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IBDF SIDESTEPS
LANDING PAGE
DEBATE IN TRP POLICY

Deep divisions within the broadcast industry have left
the Indian Broadcasting & Digital Foundation silent
on one of the most contentious elements of the
government’s proposed overhaul of television ratings.

The Indian broadcast industry witnessed an unusual
The Indian Broadcasting & Digital Foundation (IBDF) has
chosen not to submit a formal response to the Ministry of
Information and
Broadcasting (MIB) on the
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proposal to exclude
landing-page viewership
from Television Rating
Points (TRP) calculations,
even as it commented on
other aspects of the draft
policy released in
November. Industry
sources say the silence
reflects sharp internal
disagreements that
prevented the body from
reaching a unified position.

According to
sources familiar with the consultation process, only two
broadcasters submitted written views to IBDF on the
landing-page issue. While some networks strongly oppose
the exclusion, arguing it would erase legitimate audience
exposure, others back the move as a necessary correction
to inflated ratings. With no clear majority, IBDF opted to
stay away from the issue altogether.

The landing-page provision has emerged as one of
the most divisive flashpoints in the MIB’s proposed TRP
reforms. Landing pages refer to channels that auto-play
when a set-top box is switched on, giving broadcasters
instant visibility. The draft amendment proposes that all
impressions generated through such
placements be excluded from official
viewership data, limiting landing pages I '
strictly to a marketing function rather
than a measurement tool.

Several broadcasters, particularly
in the news genre, have urged the
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ministry to drop the
proposal, arguing that
landing pages aid
content discovery in a
crowded channel
universe. Some have
also flagged that the
matter is already under
consideration by the
Supreme Court,
questioning the timing
of the policy shift.
Industry bodies such as
the All India Digital
Cable Federation have echoed similar concerns.

However, proponents of the exclusion argue that
auto-played exposure distorts competition and allows
broadcasters with deeper pockets to “buy” ratings rather
than earn them through content. For advertisers, the change
promises cleaner and more credible data by separating
promotional visibility from genuine viewer choice.

Beyond landing pages, the draft TRP policy proposes
expanding the ratings sample size to at least 80,000
households and tightening eligibility norms for rating
agencies, including stricter conflict-of-interest rules.

Sources indicate that the revised TRP framework is
ready, and the government is expected to direct BARC to
implement the landing-page exclusion once notified. Even
if operational challenges remain, the policy sends a clear
signal: in the next phase of TV measurement, visibility will
no longer be mistaken for viewership.H
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