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JIOHOTSTAR'S TADKA
FUELS INDIA'S MICRO-
DRAMA REVOLUTION

JioHotstar's TADKA has crossed 100 million users,
emerging as a major force in India's rapidly expanding
short-form entertainment market. The milestone reflects

a growing appetite for mobile-first, bite-sized
storytelling among digital audiences.

India's streaming ecosystem is witnessing a new
wave of content consumption, with JioHotstar's TADKA
rapidly establishing itself as a leader in the micro-drama
segment. Crossing the 100-million-user mark within months
of launch, the platform has demonstrated the enormous
potential of short-format premium entertainment tailored for
smartphone users.

Built around vertical-video storytelling, TADKA
offers episodes ranging from 30 to 60 seconds across genres
such as romance, comedy, family drama, thrillers and youth-
focused narratives. The platform launched with a large slate
of original productions and has since expanded its content
library to cater to India's diverse and
increasingly mobile audience.

The success of TADKA
underscores a broader shift in
consumer behaviour. Younger
viewers, particularly Gen Z and
millennials, are driving demand for
quick, engaging content that fits
seamlessly into daily routines.
Strong engagement levels and rising
repeat viewership indicate that micro-dramas are evolving
from a niche format into a mainstream entertainment
category.

The platform is also creating new opportunities for
creators and production houses. By encouraging shorter
production cycles and lower content costs, micro-dramas
are enabling fresh talent and regional storytellers to
participate in India's digital content economy.

For the media and entertainment industry, TADKA's
rapid scale-up signals the emergence of a new growth
engine. As competition intensifies among streaming
platforms, short-form premium content is expected to
become a key battleground for audience acquisition and
engagement.

With 100 million users already on board, JioHotstar
has demonstrated that India's next streaming boom may
not be measured in hours-long episodes, but in compelling
stories delivered in under a minute.®
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