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jaba p`saark saIimat kmaiSa-yala [nvaoMT/I vaalao BaivaYya ka saamanaa
kr rho hOM̧  tao [sa fOsalao sao rajasva maa^Dla¸ p`a[isaMga sT/oTojaI AaOr kMToMT
PlaainaMga maoM baD,o badlaava Aa sakto hOM.T/a[- kI p`it GaMTo 12 imanaT kI
iva&apna saImaa kao barkrar rKnao ko idllaI ]cca nyaayalaya ko fOsalao nao
13 saala puranao rogaulaoTrI ivavaad kao K%ma kr idyaa hO AaOr Baart ko
TolaIivajana ibajanaosa maoM baD,o badlaava kI naIMva rKI hO.

saalaaoM sao k[- p`saark –Kasakr nyaUja AaOr ÍI–TU–eyar caOnala–
kma sabsaiËPSana rajasva kI BarpayaI ko ilae jyaada iva&apna idKanao pr
inaBa-r rho hOM.nayao inayamaaoM ko laagaU haonao sao ]plabQa iva&apna slaâT ³[nvaoMT/I´

TV BROADCASTING
FACES A NEW REALITY

AS ADVERTISING
CAPS RETURN TO

CENTRE STAGE
The Delhi High Court’s endorsement of TRAI’s long-

debated advertising cap marks a turning point for
India’s television industry.

As broadcasters confront a future of limited
commercial inventory, the ruling could trigger sweeping
changes across revenue models, pricing strategies, and
content planning.The Delhi High Court’s decision to uphold
TRAI’s 12-minute-per-hour advertising limit has effectively
ended a 13-year regulatory dispute and set the stage for a
major recalibration of India’s television business.

For years, many broadcasters,particularly news and
free-to-air channelsrelied on high advertising volumes to
compensate for low subscription revenues. The new
enforcement environment threatens to reduce available
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inventory, placing immediate pressure on channels that
depend heavily on commercial airtime for profitability.

The impact is expected to be most visible in news
broadcasting, where extended advertising breaks during
elections, breaking news coverage and prime-time debates
have become commonplace. With fewer minutes available
to sell, broadcasters may attempt to raise advertising rates
and position television inventory as a premium asset.

However, the strategy carries risks. Advertisers
today have access to highly targeted digital platforms that
offer measurable outcomes and flexible buying models.
Significant rate hikes could accelerate the migration of
advertising budgets toward streaming services, social media
video platforms and connected television ecosystems.

The ruling also revives discussions around
strengthening subscription revenues. Broadcasters have
long argued that India’s television market remains under-
monetised compared to global benchmarks. As advertising
inventory tightens, networks may increasingly focus on
OTT bundling, premium subscriptions, FAST channels and
digital monetisation opportunities.

Beyond revenue considerations, the judgment could
accelerate industry consolidation, particularly among smaller
broadcasters facing margin pressures. While an appeal
before the Supreme Court remains a possibility, television
networks are already reviewing advertising schedules,
programming formats and monetisation strategies.

The era of volume-led television advertising may be
nearing its end. In its place, a more disciplined, premium
and diversified broadcast business model could emerge.
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kma hao sakto hOM̧  ijasasao ]na caOnalaaoM pr turMt dbaava pD,ogaa jaao maunaafo ko
ilae kmaiSa-yala eyarTa[ma pr bahut jyaada inaBa-r hOM.

[saka sabasao jyaada Asar nyaUja ba`a^DkaisTMga maoM idKnao kI ]mmaId
hO̧  jahaM caunaavaaoM ko daOrana laMbao iva&apna baòk¸ baòikMga nyaUja kvaroja AaOr
p`[ma Ta[ma iDbaoT Aama baat hao gayaI hO.baocanao ko ilae kma samaya haonao ko
karNa p`sark iva&apna droM baZ,a sakto hOM AaOr TolaIivajana [nvaoMT/I kao ek
p`Iimayama esaoT ko taOr pr poSa kr sakto hOM.

halaaMik [sa rNanaIit maoM jaaoiKma BaI hO.Aap iva&apna donao vaalaaoM
ko pasa eosao bahut saTIk iDijaTla PlaoTfa^ma- ]plabQa hOM jaao maapnao laayak
natIjao AaOr lacaIlao KrIdarI maa^Dla doto hOM.draoM maoM BaarI baZ,aotrI sao
iva&apna bajaT ka sT/IimaMga saovaaAaoM̧  saaoSala maIiDyaa vaIiDyaao PlaoTfa^ma- AaOr
knao@ToD TolaIivajana [kaoisasTma kI Aaor $K tojaI sao hao sakta hO.

[sa fOsalao sao sabsaiËPSana rajasva baZ,anao kao laokr cacaa-yaoM ifr sao
Sau$ hao gayaI hOM.p`saarkaoM ka laMbao samaya sao tk- rha hO ik vaOiSvak maanakaoM
kI tulanaa maoM Baart ka TolaIivajana baajaar ABaI BaI kma rajasva ]%pnna
kr rha hO.iva&apna ]plabQat kma haonao ko saaqa¸ naoTvak- AaoTITI
baMMDilaMga¸ p`Iimayama sabsaiËPSana¸ fasT caOnala AaOr iDjaITla maud`IkrNa ko
AvasaraoM pr AiQak Qyaana koMid`t kr sakto hOM.

kmaa[- ko Alaavaa¸ [sa fOsalao sao ]Vaoga maoM kMpinayaaoM ko Aapsa maoM
jauD,nao yaa ivalaya kI p`iËyaa toja hao saktI hO̧  Kasakr ]na CaoTo p`saarkaoM
ko baIca jaao maaija-na ko dbaava ka saamanaa kr rho hOM.halaaMik saup`Ima kaoT-
maoM ApIla kI saMBaavanaa banaI hu[- hO̧  ifr BaI TolaIivajana naoTvak- phlao sao
hI Apnao iva&apna SaoD\yaUla¸ p`aoga`aimaMga fa^mao-T AaOr kmaa[- kI rNanaIityaaoM
kI samaIxaa kr rho hOM.

jyaada vaa^lyaUma vaalao TolaIivajana iva&apnaka daOr Saayad K%ma haonao
vaalaa hO.[saI jagah¸ ek jyaada vyavaisqat¸ p`Iimayama AaOr ivaivaQa p`saarNa
ibajanaosa maa^Dla saamanao Aa sakta hO.




