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India’s television and digital media industry is
undergoing one of its most significant transitions since
cable digitisation. The boundaries between cable TV,
broadband, OTT platforms, connected television, and
satellite-based delivery are steadily disappearing, creating
a new unified entertainment ecosystem driven by
connectivity, aggregation, and platform convergence.

The emergence of FAST channels and Application-
based Linear Television Distribution (ALTD) services
reflects how television itself is being redefined. Consumers
are no longer distinguishing between broadcast,
streaming, or internet-delivered television, they are simply
seeking seamless, affordable, and personalised viewing
experiences across devices. This shift is compelling
broadcasters, cable operators, telecom companies, and
streaming platforms to rethink traditional business models.

At the same time, India’s growing broadband
penetration, expanding rural connectivity, Wi-Fi-enabled
homes, and the rise of connected televisions are
accelerating this transformation. The next phase of
television growth will be shaped not just by content, but
by infrastructure, from fibre broadband and 5G fixed
wireless access to satellite-powered connectivity
solutions.

Reliance’s satellite ambitions, GTPL Hathway's
broadband and HITS expansion, and the increasing move
toward bundled entertainment ecosystems highlight how
distribution is becoming central to competitive strategy.
Broadcasters are also responding to margin pressures
through channel price revisions and a renewed focus on
subscription-led monetisation as advertising growth slows
and content investments continue to rise.

Meanwhile, streaming platforms are evolving beyond
standalone OTT models toward integrated ecosystems
combining subscriptions, advertising, FAST channels, and
transactional services. Even content strategies are
shifting, as seen in the industry conversations emerging
around the Aditya Birla Group's next entertainment
ambitions.

India’s television reset is no longer about linear versus
digital. It is about convergence, connectivity, aggregation,
and the race to control the future entertainment gateway
inside the connected Indian home.
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