CONTENT SPOTLIGHT

INDIAN CONTENT
LANDSCAPE: A YEAR
OF CHALLENGES,
QUALITY STILL
PREVAILS

Despite a challenging year for the Indian content
industry, quality content continued to make an impact
in 2024. The industry faced pressures from shifting
audience preferences, cost rationalization,
and evolving business models.

KEY INDUSTRY TRENDS IN 2024
Overall Content Production

¢ India produced nearly 200,000 hours of original
content across TV, films, and OTT platforms.

¢ High-cost content was rationalized due to financial
pressures, impacting production volumes.

TELEVISION
¢ GECs contributed 65% of total TV content hours,
excluding news bulletins.
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¢ Live sports content increased by 12%, fueled by
new sports leagues and the Olympics broadcast.

FILMS
¢ 64 more films were released compared to 2023.

¢ Direct-to-digital releases remained subdued, with a
preference for theatrical premieres.

oT1T
¢ Content volume dropped 12% in 2024 due to
profitability challenges but is expected to grow 2%
in2025.

¢ Regional OTT content volumes declined as
platforms aimed to manage costs.

¢ The genre mix remained largely similar to 2023.

PRODUCTION HOUSE SHIFTS & INDUSTRY
CHALLENGES

IP Ownership Growth: Production houses increased
IP ownership for TV content from 15% to 43% and for OTT
content from 21% to 43%.

Top Pain Points in the Industry:

¢ Need for transparent and single-window clearance
for shooting permits.

¢ Shortage of quality writers for mass cinema.

¢ Need for better funding and incentive schemes.

¢ Rising ticket prices and high F&B costs affecting
cinema footfalls.

¢ Theater density remains a concern for wider film
distribution.
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STREAMING PLATFORMS IN FOCUS
PRIME VIDEO INDIA
¢  99% of India's pin codes generate viewership.

¢ 70new series and films announced across languages
and genres.

¢ 75% of originals in development feature female
HODs, with 60% having women in writers’ rooms.

¢ Expanding slate: 1,400+ new titles added, including
Mirzapur S3, Panchayat S3, and Citadel: Honey

Bunny.
NETFLIXINDIA
¢ 26new Indian films and series released in 2024 across
17 genres.

¢ Indian content trended in the Top 10 on Netflix
worldwide every week of 2024.

¢ Heeramandi became the first-ever Indian TV title
among the 100 most-viewed shows globally.

AMAZON MX PLAYER
¢ Merged with Amazon miniTV in 2024.

¢ 250 million unique monthly users across India.
¢ 100+ new shows set for release in 2025.

FUTURE OUTLOOK

As the Indian content industry evolves, production
houses are prioritizing quality storytelling, sustainability,
and strategic investments. While cost rationalization and
OTT profitability pressures shaped 2024, the demand for
premium content remains strong. With increasing IP
ownership, platform-driven expansion, and global interest
in Indian storytelling, the future promises a dynamic and
competitive content ecosystem. B
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