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INDIA SCRAPS TV'S
10+2 AD CAP

In a landmark shift for India's television industry, the
Ministry of Information and Broadcasting (MIB) has
formally removed the statutory 10+2 advertising limit,

giving broadcasters greater flexibility to
monetise their programming.

The MIB has amended the Cable Television
Networks Rules, 1994, deleting Rule 7(11), which restricted
television channels to a maximum of 12 minutes of
advertising per clock hour—10 minutes of commercial
advertising and two minutes of channel self-promotion.

The Cable Television Networks (Amendment) Rules,
2026, notified through G.S.R. 751(E) on August 21, 2026,
came into force immediately upon publication in the Gazette.
The amendment therefore removes the statutory foundation
of the long-standing 10+2 regime.

The development follows the government's decision,
communicated to broadcasters on August 14, to abolish
the advertising ceiling altogether.

FROM REGULATION TO MARKET FORCES
The decision represents a significant departure from

the advertising framework introduced in 2006. At that time,
India's television landscape
comprised just 62 channels.
Today, the country has more
than 900 television channels,
while viewers and
advertisers have a much
wider choice of digital
platforms, including
streaming services and
social media.

Broadcasters have
argued that the 12-minute
ceiling puts television at a
disadvantage against digital
platforms, which operate
without a comparable statutory advertising-duration
restriction. Industry bodies have therefore consistently
sought greater flexibility, particularly as broadcasting costs
continue to rise.

The government has ultimately opted for complete
forbearance rather than a calibrated increase in the
permissible advertising time.
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emaAa[-baI nao ‘kobala TolaIivajana naoTvak- inayama¸ 1994’ maoM badlaava
krto hue inayama 7³11´ kao hTa idyaa hO.[sa inayama ko tht TolaIivajana
caOnalaaoM pr hr GaMTo jyaada sao jyaada 12 imanaT ko iva&apna idKayao jaa
sakto qao–ijasamaoM 10 imanaT kima-iSayala iva&apna AaOr 2 imanaT caOnala ko
Apnao p`maaoSana ko ilae haoto qao.

21 Agast 2026 kao G.S.R. 751(E) ko jaire naaoiTfa[- ikyao
gayao ‘kobala TolaIivajana naoTvak- ³saMSaaoQana´¸ inayama 2026’ gaOjaoT maoM
p`kaiSat haoto hI turMt laagaU hao gayaI.[sailae yah saMSaaoQana laMbao samaya sao
calao Aa rho ‘10+2’ inayama ko kanaUnaI AaQaar kao K%ma krta hO.yah
kdma sarkar ko ]sa fOsalao ko baad ]zayaa gayaa hO̧  ijasako baaro maoM 14
Agast kao p`saarkaoM kao batayaa gayaa qaa ik iva&apna kI saImaa kao pUrI
trh sao K%ma kr idyaa jaae.
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yah fOsalaa 2006 maoM laagaU ikyao gayao iva&apna ko inayamaaoM maoM ek
baD,a badlaava hO.]sa samaya¸ Baart
ko TolaIivajana kI duinayaa maoM isaf-
62 caOnala qao.Aaja¸ doSa mao M 900
sao AiQak TIvaI caOnala hOM¸ jabaik
doSa mao M dSa-kaoM AaOr iva&apna donao
vaalaaoM ko pasa iDijaTla PlaoTfa^ma¸
jaOsao sT/IimaMga saovaa AaOr saaoSala
maIiDyaa¸ ko taOr pr jyaada ivaklp
maaOjaUd hOM.

p`saarkaoM ka tk- hO ik 12
imanaT kI saImaa ko karNa TolaIivajana¸
iDijaTla PlaoTfa^ma- ko maukabalao
nauksaana maoM rhta hO̧  @yaaoMik iDijaTla
PlaoTfa^ma- pr iva&apna kI AvaiQa

kao eosaI kao[- kanaUnaI pabaMdI nahIM haotI hO.[sailae¸ ]Vaoga sao jauD,I
saMsqaayaoM lagaatar jyaada CUT kI maaMga kr rhI hOM̧  Kasakr [sailae @yaaoMik
p`saarNa kI laagat lagaatar baZ, rhI hO.

sarkar nao iva&apna ko ilae tya samaya mao M qaaoD,I badlaava krnao
ko baajaya¸ AaiKrkar [sa maamalao mao M pUrI trh sao CUT donao ka fOsalaa
ikyaa hO.
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A NEW COMMERCIAL OPPORTUNITY
For broadcasters, the immediate benefit is flexibility.

Channels can now determine their advertising inventory
based on audience behaviour, programming strategy,
advertiser demand and market conditions.

However, removing the cap does not automatically
translate into unlimited commercial opportunity.
Broadcasters must balance additional inventory against
audience retention. Excessively long commercial breaks
could affect viewing experience and potentially encourage
audiences to shift to competing channels or digital
platforms.

The market may therefore establish its own practical
ceiling.

ADVERTISERS AND CONSUMERS IN FOCUS
The change is likely to reshape the economics of

television advertising.
Greater inventory could
provide advertisers with
additional opportunities,
but agencies may also
scrutinise whether
increased commercial loads
deliver proportionate
audience engagement and
campaign effectiveness.

For consumers, the
key question will be
whether greater commercial flexibility results in noticeably
longer or more frequent interruptions. While the statutory
protection has been removed, audience behaviour itself
could become the principal discipline on advertising loads.

WHAT COMES NEXT
The removal of Rule 7(11) marks more than the end

of the 10+2 regime—it signals a broader shift towards
market-led regulation of television advertising.

Broadcasters now have greater freedom, but with
that freedom comes greater responsibility. The industry will
need to find the right equilibrium between monetisation,
programming quality, advertiser value and viewer experience.

The coming months will reveal whether broadcasters
use the new flexibility conservatively or significantly expand
advertising loads. Either way, India's television advertising
market has entered a new phase—one where audience
choice and market forces, rather than a fixed government
ceiling, are likely to determine the future balance between
content and commercials.
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p`saarkaoM ko ilae turMt imalanao vaalaa fayada hO Flaoi@saibailaTI.

doSaBar ko maanyata p`aPt caOnala Aba dSa-kaoM ko vyavahar¸ kaya-Ëma kI
rNanaIit¸ eDvarTa[jar kI maaMga AaOr baajaar kI isqaityaaoM ko AaQaar pr
ApnaI eDvarTa[ijaMga [nvaoMT/I tya kr sakto hOM.

halaaMik¸ kOp hTanao ka matlaba Apnao Aap AsaIimat iva&apna
ka maaOka imalanaa nahIM hO.p`saarkaoM kao jyaada [nvaoMT/I AaOr dSa-kaoM kao
banaayao rKnao ko baIca saMtulana banaanaa haogaa.bahut laMbao iva&apna baòk doKnao
ko AnauBava pr baura Asar Dala sakto hOM AaOr dSa-kaoM kao dUsaro caOnalaaoM yaa
iDijaTla  PlaoTfa^ma- pr jaanao kao pòirt kr sakto hOM.

[sailae baajaar ApnaI vyaavahaairk saImaa tya kr sakta hO.
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[sa badlaava sao TolaIivajana iva&apna ko Aaiqa-k pahlaU maoM baD,a
badlaava Aa sakta hO.jyaada
[nvaoMT/I sao iva&apna donao vaalaaoM
kao ek AaOr maaOka imala sakta
hO̧  laoikna ejaoMisayaaM yah BaI doK
saktI hO ik jyaada vaaiNaijyak
laaoD sao dSa-kaoM ka jauD,ava AaOr
kO Mpona kI Asardarta ]saI
Anaupat maoM baZ,tI hO yaa nahIM.

dSa-kaoM ko ilae mau#ya savaala
yah ha ogaa ik @yaa jyaada
vaaiNaijyak laaocaiSalata kI vajah

sao iva&apna ko karNa $kavaToM saaf taOr pr jyaada laMbaI yaa baar–baar
haogaI.Balao hI kanaUnaI saurxaa hTa dI gayaI hO̧  laoikna dSa-kaoM ka vyavahar hI
iva&apnaaoM kI maa~a kao inayaMi~t krnao vaalaa mau#ya kark bana sakta hO.
Aaga o @yaa ha ogaaAaga o @yaa ha ogaaAaga o @yaa ha ogaaAaga o @yaa ha ogaaAaga o @yaa ha ogaa

inayama 7³11´ kao hTanaa isaf- 102 isasTma ko K%ma haonao sao
khIM jyaada hO–yah TolaIivajana iva&apnaaoM ko ilae baajaar AaQaairt
rogaulaoSana kI Aaor baD,o badlaava ka saMkot hO.

p`saarkaoM ko pasa Aba jyaada AajaadI hO̧  laoikna [sa AajaadI
ko saaqa jyaada ijammaodarI BaI AatI hO.]Vaoga kI kmaayaI¸ kaya-Ëma kI
@vaailaTI¸ eDvarTa[jar kI vaOlyaU AaOr dSa-kaoM ko AnauBava ko baIca sahI
saMtulana banaanaa haogaa.

Aanao vaalao mahInaaoM maoM pta calaogaa ik p`saark [sa nayaI CUT ka
[stomaala saavaQaanaI sao krto hOM yaa iva&apnaaoM kI saM#yaa kafI baZ,a doto
hOM.jaao BaI hao̧  Baart ka TolaIivajana iva&apna baajaar ek nayao daOr maoM
phuMca gayaa hO–ek eosaa daOr jahaM kMToMT AaOr iva&apnaaoM ko baIca BaivaYya
ka saMtulana sarkar Wara tya kI gayaI iksaI inaiScat saImaa ko baajaya dSa-kaoM
kI psaMd AaOr baajaar kI taktaoM sao tya haonao kI saMBaavanaa hO.
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