MIB ISSUES FRESH ADVISORY TO
OTT PLATFORMS

The Ministry of Information and Broadcasting
(MIB) has issued a renewed advisory to OTT platforms
and their self-regulatory bodies,
urging “due caution and
discretion” while releasing films, _
series, and documentaries @
depicting gangsters and criminals.

The notice refers to the @
earlier 2021 directive advising
platforms to avoid content that voot

could harm India’s sovereignty,
integrity, security, or public order.

“Publishers of online curated content should take
note of the advisory before releasing any film or web series,
including biopics and documentaries on gangsters and
criminals,” the statement said.

The move signals tighter government oversight of
crime-based storytelling, prompting OTT platforms to re-
evaluate internal review and compliance processes.

AHA REINVENTS REGIONAL OTT BRANDING

As audiences embrace language-first
storytelling, regional OTT platforms
are emerging as the new
powerhouses of digital
entertainment. Aha, a leading
Telugu and Tamil streamer, has
redefined branded entertainment
through its hit reality series Telugu
Indian Idol.

Since its 2022 launch, the
show has evolved into a cultural phenomenon —
delivering 2.5X reach, 2X subscriber growth, and 2.7X
increase in watch time. The latest season achieved a
full sponsorship sell-out with 14 major brands.

Umesh Kaipenchery, Aha’s Revenue Head, says
the success reflects advertisers’ growing trust in
regional platforms as emotionally resonant and brand-
safe environments.
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NETFLIX Q3 REVENUE RISES 17% TO $11.5
BILLION

Netflix reported a 17% year-on-year rise in Q3 2025
revenue to $11.51 billion, driven by strong
subscriber additions, price hikes, and ad-tier
growth. Net income rose 8% to $2.5 billion,
with operating cash flow hitting $2.8 billion.

The company highlighted the
growing impact of Al on its advertising
strategy — from creative generation to ad placement
optimization. “By 2026, we’ll be able to test and innovate
on dozens of ad formats,” Netflix said.

OTT PLATFORMS BET BIG ON ANIMATION

India’s animation and VFX sector, valued at nearly
$1.5 billion and growing at 12-13%
annually, is seeing a surge in OTT-
driven  investments. From
homegrown players to global giants,
platforms are racing to capture
audiences drawn to anime and
culturally rich storytelling.

WAVES OTT recently
announced an Al-led Mahabharat
adaptation, while JioHotstar
continues to dominate family and anime content with
localized favorites like Doraemon, Pokémon, and The
Legend of Hanuman.

ZEE5 CROSSES RS 300 CRORE IN Q2 FY26

ZEES5, the OTT arm of Zee Entertainment Enterprises
Ltd (ZEEL), has reported record
quarterly revenue of over Rs 300 crore
in Q2 FY26 - a 32% year-on-year rise.
The platform also reduced its EBITDA
losses by more than 80% to Rs 31.2
crore.

The company credited the
turnaround to its new regional
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