, Shalabh
Upadhyay, said, “ Indiawill have over 907 million
internet users by 2023, accounting for 64% of
the population, according to Cisco’s Annual
Internet Report. Our overarching visionisto build India's
digital knowledge ecosystem effectively. Removing the
barriers of language and improving access beyond the
urban and rural divideis essential to that vision.”
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NEWJ aims to scale up its capabilities in visual
storytelling with a focus on #BharatFirst, and has
aggregated over 8 hillion views since inception reaching
an audience of tensof millionsacrossadozen social media
and OTT platforms.

NEWS24 LAUNCHES REGIONAL
CHANNELS

Bag Filmsand Medialaunched itsregional news
channel News24 Madhya Pradesh and Chhattisgarh
(MPCG). Thechannel isavailableonall DTH
platforms, major MSOs and local cable
operators.

Anurradha Prasad, Chairperson of Bag
Films and Media, said, "Common man's local
issues have always been the centre point of our
news shows that we do at News24 whether it's
through our popular TV debates or
comprehensive elections coverage.”

She said, "Viewers are more and more
watching the news genre due to current
conditions of the county. Going forward, TV
news viewership will go up. Lots of our
advertisers and brands are also focusing on the regional
market to increasetheir penetrations deeply. With News24
MPCG, we are strengthening our channel portfolio in the
news genre, which will add the value to our business
associates' plans, giving them an opportunity to engage
more deeply with their consumerswith local essence.”

SONY TOUCHES 100 MN SUBS ON
YOUTUBE

Sony Entertainment Tel evision hasbecomethefirst
television channel and thefourth
entity to globally reach 100
million subscriberson YouTube.

In 2009, the channel
achieved its first 1,000
subscribers followed by 10
millionin 2017, 50 millionin 2019
and 100 million now. Since 2019,
Sony Entertainment Television's
YouTube channel has been
registering an average of two million subscribers every
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month making it the biggest subscribers base for a
broadcast brand.

Manish Aggarwal, Head, Growth and
Monetisation, Digital Business, Sony Pictures Networks,
said, “Weare delighted to hit the 100 million subscription
mark on YouTube as the first broadcaster globally. This
milestone is a testimony that Sony Entertainment
Television’s content performs exceedingly well acrossall
three platforms— Sony Entertainment Television, SonyL 1V
and YouTube. This trans platform content success helps
us create a robust content pipeline that brings quality,
variety and novelty.”

Satya Raghavan, Director, Content Partnerships,
YouTube added, “We're very excited to see Sony
Entertainment Television achieve the 100 million
subscriber milestone on YouTube. Their popularity is
testimony to the fact that quality television content can
have longevity on YouTube and foster loyal and vibrant
communities. Their shows on YouTube are reaching new
and diverse audiences every day and we are happy to see
the Sony franchise grow across all screens
simultaneously.”

GTPL HATHWAY MD ANIRUDHSINH
JADEJA IS PRESIDENT AIDCF
All IndiaDigital Cable Federation (AIDCF) hasa

new president in AnirudhSinh Jadegja, MD,
GTPL Hathway Limited
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players, growth of the cable industry and
its stakeholders, and representing the
relevant issues and requirement of industry
in different forums. The broadcasting and
cable industry is witnessing the
transformation in technology and delivery
and we, at AIDCF, will continue to work
towards benefitting the end consumers
through technological advancements.”
AIDCF Secretary Genera Manoj P
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Chhangani said, “ The coming two yearswill ANIRUDHSINH JADEJA 5 ‘3T a7 31 T Sae ZENT § ddae qRad

be the period of technological changesinthe

Cable Industry and | am certain that under Mr. Jadeja’s
leadership, AIDCF memberswill chalk-out arobust path
in providing advanced servicesto the end consumers.” B
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