SMALL-TOWN INDIA FUELS FAST
BOOM ON CTV

Once confined to metro homes with slick setups,
Connected TV (CTV) is now witnessing its fastest growth
in India’s Tier 2 and Tier 3 towns—thanks largely to FAST
(Free Ad-supported Streaming Television) platforms. As
of mid-2025, there are 50 million CTV households in India,
expected to hit 60 million by year-end. What’s more, CTV
ad spends are projected to reach Rs 2,000 crore in 2025
and grow to Rs 3,500 crore by 2027.

FAST’s linear-like experience offers a familiar, low-

friction viewing journey, attracting
users overwhelmed by endless
OTT choices. Advertisers—
especially in FMCG, auto, and
regional  e-commerce—are
following suit, prioritizing regional
penetration and targeting local
content viewers.

Samsung TV+now hosts over 140 FAST channels.
“People stick to 5 AVOD apps on CTV—versus 15-20 on
mobile,” notes PrabhvirSahmey of Samsung Ads,
underscoring FAST’s rise as a lean-back, easy-access
entertainment solution for Bharat.

PRIME VIDEO ADDS NFDC CLASSICS IN
CINEMAS OF INDIA BUNDLE

Amazon Prime Video has launched NFDC -
Cinemas of India as a new add-on, opening up a treasure
trove of India’s finest
cinematic works for Rs 199
per year. The collection
features iconic films by
masters like Satyajit Ray,
Mira Nair, Shyam Benegal,
and Kalpana Lajmi across
multiple languages.

Subscribers can
access globally acclaimed
titles such as Salaam
Bombay!,Gandhi, Agantuk,

Mon

cinemas of india
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Mirch Masala, Doghi, and Parinamam, many of which
have won international accolades including Academy,
BAFTA, and National Awards. This curated library is part
of Amazon’s growing content marketplace strategy and
brings India’s rich film heritage to the digital frontlines.

HYPERLOCAL OTTS ATTRACT BIG MONEY
AND BIG AUDIENCES

Startups like STAGE, Chaupal, and Flick TV are
challenging the dominance of
mainstream OTTs by catering to
regional, dialect-specific audiences—
and investors are paying attention.
These platforms are thriving on
hyperlocal storytelling that resonates
with viewers in small-town and rural
India.

Flick TV recently raised $2.3
million to expand its microdrama
offerings into more regional
languages. Haryana-based STAGE,
now delivering content in Haryanvi,
Rajasthani, and Bhojpuri, secured
$12.5 million in Series A funding. Meanwhile, Chaupal,
serving Punjabi and Bhojpuri content, has raised $3.77
million to scale operations.

CTV ADDS 35 MILLION VIEWERS, BECOMES
PRIME AD MAGNET

Kantar India’s Media Compass report reveals that
CTV has added 35 million incremental viewers, fast
becoming a key advertising platform.
With 23% of Indians now classified as
digital-only users who skip linear TV
entirely, advertisers are increasingly
turning to CTV to reach young, male,
and rural audiences.

The report emphasizes the shift
towards personalized, cross-platform
content consumption and suggests
that brands adopt inclusive and targeted strategies to stay
relevant in this rapidly evolving media ecosystem.H

CHAUPAL

ENTERTAINMENT BEYOND BOUNDARIES
MOVIES « WEB SERIES « MUSIC
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Decoding Indian audience behaviourdacross chanpels
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