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EDITOR’S  SCATVIEW

India’s media and broadcasting industry continues
to evolve at a rapid pace, driven by technological
innovation, shifting consumer behaviour and emerging
digital business models. As connectivity improves and
content consumption increasingly moves across multiple
platforms, broadcasters, cable operators and streaming
services are adapting to a media ecosystem that is becoming
more integrated and competitive.

One of the key developments shaping the future of
connectivity is the rise of satellite broadband. With
advances in low-earth-orbit, medium-earth-orbit and
geostationary satellite technologies, new opportunities
are emerging to extend high-speed internet services to
remote and underserved regions. As explored in our lead
technology feature, satellite broadband is expected to
complement terrestrial networks and strengthen India’s
digital infrastructure, helping bridge connectivity gaps
across the country.

At the same time, the traditional television distribution
landscape is undergoing significant change. OTT
platforms, cloud-based television solutions and FAST
channels are steadily redefining how content is delivered
and monetised. These technologies are creating
opportunities for cable operators to evolve beyond
conventional distribution models and explore hybrid
platforms that combine linear television with streaming
services.

Market dynamics within the broadcasting sector are
also witnessing notable shifts. Developments such as
revised Reference Interconnect Offers are influencing
channel pricing structures and impacting the economics
of cable television distribution. Meanwhile, the growth of
connected television advertising is opening new
possibilities for brands while raising important discussions
around audience measurement and attribution standards.

Content innovation continues to play a central role
in this transformation. The rise of microdrama formats on
digital platforms and the growing popularity of creator-
led programming demonstrate how broadcasters and OTT
platforms are experimenting with new formats to engage
younger, digital-first audiences.

Together, these developments highlight an industry
that is rapidly adapting to technological change while
exploring new opportunities for growth in India’s
expanding digital media landscape.
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Baart kI maIiDyaa AaOr p`saarNa ]Vaoga tojaI sao baZ, rhI hO̧  jaao
tknaIkI [naaovaoSana¸ badlato ]pBaao@ta vyavahar AaOr ]Barto iDijaTla
ibajanaosa maa^Dla kI vajah sao hao rhI hO.jaOsao–jaOsao knaoi@TivaTI baohtr hao
rhI hO AaOr kMToMT ka [stomaala k[- PlaoTfa^ma- pr baZ, rha hO̧  p`saark¸
kobala Aa^proTr AaOr sT/IimaMga saovaa ek eosao maIiDyaa [kaoisasTma kao Apnaa
rho hOM jaao jyaada ekIkRt AaOr p`itspQaI- haotI jaa rhI hO.

knaoi@TivaTI ko ivakasa kao Aakar donao vaalao Kasa ivakasa maoM sao
ek saOTolaa[T ba`a^DbaOMD kao baZ,anaa hO.laao–Aqa-–Aa^iba-T AaOr ijayaaosToSanarI
saOTolaa[T To@naaolaa^jaI maoM tr@kI ko saaqa¸ dUrdraja AaOr kma sauivaQaaAaoM
vaalao [laakaoM maoM ha[-–spID [MTrnaoT saovaa donao ko nayao maaOko saamanao Aa rho
hOM.jaOsaaik hmaaro laID To@naaolaa^jaI fIcar maoM batayaa gayaa hO̧  saOTolaa[T
ba`a^DbaOMD sao ToroisT/yala naoTvak- kao sapaoT- imalanao AaOr Baart ko iDijaTla
[MÍasT/@car kao majabaUt krnao kI ]mmaId hO̧  ijasasao doSaBar maoM knaoi@TivaTI
kI kmaI kao pUra krnao maoM madd imalaogaI.

saaqa hI parMpirk TolaIivajana ivatrNa ko maahaOla maoM BaI baD,o badlaava
hao rho hOM.AaoTITI PlaoTfa^ma-̧  @laa]D baosD TolaIivajana saa^lyaUSana AaOr
efeesaTI caOnala lagaatar yah tya kr rho hOM ik kMToMT kOsao idyaa jaata
hO AaOr ]sasao pOsao kOsao kmaayao jaato hOM.yao To@naaolaa^jaI kobala Aa^proTraoM ko
ilae parMpirk ivatrNa maa^Dla sao Aagao baZ,nao AaOr laIinayar TolaIivajana kao
sT/IimaMga saovaa ko saaqa jaaoD,nao vaalao ha[iba`D PlaoTfa^ma- kao e@saPlaaor krnao
ko maaOko banaa rhI hOM.

p`saarNa xao~ maoM baajaar ko Dayanaaima@sa maoM BaI badlaava doKnao kao imala
rho hOM.irvaa[jD rofroMsa [MTrknao@T Aa^fsa- jaOsao ivakaisat caOnala maUlya
saMrcanaa pr Asar Dala rho hOM AaOr kobala TolaIivajana ivatrNa kI [kaonaâima@sa
pr Asar Dala rho hOM.[sa baIca knao@ToD TolaIivajana iva&apna kI ga`aoqa
baaMD\sa ko ilae nayaI saMBaavanaaAaoM ko War Kaola rhI hO̧  ]pBaao@ta maapna
AaOr eiT/byaUSana sTOMDD-\sa ko baaro maoM ja$rI cacaa-yaoM BaI baZ,a rhI hO.

[sa badlaava maoM kMToMT [naaovaoSana kI Ahma BaUimaka banaI hu[- hO.iDijaTla
PlaoTfa^ma- pr maa[ËaoD/amaa fa^mao-T kao baZ,anaa AaOr iËeTr–laoD p`aoga`aimaMga
kI baZ,tI laaokip`yata yah idKatI hO ik kOsao p`saark AaOr AaoTITI
PlaoTfa^ma- yauvaa¸ iDijaTla fsT- Aa^iDyaMsa kao jaaoD,nao ko ilae nayao fa^mao-T ko
saaqa prIxaNa kr rho hOM.

kula imalaakr yao ivakasa ek eosao ]Vaoga kao idKato hOM jaao tojaI sao
To@naaolaa^jaI maoM badlaava kao Apnaa rhI hO AaOr Baart ko baZ,to iDijaTla
maIiDyaa maahaOla maoM ivakasa ko nayao maaOko tlaaSa rhI hO.




