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EDITOR’S  SCATVIEW

India’s television and digital media industry is
undergoing one of its most significant transitions since
cable digitisation. The boundaries between cable TV,
broadband, OTT platforms, connected television, and
satellite-based delivery are steadily disappearing, creating
a new unified entertainment ecosystem driven by
connectivity, aggregation, and platform convergence.

The emergence of FAST channels and Application-
based Linear Television Distribution (ALTD) services
reflects how television itself is being redefined. Consumers
are no longer distinguishing between broadcast,
streaming, or internet-delivered television; they are simply
seeking seamless, affordable, and personalised viewing
experiences across devices. This shift is compelling
broadcasters, cable operators, telecom companies, and
streaming platforms to rethink traditional business models.

At the same time, India’s growing broadband
penetration, expanding rural connectivity, Wi-Fi-enabled
homes, and the rise of connected televisions are
accelerating this transformation. The next phase of
television growth will be shaped not just by content, but
by infrastructure, from fibre broadband and 5G fixed
wireless access to satellite-powered connectivity
solutions.

Reliance’s satellite ambitions, GTPL Hathway’s
broadband and HITS expansion, and the increasing move
toward bundled entertainment ecosystems highlight how
distribution is becoming central to competitive strategy.
Broadcasters are also responding to margin pressures
through channel price revisions and a renewed focus on
subscription-led monetisation as advertising growth slows
and content investments continue to rise.

Meanwhile, streaming platforms are evolving beyond
standalone OTT models toward integrated ecosystems
combining subscriptions, advertising, FAST channels, and
transactional services. Even content strategies are
shifting, as seen in the industry conversations emerging
around the Aditya Birla Group’s next entertainment
ambitions.

India’s television reset is no longer about linear versus
digital. It is about convergence, connectivity, aggregation,
and the race to control the future entertainment gateway
inside the connected Indian home.
.
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Baart ka TolaIivajana AaOr maIiDyaa ]Vaoga¸ kobala iDjaITlaIkrNa ko
baad sao Apnao sabasao baD,o badlaavaaoM maoM sao ek sao gaujar rha hO.kobala TIvaI¸
ba`a^DbaOMD¸ AaoTITI PlaoTfa^ma-̧  knao@ToD TolaIivajana AaOr saOTolaa[T AaQaairt
iDlaIvarI ko baIca kI saImaayaoM QaIro–QaIro imaT rhI hOM̧  ijasasao knaoi@TivaTI¸
ek~IkrNa AaOr PlaoTfa^ma- ekIkrNa Wara saMcaailat ek nayaa ekIkRt
manaaorMjana [kaoisasTma bana rha hO.

efeesaTI caOnalaaoM AaOr Aavaodna AaQaairt laIinayar TolaIivajana
iDsT/IbyaUSana ³eelaTIDI´ saovaaAaoM ka ]dya yah idKata hO ik TolaIivajana
kao hI kOsao nayao isaro sao pirBaaiYat ikyaa jaa rha hO.]pBaao@ta Aba
p`saarNa¸ sT/IimaMga yaa [MTrnaoT AaQaairt TolaIivajana ko baIca kao[- fk- nahIM
krto¸ vao basa Alaga–Alaga ]pkrNa pr ibanaa iksaI $kavaT ko¸
ikfayatI AaOr ApnaI psaMd ko Anausaar doKnao ka AnauBava caahto
hOM.[sa badlaava ko calato p`saark¸ kobala Aa^proTr¸ TlaIka^ma kMpinayaaM
AaOr sT/IimaMga PlaoTfa^ma- Apnao parMpirk ibajanaosa maa^Dla pr ifr sao saaocanao
kao majabaUr hao rho hOM.

saaqa hI¸ Baart maoM baZ,tI ba`a^DbaOMD phuMca¸ ga`amaINa xao~aoM maoM knaoi@TivaTI
ka ivastar¸ vaa[-–fa[- sao laOsa GaraoM kI baZ,tI saM#yaa AaOr knao@ToD TIvaI
ko baZ,to calana sao yah pirvat-na AaOr BaI tIva` hao rha hO.TolaIivajana ko
ivakasa ka Agalaa carNa na kovala kMToMT sao̧  bailk fa[bar ba`a^DbaOMD AaOr
5jaI if@sD vaayarlaosa e@saosa sao laokr saOTolaa[T AaQaairt knaoi@TivaTI
samaaQaanaaoM tk ko bauinayaadI Z,aMcao sao BaI inaQaa-irt haogaa.

irlaayaMsa kI saOTolaa[T sao jauD,I mah%vaakaMxaayaoM̧  jaITIpIela hoqavao ka
ba`a^DbaOMD AaOr ihT\sa ivastar AaOr baMDlD manaaorMjana [kaoisasTma kI Aaor
baZ,ta $Jaana yah idKata hO ik p`itspQaI- rNanaIit maoM ivatrNa iktnaa
koMd`It haota jaa rha hO.iva&apna kI QaImaI haotI rFtar AaOr kMToMT maoM
lagaatar baZ,to inavaoSa ko baIca¸ p`saark BaI caOnala kI kImataoM maoM badlaava
krko AaOr sabsaiËPSana AaQaairt kmaa[- pr ifr sao Qyaana koMid`t krko
maaija-na ko dbaava ka javaaba do rho hOM.

[sa baIca sT/IimaMga PlaoTfa^ma- Aba isaf- Alaga qalaga AaoTITI maa^Dla
tk saIimat nahIM rho hOM̧  bailk vao ek eosao ekIkRt [kaoisasTma kI Aaor
baZ, rho hOM ijasamaoM sabsaiËPSana¸ iva&apna¸ efeesaTI caOnala AaOr T/aMjaO@Sanala
saovaayaoM eksaaqa imalatI hOM.kMToMT kI rNanaIityaaM BaI badla rhI hOM̧  jaOsao
ik Aaid%ya ibaD,laa gaùp kI manaaorMjana ko xao~ maoM AgalaI mah%vaakaMxaaAaoM
kao laokr ]Vaoga maoM hao rhI cacaa-AaoM sao saaf jaaihr haota hO.

Baart ko TolaIivajana maoM Aayaa badlaava Aba isaf- ‘laIinayar banaama
iDijaTla’ tk saIimat nahIM hO.yah Aba knvajao-Msa¸ knaoi@TivaTI¸ ega`IgaoSana
AaOr ek dUsaro sao jauD,o BaartIya GaraoM maoM BaivaYya ko manaaorMjana ko drvaajao kao
inayaMi~t krnao kI haoD, ko baaro maoM hO.




