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EDITOR’S  SCATVIEW

India’s broadcast and digital entertainment industry
is undergoing seismic shifts—but at the heart of this
transformation lies one critical issue: audience
measurement.

As platforms fragment and content consumption
diversifies, the ability to accurately measure who is
watching, where, and how has never been more vital—
or more contested. TRAI Chairman A.K. Lahoti called
for a complete overhaul of India’s TV viewership
measurement framework, calling attention to its outdated
tools in the face of hybrid consumption trends.

In this edition, we take a deep dive into the tools,
technologies, and frameworks that are redefining how
satellite and cable TV viewership is quantified. From
hardware-based data collection to AI-powered analytics
and hybrid panels, broadcasters and advertisers are
seeking better clarity in an increasingly blurred
ecosystem. We also track the impact of these shifts across
emerging economies where cable and satellite markets
are still expanding—and where measurement
infrastructure could make or break growth trajectories.

Meanwhile, a brewing channel conflict has
escalated between DTH giants and broadcasters, with
Tata Play and Airtel Digital TV removing Sony and Zee
channels from their base packs, sparking debates around
pricing power and content access. In parallel, Netflix is
making global headlines—first with its entry into linear
TV via a partnership with France’s TF1, and then with
a long-term creative alliance with Balaji Telefilms,
reinforcing its ambitions in India’s regional and premium
content space.

We also examine the increasing role of AI in
scriptwriting, Zee’s Rs 1,000 crore bet on digital
transformation, and a landmark Supreme Court ruling
that may pave the way for new taxes on OTT platforms
under the guise of entertainment levies—yet another
curveball for digital players already wrestling with
monetization challenges.

But make no mistake: whether it’s DTH or streaming,
the future will belong to those who can prove their
audience, not just attract it. Transparent, real-time, and
reliable measurement will be the bedrock of tomorrow’s
media economy.

Manoj Kumar Madhavan

Baart ka p`saarNa AaOr iDijaTla manaaorMjana ]Vaoga baD,o badlaavaaoM sao
gaujar rha hO–laoikna [sa badlaava ko koMd` maoM ek mah%vapUNa- mau_a hO: dSa-kaoM
ka Aaklana.

jaOsao–jaOsao PlaoTfa^ma- ivaKMiDt haoto jaa rho hOM AaOr saamaga`I kI Kpt
ivaivaQa haotI jaa rhI hO̧  yah saiTk $p sao maapnao kI xamata ik kaOna
doK rha hO̧  khaM AaOr kOsao doK rha hO̧  phlao kBaI [tnaI mah%vapUNa-
nahIM rhI–yaa [tnaI ivavaaidt BaI nahIM rhI.T/a[- ko AQyaxa eºkoºlaaohaTI
nao Baart ko TIvaI dSa-k saM#yaa maapna Z,aMcao maoM AamaUla–caUla pirvat-na ka
Aah\vaana ikyaa AaOr ha[iba`D ]pBaaoga ko $JaanaaoM ko ma_onajar [sako puranao
]pkrNaaoM kI Aaor Qyaana AakiYa-t ikyaa hO.

[sa saMskrNa maoM¸ hma ]na ]pkrNaaoM¸ tknaIkI AaOr Z,aMcaaoM pr
gahrayaI sao cacaa- kroMgao jaao saOTolaa[T AaOr kobala TIvaI dSa-kaoM kI saM#yaa
inaQaa-irt krnao ko trIko kao nayao isaro sao pirBaaiYat kr rho hOM.haD-vaoyar
AaQaairt DoTa saMga`h sao laokr eAa[-–saMcaailat enaailaiT@sa AaOr ha[iba`D
pOnala tk¸ p`saark AaOr iva&apnadata tojaI sao QauMQalao haoto jaa rho
pairisqaitkI tM~ maoM baohtr spYTta kao tlaaSa kr rho hOM.hma ]BartI
Aqa-vyavaqaaAaoM maoM [na badlaavaaoM ko p`Baava pr BaI najar rKto hOM jahaM
kobala AaOr saOTolaa[T baajaar ABaI BaI ivastar kr rho hOM–AaOr jahaM
maapna kI bauinayaadI ZaMcaa ivakasa kI rah kao banaa yaa ibagaaD, sakta hO.

[sa baIca DITIeca idggajaaoM AaOr p`saarkaoM ko baIca caOnalaaoM kao laokr
Tkrava baZ, gayaa hO.TaTa Plao AaOr eyarTola iDijaTla TIvaI nao Apnao baosa
pOk sao saaonaI AaOr jaI ko caOnalaaoM kao hTa idyaa hO̧  ijasasao maUlya inaQaa-rNa
AaOr kMToMT tk phuMca kao laokr bahsa iCD, gayaI hO.[sako saaqa hI
naoTiFlask vaOiSvakstr pr sauiK-yaaM baTaor rha hO–phlao ÍaMsa ko TIef1
ko saaqa saaJaodarI ko jaire laIinayar TIvaI maoM p`vaoSa krko̧  AaOr ifr
baalaajaI TolaIiflmsa ko saaqa dIGa-kailak rcanaa%mak gazbaMQana ko jaire¸
Baart ko xao~Iya AaOr p`iIimayama kMToMT xao~ maoM ApnaI mah%vaakaMxaaAaoM kao
majabaUt kr rha hO.

hma pTkqaa laoKna maoM eAa[- kI baZ,tI BaUimaka¸ iDijaTla badlaava
pr jaI ko 1000 kraoD, Épyao ko daMva AaOr saup`Ima kaoT- ko ]sa
eoithaisak fOsalao kI BaI pD,tala kr rho hOM jaao manaaorMjana kraoM kI AaD,
maoM AaoTITI PlaoTfa^msa- pr nayao kr lagaanao ka rasta Kaola sakta hO–jaao
phlao sao hI maud`IkrNa kI caunaaOityaaoM sao jaUJa rho iDijaTla iKlaaiD,yaaoM ko
ilae ek AaOr krara JaTka hO.

laoikna kao[- galatfhmaI na palaoM: caaho DITIeca hao yaa sT/IimaMga¸
BaivaYya ]nhIM ka haogaa jaao Apnao dSa-kaoM kao isaf- AakiYa-t hI nahIM̧
bailk ]nhoM saaibat BaI kr payaoMgao.pardSaI-̧  vaastivak samaya AaOr ivaSvanaIya
maapna kla kI maIiDyaa Aqa-vyavasqaa kI naIMva haogaI.




