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TV BROADCASTERS
RAISE PRICES AMID
REVENUE SQUEEZE

India’s leading broadcasters are increasing channel
prices as slowing advertising growth, rising content costs
and shrinking pay-TV subscribers put pressure on
margins. The move reflects a broader shift toward
subscription-led monetisation and profitability.

India’s television broadcasting industry is
undergoing a major recalibration as leading networks
including JioStar, Sony Pictures Networks India and Zee
Entertainment Enterprises implement channel price hikes to
counter mounting financial pressure across the sector.

While subscription revenues have shown moderate
growth, broadcasters are grappling with weakening
advertising income, rising sports rights and content
production costs, and a gradual decline in the linear pay-
TV universe. Industry executives say the latest round of
price revisions reflects a broader structural shift in how
television businesses are being monetised.

For decades, advertising remained the primary
revenue engine for broadcasters. However, slowing ad
growth and changing viewer consumption patterns are
forcing networks to increasingly rely on subscription
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revenues to sustain profitability and fund premium content
investments.

Industry veteran Kailash Adhikari said broadcasters
can no longer depend excessively on advertising revenues.
According to him, sustaining investments in entertainment
and sports content requires stronger subscription
monetisation, particularly as consumers increasingly value
premium television experiences.

Broadcasters are also attempting to offset the
shrinking pay-TV subscriber base. Analysts point out that
cord-cutting, migration to free platforms and the rise of
digital streaming services are steadily reducing traditional
television households. This has intensified the need for
higher average revenue per user (ARPU) through calibrated
pricing increases and bundled offerings.

Rather than implementing blanket hikes, networks
are increasingly restructuring channel bouquets and
premium packs. According to industry sources, JioStar’s
revised Reference Interconnect Offer (RIO) focuses on
curated genre-based bundles spanning entertainment,
movies, sports, news and infotainment, with average hikes
of'around 10%.

The sharpest increases are reportedly visible in
premium and Regional HD segments, where broadcasters
see stronger willingness among consumers to pay for
higher-quality viewing experiences. Industry observers
believe this reflects the growing premiumisation of regional
television markets.

The financial pressure behind these moves is evident
across broadcaster earnings. Subscription revenues at Zee,
Sony and Sun TV have continued to rise modestly over the
past two years, but advertising income has weakened
significantly. In several cases, total revenues have either
stagnated or declined despite subscription growth,
highlighting the widening gap between rising costs and
overall revenue generation.

Even major sports properties such as the IPL, while
driving viewership, have substantially increased content
acquisition expenses, compressing margins further.

The current pricing cycle therefore marks more than
a routine tariff revision. It reflects a broader strategic pivot
within the television industry—from prioritising scale and
reach to focusing on monetisation efficiency, subscription
resilience and sustainable profitability.

The challenge for broadcasters now lies in balancing
higher pricing with consumer retention, as excessive
increases could accelerate migration toward free or digital
platforms in an already fragmented media landscape.®
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