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na oTiFlask ka Qyaana Aba ivastar sa o hTkr ma unaafo prna oTiFlask ka Qyaana Aba ivastar sa o hTkr ma unaafo prna oTiFlask ka Qyaana Aba ivastar sa o hTkr ma unaafo prna oTiFlask ka Qyaana Aba ivastar sa o hTkr ma unaafo prna oTiFlask ka Qyaana Aba ivastar sa o hTkr ma unaafo pr
vaana-r ba`dsa- iDskvarI ko saaqa saMBaaivat saaOdo sao kiqat taOr pr

pICo hTnao ko baad¸ naoTiFlask Aba ek nayao rNanaIitk daOr maoM p`vaoSa
krta huAa idK rha hO̧  ijasaka koMd` maud`IkrNa AaOr pircaalana dxata
hO.]Vaoga ko jaanakaraoM ka khnaa hO ik yah sT/IimaMga saovaa Aba

AaËamak ivastar ko bajaaya iva&apna¸ laa[va p̀aogàaimaMga¸
kMToMT ko svaaima%va AaOr p`it ]pyaaogakata- AaOsat
rajasva ³eAarpIyaÚ  baZ,anao kao p`aqaimakta do rhI
hO.yah badlaava eosao samaya maoM Aayaa hO jaba naoTiFlask
nao Apnao itmaahI maunaafo maoM 82‰ kI ]Cala dja-

krto hue [sao 5º23 ibailayana Da^lar tk phuMcaayaa hO̧  yah [sa baat ka
saMkot hO ik maunaafo pr koMid`t ]sakI rNanaIit Aba jaaor pkD, rhI
hO.]mmaId hO ik kMpnaI ko ivakasa ko Agalao carNa kI prK ko ilae
Baart ek p`mauK baajaar banaa rhogaa.

Baart ka AaoTITI dSa-k vaga - lagaatar baZ, rha hOBaart ka AaoTITI dSa-k vaga - lagaatar baZ, rha hOBaart ka AaoTITI dSa-k vaga - lagaatar baZ, rha hOBaart ka AaoTITI dSa-k vaga - lagaatar baZ, rha hOBaart ka AaoTITI dSa-k vaga - lagaatar baZ, rha hO
saIelaesae  kI ek irpaoT- ko Anausaar¸ sasto DoTa AaOr smaaT-

faona kI baZ,tI phuMca ko karNa¸ Baart ka AaoTITI [kaoisasTma baZ,kr
lagaBaga 1º45 ibailayana maaisak saiËya ]pyaaogakta-AaoM
tk phuMca gayaa hO.yaUT\yaUba 772 imailayana ]pyaaogakta-AaoM
ko saaqa baajaar pr Apnaa dbadbaa banaayao hue hO¸
ijasako baad 390 imailayana ]pyaaogakta-AaoM ko saaqa
ijayaao ha^TsTar ka sqaana Aata hO.naoTiFlask AaOr
Amaojana p`a[ma vaIiDyaao nao ËmaSa: 92 AaOr 67 imailayana
]pyaaogakta-AaoM kI jaanakarI dI hO.iva<avaYa- 2028

tk Baart ka smaaT-faona AaQaar baZ,kr 885 imailayana hao jaayaogaa¸
ijasasao sT/IimaMga Aqa-vyavasqaa AaOr majabaUtI imalaogaI.
sarkar na o AaoTITI pOnala ma o M Saaimala krna o kI p`iËyaa kaosarkar na o AaoTITI pOnala ma o M Saaimala krna o kI p`iËyaa kaosarkar na o AaoTITI pOnala ma o M Saaimala krna o kI p`iËyaa kaosarkar na o AaoTITI pOnala ma o M Saaimala krna o kI p`iËyaa kaosarkar na o AaoTITI pOnala ma o M Saaimala krna o kI p`iËyaa kao
Aaga o baZ,yaaAaga o baZ,yaaAaga o baZ,yaaAaga o baZ,yaaAaga o baZ,yaa

saUcanaa va p`saarNa maM~alaya nao ApnaI iDijaTla maIiDyaa Aa]TrIca
phlaaoM ko tht AaoTITI PlaoTfa^maao-M kao pOnala maoM Saaimala krnao ko ilae

iva<aIya baaoilayaaM KaolaI hOM.saoT/la byaUrao Aa^f
kmyauinakoSana kI doKroK maoM cala rhI sarkarI
saMcaar AiBayaanaaoM maoM sT/IimaMga PlaoTfa^ma- kao Saaimala
krnao ko ilae ek vyavaisqat Z,aMcaa tOyaar krnaa
hO.AiQakairyaaoM nao batayaa ik yah kdma pUro

doSa maoM baD,o AaOr Alaga–Alaga trh ko iDijaTla dSa-kaoM tk phuMcanao maoM
AaoTITI saovaaAaoM ko baZ,to mah%va kao dSaa-ta hO.

NETFLIX SHIFTS FOCUS FROM SCALE
TO PROFITABILITY

Netflix appears to be entering a new strategic phase
centred on monetisation and operational efficiency after
reportedly stepping away from a potential Warner Bros.
Discovery deal. Industry observers say the
streamer is now prioritising advertising, live
programming, content ownership and
higher average revenue per user (ARPU)
over aggressive expansion. The shift comes
as Netflix posted an 82% jump in quarterly
profit to $5.23 billion, signalling that its profitability-
focused strategy is gaining traction. India is expected to
remain a key market in testing the company’s next phase
of growth.

INDIA’S OTT AUDIENCE BASE CONTINUES
TO EXPAND

India’s OTT ecosystem has reached an estimated
1.45 billion monthly active users, according
to a CLSA report, driven by affordable data
and growing smartphone penetration.
YouTube continues to dominate the market
with 772 million users, followed by
JioHotstar at 390 million. Netflix and
Amazon Prime Video reported 92 million and
67 million users respectively. The report also
projects India’s smartphone user base to rise to 885 million
by FY28, further strengthening the streaming economy.

GOVERNMENT ADVANCES OTT
EMPANELMENT PROCESS

The Ministry of Information and Broadcasting has
opened financial bids for the empanelment of OTT
platforms as part of its digital media
outreach initiatives. The process,
overseen by the Central Bureau of
Communication, is aimed at creating a
structured framework for engaging
streaming platforms in government
communication campaigns. Officials said the move reflects
the increasing importance of OTT services in reaching
large and diverse digital audiences across the country.
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[TlaI kI Adalat na o  n a oTiFlask kI kImata o M  k o iKlaaf[TlaI kI Adalat na o  n a oTiFlask kI kImata o M  k o iKlaaf[TlaI kI Adalat na o  n a oTiFlask kI kImata o M  k o iKlaaf[TlaI kI Adalat na o  n a oTiFlask kI kImata o M  k o iKlaaf[TlaI kI Adalat na o  n a oTiFlask kI kImata o M  k o iKlaaf
fOsalaa sa unaayaafOsalaa sa unaayaafOsalaa sa unaayaafOsalaa sa unaayaafOsalaa sa unaayaa

AMtrraYT/Iya maIiDyaa irpaoT- ko Anausaar raoma kI Adalat nao ek
fOsalaa saunaayaa hO ik ipClao kuC saalaaoM maoM [TlaI maoM
naoTiFlask kI sabsaiËPSana Saulk maoM kI gayaI baZ,aotrI
gaOr–kanaUnaI qaI.fOsalao maoM kha gayaa hO ik ka^nT/O@T
ko vao inayama¸ jaao ektrfa trIko sao kImataoM kao baZ,anao
kI [jaajat doto hOM̧  ]pBaao@ta saMrxaNa inayamaaoM ka
]llaMGana krto hOM.batayaa jaa rha hO ik naoTiFlask
kao p`Baaivat sabsaËa[basa- kao mauAavajaa donao AaOr
ga`ahkaoM kao saMBaaivat irfMD ko baaro maoM jaanakarI donao

ko ilae fOsalao ka ivavarNa p`kaiSat krnao ka inado-Sa idyaa hO.
manaIkMT/a ola ihMdI ma o M iDPTI eiDTr bana o AmaISa rayamanaIkMT/a ola ihMdI ma o M iDPTI eiDTr bana o AmaISa rayamanaIkMT/a ola ihMdI ma o M iDPTI eiDTr bana o AmaISa rayamanaIkMT/a ola ihMdI ma o M iDPTI eiDTr bana o AmaISa rayamanaIkMT/a ola ihMdI ma o M iDPTI eiDTr bana o AmaISa raya

naoTvak- 18 nao AmaISa raya kao manaIkMT/aola ihMdI ka iDPTI eiDTr
inayau@t ikyaa hO̧  ijasasao ihMdI
iDijaTla kMToMT ko ilae ]nakI
laIDriSap TIma AaOr majabaUt
hu[- hO.raya [MiDyaaTUDo gaùp ko
tk naoTvak- sao Aayao hOM̧  jahaM
]nhaoMnao yaUpI tk AaOr yaUja

tk ko ilae kama ikyaa.ipM̀T¸ TolaIivajana AaOr iDijaTla p~kairta maoM
lagaBaga 16 saala ko AnauBava ko saaqa ]nasao ]mmaId kI jaatI hO ik vao ]na
ibajanaosa¸ pa^ilasaI AaOr rajanaIitk khainayaaoM pr Qyaana koMid`t kroMgao
ijanaka BaartIya dSa-kaoM ko saaqa saIQaa jauD,ava hao.
DIDI ÍIiDSa sao p`saar BaartI ko kmaiSa-yala kmaa[- kao baZ,avaaDIDI ÍIiDSa sao p`saar BaartI ko kmaiSa-yala kmaa[- kao baZ,avaaDIDI ÍIiDSa sao p`saar BaartI ko kmaiSa-yala kmaa[- kao baZ,avaaDIDI ÍIiDSa sao p`saar BaartI ko kmaiSa-yala kmaa[- kao baZ,avaaDIDI ÍIiDSa sao p`saar BaartI ko kmaiSa-yala kmaa[- kao baZ,avaa

DIDI ÍIiDSa¸ p`saar BaartI kI AMd$naI kmaa[- maoM sabasao AiQak
yaaogadana donao vaalaa bana gayaa hO.efvaa[-24 maoM DITIeca sao jauD,I kmaa[-

sao [sanao 1285 kraoD, Épyao kmaayao.yah
‘ÍI–TU–eyar’ PlaoTfa^ma- Aba p`saark kI
kmaiSa-yala kmaayaI ka ek baD,a ihssaa bana
gayaa hO AaOr [sanao kmaayaI ko k[- puranao
trIkaoM kao pICo CaoD, idyaa hO.yao AaMkD,o
[sa baat pr jaaor doto hOM ik sarkarI fMiDMga
ko saaqa–saaqa p`saar BaartI kI Aaiqa-k

isqait kao majabaUt krnao maoM DIDI ÍI iDSa kI rNanaIitk Ahimayat
lagaatar baZ, rhI hO.

ITALIAN COURT RULES AGAINST NETFLIX
PRICE HIKES

A court in Rome has ruled that Netflix’s subscription
fee increases in Italy over the past several
years were unlawful, according to
international media reports. The judgment
held that contractual clauses allowing
unilateral price hikes violated consumer
protection rules. Netflix has reportedly
been directed to compensate affected
subscribers and publish details of the
ruling to inform customers about potential
refunds.

AMEESH RAI JOINS MONEYCONTROL HINDI
AS DEPUTY EDITOR

Network18 has appointed Ameesh Rai as Deputy
Editor for Moneycontrol
Hindi, strengthening its
leadership team for
Hindi digital content.
Rai joins from the India
Today Group’s TAK
network, where he
worked across UP Tak and News Tak. With nearly 16 years
of experience in print, television and digital journalism, he
is expected to focus on business, policy and political stories
with direct relevance to Indian audiences.

DD FREE DISH DRIVES PRASAR BHARATI’S
COMMERCIAL REVENUES

DD Free Dish has emerged as the biggest contributor
to Prasar Bharati’s internal revenues,
generating Rs 1,285 crore in FY24
through DTH-related income. The
free-to-air platform now accounts for
a substantial share of the
broadcaster’s commercial earnings,
surpassing several traditional
revenue streams. The figures
underline the growing strategic
importance of DD Free Dish in supporting Prasar Bharati’s
finances alongside government funding support.




