SHEMAROO AND SEVEN NETWORK
PARTNERSHIP

Shemaroo has gone global with its launch in
Australia. Shemaroo Entertainment
Limited has joined with the Seven
Network, one of Australiasleading media
companies to launch Shemaroo
Bollywood, the first-ever Bollywood
F.A.S.T. (free ad-supported streaming TV)
channel inAustralia. Shemaroo Bollywood
will be available free on Seven Network's streaming
platform, 7plus+, and providing seamless accessto avast
library of iconic Indian/Bollywood movies.

DISNEY+ HOSTSTAR LOOKS AT
CRICKET WORLD CUP

While Disney+ Hotstar islooking at improving
its viewership with the World Cup. JioCinema's
strategy to stream IPL for free resulted in Disney+
Hotstar stating that the Asia Cup and ICC
Men’s Cricket World Cup will be made available
as free-to-view to all mobile phone users.

While Disney+ Hotstar’s intent is to
increase both the subscriber base and
monetisation through AV OD with the property
behind a paywall on CTV and free on mobile,
advertisers are expecting a higher reach, lesser
CPM and improved interest-based targeting.

Industry experts feel that this move can
negatively affect subscription revenue growth for
global/broadcaster-led OTT platforms, which are
SV OD/freemium, based respectively. Offering premium
content free does not augur well, as Indian OTTs
already deal with challenges like lower ARPU, high
content cost, a fragmented market and dominance of
social, search and commercein the ad market.

EORTV ON JIO SET-TOP BOX

Jio's strategy to increase its reach is evident as
EORTV appwill beavailableto Jo4K STB subscribers.OTT
platform EORTV has entered into a strategic partnership
with Jio Set-Top Box (STB) to enhance distribution.
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Users of Jio 4K STB will now be able to access
EORTYV on abigger screen. Userswill need to select from
the plans offered by EORTV and pay through the
platform’swebsite to enjoy viewing of the content on Jio
STB.

EORTV app will be available for al Jio Fiber
SubscribersviaJio STB and can be downloaded from Jio
Store

CENTRE’S MANDATORY POLICY FOR
oTT

The Centre has made it mandatory for OTT
platformsto display anti-tobacco warningsasare seenin
movies screened in theatresand TV programmes.

According to the notification,
publishers of online-curated content
displaying tobacco products or their use
will be required to display anti-tobacco
health spots each of a minimum of 30
seconds at the beginning and middle of
the programme.

They shall also be required to
exhibit an anti-tobacco health warning as a prominent
static message at the bottom of the screen when tobacco
products or their useis displayed during the programme.

AMAZON PRIME VIDEO PLANS AD-
SUPPORTED LAUNCH

Amazon is planning to launch an ad-supported
tier for itsOTT offering Prime Video for whichitisstill in
the early stages of discussions with Warner Bros.
Discovery and Paramount for Max and Paramount Plus,
as per reports.

Asof now, the SVOD OTT platform’s subscription
isavailable under two options- one costs $14.99 per month
under Prime Membership and the other standalone one
which costs $8.99 per month globally. Amazon is eyeing
variouswaysof implementing adsin PrimeVideoincluding
showing more ads to existing subscribers and adding an
option to pay morefor an ad-free experience and more.

They also wish to incorporate Freevee, its Free
Ad-Supported Streaming TV (FAST) service, by adding
content from PrimeVideo. B
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