AMAZON INDIA LAUNCHES MINITV

Amazon announced the launch of miniTV. miniTV
isafree, ad-supported video streaming service available
within the Amazon shopping app.

miniTV has professionally created and curated
content across web-series, comedy shows, tech news,
food, beauty, fashion and more. The list includes|eading
studiossuch as- TVF, Pocket Aces
and leading comedians - Ashish
Chanchlani, Amit Bhadana,
Round2Hell, Harsh Beniwal, Shruti
Arjun Anand, Elvish Yadav,
Pragjakta Koli, Swagger Sharma,
Aakash Guptaand Nishant Tanwar.
Viewerswill beinformed on latest
products and trends by tech expert
Trakin Tech, fashion and beauty
experts such as Sejal Kumar,
Malvika Sitlani, Jovita George,
Prerna Chhabra and ShivShakti.
Food lovers can enjoy content from Kabita's Kitchen,
Cook with Nisha, and Gobble. In the coming months,
mini TV will add many more new and exclusive videos.

With this launch, Amazon has two video
entertainment offerings—miniTV and PrimeVideo. miniTV
iscompletely free and it does not require a separate app.
Prime Video requires a Prime subscription and offers a
collection of award-winning Amazon Originals, latest
moviesand TV shows, in English and 9 Indian languages.
Viewers can access Prime Video on the app or streamit on
their smart TVs.

With the launch of miniTV, Amazon.in shopping
app is now a single destination for customers to shop
from millions of products, make payments and watch free
entertainment videos.

miniTV is currently launching on Amazon’s
shopping app for Android phones. It will be extended to
iOS app and mobile web over the coming months.

HT LABS LAUNCHES OTTPLAY

HT Labs, an innovation hub dedicated to

> ENTERTAINING.
> FREE.
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developing digital-first products, has launched
OTTplay, content discovery and recommendation
platform that provides customised curation of shows
and movies based on a user’s preference of language,
genre, platform, actor, filmmaker and more from 150,000
movies and 30,000 shows across 10 languages and 35+
OTT platforms.

Available on web and app (Android and iOS), it will
help usersto discover titles they’ re most likely to enjoy,
not only within the OTTs they’ ve subscribed to but also
from others. Keeping up with the user
journey of popular social apps, the
platform urges users to share their
preference of shows and movies by
swiping left on titlesthey ‘dislike’ and
swiping right or clicking on the ‘ heart’
to convey that they’'ve enjoyed
watching it. The user isalso encouraged
to share their favourite actors,
filmmakers and genres to better
understand their taste in movies and
shows. Once these preferences are captured, the
recommendation engine suggests titles available in over
350TT channelsin Indiathat best match their preferences.

“The aim is to democratize the watching and
discovery experience and by playing in the OTT space,
wewant to lead the viewer to the right movie or show that
he/she would like across OT Ts based on his taste and the
time he has to view. Most end up watching only what's
promoted on their homepage or patchwall, and this
happens to be a fraction of the content available on a
platform. Wewant to hel p users discover showsand films
based on what they’ ve watched and liked and would want
to watch more of,” said Avinash Mudaliar, Co-founder,
HT Labs.

HUNGAMA PLAY EXPANDS TO
SRI LANKA

V Hungama Play (VOD), owned by Hungama
Digital Media, has expanded into Sri Lanka and
announced the availability of an extensive library of Sri
Lankan movies.
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Hungama has partnered with Evoke International
Limited, Sri Lanka's leading entertainment brand that
concentrates on delivery of value-added products and
services to telecom operators, Hungama Play now offers
itsusersin Sri Lankaover 200 moviesin local languages
like Sinhalaand Tamil.

Spanning several decades,
the library includes a wide range of
movies, from the latest blockbusters
to old classics.

Siddhartha Roy, COO, Hungama Digital
Media, said, “Like India, consumers in Sri Lanka, our
geographical neighbours, too have a strong affinity
towards content that is deeply rooted in local culture. As
a streaming platform with a global presence, we have
alwaysbelieved in offering adiverselibrary that contains
a mix of South Asian and international content. Our
rel ationship with Evoke has gone from strength to strength
over the last decade and we are glad to work with them
again. We are certain that the availability of the widest
range of local movies, besides other content, will make
the experience even more enriching for our usersin Sri
Lanka.”

Lahiru Wickramasinghe, Founding CEO/
Director, Evoke International Limited, said, “As a
homegrown company, we are honoured to have
obtained the exclusive rights to bring decades worth
of Sri Lankan movies, predominantly Sinhala, to the
users fingertipsthrough thisinitiative. With Hungama's
long-standing partnership in Sri Lanka, we have enabled
Sri Lankan consumers get easy accessto the platform’s
wide library while adding more value by providing them
with high-quality and world-class entertainment. We
hopethe availability of local movieswill serveto create
asense of admiration and interest for local cinemaamong
the youth.”

BIIGGBANG AMUSEMENT HIRES
NIVEDITA BASU

OTT platform Biiggbang Amusement has
appointed Nivedita Basu as the Head of Content and
Acquisition.
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Basu has an expansive experience of over two
decadesin production and programming.

Basu said, "As content creators, we always keep
track of the audience preferences and their changing
lifestyles. This lockdown
brought about a major shift in
the way content is consumed.
From binge watching to now
being duration centric, the
enhanced appetite of the
audience has|led the creatorsto
present crispier and fresh
content that fits their utility.
Biiggbang Amusement
identifieswith that vision and |
am thrilled to be a part of it.
Together we will create a
success story of aplatform that
is home to some remarkable content available for the
audience anytime, anywhere."

“Wearethrilled to have Niveditaon board with us
as her expertise and thorough knowledge of the industry
will help Biiggbang Amusement to maximise on its
potential. We strive to be the hub-spot for the people
who are time-sensitive and would indulge in snackable
content. With this shared mission, the team moves with
double force to build a library with a mix of fresh and
award-winning content from heartland to around the
world,” said Sudip Mukherjee, CEO and Co-Founder,
Biiggbang Amusement.

NIVEDITA BASU

ANITA NAYYAR QUITS ZEE5

Anita Nayyar has moved on from
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OTT platform Zeeb. Nayyar was heading
customer strategy and relationships at the
organisation.

In her expansive career spanning over
20 years, Nayyar has been instrumental in
driving strategic business devel opment, client
relations and creative narratives for brands
across her stints at varied Indian and global
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