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BaartIya iva&apna baajaar maoM hr saala 1¸08¸000 kraoD, Épyao sao

jyaada inavaoSa krnao vaalao ba`a^D\sa ko ilae¸ Aa^iDyaMsa maojarmaoMT isaf- ek
maoiT/@sa sao khIM jyaada hO–
yah maIiDyaa Plaa^inaMga kI naIMva
h O Aa Or tojaI sa o sabasa o
BaraosaomaMd kroMsaI iDijaTla
PlaoTfa^ma- sao Aa rhI hO̧  jahaM
eiT/byaUSana¸ Aa^TaomaoSana AaOr
iryalaTa[ma DOSabaaoD- eosaI
spYTta doto hO M ijasaka
maukabalaa parMpirk TIvaI
r o iT Mga nahI M kr patI.
emaAa[-baI ko nayao TIAarpI
p`stava ka maksad ]sa
khanaI kao badlanaa hO.

p`a$p ke koMd`
maoM Baart ko TIvaI roiTMga pOnala
kao 1º2 laaK Garao M tk
baZ,anaa¸ 18 mahInaaoM ko AMdr

80¸000 GaraoM kI ja$rI baZ,aotrI¸ p`saark ko Saaimala haonao pr raok AaOr
laOMiDMga poja vyaUAriSap kao K%ma krnaa hO.maM~alaya ka tk- hO ik [na
kdmaaoM sao tTsqata majabaUt haogaI AaOr jabardstI ko [MpòSana ko bajaaya
AsalaI Kpt pOTna- idKoMgao.

]Vaoga ivaSaoYa& [na sauQaaraoM kao ‘ek pa^ijaiTva irsaoT’ khto hOM
AaOr khto hOM ik laOMiDMga poja ka]MT K%ma krnao sao AaiKrkar roiTMgsa
AsalaI dSa-k ko [rado ke saaqa Aa^nalaa[na hao jaatI hOM AaOr iDijaTla
kI iryala Ta[ma maojaroibailaTI nao iva&apnadata kI ]mmaIdaoM kao badla idyaa
hO̧  ijasasao TIvaI ko QaIro–QaIro calanao vaalao maoiT/@sa puranao laganao lagao hOM.

AMtt:¸ emaAa[-baI Balao hI jyaada pardiSa-ta ko ilae jaaor do
rha hO ]Vaoga kI idSaa saaf hO: eDvaTa[jar sËIna pr ek jaOsaI¸ iryala
Ta[ma maoiT/@sa kI Aaor baZ, rho hOM.savaala yah nahIM hO ik @yaa TIvaI
iDijaTla kao hra sakta hO̧  bailk yah hO ik @yaa daonaaoM ek hI maapna
BaaYaa baaola sakto hOM.

MIB’S TRP OVERHAUL
FACES THE DIGITAL

REALITY CHECK
Ministry of Information and Broadcasting (MIB)

proposing a sweeping reset of the Television Rating
Points (TRP) framework, the big question is whether

these reforms can revive advertiser confidenceor
whether digital’s speed and accountability have

permanently changed the playing field.

For brands investing over Rs 1,08,000 crore annually
in the Indian advertising market, audience measurement is
more than a metrics - t’s the foundation of media planning.
And increasingly, the
most reliable currency
has come from digital
platforms, where
attribution, automation,
and real-time
dashboards offer clarity
traditional TV ratings
could not match. The
MIB’s new TRP
proposal aims to
change that narrative.

At the heart of
the draft is a scale-up
of India’s TV rating
panel to 1.2 lakh
households, mandatory
growth from 80,000
homes within 18 months, a ban on broadcaster involvement,
and the elimination of landing-page viewership. The ministry
argues these steps will strengthen neutrality and reflect
genuine consumption patterns rather than forced
impressions.

Industry experts calls the reforms “a positive reset,”
adding that eliminating landing-page counts finally aligns
ratings with authentic audience intent and that digital’s real-
time measurability has rewired advertiser expectations,
making TV’s slow-moving metrics feel outdated.

Ultimately, even as the MIB pushes for greater
transparency, the industry’s direction is clear: advertisers
are moving toward unified, real-time metrics across screens.
The question is not whether TV can beat digital, but whether
both can speak the same measurement language.




