BROADBAND SPOTLIGHT

INDIA'S DIGITAL
BACKBONE: THE
EMERGING ROLE OF
CABLE TV AND
BROADBAND

PROVIDERS

The future of India’s digital economy will be shaped
not just by technology, but by the networks that
connect millions of homes. Arun Raj, General Manager
& Head — Content & Legal at Asianet Satellite
Communications Ltd., shares his perspective on the
evolving role of cable TV and broadband providers in
powering this transformation.

For decades, the cable television industry has been
a silent architect of India's communication revolution. Long
before smartphones became
ubiquitous and streaming platforms
transformed entertainment
consumption, cable operators were
laying the foundation of digital
connectivity across cities, towns,
and villages. Through an extensive
network of cables stretching to
millions of homes, the industry
created one of the country's most
valuable assets - a robust last-mile
infrastructure  capable  of
connecting people, information, and
opportunities.

Today, the industry stands
at another defining moment. While
some observers perceive the rise of
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encouraging. Rather than signalling

decline, these developments are accelerating the industry's

evolution into a comprehensive digital services ecosystem.
The future of the wired cable TV and broadband

industry is not about surviving disruption; it is about

leading India's next phase of digital growth.
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THE SHIFT FROM TELEVISION
DISTRIBUTION TO DIGITAL ECOSYSTEMS

The cable television business is no longer limited to
delivering television channels into living rooms. It has
evolved into a sophisticated platform
capable of supporting broadband
internet, IPTV, OTT aggregation, cloud-
based services, enterprise connectivity,
smart home applications, and digital
commerce.

What makes this transformation
particularly powerful is that it is being
built upon infrastructure that already
exists. Across India, thousands of Multi
System Operators (MSOs) and Local
Cable Operators (LCOs) have
established extensive networks and
trusted customer relationships over
many years. This existing foundation provides a significant
advantage in an era where connectivity has become as
essential as electricity and water.

Instead of investing enormous capital to create new
networks from scratch, operators can leverage their
established last-mile connectivity to offer multiple digital
services through a single platform. This creates efficiencies
for operators while providing greater convenience for
consumers.

The result is a business model where television,
broadband, OTT services, home security solutions, cloud
applications, and smart-home technologies converge into
aunified digital experience.

BROADBAND: THE NEW ENGINE OF GROWTH

Iftelevision built the industry, broadband will define
its future.

India is experiencing an unprecedented surge in
digital consumption. High-
definition video streaming, online
education, remote working, digital
payments, cloud computing,
gaming, artificial intelligence
applications, and connected
devices are driving exponential
growth in data usage. Every
household today has multiple
internet-enabled devices
competing for bandwidth,
creating demand for faster and
more reliable connections.
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While wireless technologies offer mobility and
convenience, wired broadband continues to deliver
unmatched advantages in speed, consistency, network
stability, and low latency. Whether it is a student attending
virtual classes, a professional participating in high-definition
video conferences, a gamer requiring real-time
responsiveness, or a family simultaneously streaming
content across multiple screens, fibre-based broadband
remains the preferred solution.

This growing dependence on high-quality
connectivity positions wired broadband providers at the
centre of India's digital economy.

FIBER NETWORKS: BUILDING THE
HIGHWAYS OF THE FUTURE

The next decade will be driven by fibre.

As consumers migrate from basic internet packages
to plans offering hundreds of megabits and even gigabit
speeds, the importance of Fiber-to-the-Home (FTTH)
infrastructure will continue to increase. Emerging
technologies such as Artificial
Intelligence, Virtual Reality,
Augmented Reality, cloud
gaming, telemedicine, smart
manufacturing, and advanced
digital collaboration platforms
will require bandwidth
capacities that only fibre
networks can consistently
provide.

Cable operators are
uniquely positioned to
participate in this transition.
Many have already begun upgrading traditional Hybrid
Fiber Coaxial (HFC) networks and deploying extensive fiber
infrastructure. These investments are not merely
technological upgrades; they are long-term strategic assets
that will support digital services for decades.

Just as highways enabled industrial growth in the
physical economy, fibre networks will serve as the highways
of the digital economy.

THE NEW AGE OF CONTENT CONSUMPTION

Contrary to popular perception, television is not
disappearing. What is changing is the way audiences
consume content.

Modern consumers no longer distinguish sharply
between traditional television and digital streaming. They
simply seek easy access to content whenever and wherever
they want. Households increasingly expect a combination

FS G117 | R M 71 o M B B = OGS | 3 P 4
A Wl 2, Wi as dizas M=, R, 1@ ol
(R Es | T | el B ) e R B e 1 [t | I | R O
B aY A A o 2T &, Dis UhIHA 85 SN difsar
DR J E o & A, [ T @ Raa ew R @
I &, °T BIE IR USRI &E ThiF U hec 37 T8l &l-
FEE = dI=ds & qaH 37Es] JHUH a1 g1 E |

IS FANeTe] el diereierel W dgdl Muvdr 7 aFs
(=42 JaTdehl @l AT &l [STed bl & &g § @l T2l
fopar % |
BEEY AeaDs A & §1Fd WM

3T 91 BIZaT U7 SMENiid 2 |

-39 MTedh e 327 Udhel 7 22T Al HMEe
A WMiae =i 9 WH A9 T ¥, GEa-2-E-em
(THERITT ) ShIZaary &l 3TEMad dgdl S | el
W GGhFanT AT uEaid
f2fTed BIary W™ S
T Farihi & [o1T UAT A=y
ZT T STavd 21 31T P BrEay
qead & AT § qhd © |

29 9ead § oF o &
o0 haw 3ver am Ryt §
T %% dad W T 9ed &
(TIUFAT) HeTd B AT HAT AT T2 T T HZAT
SHIAET AT 9% &7 151 2 19 FHasr e dadidl s
T Z, 98 @ T & [0 T0MIae FURy & o a9l deb
=it Fanati & 7ure & |

5T @7 e=d 7 ThisTehd SaMMT § 3R faem @l
N HM B |
HeT 3T @/ AT ST

AW YO & [qURd Zelfae T el 2l 78l ¢ | 9ed
a1 a9 FE 81 2 (o auih HEHA BT T T ¢ |

A & Medh IR Salfaet A7 [ShTed =iET &
HEMT 7 B2 T AR & |90 § @11 37 U & 327%H &

20 SATELLITE & CABLE TV

JULY 2026



BROADBAND SPOTLIGHT

of live sports, news channels, regional entertainment,
international content, movies, and on-demand programming
through a single interface.

This creates a significant opportunity for cable
operators to reposition themselves as content aggregators
rather than mere channel distributors.

The future television platform will seamlessly
integrate:

Live television channels

Integrated OTT subscriptions

Catchup TV and video-on-demand services
Regional and hyper-local content

Interactive and personalised viewing experiences
Broadband enabled entertainment and smart home
services

By becoming the single gateway to digital
entertainment, cable operators can simplify content
discovery, strengthen customer loyalty, reduce subscription
fragmentation, and generate new revenue streams through
bundled services, premium content offerings, and targeted
advertising.

THE RISE OF THE CONNECTED HOME

The modern home is rapidly becoming a digital
ecosystem.

Smart televisions, connected appliances, security
cameras, voice assistants, energy management systems,
health monitoring devices, and home automation solutions
are increasingly becoming part of everyday life. Every
connected device adds to
the demand for stable and
uninterrupted broadband
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connectivity.
This evolution
creates significant

opportunities for cable and
broadband operators to
expand beyond
connectivity and become
providers of integrated
digital living solutions.

Future households
may rely on their broadband provider not only for internet
access but also for smart security systems, home automation
platforms, cloud storage services, digital entertainment, and
technical support. Operators that successfully position
themselves at the centre of this connected-home ecosystem
will enjoy deeper customer engagement and stronger long-
term retention.
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UNLOCKING ENTERPRISE OPPORTUNITIES

The industry's future extends far beyond residential
consumers.

India's rapidly expanding startup ecosystem, digital
enterprises, educational institutions, healthcare facilities,
retail chains, and small and medium businesses require
reliable, high-capacity connectivity to operate efficiently.
Cloud applications, cybersecurity solutions, virtual
collaboration tools, and data-driven business processes
have become mission-critical for organisations of every size.

Wired broadband providers can capitalize on this
demand by offering dedicated internet services, managed
networks, cybersecurity solutions, cloud connectivity,
surveillance systems, and enterprise communication
platforms.

As businesses continue their digital transformation
journeys, broadband operators can evolve into strategic
technology partners rather than simple connectivity
providers.

RURAL AND SEMI-URBAN INDIA: THE NEXT
GROWTH ENGINE

One of the biggest opportunities lies outside the big
cities. Large parts of rural and semi urban India still lack
quality broadband, but these regions are quickly adopting
digital services for education, healthcare, farming, finance,
and small businesses.
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Cable operators already have strong local presence
and community ties in these areas. This gives them an edge
in expanding broadband where demand is rising fast. At the
same time, rural and semi urban markets offer big potential
for new cable TV subscribers. By combining affordable
television with broadband and local content, operators can
strengthen their position and grow sustainably.

The next wave of subscriber growth will come from
Tier 2, Tier 3, and rural regions, turning these markets into
major drivers of industry expansion.

REGULATION AS A GROWTH ENABLER
A supportive regulatory framework is vital for
industry growth. The Government’s introduction of the
Right of Way (RoW) policy is a major step forward, as it
simplifies approvals for fiber deployment, reduces delays,
and lowers costs for operators. Along with fair taxation,
infrastructure sharing, rural
expansion incentives, and
policies that promote
broadband use, this will
improve efficiency and &
encourage investment.
Balanced rules on i
content and tariffs are equally
important. They must protect
consumers while ensuring
operators remain
commercially sustainable.
Measures to retain cable subscribers, prevent signal
piracy, encourage local content, and promote TV broadband
convergence will further strengthen the industry’s future.
With collaborative regulation, consumers receive
better services, operators invest with confidence, and
India’s digital economy continues to grow.

TRANSFORMING CHALLENGES INTO
COMPETITIVE ADVANTAGES

Every industry encounter disruption, and the cable
television sector is no exception. The emergence of OTT
platforms, streaming services, and wireless broadband has
fundamentally altered consumer behaviour.

However, successful industries do not resist change;
they adapt and innovate.

Cable operators continue to enjoy several
competitive advantages, including extensive last-mile
infrastructure, trusted customer relationships, local service
capabilities, scalable broadband networks, and the ability
to bundle television, broadband, OTT, and digital services
under a single subscription.
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Rather than competing directly with OTT platforms,
operators can integrate them. Rather than defending legacy
technologies, they can accelerate fibre deployment. Rather
than focusing solely on television subscriptions, they can
embrace diversified digital services.

The future belongs to operators that view disruption
as an opportunity for reinvention.

CONCLUSION: A NEW GOLDEN ERA FOR
THE INDUSTRY

The future of India's cable television industry goes
far beyond delivering television channels. It is evolving
into a trusted platform that provides digital connectivity,
entertainment, and a wide range
of value-added services.

By combining cable TV,
fibre broadband, OTT content,
enterprise connectivity, smart
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support India's digital

transformation. The future is no longer about choosing
between television and broadband—it is about bringing
connectivity, content, and digital services together on a
single platform. Operators that embrace this
transformation will not only remain relevant but will also
be well positioned to lead the next phase of growth in
India's digital economy.
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