VAISHNAW CALLS FOR FAIR
CREATOR PAY

Union Minister for Information and Broadcasting
Ashwini Vaishnaw has called on social
media platforms to revisit their revenue-
sharing models to ensure fair
compensation for content creators across
the digital ecosystem.

The minister wanted that
platforms must distribute value more
equitably among those generating
original content, including journalists,
independent creators, influencers,
researchers and educators.

Vaishnaw emphasised that intellectual property
remains a key driver of innovation and societal progress.
He warned that inadequate recognition and monetisation
of original work could undermine growth in areas such as
science, technology, arts and literature.

He also urged digital platforms to proactively
review their revenue policies rather than wait for regulatory
intervention, noting that several countries have already
explored legal frameworks to address such concerns.

NETFLIX AD REVENUE TO HIT $8B

Netflix’s advertising revenue is projected to exceed
$8 billion by 2030, positioning the
streaming platform among the fastest-
growing players in the global connected
TV (CTV) advertising market, according
to a WARC Media Platform Insights
report.

The report estimates Netflix generated more than
$1.5 billion in advertising revenue in 2025, more than
doubling year-on-year. Ad income is expected to approach
$3 billion in 2026 as the platform expands its ad-supported
subscription tier.

Data from Omdia suggests Netflix could capture
9.2 percent of global CTV ad spend by 2027, with ad
revenue projected to grow 58 percent year-on-year,
significantly faster than the broader CTV market.
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AAJTAK LAUNCHES VIDEO PAPER

AajTak has introduced a new digital product called

Video Paper, blending the structure
of a traditional newspaper with
multimedia storytelling.
Reports suggest the platform is
currently adding around 25,000
subscribers daily, indicating strong
early interest among digital
audiences.

The format offers a familiar
page-style layout while integrating
videos, high-resolution images and
interactive elements. The service is accessible across
smartphones, tablets and computers, covering categories
including national and international news, politics,
business, sports and entertainment.

YOUTUBE LAUNCHES $65 SPORTS PLAN

YouTube has introduced a $65-per-month sports-
focused bundle in the United
States as part of its expanding
YouTube TV offering.

The package is priced
roughly 22 percent lower than
the standard $83 YouTube TV
plan and includes broadcast networks and selected sports
programming. The launch coincides with the Super Bowl
season and targets sports fans seeking more focused
channel packages.

MIB SETS OTT ACCESSIBILITY RULES

The Ministry of Information and Broadcasting (MIB)
has issued new accessibility guidelines
requiring OTT streaming platforms to
introduce features such as captions,
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one accessibility feature within 36
months of the notification issued on February 6,2026.1
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