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OCTOBER DELIVERS
ALL-TIME HIGH TV

AD VOLUMES!
LED BY FESTIVITIES & SPORTING EVENTS

BARC THINK Report - October 2021

Advertising volumes on TV continue to witness
growth on account of the festive period. The Total Ad
Volumes for the month of October 2021 stood at 178 mn
seconds, highest for 2021, 11% higher than October 2020
and 23% higher than October 2019. The total number of
advertisers stood at 2851 and brands were 4624 for
October 2021, with 22% being
new advertisers.

“Television advertising
continues to grow peaking at 178
million seconds in Oct 2021, the
highest for the same period over the
last three years. Backed by
festivities and sporting events,
these numbers have reinstated a
strong positive sentiment amongst
marketers. New advertisers and
brands continue to ride this growth wave and place their
trust in the medium given its reach. Ad volumes for the
Dussehra week grew by 13% over the previous 4 weeks
and by 25% over 2019. The number of new advertisers and
brands was also the highest for this period”, says Aaditya
Pathak, Head – Client Partnership & Revenue Function,
BARC India.

While Ad Volumes for FMCG dominates charts,
Ecommerce and BFSI sectors have recorded an
extraordinary growth of 97% and 98% respectively,
against Oct 2019, which is highest amongst other sectors.
Ad Volumes for the Auto sector is also showing a positive
curve with growth of 3% over 2019. The Retail sector
grew by 127%, Durables by 297% and Personal
Accessories by 157%, over the start of the year, January
2021.

As a positive sentiment in the construction sector,
Ad Volumes for the ‘Building Equipment’ category posted
a 23% growth in Oct 2021 over Oct 2019.

Dussehra Week 2021 witnessed 13% growth in Ad
Volumes over the previous 4 weeks and 25% over 2019.
The number of Advertisers and Brands during the
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%yaaoharaoM kI AvaiQa ko karNa TIvaI pr iva&apna maa~a maoM vaRiw
jaarI hO.A@TUbar 2021 ko mahInao ko ilae kula iva&apna maa~a 1º78
imailayana saokoMD qaI¸ jaao 2021 ko ilae ]ccatma AaOr A@TUbar 2020 sao
11‰ AiQak AaOr A@TUbar 2019 sao 23‰ AiQak qaI.A@TUbar 2021
ko ilae iva&apnadataAaoM kI kula saM#yaa 2851 qaI AaOr ba`aMD 4624 qao

ijasamaoM 22‰ nayao iva&apnadata qao.
baak- [MiDyaa ko @laa[MT paT-naiSap AaOr
rovaonyaU fM@Sana ko p`mauK Aaid%ya pazk ko
mautaibak ‘TolaIivajana iva&apna A@TUbar
2021 maoM 178 imailayana saokoMD maoM Apnao
carma pr phuMcanaa jaarI hO jaao ipClao tIna
vaYaao-M maoM [saI AvaiQa ko ilae sabasao AiQak
hO.]%savaaoM AaOr Kola AayaaojanaaoM ko samaqa-na
sao¸ [na naMbaraoM nao maako-iTMga ko baIca ek

majabaUt sakara%mak Baavanaa kao bahala ikyaa hO.nayao iva&apnadata AaOr
ba`aMD ivakasa kI [sa lahr kI savaarI krnaa jaarI rKto hOM AaOr ApnaI
phuMca kao doKto hue maaQyama maoM Apnaa ivaSvaasa rKto hOM.dSahra saPtah
ko ilae iva&apna kI maa~a ipClao caar saPtah maoM 13‰ AaOr 2019 kI
tulanaa maoM 25‰ baZ,I hO.[sa AvaiQa ko ilae nayao iva&apnadataAaoM AaOr
ba`aMDaoM kI saM#yaa sabasao AiQak qaI.’

jabaik efemasaIjaI ko ilae iva&apna vaa^lyaUma caaT- pr havaI rha¸
jabaik A@TUbar 2019 ko maukabalao [-ka^masa- AaOr baIefesaAa[- xao~aoM nao
ËmaSa: 97‰ AaOr 98‰ kI AsaaQaarNa vaRiw dja- kI hO̧  jaao Anya xao~aoM
maoM sabasao AiQak hO.Aa^Tao xao~aoM ko ilae iva&apna vaa^lyaUma BaI 2019 kI
tulanaa maoM 3‰ kI vaRiw ko saaqa ek sakara%mak vaË idKa rha hO.janavarI
2021 kI Sau$Aat maoM irTola xao~ maoM 127‰¸ D\yaUrobalsa maoM 297‰ AaOr
psa-nala e@saosarIja maoM 157‰ kI vaRiw hu[-.

inamaa-Na xao~ maoM sakara%mak Baavanaa ko $p maoM Bavana inamaa-Na ]pkrNaaoM
ko iva&apna vaa^lyaUma nao A@TUbar 2021 maoM A@TUbar 2019 kI tulanaa maoM
23‰ kI vaRiw dja- kI.

dSahra saPtah 2021 maoM ipClao 4 saPtah maoM iva&apna maa~a maoM
13‰ AaOr 2019 maoM 25‰ kI vaRiw doKI gayaI.2021 ko dSahra
saPtah ko daOrana iva&apnadataAaoM AaOr ba`aMDaoM kI saM#yaa ipClao vaYaao-M kI
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Dussehra week 2021, is the highest as compared to
previous years; 18% more than previous 4 weeks.

Ad Volumes for Bhojpuri language during the festive
period were at an all-time high in 2021, recording a growth
of 111% compared to the same period in Oct 2019. Apart
from Bhojpuri, Panjabi viewership has also recorded a 52%
growth over Oct 2019, while the growth percentage for
Telugu and Marathi languages was 33% and 35%
respectively.

Television Ad Volumes data for 2021 indicates that
TV is What India Watches!

ABOUT BARC INDIA
BARC India is a statistical and measurement science

company which is ‘Of the Industry, By the Industry and
For the Industry’.

The company is registered with the Ministry of
Information & Broadcasting (MIB) as a self-regulated,
not-for-profit Joint Industry Body (JIB) that provides the
most authentic audience estimates of What India
WatchesTM, to Broadcasters,  Advertisers and
Advertising Agencies.

The Big Data driven insights generated by BARC
India, is built upon a robust and future-ready technology
backbone which powers efficient media spends and content
decisions in a highly dynamic and growing broadcasting
sector.  

Commencing operations in 2015, today BARC
manages the world’s largest and most diverse TV
measurement system covering approximately 187000
individuals in 44,000 households, in 513 districts covering
over 600 towns and 1300 villages, across India. 

tulanaa maoM sabasao AiQak hO̧  ipClao 4 saPtahaoM kI tulanaa maoM 18‰ AiQak
hO.

%yaaoharI AvaiQa ko daOrana BaaojapurI BaaYaa ko ilae iva&apna
vaa^lyaUma 2021 maoM sava-kailak ]cca str pr qaa¸ jabaik A@TUbar 2019 maoM
[saI AvaiQa kI tulanaa maoM 111‰ kI vaRiw dja- kI gayaI qaI.BaaojapurI ko
Alaavaa pMjaabaI dSa-kaoM kI saM#yaa maoM BaI A@TUbar 2019 kI tulanaa 52‰

kI vaRiw dja- kI gayaI hO̧  jabaik tolaugaU AaOr marazI BaaYaaAaoM ka ivakasa
p`itSat ËmaSa: 33‰ AaOr 35‰ qaa.

2021 ko ilae TolaIivajana iva&apna vaa^lyaUma DoTa saMkot krta hO
ik TIvaI vahI hO jaao Baart doKta hO.
baak- [MiDyaa ko baaro mao Mbaak- [MiDyaa ko baaro mao Mbaak- [MiDyaa ko baaro mao Mbaak- [MiDyaa ko baaro mao Mbaak- [MiDyaa ko baaro mao M

baIeAarsaI [MiDyaa ek saaMi#yakIya AaOr maapna iva&ana kMpnaI hO̧
jaao ]Vaoga ka¸ ]Vaoga Wara AaOr ]Vaoga ko ilae hO.

kMpnaI¸ saUcanaa AaOr p`saarNa maM~alaya ³emaAa[-baI´ ko saaqa ek
sva–ivainayaimat¸ gaOr laaBakarI saMyau@t ]Vaoga inakaya ³jaoAa[-baI´ ko $p
maoM pMjaIkRt hO̧  jaao p`saarkaoM̧  iva&apnadataAaoM AaOr iva&apna ejaoMisayaaoM kao
vaa^T [MiDyaa vaa^caoja TIema ka sabasao p`amaaiNak Aa^iDyaMsa Anaumaana p`dana
krtI hO.

baIeAarsaI [MiDyaa Wara eki~t ikyao gayao ibaga DoTa saMcaailat
AMtdRiY-T¸ ek majabaUt AaOr BaivaYya ko ilae tOyaar tknaIkI rIZ, pr banaI
hO̧  jaao A%yaiQak gaitSaIla AaOr ivakisat p`saarNa xao~ maoM kuSala maIiDyaa
Kca- AaOr saamaga`I inaNa-yaaoM kao Sai@t p`dana krtI hO.

2015 maoM saMcaalana Sau$ krto hue Aaja baIeAarsaI duinayaa ko
sabasao baD,o AaOr sabasao ivaivaQa TIvaI maap p`NaalaI ka p`baMQana krta hO̧
ijasamaoM Baart Bar maoM 600 sao AiQak ksbaaoM AaOr 1300 gaaMvaaoM kao kvar
krto hue 513 ijalaaoM maoM 44000 GaraoM maoM lagaBaga 187000 vyai@tyaaoM kao
Saaimala ikyaa gayaa hO. 
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