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EDITOR’S  SCATVIEW

For years, the media and telecom industries operated
in clearly defined lanes. Broadcasters broadcast, telecom
operators carried data, satellite operators distributed
signals, and streaming platforms disrupted everyone.
Today, those boundaries are disappearing faster than
anyone anticipated.

Consider what is unfolding across India. Broadband
providers are no longer merely selling internet access;
they are becoming the gateways to digital lifestyles. The
resurgence of BSNL and the expansion of regional players
such as GTPL and DEN underscore a larger shift, networks
are now the foundation upon which India's digital
economy will be built.

At the same time, television finds itself navigating a
new commercial reality. Regulatory interventions,
advertising caps and emerging debates around content
delivery frameworks are forcing broadcasters to rethink
long-established business models.

Meanwhile, streaming platforms are confronting their
own moment of truth. Scale has been achieved. The next
challenge is converting engagement into sustainable
revenue while competing for increasingly fragmented
advertising budgets.

Beyond consumer screens, a quieter but equally
significant transformation is taking place in the
infrastructure layer. Satellite capacity, network
sovereignty, spectrum utilisation and content distribution
architectures are becoming boardroom priorities as
geopolitical and regulatory considerations influence
technology choices.

Yet amid these shifts, one trend stands above all
others: India's appetite for video continues to grow
relentlessly. Whether delivered via fibre, satellite,
terrestrial networks or mobile broadband, video remains
the engine driving audience engagement, advertising
investments and digital consumption.

The industry's future will not be defined by the victory
of one platform over another. It will be defined by
convergence, collaboration and the ability to adapt to a
marketplace where every network is becoming a media
network and every media company is becoming a
technology company.
.
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saalaaoM sao̧  maIiDyaa AaOr dUrsaMcaar ]Vaoga Alaga–Alaga dayaraoM maoM kama
krtI rhI hOM.p`saark p`saarNa krto qao̧  dUrsaMcaar Aa^proTr DoTa phuMcaato
qao̧  saOTolaa[T Aa^proTr isagnala baaMTto qao AaOr sT/IimaMga PlaoTfa^ma- nao [na
sabako kama krnao ko trIko kao badla idyaa.Aaja¸ yao saImaayaoM ]mmaId sao
khIM jyaada tojaI sao K%ma hao rhI hOM.

Baart maoM jaao badlaava hao rho hOM̧  ]na pr gaaOr kroM.ba`a^DbaOMD p`dayak
Aba isaf- [MTrnaoT e@saosa nahIM baoca rho hOM̧  vao iDijaTla laa[fsTa[la ko
gaoTvao bana rho hOM.baIesaenaela kI vaapsaI AaOr jaITIpIela AaOr Dona jaOsao
xao~Iya kMpinayaaoM ka ivastar ek baD,o badlaava ka saMkot dota hO–naoTvak-
Aba vah AaQaar bana rho hOM ijasa pr Baart kI iDijaTla [kaonaa^maI KD,I
haogaI.

saaqa hI TolaIivajana ek nayaI vaaiNaijyak saccaa[- ka saamanaa kr
rha hO.rogaulaoTrI dKla¸ iva&apna kI saImaayaoM AaOr kMToMT iDlaIvarI ko
trIkaoM pr hao rhI bahsa p`saarkaoM kao Apnao puranao ibajanaosa maa^Dla pr
ifr sao saaocanao ko ilae majabaUr kr rhI hOM.

[sa baIca¸ sT/IimaMga PlaoTfa^ma- BaI ek Ahma maaoD, pr hOM.baD,o pOmaanao
pr phuMca tao bana gayaI hO.Aba AgalaI caunaaOtI hO eMgaojamaoMT kao lagaatar
haonao vaalaI kmaayaI maoM badlanaa AaOr saaqa hI iva&apna ko baMTo hue bajaT ko
ilae maukabalaa krnaa.

AamalaaogaaoM kI sËIna sao hTkr¸ [MÍasT/@car ko str pr ek SaaMt
laoikna bahut mah%vapUNa- badlaava hao rha hO.ijayaao–pa^ilaiTkla AaOr rogaulaoTrI
baataoM ka tknaIkI sao jauD,o fOsalaaoM pr Asar pD,nao ko karNa¸ saOTolaa[T
xamata AaOr naoTvak- pr Apnaa inayaM~Na¸ spo@T/ma ka [stomaala AaOr kMToMT
ivatrNa ko trIko Aba kMpinayaaoM ko baaoD-$ma maoM cacaa- ko mau#ya ivaYaya bana
rho hOM.

[na badlaavaaoM ko baIca¸ ek T/oMD sabasao Ahma hO: Baart maoM vaIiDyaao kI
maaMga lagaatar baZ, rhI hO.caaho vaIiDyaao fa[bar¸ saOTolaa[T¸ ToroisT/yala
naoTvak- yaa maaobaa[la ba`a^DbaOMD ko jaire idKayaa jaae¸ dSa-kaoM kI idlacaspI¸
iva&apna maoM inavaoSa AaOr iDjaITla Kpt kao baZ,anao maoM vaIiDyaao kI BaUimaka
sabasao Ahma banaI hu[- hO.

[sa ]Vaoga ka BaivaYya iksaI ek PlaoTfa^ma- kI dUsaro pr jaIt sao
tya nahIM haogaI.yah knvajao-Msa¸ sahyaaoga AaOr eosao baajaar maoM Z,lanao kI
xamata sao tya haogaa jahaM hr naoTvak- ek maiDyaa naoTvak- bana rha hO AaOr
hr maIiDyaa kMpnaI ek tknaIkI kMpnaI bana rhI hO.




