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India’s broadcast and digital entertainment industry
is undergoing seismic shifts—but at the heart of this
transformation lies one critical issue: audience
measurement.

As platforms fragment and content consumption
diversifies, the ability to accurately measure who is
watching, where, and how has never been more vital—
or more contested. TRAI Chairman A.K. Lahoti called
for a complete overhaul of India’s TV viewership
measurement framework, calling attention to its outdated
tools in the face of hybrid consumption trends.

In this edition, we take a deep dive into the tools,
technologies, and frameworks that are redefining how
satellite and cable TV viewership is quantified. From
hardware-based data collection to Al-powered analytics
and hybrid panels, broadcasters and advertisers are
seeking better clarity in an increasingly blurred
ecosystem. We also track the impact of these shifts across
emerging economies where cable and satellite markets
are still expanding—and where measurement
infrastructure could make or break growth trajectories.

Meanwhile, a brewing channel conflict has
escalated between DTH giants and broadcasters, with
Tata Play and Airtel Digital TV removing Sony and Zee
channels from their base packs, sparking debates around
pricing power and content access. In parallel, Netflix is
making global headlines—first with its entry into linear
TV via a partnership with France's TF1, and then with
a long-term creative alliance with Balaji Telefilms,
reinforcing its ambitions in India s regional and premium
content space.

We also examine the increasing role of Al in
scriptwriting, Zee's Rs 1,000 crore bet on digital
transformation, and a landmark Supreme Court ruling
that may pave the way for new taxes on OTT platforms
under the guise of entertainment levies—yet another
curveball for digital players already wrestling with
monetization challenges.

But make no mistake: whether it’s DTH or streaming,
the future will belong to those who can prove their
audience, not just attract it. Transparent, real-time, and
reliable measurement will be the bedrock of tomorrow s
media economy.
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