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The signals from this month’s industry developments
are unmistakable: the media and connectivity landscape
is entering a phase where scale must be matched by
intelligence, resilience, and strategic control of content
and technology. Netflix’s $82.7 billion acquisition of
Warner Bros. is not just a blockbuster deal - it is a
declaration of intent. By combining global streaming reach
with decades of premium storytelling IP, Netflix is
positioning itself for an era where ownership, distribution,
and data converge.

Paramount Skydance’s $108 billion all-cash bid for
Warner Bros. Discovery emerges as a direct counter to
Netflix’s aggressive $82.7 billion move, escalating
Hollywood’s consolidation battle. The offer highlights how
scale has become essential amid streaming pressure and
rising content costs. If pursued, the bid could dramatically
alter media power dynamics, forcing competitors to rethink
growth, alliances, and long-term survival strategies.

India is stepping into a new connectivity chapter
driven by AI-powered networks. Exploding data
consumption, HD and UHD streaming, IoT proliferation,
and smart city ambitions are pushing traditional network
models to their limits. Over the next decade, AI will be
central to how networks are designed, managed, and
scaled, enabling predictive capacity planning, automated
fault management, and better user experiences.

Streaming technology itself reflects this shift. Building
resilient streaming architectures is no longer optional.
Platforms must simultaneously manage latency, security,
analytics, and content delivery across devices while
remaining cost-efficient. Infrastructure has become a
competitive differentiator, not a background function.

The Ministry of Information and Broadcasting’s
proposed TRP overhaul is a long-overdue step, but it faces
a digital reality check. Advertisers increasingly trust real-
time, transparent digital metrics, raising questions about
whether traditional TV measurement can regain lost
confidence.

Meanwhile, India’s satellite TV sector is confronting
structural decline. Q2 FY26 underscores a sustained
migration away from DTH, forcing operators toward
hybrid and OTT-driven strategies. Subscriptions are
emerging as broadcasters’ revenue stabiliser, yet the math
remains tight, subscription growth is real, but insufficient
to offset falling ad revenues and escalating content costs.

The takeaway is clear: the industry isn’t merely
evolving,it is being fundamentally re-engineered. Those
who adapt fastest will define the future.
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[sa mahInao ko ]Vaoga ivakasa sao jaao isagnala imala rho hOM̧  vao saaf hO:
maIiDyaa AaOr knaoi@TivaTI ka maahaOla ek eosao foja maoM jaa rha hO̧  jahaM
skola ko saaqa [MToilajaoMsa¸ roijailayaMsa¸ kMToMT AaOr To@naaolaa^jaI pr rNanaIitk
inayaM~Na BaI haonaa caihe.naoTiFlask ka vaana-r ba`dsa- ka $82º7 ibailayana
ka AiQaga`hNa isaf- ek blaa^kbasTr saaOda nahIM hO–yah [rado ka eolaana
hO.glaaobala sT/IimaMga phuMca kao dSa-kaoM ko p`Iimayama sTaorIToilaMga Aa[-pI ko
saaqa imalaakr¸ naoTiFlask Kud kao ek eosao daOr ko ilae tOyaar kr rha
hO jahaM AaonariSap¸ ivatrNa AaOr DoTa eksaaqa imalaoMgao.

pOramaa]MT ska[-DaMsa kI vaana-r ba`dsa- iDskvarI ko ilae $108
ibailayana kI pUrI kOSa baaolaI¸ naoTiFlask ko $82º7 ibailayana ko AaËamak
kdma ka saIQaa javaaba hO̧  ijasasao ha^laIvauD kI kMsaaoilaDoSana kI laD,a[-
baZ, rhI hO.yah Aa^fr idKata hO ik sT/IimaMga ko dbaava AaOr baZ,tI
kMToMT laagat ko baIca skola iktnaa ja$rI hao gayaa hO.Agar [sao Aagao
baZ,ayaa jaata hO tao yah baaolaI maIiDyaa pavar Dayanaaima@sa kao badla saktI
hO̧  ijasasao p`itspQaI- ko ivakasa¸ AlaayaMsa AaOr laMbao samaya tk iTko rhnao
kI rNanaIit pr ifr sao saaocanao pr majabaUr haonaa pD, sakta hO.

Baart eAa[-–pavaD- naoTvak- sao calanao vaalao knaoi@TivaTI ko ek
nayao AQyaaya maoM kdma rK rha hO.DoTa kI baZ,tI Kpt¸ ecaDI AaOr
yaUecaDI sT/IimaMga¸ Aa[-AaoTI ka baZ,naa¸ AaOr smaaT- isaTI kI mah%vaakaMxaayaoM
parMpirk naoTvak- maa^Dla kao ]nakI saImaaAaoM tk Qakola rhI hOM.Agalao
dSak maoM̧  eAa[- [sa baat ka koMd` haogaa ik naoTvak- kOsao iDjaa[na¸ maOnaoja
AaOr skola ikyao jaato hOM̧  ijasasao pòiDi@Tva kOpoisaTI PlaainaMga¸ Aa^TaomaoToD
fa^lT maOnaojamaoMT AaOr baohtr [stomaalakta- AnauBava imala sakoMgao.

sT/IimaMga tknaIkI Kud [sa badlaava kao idKatI hO.majabaUt sT/IimaMga
saMrcanaa banaanaa Aba Aa^PSanala nahIM hO.PlaoTfa^ma- kao laagat p`BaavaI rhto
hue ]pkrNa pr laoToMsaI¸ saurxaa¸ enaailaiT@sa AaOr kMToMT iDilavarI kao
ek saaqa maOnaoja krnaa haogaa.saMrcanaa Aba ek p`itspQaI- iDfroMiSayaoTr
bana gayaa hO̧  na ik baOkga`a]MD fM@Sana.

saUcanaa AaOr p`saarNa maM~alaya ka TIAapI maoM badlaava ka p`stava
kafI samaya sao laMibat qaa¸ laoikna [sao iDijaTla iryaailaTI caok ka saamanaa
krnaa pD, rha hO.iva&apnadata iryala Ta[ma¸ T/aMsaporoMT iDijaTla maoiT/@sa
pr tojaI sao Baraosaa kr rho hOM̧  ijasasao sao savaala ]z rho hOM ik @yaa
parMpirk TIvaI maojarmaoMT Kaoyaa huAa Baraosaa vaapsa pa sakta hO.

[sa baIca¸ Baart ka saOTolaa[T TIvaI sao@Tr sT/@carla igaravaT ka
saamanaa kr rha hO.@yaU2 efvaa[- 26 maoM DITIeca sao lagaatar dUr jaanao
kI baat saamanao AayaI hO̧  ijasasao Aa^proTsa- ha[iba`D AaOr AaoTITI iD/vana
rNanaIit kI Aaor majabaUr hao rho hOM.sabsaiËPSana¸ p`saarkaoM ko rajasva
sTobalaa[jar ko taOr pr ]Bar rho hOM̧  ifr BaI ihsaaba–iktaba mauiSkla hO̧
sabsaiËPSana ivakasa AsalaI hO̧  laoikna igarto iva&apna rajasva AaOr baZ,to
kMToMT laagat kao pUra krnao ko ilae kafI nahIM hO.

 natIjaa saaf hO: ]Vaoga isaf- badla nahIM rha hO̧  bailk [sao pUrI
trh sao ifr sao banaayaa jaa rha hO.jaao laaoga tojaI sao Kud kao Zala laoMgao̧
vahI BaivaYya tya kroMgao.




