OTT MARKET

STREAMING'S NEXT
GROWTH WAVE

As advertisers steadily shift budgets from traditional
television to streaming platforms, a new challenge is
emerging.

The issue is no longer audience reach,it is the lack
of content intelligence needed to justify larger
investments.Connected TV (CTV) has become one of the
fastest-growing segments of the advertising industry,
combining television’s immersive viewing experience with
the targeting capabilities of digital media. Yet despite rising
adoption, many advertisers remain cautious about
significantly increasing spending.

The primary obstacle is visibility. While modern
platforms can identify audience demographics and
behavioural segments with remarkable precision, advertisers
often lack detailed information about the specific content
surrounding their advertisements. This gap limits
confidence in campaign planning, brand safety and
performance measurement.
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OTT MARKET

FOR BROADCASTERS i sz

AND STREAMING

PLATFORMS, THIS

SHIFT PRESENTS
A SIGNIFICANT
OPPORTUNITY

Historically, television advertising benefited from
contextual relevance. Advertisers knew exactly which
programmes carried their messages and could align
campaigns with viewer interests. In the streaming era, that
transparency has not always translated effectively.

Industry research suggests that advertisers
increasingly want programme-level intelligence rather than
relying solely on audience-based targeting. Detailed
metadata, content categorisation and contextual signals
can provide greater confidence in media investments while
helping brands improve relevance and engagement.

The evolution is transforming contextual advertising
from a brand-safety tool into a strategic growth driver.
Advertisers are beginning to combine audience data with
content intelligence, creating campaigns that deliver both
scale and relevance.

For broadcasters and streaming platforms, this shift
presents a significant opportunity. Those capable of
offering richer content data, stronger measurement
capabilities and clearer attribution models may attract larger
shares of both television and digital advertising budgets.

The future of streaming advertising will not be
defined solely by inventory or audience reach. Increasingly,
competitive advantage will come from intelligence,
understanding what viewers are watching, how they engage
with content and how advertising contributes to measurable
business outcomes.

In the next phase of television’s digital
transformation, data may remain important, but context could
become the industry's most valuable currency.®
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