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SC CLEARS CCI PROBE INTO
JIOSTAR PRICING COMPLAINT

The Supreme Court has allowed the Competition
Commission of India (CCI) to proceed
with its investigation into allegations
of discriminatory pricing against
Reliance Industries-owned JioStar in
the Kerala television market.

Dismissing JioStar’s special
leave petition, a bench comprising
Justices J B Pardiwala and Sandeep
Mehta said the matter was at a
preliminary stage and should be
examined by the regulator.

The complaint was filed by Asianet Digital Network
Limited, which alleged that JioStar violated the Competition
Act, 2002 by offering preferential pricing and commercial
terms to Kerala Communicators Cable Limited, adversely
impacting competition in the regional television
distribution market. Asianet claimed its subscriber base
declined sharply within six months due to the alleged
preferential treatment.

DELHI HC DEFERS HEARING ON 12-
MINUTE TV ADVERTISING CAP

The Delhi High Court has declined to hear the long-
running dispute over the 12-minute-per-hour advertising
cap on television channels, directing
that the matter be listed before an
appropriate bench. The next hearing
is scheduled for 12 February 2026.

The case relates to the
advertising duration limits §
prescribed by the Telecom |
Regulatory Authority of India.
Although the rule has existed for
more than a decade, it returned to
focus in late 2025 after the regulator issued over 250 show-
cause notices to broadcasters for alleged violations.

The renewed enforcement has raised concerns
across the broadcasting and advertising ecosystem, with
industry stakeholders seeking regulatory clarity on the
economic implications for linear television.
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AMITABH AGNIHOTRI LAUNCHES
RASHTRAVANI 24X7

Senior journalist Amitabh Agnihotri has launched
an independent Hindi news channel,
Rashtravani 24x7, marking a new
entrepreneurial foray in the television
news space. The channel will operate
from Film City in Noida.

Agnihotri, known for his sharp
editorial commentary and outspoken
analysis, announced his departure from
TV9 Network earlier this year, where he
served as Consulting Editor for nearly four years. He has
also previously served as President of the Editors Club of
India.

INDIA'STV AUDIENCE TO CROSS 1 BILLION
BY 2029: IIM AHMEDABAD

India’s television audience is projected to expand
to nearly 1.03 billion viewers by 2029,
growing at a steady annual rate of
approximately 2.37 percent, according
to a report by the Indian Institute of
Management Ahmedabad.

The study attributes the growth
to rising disposable incomes, improving
literacy rates and expanding internet
penetration, particularly in rural and
lower-income states. The report, titled
Future of TV in India, suggests that these regions will
drive the next phase of television adoption and
consumption.

NETWORK18 RENEWS CNN PARTNERSHIP
TILL 2035
Network18 has extended its long-standing

partnership with CNN International for its
English news channel CNN-News18 by
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The renewed partnership includes an
expanded digital and connected TV footprint,
strengthening CNN-News18’s international
reach and reinforcing its position in India’s
English news market. B
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