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INDUSTRY FOCUS

TRACKING CABLE &
SATELLITE GROWTH IN
EMERGING ECONOMIES

The cable and satellite industry is undergoing a
transformative phase across emerging markets, driven

by rising digital penetration, urbanization, and
consumer appetite for diverse content. While Asia and

Africa present high-growth opportunities with
underserved populations and infrastructure

investments, India’s maturing market offers a
contrasting perspective — one shaped by regulatory
shifts, hybrid consumption, and intense competition.

This feature explores the growth dynamics, challenges,
and strategic approaches shaping the cable and

satellite landscape across these regions.

The global broadcast distribution landscape
continues to evolve, but nowhere is this evolution more
layered and dynamic than in emerging markets. From urban
Nairobi to rural Bihar, from Jakarta’s high-rises to Accra’s
growing suburbs, cable and satellite television remain core
pillars of content delivery across the Global South.

]BartI Aqa-vyavasqaaAaoM maoM kobala va
saOTolaa[T ivakasa pr najar rKnaa

kobala AaOr saOTolaa[T ]Vaoga ]Barto baajaarao M ma o M ek
pirvat-nakarI carNa sao ga ujar rha hO¸ jaao iDijaTla pOz¸

SahrIkrNa AaOr ivaivaQa saamaga ` I ko ilae ]pBaao@ta kI Ba UK
sao p` o irt hO.jabaik eiSayaa AaOr AiÍka vaMicat AabaadI
AaOr bauinayaadI Z,a Mca o ko inavaoSa ko saaqa ]cca ivakasa ko
Avasar p`stut krto hO M¸ Baart ka pirp@va baajaar ek

ivaprIt pirp` oxya p`dana krta hO–jaa o ivainayaamak badlaavaa o M ¸
ha[iba `D Kpt AaOr tIva ` p`itspQaa - sa o Aakar laota hO.yah

fIcar [na xao~ao M ma o M kobala AaOr sa OTolaa[T pirdRSya kao
Aakar dona o vaalaI ivakasa kI gaitSaIlata¸ caunaa O ityaa o M AaOr

rNanaIitk dRiYTkaoNaa o M ka pta lagaata hO.
vaOiSvak p`saarNa ivatrNa pirdRSya inarMtr ivakisat hao rha hO¸

laoikna ]Barto baajaaraoM kI tulanaa maoM yah ivakasa khIM BaI AiQak stirt
AaOr gaitSaIla nahIM hOM.SahrI naOraobaI sao laokr gàamaINa ibahar tk¸ jakata-
kI }McaI [maartaoM sao laokr Akra ko baZ,to ]pnagaraoM tk¸ kobala AaOr
saOTolaa[T TolaIivajana vaOiSvak dixaNa maoM saamaga`I ivatrNa ko mau#ya stMBa banao
hue hOM.
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In 2025, while streaming dominates headlines, the
reality in Asia, Africa, and parts of Latin America paints a
different picture — one where traditional pay-TV platforms,
especially cable and DTH (Direct-To-Home) satellite, remain
highly relevant. As we examine the trajectories of these
technologies across key emerging regions, India’s journey
stands out as both a case study and a cautionary tale. This
article explores the growth drivers, regional contrasts, and
what India can learn — and offer — as cable and satellite
systems expand across other emerging geographies.

THE RESILIENCE OF CABLE & SATELLITE IN
A STREAMING WORLD

The rise of OTT platforms like Netflix, Prime Video,
and Disney+ Hotstar has shifted content consumption
habits in developed markets. However, emerging markets
tell a more complex story. Despite growing internet
penetration, affordability, infrastructure challenges, and
socio-cultural viewing habits have ensured that traditional
pay-TV retains a
significant footprint.

According to a
2024 report by Media
Partners Asia, cable and
satellite still serve over
70% of TV households
across Southeast Asia and
Sub-Saharan Africa. In
India, that number hovers
around 80%, with over 100
million homes still relying
on cable or DTH for daily entertainment. The story, though,
varies in texture and speed depending on the region.

ASIA: A LANDSCAPE OF CONTRASTS
Asia is home to over half the world's population and

presents a diverse media distribution map — from mature
markets like South Korea and Japan to rapidly expanding
territories like Indonesia, Vietnam, and the Philippines.

INDONESIA & VIETNAM: CABLE’S RURAL
PUSH VS SATELLITE’S URBAN CLIMB

Indonesia's archipelagic geography has historically
posed challenges for cable rollout, giving satellite operators
a natural advantage. The government’s Palapa Ring
broadband infrastructure project is slowly improving
connectivity, but rural areas remain satellite-dependent.
Meanwhile, in Vietnam, local MSOs (Multi System
Operators) continue to expand cable networks even as IPTV
competition intensifies.

2025 maoM jabaik sT/IimaMga sauiK-yaaoM maoM Ca[- rhogaI ¸eiSayaa¸ AÍIka
AaOr laOiTna Amaoirka ko kuC ihssaaoM maoM vaastivakta ek Alaga tsvaIr poSa
krtI hO–ek eosaI jagah jahaM parMpirk po TIvaI PlaoTfâma-̧  ivaSaoYa $p sao
kobala va DITIeca ³Dâyaro@T–TU–haoma´ saOTolaa[T¸ A%yaiQak p̀asaMigak banao
rhoMgao.jaba hma p̀mauK ]Barto xao~aoM maoM [na tknaIkaoM ko p̀xaopvaË kI jaaMca
krto hOM̧  tao Baart kI yaa~a ek kosa sTDI AaOr ek caotavanaI khanaI daonaaoM
$p maoM saamanao AatI hO.yah laoK ivakasa ko karkaoM̧  xao~Iya ivaraoQaaBaasaaoM va
Baart @yaa saIK AaOr @yaa poSa kr sakta hO–ka pta lagaata hO @yaaoMik
kobala va saOTolaa[T isasTma Anya ]Barto BaaOgaaoilak xao~aoM maoM fOla rha hO.
sT/Iima Mga kI duinayaa ma o M kobala AaOr saOTolaa[T ka lacaIlaapna

naoTiFlask¸ p`a[ma vaIiDyaao AaOr iDjnaIPlasa hâTsTar jaOsao AaoTITI
PlaoTfa^ma- ko ]dya nao ivakisat baajaaraoM maoM kMToMT kI Kpt kI AadtaoM kao
badla idyaa hO.halaaMik ]Barto baajaar ek jaiTla khanaI batato hOM.[MTrnaoT
kI baZ,tI phuMca¸ bauinayaadI Z,aMcao kI caunaaOityaaoM AaOr saamaaijak–saaMskRitk
doKnao kI AadataoM ko baavajaUd yah sauinaiScat huAa ik parMpirk po TIvaI

ek mah%vapUNa- sqaana banaayao rKo.
maIiDyaa paT-nasa- eiSayaa kI

2024 kI irpaoT- ko Anausaar¸ kobala
AaOr saOTolaa[T ABaI BaI dixaNa
pUva- eiSayaa va ]p–sahara AÍIka
maoM 70‰ sao AiQak TIvaI GaraoM maoM
saovaa p`dana krto hOM.Baart maoM yah
saM#yaa lagaBaga 80‰ hO¸ jahaM
100 imailayana sao AiQak Gar ABaI
BaI dOinak manaaorMjana ko ilae kobala
yaa dITIeca pr inaBa-r hOM.halaaMik

khanaI xao~ ko AaQaar pr banaavaT AaOr gait maoM iBanna haotI hO.
eiSayaa: ivaraoQaaBaasaa o M ka pirdRSya

eiSayaa maoM duinayaa kI AaQaaI sao jyaada AabaadI rhtI hO AaOr yah
ivaivaQatapUNa- maIiDyaa ivatrNa maanaica~ p`stut krta hO–dixaNa kaoiryaa
AaOr jaapana jaOsao pirp@va baajaaraoM sao laokr [MDaonaoiSayaa¸ ivayatnaama AaOr
iflaIipMsa jaOsao tojaI sao fOlato xao~aoM tk.
[MDaonao iSayaa va ivayatnaama: kobala ka ga`amaINa xao~a oM  ma o M ivastar
banaama sa OT olaa[T ka SahrI xao~ ma oM  ivastar

[MDaonaoiSayaa ko WIpsamaUh BaUgaaola nao kobala raolaAa]T ko ilae
eoithaisak $p sao caunaaOityaaM poSa kI hOM¸ ijasasao saOTolaa[T Aa^proTraoM kao
svaaBaaivak laaBa imalaa hO.sarkar kI plaapa irMga bàâDbaOMD [MÍasT/@car
piryaaojanaa QaIro–QaIro knaoi@TivaTI maoM sauQaar kr rhI hO¸ laoikna gàamaINa
xao~ ABaI BaI saOTolaa[T pr inaBa-r hOM.[sa baIca ivayatnaama maoM sqaanaIya
emaesaAao Aa[-pITIvaI pìtspQaa- ko toja haonao ko baavajaUd kobala naoTvak-
ka ivastar krnaa jaarI rKto hOM.
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In both countries, a large portion of consumers
remain on analog or basic digital packages. This opens up
room for growth through digitisation, HD adoption, and
value-added services like hybrid set-top boxes that blend
linear and internet content.

PHILIPPINES: THE DIGITAL PIVOT
The Philippines has seen a more aggressive move

towards digitalization. SkyCable and Cignal TV lead the
charge, with satellite and hybrid IPTV solutions making
inroads even in Class C and D segments. Still, satellite
accounts for more than 60% of pay-TV households.

AFRICA: SATELLITE LEADS THE CHARGE
If Asia’s story is one of hybrid growth, Africa’s is

decisively a satellite narrative. With low cable penetration
due to infrastructure gaps, satellite TV dominates the pay-
TV ecosystem in Africa, especially in Sub-Saharan
countries.

NIGERIA & KENYA: THE DTH SURGE
Nigeria, Africa’s largest economy by GDP and

population, has over 10 million pay-TV households — and
over 80% of these are served by satellite. DStv (owned by
MultiChoice) remains
dominant, though newcomers
like StarTimes and TStv are
challenging with lower-cost
offerings.

In Kenya, a similar
story plays out. The
government's push for digital
migration post-2015 has led to
greater adoption of DTT
(Digital Terrestrial Television) and DTH platforms. Despite
the rise of mobile internet and local streaming apps like
Viusasa, satellite television remains the first screen for most
households.

FRANCOPHONE AFRICA: THE CANAL+ MODEL
Canal+ has made deep inroads into French-speaking

African nations, using tailored content, local language
support, and aggressive pricing. Their strategy mirrors that
of Indian DTH operators during their early 2010s boom:
bundling regional entertainment with sports and news, and
investing in regional production.

INDIA: A MATURING GIANT WITH GROWING
PAINS

India’s cable and satellite story is one of breakneck
growth followed by gradual consolidation. With over 210

daonaaoM doSaaoM maoM¸ ]pBaao@ta ka ek baD,a ihssaa enaalaaĝa yaa baoisak
iDijaTla pOkoja pr banaa huAa hO.[sasao iDijaTlaIkrNa¸ ecaDI Apnaanao
AaOr ha[ibàD saoT Tâp baâ@sa jaOsao maUlyavaiQa-t saovaaAaoM ko maaQyama sao ivakasa
kI gauMjaa[Sa banatI hO jaao laIinayar va [MTrnaoT saamagàI kao imalaato hOM.
iflaIipMsa: iDijaTla Qa urI

iflaIipMsa nao iDijaTlaIkrNa kI idSaa maoM AiQak AaËamak kdma
]zayao hOM.ska[-kobala AaOr isaganala TIvaI [sa maamalao maoM sabasao Aagao hOM¸
saOTolaa[T AaOr ha[ibàD Aa[-pITIvaI samaaQaana @laasa saI AaOr DI saogamaoMT maoM
BaI ApnaI pOz banaa rho hOM.ifr BaI¸ saOTolaa[T po TIvaI GaraoM maoM 60‰ sao
AiQak ka yaaogadana dota hO.
AÍIka: sa OT olaa[T sabasa o Aaga o

Agar eiSayaa kI khanaI ha[ibàD gàaoqa kI hO̧  tao AÍIka kI
khanaI inaiScat $p sao saOTolaa[T kI hO.bauinayaadI Z,aMcao kI kmaI ko
karNa kobala kI phuMca kma haonao ko karNa saOTolaa[T TIvaI AÍIka maoM po
TIvaI [kaoisasTma pr havaI hO¸ Kasakar ]psahara doSaaoM maoM.
naa[jaIiryaa AaOr konyaa: DITIeca ma o M ]Cala

jaIDIpI AaOr janasaM#yaa ko ihsaaba sao AÍI kI sabasao baD,I Aqa-
vyavasqaa naa[jaIiryaa maoM 10 imailayana sao BaI AiQak po TIvaI Gar hOM–AaOr
[namaoM sao 80‰ sao jyaada Gar saOTolaa[T ko jairyao saovaa doto hOM.DIesaTIvaI

³malTIcaa^[sa ko svaaima%va maoM´ ABaI BaI
pm̀auK banaa huAa hO̧  halaaMik sTarTa[msa
va TIesaTIvaI jaOsao nayao laaoga kma laagat
vaalaI poSakSaaoM ko saaqa caunaaOtI do rho
hOM.

konyaa maoM BaI eosaI hI khanaI
hO.2015 ko baad iDijaTla maa[gàoSana
ko ilae sarkar ko jaaor nao DITITI

³iDijaTla ToroisT/yala TolaIivajana´ AaOr DITIeca PlaoTfâmaao- M kao jyaada
Apnaayaa hO.maaobaa[la [MTrnaoT AaOr ivayausaasaa jaOsao sqaanaIya sT/IimaMga eop ko
]dya ko baavajaUd saOTolaa[T TolaIivajana AiQakaMSa GaraoM ko ilae phlaI
sËIna banaI hu[- hO.
ÍOMkaofaona AÍIka: kOnaala Plasa maa ^Dla

kOnaala Plasa nao AnaukUilat saamagàI¸ sqaanaIya BaaYaa samaqa-na AaOr
AaËamak maUlya inaQaa-rNa ka ]pyaaoga krko ÍOMca BaaYaI AÍIkI doSaaoM maoM
gahrI pOz banaayaI hO.]nakI rNanaIit 2010 kI Sau$Aat maoM BaartIya
DITIeca AâproTraoM kI rNanaIit kao dSaa-tI hO: Kola va samaacaar ko saaqa
xao~Iya manaaorMjana kao jaaoD,naa AaOr xao~Iya ]%padna maoM inavaoSa krnaa.
Baart: baZ,tI pID,a ko saaqa ek pirp@va idggaja
Baart kI kobala AaOr saOTolaa[T kI khanaI ek eosaI khanaI hO ijasamaoM
tojaI sao ivakasa huAa hO AaOr ]sako baad QaIro–QaIro samaokna huAa hO.210
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million television households, India is one of the largest
pay-TV markets globally. However, it also faces structural
issues: price sensitivity, regulatory volatility, and declining
ARPUs (Average Revenue Per User).

CABLE VS DTH: A STALEMATED BATTLE?
As of  2025, cable remains slightly ahead in subscriber

numbers — thanks largely to unorganised operators in tier-
2 and tier-3 towns. DTH, while more standardised, has
struggled to penetrate price-sensitive rural markets where
cable continues to dominate despite analog switch-off
mandates.

The TRAI tariff orders have led to channel bundling
disruptions and churn. While consolidation has occurred
(e.g., GTPL Hathway’s rise in western India), fragmentation
persists, especially among LCOs (Local Cable Operators)
operating outside major MSO alliances.

THE SHIFT TOWARD HYBRID AND
BROADBAND

Where India leads is in experimentation. Hybrid STBs
(set-top boxes) from companies like Tata Play and Airtel
Digital TV are gaining traction. These devices integrate OTT
platforms with linear TV, offering a unified interface and
flexible billing — a model that’s being closely watched by
operators in Indonesia and Egypt.

Meanwhile, cable operators in India are leveraging
their local networks to pivot into broadband services —
especially with the government’s BharatNet initiative
offering backhaul in underserved regions. This “Cable +
Broadband” strategy is one Africa could emulate in time.

imailayana sao AiQak TolaIivajana GaraoM ko saaqa Baart vaOiSvakstr pr sabasao
baD,o po TIvaI baajaaraoM maoM sao ek hO.halaaMik yah saMrcanaa%mak mau_aoM ka BaI
saamanaa krta hO: maUlya saMvaodnaSaIlata¸ ivainayaamak AisqartaAaOr eAarpIyaU
³p`it ]pyaaogakta- AaOsat rajasva´ maoM igaravaT.
kobala banaama DITIeca: ek gaitra oQapUNa - laD,a[ -Æ
2025 tk¸ kobala sabsaËa[barsaM#yaa maoM qaaoD,a Aagao rhogaa–[saka Eaoya
mau#ya $p sao iTyar–2 AaOr iTyar–3 SahraoM maoM AsaMgaizt AâproTraoM kao
jaata hO.DITIeca¸ jabaik AiQak maanakIkRt hO¸ kImat saMvaodnaSaIla
gàamaINa baajaaraoM maoM pOz banaanao ko ilae saMGaYa- kr rhI hO¸ jahaM enaalaa^ga
isvacaAâf Ainavaaya-taAaoM ko baavajaUd kobala k dbadbaa banaa huAa hO.

T/a[- ko TOirf AadoSaaoM ko karNa caOnala baMDilaMga maoM vyavaQaana AaOr
]qala puqala macaI hu[- hO.jabaik ekIkrNa huAa hO ³]dahrNa ko ilae
piScama Baart maoM jaITIpIela hOqavao ka ]dya´¸ ivaKMDna jaarI hO¸ Kasakar
p`mauK emaesaAao gazbaMQanaaoM ko bahar kama krnao vaalao elasaIAao ko baIca.
ha[iba `D AaOr ba `a ^Dba OMD kI Aaor badlaava

Baart p`yaaoga ko maamalao maoM sabasao Aagao hO.TaTa Plao AaOr eyarTola
iDijaTla TIvaI jaOsaI kMpinayaaoM ko ha[ibàD esaTIbaI ³saoT Tâp baâ@sa´ ka
calana baZ, rha hO.yao ]pkrNa AaoTITI PlaoTfam̂a- kao laIinayar TIvaI ko
saaqa ekIkRt krto hOM¸ ijasasao ekIkRt [MTrfosa AaOr lacaIlaI ibailaMga
imalatI hO¸ ek eosaa maa^Dla ijasapr [MDaonaoiSayaa AaOr imaEa ko AâproTr
barIkI najar rKo hue hOM.

[sa baIca Baart maoM kobala AâproTr bàa^DbaOMD saovaaAaoM maoM badlaava ko
ilae Apnao sqaanaIya naoTvak- ka laaBa ]za rho hOM–KasataOr pr sarkar kI
BaartnaoT phla ko saaqa¸ jaao kma saovaa vaalao xao~aoM maoM baOkhâla kI poSakSa
kr rhI hO.yah kobala va bàa^DbaOMD rNanaIit ek eosaI rNanaIit hO ijasaka
AÍIka samaya ko saaqa AnaukrNa kr sakta hO.

CABLE
VS

 DTH
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WHAT EMERGING MARKETS CAN LEARN FROM
INDIA
 Hybridization as a Survival Strategy

India’s experimentation with hybrid boxes can serve
as a blueprint. In Africa and Southeast Asia, where
broadband infrastructure is still growing, bundling linear
TV with limited OTT access through a single device could
bridge the gap for the next 3–5 years.

REGIONAL CONTENT WINS LOYALTY
India’s cable growth in states like Tamil Nadu,

Maharashtra, and West Bengal has been fuelled by local
language content and channel packaging. The lesson is
simple: regional wins. Satellite operators in Nigeria and
Indonesia are beginning to localise content, but there is
room to deepen this effort.

REGULATION SHAPES OUTCOMES
TRAI’s pricing regime, while well-intentioned,

introduced volatility. Other markets like Vietnam and Kenya
are now cautiously reviewing price caps and content
bundling norms. India’s experience underscores the need
for regulatory balance that protects consumer choice
without eroding industry margins.

WHAT INDIA CAN LEARN FROM OTHERS
Simplified Pricing Models

Many African and Southeast Asian DTH providers
have adopted all-in-one monthly packs with simpler user
experiences. India’s complex a-la-carte pricing often
confuses rural and elderly consumers. Simplifying packages
could reduce churn.

]Barto baajaar Baart sao @yaa saIK sakto hO M
saMkrIkrNa ek Aist%va kI rNanaIit ko $p mao M
ha[ibàD baâ@sa ko saaqa Baart ka p`yaaoga ek Kaka ko $p maoM kama kr
sakta hO.AÍIka AaOr dixaNa pUva- eiSaya maoM¸jahaM bàa^DbaOMD ka bauinayaadI
Z,aMcaa ABaI BaI baZ, rha hO¸ ek ]pkrNa ko maaQyama sao saIimat AaoTITI
phuMca ko saaqa laIinayar TIvaI kao baMDla krnaa Agalao 3–5 vaYaao-M ko ilae
AMtr kao paT sakta hO.
xao~Iya saamaga ` I na o vafadarI jaItI

timalanaaDu¸ maharaYT/ AOr piScama baMgaala jaOsao rajya Baart kI
kobala vaRiw sqaanaIya BaaYaa kI saamagàI AaOr caOnala ko pOkoijaMga sao p`oirt
hO.sabak sarla hO: xao~Iya jaIt.naa[jaIiryaa AaOr [MDaonaoiSayaa maoM saOTolaa[T
AâproTr saamagàI kao sqaanaIya banaanaa Sau$ kr rho hOM¸ laoikna [sa p`yaasa kao
AaOr Aagao baZ,anao kI gauMjaa[Sa hO.
ivainayamana pirNaamaa o M kao Aakar dota hO

Ta[- kI maUlya inaQaa-rNa vyavasqaa¸ Balao hI AcCI maMSaa vaalaI hao¸
laoikna [sanao Aisqarta kao janma idyaa.ivayatnaama AaOr konyaa jaOsao Anya
baajaar Aba saavaQaanaIpUva-k maUlya saImaa AaOr saamagàI baMDilaMga maanadMDaoM kI
samaIxaa kr rho hOM.Baart ka AnauBava ivainayaamak saMtulana kI AavaSyakta
kao roKaMikt krta hO¸ jaao ]Vaoga kI maaija-na kao kma ikyao ibanaa
]pBaao@ta kI psaMd kI rxaa krta hO.
Baart dUsarao M sao @yaa saIK sakta hO
sarlaIkRt ma Ulya inaQaa -rNa maa ^Dla

k[- AÍIkI AaOr dixaNa pUva- eiSayaa[- DITIeca p`dtaAaoM nao
sarla ]pyaaogakta- AnauBava ko saaqa Aâla [na vana maaisak pOk Apnaayao
hOM.Baart kI jaiTla e–laa–kaTo- maUlya inaQaa-rNa A@sar gàamaINa va baujau-ga
]pBaao@taAaoM kao Bàimat krta hO.pOkojaaoM kao sarla banaanao sao gàahkaoM maoM
kmaI Aa saktI hO.
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STRONGER PUBLIC-PRIVATE PARTNERSHIPS
While BharatNet is a great start, Africa’s model of

private-led infrastructure deployment (with public support
through subsidies or spectrum) has accelerated coverage
faster in some regions. India could benefit from a more open
collaboration model with local and global players.

UNIFIED TECHNOLOGY STANDARDS
While India has taken steps toward digital

addressability, technology fragmentation persists. A
coordinated move towards interoperable, cloud-based
backend systems for both cable and DTH can enable faster
innovation and smoother customer transitions to hybrid
services.

THE ROAD AHEAD: CONVERGENCE,
COLLABORATION, AND LOCALISATION

The future of cable and satellite in emerging markets
is not about competition with streaming, but convergence.
In Africa, DTH will remain dominant — but must embrace
local storytelling and hybrid offerings. In Southeast Asia,
the battle between IPTV and cable will heat up, and telcos
will play a bigger role.

India stands at an inflection point — with legacy
systems ripe for renewal and a vast consumer base open to
innovation, but cautious about price. The country's success
in broadband and hybrid box deployment can influence
markets from Nairobi to Hanoi.

In all these regions, three factors will define success:

 Affordability: Lower ARPUs don’t mean lower
expectations. Operators must deliver quality at a
price point that works for the masses.

 Accessibility: Rural-first infrastructure strategies will
unlock the next 100 million homes.

 Adaptability: Hybrid tech, local content, and cross-
platform billing will be the new playbook.

Cable and satellite remain indispensable in emerging
markets, not relics of a pre-streaming past, but evolving
platforms in a hybrid media world. India’s journey offers
rich lessons — in scale, missteps, and innovation — for
other regions navigating the path from analog to digital to
convergence.

As Africa’s satellite beams widen and Southeast
Asia’s cable grids deepen, the lines between linear and
digital blur. The next chapter for broadcast in emerging
markets won’t be written by technology alone, but by how
well it understands — and adapts to — the people it serves.

majaba Ut saava -jainak–inaja I BaagaIdarI
halaaMik BaartnaoT ek Saanadar Sau$Aat hO¸ AÍIka ko inajaI

naotR%va vaalao bauinayaadI Z,aMcao kI tOnaatI ³saibsaDI yaa spo@T/ma ko maaQyama sao
saava-jainak samaqa-na ko saaqa´ ko maa^Dla nao kuC xao~aoM maoM kvaroja kao tojaI sao
baZ,ayaa.Baart sqaanaIya va vaOiSvak iKlaiD,yaaoM ko saaqa AiQak Kulao sahyaaoga
maâDla sao laaBaaMivat hao sakta hO.
ekIkRt p`a OVaoigakI maanak

halaaMik Baart nao iDijaTla eD/osaoibailaTI kI idSaa maoM kdma ]zayao
hOM¸ p`aOVaoigakI ivaKMDna jaarI hO.kobala AaOr DITIeca daonaaoM ko ilae
[MTrAâprobala¸ @laa]D–AaQaairt baOMkeMD isasTma kI Aaor ek samainvat
kdma tojaI sao navaacaar AaOr ha[ibàD saovaaAaoM ko ilae gàahkaoM ko sahja
saMËmaNa kao saxama kr sakta hO.
Aagao kI rah: knvaja- Msa¸ sahyaa oga AaOr sqaanaIyakrNa

]Barto baajaaraoM maoM kobala AaOr saOTolaa[T ka BaivaYya sT/IimaMga ko
saaqa p`itspQaa- ko baaro maoM nahIM hO¸ bailk knvaja-Msa ko baaro maoM hO.AÍIka
maoM¸ DITIeca p`mauK banaa rhogaa–laoikna sqaanaIya sTaorIToilaMga AaOr ha[ibàD
poSakSaaoM kao Apnaanaa haogaa.dixaNa pUva- eiSayaa maoM Aa[-pITIvaI AaOr
kobala ko baIca laD,a[- toja haogaI AaOr TolaIka^ma baD,I BaUimakayaoM inaBaayaoMgao.

Baart ivarasat p`NaalaI navaInaIkrNa ko ilae tOyaar hO AaOr ek
ivaSaala ]pBaao@ta AaQaar navaacaar ko ilae Kulaa hO̧  laoikna kImat ko baaro
maoM satk- hO.bàa^DbaOMD AaOr ha[ibàD baâ@sa pirinayaaojana maoM doSa kI saflata
naOraobaI sao hnaao[- tk ko baajaaraoM kao p`Baaivat kr sakta hO.[na saBaI xao~aoM
maoM tIna kark saflata kao pirBaaiYat kroMgao:
 vahnaIyata: kma eAarpIyaU ka matlaba kma ApoxaayaoM nahIM

hOM.AâproTraoM kao eosaI kImat pr gauNava<aa p`dana krnaI caaihe
jaao Aama janata ko ilae kama kro,

 phuMca: gàamaINa p`qama AvasaMrcanaa rNanaIityaaM Agalao 100 imailayana
GaraoM kao Analaâk krogaI.

 AnaukUlanaSaIlata: ha[iba`D tknaIk¸ sqaanaIya saamagàI AaOr Ëâsa
PlaoTfâma- ibailaMga nayaI Plaobauk haogaI.
kobala AaOr saOTolaa[T ]Barto baajaaraoM maoM Apirhaya- banao hue hOM̧  yao

sT/IimaMga sao phlao ko AtIt ko AvaSaoYa nahIM hOM¸ bailk ha[iba`D maIiDyaa kI
duinayaa maoM ivakisat hao rho PlaoTfa^ma- hOM.Baart kI yaa~a enaalaâga sao
iDijaTla AaOr knvaja-Msa kI rah pr Aagao baZ, rho Anya xao~aoM ko ilae–
pOmaanao¸ galat kdmaaoM AaOr navaacaar maoM samaRw sabak p`dana krta hO.

jaOsao–jaOsao AÍIka ko saOTola[T baIma caaOD,o haoto jaa rho hOM AaOr
dixaNa pUva- eiSayaa ko kobala igàD gahro haoto jaa rho hOM̧  laIinayar va
iDijaTla kI baIca roKayaoM QauMQalaI haotI jaa rhI hO.]Barto baajaaraoM maoM
p`saarNa ka Agalaa AQyaaya isaf- tknaIkI sao nahIM ilaKa bailk [sa baat
sao BaI ilaKa jaayaogaa ik yah Apnao laaogaaoM kao iktnaI AcCI trh samaJata
AaOr ]nako saaqa talamaola ibazata hO¸ ijanakI yah saovaa krta hO.


