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MONETIZING THE
STREAM: PPV, SUBS &
NEXT-GEN REVENUE

This report explores how these evolving models are
influencing stakeholder decisions across television
networks, OTT platforms, cable operators, satellite
broadcasters, and telecom-driven media services.

As the media and entertainment industry undergoes
sweeping digital transformation, content monetization
models have come under sharp scrutiny. While traditional
advertising continues to be a core revenue pillar, a mix of
pay-per-view, subscription-based models, and hybrid
monetization strategies is reshaping the economic
architecture of both linear and digital broadcasting.

This report explores how these evolving models are
influencing stakeholder decisions across television
networks, OTT platforms, cable operators, satellite
broadcasters, and telecom-driven media services. As viewer
expectations shift toward choice, control, and value,
monetization strategies must become equally agile and
diverse.

sT/Ima ka maudÌkrNa: pIpIvaI¸
sabsaËIPSana AaOr AgalaI

pIZ,I ka rajasva
yah irpaoT- batatI hO ik yao ivakisat haot o maa^Dla

TolaIivajana na oTvak-¸ AaoTITI PlaoTfa^ma -¸ kobala Aa^pr oTra o M ¸
saOT olaa[T p`saarkao M Aa Or dUrsa Mcaar saMcaailat maIiDyaa sa ovaaAao M

mao M ihtQaarkao M ko inaNa-yaaoM kao kOsa o p`Baaivat kr rho hOM.
maIiDyaa AaOr manaaorMjana ]Vaoga maoM vyaapk iDijaTla pirvat-na ko

saaqa¸ kMToMT maudÌkrNa maaD̂la BaI gahna jaaMca ko dayaro maoM Aa gayao hOM.parMpirk
iva&apna¸ rajasva ka mau#ya AaQaar banao hue hOM̧  laoikna po–pr–vyaU̧  sabsaËIPSana
AaQaairt maa^Dla AaOr ha[-ibàD maud`IkrNa rNanaIityaaoM ka imaEaNa laIinayar
AaOr iDijaTla p`saarNa daonaaoM ko Aaiqa-k Z,aMcao kao nayaa $p do rha hO.

yah irpaoT- [sa baat pr pk̀aSa DalatI hO ik yao ivakisat haoto
maâDla TolaIivajana naoTvak-¸ AaoTITI PlaoTfâma-¸ kobala AâproTraoM¸ saOTolaa[T
p`saarkaoM AaOr dUrsaMcaar saMcaailat maIiDyaa saovaaAaoM maoM ihtQaarkaoM ko inaNa-yaaoM
kao kOsao p`Baaivat kr rho hOM.jaOsao jaOsao dSa-kaoM kI ApoxaayaoM ivaklp¸
inayaM~Na AaOr maUlya kI Aaor baZ, rhI hOM¸ maud`IkrNa rNanaIityaaoM kao BaI
]tnaa hI caust AaOr ivaivaQa haonaa haogaa.
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THE HISTORICAL CONTEXT: FROM AD-
SUPPORTED TO HYBRID MODELS

For decades, the television ecosystem — both in
India and globally — operated primarily on two revenue
streams:

 Advertising Revenue: Commercial breaks sold to
advertisers based on TRPs (Television Rating Points)
and time slots.

 Subscription Revenue: Monthly or annual carriage
fees paid by viewers via cable or satellite operators.

This dual-stream model provided broadcasters with
predictable income and enabled viewers to access a wide
range of content for relatively low costs. However, the
emergence of OTT platforms, the proliferation of mobile-
first viewing, and the evolving consumer psyche around
on-demand content disrupted this balance.

Audiences now expect content anywhere, anytime,
and — crucially — they are willing to pay for personalization,
exclusivity, and ad-free experiences. This has triggered the
exploration of diversified monetization formats, especially
pay-per-view (PPV) and tiered subscription models.

PAY-PER-VIEW (PPV): NICHE BUT GROWING
Pay-per-view is not a new concept. In the 1990s and

early 2000s, PPV was popular in markets like the U.S. for
boxing events, WWE specials, and concerts. In India, the
concept remained relatively unexplored — largely due to
content abundance and low-income sensitivity among large
sections of the TV audience.

eoithaisak saMdBa -: iva&apna–samaiqa -t sao ha[iba `D maa ^Dla tk
dSakaoM sao TolaIivajana pairisqaitkI tM~ – Baart AaOr ivaSvastr

pr–mau#ya $p sao dao rajasva QaaraAaoM pr saMcaailat haota rha hO:
 iva&apna rajasva: TIAarpI ³TolaIivajana roiTMga Paâ[MT\sa´ AaOr

Ta[ma slaâT ko AaQaar pr iva&apnadataAaoM kao baocao jaanao vaalao
kma-iSayala bàok.

 sabsaËIPSana rajasva: kobala yaa saOTolaa[T AâproTraoM ko maaQyama sao dSa-
kaoM Wara Baugatana ikyao jaanao vaalaa maaisak va vaaiYa-k kOirja Saulk.
[sa daohro sT/Ima maâDla nao p`saarkaoM kao Anaumaainat Aaya p`dana kI

AaOr dSa-kaoM kao ApoxaakRt kma laagat pr vyaapk EaoNaI kI saamagàI tk
phuMca p`dana kI.halaaMik¸ AaoTITI PlaoTfâma- ko ]d\Bava¸ maaobaa[la fsT-
vyaU[-Mga ko ps̀aar AaOr Aa^na iDmaaMD saamaga`I ko p`it ]pBaao@ta maanaisakta ko
ivakasa nao [sa saMtulana kao ibagaaD, idyaa.

dSa-k Aba khIM BaI¸ kBaI BaI kMToMT kI Apoxaa rKto hOM¸ AaOr
sabasao mah%vapUNa- baat–vao inajaIkrNa¸ ivaiSaYTta AaOr iva&apna maUlya AnauBavaaoM
ko ilae Baugatana krnao kao tOyaar hOM.[sanao ivaivaQa maud`IkrNa p`a$paoM¸
ivaSaoYa $p sao po–pr–vyaU ³pIpIvaI´ AaOr iTyar\D sabsaËIPSana maâDla kI
Kaoja kao gait dI.
po–pr–vya U ³pIpIvaI´: ivaiSaYT la oikna ivakasaSaIla

po–pr–vyaU kao[- nayaI AvaQaarNaa nahIM hO.1990 AaOr 2000 ko
Sau$Aat maoM¸ pIpIvaI¸ baâi@saMga [vaoMT\sa¸ DblaUDblaU[- spoSala AaOr kânsaT-\sa
ko ilae Amaoirka maoM laaokip`ya qaa.Baart maoM¸ yah AvaQaarNa ApoxaakRt
kma hI ivakisat hu[- qaI.mau#yat: TIvaI dSa-kaoM ko ek baD,o vaga- maoM saamagàI
kI pc̀aurta AaOr kma Aaya ko p`it saMvaodnaSaIlata ko karNa.
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However, recent shifts have revitalized PPV as a
viable revenue strategy.

Key Drivers for PPV Adoption

 Event-Based Viewing: Sporting events, live concerts,
film premieres, and special performances are ideal
PPV candidates.

 Digital Payments Maturity: With UPI, wallets, and
in-app transactions becoming seamless, micro-
payments for content are no longer a friction point.

 Viewer Behavior: Audiences are increasingly willing
to pay for exclusive access rather than enduring ads
or waiting for reruns.

In India, PPV is now being actively explored across

 DTH platforms: Airtel Digital TV and Tata Play have
offered PPV for early film premieres and international
sporting events.

 OTT players:
BookMyShow Stream,
Amazon Prime Video (for
some international movies),
and ZEE5 have tested one-
time rentals for select
content.

 Hybrid broadcasters:
Broadcasters like Sony and
Star have dabbled in PPV for
IPL qualifiers, WWE events, and original movies.

The PPV model thrives where content is time-
sensitive, exclusive, or high-stakes. While mass adoption
is still limited, it holds significant potential as a third stream
of revenue for broadcasters.

SUBSCRIPTION MODELS: SVOD, TVOD, AND
TIERED OFFERINGS

Subscription Video on Demand (SVOD) models have
taken firm root across the global entertainment ecosystem.
From Netflix and Disney+ to India’s Hotstar, SonyLIV,
JioCinema, and Sun NXT, SVOD has become the go-to
monetization model for premium OTT services.

However, this model is now evolving from flat-rate
plans to multi-tiered, customized offerings based on screen
count, video quality, genre preference, and ad presence.

Key Models Under the Subscription Umbrella

1. Flat-Rate SVOD: One fee for all content (e.g., early
Netflix model).

2. Tiered SVOD: Multiple price levels offering varying

halaaMik hala ko badlaavaaoM nao pIpIvaI kao ek vyavahaya- rajasva
rNanaIit ko $p maoM punajaI-ivat ikyaa hO.
pIpIvaI Apnaanao ko p`ma uK kark
 [vaoMT AaQaairt vyaU[Mga: Kola Aayaaojana¸ laa[va kânsaT-¸ iflma

p`Iimayar AaOr ivaSaoYa pd̀Sa-na AadSa- pIpIvaI ]mmaIdvaar hOM.
 iDijaTla Baugatana kI pirp@vata: yaUpIAa[-¸ vaa^laoT AaOr [na

eop laonadona  sahja haoto jaa rho hOM¸ [sailae saamagàI ko ilae
maa[Ëao pomaoMT Aba kao[- samasyaa nahIM rh gayaI hO.

 dSa-k vyavahar: dSa-k iva&apna kao sahnao yaa daobaara p`saarNa ka
[Mtjaar krnao ko bajaaya¸ ivaSaoYa e@saosa ko ilae Baugatana krnao
kao tOyaar hao rho hOM.

pIpIvaI kI Aba saiËya $p sao Kaoja kI jaa rhI hO
 DITIeca PlaoTfam̂a-: eyarTola iDijaTla TIvaI AaOr TaTa Plao nao

Sau$AatI iflma p`Iimayar AaOr AMtrraYT/Iya Kola AayaaojanaaoM ko
ilae pIpIvaI kI poSakSa kI hO.

 AaoTITI PlaoTfam̂a-: BookMyShow
sT/Ima¸ Amaojana p`a[ma vaIiDyaa o ³kuC
AMtrraYT/Iya iflmaaoM ko ilae´ AaOr jaI5 nao
cauinaMda kMToMT ko ilae ekmauSt roMTla ka
prIxaNa ikyaa hO.
 ha[ibàD p`saark: saaonaI AaOr sTar jaOsao
ps̀aark Aa[-pIela @vaalaIfayar¸ DblaUDblaU[-
[vaoMT\sa AaOr Aaoirijana iflmaaoM ko ilae pIpIvaI

maoM haqa Aajamaa rho hOM.
pIpIvaI maa^Dla vahaM flata fUlata hO jahaM kMToMT samaya saMvaodnaSaIla¸
e@sa@laUisava yaa ]cca daMva vaalaa haota hO.halaaMik baD,o pOmaanao pr [sao
Apnaanaa ABaI BaI saIimat hO¸ laoikna p`saarkaoM ko ilae rajasva ko tIsaro
sa`aot ko $p maoM [samaoM mah%vapUNa- xamata hO.
sabsaiËPSana maâDla: esavaIAaoDI¸ TIvaIAaoDI AaOr iTyar\D Aa^firMga

sabsaiËPSana vaIiDyaao Aâna iDmaaMD ³esavaIAaoDI´ maa^Dla vaOiSvak
manaaorMjana jagat maoM ApnaI jaD,o jamaa cauka hO.naoTiFlask AaOr iDjnaI
Plasa sao laokr Baart ko hâTsTar¸ saaonaI ilava¸ ijayaao isanaomaa AaOr sana
enae@saTI tk¸ esavaIAaoDI p`Iimayama AaoTITI saovaaAaoM ko ilae maudÌkrNa
ka ek nayaa maâDla bana gayaa hO.

halaaMik¸ yah maa^Dla Aba FlaOT roT Plaana sao sËIna saM#yaa¸
vaIiDyaao gauNava<aa¸ SaOlaI varIyata AaOr iva&apna ]pisqait ko AaQaar pr
bahustrIya¸ AnaukUilat poSakSaaoM maoM ivakisat hao rha hO.
sabsaiËPSana Amba `olaa ko AMtga-t p`ma uK maa ^Dla

1º FlaOT roT esavaIAaoDI: saBaI saamagàI ko ilae ek Saulk ³]dahrNa
ko ilae¸ Sau$AatI naoTiFlask maâDla´

2º Tayar\D esavaIAaoDI: ivaiBanna maUlyastr¸ saamagàI iDvaa[sa e@saosa
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levels of content, device access, or video resolution
(e.g., Netflix, ZEE5 Premium).

3. Freemium: Some content free, premium content
behind a paywall (e.g., MX Player, YouTube
Premium).

4. TVOD (Transactional Video on Demand): Rent or
buy specific content (e.g., BookMyShow Stream).

5. Clubbed Subscriptions: Bundled OTT access with
telecom or broadband services (e.g., JioFiber + OTT
apps).

In the Indian context, subscription fatigue is a
growing concern. With over 50 OTT platforms competing
for wallet share, consumers are increasingly selective.
Successful platforms are those that offer:

 Bundled value (combining multiple services).

 Regional content appeal (language-first strategies).

 Flexible pricing (monthly, quarterly, or annual
options).

 Ad-free experience or limited ad loads.

EMERGING MONETIZATION TRENDS
ACROSS PLATFORMS

With monetization strategies no longer confined to
advertising or subscriptions, new approaches are taking
shape. Below are some of the most notable trends:

yaa vaIiDyaao irjaâlyaUSana ko ivaiBanna str p`dana krto hOM ³jaOsao
naoTiFlask¸ jaI5 p`Iimayama´

3º ÍIimayama: kuC saamagàI mauFt¸ p`Iimayama saamagàI jaao Baugatana ko
dayaro maoM AatI hO ³jaOsao emae@sa Plaoyar¸ yaUT\yaUba p`Iimayama´

4º TIvaIAaoDI ³T/aMjao@Sanala vaIiDyaao Aâna iDmaaMD´: ivaiSaYT saamagàI
ikrayao pr laoM yaa KrIdoM ³]dahrNa ko ilae BookMyShow
sT/Ima´

5º @labD sabsaiËPSana: dUrsaMcaar yaa bàa^DbaOMD saovaaAaoM ³jaOsao ijayaao
fa[bar Plasa AaoTITI eoPsa´ ko saaqa baMDla AaoTITI e@saosa.
BaartIya saMdBa- maoM¸ sabsaiËPSana kI kmaI baZ,tI icaMta ka ivaYaya

hO.50 sao jyaada AaoTITI PlaoTfa^ma- ApnaI ihssaodarI ko ilae p`itspQaa-
kr rho hOM¸ [sailae ]pBaao@ta tojaI sao cayanaa%mak hao rho hOM.safla
PlaoTfa^ma- vao hOM jaao yao sauivaQaayaoM p̀dana krtI hOM:
 baMDlD vaOlyaU ³k[- saovaaAaoM ka saMyaaojana´
 xao~Iya saamagàI ApIla ³BaaYa p`qama rNanaIityaaM´
 lacaIlaI kImatoM ³maaisak¸ ~Omaaisak yaa vaaiYa-k ivaklp´
 iva&apna mau@t AnauBava yaa saIimat iva&apna laaoD.

ivaiBanna PlaoTfa^maa o - M pr ]Barto ma ud`IkrNa $Jaana

maudÌkrNa rNanaIityaaM Aba kovala iva&apna yaa sadsyata tk saIimat
nahIM rh gayaI hO¸ bailk nayao dRiYTkaoNa Aakar lao rho hOM.naIcao kuC sabasao
]llaoKnaIya $Jaana idyao gayao hOM.
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1. HYBRID MONETIZATION MODELS
The lines between SVOD, AVOD (Advertising Video

on Demand), and PPV are blurring. Hybrid models combine
these approaches, offering free content with ads, premium
tiers with fewer or no ads, and occasional PPV options.

For example:

 Disney+ Hotstar offers free cricket matches with ads,
and paid options with enhanced features and no ads.

 SonyLIV has a mix of freemium content, PPV events,
and premium subscription options.

This model caters to diverse income brackets and
varying ad tolerance levels across user segments.

2. REGIONAL AND LANGUAGE-BASED
TIERING

In multilingual markets like India, platforms are
beginning to tier subscription packages based on language
preferences or regional
content libraries. A
viewer in Kerala may
subscribe only for
Malayalam movies, while
a user in Punjab may opt
for Punjabi web series
and GECs.

This localized
packaging allows for
micro-pricing, better user
retention, and greater
content relevance.

3. TELCO AND ISP BUNDLING
Telcos and internet service providers are becoming

powerful aggregators of OTT content. By bundling OTT
subscriptions with data plans or broadband packages, they
reduce churn, offer value to customers, and create a reliable
revenue flow for content providers.
Examples include:
 JioCinema as part of Jio’s mobile and broadband

offerings.

 Airtel Xstream bundling multiple OTTs on a single
app.

 BSNL Cinema Plus and Tata Play Binge aggregating
content under one login.

This bundling also improves discoverability for
smaller OTT players and helps democratize access to
premium content.

1º ha[iba `D ma ud`IkrNa
esavaIAaoDI¸ evaIAaoDI ³maaMga pr iva&apna vaIiDyaaó  AaOr pIpIvaI

ko baIca roKayaoM QauMQalaI haotI jaa rhI hO.ha[ibàD maâDla [na trIkaoM kao
imalaato hOM¸ iva&apnaaoM ko saaqa mauFt saamagàI¸ kma yaa ibanaa iva&apnaaoM vaalao
p`Iimayama str AaOr kBaI kBaar pIpIvaI ivaklp p`dana krto hOM.
]dahrNa ko ilae:
 iDjnaI+hâTsTar iva&apnaaoM ko saaqa mauFt iËkoT maOca AaOr ]nnat

sauivaQaaAaoM va ibanaa iva&apna vaalao saSaulk ivaklp dota hO.
 saaonaIilava mao M ÍIimayama kMToMT¸ pIpIvaI [vaoMT\sa AaOr p`Iimayama

sabsaiËPSana ivaklpaoM ka imaEaNa hO.
yah maa^Dla ivaiBanna Aaya vagaao-M AaOr ivaiBanna ]pyaaogakta- vagaao-M maoM

iva&apna sahnaSaIlata ko Alaga–Alaga straoM kao pUra krta hO.
2º xao~Iya AaOr BaaYaa AaQaairt TIyairMga

Baart jaOsao bahuBaaYaI baajaarao M mao M PlaoTfa^ma- BaaYaa varIyataAao M
yaa xao~Iya saamaga`I laa[ba` orI ko AaQaar pr sabsaiËPSana pOkojaaoM kao

TIyairMga krnao lagao hO M.korla
ka ek dSa-k kovala malayaalama
iflmaao M ko ilae sabsaiËPSana
lao sakta hO¸ jabaik pMjaaba
ka ]pBaao@ta pMjaabaI vaoba
saIirja AaOr saamaanya manaaorMjana
caOnala cauna sakta hO.

yah sqaanaIyakRt pOkoijaMga
saUxma maUlya inaQaa-rNa¸ baohtr
]pyaaogakta- p`itQaarNa AaOr
saamaga`I kI AiQak p`asaMigakta
sauinaiScat krtI hO.

3º dUrsa Mcaar AaOr Aa[-esapI ba MDilaMga
dUrsaMcaar kMpinayaaM AaOr [MTrnaoT saovaa pd̀ata AaoTITI saamagàI ko

Sai@tSaalaI egàIgaoTr bana rho hOM.AaoTITI sabsaiËPSana kao DoTa Plaâna yaa
bàaD̂baOMD pOkoja ko saaqa jaaoD,kr¸ vao gàahkaoM kI saM#yaa maoM kmaI laato hOM¸
]nhoM maUlya pd̀ana krto hOM AaOr saamagàI p`dataAaoM ko ilae ek ivaSvanaIya
rajasva p`vaah banaato hOM.
]dahrNaaoM maoM Saaimala hO:
 ijayaao ko maaobaa[la AaOr bàa^DbaOMD Aâfr ko ihssao ko $p maoM ijayaao

isanaomaa.
 eyarTola e@sasT/Ima ek hI eop pr k[- AaoTITI baMDilaMga
 baIesaenaela isanaomaa Plasa AaOr TaTa Plao ibaMja ek hI laa^igana ko

tht saamagàI ek~ krto hOM.
yah baMDilaMga CaoTo AaoTITI Plaoyasa- ko ilae Kaoja xamata maoM sauQaar

krta hO AaOr pÌimayama saamagàI tk phuMca kao laaoktaMi~k banaanao maoM madd
krta hO.
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4. LIVE COMMERCE AND INTERACTIVE
MONETIZATION

Inspired by trends in China, Indian platforms are
now experimenting with live commerce, where influencers
or celebrities host real-time product showcases linked to
purchasing options. Integration with content (e.g.,
shoppable TV or in-stream ads) opens up transactional
revenue during content consumption.

This trend is most visible in regional platforms, news
channels with lifestyle segments, and YouTube Live
integrations.

5. DYNAMIC PRICING AND
MICROTRANSACTIONS

Some content platforms are testing dynamic pricing
models, especially for live
events or PPV content.
Prices may vary based on
timing (early-bird
discounts), viewer volume,
or access duration (rent for
6 hours, 24 hours, or 7
days).

Microtransactions
— paying Rs.10–Rs.50 for
one episode, one concert,
or one article — are gaining traction thanks to improved
digital payment ecosystems like UPI and in-app wallets.

6. BLOCKCHAIN-BASED MONETIZATION AND
NFTS

Although nascent, blockchain is being explored for
content ownership, royalties, and transparent monetization.
Some creators are minting limited edition content as NFTs
(non-fungible tokens) or allowing direct viewer-to-creator
micropayments through blockchain wallets.

This could redefine monetization for independent
creators, regional producers, and even legacy broadcasters
experimenting with Web3 models.

MONETIZATION IN SATELLITE AND CABLE
BROADCASTING: THE PATH FORWARD
In the traditional TV ecosystem, monetization remains tied
to subscription fees and ad slots. However, MSOs, LCOs,
and DTH players are actively exploring new models to
remain competitive:
 Interactive TV and Return Path Data: Enables

targeting, better ad rates, and potential ad
personalization.

4º laa[va ka^masa - AaOr [MTrOi@Tva ma ud`IkrNa
caIna ko $JaanaaoM sao p`oirt haokr¸ BaartIya PlaoTfâma- Aba laa[va

kamasa- ko saaqa p`yaaoga kr rho hOM¸ jahaM p`BaavaSaalaI vyai@t yaa maSahUr
histyaaM KrIdarI ko ivaklpaoM sao jauD,o rIlaya Ta[ma ]%pad Saaokosa haosT
krto hOM.saamagàI ko saaqa ekIkrNa ³jaOsao KrIdarI yaaogya TIvaI yaa [na
sT/Ima iva&apna´ saamagàI ]pBaaoga ko daOrana laonadona saMbaMQaI rajasva ko Wara
Kaolata hO.

yah calana xao~Iya PlaoTfa^ma-¸ laa[fsTa[la saogamao MT vaalao nyaUja
caOnala AaOr yaUT\yaUba laa[va [MTIga` oSana mao M sabasao jyaada idKa[- do rha
hO.
5º gaitSaIla ma Ulya inaQaa -rNa AaOr maa[ËaoT /a Mja o@Sanala

kuC kMToMT PlaoTfâma-¸ ivaSaoYa $p sao laa[va [vaoMT yaa pIpIvaI kMToMT
ko ilae¸ gaitSaIla maUlya inaQaa-rNa
ka prIxaNa kr rho hOM.kImatoM samaya
³AlaI- baD- iDska]MT´¸ dSa-kaoM
kI saM#yaa yaa e@saosa AvaiQa ³6
GaMTo¸ 24 GaMTo yaa 7 idna ka
ikrayaa´ ko AaQaar pr iBanna hao
saktI hO.

yaUpIAa[- AaOr [na eop vaâlaoT
jaOsao baohtr iDijaTla Baugatana
pairisqaitkI tM~aoM kI badaOlat

maa[ËaoT/aMjao@Sana–ek eipsaaoD¸ ek kânsaT- yaa ek laoK ko ilae 10 É
sao 50 É tk ka Baugatana kafI laaokip`ya hao rho hOM.
6º blaa ^kca ona–AaQaairt ma ud `IkrNa AaOr enaefTI

halaaMik blaOkcaona ABaI Sau$AatI daOr maoM hO¸ laoikna saamaga`I
svaaima%va¸ râyalTI AaOr pardSaI- maud`IkrNa ko ilae [saka [stomaala ikyaa
jaa rha hO.kuC inamaa-ta saIimat saMskrNa kI saamaga`I kao enaefTI ³naâna–
fMijabala Taokna´ ko $p maoM tOyaar kr rho hOM yaa blaâkcaona vaâlaoT ko
maaQyama sao dSa-kaoM sao inamaa-ta kao saIQao maa[ËaopomaoMT kI Anaumait do rho hOM.

yah svatM~ rcanaakaraoM¸ xao~Iya ]%padkaoM AaOr yahaM tk ik vaoba3
maâDla ko saaqa p`yaaoga kr rho puranao p`saarkaoM ko ilae maudÌkrNa kao nayao
isaro sao pirBaaiYat kr sakta hO.
sa OT olaa[T AaOr kobala p`saarNa ma o M  ma ud `IkrNa: Aaga o kI rah

parMpirk TIvaI pairisqaitkI tM~ maoM¸ maud`IkrNa sadsyata Saulk
AaOr iva&apna slaâT sao jauD,a rhta hO.halaaMik¸ emaesaAao¸ elasaIAao AaOr
DITIeca kMpinayaaM p`itspQaI- banao rhnao ko ilae saiËya $p sao nayao maa^Dla
tlaaSa rhI hOM:
 [MTrOi@Tva TIvaI AaOr irTna- paqa DoTa: laxyaIkrNa¸ baohtr iva&apna

droM AaOr saMBaaivat iva&apna vaOyai@tkrNa saxama krta hO.
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 PPV Channels: Offering early movie premieres,
cricket matches, or regional concerts for one-time
fees.

 Smart STBs and Middleware: Upgraded set-top
boxes allow app integration, hybrid content
discovery, and monetization via OTT add-ons.

As convergence continues between broadcast and
broadband, the TV set is increasingly becoming a
transactional device, not just a passive screen.

REGULATORY AND CONSUMER
CONSIDERATIONS

As monetization models evolve, stakeholders must
remain conscious of:

 Consumer protection laws: Transparent pricing, opt-
in billing, and clear
refund mechanisms are
critical.

 Data privacy regulations:
With personalized
pricing or targeting, data
governance becomes
essential.

 Digital divide:
Monetization strategies
must cater to both urban
digital-first users and rural traditional TV viewers.

Government bodies like TRAI and MIB will play a
key role in ensuring that innovations in monetization do
not compromise consumer rights or industry stability.

CONCLUSION: A MULTI-STREAM FUTURE
The future of content monetization is

unequivocally multi-pronged. No single model can cater
to the diverse needs of India's vast and varied content
consumers. Successful platforms and broadcasters will
be those who:

 Combine scale with targeted value.

 Provide affordability without compromising on
content quality.

 Offer choice while simplifying the payment
experience.

In this evolving landscape, pay-per-view,
subscription packages, and hybrid monetization models are
no longer experiments — they are essential pillars of a
sustainable content economy.

 pIpIvaI caOnala: ekmauSt Saulk pr Sau$AatI maUvaI p`Iimayar¸ iËkoT
maOca yaa xao~Iya saMgaIt kaya-Ëma p`dana krnaa.

 smaaT- saoT Tap̂ baâ@sa AaOr imaDlavaoyar: ]nnat saoT Ta^p baâ@sa
eop ekIkrNa¸ ha[ibàD kMToMT iDskvarI AaOr AaoTITI eD Aâna
ko maaQyama sao   maud`IkrNa kI sauivaQaa p`dana krto hMO.
jaOsao–jaOsao p`saarNa AaOr bàâDbaOMD ko baIca knvaja-na jaarI hO¸ TIvaI

saoT kovala ek inaiYËya sËIna nahIM¸ bailk ek laona–dona ka ]pkrNa
banata jaa rha hO.
inayaamak Aa Or ]pBaao@ta sa Mba MQaI ivacaar

jaOsao–jaOsao maud`IkrNa maâDla ivakisat haoto hOM¸ ihtQaarkaoM kao [na
baataoM ka Qyaana rKnaa caaihe:
 ]pBaao@ta saMrxaNa kanaUna: pardSaI- maUlya inaQaa-rNa¸ Aa^PT–

[na ibailaMga AaOr spYT QanavaapsaI tM~
mah%vapUNa- hO.
 DoTa gaa opnaIyata inayama:
vyai@tgat maUlya inaQaa-rNa yaa laxyaIkrNa
ko saaqa¸ DoTa p`Saasana AavaSyak hao
jaata hO.
 iD ij aT l a  i v a B a a j a n a :
maud`IkrNa rNanaIityaaoM kao SahrI iDijaTla
p`qama ]pyaaogakta-Aao M AaOr ga `amaINa
parMpirk TIvaI dSa-kao M ¸ daonaao M kI

ja$rtao M kao pUra krnaa haogaa.
T/a[- AaOr saUcanaa va p̀saarNa maM~alaya jaOsao sarkarI inakaya yah

sauinaiScat krnao maoM mah%vapUNa- BaUimaka inaBaayaoMgao ik maud`IkrNa maoM navaacaaraoM sao
]pBaao@ta AiQakaraoM yaa ]Vaoga kI isqarta sao samaJaaOta na hao.

inaYkYa -: ek malTI–sT/Ima BaivaYya

kMTo MT maud`IkrNa ka BaivaYya ina:saMdoh bahuAayaamaI hO.kao[-
BaI ek maa^Dla Baart ko ivaSaala AaOr ivaivaQa kMToMT ]pBaao@taAaoM kI
ivaivaQa AavaSyaktaAaoM  kao pUra nahIM kr sakta.safla PlaoTfa^ma-
AaOr p`saarNakta- vao hao Mgao jaao:

 pOmaanao kao laixat maUlya ko saaqa imalaayaoM

 saamaga`I kI gauNava<aa sao samaJaaOta ikyao ibanaa ikfayatI dama p`dana
kroM.

 Baugatana AnauBava ka sarla banaato hue ivaklp p`dana kroM.

[sa ivakisat haoto pirdRSya maoM po–pr–vyaU¸ sabsaiËPSana pOkoja
AaOr ha[ibàD maud`IkrNa maa^Dla Aba p`yaaoga nahIM rh gayao hOM–vao ek sqaayaI
saamagàI Aqa-vyavasqaa ko AavaSyak stMBa hO.


