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The global streaming war is all set to be reaching
epic proportions. The acquisition of MGM Studio by
Amazon Prime and AT&T announced a deal to merge its
media division with Discovery to create a global content
powerhouse to better compete in the streaming wars. AT& T
already owns Warner Bros, the home of the Batman and
Harry Potter movie franchises and TV hits such as Friends,
the HBO network behind Game of Thrones and Succession,
and the news broadcaster CNN. Disney’'s $66bn
acquisition of the Fox assets gave the world’s largest media
company the extra content muscle to successfully join the
streaming wars with the launch of Disney+.

Disney’s strategy to shut 100 television channels
points to a growing trend of shifting to the streaming
platform to survive and grow in the future.

Walt Disney Company Chief Executive Officer Bob
Chapek has said that the company will shut down 100 TV
channels in 2021 as it pivots to a digital-first strategy
with Disney+ at the centre of it. In 2020, the company had
closed 30 channels. Broadcasters are gradually making
the shift from CATV and DTH to OTT.

The message for the LCOs and MSOs is they need to
shift their focus and investments to broadband, as that is
the future for them to survive.

The future of online streaming is growing at a rapid
pace globally. Netflix has just crossed 200 million in terms
of paid subscription recently. In addition, HBO Max is
already enjoying the subscription base of 41.5 million
customers. The future of streaming is expected to see more
mergers and acquisition and most of the traditional TV
media companies stepping out to grab a larger pie in this
ongoing war.

OTT market to grow at 26% CAGR and touch $4.5
billion by 2025 in India. The SVoD market will grow by
30% CAGR from 2020 and reach $1.9 billion by 2025,
while AVoD segment is expected to surge over the next five
years at a CAGR of 24% to reach $2.6 hillion.

OTT content investment in India touched $700 million
in 2020 as domestic and global platforms continue to
invest in India's burgeoning SVoD opportunity. Estimate
claims OTT content cost may grow at a CAGR of 18 percent
to reach $1.6 hillion between 2020-2025. Interesting times
ahead for the viewer as he gets the best of content to choose
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