CATVSPOTLIGHT

DIGITAL
ADDRESSABLE CABLE
TV SYSTEMS IN INDIA:
STATUS AND

EVOLUTION

India’s transition from analogue cable television to
Digital Addressable Systems (DAS) has significantly
improved transparency, service quality, and consumer
choice in the broadcasting distribution sector. As of
March 2026, the system is fully implemented
nationwide, though the cable TV industry is adapting to
technological changes and growing competition from
digital streaming platforms.

The Government of India initiated the digitization of
cable television through amendments to the Cable
Television Networks (Regulation) Act to modernize the
broadcasting distribution sector. Prior to digitization, cable
TV services largely operated on analogue systems that
limited channel capacity and lacked transparency in
subscriber reporting. This often led to disputes between
broadcasters and cable operators over actual subscriber
numbers and revenue sharing.

To address these issues, the government mandated
the implementation of Digital Addressable Systems (DAS),
under which cable signals are transmitted in digital format
and each subscriber is connected through a set-top box
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(STB). This system enables operators to track subscriptions
accurately and ensures that viewers receive only those
channels they choose to subscribe to.

PHASED IMPLEMENTATION OF DAS

The digitization of cable television in India was
implemented in four phases between 2012 and 2017. The
first phase covered major
metropolitan cities, followed by
other urban areas and
eventually the entire country,
including smaller towns and
rural regions.

By the end of the fourth
phase, digital transmission had
effectively replaced analogue
cable TV across India. This
transition significantly
increased channel carrying
capacity, improved picture and
sound quality, and enabled the
introduction of high-definition (HD) channels and value-
added services.

REGULATORY FRAMEWORK AND CONSUMER
CHOICE

The regulatory framework for the digital cable
ecosystem is overseen by the Telecom Regulatory Authority
of India. Over the years, the regulator has introduced tariff
orders to promote transparency in channel pricing and
improve consumer choice.

Under these regulations, subscribers can choose
individual channels or curated channel bouquets instead
of paying for large bundled packages. This “pay-for-what-
you-watch” approach has made television subscription
models more flexible and consumer-friendly. The regulatory
measures have also helped improve accountability among
broadcasters, distributors, and cable operators.

TECHNOLOGICAL UPGRADES IN CABLE
NETWORKS

Following digitization, many cable operators have
begun upgrading their infrastructure to hybrid fiber-coaxial
(HFC) networks. These upgrades allow cable companies to
deliver not only television services but also broadband
internet through the same network.

This convergence of services is becoming
increasingly important as consumers demand integrated
digital connectivity for entertainment, communication, and
information access. Cable operators are therefore exploring

Hybrid Fiber

Coaxial (HFC)
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opportunities to offer bundled television and internet
services in order to remain competitive.

COMPETITION FROM OTT AND DIGITAL
PLATFORMS

Despite the successful implementation of DAS, the
cable TV industry faces increasing competition from Over-
The-Top (OTT) streaming platforms. Services such as
Netflix, Amazon Prime Video, and Disney+ Hotstar have
gained significant popularity among Indian audiences.

These platforms provide on-demand content,
personalized viewing options, and multi-device
accessibility. As broadband penetration grows and
smartphones become more affordable, many urban
consumers are shifting toward internet-based entertainment,
creating new challenges for traditional cable operators.

CURRENT ROLE OF CABLE TV IN INDIA

Even with the rise of digital streaming services, cable
television continues to play an important role in India’s
media landscape. Millions of
households, particularly in
semi-urban and rural areas, still
rely on cable networks for
affordable access to television
channels, including regional
and local content.

In addition, cable
networks remain a key platform
for news, educational
programming, and
government information
dissemination. The continued
presence of cable TV
highlights its importance as a
mass communication medium in a country with diverse
linguistic and geographic conditions.

CONCLUSION

The implementation of Digital Addressable Cable TV
Systems has fundamentally transformed India’s cable
television sector by improving transparency, enhancing
consumer choice, and enabling technological upgrades.
While the industry now faces competition from OTT
platforms and evolving viewing habits, cable television
continues to serve a large subscriber base across the
country. Future growth will depend on network
modernization, service diversification, and supportive
regulatory policies that encourage innovation while
protecting consumer interests. M
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