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The imminent launch of satellite internet services by
major players like Starlink and Bharti Airtel marks a
transformative moment for India’s broadband ecosystem.
While urban regions benefit from robust digital infrastructure,
rural India continues to face significant connectivity
challenges. Satellite internet, with its ability to provide
seamless nationwide coverage, is poised to bridge this gap,
ensuring greater digital inclusion.

This development comes at a time when internet demand
is at an all-time high, driven by increasing digital consumption,
remote work, and online education. As India prepares for
this broadband revolution, its traditional television
distribution ecosystem—DTH and Cable TV—faces mounting
challenges.

India’s pay DTH sector has seen a steady decline in active
subscribers, dropping from 62.17 million in June 2024 to 59.91
million by September 2024. Meanwhile, Cable TV subscriptions
stood at approximately 52 million during the same period.

As of September 2024, India has 902 satellite TV channels
available for downlinking, of which:

362 are pay-TV channels (258 SD and 104 HD)
540 are free-to-air (FTA) channels.
Among the 362 pay-tv channels, the top broadcasters

dominate the market:
Star India: 64 channels
Zee Entertainment Enterprises Ltd: 49 channels
Viacom18 Media Private Limited: 39 channels
Sun TV Network Limited: 31 channels
Culver Max Entertainment Private Limited: 22 channels
Additionally, the number of Multi System Operators (MSOs)

providing cable TV services through Digital Addressable Systems
(DAS) declined to 845 in September 2024, reflecting the ongoing
consolidation in the industry.

DTH and Cable TV industry must unlock new growth
opportunities and leverage Government Support.

Look at ways to subsidize hardware, such as TVs with inbuilt
receivers or bundled STBs, to make television access more
affordable. Expand Rural Reach with FTA-Based STBs

Introduce one-time purchase STBs with preloaded FTA
content for rural markets and curate premium content for urban
viewers. Partner with broadcasters to offer low-cost, regional
pay-TV packs.

By embracing innovation, strategic partnerships, and
consumer-centric solutions, The DTH and Cable TV sector should
explore new partnerships and innovate and thus navigate the
shifting landscape and expand its reach.
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sTarilaMk AaOr BaartI eyarTola jaOrI p`mauK kMpinayaaoM Wara saOTolaa[T [MTrnaoT
saovaaAaoM ka jald hI laa^nca haonaa Baart ko ba`a^DbaO MD [kaoiasTma ko ilae
pirvat-nakarI xaNa hO.jahaM SahrI xao~aoM kao majabaUt iDijaTla bauinayaadI Z,aMcao ka
laaBa imala rha hO vahIM ga`amaINa Baart kao knaoi@TivaTI kI mah%vapUNa- caunaaOityaaoM
ka saamanaa krnaa pD, rha hO.saOTolaa[T [MTrnaoT doSaBar maoM inabaa-Qa kvaroja p`dana
krnao kI ApnaI xamata ko saaqa [sa AMtr kao paTnao ko ilae tOyaar hO ijasasao
AiQak iDijaTla samaavaoSa sauinaiScat haogaa.

yah ivakasa eosao samaya huAa hO jaba [MTrnaoT kI maaMga iDijaTla Kpt¸
irmaaoT vak- AaOr Aa^nalaa[na iSaxaa maoM vaRiw ko karNa sava-kailak ]ccastr pr
hO.jaOsao–jaOsao Baart [sa ba`a^DbaOMD ËaMit ko ilae tOyaar hao rha hO.[sako parMpirk
TolaIivajana ivatrNa pairisqaitkI tM~ DITIeca AaOr kobala TIvaI kao baZ,tI
caunaaOityaaoM ka saamanaa krnaa pD, rha hO.

Baart ko po DITIeca KMD maoM saiËya ga`ahkaoM kI saM#yaa maoM lagaatar igaravaT
doKI gayaI hO¸ jaao jaUna 2024 maoM 62º17 imailayana sao GaTkr isatMbar 2024 tk
59º91 imailayana rh gayaa.[sa baIca [saI AvaiQa ko daOrana TIvaI sabsaËIPSana
lagaBaga 52 imailayana rha.

isatMbar 2024 tk Baart maoM Da]nailaMikMga ko ilae 902 saOTolaa[T TIvaI
caOnala ]plabQa hOM ijanamaoM sao

362 po TIvaI caOnala hOM³258 esaDI AaOr 104 ecaDI´
540 ÍI TU eyar ³efTIe´ caOnala hOM.
362 po TIvaI caOnalaaoM maoM sao SaIYa- p`saarkaoM ka baajaar maoM dbadbaa hO:
sTar [MiDyaa: 64 caOnala
jaI eMTrTonamaoMT eMTrp`a[jaoja ilaimaToD: 49 caOnala
vaayaka^ma 18 maIiDyaa p`a[vaoT ilaimaToD: 39 caOnala
sana TIvaI naoTvak- ilaimaToD: 31 caOnala
klvar maO@sa eMTrTonamaoMT p`a[vaoT ilaimaToD: 22 caOnala
[sako Aitir@t iDijaTla eD/osaobala isasTma ³DIeesa´ ko maaQyama sao kobala

TIvaI saovaayaoM p̀dana krnao vaalao malTI isasTma AâproTsa- ³emaesaAaó  kI saM#yaa
isatMbar 2024 maoM GaTkr 845 rh gayaI jaao ]Vaoga maoM cala rho samaokna kao dSaa-tI hO.

DITIeca AaOr kobala TIvaI ]Vaoga kao ivakasa ko ilae Avasar tlaaSanao
caaihe AaOr sarkarI sahayata ka laaBa ]zanaa caaihe.

TolaIivajana e@saosa ko AaOr AiQak ikfayatI banaanao ko ilae [naibalT irsaIvar
yaa baMDla esaTIbaI vaalao TIvaI jaOsao haD-vaoyar pr saibsaDI donao ko trIkaoM pr ivacaar
kroM.efTIe AaQaairt esaTIbaI ko saaqa gàamaINa phuMca ka ivastar kroM.

ga`amaINa baajaaraoM ko ilae p`IlaaoDoD efTIe kMToMT ko saaqa ekmauSt KrId
esaTIbaI poSa kroM AaOr SahrI dSa-kaoM ko ilae p`Iimayama kMToMT tOyaar kroM.kma
laagat vaalao¸ xao~Iya po TIvaI poSakSa krnao ko ilae p`saarkaoM ko saaqa saaJaodarI
kro.navaacaar¸ rNanaIitk saaJaodairyaaoM AaOr ]pBaao@ta koMid̀t samaaQaanaaoM kao Apnaakr
DITIeca AaOr kobala TIvaI xo~ kao nayaI saaJaodairyaaoM kI tlaaSa krnaI caaihe
AaOr navaacaar krnaa caaihe.AaOr [sa p`kar badlato pirdRSya kao samaJanaa
caaihe AaOr ApnaI phuMca ka ivastar krnaa caaihe.




