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STREAMING’S
REVENUE RESET

India’s OTT market is growing fast, but growth alone is
no longer the metric that matters. As platforms
recalibrate their business models, monetisation

efficiency, advertising scale and measurable outcomes
are redefining the streaming economy.

India’s video streaming sector has entered a decisive
commercial phase. After years of aggressive user acquisition
and platform expansion, the industry is confronting a harder
question: how sustainable are its revenue engines?
Subscriber numbers still matter, but they no longer guarantee
valuation or investor confidence. Today, platforms are
judged on their ability to monetise attention, through
advertising yield,
subscription ARPU,
hybrid pricing models
and incremental revenue
streams such as live
sports and commerce
integrations.

This shift marks a
structural reset. The rapid
adoption of digital video
has exposed a core reality
of the streaming
business: reach without
monetisation discipline is not a strategy. Efficiency,
predictability and credible measurement are now central to
competitive advantage.

INDIA’S OTT ECONOMY: REVENUE AT SCALE
India’s OTT market generated an estimated Rs 37,940

crore (approximately $4.6 billion) in total revenue during FY
2024–25, combining subscription income and advertising
across platforms. The topline growth is impressive, but the
distribution of revenue reveals a highly uneven landscape
shaped by fundamentally different business models.
At one end are scale-driven advertising platforms. At the
other are premium subscription-led services. Increasingly,
however, the centre of gravity is shifting toward hybrid
models that blend both.

PLATFORM REVENUE SNAPSHOT: WHAT
THE NUMBERS REVEAL
The current revenue split highlights how varied OTT
monetisation strategies have become:

sT/IimaMga kasT/IimaMga kasT/IimaMga kasT/IimaMga kasT/IimaMga ka
rajasva rIsaoTrajasva rIsaoTrajasva rIsaoTrajasva rIsaoTrajasva rIsaoT

Baart ka AaoTITI baajaar tojaI sa o baZ, rha hO¸ laoikna AbaBaart ka AaoTITI baajaar tojaI sa o baZ, rha hO¸ laoikna AbaBaart ka AaoTITI baajaar tojaI sa o baZ, rha hO¸ laoikna AbaBaart ka AaoTITI baajaar tojaI sa o baZ, rha hO¸ laoikna AbaBaart ka AaoTITI baajaar tojaI sa o baZ, rha hO¸ laoikna Aba
isaf- ivakasa hI maayana o nahI M rKtI.jaOsa o–ja Osa o Pla oTfa^ma -isaf- ivakasa hI maayana o nahI M rKtI.jaOsa o–ja Osa o Pla oTfa^ma -isaf- ivakasa hI maayana o nahI M rKtI.jaOsa o–ja Osa o Pla oTfa^ma -isaf- ivakasa hI maayana o nahI M rKtI.jaOsa o–ja Osa o Pla oTfa^ma -isaf- ivakasa hI maayana o nahI M rKtI.jaOsa o–ja Osa o Pla oTfa^ma -

Apnao ibajana osa maa ^Dla kao rIkOilaba ` oT kr rho hO M¸Apnao ibajana osa maa ^Dla kao rIkOilaba ` oT kr rho hO M¸Apnao ibajana osa maa ^Dla kao rIkOilaba ` oT kr rho hO M¸Apnao ibajana osa maa ^Dla kao rIkOilaba ` oT kr rho hO M¸Apnao ibajana osa maa ^Dla kao rIkOilaba ` oT kr rho hO M¸
maa ona oTa[ja oSana xamata¸ iva&apna str AaOr AaOsat djao - kamaa ona oTa[ja oSana xamata¸ iva&apna str AaOr AaOsat djao - kamaa ona oTa[ja oSana xamata¸ iva&apna str AaOr AaOsat djao - kamaa ona oTa[ja oSana xamata¸ iva&apna str AaOr AaOsat djao - kamaa ona oTa[ja oSana xamata¸ iva&apna str AaOr AaOsat djao - ka

pirNaama sT/Iima Mga Aqa-Saas~ kao puna - pirBaaiYat kr rho hO M.pirNaama sT/Iima Mga Aqa-Saas~ kao puna - pirBaaiYat kr rho hO M.pirNaama sT/Iima Mga Aqa-Saas~ kao puna - pirBaaiYat kr rho hO M.pirNaama sT/Iima Mga Aqa-Saas~ kao puna - pirBaaiYat kr rho hO M.pirNaama sT/Iima Mga Aqa-Saas~ kao puna - pirBaaiYat kr rho hO M.
Baart ka vaIiDyaao sT/IimaMga sT/IimaMga xao~ ek Ahma vaaiNaijyak

daOr maoM Aa gayaa hO.saalaaoM tk tojaI sao yaUjar jaaoD,nao AaOr PlaoTfa^ma- baZ,anao
ko baad¸ ]Vaoga ek mauiSkla savaala ka saamanaa kr rhI hO: [sako rajasva
[Mjana iktnao iTka} hOMÆ sabsaËa[bar kI saM#yaa ABaI BaI maayanao rKtI
hO̧  laoikna vao Aba vaOlyaUeSana yaa inavaoSakaoM ko Baraosao kI gaarMTI nahIM dota
hO.Aaja PlaoTfa^ma- kao eDvarTa[ijaMga yaIlD¸ sabsaiËPSana eAarpIyaU̧

ha[ibàD p̀aosaoisaMga maâDla AaOr laa[va
spaoT\sa- AaOr vaaiNaijyak ekIkrNa
jaOsao [MËImaoMTla rajasva sT/Ima ko jaire
Qyaana KIMcanao kI ]nakI xamata ko
AaQaar pr AaMka jaata hO.

yah badlaava ek saMrcanaa
rIsaoT kao idKata hO.iDijaTla
vaIiDyaao kao tojaI sao Apnaanao sao
sT/IimaMga ibajanaosa kI Asailayat
saamanao AayaI hO: ibanaa maaonaoTa[jaoSana

iDisaiPlana ko phuMca kI kao[- rNanaIit nahIM hO.kaya-xamata¸ p̀oiD@ToibailaTI
AaOr BaraosaomaMd maapna Aba p̀itspQaI- laaBa ko ilae ja$rI hO.

Baart kI AaoTITI [ka^namaI:baD, o pOmaana o pr rajasvaBaart kI AaoTITI [ka^namaI:baD, o pOmaana o pr rajasvaBaart kI AaoTITI [ka^namaI:baD, o pOmaana o pr rajasvaBaart kI AaoTITI [ka^namaI:baD, o pOmaana o pr rajasvaBaart kI AaoTITI [ka^namaI:baD, o pOmaana o pr rajasva

Baart ko AaoTITI baajaar nao efvaa[- 2024–25 ko daOrana
sabsaiËPSana Aaya AaOr PlaoTfa^ma- pr iva&apna kao imalaakr kula 37940
kraoD, Épyao ³lagaBaga 4º6 ibailayana Da^lar´ ka rajasva kmaayaa.Ta^plaa[na
ivakasa Saanadar hO̧  laoikna rajasva ka ivatrNa bahut Alaga–Alaga ibajanaosa
maa^Dla sao banaa huAa ek bahut hI Alaga–Alaga maahaOla idKata hO.

ek trf baD,o pOmaanao pr calanao vaalao iva&apna PlaoTfa^ma- hOM.dUsarI
trf p`Iimayama sabsaiËPSana vaalaI saovaa hO.halaaMik¸ tojaI sao saoMTr Aa^f
gaòivaTI ha[iba`D maa^Dla kI trf jaa rha hO jaao daonaaoM kao imalaato hOM.

PlaoTfa^ma - rajasva sna OpSaa ^T: na Mbar @yaa batato hO MPla oTfa^ma - rajasva sna OpSaa ^T: na Mbar @yaa batato hO MPla oTfa^ma - rajasva sna OpSaa ^T: na Mbar @yaa batato hO MPla oTfa^ma - rajasva sna OpSaa ^T: na Mbar @yaa batato hO MPla oTfa^ma - rajasva sna OpSaa ^T: na Mbar @yaa batato hO M

maaOjaUda rajasva baMTvaaD,a yah idKata hO ik AaoTITI maaonaoTa[jaoSana
rNanaIit iktnaI Alaga–Alaga hao gayaI hO:
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♦ YouTube leads decisively with approximately Rs
14,300 crore, accounting for nearly 38% of total OTT
revenue.

♦ JioCinema / JioHotstar, as a combined entity, follows
with Rs 8,835 crore, driven by advertising,
subscriptions and sports-led monetisation.

♦ Netflix contributes around Rs 2,900 crore, while
Disney+ Hotstar (standalone) accounts for Rs 2,750
crore.

♦ Platforms such as Amazon Prime Video / MX,
SonyLIV, and ZEE5 occupy the mid-tier, while regional
and niche services collectively form a meaningful
long tail.
The takeaway is clear: India’s streaming economy is

not dominated by a single monetisation logic. Advertising-
heavy platforms outperform on scale, while subscription-
first services face structural constraints in a price-sensitive
market.

GLOBAL PLATFORMS, LOCAL ECONOMICS

NETFLIX: PREMIUM STRATEGY UNDER
PRESSURE

Globally, Netflix remains the largest pure-play
streaming service, reporting quarterly revenues exceeding
$10 billion in 2025, supported by price increases and the
expansion of its advertising-
supported tier.

In India, however, the
platform’s revenue of roughly Rs
2,900 crore reflects a more
complex reality. Premium
subscription pricing faces
resistance, forcing the platform
to rebalance its model. The
introduction of advertising tiers
and stricter controls on password
sharing point to a broader recalibration, one that blends
subscription stability with advertising upside.

India, in this context, is less a revenue powerhouse
and more a strategic testbed for hybrid monetisation in
emerging markets.

YOUTUBE: THE ADVERTISING BENCHMARK
YouTube’s dominance in India is rooted almost

entirely in advertising. Its vast scale, regional reach and mix
of user-generated, creator-led and short-form content have
created the most efficient digital video ad marketplace in
the country.

For broadcasters and streaming technology

♦ yaUT\yaUba lagaBaga 14¸300 kraoD, Épyao ko saaqa sabasao Aagao hO̧  jaao
kula AaoTITI rajasva ka lagaBaga 38‰ hO.

♦ ijayaao isanaomaaÀha^TsTar¸ ek samaga` [ka[- ko $p maoM 8835 kraoD,
Épyao ko saaqa dUsaro naMbar pr hO̧  jaao iva&apna¸ sabsaiËPSana AaOr
Kola sao haonao vaalaI maaonaoTa[jaoSana sao calata hO.

♦ naoTiFlask lagaBaga 2900 kraoD, Épyao ka yaaogadana dota hO̧
jabaik iDjnaI Plasa ha^TsTar ³Akolaa´ 2750 kraoD, Épyao ka
yaaogadana dota hO.

♦ Amaojana p`a[ma vaIiDyaaoÀemae@sa¸ saaonaI ilava AaOr jaI5 jaOsao
PlaoTfa^ma- imaD iTyar pr hOM¸ jabaik xao~Iya AaOr Kasa saovaa
imalakr ek Ahama laa^nga Tola banaatI hOM.
[saka matlaba saaf hO: Baart kI sT/IimaMga [ka^naa^maI pr isaf-

ek maaonaaoTa[jaoSana laa^ijak havaI nahIM hO.iva&apna vaalao PlaoTfa^ma-
baD,o pOmaanao pr baohtr p`dSa-na krto hOM¸ jabaik sabsaiËPSana fsT-
saovaa kao maUlya saMvaodnaSaIla baajaar mao M saMrcanaa%mak id@ktaoM ka saamanaa
krnaa pD,ta hO.
glaa obala Pla oTfa^ma -¸ sqaanaIya [ka^namaIlaa obala Pla oTfa^ma -¸ sqaanaIya [ka^namaIlaa obala Pla oTfa^ma -¸ sqaanaIya [ka^namaIlaa obala Pla oTfa^ma -¸ sqaanaIya [ka^namaIlaa obala Pla oTfa^ma -¸ sqaanaIya [ka^namaI
na oTiFlask: p`Iimayama rNanaIit dbaava ma o Mna oTiFlask: p`Iimayama rNanaIit dbaava ma o Mna oTiFlask: p`Iimayama rNanaIit dbaava ma o Mna oTiFlask: p`Iimayama rNanaIit dbaava ma o Mna oTiFlask: p`Iimayama rNanaIit dbaava ma o M

duinayaaBar maoM naoTiFlask sabasao baD,I Pyaaor–Plao sT/IimaMga saovaa banaI
hu[- hO̧  ijasanao 2025 maoM 10 ibailayana Dalar sao jyaada ka itmaahI rajsva
kI saUcanaa dI hO̧  ijasao kImataoM maoM baZ,aotrI AaOr [sako iva&apna samaiqa-t

iTyar ko ivastar sao sapaoT- imalaa hO.
laoikna¸ Baart maoM¸ PlaoTfa^ma- ka lagaBaga

2900 kraoD, Épyao ka rajasva ek
jya ada m a u iSkla s acc a a[ -  idKata
hO.p`Iimayama sabsaiËPSana p`a[isaMga mao M
$kavaT Aa rhI hO¸ ijasasao PlaoTfa^ma-
kao Apnao maa^Dla kao rIbaOlao Msa krnaa
pD, rha hO.iva&apna iTyar kI Sau$Aat
AaOr pasavaD- SaoyirMga ko kD,o inayaM~Na
ek baD,o rIkOilaba` oSana kI Aaor [Saara
kr rho hOM¸ jaao sabsaiËPSana isqarta

kao iva&apna ko fayado ko saaqa imalata hO.
[sa maamalao mao M Baart rajasva ka pavarha]sa kma AaOr ]Barto

baajaar mao M ha[iba`D maaonaoTa[jaoSana ko ilae ek rNanaIitk TosTbaoD
jyaada hO.
yaU T\ya Uba: iva&apna ba o Mcamaak-ya U T\ya Uba: iva&apna ba o Mcamaak-ya U T\ya Uba: iva&apna ba o Mcamaak-ya U T\ya Uba: iva&apna ba o Mcamaak-ya U T\ya Uba: iva&apna ba o Mcamaak-

Baart maoM yaU T\yaUba ka dbadbaa lagaBaga pUrI trh sao iva&apna pr
AaQaairt hO.[sako baD,o pOmaanao̧  xao~Iya phuMca AaOr yaUjar jaonaroToD¸ iËeTr
laoD AaOr SaaT-–fama- kMToMT ko ima@sa nao doSa maoM sabasao kuSala iDijaTla
vaIiDyaao eoD maako-TPlaosa banaayaa hO.

p`saarkaoM AaOr sT/IimaMga tknaIkI p`dayakaoM ko ilae¸ yaUT\yaUba
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providers, YouTube illustrates the power of programmatic
advertising, open measurement frameworks and content
abundance. Its success challenges the assumption that
premium content alone can deliver superior monetisation
at scale.

THE HYBRID MODEL TAKES CENTRE STAGE
The combined JioCinema / JioHotstar platform

represents the most consequential evolution in India’s OTT
market. With revenues approaching Rs 8,835 crore, the
platform demonstrates
how hybrid models,
combining AVOD, SVOD
and event-based
monetisation, can
outperform single-
revenue strategies.

Live sports,
particularly cricket,
remain the anchor. High-
concurrency viewership
enables premium ad
pricing, sponsorship
integrations and real-
time engagement formats.
Backed by distribution
scale, the platform has
become a focal point for
advertisers seeking
reach, immediacy and
cultural relevance.

Hybrid monetisation is no longer an experiment; it is
fast becoming the default strategic posture.

BUNDLING AND ECOSYSTEM PLAY
Amazon’s OTT revenues in India, estimated at Rs

1,200 crore, reflect a different approach. Video is positioned
less as a standalone product and more as part of a broader
ecosystem that includes commerce, logistics and
memberships.

Meanwhile, platforms such as SonyLIV and ZEE5
continue to monetise through a mix of regional content,
sports rights and targeted subscriptions. Though smaller
in revenue share, they retain strategic value through loyal
audiences and differentiated content libraries.

Regional platforms like Aha and Stage underscore
the commercial viability of localisation. While niche in scale,
they demonstrate strong engagement and monetisation
within defined language and cultural segments.

p`aoga`amaoiTk iva&apna¸ Aaopna maojarmao MT Íomavak- AaOr kMToMT kI Barmaar
kI takt idKata hO.[sakI saflata [sa saaoca kao caunaaOtI dotI hO
ik isaf- p`Iimayama kMToMT hI baD,o pOmaanao pr baohtr maaonaoTa[jaoSana do
sakta hO.
ha[iba`D maa ^Dla sao MT/la sToja pr hOha[iba`D maa ^Dla sao MT/la sToja pr hOha[iba`D maa ^Dla sao MT/la sToja pr hOha[iba`D maa ^Dla sao MT/la sToja pr hOha[iba`D maa ^Dla sao MT/la sToja pr hO

ijayaaoisanaomaaÀijayaaoha^TsTar ka imalaajaulaa PlaoTfa^ma- Baart ko
AaoTITI baajaar maoM sabasao baD,a badlaava hO.krIba 8835 kraoD, Épyao ko
rajasva ko saaqa¸ yah PlaoTfa^ma- idKata hO ik evaIAaoDI¸ esavaIAaoDI AaOr

GaTnaa AaQaairt maaonaoTa[jaoSana
kao imalaakr kOsao isaMgala rajasva
sT/oTjaI sao baohtr p`dSa-na kr
sakto hOM.

laa[va Kola Kasakr iËkoT
ABaI BaI mau#ya AaQaar banao hue
hOM.]cca knkroMsaI dSa-ksaM#yaa
p̀Iimayama eoD p̀a[isaMga¸ spânsariSap
ekIkrNa AaOr rIyala Ta[ma
eMgaojamaoMT fa^mao-T kao maumaikna
banaatI hOM.ivatrNa skola ko dma
pr yah Pla oTfa ^ m a -  [n a
iva&apnadataAaoM ko ilae ek
faokla Pvaa[MT bana gayaa hO jaao
phuMca¸ turMt AaOr klcarla roilavaoMsa
caahto hOM.

ha[iba`D maaonaoTa[jaoSana Aba kao[- e@sapoirmaoMT nahIM rha¸ yah tojaI
sao iDfa^lT rNanaIitk trIka banata jaa rha hO.
baMDilaMga AaOr [kaoisasTma Plaoba MDilaMga AaOr [kaoisasTma Plaoba MDilaMga AaOr [kaoisasTma Plaoba MDilaMga AaOr [kaoisasTma Plaoba MDilaMga AaOr [kaoisasTma Plao

Baart maoM Amaojana ka AaoTITI rajasva–Anaumaainat 1200 kraoD, É
–ek Alaga ep`aoca idKata hO.vaIiDyaao kao ek sTOMD Alaaona p`aoD@T ko
taOr pr kma AaOr ek baD,o [kaoisasTma ko ihssao ko taOr pr jyaada rKa
gayaa hO ijasasao vaaiNaijyak¸ laa^ijaisT@sa AaOr maoMbariSap Saaimala hO.

[sa baIca saaonaIilava AaOr jaI5 jaOsao PlaoTfâma- xao~Iya kMToMT¸ Kola
AiQakar AaOr laixt sabsaiËPSana ko ima@sa sao maaonaoTa[ja krnaa jaarI rKto
hOM.rajasva ihssaodarI maoM CaoTo haonao ko baavajaUd¸ vao laâyala AâiDyaMsa AaOr
Alaga–Alaga kMToMT laa[baorI ko jairyao sT/oToijak vaOlyaU banaayao rKto hOM.

Aah AaOr sToja jaOsao xao~Iya PlaoTfa^ma- sqaanaIyakrNa kI
vaaiNaijyak fayadomaMdI kao idKato hOM.Balao hI vao Kasa laovala ko haoM¸
laoikna vao tya BaaYaa AaOr klcar saogamao MT mao M majabaUt eMgaojamao MT AaOr
maaonaoTa[jaoSana idKato hOM.
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WHAT THIS MEANS FOR INDUSTRY
STAKEHOLDERS
Advertising Is No Longer Secondary

Advertising now represents a core revenue pillar,
not a supplement. Platforms optimised for data-driven,
programmatic advertising are structurally advantaged,
particularly in mobile-first markets.
Measurement Is the Monetisation Bottleneck

The absence of a unified, audited measurement
currency across linear TV, CTV and mobile streaming
continues to constrain ad spend. Demand is rising for
interoperable measurement systems that enable cross-
platform planning and accountability.
Live Content Multiplies Revenue

Sports and live events remain the most powerful
monetisation accelerators. Low-latency delivery, real-time
ad insertion and scalable infrastructure are becoming
essential capabilities rather than technical upgrades.
Local Content Still Wins

Regional storytelling and language-specific
platforms deliver strong engagement, proving that scale is
not the only path to monetisation.

WHERE THE STREAMING BUSINESS IS
HEADED

India’s OTT market is expected to expand rapidly
over the next five years, driven by mobile consumption,
regional content growth and advertiser migration from linear
TV. The winning strategies will likely combine:

♦ Hybrid AVOD–SVOD models
♦ Server-side ad insertion (SSAI)
♦ Advanced audience segmentation
♦ Cross-platform measurement APIs
♦ Dynamic pricing and contextual intelligence

The emphasis is shifting from growth narratives to
revenue architecture.

CONCLUSION
India’s streaming industry has matured into a

complex, hybrid revenue ecosystem where advertising now
rivals subscriptions in strategic importance. Platforms that
succeed will be those that deliver not just content and scale,
but measurable outcomes for advertisers and predictable
returns for investors.

For broadcasters and technology providers alike, the
future of streaming will be defined less by who attracts
viewers, and more by who converts attention into
sustainable revenue.

]Vaoga ihssaodarao M ko ilae [saka @yaa matlaba hO]Vaoga ihssaodarao M ko ilae [saka @yaa matlaba hO]Vaoga ihssaodarao M ko ilae [saka @yaa matlaba hO]Vaoga ihssaodarao M ko ilae [saka @yaa matlaba hO]Vaoga ihssaodarao M ko ilae [saka @yaa matlaba hO
iv a&apna Aba sa ok o MDrI nahI M rhIiva&apna Aba sa ok o MDrI nahI M rhIiva&apna Aba sa ok o MDrI nahI M rhIiva&apna Aba sa ok o MDrI nahI M rhIiva&apna Aba sa ok o MDrI nahI M rhI

iva&apna Aba ek kaor rajasva pIlar hO¸ saPlaImao MT nahIM.DoTa
iD/vana¸ p`aoga`amaoiTk eDvarTa[ijaMga ko ilae Aa^iPTmaa[ja ikyao gayao
PlaoTfa^ma- sT/@carla $p sao fayadomaMd hOM¸ Kasakr maaobaa[la fsT-
baajaar maoM.
ma oja orma o MT hI maa ona oTa[jaoSana ma o M $kavaT hOma oja orma o MT hI maa ona oTa[jaoSana ma o M $kavaT hOma oja orma o MT hI maa ona oTa[jaoSana ma o M $kavaT hOma oja orma o MT hI maa ona oTa[jaoSana ma o M $kavaT hOma oja orma o MT hI maa ona oTa[jaoSana ma o M $kavaT hO

laIinayar TIvaI¸ saITIvaI AaOr maaobaa[la sT/IimaMga maoM ek jaOsaI¸
Aa^iDDoT maojarmao MT kroMsaI kI kmaI eoD Kca- kao kma kr rhI
hO.[MTrAa^probala maOnaojamaoMT isasTma kI maaMga baZ, rhI hO jaao Ëa^sa PlaoTfa^ma-
PlaainaMga AaOr Aka]MToibailaTI kao maumaikna banaato hOM.
laa[va kMTo MT sao rajasva k[- gaunaa baZ,ta hOlaa[va kMTo MT sao rajasva k[- gaunaa baZ,ta hOlaa[va kMTo MT sao rajasva k[- gaunaa baZ,ta hOlaa[va kMTo MT sao rajasva k[- gaunaa baZ,ta hOlaa[va kMTo MT sao rajasva k[- gaunaa baZ,ta hO

Kola AaOr laa[va [vao MT\sa sabasao pavarfula maa^na oTa[jaoSana
e@saolaoTr banao hue hOM.laao laoToMsaI iDlaIvarI¸ iryala Ta[ma eoD [MsaSa-na
AaOr skolaobala [MÍasT/@car¸ To@naIkla Apga` oD ko bajaaya ja$rI
kOpoibailaTI bana rho hOM.
sqaanaIya kMTo MT ABaI BaI jaItta hOsqaanaIya kMTo MT ABaI BaI jaItta hOsqaanaIya kMTo MT ABaI BaI jaItta hOsqaanaIya kMTo MT ABaI BaI jaItta hOsqaanaIya kMTo MT ABaI BaI jaItta hO

xao~Iya sTaorI ToilaMga AaOr BaaYaa Kasa PlaoTfa^ma- majabaUt eMgaojamaoMT
doto hOM ijasasao yah saaibat haota hO ik maaonaoTa[jaoSana ka Akolaa rasta
skola nahIM hO.
sT/Iima Mga ibajana osa iksa trf jaa rha hOsT/Iima Mga ibajana osa iksa trf jaa rha hOsT/Iima Mga ibajana osa iksa trf jaa rha hOsT/Iima Mga ibajana osa iksa trf jaa rha hOsT/Iima Mga ibajana osa iksa trf jaa rha hO

   Baart ka AaoTITI baajaar Agalao paMca saalaaoM maoM tojaI sao baZ,nao
kI ]mmaId hO̧  ijasakI vajah maaobaa[la Kpt¸ xao~Iya kMToMT ivakasa AaOr
iva&apnadataAaoM ka laIinayar TIvaI sao maa[gaòSana hO.jaItnao vaalaI rNanaIit
maoM Saayad yao caIjaoM Saaimala haoMgaI:

♦ ha[iba`D evaIAaoDI–esavaIAaoDI maa^Dla
♦ sava-r saa[D eoD [MsaSa-na ³esaesaeAa[-́
♦ eDvaaMsD Aa^iDyaMsa saogamaoMToSana
♦ Ëa^sa PlaoTfa^ma- maojarmaoMT epIAa[-esa
♦ Dayanaaimak p`a[isaMga AaOr ka^nTo@scauAla [MToilajaoMsa

Aba jaaor ivakasa naOroiTva sao rajasva saMrcanaa pr sqaanaaMtirt hao
rha hO.
inaYkYa -i n aYkYa -i n aYkYa -i n aYkYa -i n aYkYa -

Baart kI sT/IimaMga ]Vaoga ek jaiTla¸ ha[iba`D rajasva [kaoisasTma
bana gayaI hO̧  jahaM iva&apna Aba rNanaIitk mah%va maoM sabsaiËPSana kao
T@kr dotI hO.jaao PlaoTfa^ma- safla haoMgao̧  vao na kovala kMToMT AaOr skola
doMgao̧  bailk iva&apnadata ko ilae eosao natIjao doMgao ijanhoM maapa jaa sako
AaOr inavaoSak ko ilae eosao irTna- imalaoMgao ijanaka AMdajaa lagaayaa jaa sako.

p`saark AaOr tknaIkI p`dayak daonaaoM ko ilae sT/IimaMga ka BaivaYya
[sa baat sao tya nahIM haogaa ik dSa-kaoM kao kaOna KIMcata hO–bailk [sa baat
sao tya haogaa ik kaOna Qyaana kao iTka} kmaa[- maoM badlata hO.




