AUDIENCE MEASUREMENT

TOOLS AND METRICS
FOR MEASURING
SATELLITE AND CABLE
VIEWERSHIP

Measuring satellite and cable TV viewership is critical
for broadcasters, advertisers, and content creators to
understand audience behavior, optimize programming,
and maximize advertising revenue.
Modern measurement combines hardware, software,
and analytics to deliver granular, real-time insights.

KEY TOOLS FOR AUDIENCE MEASUREMENT
People Meters
¢ Description: Electronic devices installed in sample
households, connected to each TV set.
¢ Functionality
¢ Assigns each family member a personal button
to log their viewing.
¢  Tracks channel changes, viewing duration, and
user demographics.
+ Some versions are portable and can track viewing
outside the home.
¢ Deployment: Widely used by audience measurement
firms such as Nielsen and Kantar.
Set-Top Box (STB) Data Collection
¢ Description: Software embedded in cable and satellite
set-top boxes.
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AUDIENCE MEASUREMENT

¢ Functionality
¢ Captures real-time data on channel tuning,
frequency, and engagement.
¢ Records every channel change, viewing start/end
times, and device location.
+ Enables large-scale, census-style measurement
across millions of devices.

¢ Example: Audimatic tool provides per-second data,
including channel, satellite, transponder, and
geographic details.
Audience Measurement Dashboards
¢ Description: Integrated analytics platforms for
broadcasters and cable operators.
¢ Functionality
¢ Aggregate viewership data from multiple
streaming endpoints (Roku, Apple TV, web,
mobile).
¢  Visualize peak hours, program popularity, and
cross-platform consumption.
+  Provide actionable insights for programming and
advertising decisions.
Panel and Big Data Integration
¢ Description: Combines representative household
panels with big data from STBs, smart TVs, and digital
sources.
¢ Functionality
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+ Enhances accuracy by blending personal-level ¢ AR T AR E@ierd 227 Bl A Jehdl
and automated data. Jeldl Bl
¢ Supports cross-platform and cross-device ¢ BI-WIETHA 3T A [ZaEd a9 &1 F94T HI
measurement. Bl
CORE METRICS FOR SATELLITE AND CABLE VIEWERSHIP
A2eMEe S aaw el agiwl @ fog it Hdifge
Metric Definition Use Case
Rating (%) (Households watching a program / Total TV Program popularity,
households) x 100 ad pricing
Share (%) (Households watching a program / Households Competitive analysis
watching TV at that time) x 100 during time slots
Reach Total number of unique viewers over a period Campaign and
content planning
Average Time Spent | Average viewing duration per session or per user Engagement analysis
Demographics Age, gender, location, and other viewer Audience targeting,
characteristics personalization
TRP Viewership points among a specific target group Ad targeting,
(Target Rating Points) effectiveness
Engagement Metrics | Channel switching, frequency, Content optimization
and viewing patterns

ADVANCED FEATURES AND TRENDS

¢ Real-Time Analytics: Millisecond-level tracking of
channel changes and engagement for granular
insights.

¢ Al and Predictive Analytics: Automated pattern
recognition for content recommendations and ad
targeting.

¢ Cross-Platform Measurement: Unified dashboards
that consolidate data from linear TV, OTT, and mobile
devices.
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¢ Event-Based and Person-Level Measurement:
Distinction between what is watched and who is
watching, improving personalization and advertising
value.

¢ Geo-Targeting: Data collection includes geographic
identifiers for localized insights and regional
targeting.

LEADING PROVIDERS

4 Nielsen: Global leader in TV audience measurement,
using a mix of people meters, STB data, and panels.

¢ Kantar: Provides people meter-based measurement
for satellite, cable, and OTT.

¢ Audimatic: Specializes in real-time satellite audience
measurement from set-top boxes.

¢ BARB (UK): Measures TV audiences in the United
Kingdom using advanced metering systems.

Collection
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SUMMARY TABLE: TOOLS AND METRICS
qIOY 29 3 < 30T Hifgaw
Tool/Metric Satellite TV Cable TV Key Features
People Meter Yes Yes Demographics, person-level data
STB Data Collection Yes Yes Real-time, device-level data
Audience Dashboards Yes Yes Cross-platform analytics
Rating/Share/Reach Yes Yes Industry-standard metrics
TRP Yes Yes Targeted ad measurement
Al Analytics Yes Yes Predictive insights
CONCLUSION fersagst

Modern measurement of satellite and cable
viewership relies on a blend of hardware (people meters,
set-top boxes), software (analytics dashboards), and
sophisticated metrics (ratings, share, TRP, engagement).
The integration of real-time data, Al, and cross-platform
analytics is enabling broadcasters and advertisers to
understand and serve audiences with unprecedented
precision.®

HemTEe AT dad a9l Bl H@ & AYFE I
FTETAT (It Hev, He 217 a7 ), AFRaay (THTfiee
TUETE ) T afegd dfgam (T, g, e, dise )
@ e o T @7 B | T 29 32, U 30T HiA-
GAIZHH T &1 Uld?0 TATE] A7 [saerdnai
@ AYAYS AfeHA & AT D BN THI AT @I T
BT H AW o TET & | ;

22 SATELLITE & CABLE TV

JULY 2025



