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The Indian Media and Entertainment (M& E) sector
is expected to grow by 25% in 2021 and is expected to
reach INR 1.73 trillion (US$23.7 hillion) states FICCI-EY
report ‘Playing by new rules’ launched today. With its
current trajectory, the M& E sector in India is expected to
reach INR 2.23 trillion (US$30.6 billion) by 2023 at a
CAGR of 17%. The Indian Media and Entertainment sector
has degrown by 24% to INR 1.38 trillion (US$19 billion)
in 2020.

The media and entertainment sector has been largely
impacted by the pandemic; the positive news is that the
digital subscription has grown by 49 per cent. The M&E
sector witnessed a shift in demand patterns as consumers
actively sought alternatives and had the time to try new
things.

The TV industry declined 13% from INR787 hillion to
INRG85 hillion in 2020. The largest M& E segment saw a
21.5% fall in advertising revenues in 2020 to INR251
billion on account of highly discounted advertising rates
during the lockdown months. Subscription declined 7%
to INR434 billion due to the continued growth of free
television, reverse migration and a reduction in average
revenue per user due to part implementation of NTO 2.0.
Regional channels received 27% more ad volumes than
national channels in 2020.

Growth will be driven by connected TVs which could
cross 40 million homes by 2025 and free television could
cross 50 million homes by then, thereby making core
television a more massified product. The smart television
will usher in an era of connected viewing which will enable
viewers to interact with each other, as well as the
broadcaster, through the content. The importance of
regional and sports programming will increase, driving
up both ad ratesaswell as end-consumer package pricing,
subject to regulatory action.

The MSO registration saw an increase by only 4% in
2020 as compared to 11% in 2019. The report states that
the DPOs had 70% subscribers in the beginning of the
lockdown but the numbers decreased subsequently and
the DPOsreinvented new strategiesfor customer retention.

Let's hope for better times in the midst of the second

wave of the pandemic. l {‘ '
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