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For years, the media and telecom industries operated
in clearly defined lanes. Broadcasters broadcast, telecom
operators carried data, satellite operators distributed
signals, and streaming platforms disrupted everyone.
Today, those boundaries are disappearing faster than
anyone anticipated.

Consider what is unfolding across India. Broadband
providers are no longer merely selling internet access,
they are becoming the gateways to digital lifestyles. The
resurgence of BSNL and the expansion of regional players
such as GTPL and DEN underscore a larger shift, networks
are now the foundation upon which India's digital
economy will be built.

At the same time, television finds itself navigating a
new commercial reality. Regulatory interventions,
advertising caps and emerging debates around content
delivery frameworks are forcing broadcasters to rethink
long-established business models.

Meanwhile, streaming platforms are confronting their
own moment of truth. Scale has been achieved. The next
challenge is converting engagement into sustainable
revenue while competing for increasingly fragmented
advertising budgets.

Beyond consumer screens, a quieter but equally
significant transformation is taking place in the
infrastructure layer. Satellite capacity, network
sovereignty, spectrum utilisation and content distribution
architectures are becoming boardroom priorities as
geopolitical and regulatory considerations influence
technology choices.

Yet amid these shifts, one trend stands above all
others: India's appetite for video continues to grow
relentlessly. Whether delivered via fibre, satellite,
terrestrial networks or mobile broadband, video remains
the engine driving audience engagement, advertising
investments and digital consumption.

The industry's future will not be defined by the victory
of one platform over another. It will be defined by
convergence, collaboration and the ability to adapt to a
marketplace where every network is becoming a media
network and every media company is becoming a
technology company.
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