OTT FOCUS

NETFLIX EMBRACES
LINEARTV

In a move that signals a dramatic shift in global
streaming strategy, Netflix has partnered with France’s
top broadcaster TF1, offering subscribers in France
access to both live and on-demand TF1 programming.
This groundbreaking collaboration represents more
than just local synergy — it’s a potential blueprint for
the future of streaming worldwide, including high-
growth markets like India.

Netflix, once the poster child for the decline of
traditional TV, is now leaning into the linear model —
complete with live content and curated scheduling. The
partnership, revealed at Cannes, is strategically aligned with
the platform’s aggressive push into ad-supported streaming,
now reaching over 94 million
global users. Live TV offers
advertisers premium inventory
and access to highly engaged,
real-time audiences — something
on-demand content often fails to
deliver.

For Indian media
strategists and brands, this
experiment in Europe could offer
critical insights into where
streaming is headed. As India’s
OTT ecosystem matures —
marked by increasing competition, subscription fatigue, and
fragmented viewership — hybrid models that blend live,
linear-style programming with on-demand libraries may
emerge as the new normal.

The TF1 deal also enables Netflix to comply with
local broadcasting and content regulations in France,
suggesting that similar alliances in India with networks or
regional broadcasters could be on the horizon. From cricket
and reality TV to soap operas and live events, Indian
broadcasters still command massive daily engagement. If
Netflix were to replicate a TF1-style partnership in India, it
could reshape how advertising dollars flow, giving brands
access to both global scale and local engagement under
one umbrella.

For advertisers, this is a wake-up call: the future of
streaming is no longer just on-demand — it’s real-time, ad-
driven, and radically hybrid.®
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