DISH TV LOSSES DEEPEN

Dish TV reported a significantly
wider loss for FY26 as continued
migration of audiences to OTT
platforms and connected
entertainment services weighed on its
traditional subscription business. The
DTH operator posted a consolidated
net loss of Rs. 807.4 crore, while
operating revenue declined sharply
during the year.

The company cited growing
competition from digital platforms,
changing consumption habits and
inflationary pressures as key
challenges impacting performance.
Despite the setback, Dish TV said it
remains focused on building a hybrid
entertainment ecosystem spanning
DTH, OTT aggregation, smart TVs and
connected devices, with its VZY smart
TV business crossing the 7100 crore
sales milestone during the year.

DISNEY'S INDIA JV LOSSES
NARROW

The Walt Disney Company
reported a notable reduction in losses
from its stake in JioStar, signalling
improving financial performance at
India's largest media and entertainment
venture.

According to Disney's latest
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regulatory filings, equity losses from
the India joint venture declined
significantly during the March 2026
quarter compared to the previous year.
The improvement comes as the merged
Reliance-Disney entity continues to
consolidate operations across
television, sports and streaming
businesses, easing the financial drag
previously associated with Disney's
India operations.

SUN TV REVENUE HOLDS
STEADY

Sun TV Network delivered
resilient revenue performance in the
fourth quarter of FY26, although
profitability remained under pressure
due to higher costs and certain non-
recurring charges.

The broadcaster reported
quarterly revenue from operations of
Rs. 882.5 crore, while full-year revenue
grew nearly 8%. However, profit after
tax declined both for the quarter and
the full year. The company attributed
part of the impact to mark-to-market
provisions on investments and
impairment charges, even as its core
broadcasting business remained
relatively stable amid a challenging
advertising environment.

ZEE5 ACHIEVES SUSTAINED
PROFITABILITY

Zee Entertainment reported
strong momentum in its digital
business, with ZEE5 achieving
profitability for the second

consecutive quarter and delivering
53% revenue growth during FY26.

The company also recorded
gains in television viewership share
and expanded its overall audience
reach through its integrated digital and
linear strategy. Management said its
focus remains on long-term
investments, monetisation initiatives
and building new growth engines.

ZEE MEDIA APPROVES RS
119 CRORE FUNDRAISING
PLAN

Zee Media Corporation has
approved a preferential issue of
warrants to foreign portfolio investors
as part of plans to strengthen its capital
base and support future growth
initiatives.
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The proposed fundraising
could generate up to Rs 119 crore and
involves the allotment of warrants to
three overseas investment entities. The
company will seek sharcholder
approval for the proposal at an
Extraordinary General Meeting
scheduled later this month.®
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