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EDITOR’S  SCATVIEW

This edition captures an Indian media and
connectivity landscape in the midst of a quiet but
consequential reset. Across regulation, infrastructure,
technology and corporate strategy, a common theme
emerges: scale alone is no longer sufficient. Increasingly,
the emphasis is shifting towards clarity, resilience and
disciplined execution.

Telecom Regulatory Authority of India’s Seventh
Amendment provides an important reference point in this
transition. More than a procedural update, it reflects the
regulator’s intent to bring greater consistency and
transparency to India’s addressable TV framework as the
sector matures. With broadcasting and distribution
assuming greater economic significance, the focus on
audit integrity is unsurprising. The pace of reform remains
uneven, with overlapping jurisdictions and structural
complexities continuing to shape outcomes.

Infrastructure, meanwhile, is becoming a defining
factor. India’s digital ambitions,across streaming, cloud
services and enterprise connectivityare closely tied to the
depth and quality of its fibre networks. The articles on
fibre rollout and gigabit connectivity reinforce a clear
reality: future competitiveness will depend less on
headline speeds and more on reliability, scalability and
sustainable economics. Fibre has moved beyond being a
peripheral enabler to becoming central to India’s digital
growth model.

On the industry side, broadcasting and cable continue
to anchor the media economy, even as growth moderates
and regulatory scrutiny increases. Corporate
developments such as JioStar’s distribution merger point
to a broader consolidation logic, simplifying structures,
reducing operational friction and aligning legacy
businesses with current regulatory and cost environments.

Globally, The Walt Disney Company’s leadership
transition offers a useful parallel for India’s streaming
players. The shift from scale-driven expansion to
experience-led, monetisation-focused growth echoes the
recalibration underway in India’s OTT market, where
revenue quality is increasingly taking precedence over
subscriber numbers.

Taken together, these narratives suggest an inflection
point. India’s media and connectivity sectors are not losing
momentum, but they are entering a more considered,
mature phase of growth.
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yah AMk SaaMt laoikna Ahma rIsaoT ko baIca BaartIya maIiDyaa AaOr
knaoi@TivaTI ko maahaOla kao idKata hO.rogaulaoSana¸ saMrcanaa¸ To@naaolaa^jaI
AaOr ka^pao-roT rNanaIit maoM̧  ek Aama baat saamanao AatI hO: isaf- skola
Aba kafI nahIM hO.Aba jaao maayanao rKta hO vah hO tojaI sao jaaor
@laOirTI¸ lacaIlaapna AaOr inaYpadna AnauSaasana pr hO.

TolaIka^ma rogaulaoTrI Aqaa^irTI Aa^f [MiDyaa ka saatvaaM saMSaaoQana [sa
badlaava maoM ek ja$rI roÍoMsa Pvaa[MT dota hO.yah kao[- p`aosaosa sao jauD,o
ApDoT sao jyaada¸ rogaulaoTr ko [sa [rado kao idKata hO ik jaOsao–jaOsao
sao@Tr maOcyaaor haota hO̧  Baart ko eD/osaobala TIvaI Íomavak- maoM jyaada isqarta
AaOr pardiSa-ta laayaI jaayao.p`saarNa AaOr ivatrNa ko jyaada [kaonaa^imak
mah%va ko saaqa Aa^iDT [MTIiga`TI pr faoksa kao[- hOranaI kI baat nahIM
hO.sauQaar kI rFtar ek jaOsaI nahIM hO̧  ijasamaoM AaovarlaOipMga jyaUirisD@Sana
AaOr sT/@carla ka^mPlaoi@saTIja, kao lagaatar banaa rhI hO.

[sa baIca [MÍasT/@car Ahma tqya banata jaa rha hO.sT/IimaMga¸
@laa]D saovaa AaOr eMTrp`a[jaoja knaoi@TivaTI maoM Baart kI iDijaTla
mah%vaakaMxaayaoM̧  [sako fa[bar naoTvak- kI gahrayaI AaOr @vaailaTI sao bahut
krIba sao jauD,I hOM.fa[bar raola Aa]T AaOr gaIgaaibaT knaoi@TivaTI pr
AaiT-kla ek ja$rI saccaa[- kao AaOr p@ka krto hOM: BaivaYya kI
ka^impiTiTvanaosa hoDlaa[na spID sao nahIM¸ bailk naoTvak- BaraosaomaMdta¸
skolaoibailaTI AaOr [kaonaa^ima@sa Aa^f skola sao tya haogaI.fa[bar Aba
isaf- ek CaoTa–maaoTa saaQana nahIM rha¸ yah Baart ko iDijaTla ivakasa
maa^Dla ka koMd` bana gayaa hO.

]Vaoga kI trf¸ p`saarNa AaOr kobala maIiDyaa [ka^namaI kao sahara do
rho hOM̧  Balao hI ivakasa QaImaI hao rhI hao AaOr rogaulaoTrI jaaMca baZ, rhI
hao.ijayaaosTar ko ivatrNa ivalaya jaOsao kâpao-roT ivakasa ek baD,o kMsaaoilaDoSana
laa^ijak kao idKato hOM̧  sT/@car kao Aasaana banaanao̧  saMcaalana saMGaYa- kao
kma krnao AaOr puranao ibajanaosa kao Aaja kI rogaulaoTrI AaOr ka^sT kI
Asailayat ko saaqa jaaoD,nao kI Aaor [Saara krto hOM.

duinayaaBar maoM̧  iDjnaI ka laIDriSap saMËmaNa Baart ko sT/IimaMga Plaoyasa-
ko ilae ek saaf samaanata idKata hO.iksaI BaI kImat pr skola sao
AnauBava pr AaQaairt¸ maaonaoTa[jaoSana pr faoksD ga`aoqa kI Aaor badlaava
Baart ko AaoTITI baajaar maoM cala rho rIsaoT kao idKata hO̧  jahaM Aba
rajasva @vaailaTI sabsaËa[bar ka]MT sao jyaada ja$rI haota jaa rha hO.

kula imalaakr¸ yao baatoM ek Ahma maaoD, kI Aaor [Saara krtI
hOM.Baart ka maIiDyaa AaOr knaoi@TivaTI sao@Tr QaImaa nahIM hao rha hO–
bailk vao ivakasa ko jyaada saaoca–samaJakr maOcyaaor foja maoM jaa rho hOM.




