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AUDIENCE MEASUREMENT

TOOLS AND METRICS
FOR MEASURING

SATELLITE AND CABLE
VIEWERSHIP

Measuring satellite and cable TV viewership is critical
for broadcasters, advertisers, and content creators to

understand audience behavior, optimize programming,
and maximize advertising revenue.

Modern measurement combines hardware, software,
and analytics to deliver granular, real-time insights.

KEY TOOLS FOR AUDIENCE MEASUREMENT
People Meters
 Description: Electronic devices installed in sample

households, connected to each TV set.
 Functionality

   Assigns each family member a personal button
to log their viewing.

   Tracks channel changes, viewing duration, and
user demographics.

    Some versions are portable and can track viewing
outside the home.

 Deployment: Widely used by audience measurement
firms such as Nielsen and Kantar.

Set-Top Box (STB) Data Collection
 Description: Software embedded in cable and satellite

set-top boxes.

saOTolaa[T AaOr kobala dSa-kaoM
kI saM#yaa maapnao ko ilae
]pkrNa AaOr maIiT/k

saOTolaa[T va kobala dSa-kao M kI saM#yaa maapnaa p`saarkaoM¸
iva&apnadataAao M AaOr saamaga`I inamaa -taAao M ko ilae dSa-kaoM ko

vyavahar samaJanao¸ p`aoga` aimaMga kao AnaukUilat krnao AaOr
iva&apna rajasva kao AiQaktma krnao ko ilae mah%vapUNa- hO.

AaQauinak maapna haD-vaoyar¸ saâFTvaoyar AaOr enaailaiT@sa kao
imalaakr baarIk¸ rIyalaTa[ma jaanakarI p̀dana krta hO.
dSa-kao M kI saM#yaa maapnao ko ilae p`ma uK ]pkrNa
pIpla maITr
 ivavarNa: namaUnaa GaraoM maoM sqaaipt [lao@T/a^inak ]pkrNaaoM¸ jaao p%̀yaok

TIvaI saoT sao jauD,o haoto hOM.
 kaya-xamata:

   p`%yaok pirvaar ko sadsya kao ]nako doKnao ka irka^D- rKnao
ko ilae ek vyai@tgat baTna p`dana krta hO.

  caOnala pirvat-na¸ doKnao kI AvaiQa AaOr ]pyaaogakta-
janasaaMi#yakI kao T/Ok krta hO.

   kuC saMskrNa paoT-obala AaOr baahr doKnao kao T/Ok krto hOM.
 ]pyaaoga: naIlasana AaOr kOMTr jaOsaI AâiDyaMsa maapna fmaao-M Wara

vyaapk $p sao ]pyaaoga ikyaa jaata hO.
saoT Ta^p baa ^@sa
 ivavarNa: kobala AaOr saOTolaa[T saoT Ta^p baa^@sa mao M embaoDoD

saâFTvaoyar.
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 Functionality
  Captures real-time data on channel tuning,

frequency, and engagement.
   Records every channel change, viewing start/end

times, and device location.
   Enables large-scale, census-style measurement

across millions of devices.
 Example: Audimatic tool provides per-second data,

including channel, satellite, transponder, and
geographic details.

 Audience Measurement Dashboards
 Description: Integrated analytics platforms for

broadcasters and cable operators.
 Functionality

   Aggregate viewership data from multiple
streaming endpoints (Roku, Apple TV, web,
mobile).

   Visualize peak hours, program popularity, and
cross-platform consumption.

    Provide actionable insights for programming and
advertising decisions.

Panel and Big Data Integration
 Description: Combines representative household

panels with big data from STBs, smart TVs, and digital
sources.

 Functionality

kaya-xamata
  caOnala T\yaUinaMga¸ ÍI@vaoMsaI AaOr jauD,ava pr rIyala Ta[ma DoTa

kOPcar krta hO.
  p`%yaok caOnala pirvat-na¸ doKnao ka p`arMBaÀsamaaiPt samaya AaOr

iDvaa[sa sqaana irkâD- krta hO.
  laaKaoM ]pkrNaaoM maoM baD,o pOmaanao pr¸ janagaNanaa SaOlaI ka maap

saxama krta hO.
 ]dahrNa: AâiDmaOiTk TUla caOnala¸ saOTolaa[T¸ T/aMsapaOMDr AaOr

BaaOgaaoilak ivavarNa saiht p`it saokoMD DoTa p`dana krta hO.
Aa^iDyaMSa maapna DOSabaa oD-
 ivavarNa: ps̀aarkaoM AaOr kobala AâproTraoM ko ilae ekIkRt ivaSlaoYaNa

PlaoTfâma-.
 kaya-xamata

   k[- sT/IimaMga eDpâ[MT\sa ³raokU¸ eoPpla TIvaI¸ vaoba¸ maaobaa[la´
dSa-kaoM ka DoTa eki~t kroM.

   vyast samaya¸ kaya-Ëma kI laaokip`yata AaOr Ëa^sa–PlaoTfa^ma-
]pBaaoga kao ivajaulaa[ja kroM.

   p`aogàaimaMga AaOr iva&apna saMbaMQaI inaNa-yaaoM ko ilae kar-vaa[-
yaaogya jaanakarI p`dana kroM.

pOnala AaOr ibaga DoTa ekIkrNa
 ivavarNa: p`itinaiQa GarolaU pOnalaaoM kao esaTIbaI¸ smaaT- TIvaI AaOr

iDijaTla saa`otaoM sao pàPt ibaga DoTa ko saaqa saMyaaoijat krta hO.
 kaya-xamata
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CORE METRICS FOR SATELLITE AND CABLE VIEWERSHIP
saOTolaa[T AaOr kobala TIvaI dSa-ka o M ko ilae kaor maIiT/@sa

Metric Definition Use Case

Rating (%) (Households watching a program / Total TV Program popularity,
households) × 100  ad pricing

Share (%) (Households watching a program / Households Competitive analysis
watching TV at that time) × 100 during time slots

Reach Total number of unique viewers over a period Campaign and
 content planning

Average Time Spent Average viewing duration per session or per user Engagement analysis
Demographics Age, gender, location, and other viewer Audience targeting,

characteristics personalization
TRP Viewership points among a specific target group Ad targeting,
(Target Rating Points) effectiveness
Engagement Metrics Channel switching, frequency, Content optimization

and viewing patterns

   Enhances accuracy by blending personal-level
and automated data.

  Supports cross-platform and cross-device
measurement.

ADVANCED FEATURES AND TRENDS
 Real-Time Analytics: Millisecond-level tracking of

channel changes and engagement for granular
insights.

 AI and Predictive Analytics: Automated pattern
recognition for content recommendations and ad
targeting.

 Cross-Platform Measurement: Unified dashboards
that consolidate data from linear TV, OTT, and mobile
devices.

   vyai@tgat str AaOr svacaailat DoTa kao imalaakr saTIkta
baZ,ata hO.

   Ëa^sa–PlaoTfa^ma- AaOr Ëa^sa iDvaa[sa maap ka samaqa-na krta
hO.

AaQauinak sau ivaQaaya o M Aa Or $Jaana
 iryala Ta[ma ivaSlaoYaNa: ivastRt jaanakarI ko ilae caOnala

pirvat-naaoM AaOr jauD,ava kI imalaIsaokoMD–strIya T/OikMga.
 eAa[- AaOr pUvaa-naumaainat ivaSlaoYaNa: saamaga`I AnauSaMsaaAao M AaOr

iva&apna laxyaIkrNa ko ilae svacaailat pOTna- kI phcaana
krnaa.

 Ëa^sa PlaoTfa^ma- maapna: ekIkRt DOSabaaoD- jaao laIinayar TIvaI¸
AaoTITI AaOr maaobaa[la ]pkrNaao M sao DoTa kao samaoikt krto
hO M.
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 GaTnaa–AaQaairt AaOr vyai@tstrIya maapna: @yaa doKa jaa
rha hO AaOr kaOna doK rha hO¸ ko baIca AMtr¸ jaOsao vaOyai@tkrNa
AaOr iva&apna maUlya maoM sauQaara jaata hO.

 BaU–laxyaIkrNa: DoTa saMga`h mao M sqaanaIyakRt AMtdRiYT AaOr
xao~Iya laxyaIkrNa ko ilae BaaOgaaoilak phcaanakta- Saaimala
hO M.

Aga `NaI p`data
 naIlasana: pIpIla maITr¸ esaTIbaI DoTa va pOnala ko imaEaNa ka

]pyaaoga krko TIvaI dSa-kaoM kI saM#yaa maapnao maoM vaOiSvak AgàNaI.
 kOMTr: saOTolaa[T¸ kobala AaOr AaoTITI ko ilae pIpIla maITr

AaQaairt maap p`dana krta hO.
 AâiDmaOiTk: saoT Ta^p baa^@sa sao rIyala Ta[ma saOTolaa[T AâiDyaMsa

maapna maoM ivaSaoYa&ta.
 baaba- ³yaUko´: ]nnat maITirMga p`NaailayaaoM ka ]pyaaoga krko yaUnaa[ToD

ikMgaDma maoM TIvaI dSa-kaoM kI saM#yaa maapta hO.

inaYkYa -
saOTolaa[T AaOr kobala dSa-kao M kI saM#yaa ka AaQauinak maapna

haD-vaoyar ³pIpla maITr¸ saoT Ta^p baa^@sa´¸ saa^FTvaoyar ³enaailaiT@sa
DOSabaaoD-´ AaOr pirYkRt maoiT/@sa ³roiTMga¸ Saoyar¸ TIAarpI¸ eMgaojamao MT´
ko imaEaNa pr inaBa-r krta hO.rIyala Ta[ma DoTa¸ eAa[- AaOr Ëa^sa–
PlaoTfa^ma- enaailaiT@sa ka ekIkrNa p`saarkao M AaOr iva&apnadataAaoM
kao ABaUtpUva- saiTkta ko saaqa dSa-kao M kao samaJanao AaOr ]nakI saovaa
krnao mao M saxama banaa rha hO.

 Event-Based and Person-Level Measurement:
Distinction between what is watched and who is
watching, improving personalization and advertising
value.

 Geo-Targeting: Data collection includes geographic
identifiers for localized insights and regional
targeting.

LEADING PROVIDERS
 Nielsen: Global leader in TV audience measurement,

using a mix of people meters, STB data, and panels.
 Kantar: Provides people meter-based measurement

for satellite, cable, and OTT.
 Audimatic: Specializes in real-time satellite audience

measurement from set-top boxes.
 BARB (UK): Measures TV audiences in the United

Kingdom using advanced metering systems.

CONCLUSION
Modern measurement of satellite and cable

viewership relies on a blend of hardware (people meters,
set-top boxes), software (analytics dashboards), and
sophisticated metrics (ratings, share, TRP, engagement).
The integration of real-time data, AI, and cross-platform
analytics is enabling broadcasters and advertisers to
understand and serve audiences with unprecedented
precision.

SUMMARY TABLE: TOOLS AND METRICS
saaraMSa Tobala : TUlsa AaOr maIiT/@sa

Tool/Metric Satellite TV Cable TV Key Features

People Meter Yes Yes Demographics, person-level data
STB Data Collection Yes Yes Real-time, device-level data
Audience Dashboards Yes Yes Cross-platform analytics
Rating/Share/Reach Yes Yes Industry-standard metrics
TRP Yes Yes Targeted ad measurement
AI Analytics Yes Yes Predictive insights


