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OCTOBER DELIVERS
ALL-TIME HIGH TV
AD VOLUMES!

LEDBY FESTIVITIES& SPORTINGEVENTS
BARC THINK Report - October 2021

Advertising volumes on TV continue to witness
growth on account of the festive period. The Total Ad
Volumes for the month of October 2021 stood at 178 mn
seconds, highest for 2021, 11% higher than October 2020
and 23% higher than October 2019. The total number of
advertisers stood at 2851 and brands were 4624 for
October 2021, with 22% being
new advertisers.

“Television advertising
continues to grow peaking at 178
million seconds in Oct 2021, the
highest for the same period over the
last three years. Backed by
festivities and sporting events,
these numbers have reinstated a
strong positive sentiment amongst
marketers. New advertisers and
brands continue to ride this growth wave and place their
trust in the medium given its reach. Ad volumes for the
Dussehra week grew by 13% over the previous 4 weeks
and by 25% over 2019. The number of new advertisersand
brands was also the highest for this period”, says Aaditya
Pathak, Head — Client Partnership & Revenue Function,
BARC India

While Ad Volumes for FMCG dominates charts,
Ecommerce and BFSI sectors have recorded an
extraordinary growth of 97% and 98% respectively,
against Oct 2019, which is highest amongst other sectors.
Ad Volumesfor the Auto sector isalso showing apositive
curve with growth of 3% over 2019. The Retail sector
grew by 127%, Durables by 297% and Personal
Accessories by 157%, over the start of the year, January
2021.

As a positive sentiment in the construction sector,
Ad Volumesfor the ‘ Building Equipment’ category posted
a23% growthin Oct 2021 over Oct 2019.

DussehraWeek 2021 witnessed 13% growthin Ad
Volumes over the previous 4 weeks and 25% over 2019.
The number of Advertisers and Brands during the
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Dussehra week 2021, is the highest as compared to
previous years; 18% more than previous 4 weeks.

Ad Volumesfor Bhojpuri language during thefestive
period were at an all-time high in 2021, recording agrowth
of 111% compared to the same period in Oct 2019. Apart
from Bhojpuri, Panjabi viewership has also recorded a52%
growth over Oct 2019, while the growth percentage for
Telugu and Marathi languages was 33% and 35%
respectively.

Television Ad Volumes data for 2021 indicates that
TV isWhat India Watches!

ABOUT BARC INDIA

BARC Indiaisastatistical and measurement science
company which is ‘Of the Industry, By the Industry and
For the Industry’.

The company is registered with the Ministry of
Information & Broadcasting (MIB) as a self-regulated,
not-for-profit Joint Industry Body (JIB) that providesthe
most authentic audience estimates of What India
WatchesTM, to Broadcasters, Advertisers and
Advertising Agencies.

The Big Data driven insights generated by BARC
India, is built upon arobust and future-ready technology
backbone which powers efficient mediaspends and content
decisions in a highly dynamic and growing broadcasting
sector.

Commencing operations in 2015, today BARC
manages the world’s largest and most diverse TV
measurement system covering approximately 187000
individualsin 44,000 households, in 513 districts covering
over 600 towns and 1300 villages, acrossIndia. &
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... You Know What You are doing

But Nobody Else Does

ADVERTISE NOW !
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