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iDijaTla [MiDyaa kao nayaI idSaaiDijaTla [MiDyaa kao nayaI idSaaiDijaTla [MiDyaa kao nayaI idSaaiDijaTla [MiDyaa kao nayaI idSaaiDijaTla [MiDyaa kao nayaI idSaa
do rho hOM baIesaenaela¸do rho hOM baIesaenaela¸do rho hOM baIesaenaela¸do rho hOM baIesaenaela¸do rho hOM baIesaenaela¸
jaITIpIela AaOr DonajaITIpIela AaOr DonajaITIpIela AaOr DonajaITIpIela AaOr DonajaITIpIela AaOr Dona

badlaava sao kayaaplaT tk: Baart kI nayaI ba`a ^DbaO MD khanaI.badlaava sao kayaaplaT tk: Baart kI nayaI ba`a ^DbaO MD khanaI.badlaava sao kayaaplaT tk: Baart kI nayaI ba`a ^DbaO MD khanaI.badlaava sao kayaaplaT tk: Baart kI nayaI ba`a ^DbaO MD khanaI.badlaava sao kayaaplaT tk: Baart kI nayaI ba`a ^DbaO MD khanaI.

Baart kI iDijaTla Aqa-vyavasqaa maaOjaUda samaya maoM bahut tojaI sao
Aagao baZ, rhI hO.eAa[-–pavaD- eoPsa AaOr @laa]D kMPyaUiTMga sao laokr
AaoTITI sT/IimaMga¸ TolaImaoiDisana¸ Aa^nalaa[na iSaxaa AaOr smaaT- maOnyaufO@cairMga
tk¸ doSa ka BaivaYya ek Ahma caIja pr inaBa-r hO̧  ha[- spID ba`a^DbaOMD
knaoi@TivaTI.

jaOsao jaOsao Baart duinayaa kI sabasao baD,I iDijaTla Aqa-vyavasqaaAaoM
maoM sao ek bananao kI Aaor baZ, rha hO̧  ba`a^DbaOMD kao Aba isaf- ek TolaIka^ma
saovaa ko taOr pr nahIM doKa jaata.yah saD,kaoM̧  rolavao AaOr ibajalaI kI
trh ek ja$rI raYT/Iya [MÍasT/@car bana gayaa hO.

[sa badlaava ko koMd` maoM BaartIya TolaIka^ma [ithasa kI sabasao
Saanadar ‘Tna-Ara]MD’ khainayaaoM maoM sao ek hO: Baart saMcaar inagama ilaimaToD
³baIesaenaela´.kBaI inajaI kMpinayaaoM sao maukabalao maoM jaUJa rhI puranaI
sarkarI TolaIka^ma kMpnaI maanaI jaanao vaalaI baIesaenaela nao Kud kao
ba`a^DbaOMD ivastar AaOr iDijaTla samaavaoSa ko mau#ya vaahk ko taOr pr
saflatapUva-k nayao isaro sao sqaaipt ikyaa hO.

BSNL, GTPL AND DEN
ARE REWIRING
DIGITAL INDIA

From Turnaround to Transformation: The New
Broadband Story of India.

India's digital economy is expanding at an
unprecedented pace. From AI-powered applications and
cloud computing to OTT streaming, telemedicine, online
education and smart manufacturing, the country's future is
increasingly dependent on one critical enabler, high-speed
broadband connectivity.

As India advances towards becoming one of the
world's largest digital economies, broadband is no longer
viewed merely as a telecom service. It has become essential
national infrastructure, comparable to roads, railways and
electricity.

At the centre of this transformation stands one of
the most remarkable turnaround stories in Indian telecom
history: Bharat Sanchar Nigam Limited (BSNL). Once
perceived as a legacy public sector telecom operator
struggling against private competition, BSNL has
successfully reinvented itself as a key driver of broadband
expansion and digital inclusion.

FROM TURNAROUND
TO

TRANSFORMATION:
THE NEW

BROADBAND
STORY OF INDIA.



14 SATELLITE & CABLE TV JUNE 2026

SPOTLIGHT FEATURE

Complementing BSNL's resurgence are cable
broadband leaders GTPL Hathway and DEN Networks,
which have quietly transformed from traditional cable
television operators into significant broadband service
providers. Together, these organizations are extending digital
connectivity across urban, semi-urban and rural India,
helping bridge the country's digital divide while creating
the infrastructure needed for the next generation of digital
services.

BSNL'S REVIVAL: A CASE STUDY IN
REINVENTION

Few organizations have experienced a transformation
as dramatic as BSNL.

For years, the state-owned telecom operator faced
declining revenues, subscriber losses and growing
competitive pressure from private telecom players. Delayed
technology upgrades and market disruptions further
compounded its challenges.

However, the past two years have witnessed a
remarkable turnaround.

BSNL reported its first quarterly profit in 17 years
during Q3 FY25, posting a net profit of Rs 262 crore. This
momentum continued in Q4 FY25, when the company
recorded a profit of Rs 280 crore, marking its first consecutive
profitable quarters in nearly two decades.

BSNL'S REVIVAL: A CASE
STUDY IN REINVENTION

baIesaenaela kI vaapsaI maoM kobala ba`a^DbaOMD kI baD,I kMpinayaaM
jaITIpIela hoqavao AaOr Dona naoTvak- BaI Ahma BaUimaka inaBaa rhI hOM.[nhaoMnao
caupcaap Kud kao parMpirk kobala TIvaI Aa^proTr sao badlakr baD,o ba`a^DbaOMD
saovaa p̀dayak ko taOr pr sqaaipt kr ilayaa hO.yao kMpinayaaM imalakr SahrI¸
AQa-SahrI AaOr ga`amaINa Baart maoM iDijaTla knaoi@TivaTI baZ,a rhI hOM.[sasao
doSa maoM iDijaTla AMtr kao kma krnao maoM madd imala rhI hO AaOr saaqa hI
AgalaI pIZ,I kI iDijaTla saovaaAaoM ko ilae ja$rI [MÍasT/@car BaI tOyaar
hao rha hO.
baIesaenaela kI vaapsaI: nayao isaro sao Sau$Aat kI ek kosa sTDIbaIesaenaela kI vaapsaI: nayao isaro sao Sau$Aat kI ek kosa sTDIbaIesaenaela kI vaapsaI: nayao isaro sao Sau$Aat kI ek kosa sTDIbaIesaenaela kI vaapsaI: nayao isaro sao Sau$Aat kI ek kosa sTDIbaIesaenaela kI vaapsaI: nayao isaro sao Sau$Aat kI ek kosa sTDI

bahut kma saMsqaaAaoM nao baIesaenaela jaOsaa badlaava doKa hO.
saalaaoM tk¸ sarkarI TolaIka^ma kMpnaI kI GaTtI kmaayaI¸ ga`ahkaoM

kI kmaI AaOr inajaI TolaIka^ma kMpinayaaoM sao baZ,to p`itspQaa- ka saamanaa
krnaa pD,a.tknaIkI ApgaòD maoM dorI AaOr baajaar maoM Aayao badlaavaaoM nao
[sakI mauiSklaaoM kao AaOr baZ,a idyaa.

halaaMik ipClao dao saalaaoM maoM jabardst badlaava doKnao kao imalaa hO.
baIesaenaela nao iva<a vaYa- 2025 kI tIsarI itmaahI ³@yaU3efvaa[-

25´ maoM 17 saalaaoM mao ApnaI phlaa itmaahI maunaafa dja- ikyaa¸ ijasamaoM
kMpnaI kao 262 kraoD, Épyao ka Sauw maunaafa huAa.yah tojaI 2025 kI
caaOqaI itmaahI ³@yaU4efvaa[-25´ maoM BaI jaarI rhI¸ jaba kMpnaI nao 280
kraoD, Épyao ka maunaafa kmaayaa.[sa trh lagaBaga dao dSakaoM maoM yah phlaI
baar huAa hO ik jaba kMpnaI nao lagaatar dao itmaaihyaaoM maoM maunaafa kmaayaa.
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The improvement was not limited to profitability.
BSNL's annual revenue crossed Rs 20,800 crore, while
EBITDA exceeded Rs 5,300 crore, reflecting substantial gains
in operational efficiency and business performance.

These numbers represent far more than a financial
recovery. They signal the successful transformation of
BSNL from a traditional telecom operator into a modern
digital infrastructure company.

Industry estimates indicate that BSNL's subscriber
base has crossed 92 million customers, making it one of
India's largest telecom operators by reach and geographic
presence.

TECHNOLOGY-LED TRANSFORMATION
Unlike previous restructuring efforts, BSNL's latest

revival has been driven by technology modernization.
The company is currently implementing one of the

largest indigenous telecom infrastructure projects in the
world through its Made-in-India 4G rollout.

More than 96,000 4G sites have been planned and
deployed nationwide, creating a future-ready network
capable of supporting eventual 5G upgrades through
software-defined architecture.

This initiative aligns
closely with India's Atmanirbhar
Bharat vision while strengthening
the country's telecom self-
reliance.

Simultaneously, BSNL has
accelerated the expansion of
Bharat Fiber, its Fiber-to-the-Home (FTTH) broadband
platform.

Fiber broadband has emerged as one of the fastest-
growing segments within the company. FTTH revenues
increased by nearly 18 percent during FY25, while mobility
revenues grew by approximately 15 percent. Enterprise and
leased-line services recorded growth of around 14 percent.

These segments are particularly important because
broadband and enterprise services generate higher margins
and stronger customer retention compared to traditional
voice-based services.

The shift underscores BSNL's evolution into a
broadband-first telecom operator.

BHARATNET: CONNECTING RURAL INDIA
BSNL's importance extends beyond its financial

performance.
As a principal implementation partner for BharatNet

and several government-led connectivity programs, the

sauQaar isaf- maunaafo tk hI saIimat nahIM qaa.baIesaenaela ka
saalaanaa rajasva 20¸800 kraoD, Épyao sao jyaada huAa¸ jabaik [baIAa[-TIDI
5¸300 kraoD, Épyao sao AiQak rha¸ jaao saMcaalana xamata AaOr ibajanaosa
p`dSa-na maoM baD,I baZ,t kao idKata hO.

yao AaMkD,o Aaiqa-k sauQaar sao khIM jyaada hOM.yao baIesaenaela ko
ek parMpirk TolaIka^ma Aa^proTr sao AaQauinak iDijaTla [MÍasT/@car
kMpnaI maoM safla badlaava ka saMkot doto hOM.

]Vaoga ko AnaumaanaaoM sao pata calata hO ik baIesaenaela ko ga`ahkaoM
kI saM#yaa 9º2 kraoD, sao jyaada hao gayaI hO̧  ijasasao yah ApnaI phuMca AaOr
BaaOgaaoilak maaOjaUdgaI ko maamalao maoM Baart ko sabasao baD,o TolaIka^ma Aa^proTraoM maoM
sao ek bana gayaa hO.
tknaIkI ma o M Aayaa badlaavatknaIkI ma o M Aayaa badlaavatknaIkI ma o M Aayaa badlaavatknaIkI ma o M Aayaa badlaavatknaIkI ma o M Aayaa badlaava

phlao kI rIsT/@cairMga kaoiSaSaoM ko ]laT¸ baIesaenaela ko hala ko
irvaa[vala kI vajah tknaIkI ka AaQauinakIkrNa hO.

kMpnaI ABaI Apnao ‘maoD–[na–[MiDyaa’ 4jaI raolaAa]T ko jaire
duinayaa ko sabasao baD,o TolaIka^ma [MÍasT/@car p`aojao@T\sa maoM sao ek kao laagaU
kr rhI hO.

pUro doSa maoM 96¸000 jyaada 4jaI saa[T\sa kI yaaojanaa banaayaI gayaI
hO AaOr ]nhoM lagaayaa gayaa hO jaao BaivaYya ko ilae tOyaar hO AaOr saâFTvaoyar

iDfa[MD Aaik-To@car ko jaire Aagao calakr
5jaI ApgàoD kao sapaoT- kr sakta hO.
yah phla Baart ko ‘Aa%mainaBa-r Baart’

ko ivajana sao kafI hd tk maola KatI hO
AaOr doSa kI dUrsaMcaar Aa%mainaBa-rta kao
majabaUt krtI hO.
[sako saaqa hI baIesaenaela nao Apnao

‘fa[bar–TU–d–haoma’ ³efTITIeca´ bàâDbaOMD PlaoTfâma-̧  Baart fa[bar ko
ivastar maoM tojaI laayaI hO.

fa[bar¸ ba`a^DbaOMD kMpnaI ko sabasao tojaI sao baZ,nao vaalao KMD maoM sao
ek banakr ]Bara hO.efvaa[-25 ko daOrana efTITIeca sao haonao vaalaI
kmaayaI maoM 18‰ kI vaRiw hu[- hO̧  jabaik maaoibailaTI sao haonao vaalaI kmaayaI maoM
lagaBaga 15‰ kI vaRiw hu[- hO.eMTrp`a[ja AaOr laIjD laa[na saovaaAaoM maoM
14‰ kI vaRiw hu[- hO.

yao ihssao [sailae BaI KasataOr pr Ahma hOM ik @yaaoMik parMpirk
vaa^[sa baosD saovaaAaoM kI tulanaa maoM ba`a^DbaOMD AaOr eMTrp`a[ja saovaaAaoM sao
jyaada maaija-na imalata hO AaOr ga`ahk jyaada samaya tk jauD,o rhto hOM.

yah badlaava idKata hO ik baIesaenaela Aba ba`a^DbaOMD fsT-
Aa^proTr bana gayaa hO.
Baartna oT: ga `amaINa Baart kao jaa oD,naaBaartna oT: ga `amaINa Baart kao jaa oD,naaBaartna oT: ga `amaINa Baart kao jaa oD,naaBaartna oT: ga `amaINa Baart kao jaa oD,naaBaartna oT: ga `amaINa Baart kao jaa oD,naa

baIesaenaela kI Ahimayatta ]sakI Aaiqa-k phla tk hI
saIimat nahIM hO.

BaartnaoT AaOr sarkar ko k[- knaoi@TivaTI p`aoga`ama ko mau#ya
p`stuitkrNa sahBaagaI ko taOr pr¸ yah kMpnaI ga`amaINa Baart tk iDijaTla
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company plays a critical
role in delivering digital
infrastructure to rural
India.

The BharatNet
initiative aims to connect
more than 2.5 lakh Gram
Panchayats through
optical fiber
infrastructure, enabling
access to digital services
across the country.

The impact is already visible across multiple sectors:
♦ Telemedicine and digital healthcare
♦ Online education platforms
♦ Rural fintech and digital payments
♦ Agricultural technology solutions
♦ E-governance services
♦ Rural entrepreneurship

While private telecom operators understandably
focus on commercially attractive markets, BSNL continues
to play a crucial role in extending connectivity to
underserved and remote regions.

This dual responsibility, as a commercial operator
and national infrastructure provider, makes BSNL a unique
player in India's telecom ecosystem.

GTPL HATHWAY: REINVENTING THE CABLE
BROADBAND MODEL

If BSNL's story is about revival, GTPL Hathway's
journey is about strategic reinvention.

Originally established as a cable television
distribution company, GTPL recognized early that
broadband would become
the primary growth engine
in the digital era.

The company's
financial performance
highlights the success of
that transition.

For FY25, GTPL
reported revenues of Rs
3,507 crore, while
broadband revenues crossed Rs 545 crore. EBITDA stood
at Rs 462 crore and Profit After Tax reached Rs 48 crore.

The company now serves more than 1.05 million
active broadband subscribers while maintaining a digital
cable subscriber base of approximately 9.6 million
households.

[MÍasT/@car phuMcaanao maoM Ahama
BaUimaka inaBaatI hO.

BaartnaoT phla ka maksad
AâiPTkla fa[bar [MÍasT/@car ko
jaire 2º5laaK sao jyaada ga`ama
pMcaayat kao jaaoD,naa hO̧  taik pUro
doSa maoM iDijaTla saovaaAaoM tk phuMca
imala sako.

[saka Asar k[- xao~aoM maoM
phlao hI idK rha hO:

♦ ToilamaoiDisana AaOr iDijaTla holqakoyar
♦ Aa^nalaa[na ejaukoSana PlaoTfa^ma-
♦ ga`amaINa ifnaTok AaOr iDijaTla pomaoMT
♦ ega`Iklcar tknaIkI ]paya
♦ [-–gavana-oMsa saovaa
♦ ga`amaINa eMTrpònyaaoriSap

halaaMik inajaI dUrsaMcaar kMpinayaaM svaaBaaivak $p sao vaaiNaijyak
taOr pr fayadomaMd baajaar pr Qyaana dotI hO̧  laoikna baIesaenaela kma
sauivaQaa vaalao AaOr dUr–draja ko [laakaoM maoM knaoi@TivaTI phuMcaanao maoM Ahma
BaUimaka inaBaatI hO.

ek vaaiNaijyak Aa^proTr AaOr raYT/Iya [MÍasT/@car p`dayak ko
taOr pr yah daohrI ijammaodarI baIesaenaela kao Baart ko TolaIivajana
[kaoisasTma maoM ek Kasa kMpnaI banaatI hO.
jaITIpIela hoqavao: kobala ba`a^DbaO MD kao nayao isaro sao tOyaar krnaajaITIpIela hoqavao: kobala ba`a^DbaO MD kao nayao isaro sao tOyaar krnaajaITIpIela hoqavao: kobala ba`a^DbaO MD kao nayao isaro sao tOyaar krnaajaITIpIela hoqavao: kobala ba`a^DbaO MD kao nayao isaro sao tOyaar krnaajaITIpIela hoqavao: kobala ba`a^DbaO MD kao nayao isaro sao tOyaar krnaa

Agar baIesaenaela kI khanaI vaapsaI kI hO tao jaITIpIela
hoqavao ka safr rNanaIitk $p sao Kud kao nayao isaro sao Z,alanao ka hO.

Sau$ maoM kobala TolaIivajana ivatrNa kMpnaI ko taOr pr Sau$ hu[-
jaITIpIela nao jald hI yah samaJa
ilayaa qaa ik iDijaTla daOr maoM bàâDbaOMD
hI ivakasa ka mau#ya [Mjana banaogaa.

kMpnaI ka iva<aIya p̀dSa-na ]sa
badlaava kI saflata kao idKata hO.

efvaa[ -25 k o ilae
jaITIpIela nao 3507 kraoD, É ka
rajasva dja- ikyaa¸ jabaik ba`a^DbaOMD
sao haonao vaalaI kmaayaI 545 kraoD,

É sao jyaada rhI.[baIAa[-TIDI 462 kraoD, É rha AaOr kr ko baad
maunaafa 48 kraoD, tk phuMca gayaa.

kMpnaI Aba 10º5 laaK sao jyaada saiËya ba`a^DbaOMD sabsaËa[basa-
kao saovaayaoM dotI hO AaOr saaqa hI lagaBaga 96 laaK GaraoM ka iDijaTla kobala
sabsaËa[bar baosa BaI banaayao hu[- hO.
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Its broadband infrastructure has expanded
significantly, with nearly six million home passes across
multiple markets.

Importantly, almost 75 percent of this footprint is
already capable of supporting fiber-based broadband
services.

FTTX: THE TECHNOLOGY DRIVING
BROADBAND GROWTH

GTPL's growth strategy is increasingly centered
around FTTX (Fiber-to-the-X)
technology.

Unlike legacy cable
networks, FTTX architectures
bring optical fiber closer to homes
and businesses, delivering
significant improvements in:

♦ Broadband speeds
♦ Network reliability
♦ Latency performance
♦ Scalability
♦ Customer experience

As digital consumption
grows, these technological
advantages become increasingly
important.

GTPL's broadband ARPU currently stands at
approximately Rs 465 per subscriber per month, while
average data consumption continues to rise due to
increased adoption of OTT streaming, remote work, gaming
and cloud-based applications.

The company's fiber investments are positioning it
to support future demand driven by AI-enabled services,
smart homes, cloud computing and immersive entertainment
platforms.

DEN NETWORKS: EXPANDING INDIA'S
LAST-MILE CONNECTIVITY

DEN Networks represents another important pillar
of India's broadband ecosystem.

Like GTPL, DEN evolved
from a cable television company
into a broadband service
provider by leveraging its
extensive last-mile network
infrastructure.

The company's strategy
reflects a broader global trend
where cable operators are transforming into digital
connectivity companies.

[sako ba`a^DbaOMD [MÍasT/@car ka kafI ivastar huAa hO AaOr k[-
baajaar maoM [sakI phuMca 60 laaK GaraoM tk hao gayaI hO.

Kasa baat yah hO ik [sa naoTvak- kvaroja ka lagaBaga 75‰
ihssaa phlao sao hI fa[bar baosD ba`a^DbaOMD saovaaAaoM kao sapaoT- krnao maoM saxama
hO.
efTITIe@sa: ba `a ^Dba O MD ivakasa kao baZ,ana o vaalaI tknaIkIefTITIe@sa: ba `a ^Dba O MD ivakasa kao baZ,ana o vaalaI tknaIkIefTITIe@sa: ba `a ^Dba O MD ivakasa kao baZ,ana o vaalaI tknaIkIefTITIe@sa: ba `a ^Dba O MD ivakasa kao baZ,ana o vaalaI tknaIkIefTITIe@sa: ba `a ^Dba O MD ivakasa kao baZ,ana o vaalaI tknaIkI

jaITIpIela kI ivakasa rNanaIit tojaI sao efTITIe@sa ³fa[bar–
TU–d^–e@sa´ tknaIkI pr koMid`t hao rhI hO.

p uran a o  k obala na oTvak - k o ]laT¸
efTITIe@sa Aaik-To@car Aa^iPTkla
fa[bar kao GaraoM AaOr ibajanaosa ko jyaada
krIba laato hOM ijasasao [samaoM kafI sauQaar
haota hO:
♦ ba`a^DbaOMD spID
♦ naoTvak- kI ivaSvanaIyata
♦ laoToMsaI p`dSa-na
♦ skolaoibailaTI
♦ ]pBaao@ta AnauBava
jaOsao–jaOsao iDijaTla Kpt baZ, rhI hO̧  yao
tknaIkI fayado AaOr BaI ja$rI haoto jaa

rho hOM.

jaITIpIela ka ba`a^DbaOMD epIAaryaU ABaI lagaBaga 465É p`it maah
hO̧  jabaik AaoTITI sT/IimaMga¸ irmaaoT vak-̧  gaoimaMga AaOr @laa]D baosD Aavaodna
ko jyaada [stomaala kI vajah sao AaOsat DoTa Kpt baZ, rhI hO.

kMpnaI ka fa[bar maoM inavaoSa ]sao eAa[- AaQaairt saovaaAaoM̧
smaaT- haoma¸ @laa]D kMPyaUiTMga AaOr [maisa-va eMTrTonamaoMT PlaoTfa^ma- sao jauD,I
BaivaYya kI maaMga kao pUra krnao ko ilae tOyaar kr rha hO.

Dona naoTvak-: Baart mao M ‘laasT maa[la knaoi@TivaTI’ ka ivastarDona naoTvak-: Baart mao M ‘laasT maa[la knaoi@TivaTI’ ka ivastarDona naoTvak-: Baart mao M ‘laasT maa[la knaoi@TivaTI’ ka ivastarDona naoTvak-: Baart mao M ‘laasT maa[la knaoi@TivaTI’ ka ivastarDona naoTvak-: Baart mao M ‘laasT maa[la knaoi@TivaTI’ ka ivastar
Dona naoTvak- Baart ko laasT maa[la [kaoisasTma ka ek AaOr Ahma

ihssaa hO.
jaITIpIela kI trh Dona nao BaI Apnao
baD,o ‘laasT maa[la naoTvak- [MÍasT/@car’
ka [stomaala krko Kud kao kobala
TolaIivajana kMpnaI sao bàâDbaOMD saovaa p̀dayak
ko taOr pr ivakisat ikyaa hO.
kMpnaI kI rNanaIit ek baD,o glaaobala T/oMD

kao idKatI hO̧  ijasamaoM kobala Aa^proTr iDijaTla knaoi@TivaTI kMpinayaaoM maoM
badla rho hOM.
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DEN's strengths lie in:
♦ Established local distribution networks
♦ Existing household connectivity
♦ Strong customer relationships
♦ Cost-effective deployment models
♦ Rapid service rollout capabilities

These advantages have
enabled the company to play a
significant role in broadband
expansion across urban and semi-
urban markets.

As video consumption
shifts from traditional television to
OTT and digital platforms,
broadband services have become central to DEN's long-
term growth strategy.

WHY CABLE BROADBAND IS CRITICAL TO
INDIA'S DIGITAL FUTURE

One of the most overlooked aspects of India's
broadband success story is the role played by cable
broadband operators.

Dona kI taktoM yao hOM:
♦ sqaaipt sqaanaIya ivatrNa naoTvak-
♦ maaOjaUda GaraoM maoM knaoi@TivaTI
♦ ga`ahkaoM ko saaqa majabaUt saMbaMQa
♦ ikfayatI iDPlaa^yamaoMT maa^Dla
♦ tojaI sao saovaa Sau$ krnao kI xamata

[na fayadaoM kI vajah sao kMpnaI SahrI va
AQa- SahrI baajaaraoM maoM ba`a^DbaOMD ko ivastar maoM
Ahma BaUimaka inaBaa payaI hO.

jaOsao jaOsao vaIiDyaao doKnao ka calana
parMpirk TolaIivajana sao hTkr AaoTITI AaOr
iDijaTla PlaoTfa^ma- kI Aaor baZ, rha hO¸

ba`a^DbaOMD saovaayaoM Dona kI laMbaI AvaiQa kI ivakasa rNanaIit ka Ahma ihssaa
bana gayaI hOM.

Baart ko iDijaTla BaivaYya ko ilae kobala ba`a^DbaO MD @yaao M ja$rIBaart ko iDijaTla BaivaYya ko ilae kobala ba`a^DbaO MD @yaao M ja$rIBaart ko iDijaTla BaivaYya ko ilae kobala ba`a^DbaO MD @yaao M ja$rIBaart ko iDijaTla BaivaYya ko ilae kobala ba`a^DbaO MD @yaao M ja$rIBaart ko iDijaTla BaivaYya ko ilae kobala ba`a^DbaO MD @yaao M ja$rI
h Oh Oh Oh Oh O

Baart kI ba`a^DbaOMD kI saflata kI khanaI maoM kobala ba`a^DbaOMD
Aa^proTraoM kI BaUimaka kao A@sar Qyaana nahIM idyaa jaata hO.

WHY CABLE BROADBAND IS CRITICAL
TO INDIA'S DIGITAL FUTURE
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SPOTLIGHT FEATURE

While telecom companies invest heavily in national
fiber backbones and mobile broadband infrastructure, cable
operators provide the critical last-mile connectivity that
brings high-speed internet directly into homes and
businesses.

This model has proven particularly effective in:
♦ Tier-II cities
♦ Tier-III towns
♦ Residential complexes
♦ Educational institutions
♦ Small businesses
♦ Local enterprise clusters

The combination of telecom-grade fiber networks and
cable-based last-mile connectivity is creating a highly
efficient ecosystem capable of accelerating broadband
penetration nationwide.

PREPARING INDIA FOR THE AI ERA
The next decade of digital growth will be driven by

data-intensive technologies.
Artificial Intelligence, cloud-

native applications, Industry 4.0,
edge computing, connected
healthcare, smart cities and
immersive digital experiences will all
require high-capacity broadband
networks.

Industry experts estimate
that household data consumption
will continue to grow at double-digit
rates annually, placing increasing
demands on network infrastructure.

This makes fiber deployment,
low-latency connectivity and
broadband scalability more
important than ever.

BSNL's nationwide fiber
rollout, GTPL's FTTX investments
and DEN's last-mile broadband
infrastructure collectively form a
crucial part of India's digital foundation.

Together, they are helping build the networks that
will power future innovations across every sector of the
economy.

THE ROAD AHEAD
India's broadband market is no longer simply about

subscriber acquisition. The focus has shifted toward
network quality, fiber penetration, digital experience, low
latency and service innovation.

jabaik TolaIka^ma kMpinayaaM naoSanala fa[bar baOkbaaona AaOr maaobaa[la
ba`a^DbaOMD [MÍasT/@car maoM BaarI inavaoSa krtI hOM̧  kobala Aa^proTr ‘ja$rI
laasT maa[la knaoi@TivaTI’ doto hOM jaao GaraoM AaOr vyavasaaya tk saIQao ha[-–
spID [MTrnaoT phuMcaatI hOM.

yah maa^Dla [na jagahaoM pr pr Asardar saaibat huAa hO:
♦ iTyar– Sahr
♦ iTyar– ksbao
♦ irhayaSaI ka^mPlao@sa
♦ SaOixak saMsqaana
♦ CaoTo vyavasaaya
♦ sqaanaIya eMTrp`a[ja @lasTr

TolaIka^ma ga`oD fa[bar naoTvak- AaOr kobala baosD laasT maa[la
knaoi@TivaTI ka ka^imbanaoSana ek bahut Asardar [kaoisasTma banaa rha hO̧
jaao pUro doSa maoM ba`a^DbaOMD ko [stomaala kao tojaI sao baZ,a sakta hO.
Baart kao eAa[- ko daOr ko ilae tOyaar krnaaBaart kao eAa[- ko daOr ko ilae tOyaar krnaaBaart kao eAa[- ko daOr ko ilae tOyaar krnaaBaart kao eAa[- ko daOr ko ilae tOyaar krnaaBaart kao eAa[- ko daOr ko ilae tOyaar krnaa

iDijaTla ivakasa ka Agalaa dSak DoTa [MToMisava To@naaolaa^jaI sao
Aagao baZ,ogaa.

AaiT-ifiSayala [MToilajaoMsa¸ @laa]D naoiTva
Aavaodna¸ [MDsT/I 4º0¸ eja kMPyaUiTMga¸
knao@ToD holqakoyar¸ smaaT- isaTI AaOr [maisa-va
iDijaTla AnauBava–[na saBaI ko ilae ]cca
xamata ba`a^DbaOMD naoTvak- kI ja$rt haogaI.

]Vaoga ko jaanakaraoM ka Anaumaana hO ik
GaraoM maoM DoTa kI Kpt hr saala dao AMkaoM kI
dr sao baZ,tI rhogaI¸ ijasasao naoTvak- [MÍasT/@car
pr dbaava baZ,ogaa.

[sa vajah sao fa[bar p`stuitkrNa¸ laao
laoToMsaI vaalaI knaoi@TivaTI AaOr ba`a^DbaOMD
skolaoibailaTI phlao sao kIM jyaada ja$rI hao
gayaI hO.

baIesaenaela ka pUro doSa maoM fa[bar
naoTvak- fOlaanaa¸ jaITIpIela ka efTITIe@sa
maoM inavaoSa AaOr Dona ka laasT maa[la ba`a^DbaOMD
[MÍasT/@car imalakr Baart ko iDijaTla AaQaar

ka ek Ahma ihssaa banaato hOM.
vao imalakr eosao naoTvak- banaanao maoM madd kr rho hOM jaao Aqa-vyavasqaa

ko hr sao@Tr maoM BaivaYya ko [naaovaoSana kao Aagao baZ,ayaoMgao.
Aaga o ka rastaAaga o ka rastaAaga o ka rastaAaga o ka rastaAaga o ka rasta

Baart ka ba`a^DbaOMD baajaar ka matlaba nayao sabsaËa[bar kao jaaoD,naa
nahIM bailk Aba Qyaana naoTvak- kI @vaailaTI¸ fa[bar kI phuMca¸ iDijaTla
AnauBava¸ laao laoToMsaI AaOr saovaa maoM [naaovaoSana pr koMid`t hao gayaa hO.
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SPOTLIGHT FEATURE

BSNL's remarkable turnaround demonstrates how
strategic investments and technology modernization can
revive a legacy telecom operator.

GTPL Hathway illustrates how cable companies can
successfully transform into broadband-first infrastructure
providers.

DEN Networks highlights the continuing
importance of last-mile connectivity in achieving universal
broadband access.

Collectively, these
organizations are helping
create the digital highways
that will support India's next
phase of economic growth.

As the nation moves
towards a digitally connected
future, broadband will
increasingly be viewed as a
strategic national asset rather
than a telecommunications
service.

And in that journey,
BSNL, GTPL and DEN are not merely participants—they
are among the key architects shaping the future of
Broadband Bharat.

INDIA BROADBAND BY THE NUMBERS

BSNL
♦ Revenue: Rs 20,800+ crore
♦ EBITDA: Rs 5,300+ crore
♦ Q3 FY25 Profit: Rs 262 crore
♦ Q4 FY25 Profit: Rs 280 crore
♦ Subscribers: 92+ million
♦ Planned 4G Sites: 96,000+

GTPL HATHWAY
♦ Revenue: Rs 3,507 crore
♦ Broadband Revenue: Rs 545 crore
♦ EBITDA: Rs 462 crore
♦ Profit After Tax: Rs 48 crore
♦ Broadband Subscribers: 1.05 million
♦ Home Passes: Nearly 6 million
♦ Broadband ARPU: Rs 465 per month

NATIONAL BROADBAND INFRASTRUCTURE
♦ BharatNet Target: 2.5 lakh+ Gram Panchayats
♦ Key Drivers: AI, Cloud Computing, OTT, Smart

Cities, Telemedicine, Industry 4.0 and Digital
Governance 

baIesaenaela kI Saanadar vaapsaI yah idKatI hO ik kOsao rNanaIitk
inavaoSa AaOr tknaIkI kao AaQauinak banaakr ek puranao TolaIka^ma Aa^proTr
kao ifr sao KD,a ikyaa jaa sakta hO.

jaITIpIela hoqavao idKata hO ik kOsao kobala kMpinayaaM saftapUva-k
ba`a^DbaMOD fsT- [MÍasT/@car p`dayak bana saktI hO.

Dona naoTvak- saBaI tk ba`a^DbaOMD phuMca sauinaiScat krnao maoM ‘laasT
maa[la knaoi@TivaTI’ kI lagaatar
Ahimayat pr jaaor dota hO.

yao saBaI saMsqaayaoM imalakr eosao
iDijaTla ha[vao banaa rhI hOM jaao Baart
kI Aaiqa-k tr@kI ko Agalao carNa
maoM madd kroMgao.

jaOsa o–ja Osa o doSa iDijaTla
BaivaYya kI Aaor baZ, rha hO̧  ba`a^DbaOMD
kao isaf- ek dUrsaMcaar saovaa ko bajaaya
ek Ahma raYT/Iya saMpi<a ko taOr pr
doKa jaayaogaa.

AaOr [sa safr maoM baIesaenaela¸ jaTIpIela AaOr Dona isaf- ihssaa
laonao vaalao nahIM– vao ‘ba`a^DbaOMD Baart’ ko BaivaYya kao Aakar donao vaalao mau#ya
inamaa-taAaoM maoM sao ek hO.
AaMkD,ao M mao M Baart ka ba`a^DbaO MDAaMkD,ao M mao M Baart ka ba`a^DbaO MDAaMkD,ao M mao M Baart ka ba`a^DbaO MDAaMkD,ao M mao M Baart ka ba`a^DbaO MDAaMkD,ao M mao M Baart ka ba`a^DbaO MD
ba Iesaenaelaba Iesaenaelaba Iesaenaelaba Iesaenaelaba Iesaenaela

♦ rajasva: 20¸800+ kraoD, Épyao
♦ [baIAa[-TIDI: 5¸300+ kraoD, Épyao
♦ @yaU3 efvaa[-25 laaBa: 262 kraoD, Épyao
♦ @yaU4 efvaa[-25 laaBa: 280 kraoD, Épyao
♦ sabsaËa[bar: 92+ imailayana
♦ PlaanD 4jaI saa[T\sa: 96¸000+

jaITIpIela h oqava ojaITIpIela h oqava ojaITIpIela h oqava ojaITIpIela h oqava ojaITIpIela h oqava o
♦ rajasva: 3507 kraoD, Épyao
♦ ba`a^DbaOMD rajasva: 545 kraoD, Épyao
♦ [baIAa[-TIDI: 462 kraoD, Épyao
♦ TO@sa ko baad laaBa: 48 kraoD, Épyao
♦ ba`a^DbaOMD sabsaËa[bar: 1º05 imailayana
♦ haoma pasa: lagaBaga 6 imailayana
♦ ba`a^DbaOMD eAarpIyaU: 465 Épyao p`itmaah

na oSanala ba `a ^Dba O MD [MÍasT/@carna oSanala ba `a ^Dba O MD [MÍasT/@carna oSanala ba `a ^Dba O MD [MÍasT/@carna oSanala ba `a ^Dba O MD [MÍasT/@carna oSanala ba `a ^Dba O MD [MÍasT/@car
♦ BaartnaoT TargaoT: 2º5 laaK+ ga`ama pMcaayatoM
♦ p`mauK caalak: eAa[-̧  @laa]D kMPyaUiTMga¸ AaoTITI¸ smaaT- isaTIja¸

TolaImaoiDisana¸ ]Vaoga 4º0 AaOr iDijaTla gavanao-Msa.




