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Baart ko CaoTo Sahrao M mao M saITIvaI ko fasT- baUma kao baZ,avaa
kBaI isaf- maoT/ao SahraoM tk saIimat¸ knao@ToD TIvaI ³saITIvaI´Aba

Baart ko iTyar 2 AaOr iTyar 3 SahraoM maoM ApnaI sabasao toja vaRiw doK
rha hO¸ ijasaka Eaoya mau#yat: fasT- ³mauFt iva&apna samaiqa-t sT/IimaMga
TolaIivajana´ PlaoTfama- kao jaata hO.2025 ko maQya tk Baart maoM 5
kraoD, saITIvaI pirvaar hOM¸ ijanako saala ko AMt tk 6 kraoD, tk
phuMcanao kI ]mmaId hO.[sako Alaavaa saITIvaI iva&apna Kca- 2025 maoM
2000 kraoD, Épyao tk phuMcanao AaOr 2027 tk 3500 kraoD, Épyao
tk baZ,nao ka Anaumaana hO.

fasT- ka laIinayar jaOsaa AnauBava ek piricat¸ kma GaYa-Na
vaalaa doKnao ka AnauBava p`dana krta hO¸
jaao Anaiganat AaoTITI ivaklpaoM sao AiBaBaUt
]pyaa ogakta-Aa o M ka o AakiYa -t krta
hO.iva&apnadata Kasakr efemasaIjaI¸ AâTao
AaOr xao~Iya [-–kâmasa- xao~ maoM [saI ka AnausarNa
kr rho hOM̧  xao~Iya phuMca kao p`aqaimakta

AaOr sqaanaIya saamaagàI dSa-kaoM kao laixat kr rho hOM.
saOmasaMga TIvaI Plasa pr Aba 140 sao jyaada fasT- caOnala

]plabQa hOM.saOmasaMga eD\sa ko p`BavaIr saahmaI khto hOM ‘laaoga saITIvaI pr
isaf- 5 evaIAaoDI eoPsa [stomaala krto hOM¸ jabaik maaobaa[la pr 15–20
eoPsa.vao Baart ko ilae ek Aasaana AaOr saulaBa manaaorMjana samaaQaana ko
$p maoM fasT- ko ]dya pr jaaor doto hOM.
p`a[ma vaIiDyaa o na o [ MiDyaa ba MDla ko isana o maa ma o M  enaefDIsaI
@laaisa@sa kao Saaimala ikyaa

Amaojana p`a[ma vaIiDyaao nao enaefDIsaI–isanaomaaja Aâf [MiDyaa
kao ek nayao eoD Aâna ko $p maoM
laânca ikyaa hO¸ ijasasao Baart kI
baohtrIna isanaomaa[- kRityaaoM ka Kjaanaa
199 Épyao p`itvaYa- kI dr sao Kula
gayaa hO.[sa saMgàh maoM sa%yajaIt ro¸
maIra naayar¸ Syaama baonaogala AaOr
klpnaa laajamaI ja Osa o idggaja
klaakarao M kI k[- BaaYaaAao M mao M
p`itiYzt iflmaoM Saaimala hOM.

sabsaËa[bar salaama baâmbao¸
gaaMQaI¸ Aigàma¸ imaca- masaalaa¸ daogaI

SMALL-TOWN INDIA FUELS FAST
BOOM ON CTV

Once confined to metro homes with slick setups,
Connected TV (CTV) is now witnessing its fastest growth
in India’s Tier 2 and Tier 3 towns—thanks largely to FAST
(Free Ad-supported Streaming Television) platforms. As
of mid-2025, there are 50 million CTV households in India,
expected to hit 60 million by year-end. What’s more, CTV
ad spends are projected to reach Rs 2,000 crore in 2025
and grow to Rs 3,500 crore by 2027.

FAST’s linear-like experience offers a familiar, low-
friction viewing journey, attracting
users overwhelmed by endless
OTT choices. Advertisers—
especially in FMCG, auto, and
regional e-commerce—are
following suit, prioritizing regional
penetration and targeting local
content viewers.

Samsung TV+ now hosts over 140 FAST channels.
“People stick to 5 AVOD apps on CTV—versus 15-20 on
mobile,” notes PrabhvirSahmey of Samsung Ads,
underscoring FAST’s rise as a lean-back, easy-access
entertainment solution for Bharat.

PRIME VIDEO ADDS NFDC CLASSICS IN
CINEMAS OF INDIA BUNDLE

Amazon Prime Video has launched NFDC –
Cinemas of India as a new add-on, opening up a treasure
trove of India’s  finest
cinematic works for Rs 199
per year. The collection
features iconic films by
masters like Satyajit Ray,
Mira Nair, Shyam Benegal,
and Kalpana Lajmi across
multiple languages.

Subscribers can
access globally acclaimed
ti tles such as Salaam
Bombay!,Gandhi, Agantuk,



Mirch Masala, Doghi, and Parinamam, many of which
have won international accolades including Academy,
BAFTA, and National Awards. This curated library is part
of Amazon’s growing content marketplace strategy and
brings India’s rich film heritage to the digital frontlines.

HYPERLOCAL OTTS ATTRACT BIG MONEY
AND BIG AUDIENCES

Startups like STAGE, Chaupal, and Flick TV are
challenging the dominance of
mainstream OTTs by catering to
regional, dialect-specific audiences—
and investors are paying attention.
These platforms are thriving on
hyperlocal storytelling that resonates
with viewers in small-town and rural
India.

Flick TV recently raised $2.3
million to expand its microdrama
offerings into more regional
languages. Haryana-based STAGE,
now delivering content in Haryanvi,
Rajasthani, and Bhojpuri, secured
$12.5 million in Series A funding. Meanwhile, Chaupal,
serving Punjabi and Bhojpuri content, has raised $3.77
million to scale operations.

CTV ADDS 35 MILLION VIEWERS, BECOMES
PRIME AD MAGNET

Kantar India’s Media Compass report reveals that
CTV has added 35 million incremental viewers, fast
becoming a key advertising platform.
With 23% of Indians now classified as
digital-only users who skip linear TV
entirely, advertisers are increasingly
turning to CTV to reach young, male,
and rural audiences.

The report emphasizes the shift
towards personalized, cross-platform
content consumption and suggests
that brands adopt inclusive and targeted strategies to stay
relevant in this rapidly evolving media ecosystem.
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AaOr pirNaama jaOsaI ivaSvastr pr pS̀aMisat iflmaoM doK sakto hOM̧  ijanamaoM sao k[-
nao AkadmaI¸ baaFTa AaOr raYT/Iya purskar saiht purskar jaIto hOM.yah
laa[baòrI Amaojana kI baZ,tI kMToMT maako-T Plaosa rNanaIit ka ihssaa hO AaOr
Baart kI iflma ivarasat kao iDijaTla duinayaa maoM AgàNaI banaatI hO.

baD,I rkma AaOr baD, o dSa-kao M kao AakiYa-t kr rho hO M ha[pr
laa okla AaoTITI

sToja¸ caaOpala AaOr iFlak TIvaI jaOsao sTaT-Ap xao~Iya¸ baaolaI
ivaiSaYT dSa-kaoM kao AakiYa-t krko mau#yaQaara
ko AaoTITI ko pB̀au%va kao caunaaOtI do rho hOM–AaOr
inavaoSak [sa pr Qyaana BaI do rho hOM.yao PlaoTfâma-
ha[prlaaokla sTaorIToilaMga ko jairya fla fUla
rho hOM jaao CaoTo SahraoM AaOr gàamaINa Baart ko
dSa-kaoM kao psaMd AatI hO.

iFlak TIvaI nao hala hI maoM Apnao maa[Ëao
D/amaa kaya-ËmaaoM kao AaOr AiQak xao~Iya BaaYaaAaoM
maoM ivastairt krnao ko ilae 2º3 imailayana Da^lar
jauTayao hOM.hiryaaNaa isqat sToja¸ jaao Aba
hiryaaNavaI¸ rajasqaanaI AaOr BaaojapurI maoM saamagàI
p`dana krta hO̧  nao saIirja e fMiDMga maoM 12º5

imailayana Dâlar haisala ikyao hOM.[sa baIca pMjaabaI AaOr BaaojapurI saamagàI
p`dana krnao vaalaI caaOpala nao pircaalana ka ivastar krnao ko ilae 3º77
imailayana Dâlar jauTayao hOM.
saITIvaI na o 35 imailayana dSa -ka o M  ka o jaa oD , a¸ iva&apnaa o M  ka o
AakiYa-t krnao vaalaa o M mao M p`ma uK banaa

kMTar [MiDyaa kI maIiDyaa kMpasa irpaoT- sao pta calata hO ik
saITIvaI nao 3º5 kraoD, dSa-kaoM kao jaaoD,o hOM AaOr tojaI sao ek p`mauK

iva&apna PlaoTfa^ma- banata jaa rha hO.23‰
BaartIya Aba kovala iDijaTla ]pyaaogakta-AaoM
ko $p maoM vagaI-kRt hOM.[sailae iva&apnadata
yauvaa¸ pu$Ya AaOr gàamaINa dSa-kaoM tk phuMcanao ko
ilae saITIvaI kI Aaor tojaI sao $K kr rho hOM.

irpaoT- maoM vyai@tgat¸ Ëasa PlaoTfâma- saamagàI
]pBaaoga kI Aaor badlaava pr jaaor idyaa gayaa hO
AaOr sauJaava idyaa gayaa hO ik bàaMD [sa tojaI sao

ivakisat hao rho maIiDyaa pairisqaitkItM~ maoM p`asaMigak banao rhnao ko ilae
samaavaoSaI AaOr laixat rNanaIit ApnaayaoM.


