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India’s media and broadcasting industry continues
to evolve at a rapid pace, driven by technological
innovation, shifting consumer behaviour and emerging
digital business models. As connectivity improves and
content consumption increasingly moves across multiple
platforms, broadcasters, cable operators and streaming
services are adapting to a media ecosystem that is becoming
more integrated and competitive.

One of the key developments shaping the future of
connectivity is the rise of satellite broadband. With
advances in low-earth-orbit, medium-earth-orbit and
geostationary satellite technologies, new opportunities
are emerging to extend high-speed internet services to
remote and underserved regions. As explored in our lead
technology feature, satellite broadband is expected to
complement terrestrial networks and strengthen India’s
digital infrastructure, helping bridge connectivity gaps
across the country.

At the same time, the traditional television distribution
landscape is undergoing significant change. OTT
platforms, cloud-based television solutions and FAST
channels are steadily redefining how content is delivered
and monetised. These technologies are creating
opportunities for cable operators to evolve beyond
conventional distribution models and explore hybrid
platforms that combine linear television with streaming
services.

Market dynamics within the broadcasting sector are
also witnessing notable shifts. Developments such as
revised Reference Interconnect Offers are influencing
channel pricing structures and impacting the economics
of cable television distribution. Meanwhile, the growth of
connected television advertising is opening new
possibilities for brands while raising important discussions
around audience measurement and attribution standards.

Content innovation continues to play a central role
in this transformation. The rise of microdrama formats on
digital platforms and the growing popularity of creator-
led programming demonstrate how broadcasters and OTT
platforms are experimenting with new formats to engage
vounger, digital-first audiences.

Together, these developments highlight an industry
that is rapidly adapting to technological change while
exploring new opportunities for growth in India’s
expanding digital media landscape.
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