MARKET REPORT

TV BROADCASTING
FACES A NEW REALITY
AS ADVERTISING
CAPS RETURN TO

CENTRE STAGE

The Delhi High Court’s endorsement of TRAI’s long-
debated advertising cap marks a turning point for
India’s television industry.

As broadcasters confront a future of limited
commercial inventory, the ruling could trigger sweeping
changes across revenue models, pricing strategies, and
content planning. The Delhi High Court’s decision to uphold
TRATI’s 12-minute-per-hour advertising limit has effectively
ended a 13-year regulatory dispute and set the stage for a
major recalibration of India’s television business.

For years, many broadcasters,particularly news and
free-to-air channelsrelied on high advertising volumes to
compensate for low subscription revenues. The new
enforcement environment threatens to reduce available
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inventory, placing immediate pressure on channels that
depend heavily on commercial airtime for profitability.

The impact is expected to be most visible in news
broadcasting, where extended advertising breaks during
elections, breaking news coverage and prime-time debates
have become commonplace. With fewer minutes available
to sell, broadcasters may attempt to raise advertising rates
and position television inventory as a premium asset.

However, the strategy carries risks. Advertisers
today have access to highly targeted digital platforms that
offer measurable outcomes and flexible buying models.
Significant rate hikes could accelerate the migration of
advertising budgets toward streaming services, social media
video platforms and connected television ecosystems.

The ruling also revives discussions around
strengthening subscription revenues. Broadcasters have
long argued that India’s television market remains under-
monetised compared to global benchmarks. As advertising
inventory tightens, networks may increasingly focus on
OTT bundling, premium subscriptions, FAST channels and
digital monetisation opportunities.

Beyond revenue considerations, the judgment could
accelerate industry consolidation, particularly among smaller
broadcasters facing margin pressures. While an appeal
before the Supreme Court remains a possibility, television
networks are already reviewing advertising schedules,
programming formats and monetisation strategies.

The era of volume-led television advertising may be
nearing its end. In its place, a more disciplined, premium
and diversified broadcast business model could emerge.®
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