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This edition captures an Indian media and
connectivity landscape in the midst of a quiet but
consequential reset. Across regulation, infrastructure,
technology and corporate strategy, a common theme
emerges: scale alone is no longer sufficient. Increasingly,
the emphasis is shifting towards clarity, resilience and
disciplined execution.

Telecom Regulatory Authority of India’s Seventh
Amendment provides an important reference point in this
transition. More than a procedural update, it reflects the
regulator’s intent to bring greater consistency and
transparency to India’s addressable TV framework as the
sector matures. With broadcasting and distribution
assuming greater economic significance, the focus on
audit integrity is unsurprising. The pace of reform remains
uneven, with overlapping jurisdictions and structural
complexities continuing to shape outcomes.

Infrastructure, meanwhile, is becoming a defining
factor. India’s digital ambitions,across streaming, cloud
services and enterprise connectivityare closely tied to the
depth and quality of its fibre networks. The articles on
fibre rollout and gigabit connectivity reinforce a clear
reality: future competitiveness will depend less on
headline speeds and more on reliability, scalability and
sustainable economics. Fibre has moved beyond being a
peripheral enabler to becoming central to India'’s digital
growth model.

On the industry side, broadcasting and cable continue
to anchor the media economy, even as growth moderates
and regulatory scrutiny increases. Corporate
developments such as JioStar's distribution merger point
to a broader consolidation logic, simplifying structures,
reducing operational friction and aligning legacy
businesses with current regulatory and cost environments.

Globally, The Walt Disney Company’s leadership
transition offers a useful parallel for India’s streaming
players. The shift from scale-driven expansion to
experience-led, monetisation-focused growth echoes the
recalibration underway in India'’s OTT market, where
revenue quality is increasingly taking precedence over
subscriber numbers.

Taken together, these narratives suggest an inflection
point. India s media and connectivity sectors are not losing
momentum, but they are entering a more considered,
mature phase of growth.
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