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Ask us any questions or problems faced by you in the course of your
business. Our DISH DOCTOR will try and answer them in the best
way possible, in the simplest terms, avoiding the unnecessary use of
technical terms where possible. The service is available free to our
readers and subscribers.

Send Your Queries To: Dish Doctor, 312/313, A Wing,3rd Floor, Dynasty Business
Park, Andheri Kurla Road, Andheri (E), Mumbai – 400059.  or
Email: manoj.madhavan@nm-india.com. Now you can WhatsApp Your Dish
Doctor Queries To: +91-91082 32956

DISH DOCTOR

dSa-kao M kI saM#yaa maapnaa
p`Sna: ek sqaanaIya kobala Aa^proTr haonao ko naato¸ iva&apnadata
mauJasao A@sar pUCto hOM ik hma kobala TIvaI naoTvak- pr dSa-kaoM
kI saM#yaa kOsao maapto hO MÆ saOTolaa[T AaOr iDijaTla PlaoTfa^ma-
pr roiTMga pr [tnaa jyaada Qyaana idyao jaana o ko saaqa¸ kobala
TIvaI ko ilae dSa-kao M kI saM#yaa kOsa o maapI jaatI hOÆ @yaa
elasaIAao [sao AaOr saTIk banaana o ma o M Ba Uimaka inaBaa sakto hO MÆ

   EaIhir gaa OD,a¸ elasaIAao¸ ]<ar knnaD
]<ar: yah saamaiyak AaOr AaOr mah%vapUNa- p`Sna hO.Baart maoM kobala ko ilae
dSa-kaoM ka Aaklana parMpirk $p sao ek AspYT rha hO¸ Kasakr
DITIeca AaOr va iDijaTla PlaoTfam̂a- kI tulanaa maoM jahaM ]pyaaogakta- DoTa
AiQak T/Ok krnao yaaogya hO.halaaMik baIeAarsaI jaOsao saMgazna raYT/Iyastr
pr TIvaI roiTMga p`dana krto hOM¸ ]nako namaUnaa GaraoM maoM kobala AaOr DITIeca
daonaaoM Saaimala hOM¸ laoikna kobala BaarI xao~aoM¸ ivaSaoYa $p sao gàamaINa AaOr AQa-
SahrI [laakaoM maoM maap kI gahra[- bauinayaadI Z,aMcao Wara saIimat hO.

kobala ko ilae AiQakaMSa emaesaAao va elasaIAao ko pasa ABaI tk
irTna- pa^qa DoTa xamatayaoM nahIM hOM ijasaka Aqa- hO ik vao iryala Ta[ma vyaU[Mga
vyavahar kao T/Ok nahIM kr sakto.halaaMik¸ iDijaTla saoT Tâp baa^@sa AaOr
hoDeMD ApgàoD ko Aanao sao¸ irTna- pa^qa DoTa ³AarpIDI´kI saMBaavanaayaoM
baZ, rhI hO–jahaM saoT Tâp baâ@sa sao Anaama dSa-k DoTa ek~¸ ivaSlaoYaNa
AaOr p`saarkaoM AaOr iva&apnadataAaoM ko saaqa saaJaa ikyaa jaata hO.
elasaIAao mah%vapUNa - Ba Uimaka inaBaa sakto hO M:
   DoTa kOPcar krnao vaalao eD/osaobala baâ@sa kao p`ao%saaiht krnaa.
  CaoTo samaUhaoM maoM AarpIDI ka saMcaalana krnao vaalaI emaesaAao yaa

svatM~ maapna fmaao- M ko saaqa saaJaodarI krnaa.
  sqaanaIya iva&apnadataAaoM kao saTIk TIAarpI ko ibanaa BaI kobala

naoTvak- kI AnaUzI xao~Iya phuMca ko baaro maoM iSaixat krnaa.
]Vaoga parMpirk saOMpilaMga kao tknaIk saxama smaaT- maITr AaOr

esaTIbaI DoTa ko saaqa imalakr ha[ibàD maâDla BaI tlaaSa rha hO.[saka
laxya AiQak p`itinaiQa¸ skolaobala maapna pairisqaitkItM~ ka inamaa-Na
krnaa hO jaao KMiDt BaartIya TIvaI baajaar kao p`itibaMibat kro.

inaiScat $p sao elasaIAao dSa-k ivaSlaoYaNa kI AgalaI lahr maoM
yaaogadana kr sakto hOM¸ iDijaTla haokr¸ payalaTaoM pr sahyaaoga krko¸ AaOr
xao~Iya dSa-k DoTa samaavaoSa kI vakalat krko. 

MEASURE VIEWERSHIP
Q: As a local cable operator, I often get asked by
advertisers about how we measure viewership on cable TV
networks. With so much focus on ratings in satellite and
digital platforms, how is audience measurement done for
cable TV? Can LCOs play a role in making it more
accurate?

    Srihari Gowda, LCO, Uttara Kannada
Ans.: That’s a timely and important question. Audience
measurement for cable TV in India has traditionally been a
grey area, especially compared to DTH and digital platforms
where user data is more trackable. While organizations like
BARC (Broadcast Audience Research Council) provide
national-level TV ratings, their sample homes include both
cable and DTH, but the depth of measurement in cable-
heavy areas, especially rural and semi-urban pockets, is
limited by infrastructure.

For cable TV, most MSOs and LCOs don’t yet have
return path data capabilities, which means they can't track
real-time viewing behavior. However, with the rollout of digital
set-top boxes and headend upgrades, there is growing scope
for Return Path Data (RPD)—where anonymized viewership
data from set-top boxes can be collected, analyzed, and shared
with broadcasters and advertisers.
LCOs can play a key role by:
 Encouraging deployment of addressable set-top

boxes that support data capture.
 Partnering with MSOs or independent measurement

firms piloting RPD in smaller clusters.
 Educating local advertisers about the unique regional

reach of cable networks even without precise TRPs.
The industry is also exploring hybrid models,

combining traditional sampling with tech-enabled smart
meters and STB data. The goal is to build a more
representative, scalable measurement ecosystem that
reflects the fragmented Indian TV market.

So yes, LCOs can definitely contribute to the next wave
of audience analytics—by going digital, collaborating on pilots,
and advocating for regional viewership data inclusion.


