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jaI kI najar nayao jamaanao ko kMToMT
AaOr tknaIkI ivakasa pr

jaI eMTrTonama o MT eMTrp`a[jaoja ilaimaT oD ³jaoD[-[ -ela´
tknaIk p`Qaana¸ iDijaTla AaQaairt ivakasa rNanaIit ko
ilae 1000 kraoD, Épyao inaQaa -irt krko manaa or Mjana ko

BaivaYya kI Aaor inaNaa -yak maaoD, lao rha hO.
yah kdma kMpnaI kI p`maaoTr saMsqaaAaoM Wara 2237 kraoD, Épyao

ko vyaapk trjaIh fMD jauTanao ko ihssao ko $p maoM Aayaa hO ijasaka ]_oSya
kMpnaI ko kMToMT [kaoisasTma kao nayaa $p donaa AaOr ]cca ivakasaSaIla
iDijaTla vaiT-kla maoM pv̀aoSa kao gait donaa hO.2237 kraoD, Épyao kI
trjaIhI [SyaU nao jahaM kMpnaI maoM p`maaoTraoM ko nayao ivaSvaasa ka saMkot dokr
Qyaana AakiYa-t ikyaa¸ vahIM inavaoSakaoM ko Kulaasao sao pta calata hO ik [sa
inavaoSa ka lagaBaga AaQaa ihssaa 1000 kraoD, Épyao nayao jamaanao ko
vyavasaayaaoM AaOr ]pBaao@ta AnauBavaaoM ko inamaa-Na maoM lagaayaa jaayaogaa.[samaoM ek

SaaT- fa^ma- kMTo MT eop laa^nca krnao¸
baccaao M ko ilae eDuTonamao MT kMToMT banaanao¸
laa[va kMToMT AaOr spaoT- \sa Aa[-pI mao M
inavaoSa krnao¸ ivatrNa bauinayaadI Z,aMcao
kao banaanao AaOr yahaM tk ik AnausaMQaana
AaOr ivakasa phlaao M ko maaQyama sao 3DI
kMToMT iDilavarI kI saMBaavanaayaoM tlaaSanao
kI yaaojanaayao M Saaimala hO.

Apn a o  d I G a - k a i l ak
dRiYTkaoNa kao AaOr majabaUt krto hue
jaI nao kMTo MT AaOr maIiDyaa Tok xao~ao M

mao M rNanaIitk ivalaya AaOr AiQaga`hNa ko ilae 712 kraoD, Épyao
Alaga rKo hOM.525 kraoD, Épyao saamaanya ka^pao -roT ]_oSyaao M AaOr
tojaI sao ivakisat hao rho maIiDyaa pirdRSyaao M mao M p`itspQaI- banao rhnao ko
ilae trlata banaayao rKnao hotu Aarixat hO.

[sako saaqa hI jaoD[-[-ela baaoD- nao p`maaoTr samaUh kI saMsqaaAaoM kao
132 Épyao p`it vaarMT kI dr sao 16º95 kraoD, Épyao pUNa-t: pirvat-naIya
vaarMT jaarI krnao kao maMjaUrI do dI hO̧  ijasasao p`maaoTraoM kI SaoyarQaairta
baZ,kr 18º39‰ hao jaayaogaI–jaao AaMtirk ivaSvaasa AaOr kMpnaI ko
rNanaIitk raoDmaOp ko saaqa saMroKNa ka ek majabaUt saMkot hO.

inavaoSa baOMk jaoºpIºmaâga-na ko rNanaIitk blaUip`MT ko maaga-dSa-na maoM
jaI ka navaInaIkRt iDijaTla faoksa parMpirk p`saarNa sao Aagao baZ,naa AaOr
Baart ko tojaI sao baZ,to AaoTITI AaOr maIiDyaa Tok pairisqaitkItM~ maoM ek
majabaUt iKlaaD,I bananao ko ]sako [rado kao dSaa-ta hO.

ZEE EYES NEW-AGE
CONTENT AND TECH

GROWTH
Zee Entertainment Enterprises Ltd. (ZEEL) is making a

decisive pivot toward the future of entertainment by
earmarking Rs 1,000 crore for a tech-first, digital-led

growth strategy.

The move comes as part of a broader Rs 2,237 crore
preferential fundraise from its promoter entities, aimed at
reshaping the company’s content ecosystem and
accelerating its entry into high-growth digital
verticals.While the Rs 2,237 crore preferential issue grabbed
attention for signaling renewed promoter confidence in the
company, investor disclosures reveal that nearly half of
this infusion—Rs 1,000 crore—will be deployed towards
building new-age businesses and consumer experiences.
This includes plans to launch a
short-form content app, create
edutainment content for kids,
invest in live content and sports
IP, enhance distribution
infrastructure, and even explore
3D content delivery through
R&D initiatives.

Further boosting its long-
term vision, Zee has set aside Rs
712 crore for strategic mergers
and acquisitions in content and
media-tech sectors. An additional
Rs 525 crore is reserved for general corporate purposes and
maintaining liquidity to stay competitive in the rapidly
evolving media landscape.

In parallel, the ZEEL Board approved the issuance
of 16.95 crore fully convertible warrants to promoter group
entities at Rs 132 per warrant, which would raise promoter
shareholding to 18.39%—a strong signal of internal
confidence and alignment with the company’s strategic
roadmap.

With investment bank J.P. Morgan guiding the
strategic blueprint, Zee’s renewed digital focus reflects its
intent to go beyond legacy broadcasting and become a
formidable player in India’s fast-growing OTT and media-
tech ecosystem.


