
29 SATELLITE & CABLE TV APRIL 2025

MARKET REPORT

sabsaËa[bar AaQaar GaTnao kosabsaËa[bar AaQaar GaTnao kosabsaËa[bar AaQaar GaTnao kosabsaËa[bar AaQaar GaTnao kosabsaËa[bar AaQaar GaTnao ko
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sqaanaIya kobala Aa^proTr ³elasaIAaó  hala ko vaYaao-M maoM gaMBaIr maMdI
ka saamanaa kr rho hOM̧  rajasva maoM igaravaT¸ naaOkrI CUTnaa AaOr ]pBaao@ta
varIyataAaoM maoM badlaava nao ]nako vyavasaaya kao p`Baaivat ikyaa hO.2018 sao
31‰ elasaIAao nao raojagaar maoM kmaI jabaik 93‰ nao ApnaI maaisak Aaya
maoM kmaI doKI hO.elasaIAao ko saamanao Aanao vaalaI caunaaOityaaM po TIvaI xao~ pr
baZ,to dbaava kao ]jaagar krtI hO @yaaoMik dSa-k tojaI  sao iDijaTla
ivaklpaoM kI Aaor baZ, rho hOM.
elasaIAao ko saamana o Aana o vaalaI p`ma uK caunaa Oityaa M:elasaIAao ko saamana o Aana o vaalaI p`ma uK caunaa Oityaa M:elasaIAao ko saamana o Aana o vaalaI p`ma uK caunaa Oityaa M:elasaIAao ko saamana o Aana o vaalaI p`ma uK caunaa Oityaa M:elasaIAao ko saamana o Aana o vaalaI p`ma uK caunaa Oityaa M:
1º kImataoM kao samaayaaoijat krnao maoM Asamaqa-ta: caOnala kI baZ,tI laagat

ko baavajaUd elasaIAao sadsyata draoM kao baZ,anao ko ilae saMGaYa- kr
rho hOM.

2º AaoTITI AaOr ÍI PlaoTfa^ma- pr iSaFT haonaa: k[- ga`ahk po TIvaI sao
AaoTITI saovaaAaoM̧  ÍI iDSa AaOr knao@ToD TIvaI pr calao gayao hOM.

3º gauNava<aa saMbaMQaI icaMtayaoM: po TIvaI kMToMT kao A@sar AaoTITI PlaoTfa^ma-
sao kmatr maanaa jaata hO̧  ijasasao ga`ahk kma hao rho hOM.
[na caunaaOityaaoM ka kafI p`Baava pD,a hO̧  lagaBaga 10¸000 elasaIAao

nao Apnao sabsaËa[bar baosa maoM 40‰ sao AiQak kI kmaI irpaoT- kI hO.kula
imalaakr 2018 sao 49‰ elasaIAao ]<ardataAaoM nao sabsaËa[bar maoM igaravaT
ka AnauBava ikyaa hO̧  jabaik 35‰ nao 40‰ sao AiQak kI igaravaT doKI
hO.

]Vaoga maoM tojaI sao badlaava ko karNa elasaIAao badlato maIiDyaa
pirdRSya maoM p`itspQaI- banao rhnao ko ilae t%kala samaaQaana tlaaSa kr rho
hOM. 

LOCAL CABLE
OPERATORS STRUGGLE
AS SUBSCRIBER BASE

SHRINKS
LCO face the heat amidst the changing landscape.

Local Cable Operators (LCOs) have been facing a
severe downturn in recent years, with declining revenues,
job losses, and shifting consumer preferences taking a toll
on their business. Since 2018, 31% of LCOs have reported
employment losses, while 93% have seen a reduction in
their monthly take-home income. The challenges faced by
LCOs highlight the growing pressure on the Pay TV sector
as viewers increasingly migrate to digital alternatives.
KEY CHALLENGES FACED BY LCOS:

1. Inability to Adjust Prices – LCOs struggle to increase
subscription rates despite rising channel costs.

2. Shift to OTT & Free Platforms – Many subscribers
have moved from Pay TV to OTT services, Free Dish,
and Connected TV.

3. Quality Concerns – Pay TV content is often
perceived as inferior to OTT platforms, further
driving subscriber loss.
These challenges have had a significant impact, with

nearly 10,000 LCOs reporting a loss of over 40% of their
subscriber base. Overall, 49% of LCO respondents have
experienced a decline in subscribers since 2018, with 35%
seeing a drop of over 40%.

As the industry undergoes rapid transformation,
LCOs are seeking urgent solutions to remain competitive in
a shifting media landscape. 




