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TV RATING FOCUS

UNLOCKING A
CREDIBLE

TELEVISION
AUDIENCE

MEASUREMENT
RATING SYSTEM
Establishing a credible television audience
measurement rating system requires a
multifaceted approach encompassing

technological innovation, regulatory oversight,
and industry collaboration.

A transparent, credible, and technologically
equipped television audience measurement system holds
immense importance for all stakeholders involved in the
media and broadcasting industry. Broadcasters, as
primary content creators, benefit significantly from an
accurate measurement system that
enables them to optimize their
programming. By understanding
viewer preferences and behaviour,
broadcasters can make data-driven
decisions on content creation,
scheduling and strategic
investments.  Additionally,  a
transparent audience measurement
helps broadcasters to negotiate
advertising rates effectively,
showcasing the true value of their content and creating
better monetization opportunities.

In India, audience measurement has evolved from
limited initiatives like ORG-MARG's INTAM (Indian
National Television Audience Measurement) to the
formation of agencies l ike TAM and Audience
Measurement and Analytics Limited
(aMap). Concerns over credibility led
to government intervention and TRAI
gave its recommendations on
‘Guidelines/ Accreditation Mechanism
for Television Rating Agencies in India’
to MIB on 11th September 2013. TRAI
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ek ivaSvanaIya TolaIivajana dSa-k maap roiTMga p`NaalaI
sqaaipt krnao ko ilae tknaIkI navaacaar¸ inayaamak

inarIxaNa AaOr ]Vaoga sahyaaoga kao Saaimala krto hue ek
bahuAayaamaI dRiYTkaoNa kI AavaSyakta haotI hO.

ek pardSaI-̧  ivaSvanaIya AaOr tknaIkI $p sao sausaijjat TolaIivajana
dSa-k maapna p`NaalaI maIiDyaa AaOr p`saarNa ]Vaoga maoM Saaimala saBaI ihtQaarkaoM
ko ilae A%yaiQak mah%va rKtI hO.p`saarkaoM̧  p`aqaimak saamaga`I inamaa-ta ko
$p maoM ek saTIk maap p`NaalaI sao mah%vapUNa- $p sao laaBaaMivat haoto hOM jaao
]nhoM ApnaI p`aoga`aimaMga kao AnaukUilat krnao maoM saxama banaata hO.dSa-kaoM kI

psaMd AaOr vyavahar kao samaJakr p`saark saamaga`I
inamaa-Na¸ SaoD\yaUilaMga AaOr rNanaIitk inavaoSa pr
DoTa saMcaailat inaNa-ya lao sakto hOM.[sako
Aitir@t ek pardSaI- dSa-k maap p`saarkaoM
kao iva&apna draoM pr p`BaavaI Z,Mga sao baatcaIt
krnao ]nakI saamaga`I ka sahI maUlya idKanao AaOr
baohtr maud`IkrNa ko Avasar pOda krnao maoM madd
krta hO.
Baart maoM dSa-kaoM ka maapna AaoAarjaI–emaeAarjaI

ko Aa[-enaTIeema ³[MiDyana naoSanala TolaIivajana Aa^iDyaMsa maojarmaoMT´ jaOsaI
saIimat phla sao laokr TIeema AaOr Aa^iDyaMsa maojarmaoMT eMD enaailaiT@sa
ilaimaToD ³emaOp´ jaOsaI ejaoMisayaaoM ko gazna tk ivakisat huAa hO.ivaSvanaIyata
kao laokr icaMta ko karNa sarkar kao hstxaop krnaa pD,a AaOr T/a[- nao 11
isatMbar 2013 kao emaAa[-baI kao ‘Baart maoM TolaIivajana roiTMga ejaoMisayaaoM ko

ilae idSaainado-SaÀmaanyata tM~’ pr ApnaI isafairSa
dI.T/a[- nao TolaIivajana roiTMga ejaoMisayaaoM ko pMjaIkrNa
ko ilae vyaapk idSaa inado-Saao M kI isafairSa
kI.emaAa[-baI nao 16 janavarI 2014 kao Baart maoM
TolaIivajana roiTMga ejaoMisayaaoM ko ilae T/a[- kI isafairSaaoM
AaOr AiQasaUicat naIit idSaainado-SaaoM kao svaIkar kr
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recommended comprehensive guidelines for registration
of Television Rating agencies. MIB accepted TRAI’s
recommendations and notified Policy Guidelines for
Television Rating Agencies in India on 16th January
201494. Under these guidelines, the industry-led body,
Broadcast Audience Research Council (BARC) was
accredited by MIB on 28th July 2015, to carry out the
Television Ratings in India. BARC, comprising
stakeholders like Indian Broadcasting Digital Foundation
(IBDF), Indian Society of Advertisers (ISA), and
Advertising commercial television rating services in
India since 2015.

The sample frame for
BARC’s TV panel is designed to
include private households in all
parts of India. The panel size,
denoting the number of
households where audience
measurement devices are placed,
plays a critical role in ensuring the accuracy and
representativeness of television ratings. This panel
should ideally reflect the diversity present in television
viewership, encompassing factors such as age, socio-
economic class, gender, working status, delivery
platforms, and geographical coverage, including both
urban and rural markets. The policy guidelines for
television rating agencies have the following provisions
regarding panel size:

“A minimum panel size of 20,000 to be
implemented within 6 months of the guidelines coming
into force. Thereafter, the panel size shall be increased
by 10,000 every year until it reaches the figure of
50,000. The panel of homes has to remain representative
of all television households in the country.”

In Recommendations on ‘Review of Television
Audience Measurement and Rating System in India’
dated 28.04.2020, TRAI recommended the following:

“The rating agency should be mandated to
increase the sample size from the existing 44,000 to
60,000 by the end of 2020, and 1,00,000 by the end of
2022 using the existing technology.”

However, the current scenario reveals that BARC
India is operating with a panel size of only 55,000
households. However, this sample size falls short of
accurately representing the vast landscape of 182 million
TV households in the country with diverse viewing
preferences. Moreover, with an anticipated growth in
TV households expected to reach 202 million by 2026,

ilayaa.[na idSaainado-SaaoM ko tht ]Vaoga kI naotR%va vaalaI saMsqaa ba`a^DkasT
Aa^iDyaMsa irsaca- ka]Misala ³baIeAarsaI´ kao Baart maoM TolaIivajana roiTMga
krnao ko ilae 28 jaulaa[- 2015 kao emaAa[-baI Wara maanyata dI
gayaI qaI.baIeAarsaI¸ ijasamaoM 2015 sao Baart maoM [MiDyana ba`a^DkaisTMga
iDijaTla foDroSana ³Aa[-baIDIef´¸ [MiDyana saaosaa[TI Aa^f eDvarTa[jasa-
³Aa[-esae´ AaOr iva&apna vaaiNaijyak TolaIivajana roiTMga saovaayaoM jaOsao
ihtQaark Saaimala hOM.

baIeAarsaI ko TIvaI pOnala ko ilae namaUnaa Íoma Baart ko saBaI
ihssaaoM maoM inajaI GaraoM kao Saaimala krnao ko ilae iDjaa[na ikyaa gayaa

hO.pOnala ka Aakar ]na GaraoM kI saM#yaa ka
dSa-ta hO jahaM dSa-k maap ]pkrNa rKo gayao
hOM¸ TolaIivajana roiTMga kI saTIkta AaOr
p`itinaiQa%va kao sauinaiScat krnao maoM mah%vapUNa-
BaUimaka inaBaata hO.[sa pOnala kao AadSa-
$p sao TolaIivajana dSa-kaoM kI saM#yaa maoM maaOjaUd
ivaivaQata kao p̀itibaMibat krnaa caaihe¸ ijasamaoM

SahrI AaOr ga`amaINa daonaaoM baajaaraoM saiht ]ma`̧  saamaaijak–Aaiqa-k vaga-̧
ilaMga¸ kamakajaI isqait¸ ivatrNa PlaoTfa^ma- AaOr BaaOgaaoilak kvaroja jaOsao
kark Saaimala hOM.TolaIivajana roiTMga ejaoMisayaaoM ko ilae naIit idSaainado-SaaoM maoM
pOnala Aakar ko saMbaMQa maoM inamnailaiKt p`avaQaana hO:

‘idSaa inado-Sa laagaU haonao ko 6 mahInao ko BaItr 20¸000 ka
nyaUnatma pOnala Aakar laagaU ikyaa jaanaa hO.[sako baad¸ pOnala ka Aakar
hr saala 10¸000 tk baZ,ayaa jaayaogaa¸ jaba tk ik yah 50¸000 ko
AaMkD,o tk na phuMca jaayao.GaraoM ko pOnala kao doSa ko saBaI TolaIivajana GaraoM
ka p`itinaiQa rhnaa haogaa.’

idnaaMk 28º04º2020 kao ‘Baart maoM TolaIivajana dSa-kaoM ko
maapna AaOr roiTMga p`NaalaI kI samaIxaa pr isafairSaaoM maoM T/a[- nao inamnailaiKt
kI isafairSa kI:

‘roiTMga ejaoMsaI kao maaOjaUda tknaIk ka ]pyaaoga krko 2020
ko AMt tk namaUnaa Aakar kao maaOjaUda 44¸000 sao baZ,akr 60¸000
AaOr 2022 ko AMt tk 1¸00¸000 krnao ka AadoSa idyaa jaanaa
caaihe.’

halaaMik vat-maana pirdRSya sao pta calata hO ik baIeAarsaI [MiDyaa
kovala 55000 GaraoM ko pOnala Aakar ko saaqa kama kr rha hO.halaaMik
yah namaUnaa Aakar ivaivaQa doKnao kI p`aqaimaktaAaoM vaalao doSa ko 182
imailayana TIvaI GaraoM ko ivaSaala pirdRSya kI saTIk p`itinaiQa%va krnao maoM
kma hO.[sako Alaavaa 2026 tk TIvaI GaraoM kI Anaumaainat vaRiw 202
imailayana tk phuMcanao kI ]mmaId ko saaqa maaOjaUda pOnala ka Aakar AaOr
BaI Apyaa-Pt haonao kI Aaor Aga`sar hO.[sailae TolaIivajana dSa-kaoM kI
saM#yaa ko ilae ek raoDmaOp sqaaipt krnao kI AavaSyakta hO.
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the existing panel size is poised to become even more
inadequate. Therefore, there's a need to establish a
roadmap for of television viewership.

Furthermore, in the dynamic realm of modern
media consumption, integrating data from non-linear
sources is essential for a comprehensive television
audience measurement system. Viewers also turning to
on-demand content via OTT services and streaming
platforms, in addition to traditional linear TV metrics.
However, BARC’s present audience measurement
mechanism incorporates data from linear television only.
Cross-platform content consumption, enabled by
seamless transitions between linear TV and OTT, adds
complexity, necessitating a system that adeptly captures
cross-device viewing habits. Advertisers seek unified
data to optimize campaigns across platforms, leveraging
insights to tailor strategies effectively.

Médiametrie in France and Broadcasters’
Audience Research Board (BARB) in the UK have
expanded their audience measurement approaches
to include previously unaccounted segments and
monitor Subscription-based Video on Demand (SVOD)
and Broadcast Video on Demand (BVOD) services,
reflecting the evolving nature of media consumption.
Integrating data from both linear and OTT channels
is imperative for adapting content strategies and
optimizing ad placements in today's convergent media
landscape.

Moreover, BARC being
the sole provider of  rat ing
services  in  India ,  ra ises
concerns about  market
behaviour, service quality, and
cost inefficiencies, highlighting
the need for additional players
to encourage heal thy
competition. Introducing more
agencies not only fosters competition but also has the
potential to improve service quality and reduce costs,
as dependency on a single agency often lack the drive
to innovate and adapt to industry demands. Competition
acts as a catalyst for innovation, prompting BARC and
other  ent i t ies  to  adopt  new technologies  and
methodologies, ensuring continuous evolution in line
acts as a natural deterrent against rating manipulation,
as multiple agencies vie for accuracy and credibility.
Independence from industry stakeholders is crucial for
ensuring a neutral and unbiased approach to audience

[sako Alaavaa AaQauinak maIiDyaa ]pBaaoga ko gaitSaIla dayaro maoM
ek vyaapk TolaIivajana dSa-k maap p`NaalaI ko ilae gaOr–roKIya sa`aotaoM sao
DoTa kao ekIkRt krnaa AavaSyak hO.dSa-k parMpirk laIinayar TIvaI
maoiT/@sa ko Alaavaa¸ AaoTITI saovaaAaoM AaOr sT/IimaMga PlaoTfa^maao-M ko maaQyama sao
Aa^na iDmaaMD saamaga`I kI Aaor BaI $K kr rho hOM.halaaMik baIeAarsaI
ko vat-maana dSa-k maap tM~ maoM kovala laIinayar TolaIivajana DoTa Saaimala
hO.laIinayar TIvaI AaOr AaoTITI ko baIca inabaa-Qa badlaava sao saxama Ëa^sa
PlaoTfa^ma- saamaga`I kI Kpt¸ jaiTlata jaaoD,tI hO ijasasao ek eosaI p`NaalaI
kI AavaSyakta haotI hO jaao Ëa^sa iDvaa[sa doKnao kI AadtaoM kao
kuSalata sao pkD, laotI hO.iva&apnadata saBaI PlaoTfa^maao-M pr AiBayaanaaoM
kao AnaukUilat krnao ko ilae ekIkRt DoTa kI tlaaSa krto hOM¸
rNanaIityaaoM kao p`BaavaI ZMga sao tOyaar krnao ko ilae AMt-dRiYT ka laaBa
]zato hOM.

ÍaMsa maoM maIiDyaamaoT/I AaOr yaUko maoM ba`a^DkasTsa- Aa^iDyaMsa irsaca- baaoD-
³baIeAarbaI´ nao Apnao dSa-kaoM kao maapnao ko dRiYTkaoNa ka ivastar ikyaa
hO ijasamaoM phlao sao maaOjaUd AnaAka]MDoT saogamaoMT kao Saaimala ikyaa gayaa hO
AaOr sabsaiËPSana AaQaairt vaIiDyaao Aa^na iDmaaMD ³esavaIAaoDI´ AaOr
ba`a^DkasT vaIiDyaao Aa^na iDmaaMD ³baIvaIAaoDI´ saovaaAoM kI inagaranaI kI
gayaI hO̧  jaao maIiDyaa ]pBaaoga kI ]BartI p`kRit kao dSaa-ta hO.Aaja ko
knvaja-Msa maIiDyaa pirdRSya maoM saamaga`I rNanaIityaaoM kao Apnaanao AaOr iva&apna
PlaosamaoMT kao AnaukUilat krnao ko ilae laIinayar AaOr AaoTITI daonaaoM caOnalaaoM
sao DoTa kao ekIkRt krnaa Ainavaaya- hO.

[sako Alaavaa baIeAarsaI Baart maoM roiTMga
saovaaAaoM ka ekmaa~ p`data haonao ko naato
svasqa p`itspQaa- kao p`ao%saaiht krnao ko
ilae Aitir@t iKlaaiD,yaaoM kI AavaSyakta
pr p`kaSa Dalato hue baajaar vyavahar¸
saovaa gauNava<aa AaOr laagat AxamataAaoM ko
baaro maoM icaMtayaoM baZ,ata hO.AiQak ejaoMisayaaoM
ka pircaya na kovala p`itspQaa- kao baZ,avaa

dota hO bailk saovaa kI gauNava<aa maoM sauQaar AaOr laagat kao kma krnao kI
xamata BaI rKta hO¸ @yaaoMik ek hI ejaoMsaI pr inaBa-rta maoM A@sar
navaacaar krnao AaOr ]VaogaaoM maoM maaMgaaoM ko AnaukUla haonao kI D/a[va kI kmaI
haotI hO.p`itspQaa- navaacaar ko ilae ]%pòrk ko $p maoM kama krtI hO̧
baIeAarsaI AaOr Anya saMsqaaAaoM kao nayaI tknaIkaoM AaOr pwityaaoM kao
Apnaanao ko ilae pòirt krtI hO̧  laa[na maoM inarMtr ivakasa kao sauinaiScat
krnaa roiTMga horfor ko iKlaaf ek p`akRitk inavaark ko $p maoM kaya-
krtI hO¸ @yaaoMik k[- ejaoMisayaaM saiTkta AaOr ivaSvanaIyata ko ilae
p`itspQaa- krtI hOM.dSa-kaoM ko maUlyaaMkna ko ilae ek tTsqa AaOr inaYpxa
dRiYTkaoNa sauinaiScat krnao ko ilae ]Vaoga ihtQaarkaoM sao svatM~ta mah%vapUNa-
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measurement. When measurement agencies are free
from industry affiliations or influences, the process
remains objective, transparent, and untainted by
external  pressures ,  enhancing credibi l i ty  and
trustworthiness.

Furthermore, in today's diverse media landscape,
traditional audience measurement methods struggle to
capture the complexity of viewer behaviour. The
integration of modern technologies like Big Data,
Artificial Intelligence (AI), and Wearable meters may
be explored. Return Path Data (RPD) can also be used
as a transformative tool, offering real-time insights into
viewer interact ions with content ,  empowering
broadcasters and advertisers to adjust strategies
promptly. Big data AI-driven algorithms may analyse
vast datasets in real-time, refining the accuracy of
audience measurement and empowering stakeholders
with actionable insights. Moreover, there are digital
set top boxes which have hardware and software
that makes them two-way, that is, they have a return
path. The return path data may be used for audience
measurements through such set top boxes.

Wearable meters, such as Portable People Meters
(PPM), enhance data granularity by
measuring viewership patterns on
the go, facilitating adaptability in a
rapidly changing media landscape.
Numeris in Canada employs PPM
technology, offering precise
individual measurement and reliable station identification,
ensuring continuous audience measurement for both
radio and TV at the local level while minimizing human
error in the monitoring process.  The strategic
incorporation of new era technologies into audience
measurement strategies is pivotal for achieving a more
accurate, responsive, and platforms.

In summary a structured roadmap to unlock a credible
system:

♦ Panel Size Expansion:
Increase the panel size gradually to ensure
representativeness. TRAI's recommendations of
reaching 100,000 households by 2022 should be
adhered to promptly.

♦ Integration of Non-linear Data:
Incorporate data from non-linear sources such as
OTT platforms to reflect modern viewing habits
accurately. This entails updating measurement

hO.jaba maap ejaoMisayaaM ]Vaoga saMbawta yaa p`Baava sao mau@t haotI hOM tao
p`iËyaa vastuinaYz¸ pardSaI- AaOr baahrI p`BaavaaoM sao baodaga rhtI hO̧  ijasasao
ivaSvanaIyata AaOr BaraosaomaMdta baZ,tI hO.

[sako Alaavaa Aaja ko ivaivaQa maIiDyaa pirdRSya maoM parMpirk dSa-
k maap pwityaaoM dSa-kaoM ko vyavahar kI jaiTlata kao pkD,nao ko ilae
saMGaYa- krtI hO.ibaga DoTa¸ AaiT-ifiSayala [MToilajaoMsa ³eAa[-´ AaOr
ivayarobala maITr jaOsaI AaQauinak tknaIkaoM ko ekIkrNa ka pta lagaayaa
jaa sakta hO.irTna- pa^qa DoTa ³AarpIDI´ ka ]pyaaoga ek pirvat-
nakarI ]pkrNa ko $p maoM BaI ikyaa jaa sakta hO jaao saamaga`I ko saaqa dSa-
kaoM kI baatcaIt maoM vaastivak samaya kI AMtdRiYT p`dana krta hO¸
p`saarkaoM AaOr iva&apnadataAaoM kao rNanaIityaaoM kao turMt samaayaaoijat krnao
ko ilae saSa@t banaata hO.ibaga DoTa eAa[- saMcaailat elgaaoirdma vastivak
samaya maoM ivaSaala DoTa saoT ka ivaSlaoYaNa kr sakta hO̧  dSa-kaoM kI maap kI
saTIkta kao pirYkRt kr sakta hO AaOr kar-vaa[- yaaogya AMtdR-iYT ko saaqa
ihtQaarkaoM kao saSa@t banaa sakta hO.[sako Alaavaa iDijaTla saoT Ta^p
baa^@sa BaI haoto hOM ijanamaoM haD-vaoyar AaOr saa^FTvaoyar haoto hOM jaao ]nhoM
daotrfa banaato hOM̧  yaanaI ]nako pasa vaapsaI ka rasta haota hO.irTna- paqa
DoTa ka ]pyaaoga eosao saoT Ta^p baa^@sa ko maaQyama sao dSa-kaoM ko maap ko ilae
ikyaa jaa sakta hO.

paoTo-bala pIpla maITr ³pIpIema´ jaOsao
phnanao yaaogya maITr¸ calato ifrto dSa-kaoM ko
pOTna- kao maapkr DoTa gaÒnyaulaOirTI kao baZ,ato hOM̧
ijasasao tojaI sao badlato maIiDyaa pirdRSya maoM
AnaukUlaSaIlata kI sauivaQaa imalatI hO.knaaDa maoM

nyaUmaoirsa pIpIema tknaIk ka ]pyaaoga krta hO jaao saiTk vyai@tgat maap
AaOr ivaSvanaIya sToSana phcaana kI poSakSa krta hO̧  inagaranaI p̀iËyaa maoM
maanavaIya ~uiT kao kma krto hue sqanaIyastr pr roiDyaao AaOr TIvaI daonaaoM ko
ilae inarMtr dSa-kaoM kI maap sauinaiScat krta hO.AiQak saiTk¸ p̀itiËyaaSaIla
AaOr PlaoTfâma- p̀aPt krnao ko ilae dSa-kaoM kI maap rNanaIityaaMo maoM nayao yauga kI
p̀aOVaoigaikyaaoM ka rNanaIitk samaavaoSa mah%vapUNa- hO.

saMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae eksaMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae eksaMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae eksaMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae eksaMxa op ma o M ivaSvanaIya p`NaalaI kao Analaa ^k krnao ko ilae ek
sa Mricat ra oDma Op:sa Mricat ra oDma Op:sa Mricat ra oDma Op:sa Mricat ra oDma Op:sa Mricat ra oDma Op:
♦ pOnala ka Aakar baZ,anaapOnala ka Aakar baZ,anaapOnala ka Aakar baZ,anaapOnala ka Aakar baZ,anaapOnala ka Aakar baZ,anaa:

p`itinaiQa%va sauinaiScat krnao ko ilae pOnala Aakar kao QaIro–QaIro
baZ,ayaoM.2022 tk 100¸000 GaraoM tk phuMcanao kI T/a[- kI
isafairSaaoM ka turMt palana ikyaa jaanaa caaihe.

♦ naa ^na laIinayar DoTa ka ekIkrNanaa ^na laIinayar DoTa ka ekIkrNanaa ^na laIinayar DoTa ka ekIkrNanaa ^na laIinayar DoTa ka ekIkrNanaa ^na laIinayar DoTa ka ekIkrNa:
AaQauinak doKnao kI AadtaoM kao saiTk $p sao p`itibaMibat krnao
ko ilae AaoTITI PlaoTfa^maao-M jaOsao naana laIinayar sa`aotaoM sao DoTa
Saaimala kroM.[sasao Ëa^sa–PlaoTfa^ma- Kpt kao inabaa-Qa $p sao
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methodologies to capture cross-platform
consumption seamlessly.

♦ Competition and Diversification:
Encourage the entry of additional rating agencies
to foster competition, improve service quality, and
reduce costs. This diversification ensures market
dynamism and guards against monopolistic
practices.

♦ Independence and Transparency:
Ensure rating agencies operate independently from
industry influences to maintain objectivity and
credibili ty.  Transparent methodologies and
unbiased practices enhance trust among
stakeholders.

♦ Technological Advancements:
Embrace cutting-edge technologies like Big
Data analytics, AI algorithms, and wearable
meters to enhance measurement accuracy and
granularity. Return Path Data (RPD) and Two-Way
Set-Top Boxes offer real-time insights into viewer
behavior.

♦ International Best Practices Adoption:
Learn from successful audience measurement
systems globally, such as those employed by
Médiametrie in France and BARB in the UK, and
adapt relevant strategies to the Indian context.

♦ Regulatory Framework Strengthening:
Continuously review and update regulatory
frameworks to address emerging challenges and
ensure compliance with industry standards.

♦ Industry Collaboration:
Foster collaboration between broadcasters,
advertisers, rating agencies, and regulatory bodies
to co-create and refine measurement standards
that  ref lect  the evolving media landscape
accurately.

kOPcar krnao ko ilae maap pwityaaoM kao ApDoiTMga krnaa Saaimala
hO.

♦ p`itspQaa - Aa Or ivaivaQaIkrNap`itspQaa - Aa Or ivaivaQaIkrNap`itspQaa - Aa Or ivaivaQaIkrNap`itspQaa - Aa Or ivaivaQaIkrNap`itspQaa - Aa Or ivaivaQaIkrNa:
p`itspQaa- kao baZ,avaa donaa¸ saovaa kI gauNava<aa maoM sauQaar AaOr laagat
kma krnao ko ilae Aitir@t roiTMga ejaoMisayaaoM ko p`vaoSa kao p`ao%saaiht
kroM.yah ivaivaQaIkrNa baajaar kI gaitSaIlata kao sauinaiScat krta
hO AaOr ekaiQakarvaadI p`qaaAaoM sao bacaata hO.

♦ svatM~ta AaOr pardiSa -tasvatM~ta AaOr pardiSa -tasvatM~ta AaOr pardiSa -tasvatM~ta AaOr pardiSa -tasvatM~ta AaOr pardiSa -ta:
inaYpxata AaOr ivaSvanaIyata banaayao rKnao ko ilae sauinaiScat kroM
ik roiTMga ejaoMisayaaM ]Vaoga ko p`Baava sao svatM~ $p sao kama
kro.pardSaI- kaya- p`NaalaI AaOr inaYpxa p`qaayaoM ihtQaarkaoM ko baIca
ivaSvaasa kao baZ,atI hOM.

♦ tknaIkI p`gaittknaIkI p`gaittknaIkI p`gaittknaIkI p`gaittknaIkI p`gait:
maap saTIkta AaOr gàOnyaulaOirTI baZ,anao ko ilae ibaga DoTa enaailaiT@sa¸
eAa[- elgaaoirdma AaOr phnanao yaaogya maITr jaOsaI A%yaaQauinak
tknaIkaoM kao ApnaayaoM.irTna- pa^qa DoTa ³AarpIDI´ AaOr TU vao
saoT Ta^p baa^@sa dSa-kaoM ko vyavahar maoM vaastivak samaya kI jaanakarI
dota hO.

♦ AMtrraYT/Iya savaa o -<ama p`qaaAao M kao ApnaanaaAMtrraYT/Iya savaa o -<ama p`qaaAao M kao ApnaanaaAMtrraYT/Iya savaa o -<ama p`qaaAao M kao ApnaanaaAMtrraYT/Iya savaa o -<ama p`qaaAao M kao ApnaanaaAMtrraYT/Iya savaa o -<ama p`qaaAao M kao Apnaanaa:
ivaSvastr pr safla dSa-k maap p`NaailayaaoM sao saIKoM̧  jaOsao ÍaMsa maoM
maoiDyaamaoT/I AaOr yaUko maoM baIeAarbaI Wara inayaaoijat AaOr BaartIya
saMdBa- maoM p`asaMigak rNanaIityaaoM kao ApnaayaoM.

♦ inayaamak Z,a Mca o kao majaba Ut krnaainayaamak Z,a Mca o kao majaba Ut krnaainayaamak Z,a Mca o kao majaba Ut krnaainayaamak Z,a Mca o kao majaba Ut krnaainayaamak Z,a Mca o kao majaba Ut krnaa:
]BartI caunaaOityaaoM ka samaaQaana krnao AaOr ]Vaoga maanakaoM ka
Anaupalana sauinaiScat krnao ko ilae inayaamak Z,aMcao kI lagaatar
samaIxaa AaOr ApDoT krnaa.

♦ ]Vaoga sahyaa oga]Vaoga sahyaa oga]Vaoga sahyaa oga]Vaoga sahyaa oga]Vaoga sahyaa oga:
maap maanakaoM ka sah inamaa-Na AaOr pirYkRt krnao ko ilae p`saarkaoM̧
iva&apnadataAaoM̧  roiTMga ejaoMisayaaoM AaOr inayaamak inakayaaoM ko baIca
sahyaaoga kao baZ,avaa donaa jaao ]Barto maIiDyaa pirdRSya kao saiTk
$p sao p`itibaMibat krta hO.


