NETFLIX'S NEW AD PLANS

Netflix hasreached 40 million global monthly active
users (MAUSs) for its ad-supported plan, launched in
November 2022. Thisplan, costing $6.99 per month, aims
to attract a broader audience by
offering alower-cost alternative to E T
Netflix plansto launch an in-house
advertising technology platform by
the end of next year. The streaming giant will collaborate

its standard subscription. To
enhanceitsadvertising capabilities,

with Trade Desk, Google Display & Video 360, and Magnite
to develop this platform.

PRASAR BHARATI'S OTT PLATFORM

Prasar Bharati, India's public service broadcaster, is
settolaunchitsown over-the-top (OTT) platforminAugust.
Theplatformwill focuson content
that promotes Indian nationalism,
culture, and values, offering
"clean” content suitablefor family
viewing. Thisinitiativedignswith
the BJP's manifesto, which
promised a family-friendly OTT
platform. The platformwill befree
for the first year or two, and
content creators like actor Kabir
Bedi, director Vipul Shah, and Sri
Adhikari Brothers are aready on
board. Prasar Bharati has issued
tendersfor designing, developing,
marketing, and managing the
platform, aiming to reach Indian citizensworldwide.

PRIME VIDEO AND MGM PARTNERSHIP

Prime Video has introduced gy
MGM+ onitsPrimeVideo Channels Ji
inIndia, allowing Primemembersto [
subscribe to MGM+ for an annual

fee of Rs 599. MGM+ offers a ts e 1 “"’,‘ 4

diverse range of movies and series,
including classicslike"The Silence
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of the Lambs" and "Robocop," as well as popular series
like "Stargate SG-1" and "Teen Wolf." This partnership
aims to expand the reach of MGM's content in India,
providing Prime memberswith accessto avast library of
premium entertainment.

DISNEY+ HOTSTAR NEW OFFERS
Disney+ Hotstar will stream the ICC Men's T20

World Cup 2024 for free on mobile devices via its app.

This move aims to

increase accessihility

and expand viewership

across India. The

streaming for the Asia
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Cup and ICC Men's

Cricket World Cup 2023, breaking concurrency records
and significantly expanding its audience. The T20 World
Cup will feature 20 teams competing in 55 games, with the
tournament starting on June 2, 2024, in the West Indies
and the USA.

TRAI NEW MOVE ON OTT

TheTelecom Regulatory Authority of India(TRAI)
plans to hold an open house discussion on regulatory
mechanisms for OTT communication
services like WhatsApp and Signal
within the next three months. This
initiative follows the recommendation
of aParliamentary Committee and will
proceed despite the advent of the
Telecom Act. TRAI Chairman Anil
Kumar Lahoti emphasized that the
consultation will be completed, and
recommendations will be made,
irrespective of the act under which they
fall. Additionaly, TRAI intendstorevise
regulations to address issues related to
unsolicited commercial communications, with a
consultation paper expected next month.®
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