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TV BROADCASTERS
RAISE PRICES AMID
REVENUE SQUEEZE

India’s leading broadcasters are increasing channel
prices as slowing advertising growth, rising content costs

and shrinking pay-TV subscribers put pressure on
margins. The move reflects a broader shift toward
subscription-led monetisation and profitability.

India’s television broadcasting industry is
undergoing a major recalibration as leading networks
including JioStar, Sony Pictures Networks India and Zee
Entertainment Enterprises implement channel price hikes to
counter mounting financial pressure across the sector.

While subscription revenues have shown moderate
growth, broadcasters are grappling with weakening
advertising income, rising sports rights and content
production costs, and a gradual decline in the linear pay-
TV universe. Industry executives say the latest round of
price revisions reflects a broader structural shift in how
television businesses are being monetised.

For decades, advertising remained the primary
revenue engine for broadcasters. However, slowing ad
growth and changing viewer consumption patterns are
forcing networks to increasingly rely on subscription

rajasva maoM kmaI ko baIca TIvaIrajasva maoM kmaI ko baIca TIvaIrajasva maoM kmaI ko baIca TIvaIrajasva maoM kmaI ko baIca TIvaIrajasva maoM kmaI ko baIca TIvaI
p`saarkaoM nao kImatoM baZ,ayaIp`saarkaoM nao kImatoM baZ,ayaIp`saarkaoM nao kImatoM baZ,ayaIp`saarkaoM nao kImatoM baZ,ayaIp`saarkaoM nao kImatoM baZ,ayaI

Baart ko jaana o–maana o p`saark ApnaI kImato M baZ,a rho hO M¸Baart ko jaana o–maana o p`saark ApnaI kImato M baZ,a rho hO M¸Baart ko jaana o–maana o p`saark ApnaI kImato M baZ,a rho hO M¸Baart ko jaana o–maana o p`saark ApnaI kImato M baZ,a rho hO M¸Baart ko jaana o–maana o p`saark ApnaI kImato M baZ,a rho hO M¸
@yaa o M ik iva&apna kI QaImaI ivakasa¸ kMTo MT kI baZ,tI laagat@yaa o M ik iva&apna kI QaImaI ivakasa¸ kMTo MT kI baZ,tI laagat@yaa o M ik iva&apna kI QaImaI ivakasa¸ kMTo MT kI baZ,tI laagat@yaa o M ik iva&apna kI QaImaI ivakasa¸ kMTo MT kI baZ,tI laagat@yaa o M ik iva&apna kI QaImaI ivakasa¸ kMTo MT kI baZ,tI laagat

AaOr po TIvaI ]pBaao@taAao M kI GaTtI saM#yaa sao ]nakoAaOr po TIvaI ]pBaao@taAao M kI GaTtI saM#yaa sao ]nakoAaOr po TIvaI ]pBaao@taAao M kI GaTtI saM#yaa sao ]nakoAaOr po TIvaI ]pBaao@taAao M kI GaTtI saM#yaa sao ]nakoAaOr po TIvaI ]pBaao@taAao M kI GaTtI saM#yaa sao ]nako
ma unaafo pr dbaava pD, rha hO.yah kdma sabsaiËPSanama unaafo pr dbaava pD, rha hO.yah kdma sabsaiËPSanama unaafo pr dbaava pD, rha hO.yah kdma sabsaiËPSanama unaafo pr dbaava pD, rha hO.yah kdma sabsaiËPSanama unaafo pr dbaava pD, rha hO.yah kdma sabsaiËPSana

AaQaairt kmaa[- AaOr ma unaafo kI Aaor ek baD, o badlaava kaoAaQaairt kmaa[- AaOr ma unaafo kI Aaor ek baD, o badlaava kaoAaQaairt kmaa[- AaOr ma unaafo kI Aaor ek baD, o badlaava kaoAaQaairt kmaa[- AaOr ma unaafo kI Aaor ek baD, o badlaava kaoAaQaairt kmaa[- AaOr ma unaafo kI Aaor ek baD, o badlaava kao
idKata h O.idKata h O.idKata h O.idKata h O.idKata h O.

Baart ka TolaIivajana p`saarNa ek baD,o puna-gazna sao gaujar rha hO̧
@yaaoMik ijayaaosTar¸ saaonaI ip@casa- naoTvak- [MiDyaa AaOr jaI eMTrTonamaoMT
eMTrp`a[jaoja jaOsao p`mauK naoTvak- baZ,to iva<aIya dbaava ka maukabalaa krnao
ko ilae caOnalaaoM kI kImataoM maoM baZ,otrI kr rho hOM.

halaaMik sabsaiËPSana sao haonao vaalaI kmaayaI maoM qaaoD,I baZ,atrI hu[- hO
laoikna p`saark iva&apna sao haonao vaalaI GaTtI kmaayaI¸ Kola AiQakar AaOr
kMToMT banaanao kI baZ,tI laagat AaOr laIinayar po–TIvaI dSa-kaoM kI saM#yaa maoM
QaIro–QaIro Aa rhI kmaI sao jaUJa rho hOM.]Vaoga ko AiQakairyaaoM ka khnaa
hO ik kImataoM maoM hailayaa badlaava yah idKata hO ik TolaIivajana ibajanaosa
sao kmaa[- krnao ko trIko maoM ek baD,a ZaMcaagat badlaava Aa rha hO.

dSakaoM tk iva&apna p`saarkaoM ko ilae rajasva ka mau#ya sa`aot banaa
rha.halaaMik¸ iva&apna vaRiw maoM kmaI AaOr dSa-kaoM ko badlato ]pBaaoga
pOTna- ko karNa naoTvak- laaBap`d<aa banaayao rKnao AaOr p`Iimayar saamaga`I maoM
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revenues to sustain profitability and fund premium content
investments.

Industry veteran Kailash Adhikari said broadcasters
can no longer depend excessively on advertising revenues.
According to him, sustaining investments in entertainment
and sports content requires stronger subscription
monetisation, particularly as consumers increasingly value
premium television experiences.

Broadcasters are also attempting to offset the
shrinking pay-TV subscriber base. Analysts point out that
cord-cutting, migration to free platforms and the rise of
digital streaming services are steadily reducing traditional
television households. This has intensified the need for
higher average revenue per user (ARPU) through calibrated
pricing increases and bundled offerings.

Rather than implementing blanket hikes, networks
are increasingly restructuring channel bouquets and
premium packs. According to industry sources, JioStar’s
revised Reference Interconnect Offer (RIO) focuses on
curated genre-based bundles spanning entertainment,
movies, sports, news and infotainment, with average hikes
of around 10%.

The sharpest increases are reportedly visible in
premium and Regional HD segments, where broadcasters
see stronger willingness among consumers to pay for
higher-quality viewing experiences. Industry observers
believe this reflects the growing premiumisation of regional
television markets.

The financial pressure behind these moves is evident
across broadcaster earnings. Subscription revenues at Zee,
Sony and Sun TV have continued to rise modestly over the
past two years, but advertising income has weakened
significantly. In several cases, total revenues have either
stagnated or declined despite subscription growth,
highlighting the widening gap between rising costs and
overall revenue generation.

Even major sports properties such as the IPL, while
driving viewership, have substantially increased content
acquisition expenses, compressing margins further.

The current pricing cycle therefore marks more than
a routine tariff revision. It reflects a broader strategic pivot
within the television industry—from prioritising scale and
reach to focusing on monetisation efficiency, subscription
resilience and sustainable profitability.

The challenge for broadcasters now lies in balancing
higher pricing with consumer retention, as excessive
increases could accelerate migration toward free or digital
platforms in an already fragmented media landscape.

inavaoSa ko ilae sadsyata rajasva pr AiQak inaBa-r haonao ko ilae majabaUr hao
rho hOM.

]Vaoga ko AnauBavaI kOlaaS AiQakarI nao kha ik p`saark Aba
iva&apna  sao haonao vaalaI kmaayaI pr bahut AiQak inaBa-r nahIM kr sakto
hOM.]nako mautaibak¸ manaaorMjana AaOr Kola kaya-ËmaaoM maoM inavaoSa banaayao rKnaoko
ilae sabsaiËPSana sao haonao vaalaI kmaayaI kao majabaUt banaanaa ja$I hO¸
Kasakr tba jaba ]pBaao@ta p`Iimayama TolaIivajana AnauBava kao jyaada mah%va
do rho hOM.

p`saark BaI po–TIvaI sabsaËa[bar ko lagaatar kma haonao kI BarpayaI
kI kaoiSaSa kr rho hOM.enaailasT batato hOM ik ka^D-–kiTMga¸ ÍI PlaoTfa^ma-
pr jaanaa AaOr iDijaTla sT/IimaMga saovaa kao baZ,anaa¸ parMpirk TIvaI vaalao
GaraoM kI saM#yaa kao QaIro–QaIro kma kr rha hO.[sasao kImataaoM maoM saaoca
samaJakr baZ,aotrI AaOr baMDla Aa^fr ko jaire hr yaUjar sao imalanao vaalao
AaOsat rajasva ³eAarpIyaÚ  kao baZ,anao kI ja$rt AaOr baZ, gayaI hO.

ek saaqa saBaI caOnalaaoM kI kImatoM baZ,anao ko bajaaya naoTvak- Aba
jyaada sao jyaada caOnala bauko AaOr p`Iimayama pOk kao nayao isaro sao banaa rho
hOM.]Vaoga ko saU~aoM ko mautaibak ijayaaosTar ka nayaa roÍoMsa [MTrknao@T
Aa^fr ³AarAa[-Aaó  KasataOr pr Alaga–Alaga kOTogarI ko baMDlaaoM pr
faoksa krta hO̧  ijanamaoM manaaorMjana¸ iflmaoM̧  Kola¸ samaacaar AaOr [nfaoTonamaoMT
Saaimala hOM̧  [na baMDlaaoM kI kImataoM maoM AaOsatna lagaBaga 10‰ kI baZ,aotrI
kI gayaI hO.

KbaraoM ko mautaibak sabasao jyaada baZ,aotrI p`Iimayama AaOr rIjanala
ecaDI vaga- maoM doKI jaa rhI hO.[sa vaga- maoM p`saark doK rho hOM ik
]pBaao@ta baohtr @vaailaTI vaalao doKnao ko AnauBava ko ilae jyaada pOsao
donao kao tOyaar hOM.]Vaoga ko jaanakaraoM ka maananaa hO ik yah xao~Iya
TolaIivajana baajaaraoM maoM baZ,to ‘p`Iimayamaa[jaoSana’ kao idKata hO.

[na kdmaaoM ko pICo ka Aaiqa-k dbaava p`saarkaoM kI kmaayaI maoM
saaf idKayaI dota hO.jaI¸ saaonaI AaOr sana TIvaI kI sabsaiËPSana sao haonao
vaalaI kmaayaI ipClao dao saalaaoM maoM qaaoD,I bahut baZ,I hO̧  laoikna iva&apna sao
haonao vaalaI kmaayaI maoM kafI igaravaT AayaI hO.k[- maamalaaoM maoM sabsaiËPSana
baZ,anao ko baavajaUd kula kmaayaI yaa tao isqar hO yaa kma hao gayaI hO̧  yah
baZ,tI laagat AaOr kula kmaayaI ko baIca baZ,to fasalao kao idKata hO.

Aa[-pIela jaOsao p`mauK Kola AayaaojanaaoM nao dSa-k saM#yaa maoM baZ,aotrI
ko baavajaUd¸ kMToMT AiQaga`hNa Kca- maoM kafI vaRiw kI hO̧  ijasasao laaBa
maaija-na AaOr BaI kma ha gayaa hO.

[sailae maaOjaUda p`a[isaMga saa[ikla mahja ek $iTna TOirf badlaava
sao khIM jyaada hO.yah TolaIivajana ]Vaoga ko BaItr ek baD,o rNanaIitk
badlaava kao idKata hO–ijasamaoM Aba pOmaanaa AaOr phuMca kao p`aimakta donao
ko bajaaya maaonaoTa[jaoSana kI kuSalata¸ sabsaiËPSana kI isqarta AaOr
iTka} maunaafo pr Qyaana koMid`t ikyaa jaa rha hO.

p`saarkaoM ko saamanao Aba caunaaOtI baZ,tI kImataoM AaOr ]pBaao@taAaoM
kao banaayao rKnao ko baIca saMtulana sqaaipt krnaa hO̧  @yaaoMik A%yaiQak
vaRiw phlao sao hI KMiDt maIiDyaa pirdRSya maoM mauFt yaa iDijaTla PlaoTfa^ma-
kI Aaor plaayana kao toja kr saktI hO.


