ANALYSIS: TRAI

TRAI'S ROLE IN

BROADCASTING

SECTOR UNDER
SCRUTINY

Many questions have been raised over the role of
TRAI and most of the stakeholdersfeel that the time has
come for TRAI to reinvent itsrole and just play therole
of a facilitator/ enabler to help spur growth in the
broadcast industry. Many broadcasters have very vocally
spoken out and urged TRAI to end its jurisdiction over
TV channelswith regardsto pricing, bundling and other

i ssues.
Industry U I
.

pundits opine that
TRAI has been too
eager to interfere
and has caused
instability in the
industry. Evidence
of this was how the
NTO 2.0 was
brought in even as
the Industry was
grappling with
NTO1.0.

All agree
that itisimportant to
have a Government
body overseeing an industry but difficult to fathom why
the TV industry comesunder TRAI. If it's primarily dueto
the reason that TV channels need alicence to uplink, then
this needs to be relooked.

TRAI today regulates how broadcasters must price,
bundle and present their channels and expertsfeel that this
islike agovernmental body deciding how should afashion
brand price its collection, but there is another side to the
story aswell. TRAI hereistrying to protect the interests of
the consumer in this. Otherwise, prices of channels will
touch record proportions.

With advertising under pressure due to Covid-19,
the broadcasting sector istrying to come to terms with the
current scenario.

The economic conditions were not too positive and
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the pandemic madeit worse. ltsdifficult to get investments
and regulationsand interventions by government agencies
only creates new barriers.

Broadcastersfeel that TRAI'spoliciesare scraping
at their bottom-lines, in the midst of the OTT onslaught.
Broadcasters need aregulatory body that worksfor their
survival and not one that
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creates obstacles for them.
Star hastaken an aggressive
position that TRAI should
not interfere with free-market
operations of television
channels, especially in the
areaof pricing,

Fresh investments
will alwaysbeachallengeif
the regulatory environment

Telecom Regulatory Authority of India

(1S/1SO 9001-2008 Certified Organisation)
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is not stable feel Industry
pundits and that TRAI may
betrying to implement ‘ consumer-friendly’ measures, but
these are in fact, harming the industry and hence the
consumer in the long run.

The industry feels that if TRAI's jurisdiction over
broadcasters ends then it will simply flourish and let the
markets decide which broadcaster thrivesand survives. That
is easier said than done. Let's keep a watch on how the
situation unfolds! &
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