MARKET REPORT

MIB’'S TRP OVERHAUL
FACES THE DIGITAL

REALITY CHECK

Ministry of Information and Broadcasting (MIB)
proposing a sweeping reset of the Television Rating
Points (TRP) framework, the big question is whether

these reforms can revive advertiser confidenceor

whether digital’s speed and accountability have
permanently changed the playing field.

For brands investing over Rs 1,08,000 crore annually
in the Indian advertising market, audience measurement is
more than a metrics - t’s the foundation of media planning.
And increasingly, the
most reliable currency
has come from digital
platforms,  where
attribution, automation,
and real-time
dashboards offer clarity
traditional TV ratings
could not match. The
MIB’s new TRP
proposal aims to
change that narrative.

At the heart of
the draft is a scale-up
of India’s TV rating
panel to 1.2 lakh
households, mandatory
growth from 80,000
homes within 18 months, a ban on broadcaster involvement,
and the elimination of landing-page viewership. The ministry
argues these steps will strengthen neutrality and reflect
genuine consumption patterns rather than forced
impressions.

Industry experts calls the reforms “a positive reset,”
adding that eliminating landing-page counts finally aligns
ratings with authentic audience intent and that digital’s real-
time measurability has rewired advertiser expectations,
making TV’s slow-moving metrics feel outdated.

Ultimately, even as the MIB pushes for greater
transparency, the industry’s direction is clear: advertisers
are moving toward unified, real-time metrics across screens.
The question is not whether TV can beat digital, but whether
both can speak the same measurement language.®
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