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INDIA’'S SATELLITE TV
SECTOR IS IN

STRUCTURAL DECLINE

Ministry of Information and Broadcasting (MIB)
India’s DTH industry has entered a decisive phase.
Subscriber losses are accelerating, revenues are
shrinking, and digital migration is intensifying. The
second quarter of FY26 reflects not a temporary blip
but a sustained transition away from satellite
broadcasting, a shift operators are now attempting to
counter through hybrid and OTT-led strategies.

Q2 FY26 results from India’s major DTH players
underline the depth of the sector’s
challenges. Dish TV reported a steep
fall in total income to Rs 299.2 crore from
Rs 400 crore a year ago, continuing a
multi-quarter slide. Airtel Digital TV
fared slightly better, recording Rs 753
crore in revenue,marginally lower than
last year’s Rs 758 crore.

The first half of FY26 reinforces
the pattern. Dish TV’s HI income fell
26.5 percent year-on-year, while Airtel Digital TV saw a mild
1.24 percent dip. Other leading operators-Tata Play and Sun
Directhave not released quarterly data, but their FY25
performance shows similar declines. Tata Play’s revenue
dropped 5.05 percent in FY25, while Sun Direct’s operating
income for the first nine months of FY25 fell nearly 10 percent.

These financial pressures mirror subscriber trends.
TRATI’s data shows the combined active base of the four
DTH players shrank from 62.17 million in June 2024 to 56.07
million by June 2025. Losses were steady and industry-
wide, not isolated to any operator. Tata Play, Airtel Digital
TV, Sun Direct and Dish TV continue to hold relatively
stable market shares, but the pool itself is contracting.

The reasons are structural: the rise of OTT platforms,
growing connected TV penetration, and price-sensitive
households shifting to DD Free Dish. The stagnation in the
number of permitted satellite channelshovering around 912
to 918 further signals broadcasters diverting their
investments to digital content.

Experts say the sector has now reached an irreversible
churn cycle. Operators increasingly rely on bundled OTT
offerings, hybrid set-top boxes, and broadband expansion
to slow subscriber erosion. But with audience behaviour
shifting decisively toward digital and connected screens,
satellite television’s relevance is being fundamentally
rewritten.®
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