MANISH KALRA EXITS FROM ZEE5

Manish Kalra, Chief Business Officer for Global
Markets at ZEES, has decided to move on, as confirmed
by sources. Kalra, who recently assumed
responsibilities for ZEES's global
markets, is currently serving a 90-day
notice period.

During his tenure, Kalra played a
pivotal role in the growth of the
streaming platform. With over 20 years
of experience in online business and
marketing, Kalra’s expertise spans
leadership roles at Amazon, MakeMyTrip, HomeShop18,
Dell, and Craftsvilla, where he held positions such as Chief
Marketing Officer, Chief Business Officer, and CEO.

A graduate of Punjab Engineering College with a
degree in mechanical engineering and an MBA from XLRI,
Jamshedpur, Kalra's departure marks the end of a
significant chapter for ZEES.

NETFLIX SCORE ON SPORTS

Netflix has won the exclusive broadcast rights for
the FIFA Women’s World Cup in 2027 and
2031 in the United States, marking a major
milestone for sports media rights.

“This is a landmark moment,” stated
FIFA President Gianni Infantino. He noted
Netflix’s commitment to growing women's
football and emphasized that the deal underscores the
rising value of the FIFA Women’s World Cup and global
women’s games.

OTT CONTENT REGULATION ON THE ANVIL

A Parliamentary Standing Committee on
Communications and Information Technology
recently met with industry bodies to discuss
regulations on over-the-top (OTT) content
amid concerns over obscenity.

Union Minister Ashwini Vaishnaw
highlighted the need to strengthen laws
governing OTT platforms and social media,
citing the diminishing editorial checks in digital
content. While the government considers
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stricter regulations, industry representatives advocate for
self-regulation under the Information Technology Act.

A TRANSFORMATIVE YEAR FOR OTT

Content rooted in local culture
has gained traction, with regional
consumption projected to surpass Hindi-
language content by 2025.

However, 2024 saw challenges,
including slowing subscription growth
in metro markets and intensified
competition following mergers like
Sony-ZEE and Jio-Disney. Platforms are pivoting towards
ad-supported models and shorter content formats, with
user-centric innovations gaining priority.

OTT SEES REDUCED BUDGETS

India's OTT giants have significantly reduced their
programming  budgets, slashing
investments from Rs. 5,500 crore in 2021 to
around Rs. 2,500 crore in 2024.

This budget tightening has led to
fewer original series and films. Netflix, for
instance, produced only 10 web series in
2024 compared to 15 in 2023. Similarly,
Amazon Prime Video, despite announcing a
robust slate, spread many releases over
multiple years.

The industry faces challenges in sustaining high-
quality content while adapting to shifting audience
preferences and financial constraints.

PRASAR BHARATI CREATING ‘WAVES'

Prasar Bharati’s OTT platform, Waves,
launched on World Television Day at IFF12024,
has surpassed 1 million downloads. The
platform offers over 60 channels in 10 languages,
streaming content in SD, HD, and 4K resolutions.

Integrated with ONDC, Waves also
features student films and collaborations with
government ministries. The Ministry of Information and
Broadcasting is set to host the World Audio Visual and
Entertainment Summit (WAVES) in February 2025, furthering
India’s presence in the media and entertainment industry.®
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