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lagaBaga tIna dSakaoM sao̧  Baart ko TolaIivajana ]Vaoga kao kobala
TolaIivajana naoTvak- saOTolaa[T ba`a^DkaisTMga PlaoTfa^ma- AaOr Dayaro@T–TU–
haoma ³DITIeca´ Aa^proTraoM sao takt imalaI hO.ivaSaoYa $p sao̧  kobala TIvaI
nao SahrI va ga`amaINa Baart maoM manaaorMjana AaOr samaacaar tk phuMca kao saBaI ko
ilae saulaBa banaanao maoM ek ËaMitkarI BaUimaka inaBaayaI hO.malTI isasTma
Aa^proTraoM ³emaesaAaó  AaOr laaokla kobala Aa^proTraoM ³elasaIAaó  nao
iDijaTla sT/IimaMga ko mauu#yaQaara bananao sao bahut phlao hI doSa ko bauinayaadI
Z,aMcao kao tOyaar kr idyaa qaa.

INDIA’S TELEVISION
RESET: FAST,

CONNECTED TV AND
THE FUTURE OF CABLE

DISTRIBUTION
India’s television industry is entering a new phase
where cable TV, connected television, and internet-

based streaming platforms are beginning to converge
into one unified viewing ecosystem. The rise of

Application-based Linear Television Distribution
(ALTD) and FAST (Free Ad-Supported Streaming

Television) services is now reshaping how
broadcasters, cable operators, advertisers, and

audiences engage with television content.

For nearly three decades, India’s television industry
has been powered by cable television networks, satellite
broadcasting platforms, and Direct-to-Home (DTH)
operators. Cable TV, in particular, played a transformational
role in democratizing access to entertainment and news
across urban and rural India. Multi-System Operators
(MSOs) and Local Cable Operators (LCOs) built the
country’s television backbone long before digital streaming
became mainstream.
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Today, however, the television distribution landscape
is evolving rapidly. Internet-enabled viewing through smart
televisions, mobile devices, and streaming applications is
changing consumer behaviour at an unprecedented pace.
Viewers are increasingly shifting toward app-driven
television experiences that combine the familiarity of linear
TV with the convenience of OTT streaming.

At the centre of this shift are ALTD and FAST
platforms — internet-based services that deliver scheduled
television channels directly to audiences through
applications and connected devices, often without any
subscription fees.

Unlike conventional broadcasting systems that rely
on cable or satellite infrastructure, these platforms operate
entirely over broadband networks. Most FAST ecosystems
are funded through advertising, enabling viewers to watch
live television channels free of cost while advertisers gain
access to highly targeted connected TV audiences.

THE RISE OF CONNECTED TV IN INDIA
India has become one of the fastest-growing

connected TV markets globally. Falling smart television
prices, affordable broadband connectivity, and ultra-low
mobile data costs have accelerated the adoption of internet-
enabled television screens across the country.

Millions of
households now consume
content through smart TVs
instead of traditional set-top
boxes alone. The shift is not
limited to metropolitan cities.
Smaller towns and semi-urban
regions are increasingly
participating in the
connected TV ecosystem
due to expanding fiber
connectivity and cheaper
digital devices.

This transformation is fundamentally altering viewing
behaviour. Consumers no longer distinguish sharply
between “television” and “streaming.” Instead, they expect
a seamless experience where live TV channels, OTT
applications, catch-up content, and on-demand
programming coexist within one interface.

FAST platforms are capitalizing on this convergence
by recreating the traditional channel-surfing television
experience while using internet delivery systems. For many
viewers, this creates the best of both worlds — free
television access with digital flexibility.

laoikna Aaja TolaIivajana ivatrNa ka najaara tojaI sao badla rha
hO.smaaT- TolaIivajana¸ maaobaa[la ]pkrNa AaOr sT/IimaMga eoPsa ko jaire
[MTrnaoT AaQaairt doKnao ka AnauBava¸ yaUjasa- ko vyavahar kao ek ABaUtpUva-
gait sao badla rha hO.dSa-k tojaI sao eosao eop AaQaairt TolaIivajana
AnauBavaaoM kI Aaor baZ, rho hOM̧  jaao laIinayar TolaIivajana kI jaanaI phcaanaI
SaOlaI kao AaoTITI sT/IimaMga kI sauivaQaa ko saaqa jaaoD,to hOM.

[sa badlaava ko koMd` maoM eelaTIDI va fasT- PlaoTfa^ma- hOM–yao
[MTrnaoT saovaayaoM hOM jaao tya samaya pr calanao vaalao TolaIivajana caOnalaaoM kao saIQao
dSa-kaoM tk eoPsa AaOr knao@ToD ]pkrNa ko jaire phuMcaatI hO̧  AaOr
A@sar [sako ilae kao[- sabsaiËPSana Saulk BaI nahIM lagatI hO.

parMpirk p`saarNa isasTma ko ivaprIt¸ jaao kobala yaa saOTolaa[T
[MÍasT/@car pr inaBa-r haot hOM̧  yao PlaoTfa^ma- pUrI trh sao ba`a^DbaOMD naoTvak-
pr kama krto hOM.jyaadatr fa^sT- [kaoisasTma iva&apna sao fMDoD haoto hOM̧
ijasasao dSa-kaoM kao laa[va TIvaI caOnala mauFt maoM doKnao kI sauivaQaa imalatI hO̧
jabaik iva&apnadataAaoM kao bahut Kasa knao@ToD TIvaI dSa-k tk phuMca
imalatI hO.
Baart ma o M knao@ToD TIvaI ka baZ,ta calanaBaart ma o M knao@ToD TIvaI ka baZ,ta calanaBaart ma o M knao@ToD TIvaI ka baZ,ta calanaBaart ma o M knao@ToD TIvaI ka baZ,ta calanaBaart ma o M knao@ToD TIvaI ka baZ,ta calana

Baart duinayaa ko sabasao toja knao@ToD TIvaI baajaaraoM maoM sao ek bana
gayaa hO.smaaT- TolaIivajana kI GaTtI kImatoM̧  sastI ba`a^DbaOMD knaoi@TivaTI
AaOr bahut kma kImat vaalaa maaobaa[la DoTa¸ [na saBaI caIjaaoM nao pUro doSa maoM
[MTrnaoT [naobalD TolaIivajana sËIna ko [stomaala kao tojaI sao baZ,ayaa hO.

Aba laaKaoM pirvaar isaf-
parMpirk saoT Ta^p baa^@sa ko bajaaya
smaaT- TIvaI ko jairya kMToMT doKto
hOM.yah badlaava isaf- SahraoM tk
saIimat nahIM hO.fa[bar knaoi@TivaTI
ko ivastar AaOr sasto iDijaTla
]pkrNaaoM ko vajah sao CaoTo Sahr
AaOr AQa-–SahrI [laako BaI tojaI
knao@ToD TIvaI [kaoisasTma ka ihssaa
bana rho hOM.

yah badlaava doKnao ko vyavahar
kao bauinayaadI taOr pr badla rha

hO.Aba ]pBaao@ta ‘TolaIivajana’ AaOr ‘sT/IimaMga’ ko baIca kao[- Kasa fk-
nahIM krto hOM.[sako badlao̧  vao ek eosao sahaja AnauBava kI ]mmaId krto hOM
jahaM laa[va TIvaI caOnala¸ AaoTITI eoPsa¸ kOca Ap kMToMT AaOr Aa^na iDmaaMga
p`aoga`aimaMga¸ saBaI ek hI [MTrfosa maoM ek saaqa maaOjaUd haoM.

fa^sT PlaoTfa^ma- [MTrnaoT iDilavarI isasTma ka [stomaala krto hue¸
parMpirk ‘caOnala saif-Mga’ vaalao TolaIivajana AnauBava kao ifr sao banaakr [sa
maola ka fayada ]za rho hOM.k[- dSa-kaoM ko ilae¸ yah daonaaoM duinayaaAaoM ka
sabasao AcCa maola hO–mauFt TolaIivajana doKnao kI sauivaQaa ko saaqa–saaqa
iDijaTla lacaIlaapna BaI.
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HOW FAST PLATFORMS OPERATE
FAST services function as internet-delivered linear

television systems. They aggregate television channels and
distribute them through applications embedded within smart
TVs, operating systems, websites, or mobile ecosystems.

The ecosystem involves several interconnected
stakeholders.

Smart TV manufacturers increasingly integrate
proprietary FAST platforms directly into television sets.
These platforms are often pre-installed and become active
immediately after the device is connected to the internet.
Manufacturers now see content ecosystems as strategic
revenue opportunities rather than merely hardware add-ons.

Operating system providers also play a major role
by controlling application stores, user interfaces,
recommendation systems, and content discovery
mechanisms. In many ways, these operating systems have
become the new gatekeepers of television distribution.

Application providers aggregate channels and
content libraries while managing user engagement and
advertising integration. Broadcasters and content owners
supply live channels, archived programming, regional
content, and niche entertainment feeds specifically designed
for FAST audiences.

Advertising technology firms further strengthen the
ecosystem through audience analytics, targeted advertising,
and dynamic ad insertion systems that allow highly
personalized campaigns.

THE CABLE TV INDUSTRY’S GROWING
CONCERNS

While FAST platforms represent innovation and
consumer convenience, they are also creating deep concerns
within India’s traditional cable television industry.

fa^sT- PlaoTfa^ma- kOsao kama krto hOMÆfa^sT- PlaoTfa^ma- kOsao kama krto hOMÆfa^sT- PlaoTfa^ma- kOsao kama krto hOMÆfa^sT- PlaoTfa^ma- kOsao kama krto hOMÆfa^sT- PlaoTfa^ma- kOsao kama krto hOMÆ
fa^sT- saovaayaoM [MTrnaoT AaQaairt laIinayar TolaIivajana isasTma ko

$p maoM kama krta hO.yao TolaIivajana caOnalaaoM kao eki~t krtI hOM AaOr
]nhoM smaaT- TIvaI¸ Aa^proiTMga isasTma¸ vaobasaa[TaoM yaa maaobaa[la [kaoisasTma maoM
AMtina-iht AavaodnaaoM ko maaQyama sao ivatirt krtI hOM.

[sa [kaoisasTma maoM k[- Aapsa maoM jauD,o sTokhaolDr Saaimala hOM.
smaaT- TIvaI banaanao vaalaI kMpinayaaM Aba Apnao Kasa fa^sT- PlaoTfa^ma-

kao saIQao TIvaI saoT maoM hI jaaoD, rhI hOM.yao PlaoTfa^ma- A@sar phlao sao hI
[MsTa^la haoto hOM AaOr jaOsao hI ]pkrNa [MTrnaoT sao jauD,ta hO̧  yao turMt caalaU
hao jaato hOM.Aba kMpinayaaM kMToT [kaoisasTma kao isaf- haD-vayar ka ek
ihssaa nahIM̧  bailk kmaa[- ka Ahma jairyaa maanatI hOM.

saMcaalak isasTma p`dayak BaI Aavaodna sTaor¸ yaUjar [MTfosa¸
irkmaoMDoSana isasTma AaOr kMToMT Kaojanao ko trIkaoM kao kMT/aola krko ek
Ahma BaUimaka inaBaato hOM.k[- maayanaaoM maoM̧  yao Aa^proiTMga isasTma TolaIivajana
ivatrNa ko nayao gaoT kIpr bana gayao hOM.

Aavaodna p`dayak¸ yaUjar eMgaojamaoMT AaOr iva&apna [MT/IgaoSana kao
maOnaoja krto hue¸ caOnala AaOr kMToMT laa[baòrI kao ek saaqa laato hOM.p`saark
AaOr kMToMT maailak laa[va caOnala¸ Aaka-[vD kaya-Ëma¸ xao~Iya kMToMT AaOr
Kasa taOr pr fa^sT- dSa-kaoM ko ilae iDjaa[na ikyao hue Kasa manaaorMjana
fID ]plabQa krato hOM.

iva&apna tknaIk kMpinayaaM Aa^iDyaMsa enaa^ilaiT@sa¸ laixat iva&apna
AaOr Dayanaaimak iva&apna Dalanao vaalao isasTma ko jaire [sa [kaoisasTma kao
AaOr majabaUt banaatI hOM̧  ijasasao baohd psa-nalaa[jD kOMpona calaanaa saMBava hao
pata hO.
kobala TIvaI ]Vaoga kI baZ,tI icaMtayao Mkobala TIvaI ]Vaoga kI baZ,tI icaMtayao Mkobala TIvaI ]Vaoga kI baZ,tI icaMtayao Mkobala TIvaI ]Vaoga kI baZ,tI icaMtayao Mkobala TIvaI ]Vaoga kI baZ,tI icaMtayao M

jahaM ek Aaor fa^sT- PlaoTfa^ma- navaacaar AaOr ]pBaao@taAaoM
kI sauivaQaa ka p`itinaiQa%va krto hOM¸ vahIM dUsarI Aaor vao Baart ko
parMpirk kobala TolaIivajana ]Vaoga ko BaItr gahrI icaMtayaoM BaI pOda
kr rho hOM.
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Cable TV operators argue that FAST services are
increasingly functioning like conventional television
distribution platforms without being subjected to the same
regulatory and compliance obligations. Traditional cable
and DTH operators operate under strict licensing
frameworks that include downlinking permissions,
programme code compliance, advertising regulations,
monitoring obligations, taxation structures, and consumer
grievance systems.

FAST platforms, however, currently operate within a
relatively undefined regulatory structure.

This has triggered concerns regarding regulatory
parity and competitive fairness. Cable operators believe that
internet-based television distributors are benefiting from
regulatory arbitrage while competing for the same audiences,
advertising revenues, and television channels.

The concern becomes more significant when pay
television channels appear on free FAST ecosystems
without comparable economic structures. Traditional cable
operators invest heavily in network infrastructure, content
acquisition, subscriber management systems, and
regulatory compliance. In contrast, internet-delivered
television platforms can scale rapidly with significantly lower
operational burdens.

kobala TIvaI Aa^proTraoM ka tk- hO ik fa^sT- saovaayaoM parMpirk
TolaIivajana ivatrNa PlaoTfa^maao-M kI trh kama kr rho hOM̧  jabaik ]na pr
samaana inayaamak AaOr Anaupalana daiya%va laagaU nahIM haoto hOM.parMpirk
kobala AaOr DITIeca Aa^proTr sa#t laa[saoMisaMga Z,aMcao ko tht kama  krto
hOM¸ ijanamaoM Da]nailaMikMga AnaumaityaaM¸ p`aoga`ama kaoD Anaupalana¸ iva&apna
inayama¸ inagaranaI daiya%va¸ kraQaana saMrcanaayaoM AaOr ]pBaao@ta iSakayat
p`NaalaI Saaimala hOM.

halaaMik fa^sT- PlaoTfa^ma- vat-maana maoM ApoxaakRt AinaiScat inayaamak
Z,aMcao ko AMt-gat kama krto hOM.

[sasao inayaamak samaanata AaOr p`itspQaI- inaYpxata kao laokr icaMtayaoM
baZ, gayaI hOM.kobala Aa^proTraoM ka maananaa hO ik [MTrnaoT AaQaairt TolaIivajana
ivatrk samaana dSa-kaoM̧  iva&apna rajasva AaOr TolaIivajana caOnalaaoM ko ilae
p`itspQaa- krto hue inayaamak maQyasqata ka laaBa ]za rho hOM.

yah icaMta tba AaOr baZ, jaatI hO¸ jaba poD TolaIivajana caOnala
ibanaa iksaI tulanaIya Aaiqa-k Z,acao ko¸ mauFt fa^sT- [kaoisasTma pr
idKa[- donao lagato hOM.parMpirk kobala Aa^proTr naoTvak- saMrcanaa¸
kMToMT haisala krnao¸ sabsaËa[bar maOnaojamao MT isasTma AaOr rogaulaoTrI
inayamaao M ko palana mao M BaarI inavaoSa krto hOM.[sako ivaprIt [MTrnaoT ko
jaire TolaIivajana idKanao vaalao PlaoTfa^ma- kafI kma saMcaalana baaoJa
ko saaqa tojaI sao Apnaa ivastar kr sakto hOM.
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jaOsao–jaOsao laaoga kobala knao@Sana CaoD, rho hOM AaOr yauvaa dSa-k
knao@ToD TIvaI PlaoTfa^ma- kI Aaor $K kr rho hOM̧  kobala Aa^proTraoM kao
Dr hO ik laMbao samaya maoM ]nakI sabsaiËPSana sao haonao vaalaI kmaayaI AaOr dSa-
kaoM kI BaagaIdarI maoM kmaI Aa saktI hO.
]pBaao@ta fa^sT- saovaaAao M kao @yaao M Apnaa rho hO MÆ]pBaao@ta fa^sT- saovaaAao M kao @yaao M Apnaa rho hO MÆ]pBaao@ta fa^sT- saovaaAao M kao @yaao M Apnaa rho hO MÆ]pBaao@ta fa^sT- saovaaAao M kao @yaao M Apnaa rho hO MÆ]pBaao@ta fa^sT- saovaaAao M kao @yaao M Apnaa rho hO MÆ
  ]Vaoga kI icaMtaAaoM ko baavajaUd¸ fa^sT- PlaoTfa^ma- laaokip̀ya hao rho hOM̧

@yaaoMik vao ]pBaao@taAaoM kI
badlatI psaMd ko saaqa pUrI trh
maola Kato hOM.

[s aka m a u#y a v aj ah h O
ikfayat.Baart duinayaa ko
]na manaaorMjana baajaaraoM mao M sao
ek hO jahaM ko laaoga kImat

kao laokr sabasao AiQak saMvaodnaSaIla hOM.]pBaao@ta Aba k[- sabsaiËPSana
AaQaairt sT/IimaMga saovaaAaoM ko bajaaya mauFt yaa kma kImat vaalao
ivaklp Z,M UZ rho hOM.

fa^sT- PlaoTfa^ma- laa[va caOnalaaoM tk mauFt phuMca dokr AaOr saaqa
hI TolaIivajana jaOsaa hI doKnao ka AnauBava banaaya rKkr [sa maaMga kao pUra
krto hOM.

ek AaOr fO@Tr hO sauivaQaa.]pBaao@ta ibanaa iksaI [MsTa^laoSana
Apa^[MTmaoMT¸ haD-vaoyar ApgaòD yaa parMpirk kobala knao@Sana ko turMt
caOnalaaoM tk phuMca sakto hOM.smaaT- TIvaI Aba yaUjasa- kao ek hI [MTrfosa ko
jaire AaoTITI eoPsa¸ yaUT\yaUba¸ gaoimaMga PlaoTfa^ma- AaOr fa^sT- caOnalaaoM ko baIca
AasaanaI sao isvaca krnao kI sauivaQaa doto hMO.

iDijaTla yauga maoM iva&apna samaiqa-t TolaIivajana BaI ek kamayaaba
maa^Dla ko taOr pr ifr ]Bar rha hO.hr mahInao sabsaiËPSana fIsa donao ko
bajaaya k[- dSa-k mauFt kMToMT doKnao ko badlao iva&apna doKnao kao tOyaar hOM.
iva&apna ka nayaa sa unahra Avasariva&apna ka nayaa sa unahra Avasariva&apna ka nayaa sa unahra Avasariva&apna ka nayaa sa unahra Avasariva&apna ka nayaa sa unahra Avasar

fa^sT- kI vaRiw ko p`mauK krNaaoM maoM sao ek knao@ToD TIvaI
iva&apna hO.

prMpragat TolaIivajana iva&apna maoM eoithaisak $p sao dSa-kaoM ko
ivastRt maapna AaOr saTIk laxyaIkrNa xamataAaoM ka ABaava rha hO.halaaMik
fa^sT- PlaoTfa^ma- TolaIivajana str pr dSa-kaoM kI sahBaaigata kao iDijaTla
iva&apna bauiwma<aa ko saaqa jaaoD,to hOM.

Aba iva&anadata dSa-kaoM kao ]sakI BaaOgaaoilak isqait¸ doKnao ko
vyavahar¸ BaaYaa kI psaMd¸ ]pkrNa ko p`kar AaOr janasaaMi#yakIya saMkotkaoM
ko AaQaar pr TargaoT kr sakto hOM.Dayanaaimak eoD [MsaSa-na To@naaolaa^jaI
kI madd sao¸ ek hI caOnala doK rho Alaga–Alaga dSa-kao ko ilae
iva&apna iryala Ta[ma maoM badlao jaa sakto hOM.

[sasao ]na ba`aMDaoM ko ilae Apar Avasar pOda haoto hOM jaao maapnao
yaaogya AaOr vyai@tgat vaIiDyaao iva&apna vatavarNa kI tlaaSa maoM hOM.

As cord-cutting behaviour increases and younger
viewers migrate toward connected TV platforms, cable
operators fear long-term erosion of subscription revenues
and audience engagement.

WHY CONSUMERS ARE EMBRACING FAST
SERVICES

Despite industry
concerns, FAST
platforms are gaining
popularity because they
align strongly with
evolving consumer
preferences.

One major factor
is affordability. India remains one of the world’s most price-
sensitive entertainment markets. Consumers increasingly
seek free or low-cost alternatives to multiple subscription-
based streaming services.

FAST platforms satisfy this demand by offering free
access to live channels while maintaining a familiar
television-like viewing experience.

Another factor is convenience. Consumers can
instantly access channels without requiring installation
appointments, hardware upgrades, or conventional cable
connections. Smart TVs now allow users to switch
seamlessly between OTT apps, YouTube, gaming platforms,
and FAST channels through one interface.

Advertising-supported television is also re-emerging
as a viable model in the digital era. Rather than paying
monthly subscription fees, many viewers are willing to
tolerate advertisements in exchange for free content access.

THE NEW ADVERTISING GOLDMINE
One of the strongest drivers behind FAST growth is

connected TV advertising.
Traditional television advertising has historically

lacked detailed audience measurement and precise targeting
capabilities. FAST platforms, however, combine television-
scale engagement with digital advertising intelligence.

Advertisers can now target viewers based on
geography, viewing behaviour, language preferences,
device type, and demographic indicators. Dynamic ad
insertion technologies allow advertisements to be replaced
in real time for different audiences watching the same
channel.

This creates enormous opportunities for brands
seeking measurable and personalized video advertising
environments.
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jaOsao–jaOsao iva&apna bajaT QaIro–QaIro parMpirk TolaIivajana sao hTkr
iDijaTla vaIiDyaao [kaoisasTma kI Aaor baZ, rho hOM̧  fa^sT- PlaoTfa^ma- ]na
baajaaraoM ko ilae baohd AakYa-k banato jaa rho hOM̧  jaao baD,o pOmaanao AaOr
javaabadohI–daonaaoM kI tlaaSa maoM hO.
roga ula oTrI caunaa OityaaM AaOr naIit sao jauD, o savaalaroga ula oTrI caunaa OityaaM AaOr naIit sao jauD, o savaalaroga ula oTrI caunaa OityaaM AaOr naIit sao jauD, o savaalaroga ula oTrI caunaa OityaaM AaOr naIit sao jauD, o savaalaroga ula oTrI caunaa OityaaM AaOr naIit sao jauD, o savaala

eelaTIDI AaOr fa^sT- saovaaAaoM ko tojaI sao baZ,nao kI vajah sao
naIit banaanao vaalaaoM ka [sa baat pr ifr sao ivacaar krnaa pD,a ik iDijaTla
yauga maoM iDijaTla ivatrNa kao kOsao rogaulaoT ikyaa jaanaa caaihe.

k[- ja$rI savaala ABaI BaI AnasaulaJao hOM:
♦ fa^sT- PlaoTfa^ma- pr kMToMT ko ]llaMGana ko ilae iksao javaabadoh

zhrayaa jaanaa caaiheÆ
♦ @yaa [MTrnaoT ko jaire idKayao jaanao vaalao laIinayar caOnalaaoM kao BaI

kobala TIvaI jaOsao hI p`aoga`ama AaOr iva&apna inayamaaoM ka palana
krnaa caaiheÆ

♦ iksa saMsqaa kI ijammaodarI banatI hO–TIvaI banaanao vaalaI kMpnaI kI¸
eop donao vaalaI kMpnaI kI¸ Aa^proiTMga isasTma donao vaalaI kMpnaI
kI¸ yaa kMToMT [kT\za krnao vaalaI kMpnaI kIÆ

♦ ]pBaao@taAaoM kI iSakayataoM kao kOsao inapTayaa jaanaa caaiheÆ
♦ Baart maoM ]plabQa ivadoSI fasT- saovaaAaoM pr kaOna sao daiya%va laagaU

haonao caaiheÆ
parMpirk p`saark AaOr kobala Aa^proTraoM ka tk- hO ik ek

tknaIkI nyaUT/la rogaulaoTrI Z,aMcaa ja$rI hO.[sa najaire ko mautaibak Agar
kao[- PlaoTa^ma- baD,o dSa-kaoM tk
laIinayar TolaIivajana caOnala
phuMcaata hO¸ tao ]sa pr BaI
vaOsao hI sTOMDD- laagaU haonao caaihe¸
caaho vah saOTolaa[T¸ kobala AaOr
ba`a ^DbaO MD [MTrnaoT ko jaire
phuMcaayaa jaa rha hao.

saaqa hI rogaulaoTraoM kao yah
sauinaiScat krnaa caaihe ik
bahut jyaada inayamaaoM ko baaoJa sao
[naaovaoSana na dba jaayao.fa^sT-
PlaoTfa^ma- ek ]Barta huAa

iDijaTla [kaoisasTma banaa huAa hO̧  ijasamaoM Baart kI maIiDyaa Aqa-vyavasqaa
ko ilae jabardst ivakasa kI saMBaavanaa hO.
TolaIivajana ka BaivaYya: ekIkrNa¸ na ik p`itsqaapnaTolaIivajana ka BaivaYya: ekIkrNa¸ na ik p`itsqaapnaTolaIivajana ka BaivaYya: ekIkrNa¸ na ik p`itsqaapnaTolaIivajana ka BaivaYya: ekIkrNa¸ na ik p`itsqaapnaTolaIivajana ka BaivaYya: ekIkrNa¸ na ik p`itsqaapna

Baart ka TolaIivajana ]Vaoga ka BaivaYya Saayad eosaa nahIM haogaa
ik fa^sT- PlaoTfa^ma- pUrI trh sao kobala TIvaI ka jagah lao laoM.[sako
bajaaya yah ]Vaoga ekIkrNa ³knvaja-Msa´ kI Aaor baZ, rha hO.

kobala Aa^proTr Kud hI ba`a^DbaOMD fsT- eMTrTonamaoMT ega`IgaoTr bana

As advertising budgets gradually shift from
traditional television toward digital video ecosystems,
FAST platforms are becoming highly attractive to marketers
looking for both scale and accountability.

REGULATORY CHALLENGES AND POLICY
QUESTIONS

The rapid rise of ALTD and FAST services has forced
policymakers to reconsider how television distribution
should be regulated in the digital age.
Several important questions remain unresolved:

♦ Who should be accountable for content violations
on FAST platforms?

♦ Should internet-delivered linear channels follow the
same programme and advertising codes as cable
television?

♦ Which entity bears responsibility — the TV
manufacturer, the app provider, the operating system
provider, or the content aggregator?

♦ How should consumer complaints be handled?
♦ What obligations should apply to foreign-operated

FAST services accessible in India?
Traditional broadcasters and cable operators argue

that a technology-neutral regulatory framework is essential.
According to this view, if a platform distributes linear
television channels to
mass audiences, similar
standards should
apply regardless of
whether delivery
occurs through
satellite, cable, or
broadband internet.

At the same
time, regulators must
ensure that innovation
is not stifled through
excessive compliance
burdens. FAST
platforms remain an
emerging digital ecosystem with strong growth potential
for India’s media economy.
THE FUTURE OF TELEVISION:
CONVERGENCE, NOT REPLACEMENT

The future of India’s television industry is unlikely
to be a complete replacement of cable TV by FAST
platforms. Instead, the industry is moving toward
convergence.

Cable operators themselves may evolve into
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broadband-first entertainment aggregators offering hybrid
television services that combine traditional channels with
OTT and FAST ecosystems. Many MSOs are already
investing in fiber broadband infrastructure and app-based
content delivery platforms.

Similarly, broadcasters are expected to launch dedicated
FAST channels using archival libraries, regional programming,
genre-based feeds, and curated entertainment formats.

The television screen of the future will likely
integrate:

♦ Linear channels
♦ OTT streaming
♦ FAST services
♦ Interactive advertising
♦ AI-driven recommendations
♦ Personalized viewing interfaces

In this environment, cable television operators still
possess significant advantages through local market
relationships, customer service networks, and broadband
infrastructure ownership.

CONCLUSION
India’s television industry is undergoing a historic

transformation driven by connected TV growth, affordable
internet access, and changing audience behaviour. FAST
and ALTD platforms are redefining how television content
is distributed, consumed, and monetized.

However, this evolution also presents major
challenges for traditional cable operators, broadcasters, and
regulators. The absence of regulatory parity between
conventional television distribution and internet-based
television ecosystems is emerging as one of the most
important policy debates in India’s media industry.

The next phase of growth will depend on how
successfully the industry balances innovation with
accountability, competition with fairness, and digital
expansion with sustainable broadcasting economics.

Rather than viewing FAST and cable TV as opposing
systems, the future may ultimately belong to integrated
hybrid ecosystems where broadband, broadcasting,
connected TV, and digital streaming coexist within one
unified entertainment environment.

The future of the industry will depend on its ability
to evolve from a distribution-centric model to a data-driven
service model. Subscriber analytics will be at the heart of
this transition, enabling operators to navigate uncertainty,
respond to consumer needs, and redefine their relevance in
an increasingly digital world.

sakto hOM̧  jaao eosaI ha[iba`D TlaIivajana saovaayaoM doMgao ijanamaoM parMpirk caOnala¸
AaoTITI AaOr fa^sT- [kaoisasTma ka maola haogaa.k[- emaesaAao phlao sao
fa[bar ba`a^DbaOMD [MÍasT/@car AaOr eop AaQaairt kMToMT iDlaIvarI PlaoTfa^ma-
maoM inavaoSa kr rho hOM.

[saI trh p`saarkaoM sao ]mmaId kI jaatI hO ik vao Aaka-[va
laa[baòrIja¸ rIjanala p`aoga`aimaMga¸ jaa^nar baosD fID\sa AaOr @yaUroToD eMTrTonamaoMT
fa^mao-T\sa ka [stomaala krko samaip-t fas^T- caOnala laa^nca kroMgao.

BaivaYya kI TolaIivajana sËIna maoM saMBavat: yao caIjaoM Saaimala haoMgaI:
♦ laIinayar caOnala
♦ AaoTITI sT/IimaMga
♦ fa^sT- saovaayaoM
♦ [MTrOi@Tva iva&apna
♦ eAa[- AaQaairt saUJaava
♦ vyai@tgt doKnao ka [MTrfosa

[sa maahaOla maoM¸ kobala TolaIivajana Aa^proTraoM ko pasa sqaanaIya
baajaar ko saMbaMQaaoM¸ ga`ahk saovaa naoTvak- AaOr ba`a^DbaOMD [MÍasT/@car ko
svaaima%va ko jaire Aba BaI kafI fayado maaOjaUd hOM.
inaYkYa -i n aYkYa -i n aYkYa -i n aYkYa -i n aYkYa -

Baart ka TolaIivajana ]Vaoga ek eoithaisak badlaava ko daOr sao
gaujar rha hO¸ ijasakI mau#ya vajahoM knao@ToD TIvaI ka baZ,ta calana¸
ikfayatI [MTrnaoT kI ]plabQata AaOr dSa-kaoM ko badlato vyavahar.fa^sT-
AaOr eelaTIDI jaOsao PlaoTfa^ma- TolaIivajana kMToMT ko ivatrNa¸ ]pBaaoga AaOr
]sakI kmaa[- krnao ko trIkaoM kao pUrI trh sao badla rho hOM.

halaaMik yah badlaava parMpirk kobala Aa^proTraoM̧  p`saarkaoM AaOr
rogaulaoTraoM ko ilae baD,I caunaaOityaaM BaI KD,a krta hO.parMpirk TolaIivajana
ivatrNa AaOr [MTrnaoT AaQaairt TolaIivajana [kaoisasTma ko baIca rogaulaoTrI
samaanata kI kmaI Baart ko maIiDyaa ]Vaoga maoM sabasao mah%vapUNa- naIit bahsaaoM
maoM sao ek ko $p maoM ]Bar rhI hO.

ivakasa ka Agalaa carNa [sa baat pr inaBa-r krogaa ik yah
]Vaoga [naaovaoSana AaOr javaabadohI¸ maukabalao AaOr inaYpxata AaOr iDijaTla
ivastar AaOr iTka} p`saarNa Aqa-vyavasqaa ko baIca iktnaI saflatapUva-k
saMtulana banaatI hO.

fa^sT- AaOr kobala TIvaI kao ek dUsaro ko ivaraoQaI isasTma ko taOr
pr doKnao ko bajaaya¸ BaivaYya Saayad eosao [MTIgaòToD ha[iba`D [kaoisasTma ka
haogaa¸ jahaM ba`a^DbaOMD ba`a^DkaisTMga¸ knao@ToD TIvaI AaOr iDijaTla sT/IimaMga¸
yao saBaI ek hI eMTrTonamaoMT maahaOla maoM saaqa–saaqa maaOjaUd haoMgao.

[sa ]Vaoga ka BaivaYya¸ [sako ivatrNa koMid`t maa^Dla sao DoTa–
AaQaairt saovaa maa^Dla maoM badlanao kI xamata pr inaBa-r krogaa.[sa badlaava
ko koMd` maoM sabsaËa[bar enaailaiT@sa haoMgao̧  jaao Aa^proTraoM kao AinaiScatta
sao inapTnao¸ ]pBaao@taAaoM kI ja$rtaoM ka javaaba donao AaOr tojaI sao
iDijaTla haotI duinayaa maoM ApnaI p`asaMigakta kao ifr sao pirBaaiYat krnao
maoM saxama banaayaoMgao.




